
 

English Only 

 عم صنلا" فوشتو تحت لزنت نكمم ،ملاكلا تمهف ام هسل اذإ نكل طقف توصلا تمهف ام اذإ طقف اهمدختسا
 .مها مهفلا ةمهم يهم تاملكلا ..تاملك عمجت لا ،ةيناث ةرم ."ىنعملا

Time: 00:00 

Voice 1  

Welcome to Spotlight. I’m Liz Waid. 

Voice 2  

And I’m Colin Lowther. Spotlight uses a special English method of broadcasting. It is easier 

for people to understand, no matter where in the world they live. 

Time: 00:26 

Voice 1  

What do you think of when you hear the word “luxury”? Some people may think of lying in 

the sand on a beautiful ocean beach. Others may think of sitting on a costly boat in the sun, 

enjoying a cold drink. These are experiences of luxury. But luxury also involves goods and 

services. Here are some real luxury goods that people can buy: 

A solid gold baby bed for 16 million dollars 

Women’s underwear, covered in jewels, for 10 million dollars 

A brand-name watch for 42000 dollars 

A popular hand bag for 4,900 dollars 

A martini drink for 1,000 dollars 

A one-person dinner for 270 dollars 

 

 

 



 

Voice 2  

These are extreme examples of available luxury goods. Most people could never buy these 

expensive things. But many people can, and do. What makes people want luxury? Is it good 

for us? Today’s Spotlight is on luxury. 

Voice 1  

To some people, luxury means excess, or having more than what is necessary. To others, 

luxury means goods and services that cost a lot of money. In this case, luxury can represent 

high quality. Or it can also just represent the image of a particular brand name. The Oxford 

Dictionary defines luxury as both a state of being and as a thing. It says that Luxury is a 

state of living with ease and excess. And it says Luxury is a thing that is not needed, but 

desired, expensive, and difficult to get. 

Voice 2  

The global market for luxury goods and services is growing. Euromonitor reports that in five 

years, from 2010 to 2014, the luxury goods market grew 36%! It estimates that by 2019, the 

global market for luxury goods will have increased 88% in ten years. 

Time: 04:23 

Voice 1  

So why are luxury goods so popular, especially since they are difficult to get? One of the 

reasons is because they are so difficult to get. It makes people feel like they have status, or 

a high position, that other people do not have. The website Psychology Today states, 

Voice 3  

“Buyers purchase luxury goods for different reasons. One reason is that luxury goods give a 

sense of status and wealth. They help people feel exclusive, or more rare and special than 

others.” 

Voice 2  

Luxury brand names want to stay exclusive, or only available to a few people. They 

encourage the sense that people who buy their products are better than others. If too many 

people have a particular product, it loses its appeal. Simon Peck is from the House of 

Luxury, a company that sells watches and jewels. Peck told the BBC, 



 

Voice 4  

“When the person who drives you around owns the same watch as you, it is time to look for 

something better.” 

Voice 1   

But not everyone wants luxury just to feel better than everyone else. Some people simply 

want to be like everyone else. Farnoosh Brock writes a blog on the internet. She wrote about 

her desire for luxury products. Brock travelled several times to Japan. There, she saw many 

women with expensive, $5,000 bags. Then, she wanted one. She wrote about it on her blog 

ProlificLiving. She said that buying particular brands is very popular in Japan. 

Time: 07:11 

Voice 5 

“The brand buying popularity in Japan is about a person’s place in society. The top Western 

brand names speak loudly in that culture. So naturally, everyone buys them. Possibly this is 

because everyone wants to belong – to be accepted as an equal.” 

Voice 1  

But Brock is also conflicted about the strength of her desire for a luxury bag. She writes, 

Voice 5   

“I really, badly want a luxury Prada bag. Suppose I buy my Prada bag. Will I stop wanting the 

beautiful sun glasses that go with it? What about the perfect little black dress? Or will I need 

to learn to redefine the meaning of being pleased and satisfied?” 

Voice 2 

For other people, luxury is more about beauty. Writer Dana Thomas wrote a book about 

luxury. Thomas says that not all luxury is greed. She told the Luxury Society, 

Voice 6  

“Luxury is moral when it comes from creativity and not greed. When you create to make 

something beautiful, then you are being moral, spiritual, and true.” 

 



 

Time: 09:12 

Voice 1  

Luxury does not have to only represent a fashionable brand. It can also represent high 

achievement in beauty and creativity. But you still need to have wealth in order to possess 

luxury. 

Voice 2  

Buying and experiencing luxury puts a person in a rare group. Many, many people in this 

world are poor. The World Bank reports that more than 2 billion people live in poverty, and 

more than 1 billion live in extreme poverty. The United Nations reports that almost half of the 

world’s children live in extreme poverty. Three hundred million children actually go to bed 

hungry every night. 

Voice 1  

The inequality of people living in poverty and in luxury is very clear. And it brings up an 

important question: is luxury morally WRONG? Is it wrong to spend 16 million dollars on a 

golden bed for a baby? Is it wrong to spend thousands of dollars on shoes? That money 

could buy food for very poor people. It could support schools. It could do many other things 

too 

Voice 2  

This is a complex debate. You may not be able to buy $5,000 shoes. But you may be able to 

spend $50, or $100, or possibly even $500. These are still large amounts of money! Any of 

those amounts could help a poor person. But you need shoes too! How can you tell what 

exact amount is morally right to spend? 

Time: 11:50 

Voice 1  

Christian teaching moves the question away from numbers and products. The Christian 

Bible does not say that having wealth is wrong. Or even that desire for beauty and comfort is 

wrong. It says, 

 



 

Voice 3 

“Keep your lives free from the love of money. Be happy with what you have. For Jesus said, 

‘I will never leave you.’” 

Voice 2  

This teaching asks us to examine our hearts. Jesus’ followers believe that they do not have 

to chase wealth. They can have money, but they should not love money. They believe that 

God will provide for their needs, including the presence of Jesus. 

Voice 1  

The writer of this program was Jen Hawkins. The producer was Michio Ozaki. The voices 

you heard were from the United States and the United Kingdom. All quotes were adapted for 

this program and voiced by Spotlight. You can listen to this program again, and read it, on 

the internet at www.radioenglish.net. This program is called “Buying Things That Cost a Lot”. 

Voice 2  

Tell us what you think about today’s program. You can leave a comment on our website. We 

hope you can join us again for the next Spotlight program. Goodbye. 

 

 

 

 

 

 

 

 

 

 



 

 ىنعملا عم صنلا
 .تاملكلا ظفح وم ،ساسلأا يه باعيتسلااو نيمختلا ةراهم .ىوصقلا ةرورضلل طقف اهمدختست لواح

 00:00 :تقولا
 Voice 1  

Welcome to Spotlight. I’m Liz Waid. 

 

 لولأا توصلا

 .ديو زيل انأ .Spotlight يف كب ابًحرم

Voice 2  

And I’m Colin Lowther. Spotlight uses a special English method of broadcasting. It is easier 

for people to understand, no matter where in the world they live. 

 يناثلا توصلا

 مهف سانلا ىلع لهسي ثيحب ثبلل ةصاخ ةيزيلجنا ةغل بولسأ Spotlight جمانرب مدختسي .رثول نيلوك انأو

 ملاعلا لوح هيف نوشيعي يذلا ناكملا نع رظنلا ضغب ةغللا

 00:26 :تقولا

Voice 1  

What do you think of when you hear the word “luxury”? Some people may think of lying in 

the sand on a beautiful ocean beach. Others may think of sitting on a costly boat in the sun, 

enjoying a cold drink. These are experiences of luxury. But luxury also involves goods and 

services. Here are some real luxury goods that people can buy: 

A solid gold baby bed for 16 million dollars 

Women’s underwear, covered in jewels, for 10 million dollars 

A brand-name watch for 42000 dollars 

A popular hand bag for 4,900 dollars 

A martini drink for 1,000 dollars 

A one-person dinner for 270 dollars 

 



 

 لولأا توصلا

 ئطاش ىلع لامرلا ىلع ءاقلتسلاا يف سانلا ضعب ركفي دق ؟"فرت" ةملك عامس دنع كلاب ىلع رطخي اذ ام

 بورشمب عاتمتسلااو ،سمشلا يف نمثلا ظهاب براق نتم ىلع سولجلا يف رخلآا ضعبلا ركفيو .ليمجلا طيحملا

 ةيقيقحلا ةرخافلا علسلا ضعب يلي اميف .تامدخلاو علسلا اضًيأ لمشت ةيهافرلا نكل .ةيهافرلل رهاظم هذه .دراب

 :اهؤارش سانلل نكمي يتلا

  

 رلاود نويلم 16 لباقم صلاخلا بهذلا نم لفط ريرس

  

 رلاود نييلام 10 لباقم رهاوجلاب ةاطغم ةيئاسن ةيلخاد سبلام

  

 رلاود 42000 لباقم ةيراجت ةملاع لمحت ةعاس

  

 رلاود 4900 رعسب ةريهش دي ةبيقح

  

 رلاود 1000 لباقم ينيترام بورشم

  

 رلاود 270 لباقم دحاو صخشل ءاشع

Voice 2  

These are extreme examples of available luxury goods. Most people could never buy these 

expensive things. But many people can, and do. What makes people want luxury? Is it good 

for us? Today’s Spotlight is on luxury. 

 يناثلا توصلا

 رخلآا ضعبلاو .ةنيمثلا علسلا هذه ءارش مهنكمي لا سانلا مظعم .ةحاتملا ةيلامكلا علسلل اهب غلابم ةلثمأ هذه

 مويلا ءوضلا Spotlight طلسي ؟انل ةبسانم ةيهافرلا له ؟ةيهافرلاب نوبحي سانلا لعجي يذلا ام .كلذ مهنكمي

 ."ةيهافرلا" ىلع

Voice 1  

To some people, luxury means excess, or having more than what is necessary. To others, 

luxury means goods and services that cost a lot of money. In this case, luxury can represent 

high quality. Or it can also just represent the image of a particular brand name. The Oxford 

Dictionary defines luxury as both a state of being and as a thing. It says that Luxury is a 

state of living with ease and excess. And it says Luxury is a thing that is not needed, but 

desired, expensive, and difficult to get. 

 لولأا توصلا

 علسلا ينعت يهف ،نيرخلآل ةبسنلاب .يرورض وه امم رثكأ كلاتما وأ ،طارفلإا ينعت ةيهافرلا ،سانلا ضعبل ةبسنلاب

 لثمت نأ نكمي وأ .ةيلاعلا ةدوجلا ةيهافرلا لثمت نأ نكمي ،ةلاحلا هذه يف .لاملا نم ريثكلا فلكت يتلا تامدخلاو



 

 فصي امك  .ءيش دوجو ةلاح اهنأ ىلع ةيهافرلا دروفسكأ سوماق فرعي .ةنيعم ةيراجت ةملاع مسا ةروص طقف

 لوصحلا بعصيو ،فلكم ،بوغرم هنكل ،بولطم ريغ ءيش وهو طارفإو ةلوهسب شيعلا نم ةلاح اهنأب ةيهافرلا

 .هيلع

Voice 2  

The global market for luxury goods and services is growing. Euromonitor reports that in five 

years, from 2010 to 2014, the luxury goods market grew 36%! It estimates that by 2019, the 

global market for luxury goods will have increased 88% in ten years. 

 يناثلا توصلا

 2010 نم ،تاونس سمخ نوضغ يف هنأ روتينوموروي تدافأ .دايدزا يف ةرخافلا تامدخلاو علسلل يملاعلا قوسلا

 قوسلا نوكيس ، 2019 ماع لولحب هنأ ىلإ تاريدقتلا ريشتو !٪36 ةبسنب ةرخافلا علسلا قوس امن  2014 ىلإ

 تاونس رشع للاخ ٪88 ةبسنب داز دق ةرخافلا علسلل يملاعلا

 04:23 :تقولا
Voice 1 

So why are luxury goods so popular, especially since they are difficult to get? One of the 

reasons is because they are so difficult to get. It makes people feel like they have status, or 

a high position, that other people do not have. The website Psychology Today states. 

 

 لولأا توصلا

 لوصحلا ةبوعص وه بابسلأا دحأ ؟اهيلع لوصحلا بعصي هنأ ةصاخ ،ةريبك ةيبعشب ةيلامكلا علسلا ىظحت اذامل

 عقوم لوقي .نورخلآا اهب عتمتي لا ةيلاع ةناكمو ةبترمب نوعتمتي مهنأب نورعشي سانلا لعجي امم .اهيلع

Psychology Today 

 Voice 3  

“Buyers purchase luxury goods for different reasons. One reason is that luxury goods give a 

sense of status and wealth. They help people feel exclusive, or rarer and more special than 

others.” 

 ثلاثلا توصلا

 ةناكملاب اًروعش يطعت ةيلامكلا علسلا نأ وه بابسلأا دحأ .ةفلتخم بابسلأ ةيلامكلا علسلا سانلا يرتشي "

 ." مهريغ نم ازيمت رثكأ مهنأ و ةيئانثتسلااب روعشلا ىلع سانلا دعاست اهنإ .ةورثلاو ةعيفرلا

 Voice 2  

Luxury brand names want to stay exclusive, or only available to a few people. They 

encourage the sense that people who buy their products are better than others. If too many 

people have a particular product, it loses its appeal. Simon Peck is from the House of 

Luxury, a company that sells watches and jewels. Peck told the BBC, 

 



 

 يناثلا توصلا

 نوطعي يلاتلاب .سانلا نم ليلق ددعل طقف ةحاتم وأ ، ةيئانثتسا لظت نأ ةرخافلا ةيراجتلا تاملاعلا ءامسأ بغرت

 دقفي هنإف ، نيعم جتنم صاخشلأا نم ديدعلا  ناك اذإ .مهتاجتنم نورتشي نيح لضفأ مهنأب مهنئابزل اروعش

 ،يس يب يبل لاق .تارهوجملاو تاعاسلا عيبت ةكرش يهو "ةماخفلا تيب " ةكرش نم كيب نومياس .هتيبذاج

 

 Voice 4  

“When the person who drives you around owns the same watch as you, it is time to look for 

something better.” 

 عبارلا توصلا

 ".لضفأ ءيش نع ثحبلل تقولا ناح دقف ، اهكلتمت يتلا ةعاسلا سفن كلّقيُ يذلا صخشلا كلتمي امدنع"

  

Voice 1   

But not everyone wants luxury just to feel better than everyone else. Some people simply 

want to be like everyone else. Farnoosh Brock writes a blog on the internet. She wrote about 

her desire for luxury products. Brock travelled several times to Japan. There, she saw many 

women with expensive, $5,000 bags. Then, she wanted one. She wrote about it on her blog 

ProlificLiving. She said that buying particular brands is very popular in Japan. 

 لولأا توصلا

 نأ ةطاسبب نوديري سانلا ضعب .رخآ صخش يأ نم لضفأ هنأ رعشيل طقف ةيهافرلاب صخش لك بغري لا نكل

 كورب ترفاس .ةرخافلا تاجتنملا يف اهتبغر نع تنرتنلإا ىلع ةنودم كورب شونراف بتكت .رخآ صخش يأ لثم اونوكي

 تدارأ ،مث .رلاود 5000 ب ردقت اهتفلكت نمثلا ةظهاب بئاقح عم ءاسنلا نم ديدعلا تأر ،كانه .نابايلا ىلإ تارم ةدع

 ةريبك ةيبعشب ىظحت ةنيعم ةيراجت تاملاع ءارش نإ تلاقو .ProlificLiving اهتنودم ىلع كلذ نع تبتك .ةدحاو

 .نابايلا يف

 07:11 :تقولا
Voice 5 

“The brand buying popularity in Japan is about a person’s place in society. The top Western 

brand names speak loudly in that culture. So naturally, everyone buys them. Possibly this is 

because everyone wants to belong – to be accepted as an equal.” 

 سماخلا توصلا

 ةيراجتلا تاملاعلا ءامسأ لتحت .عمتجملا يف صخشلا ةناكمب قلعتت نابايلا يف ةيراجتلا ةملاعلا ءارش ةيبعش نإ"

 - ءامتنلااب نوبغري عيمجلا نلأ اذه امبر .عيمجلا اهيرتشي نأ يعيبطلا نم اذل .ةفاقثلا هذه يف ةيلاع ةناكم ةيبرغلا

 " عمتجملا يف مهتاواسم متيل

 

 



 

Voice 1  

But Brock is also conflicted about the strength of her desire for a luxury bag. She writes, 

 
 لولأا توصلا

 ،بتكت .ةرخاف ةبيقح ىلع لوصحلا يف اهتبغر ةوق لوح اضًيأ كورب راكفأ براضتت

 Voice 5   

“I really, badly want a luxury Prada bag. Suppose I buy my Prada bag. Will I stop wanting the 

beautiful sun glasses that go with it? What about the perfect little black dress? Or will I need 

to learn to redefine the meaning of being pleased and satisfied?” 

 سماخلا توصلا

 يف ةبغرلا نع فقوتأس له .ادارب ةكرام نم يتبيقح تيرتشا يننأ ضرتفنل .ةرخافلا ادارب ةبيقح ةدشب ديرأ ، اقًح انأ"

 ملعت ىلإ جاتحأس مأ ؟يلاثملا ريصقلا دوسلأا ناتسفلا نع اذام ؟اهعم بسانتت ةليمج ةيسمش تاراظن ءارش

 " ؟اضرلاو ةداعسلا ىنعم فيرعت ةداعإ

 

Voice 2 

For other people, luxury is more about beauty. Writer Dana Thomas wrote a book about 

luxury. Thomas says that not all luxury is greed. She told the Luxury Society, 

 

 يناثلا توصلا

 ينعي لا عشجلا نإ ساموت لوقت .ةيهافرلا نع ابًاتك ساموت اناد تبتك .لامجلا ينعت ةيهافرلا ، نيرخلآل ةبسنلاب

 ،ةيهافرلا ةيعمجل تلاق .ةيهافرلا

Voice 6  

“Luxury is moral when it comes from creativity and not greed. When you create to make 

something beautiful, then you are being moral, spiritual, and true.” 

 سداسلا توصلا

 فصتت كلذب تنأف ، الًيمج ائًيش ركتبت امدنع .عشجلا سيلو عادبلإا نم يتأت امدنع ةيقلاخأ ةيهافرلا ربتعت "

 " .قدصو ةيحورو قلاخأب

 09:12 :تقولا
 

Voice 1  

Luxury does not have to only represent a fashionable brand. It can also represent 

high achievement in beauty and creativity. But you still need to have wealth in order 

to possess luxury. 

 



 

 لولأا توصلا

 ام كنكل .عادبلإاو لامجلا يف ةيلاع تازاجنإب  لثمتت نأ اهنكمي لب .ةيرصع ةيراجت ةملاعب ةيهافرلا لثمتت نأ بجي لا

 .ةيهافرلا كلاتما لجأ نم ةورثلا ىلإ ةجاحب تلز

 Voice 2  

Buying and experiencing luxury puts a person in a rare group. Many, many people in 

this world are poor. The World Bank reports that more than 2 billion people live in 

poverty, and more than 1 billion live in extreme poverty. The United Nations reports 

that almost half of the world’s children live in extreme poverty. Three hundred million 

children actually go to bed hungry every night. 
 

 يناثلا توصلا

 دافأ .ءارقف ملاعلا اذه يف سانلا نم ريثكلاو ريثكلا .ةردان ةعومجم يف صخشلا عضت اهئارشو ةيهافرلا ةبرجت نإ

 ديفت .عقدم رقف يف نوشيعي صخش رايلم نم رثكأو ،رقف يف نوشيعي صخش رايلم 2 نم رثكأ نأ يلودلا كنبلا

 لفط نويلم ةئامثلاث ماني عقاولا يف .عقدم رقف يف نوشيعي ملاعلا لافطأ فصن نم برقي ام نأ ةدحتملا مملأا

 .ةليل لك ىعوج

  
Voice 1  

The inequality of people living in poverty and in luxury is very clear. And it brings up 

an important question: is luxury morally WRONG? Is it wrong to spend 16 million 

dollars on a golden bed for a baby? Is it wrong to spend thousands of dollars on 

shoes? That money could buy food for very poor people. It could support schools. It 

could do many other things too 

 

 لولأا توصلا

 ًلااؤس حرط ىلإ اندوقي اذهو ,.ةياغلل حضاو ةيهافرو رقف يف نوشيعي نيذلا سانلا نيب ةاواسملا مدع نإ

 ؟لفطل يبهذ ريرس ىلع رلاود نويلم 16 قافنإ أطخلا نم له ؟اًيقلاخأ أطخ ةيهافرلا ربتعت له :اًمهم

 نكمي .ءارقفلل ماعطلا يرتشي نأ نكمي لاملا اذه ؟ةيذحلأا ىلع تارلاودلا فلاآ قافنإ أطخلا نم له

 اضيأ ةريثك ىرخأ ءايشأ لعفت نأ اهنكمي .سرادملا معدت نأ ةيهافرلل

  

Voice 2  

This is a complex debate. You may not be able to buy $5,000 shoes. But you may be 

able to spend $50, or $100, or possibly even $500. These are still large amounts of 



 

money! Any of those amounts could help a poor person. But you need shoes too! 

How can you tell what exact amount is morally right to spend? 

 

 يناثلا توصلا

 وأ ، اًرلاود 50 قافنإ نم نكمتت دق نكلو .رلاود 5000 ةميقب ءاذح ءارش نم نكمتت لا دق .دقعم شاقن اذه

 دعاست نأ اهنكمي غلابملا هذه  !لاملا نم ةريبك تايمك ربتعت هذه .رلاود 500 ىتح امبر وأ ، رلاود 100

 بجي يذلا حيحصلا و يقلاخلأا غلبملا ةفرعم نم نكمتت فيك !اًضيأ ةيذحأ ىلإ جاتحت كنكلو .اريقف اصخش

 ؟ هقافنإ

 11:50 :تقولا
Voice 1  

Christian teaching moves the question away from numbers and products. The Christian 

Bible does not say that having wealth is wrong. Or even that desire for beauty and comfort is 

wrong. It says, 

 لولأا توصلا

 رمأ ةورثلا كلاتما نأ يحيسملا سدقملا باتكلا لوقي لا .تاجتنملاو دادعلأا نع ةلئسلأا دعبتسي يحيسملا ميلعتلا

 ،لوقي هنإ .ةئطاخ ةحارلاو لامجلا يف ةبغرلا كلت ىتح وأ .ئطاخ

  

Voice 3 

“Keep your lives free from the love of money. Be happy with what you have. For Jesus said, 

‘I will never leave you.’” 

 

 ثلاثلا توصلا

 ."ادًبأ ككرتأ نل" ، لاق حيسملا نلأ .كلمت امب اديعس نك .لاملا بح نم ةيلاخ كتايح ىلع ظفاح"

 

 Voice 2  

This teaching asks us to examine our hearts. Jesus’ followers believe that they do not have 

to chase wealth. They can have money, but they should not love money. They believe that 

God will provide for their needs, including the presence of Jesus. 

 يناثلا توصلا

 نوكي نأ نكمي .ةورثلا ةدراطم مهيلع بجي لا هنأ حيسملا عابتأ دقتعي .انبولق رعشتسن نأ انم بلطي سردلا اذه

 روهظ كلذ يف امب ، مهتاجايتحا رفوي فوس هللا نأ نونمؤي مهنإ .لاملا اوبحي نأ يغبني لا نكل ، لاملا مهيدل

 .حيسملا

 

 



 

 Voice 1  

The writer of this program was Jen Hawkins. The producer was Michio Ozaki. The voices 

you heard were from the United States and the United Kingdom. All quotes were adapted for 

this program and voiced by Spotlight. You can listen to this program again, and read it, on 

the internet at www.radioenglish.net. This program is called “Buying Things That Cost a Lot”. 

 

 لولأا توصلا

 ةدحتملا تايلاولا نم تناك اهتعمس يتلا تاوصلأا .جتنملا وه يكازوأ ويشيم  .زنيكوه نيج وه جمانربلا اذه بتاك

 كنكمي .Spotlight ةطساوب اهنع ريبعتلا متو جمانربلا اذه عم ىشامتت تاسابتقلاا عيمج .ةدحتملا ةكلمملاو

 فلكت يتلا ءايشلأا ءارش" جمانربلا اذه ىمسي .www.radioenglish.net ىلع تنرتنلإا ىلع انجمارب ىلع روثعلا

 ."ريثكلا

Voice 2  

Tell us what you think about today’s program. You can leave a comment on our website. We 

hope you can join us again for the next Spotlight program. Goodbye. 

 
 يناثلا توصلا

 يف ىرخأ ةرم انيلإ مامضنلاا نم نكمتت نأ لمأن .انعقوم ىلع قيلعت كرت كنكمي .مويلا جمانرب يف كيأر نع انربخأ

 .اعادو .يلاتلا Spotlight جمانرب


