
PAGE PLANNING 

I n  your  Bra instorm  l i s t ,  cross  off  any  pages  that  are  
unnecessary .   Combine  pages  that  would  conta in  
dup l icate  i n format ion .   Add  any  pages  that  you  
missed .   Refer  to  your  Target  Market  worksheet  to  
make  sure  you ' re  answer ing  your  customers '  quest ions  
and  barr ie rs .   Now,  wr i te  a  new  l i s t  of  your  pages .

WORKSHEET 

BRAINSTORM

NARROW IT DOWN

L is t  a l l  of  the  pages  you  cou ld  have,  shou ld  
have,  might  have,  or  want  to  have .  
 



TARGET MARKET 

What  i s  he/she  look ing  for  when  he/she  shops?  

What  obstac les  would  prevent  h im/her  f rom  purchas ing  
f rom  you?   What  does  he/she  need  to  know?

What  words ,  co lors ,  and  images  he lp  them  fee l  
comfortab le  and  t rust ing?

WORKSHEET 

INFLUENCES

BARRIERS

ATTRACTIONS

Who  and  what  i n f luences  h is /her  buy ing  dec is ions?   
( fami ly  members ,  ce lebr i t ies ,  f inances ,  pr ior i t ies )


