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Rewriting your story is where your story becomes even more interesting. Knowing you have done
all the preliminary work from start to finish, rewriting becomes easier for you to achieve if you
choose to consider this deeply. Here are some guidelines to help with this process.

1 Consider adding a prologue and an epilogue to your story. Below write the summary of what
this would be

i. Prologue

ii. Epilogue
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2. Consider changing the arrangement of your story. What would your new beginning, middle
and end look like.
i. Beginning

_ii. End

ii. Middle




3. What new twists can you add to your story?
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Pen down any other random ideas or thoughts you had. You can also include questions you would
like answers to in the next class.
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Take time out to think about other beautiful ways
your story can be told. Coordinate your Story Beats
accordingly to match the new picture you are trying to
paint.
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Explore one of the three ideas for rewriting your story
and see how to infuse it in your book project. If you
can try a mix of the three, you would be creating a
masterpiece out of your story.

Uplead

Write your answers out in a single document and
submit this document in your assigned class folders.
Kindly do this early enough so you can receive
feedback quickly. Thank you.
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Ibukun Tunbi is a highly talented writer, author, storyteller, and story editor.

She is also the author of the fiction title centered around national unity, "Conspiracy- for the
love of the kingdom" and is about releasing a new book titled, “When We Were Young” a
collection of 5 nostalgic short stories.

She set up Ibukun Tunbi Media (IT Media), a content-based Media company in March 2020 to
help corporate and creative clients connect with their vast audiences using the power of their
own stories. Her clients include brands and individuals from different sectors which include oil
and gas, technology, media, non-profit, digital marketing, fashion, personal brands, just to
mention a few.
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