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01. 2B FRIVEST > !
[AAB#]

a letter to the Saluda town cousil: Research indicates that people who exercise regularly are hospitalized
less frequently, approximately 50 percent, than those who don't exercise. We should thereby provide a
well-equipped gym to our municipal employees to reduce the cost of our group health insurance
coverage and thus achieve a balanced town budget. (by wewe19850816)

WSIRHMNER ¢ (by wewe19850816)

1) $iR1RI% regular exercise is the only reason to have reduced hospital visit
2) BIRBEZAXEREBENBERE T XN BEIFARMSES
3) &% cost benefit analysis JIF B budget will be balanced

(%]

V1 : The following appeared in a memo to the Saluda town council from the town's business
manager:

"Research indicates that those who exercise regularly are hospitalized less than half as often as
those who don't exercise. By providing a well-equipped gym for Saluda’s municipal employees, we
should be able to reduce the cost of our group health insurance coverage by approximately 50
percent and thereby achieve a balanced town budget.”

V2 : Below is a memo from the Marketing Director of the Saluda town government to her management:

The research indicates that people who exercise more often than those who don't exercise will be
hospitalized 50% less often. Therefore, Saluda town should build a well-equipped gym for the
employees because the cost of the group insurance has been rising. By providing the gym, employees
will spend more time exercising so the cost of group insurance will go down by 50%. The overall expense
of the town will also be balanced this way. (by Tony-Z)

[FXhR] ARFPBLLERNBEGR, BENAEARARSEER, PTI— manager HiRE—
well-equipped gym, iX#t town council T DU/ SOWESTTRIEASZE, MMAZIMELE (L2
&, KRIER balanced) XER%E. (by HIKXEFAT )

1. survey is doubtful : research FIHEARARE. SZIitirEEZERE, TERIMRERES
—EMNSEM

2. R—EEWR gym Ik, BIREEW MR

3. TRBERIE  T—ERMT gym, ARMESEEE, FIATERREBRKESRA

4. BHRXH 1) insurance XTHIBIFE emergency BYIEN, RIFEIRS T RERKEAD A6E
RIUEFEAR cost ; 2) NMERBIFARNZHNGEHN, hiFIMARESE, KRAF =25
N7

SXEBE . (by BBIKE)

ChaseDream GMAT {EXC R ER#£TE (2018/04/07 #2) 7 : 2018 T 4 B 14 HEHA/X


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1321597-1-1.html
https://forum.chasedream.com/thread-1321600-1-1.html
https://forum.chasedream.com/thread-1321600-1-1.html
http://forum.chasedream.com/thread-1302975-1-1.html
http://forum.chasedream.com/thread-1271883-1-1.html
http://forum.chasedream.com/thread-1273441-1-1.html

£ /B 2018/04/07 [a R EREEIE (B Rk 4/ TEE/R/EX)

1) EHRXZ : hospitalized lessthan half N7 reduce the cost of group healthinsurance
coverage by half, —RGNMRAEFEITMNTZAZEFRK | ZRIFZATNETRIEEE
FE{ERE 2 A UMY coverage, BIIAKAFIE T .

2) ERERE  A—ERHTESE AIMsEREK

3) Cost-benefit : EEFRBRIERBRESFITRSENER. TELIRERSEN

costsavings KF construction cost
SRR EAERS ¢ (by Libbywang)

1) A—EHF7T gym, RIFE
2) EABHF— balanced budget, AEE reduce insurance Ff ok, {R% possible factors
3) AERBA—EERAINBREGEESESENWT, REZING, tbnZFwf, &S

WSIR A ERS ©  (by Evan.H)

1) survey RYTJEEM, AT XEIEE, THIATERATUSIIEREENRESE

2) gym HY capacity ? REEAF 2T ? equipment 2 ZHEH E town AEERIENANZHE
3K 7

3) assumption, MEEERIEET gym AXHEEREENT 7 7

4) TEMELBEEMAEN®, BT8R, 2T ERES

MRIR N ER ¢ (by Tony-7)

1) HEBRMBEA : BB FFIRB A research" IR N BT 4. b, HF—NTHEEGAIHELN
ASTEE— N ERGERBEIAN, XNERIGHIASE T ER A REZ LR BREN AR
%, AAMETRESIEE L HMER, IXEEREZESERRINMEE.

2) TEAE  EEMRBEREPAREE —IFNESERERAZ D), REAOKREES D, 2
BESHEE P 2HEE, MEATHERSERERER, MUEETHEELASHAESEN
ATTRERD . XHME, BEENREMRAET, EFEIERRTHSEZTROMER, MM
tASRDARETRET A, BATIE AR TI7,

3) TEREKR  EBHNRREHREEFE, Mo MREEFREN R TIRES 50% 5 A4 RIEEK
I E FAAEESTRE 2 At o] T 50%. Wit RELAKIE, FHRETAM S EIERIR
B, TTRUREERER. ME, XXFHBAFL S HIAE] balanced AYXUR O] 8EI%H 11
mit, BEAEBRAREAEIEEBUFHN X H 285 BT RE R AAELHI,

MR BEE - (by tanxiao23)

1) HRAUEREERTXNNE
2) BTREEAMMEA—EERE
3) MEBRET hAh— TR TR

MR MHAVERS ¢ (by Zoe 33)
1) “Research indicatesthat” research #ff 332512 AN 1&E FH Saluda ER TEUIR T ELL
2) “By providing:-beable to reduce” RIFRR T R FFEhA—ERB DX
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3) “achieve a balancedtown budget" 14485 5 Fi s F— AL T A R S BHEAA

1) EHFRE—REERAERNER, *BEER, £5. RRIRHEMERE

2) &t employee BABRLXES, AXENEILEE, MRELMIE, FENELXEZS,
MR TEREDABIZSN.

3) WMFXRARE, FRHERMAD—FARRERK cost D—3, FMALERZHEHNAL,

4) conclusion, ZEZERE gym {4 cost 27 outweigh saved Y insurance. & % iF#E......blabla
Z K,

WA B - (byliv21r)

1) 7511%%%%71‘7}7( EEEBE URRITTRRE U REAERIEa) PTIXE T AR —

HERARE.
2) Eﬁﬁlﬁxiﬁﬁﬁﬁ?ﬁﬂ\@% (oM IR TR 12 Rim M EEF P IR T AR 2
A=K

3) townbudget E—MREFNFFEEREZITH HEEMRE TV HRIKEEF REE
FrRBEIERER D T ARSI .

SEEX

In this memo Saluda's business manager recommends that the town provide a gym for its
employees as a means of balancing the town's budget. The manager reasons that since studies
show that people who exercise regularly are hospitalized less than half as often than those who
don't exercise, Saluda could save approximately 50% on the cost of its group health insurance
coverage by providing its employees with a well-equipped gym. The savings on insurance would
balance the town's budget. The manager's argument is unconvincing because it rests on several
unsupported and dubious assumptions.

Firstly, the manager assumes that Saluda's employees will exercise regularly if a well-equipped
facility is provided for them. This assumption is questionable since the mere fact that a gym is
made available for employee use is no guarantee that they will avail themselves of it at all, let alone
on a regular basis.

Secondly, the manager assumes that Saluda's employees do not exercise regularly. Once again, the
manager offers no support for this crucial assumption. Obviously, if all of Saluda's employees
already engage in daily exercise, the hospitalization rate will be unaffected by equipping an
exercise facility and no savings will be realized on the group health insurance.

Thirdly, the manager assumes that there is a direct relation between the hospitalization rate for
employees and the cost of their group health insurance such that a reduction in the hospitalization
rate will result in a corresponding reduction in the cost of insurance. While this may turn out to be
true, the manager has failed to offer any evidence for this claim.
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Finally, the manager assumes that the cost of building a well-equipped exercise facility will not
negate the savings realized on the group health insurance. Until evidence has been provided to
show that this is not the case, the manager's plan is unacceptable.

In conclusion, the business manager's proposal to provide an exercise facility as a means of
balancing Saluda's budget is not convincing. To strengthen the argument, evidence would have to
be provided for each of the assumptions listed in the previous analysis.

02. EZ5 /NS 8B4 F2: (entertainment expenses)
(A A mEE]

Z 192 beta medical entertainment expense N, sales ¥ T 7%, entertainment expense Lt
competitor % 25%., FTIAEEIIHAS put strict limit ZE entertainment expense _E o] M0 profit,
(by growing0424)

BIEE T : entertainment expenses (3B715%%) An expense incurred by an employee while he/she is
entertaining a business client for business purposes. Entertainment expenses may include taking a client
to dinner, to a theater show, or to a sporting event.

(]

V1 : Beta Medical /A Sy director 5 7 —% e-mail 5/ASINNS, 1 EE/N T profit growth rate 7%
& B Medical Industry EERFIHZ AT, 1A sales force FEINE . ERBMNNDAB TR
= profits BT 8E, B AIRIEEA] in-house BYIEZE, KIMLFKA]/A 3] costs of entertainment b HAth/a
T)% 25% (meta medical {4 entertaimnt cost is 23%higher than its competitors) . FflY, IR FA]
o] PUR DX R B ETE, BRATRATS BT AR KT 7%8 profits, M maintain leadership in
the industry,  (by Labmem009)

V2 : adirector of the sales department of Beta Medical writes a letter to the team, which directly

markets to medical professionals:

Our team is a leading figure in the industry. Last year, we had a 7% increase in profit. But based on an in-
house research, we found that we have 25% higher expense on entertainment, such as dining, than our
competitors. Thus, we are going to cut the expense in entertainment. Limit costs on dining and other
entertainment costs. We believed that after we cut the expense in entertainment to the average
expense in the industry, we will have more than 7% increase in profit. (by aril _norran)

V2 : Beta Medical X profit #K7 7%, 1EEIRZEZEUHILE room for improvement, RIEFE/ in-
house survey, /A S)5HEHIBAY expense on entertainment 5 [E1T 20%, E UL EIEZEIR L HIR
entertainment cost 217N ¥1597KF, 81T cost saving on entertainment , &t o] |){# Increase BRLE
rate of profit, thus allowing us to maintain the leadership in the industry.

V3 BRI, —FKEABLEARNEZ /AT (the Beta Medical is the leader of industry) | A9%H
E&B3L3L (the director of sales) 15, ffiIASIERFMHEEFE (FEZ revenue X&) EINT 7%,
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1RIE— in-door research, Beta /ATFIE fY competitor tt,, B /A S){EFE dining 1 entertainment 3
cost ELLREXTF L 25%, Fridfthii, nRA(I8ETBIEIX FIN cost &Rk /D E| average industry level
IS ENFESEL 7% E 5, fHEIRT Y remain the leader in the industry,  (by
RachelChan1018)

V4 i — DR BN TR Z T AR ELE profit 354K 7%, industry 7l %k, TRAHKEE sales forces,
{E entertainment {4 expenses K% 7 Lt competitors &E %, 17 ZE introducing strict limitation £ &
oy, X UIEIEK profits (REFA%E. (by iHfEH)

V5 : /AN 5] Beta Medical, profit growth b 7%, 7\ E&S. {BZ in-house research &£ 15F{[] sales

force Y dinning and entertainment fee higher than industry average at 25%.Sales Director #2218 17 Bl

X TT T AY 2R FASRIA BN F T SEKSE, M) cost, $2FF profit, ZA4E maintain leader Hifir,
(by lucylazycat)

V6 I ANBIHELEMEIFFEMINEERNLAFRILR | ATBINHEEKBRAREARLT

NERAMNHERN . EXFFRATE dining F entertainment NESHIEES. T=, A THEEAE
MRSFE, REMRFIEX T EMEHEEERTLKE, MHE XNRERERAEHEEKAR

RFSEMNEET . hRRIEAI—EETTRSEMA. (by suklyan)

V7 {EXCEB R — CFO 1t our profit/growth rate last year was 7% and the highest in the industry.
The sales force contributes a lot to this success. However, our entertainment expense is 25% higher than
our competitors. So we need to cut entertainment cost and restrict the expense. This will help increase
our growth rate and further increase the profit. (by snowwyy)

V8 : B /A E]HY director (th2/AF] leader) ZGM(IASEEMBIINRTANARET 7T —H B4 ‘B A
] last yeat profit 354K 7%, X#E[ T saleforce (SHEAR) MBH, A THEFRERNFESE,
FANZR D cost, RIBFB—M1TIIAZE demonstrate, FATHYHEHIRARY entertainment FF X L FE S
WNFEF 20% (HBFAHE, FHE?20) , AUBNENXFTEETF, B limit E4:00, FAIR
REARXYER/DXFTENIE, F5 EHFRAE entertainment cost IAF] industry averages, 1R
SCIR cost reduction, FBATT INFRILFLA] profit MSLREEIEAN, " (by domifan)

MFIR A TES © 3 N EISSTIE (by Suty)

1) 1L7%ARF[EBKS, BAXEEL
2) WOHEAREZFES, HEARHE revenue, MHEREKADT RIAH productivity th <&
3) profit KA K maintainleadership,

MSRER - (by kerrfan)

1) X in-house Y research Z|JR o] Ao, EAS ? MEXNMTWHMASFERE KN E
IGKAYTE, Xt RS OIEL e ?

2) reduce entertainment costs S RS FIHUIN ? T —/A SR AT entertaining activities A3
&, reduce SFEURAREIK, MmFLEHSER

3) %0 entertainment costs FERAVIE, AT ~H, SASXKBREMAR, k& X
MR AW AR,
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WSRIR A EEE ©  (by forever )

i

*@ﬁ?ﬁ%{ EIJILA . (by snowwyy)
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RIRMEAEEE - (by MEE)

1) Ziwfkiz : FUABWAMERERRE, AP THR WABTERRDE, EHIEE
entertainment 5 €AY % IR
2) 1ﬂ%‘7 FIEWT, XTF reserch WEFIERENX B HI , B LA amount Iig
3) BAR=TM, %Eiﬁ‘k SE—EREA? A—SERVIMNELER ? A GG T,
(AR LERRERXNRANUSE, 1815)

SIRHAERE ©  (by taotao3160)

1) ZRISMATEREZETLN, LIBMER—F, HHRKFER—H,

2) in-house research {E& &
) HERERE, BORREASFEFELA, T TR, BARTIREMEAS, AERTE
L, AFBAREAN.

FIRHAER ¢ (byaril norran)

1) Wrong analogy
2) Inadequate research
3) Oversimplication

1) In house research FYI&E T &, ;%1% /E 4 research i research fY, M EH A ZRFE
iy entertainment cost F1 competitor {4 sales force cost Lt %%

2) BEEEEINERIR{IM entertainment cost | industry average, XiEiREKLL, A4
industry average — E = B HH

3) FimfRiIEUEE > T entertainment cost FHLAEIE AN profit, BT 77— IE TN E A AT
entertainment benefit 4 {£75 sales force FRIL L & IE?

FIZ A BRS¢ (by balomichelle123)

1) salesforce ZE XA ZER, HMHIRAE R dining F entertainment cost K5,

2) 1AV HY sales force ZFFRIE S, 2FE ADIAIRA entertainment JEFI L, RIAAE~F
BIE NEHE

3) EmtIFENERERRE, REIEIER entertainment costs 2R KHE =,

1) the author didn't examine the root cause of the entertainment expense. Do we know if the
entertainment expense contributed to the success of our business? our sales team brought
clients out for business dinners and therefore built strong relationships with our clients. These
client relationship building activities could lead to business opportunties and sales deals.

2) the author didn't examine the negative impacts of cost cutting. how the cost cutting will impact
the employee moral?

3) no concrete evidence to prove that the cost cutting will contribute to growth and profit.
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HWSIRAANER ¢ (by zhaozhaozhaozha)

1) IRERBEMTHEAMNSEFABIRTXR, FBEIX NS sales
2) HEFHEKES, TERUBRBEMEKE, RAREFEXT, BRSENTVIRENEL

FHITRSELL
MR EERE . (by domifan)

ROEIXEBRIENIZIAE AT RHEIE, BRI profit, R sale force By entertaiment
cost, XEMNEHERTENFMITW KX FEARZEERIE, HAREEBABIEHFETINE

1) ARYTHE—EN, BEREXNFERAEAZHN
2) FIRTUBREE—RHAFR
3) HENEBEMRIER—ER

BRHEELE, —RIAHLRAR, EFFNEMERMBEFTET LERRNT, BEXKE
THR [BESX]

1. authorassum TN /KEEREIER [HLMt/ZER assum, RERFERBAZERSF
A, INXSREBROE] , ERMAEFREXREMNEEALEXIEHE, EAER
HFHXNETRRENEIEN, BAE B AIEEMHRSHNERRE. B TEEMIT
B3R, B HERRIX LTI RE M, argument I£:Z dubious Y,

2. ARMNEEMEEA, [BELEXTRERANEDT, even fTU/KEREEMN] EBRZEEEMN
HELEXNARTRHROER, FURLEESSIERTIRANH, BEEMIIRK
M, WA IFE negatively, {EZBEIENNTE £ 1X 77 AE BTS2 A R M H X FR

TEo

03. k& (ridership)
EN:ED)

— analyst f§ report IR E] : 4 T /> E T traffic congestion, 1FfE#{T%& two-part strategy A9
WM BuET R, F—HREMEEMRNELM XY affordable houses, 55 2 A X Lyl FiA
B ANTTIBIE, fF access FUALRBE M easy, I IX LFEHERIGINMERAY ridership, IMHARER I
T EH traffic congestion, S ELEI AR KIE 82nd Street station [Ei Y AFTIRIE project 1, AT
$30 million, T 82nd Street station A4 ridership R increase T 15%, fHELMIS, 7 102nd Street
station A& project 1 RN T several millions, i E ridership £ past 5 years &1 30%, iiF BBZE
102nd Street staion FY1% R & effective, ZNER 4 102nd Street station project ¥ N5 % investment, 1§
{Z in the future 102nd Street station {3 ridership S B B L&KL, AT HEE effective B9F) BT BE
B9 budget, Z1iX redirect all of 82nd Street station project's budget to 102nd Street station project.

(by wangnan777)

(]
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VO : The city council devise a two-part statergy which includes XXX and XXX to increase the ridership of
the train. A transporation analyst believes that it would be more efficient 82nd station neighborhood
and 102nd station neighborhood, because the 102nd increases more ridership with less budget in the

past five years. So the city council should use more budget on 102nd rather than 82 nd. (by
ocho0521)

V1 EEWERTZERE, MBEANSERLHE. b7 IEBINMERAIFRLE (ridership) |
BUF B R kb EAEY 2/FRX, 0 pedestrian access to station, INEENMEKEZE. Wi
B 2-part-strategy —IHIZE ) street : 82nd street station F1 102nd A9 station , 5 F# 7 30m
7 82nd station, 82nd ridership 3T F4F increase 7 15% , RI¥XA T few million £ 102nd station,
{8 102nd ridership increase T 30%., A1\ 102nd E effective, h 7 BEHNERMIRS ridership,
— analyst B UFHE 82nd station BT E 7% %] 102station, X#¥f overall IR IS E L in the
future, (by lilywhen1995)

V2 BT AR ED, City Council INASMA B EMEEEFIF /0%, City Council JRER R
— NI E K E A K E LT i affordable housing #1 pedestrian access, Il B i#{T—&9 /g, —
AN analyst DI RRIR, LI R RTE 82nd Street 4535 7 $30 million, ridership 3758 L% /b,
{BZE 102nd Street i BFA R 3% 7 few million, ridership 33k 7% . Bl analyst 4518 B I V1%
I B # T AYFT A $3% 5 102nd Street ¥, XFHEE O] IX1S I & KB overall ridership. (by

djia921)
V3 . —analyst TR H—PER(EIZHAZRERE . AXKBECAMESE) : acity has planed to

increase ridership and it decides to spend budget on housing nearby and improvements near the street
stations. But the spending of budget is not effetive. Because city has spent 300 million (ZIBiCAE T
in improvements near 82nd street station where the ridership has increased only 15%(£{#EiC A AE)
the city has spent 100 million(Et 300 7l*)  in improvements near 102nd street station where the
ridership has incerase 30%(AXF 15%) . Therefore, the analyst thinks the spending should be redirected
from 82nd to 102nd street station.. In this case, the city will increase its ridership as planned. X=X

. o (by KRIjFHEST)

V4 (BRI NEREER S A ZER ridership, AT T —1AE TR, RIEFWLELE L
wHE, WEIAMEEME, —&B0 =T 82 fiysh, — &b =7 120 s, ERAI 2 HHT
30million, 1EE 7T 15%, 120 #72 few million, tbidk 5 FRE7T 30%, AREEBZIHIEFRERTH
EREBI 120 HIELEIIZ T 82 f7, IXAFEA/NEM overall ridership FESHES 7. (by tanxiao23)

V5 BXTIHTHEIRE : to solve traffic congestion, the city want to encourage people to take
commuter trains, 4 7 IX/NERY, BT WAERE, 1. 20E/IGEE station MfiLAY housing 2. B3E
station fffir Y pedestrian, SA/51HE M station, — N2 82nd, — N2 102nd ;| T EMNEE

&, the 82nd station #Z A7 3mil, (EEZRAZEMAREEIT 15% ; 102 station I ARIFRRIMER T
NEMAEINT 30%, ~HEBEER, RATRSBENSER, NHEEmMERLS 82 kit
102, (by JEEISE)
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V6 : EANIBELIIAY report, AT EMBIABES], ZWHHE T A project EIRMAREMN A H K
public transport, X/MENEZE A B2 4 street #1117, A station £ 77 50Million 324, public commuter
BIEEBIEANT 15% (LLAbRBRF| LMt E) , BT RIE T asmall amount of money , public
commuter AYLLBITE 3 EERIBINT 30%, FTLUXA report BYTAZ, AT IREER project
effectively, R/i% redirecting budget 8RR BCZ5 A AIEHN%E B k3515 following years iX“) projet
BRI, (by ZRZ24R)

V7 : ILE City Council Z 44 improve public transportation in order to address traffic congestion
issues, Fr I B EE & Stations FERYIEHE, Construction BTTRIF W © 1. 7E station FiA AN
EEMETH ST ; 2. improve street stations, Argument : F§F over $30 millions E84£7E T 82nd
street station area BEERERIES T%15 (BEAREIFicAET) . MAERH T afew million dollars
f4 102nd street station AFE B B R EMIES L %30, RN iZIEFFE F Titx) AT construct 82nd
street station {4y funds &P 452 102nd street station £ project, (by 2AZTZE M)

V8 : — city 18T building affordable housing #1 improve pedestrain access to {4t station 3
AN 183 ridership, over the past 5 years & I 7E 82nd street station %% 7 R Z 1B E ridership ;%1%
N>, £ 102nd street station TR B AL EE ridership I TRE, FrRUAAZE TRE
redirect J3E budgeted %5 82 3 funds &FZ5 102 (by dreamwithl)

57 B3

1. fHIRZELL | W station WEMERA—HAREERELLE, TR 102 station Lt 82 station
BEFSHNTBLIE, tWAEHTHE 102nd Street station FHERE T HNEEX, FEEMIERE
M% DR FIMHI TR -

2. $ERFER - iFEFEH 102 station ridership FUEK TR ZR A SEN, FOJEEHME
&l ttﬂngﬁﬁﬁi‘%ﬁﬂy HE%E%?&}I‘%O

3. WEF 13X 5 FHNERFA—EEAEIMEMAKKILENER, XM ridership RGN
TJREERBAZFERA R, FTER T project BRA—ERESETINRAIER

4. HYEAE IEJLEF 82nd ridership IEFAE 102nd HEA—ERKREUEhXH. 1L
JERTRE= BN

MFRENSEE . (by Kail_R)

1) 15% & 30%, BNt ARTREMNRS, EXE%BFEILE number

2) %A relationship, i increase &, FE=H increase ridership . 1ITXFFKK

3) ZBET 82 #XF1 102 X o sE FAE Y relationship. ®EE, T8 102 HX FHARER A
102 &, =R A 82

SRR EAER ¢ (by ocho0521)

1) P station EEIERA—4, TJ8E 102nd base {KFF PUIEKILBIE S
2) TR A HMAZRSE 102nd FYIEK
3) BfjaEljE), 102nd RERFEIEKT XXX, 82nd HEIRIE L RS (EER .
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MR ERE - (by tanxiao23)

1) RETEDE, XN RPEEREREREN
2) ME—"TREEESE, —MRRELTARE, XPMBEANE—R.

04. Z5JE3£5+ (Holner VS Kirby)
(£ B &#E]

{3 215% holner pharmacy Z7E allergan {3 %, BILIKNKIKS customer, (by #HZF A0 #%
£)

(]

V1 : Holner's drugstore chain Vice-President memo to CEO:

Holner's drug store competing with Kirby's and other drug stores in city Allesberg. Kirby has many loyal
customers. Kirby started its first store in downtown, then expanded to several locations (3 chain stores).
If Holner opens stores in close proximity to Kirby's stores, can convince customers to Holen's. This will
allow the customers to see that Holen offers lower prices because Holen has economy of scale. Holen
will become Allesberg's market leader. (by Vakarian)

V2 1 — K PTEES1/A ] Holner's B9 vice president 45 CEO
Holner’s drugstore chain #5283 N\ [R1E & B Y Allesberg T local market, 7 Allesberg T, Kirby
Drug (local drug store) B & AH market share, FFEMBEHZKEIBLHNME. SER KD £
—EEAETHRL, JLIEREIRXEHM 3D AENMGH T AN E. SET/LEE, §—
LE 119 drugstore chain {4 competitor th7E A THFF 7 JUZK ¥ drug store, B R IXLEEFHFNAEELXE
H4&%F), thelargest share of customer loyal to Kirby /A 5], A K ATRHIBAIETF, Holner's
(9 Vice President 1A 4 Holner's RZiZ3 {5 KD BUIXMER 38 H $STEF I3 5 EFEE KD 725
(close proximity distance) B9#77 (BEER: B KD M ENHBTTHBERETR)  ANBMLE
FT 3 F It gain {169 loyal customer, KD HJ long-term & P {IFLE M F KD TIAE H B975 4,
IBAE HHEMLL KD 89K %, A A the price of national drugs from suppliers can be lower since
the high volume of purchase, Holner's IAAXNRE& T] XL Holner's fRIRAK A A TTAY leading drug
store, (by Xua_ )

V3 : drug store A is planning to develop its market in city W. A has an information that the drug store B
is quite successful in the city W and has establised three additional stores in different locations in recent
years. In addition, the customers of drug store B are very loyal and are difficult to be attracted by other
stores. So the author suggests that A establish three additional drug stores just next to the locations of
B. A can attract the customers from B by providing low prices of certain marks for which A can negotiate
with high volumes. (by coucou9)

V4 . VP of pharmaceutical company suggests that the firm open up stores net to the three operated by

a local drug store, who is the lead player in the city.... 12 %] 7 BIMNFES chain fTEid X+ FE &R E =%
T local store, but their strategy will help the company succeed. (by vcsanity)
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V5 . —/NZ5JE (Holners’) fY vice president 25 CEO B 7/ memorandum, JRERE— Allexx(—
MhR)VFHIEDE. BZRRNmENEHAEEXEFEEBAH—FK Local EXHZAE (1Y
Kxxx) FIN. Kxxx IXZKZAJETE Allexx FF T 3 FRIEEBIRIN. vice president 15t Holners' o] [MZE Kxxx
M=RDEKLEF=K/E. FBL Holners'tIRLEFE Kox ZREY loyal 27, MIBLEIRET
Holners' 5 &€ /1 M supplier FHRIMBRE%4 M. FilRid EIRRKINFIE A HIEE, Holners I I A
Allexx #1[X #§ leading 7455, (by sparklestar)

V6 : Z3JE Holter's £ vice president %5 CEO fYZINfE. H XNMAEEAHT A FBHAH L ARV S,
WA X NMETERNERERSNIZANE, HA the largest share of customer 2 K XN JERYK
R, BlESEKEWE KAENZHFEH AL, BB ABERS] K NEME. MR
B9, H Z5EpE A leading drugstore A B 1.  (by 12121232 {R3)

MFRENER | XEEFE reasoning, AFHBEEEFERN @ (by Xua_)

1. KD ¥FEEUFDENARLGE T BEMANETIMER @ b JLERABLH FHEEEK
K, AORRIRZERUADSZ (ZEEABREFTEXESZNH) TF, BILEFNERALSF
TFRENER. WAL FTEEMES LK, A TETREFEHMMANEFAZ
HEMW=AT . HIEUF D ENMERANIZRSR KD (9o EiE, mNiZEZEETFHE.

2. KEIRLTKDHEFEEREEKD FRNRE. A%, ©F KD MEREFFHMEAZR, 0
BRATREAE—RAEMEER, MEN KD NARREESTEEREY, FEHFLAENE
KD MMMk sFH ESHEML, H A VP RE N H ML KD BEaE E0E KD MR
JEERIK 5|3 Sk 2 unreasonable fY,

MR ERE ¢ (by Yolandaz1995)

1) 7 K=ZBFE, FHARERIUEEEILAI] long-term % switch ZI{RAYIE EIE % .
2) FE=%E, SIERREKR, T—FMI, MEAES,

ISR A ERR © (by lixkathy)

1) all conditions are same~~H fth JE 1Y RS A~ — E R work

2) EERMEENIANBEEREFHER T IUERNE~EFFIERAR S X FFRAR profit~4n
FRMEEIEL T EARE T~

3) BMEREKINT HA—EMEER leading~~ E T H X FIBERLEAEIE

MR A BES © (by ZIHAZME)

1) the fact can be explained by avariety of reasons

2) MEBWARMENSMEXR, LHNEEEE, FRREFX

3) ignore the cost and the risks

4) RFERFEAL Store FEIEIRFIENINA, BJRE store ISR T REZ RSB A LM EH

&, MithGBREEREZHRREN
5) REEBALHEHERSEUZERFRERMNIEE, YN EMESWEHNENKFEMARE
B ME WA EFIKEZENE
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MR R EES - (by JEASX)

1) MEEEERENHIMARNIE

2) F=FIETE K 5518 cost S—E /T profit

3)  (XANTHELLRR, EREEREESREE) KENMNETRAAEASHME, BREZA
RXBREATEKENZ, FIMHERKXTREZBERS (potential customer)

SRR EAER ¢ (by CharlesDoit)

1) loyal customer #0 price war EE =R XEAE X N
2) MEAENZFRBEMETRIALGR/NNO—FHD, RENFENZEEE,
3) MAER— MEERF=FRAESKESE, BMEurt 7 ARNEE, T HNEERFHER

FXEER.
ISR EBER - (by sparklestar)

1) FimfRix (vice president IA AL EE BRI B] #5BA Holners'ZFEX Kxxx ZyJEMIEBIWE ) |, B
thIFIX LR PR E A Kxx A ERRIRE 4L FXRE |

2) INABBESM supplier FHRBBREHRNEFTENHRMLE, {EthiF supplier 5 Holners'[5
FWIEBERIL, THAARSESHE dug WA/ ENBRARETATEN

3) fAHAYIE leading drugstore 5E P L HIES, BHIFTH —RAERSE N leading X H HAtb
FEEMAER, LtER. BWHHRES,

MISIR A EEE ¢ (by Scarfighting)

1) fHREL. HIEAEANS K NUEBEA—ERLEKNES, KKPRET ATERD
RED, KIIFEHMRBRESEFS.

2) H #J national brand drugs IM&EEAR—E T INKS|E] a THE S, ThE a THARERHA
National brand §9%4, fth{{ISE =%t Local brand f9%45, T k ZX3Z Local brand E{EE,

3) RRETEERMEAG. XEREIF/NHXS drug chain store HZE{X7E a A AERERK
T, XEERBEMMATASEKM, HAE h XNMEEAIRRELIRSFERBTIE,

important issues not addressed.

05. & HAH
(4 A 5#)

— PNE/A T CEO %5 CFO 5{ZZE 3K release funding for two large apartment buildings. /& & & & 7A 0]
HEENEEESEEK 4%, 4 EHIHEITETE S occupancy rate has been unusually high at
92%, I\ AXRFT L MFEFTIH underserved,, FrIAEZEIXFHREE, T UIRS profitability. (by
dorisp)

(%]
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V1 : CEO of Advantage, Inc. make a proposal to CFO to release money for a consturction project. Here is
the memo:

"Statistics showed that number of rental units in the past 10 years has increased by 4% annually in city
X. The occupancy rate in the same periord has remain at 92%. This clearly show that economy is
promosing and the attractiveness of city to new residents for next year. Therefore | request you (CFO) to
realease funding for our compnay to build two large residential complexes next year. Building this will
increase the number of rental units in City X by 4%, independent of other competitor's project. Since the
occupacy rates is virtually guaranteed to remain the same. Adding my units next year will increase the

profit of our compnay" (by J% 7 LIt F /)

V2 : Advantage INC (—3X construction 1 rental /AS]) CEO £ H1= -

j$Z% 10 £E the number of rental units — B {RIFESE 4%E|’]i-l;c {El occupancy rate remains at
92% (higher than expected), XM YLBAFAIZ5TEF, WIFES %%H}%—% TN local rental
market is underserved, ZE3RK Ay CFO £ ﬂﬂ?@,@?@ﬂ’]}% SIR{EA 4, release fund for 2 new
apartment, and it will be guarenteed to be filled, IEHE : 1) l_ﬂﬁﬂcir THERRLE 4% e ERE

K, HhEEEEZEAFEKT (these projects alone will contribute to 4% growth in the local
rental market, independent of any potential projects competitors may undertake.) 2) Z5/A SR E

S8 profit (CEO claims that these projects represent a tremendous opportunity to increase profits and
grow business.) -->TETIXNEINL . (by Aaron Yang)

3 : aletter from CEO to CFO to allow funding for building two buildings:
Rental Units increases 4% annually, rental units's occupancy rate 92%. This means global economy is
good and rental unit market is good. Hope to apply funding for two buildings so that the two buildings
will obtain the 4 % increase of the market, those other units under construction or from other developer
doesn't matter. These two building will bring tremendous business to the company. (by anyinggg)

V4 EXE R NTH— argument, PEEYE— real estate industry f§ CEO 25 CFO f9—%1Z,
EiiiE+E3R X T rental building 3840177 4% A4, %A1 rental rate 3£2 higher than expected
B AMtBZEESK CFO release fund for two new buildings, especially to fulfill the need of new rentals, despite
other competitors already built some building complex in the same city. (by offergirl2016)

V5 . CEO: the number of rental units increase 4% annually over the past 10 years. and the occupancy
rate is around 92%. Hence he is planning to funding two large apartment complexes, considering 1.they
will build two buildings, independently of other developers. 2. it will bring extremely benefit to the
company. 3. the two additional buildings will present the 4% increase nextyear. f# . K% 7, thH O]

BT EFIN T EEEERN. ERXEESTAKN—IE, BEXATENERE, FAERET
¥, . o (bygoodwillhunting)

V6 : manager %5 cfo fYHRME : B ERETEREXEGEIEK 4%, occupation rate unually high
92%. The manager asked the CFO to release funding for a large two apartments complex, which
satisified the market demand for 4%, independent of other constructors. The manager believed the
current growth rate will continue and sustain. Investing the new construction project will increase
profits and expand market shares. (by hujingchen)
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S BB -
SRR HAERS - (by offergirl2016)

i ERMBBERRTRAREFE building R—EAA popular, EIfE—HXKEKFHTHE
1R, FfrIXY overall speaking, the plan may not make great profit for the company.

MFRHBAIE R ¢ (by Ms {£7T)

1) HXe%
2) FEAKERE
3) EREBHT A
4) FEREE

MR ERE - (by Aaron Yang)

1) EHER SEEKRRERESK
2) BERKTHHTOF 2
3) BEIT BT profi

PR R (by /2 2Y)

1) occupancy rates EARKEZFH, LB HINER ;
2) BI+EMNEERAEIKSELSXME ; WA T —thEE TR, FELE competitive, R—
ESRE T,
IR EES ¢ (by petitechou)

1) Past trends cannot predict future. {E& %8 Z B E| H b o] BE =20 market FYE 2=

2) XEBXZEE] competitor. O gEXf FH M —HERIENIE, XAEAIIE Number of rentals 381
BREHEEABITFASIEM, 1B occupancy rate j />

3) ANAREH, EFZBITIL costs Of projects.

MR A ERR - (by CathyGYM)

1) BHAE, 10 EREERARERRBAME

2) causal oversimplification: “occupancy rates —H RS HFFE 2% A—ESE AKX EFV—
EEMEE|{RZ new residents”

3) gratuitous assumption: high occupancy rate T U{RIEZ T IERIE

WRREANER . (bys-y)

1) KT 4% Rt W hFFRHRBI 4% BAMTHET
) WEHETERIERIAR
3) EHEMEEHE profit LLABSFNESS
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06. B4 8EJE (renewable energy)
(A B #Ee]

WHE—NBTHATE T NABRERL newsletter, 15 E HEELERITTF mine technology HIE K
B, FrIASBRRBXNMTUYMASRSEZE T 2m, RER T RN TE. EAIEI
e REL AN M BE A PRRE X L2 MR T, MIXENASEEERNRE, FrLATHE B AR
RAEEVRBIFRFRBETIY L, XHE—ERBHRLINBFIURKIZAKREBRZNIER
= T8k (byada bsm)

(]

V1 . A company called Blatscom pulished following in a year report for stockholders:

Recent years the demand for mining technology has been falling, causing the profitablity and stock
prices of certain companies in the mining technology industry to shrink. Fortunately, we are shifting our
business to adopt a new growth strategy: the renewable energy technology. As such, our scientists and
staff are now shifted to the research field in the renewable energy technology. The renewable enenery
techonology is booming in recent years, with several prominent companies achieving great success and
high profitability. We are confident that this change in strategy will guarantee a retained high
profitability and stable stock price in the future. (by lotuskellyye)

V2 : An article in B corporate's newsletter to its shareholders:

the decline of the traditional mining industry affected the profit of Blastcom corporate. therefore, the
manager decided to transform the company's strategy from traditional mining to renewable energy, and
it demanded R&D department focus on the renewable energy technology. there are two reasons. the
first reason is that the renewable energy is booming. the second reason is that some companies, which
have been working on the renewable energy market have gained profit. therefore, changing its strategy
and entering the renewable energy market promise B corporate's profit and stock prices, and will
guarantee safety from declines in the future. (by Hannah Z&7&)

V3 : Due to the decline demand of the mining technology, all the related corporations are suffering

from decline of profit and sales this year, including Blastcom Corporation. Blastcom Corporation is
considering adopting one growth strategy: to shift some of the researchers from mining technology to
the renewable energy technology, the demand for the renewable energy such as solar energy. Some of
the prominent companies which market the renewable energy are successful in recent years. Therefore,
it is guaranteed that company Blastcom will also be successful in the future by providing renewable
energy.

V4 : /~E] B By newsletter “Last year, the decrease in mining technology Z5/AS] B &/} 7 E K ThE =
Mo, Pl author B suggest the scientist staff change the research focus from Mining tech to
Renewable Energy tech. JR[A : Renewable Energy Bj=%F, and there are several prominent
companies in the areas of solar energy F1ZK{AFYE fth Renewable Energy. 512 : such divert of research
focus will increase the profit and rise stock prices." (by mirinno)

V5 . Ashareholder of a mining corporation proposes that since the profits of the company have
remained steady for several years. in order to boost the profits and stock prices, the company should
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change its focus of its research from mining to renewable energy field, which includes wind, solar and
biodiesel etc. because the renewable energy field is lucrative and some firms have been very successful
in this field, stepping into this field will increase the mining company's profits and stock prices. (by

pterosaur)

V6 : the B {1+ Corporation, mining company 1#{&, &i1T/A S profits and stock prices slide, R/F1it
renewable technology industry f4 future JE'% promising, F£H other prominent renewable energy
companies that market #8E)& have become successful, Ffl} the B Corporation /i% devote to
research in this exciting field, X#EAIIE {189 profits and stock prices will be free from any future
declines. (by &% /\ k%)

V7 | 152 balstman (KEERXHFHIE) —> mining techonology FYHIR /A B HIE 7 — Mk I
AIZE1E, The following argument is from the EE RIEXR EFENA LR AY report B

Balstmon Company Z—ZXiff 3% mining techonology BY/A ], IEJLE, EATHXTF mining
techonology f4 demand & “), FrIA/AS S5, {B2/A 5 make a new strategy : direct the scientists
who make their own to switch their research to the renewable energy. A B A &1L o] B4 BEETH
is booming, —LZEAREREMNTTHAERBENAS (BFETARNYBLERENSGF) EENS
SEMRYF . FrlA/AE) guarantee (LSRG ARYEIX/ME) that this strategy can help company to
increase profits and stock price, FFH T 1L/~ 585 K 3K FE mining techonology market AR XU
B (byiyy TE )

V8 | —/N M R EGIRTRER newsletter - M AT 22— NEREEY mining 28], XFEFEHSEMN
t#1%% ., newsletter 1ii renewable energy technologies §¥If] | Lt clean energy, biofuel {+4H), Al
il research ZR| TR KM ATTILLERY mining B35 redirect to renewable tech BT T . 1R
% renewable X JLF R RIVIFEZIN (AT INIRILAER trend EAARE ? BRIZ, FIRMARE
RTIEAEAEST)  BINEABRTXAANARZER T DEIEMFE, BEERN, AR

T V- - FKIEFHIME author PMLE | (FUERMNZHIFE A BELZFZE demand KF, HER
BCOSHE, AKX, BRER, TR etc {R)EHE renewable BELF I AN) + MRiZf
K cost benefit analysis (I ANZE renewable energy tech EFJE L FAIRIFEZR, labs, Fl

equipment, HAEELERFLGFAEST ML A cost benefit, IL{RAVISFLERMNS L0

%) . (byCathyzhang1230)

MHRHEHBES : (by mirinno)

1) False analogy between mining tech/industry and Renewable Energy tech/industry;

2) Research cannot necessarily be successful;

3) Profitability: the revenue might not be able to cover the cost invested in the research;

4) Time: the conditions cause decrease in demand in prior year might not be consistent in current

year or future
MR IE S ¢ (by Worthit)
1) Z/AE) profit NERMN THRA—EZE & worldwide demand for mining technology & 7,
oJREEEMER ., FE rule out HARE,
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2) 1Z/AE)HFRLE R INEIME renewable energy FY/AT AT L, FHELARRT, HIFA
XK 10 ERIFATEAR T, BIEIE B BUF R BIGHY.
3) MRIATRMII. cost thoJEERIF S IUETFIEKH] revenue RA cover 7,

MFRAENE S ¢ (by xiuxiup)

1) AT mining T RIEFFEEER TN, AREFUBEEE—E
2) BEBRASIMINARKXNASIANTI, RN S o fEH Akt T AFEHAFAR
3) BEARKEI, BHRLE

MSRIREMNER © (by imanimaniman)

1) EFEBKRTEARKKKOSHE

2) #0 renewable energy AT A T]LE

3) BHEHEHMIETIUFHERFLE, flNREAFTE
=AW A ¢ (by giuhao871227)

1) 43 mining technology MITERIL FRFR KL M.
2) Either-or choice: mining technology 5 renewable technology o] [ —#2#ff 5%
3) renewable technology &RITJIEARBRY, AREREKESH.

MFRIRHANERE - (by Missing )

1) RFTEAKIUEESTRE

2) B IR RBEA—ERBHNEE LR INEER

3) FOF)E/BEE FH< A9 factors A~ L technology direction —“, operation cost, reputation,
marketing FEHEFEXLENE =

WA HER SRR (by EFA)

1) BERE  JeEETHE
2) 3 BIRELL+T BRI K E
3) R AR EITREARIER, & A profit F cost UK stock I FNERA

MR A ERE - (by BHIE Ada)

1) FgBEASZEILLME, AREEMTHESET, MAMBMNETRBA—F, FEER
R IBAIE, EbanXBENT K FEBE S & £ MR Rl 2 K69

2) WNEXMTUAR—ELRGFT, RAE—NEAFARIARIEIMTIET

3) cost RS, A—EBERTF profit # stock price, T—HERRFMET, AT

07. )R EEN 11 5ERRZE  (hybrid compact car)
(AR mE ]
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SUV | IR IE L, gas price EK, ABA consumer A48 L larger car, 3K small car. BRI AT
{233 sales 184N, NIZEIBEFLERFIENEL, (byaprill jE%)

(]

V1 : RZEH 71 Road W 9 manager 1t . _ENH, gasoline price has increased 10% and the sales of
our SUV cars and trucks has declined, fEE RSB EE gasoline MFIEKSET decline, FHIZ

t, JBt—E fluctuate, IXBPRNR LK T —SRBIRHE, customer I KB FE ML TR
reluctant, /AS]JfY large automobile (YSEES R, B/NER (FEmd, Tee) HES LA EX
REKNEEREZ (BWRICERT — KM abnormally IEBEMIE) | BNEFEREELZAHT (A
1A BREE even fairly small cars) . BIL/A ] research team fff & 7 — 7k smaller, energy-sufficient,
hybrid car, 47 sustain its sales and maintain market, /A =]2 shift most of its production to the cost-
effective, hybrid-engine car. (by {#a]5)

V2 . —/NSEZERY manager &I &I gasoline price increase TR R ZAFE (] SUV 0 truck $EE T
B, RIAMN—EEB fluctuate B2/ EASIUEAMNFN—SBERAZKRE ; isEAHNE
sudden increase SEIANTE/NEEAEXT . AEXANAT)H R&D FBI1HFHI K 7 —Fh smaller
fuel-efficient hybrid car, AEMIRE L & =X FZEAh{]8Y sales A RERE £k,  (by Winnniee)

V3 : A manager at an automobile and truck manufacturer says: In last month, gasoline prices have

increased a lot. Usually customers are wary of purchasing larger automobiles due to the increasing gas
prices. However, this time the prices are so high that many customers are even reluctant to buy fairly
smaller cars. Recently, the research team in our company develop a new hybrid electric engine which
can be more fuel-efficient. Thus, if we put most of our production into the new hybrid electric cars, we
can make big money. (by Laris1)

V4 . A manager of Rado Worrior company said in a memorandum : “Recently the gasoline price has

increased dramatically. The gasoline price fluctuate. Consumer are wary of the gasoline price. Even the
gas price rise slightly, the consumers are not willing to purchase larger automobiles. They eve don’ want
to buy small cars. Our research and development depart has invented a small, fuel-efficient, hybrid
electric car. In order to maintain our sales over the next coming year. We should shift our product to
small, fuel-efficient, hybrid electric cars. (by alisaccr)

V5 . ZEE— B 11— manager 545—N3Z SUV # truck ASIEZES | &I gasoline prices has
risen in the past month, SE 7 reduction in sale REBMISRE KN, TE/MEEREGKESE
SEFHAFNEE, ERXRIFHKMNM ALK sudden 7, FEAFKAEBAK larger automobile 7,
B/AS)A research department #EH 7 —M#T T AH A%, BIE—HEEFEM, HXFZE show
potential in the market & [t /A S N 1% shift 32 XFhZE, b7 FE sale (by /)NF 4/ \EHD)

V6 : 5|F—> manager AL EESIHM—KRIA. XNASE4E SUV Hl Truck By, #REIJLN A ¢
1. MR, it £, BRMNMEERS, E2XERI unusually large ; 2. JlHY EKERIANIE
3E compact cars I AN2 larger automobiles. X iR EH EHZE, E/NEEAZL T ; 3. Manager X1 FAl]
/ANE] R&D EB[1HT developed iX/™ hybrid engine 5§ great potential market, FfIAZ5 18 REE over the
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coming years, AR IZIE production focus FEA =H A XS EMRELIRSECHEE. (by
huhurubio)

V7 : Gasoline price has increased 10% and the sales ofour SUV cars and trucks has declined, {EE& 5
B EAE gasoline MIRIBKFE T decline, FHEIEH, N fluctuate, IXEPMINTR BT —=,

customer E2 Xt suv T A 1B reluctant, /AF)HY large automobile FYSE R, {E/NEREES
T, XRMHENEEKRE, HEEHBAREE small cars, FRIEASTHA T —TH energy-
sufficient,hybrid car, 477 sustainits sales , /23] % shift most of its production to the cost-effective,
hybrid-engine car. (by #H3£#E)

WIRIRENSZ B - (by Larisl)

1) #HRRRNEESNELERS.
2) BPXNMENHE (AXERRABNE) F—ESXH, BT HMARE,
3) XEFREFMENAR

MRS 2ZEES - (by USLeo)

1) ARXE (CHM ERAEE THERNZEFAREKE ARXR, TAHMERER)

2) tHeE (FERHENASTE)

3) Cost-revenue 7}, AAREH (BSIZERTREH%, HWAESL hBELE HEITERE
RLUBTRETRED, B —EREMER)

MR ERE ©  (by 205/ )\B6fE)
1) JAMNEEAA fluctuate, 21, FESMIETRT, RAYsuv HERSKEIRD

2) RN ARRAMNAUIFEHEANE, RELREAFIILEN, BIHNESMBARE
EaniE, REETHEEAEERAREME®E, (RECEEFFRET !

3) WHREABM LKA hybrid car N—E LW | {REEFDS test JLEE, A—ALEWE. M
B, BARKZANTAEEX hybridcar, X XEMA—EREK, XEMERHFA—ER
SAE, REXEREFEY, profit thA—E LR L SUV Hl truck,

MAERRIOT ¢ (by (e =)

1) REMNBRARFRRNER, MERN LR EXFTEHBIRMEHBSHK, Bkt
MESKEK, KRXAELSUV T,

2) /28] SUV F truck BY2K & popularity A—E=E AN Lk, BUEEARSZENAR
7, FAAESTARARALSUV 7, MEEFMHALT,

3) RBEEHEEIERIRIEL AY hybrid car 3R EKTN, ELFEMHIAM . MEREE sales
well, AIRFZAEKRS, LB TESERAREL .

MR MEH T - (by WEEE)
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1) ANEZERMMEREERKR. AHME AR —EREREFHEETRNERR, HRE
TREEERBRNT MW, LLMRBBRN, HERXMAELEFHREIABRAFESEL
ETRERERBZE

2) REEBITHHENRENLR, AEERIRR, ERRITEEINRIFBORAE, Lt
WMRENENEAT G EERH =M, AREBNH~REZENAEW, TR
BT, Z K

3) EXEIUMENREEBNMAREIINGE, FHACRZEERE —ARHRKRBEINR

FREMZES, EERRFEXNMEREATHN, BYNEXMEERTEZ KL

MRIREAER ¢ (by riowxm)

1) B—RE suv MIFEHEERDHRERR BN EFA—1.

2) ARERER . EEWBN EKIBERS, XREHEERD, W LKEERD>, NEHEE
%, FLAEE assume TIHERE LA size NEFRIT LKIEEN S D E X, FAM
INAREEFEE, NEFEFfRED, BEXA—E. NETERARAKEHBIFERD.
P AR 9358 A A X

3) MEMA—ERRESHE. BIFANA—EREBNBRIBATNE, BAAFLEIRS
HEMNBEMN. FEFELHER cost hiFRE. AIEFEEMNERSHEE XNMATHHEMY

cost benefit analysis
MR AR © (by /NFA/)\HET)

1) ExfRiEm, SEHERRAMERRKROSHEN, MERKRFNNREERH ~ HESK
., LAURELASINMBHNRERSBNTF—EENAY, REAER, FEA7HED
2) FAZER convincing I %1t sample BB A9 KB ABHREM

IR ER - (byiceteal990)

1) BEHMNNNEZ, ENs, BELEEEM.
2) BREMNNENERTHMERF, F—EEBREERRNKREHER.

MRIRMEAYEEE ¢ (by penghui zhang)

1) TEFREIE.

2) SRINMFIANIEZER preference KA RERXA,

3) YEEHEBR T Hfholget, BIBRT SUV F1 non-hybird small car, FERBHAY car 7,
4) 1EEMERRIBBIEIES, Bl research iiA A, M4 FRRIEH,

MSRIRALAY EEE ¢ (by liebenana)

1) MEeF RERNSAIRERUEHNES
2) HINMARERE NI L ERME—E R RATEIR sale TREHAE BIMRE
3) BEA—TH BRE BN BETHAEA KK

MR AR BRS¢ (by Milo +)
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1) HESNRES, BN LXK FARE-ESLXK TRBXENHTET
2) }ﬁﬁ’%Tl‘ﬁF)ﬂ’JiﬁiTﬁE%l%J%'JE’\J% (EEAMRERSMERE T . MHREEET)
3) MEAETUREGFERS DA (LR y)  BBEREEE

MR LAY EEE - (by Lottilocia)
1) REREAEHREHR T A —E2RNRmKN, TR AMITIEREE
2) 10%A—ERKIKBERBIK, TﬁbZHUGEE{tZO% SERTK 10%FNET
3) AFEMER—ERRESHEE FANMBASEA

MR B - (by frank940320)

1) ZREERE, REMNE companysales NEMNREA ? Tt 2B AREATY, ZHEBAZE
popular model, SzAYTREL A H AR F1E LAY
2) gratuitousassumption: hybrid cars $521F 1.9 B LE0)F, 2.9]fE design NZXil

MSRIR A ER ¢ (by kenlee2)

1) EERXER GHNNEAR—ERREHEZMNERE . BINBUTF O] 8EXT A EAEBOERER,
NELFEELTE (AYTHERNER) , FrIXBEESRDT

2) AAREH 0 REETH model iz, AR ATT RS, ﬁ%ﬁ?ﬁAﬁiiﬁiﬁﬂ'ﬂfﬁﬁﬁﬁ
ZHTEERS . FEEM benefits-cost analysis

3) B RGN XET, MEUEXEEXIKRET . EXEMEABRATHEN

conditions.
WIRIREANER . (by fancydux)

1) AHMISLERSEEEE T, BBE R causal oversimplification.
2) gratuitous assumption: [ A A HHE, A{1ARE large automobiles. 15 & A H At =1,
ELINESEREEERE
3) cost-benefit ; ¥ engine —E il sales N TPEIG ? 3% 35X FEHY engine BB A LR T
, RBINEEE T —EXT sales FAEIERIFE,

MR M BE © (by AMMMManda)
1) FERBNFARRERIBOB T
2) BEMNT, MRXMEHEFAD EREMAZHIE KFKIEES X SUV EHELRA

%
3) MEAREEIL/NZE consumer Fh—EFESLXNATHE A XNMAS —[IAZKREE F

08. Bt ANE)EH ERIE
(A A #mEE]
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—NAE] (FEE motorcycle) ZIRMBZE ML _E Y advertisement is not profitable, F Afthfi 7 Az
KIMMZEEE A radio YN T EA revenue B9 15%ME ? | Fr M company R EE{Z 1 WK AY A

B2 IR ERH television F radio B9 % . RE T HN S — /N EEHIH AR scale —FE FRLTE
HRABLA—HEZZ /ﬁﬁﬁz@]ﬁ/l\}_%’b\n ST EA, At AREEEEEER profitable B
EEEAREF (by stacylinnn)

(]

V1 : Metro Motocycle Company B4 market researcher [AI/ASIEIEE (&R E director of the
designing department 13 /~2 advertising department) 12 H & :

“Metro Motorcycle 7 social network website A &5 B3R (has no effect on sales)
E HIRIE— survey CEIUFRTEFIMUAZNEIE) ., 90% of the respondents 327 they had never
bought any specific products after watching ads on social network website, {EZ &l advertising
through television and radio yield far more sales, £ 7E television and radio _E3 7 & ){/F, sales of
motorcycle rose 15% in the city, Fff[}{i% market researcher suggests: in order to make the marketing
project more profitable, the company discontinue advertising on social network and spend all ads
budget on television and radio ads instead, ” (byicemelon)

V2 . A memorandum from a marketing researcher of Metro Motorcycles:

The advertisement budget spent on social media websites has no effect on sales. A costumer survey
shows that 90% of the participants said they never purchase the product because of the advertisements
on the social networking website. In a year, after the company implemented the TV and radio
advertisements in the Metro City, the sales of motorcycles increased. Therefore, the company should
put all the advertisement budget on TV and radio ads, instead of on social networking website. (by

Chelseal8)

V3 . —PNEEFEZE/A T A marketing reserach analyst 3% © the advertisement budget spent on social
media websites has no effect on sales. A costumer survey from one social media websites, 90% of
the survey answered said they never purchase the product shown on the website (B #tEft(]
RARLGFRAFMAIARMEX) . In a year, after the company implement the TV and radio
advertisements in the Metro City, the sales of motorcycles increased. So, the company should put
all the advertisement budget on TV and radio ads, instead of on social media website... XL IX

#. (by HQI)

V4 . —ZR/AEIA A online ads 3% television ads and radio ads B (effective) . B AT
—> survey, 90%fY website users R RSB AR EFEN =R S A LXAN =,
WE—FE, XKRATH online ads HEEFILL TV # radio ads HEEFD. A TRSFE, X
KA TIRE discontinue online ads, increase the investment in TV and radio ads.,  (by
Shinny2015)

V5 : —“ marketing reserach analyst 25 motorcycle company f§ head of advertisement department £
memo E i : F1H social media website advertising SE &2 B 21X FAYEAH. M— social
media website #13E E 7= 90% survey from the site 3%/ 5% B EFE M1 EEXNATH
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motorcycle, EIR, FA1ELEL television 1 radio EIRIN T T 2, S EM sales KT 15%, ff
L, BAIRIZAF social media |2 Ay budget, BHEEIAE television+radio 4 &,  (by
MichelleHY)

SXE B
1. HRBUE &) HARERAY, RE— b) AR —EEERERE, RORKEN

social media Hy group ;

2. HMFAZE :a) THEEA industry EB—FER A —LRERNHIEZERECFERSET industry
g, F—E=BEA TV ES8 T 2afbEgEK

3. BREN  RATEETVANGEERN, RIEBEEARETEINARY, BWiF—F—
FEPUARIEGFMNR, AR —REA HFE— DI,

MR ERE . (byicemelon)

1) survey FIREARARERFTM . TIHE respondents #EFFHE, BF LHRZMuEX XRNEEFE
FXFR= . MRATE FRBEBTNET LRI SNS £, SHETRSHRERHA

2) oversimplified causual relation. 15% HEE Lk A—EE2 R BN & &, TEERAE
F—HAEBEY, AXHMERIL, EFRIE  transfer budget to television and radio ads
MWEHESHE ik, MRB T &%, SFHEXRK, 2THAT. .

3) EREEELILZAT, researcher R benenfit-cost analysis. thFEEIS T &R R,
Et social network ™5 =1%, BRI AT RERNVBEEEK, XMERHMITEEE.

4) EXRSHEEHET LT 15%, FTREEEFEEEB LK 15%, TIHE nationwide HEE T &
By, XFMERTARIEN & SEE2RRRIEA.

5) RHIUEKRPANEFT TASEEEHFHIR

6) HIE SNS T EBRBERE, TUEMERSI—HNBERLT .

MR A BES - (byay /NE)

1) RE—/Mi5 E survey sample K/, REHFHRFM
2) sales IEKTOIRERAIMIRE RN SREETERARLE
3) A—XEE profitable E A & F# A ESEINRE

MRS ©  (bysoul shadow )
1) BRZTHEEENHA—EXET & RUREEHMBERSENLLNES T EFHH
N

2) BT AMIARFER social network RERINEARER
3) PEITRER

SR HEAERE - (by 7 0505)
1) #EARE

2) AX#RER, TREE=FRTFE sales
3) BE=TR, HEMHBMBR &
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MR AR ERE ¢ (by penghui zhang)

1) small sample size cannot represent all the samples in the pool.

2) sales RUIEINFNER AN BRI 47558 {11e] causal relationship, HiFEITE. MEFRERX
R, BAthBHHNERTUFN sales B EF, ANIET H—%EBK.

3) profit= sales- cost. $HE& _FFFAET profit 3N, i sales AYIEANARE cover FAAY shift,
ZE R BB

FMSRIREANER - (by vickydomi)

1) BPEREFERA

2) SERHEELKNEAZERE, HA—EXRBENIEMEM radio T &

3) badplan, #%7#% budget B HHA—ERRSFEIHEEK, THE television I EE LR
., MBTEREEIER : KZT SETRSIEEHEEN R

ISR A EER © (by Zoe-IESE)

1) Sample scope, respondent

2) Casual relation between advertisement on TV and profits. Insufficientinfor. To prove close
relation sales growth and TV advertisement

3) ROI. Many factors decides the profitable marketingcampaign

09. /NEIR 4L (small-town newspaper)
(A B mE#]

ERKN—E, AR URZ Y small town newspaper FI5 8 AT RIREZ SHITHEMRMT 4
B9, #AJ5H —L national outlets BITREX &M, RSITHE (F2FENE AR
7)), BT E. A small town newspaper th NV iZZREUAM]—HMNE, —ET RS
T {189 revenue. &)\ cost, (byzbh1010)

(]

V1 : Here is a business analysis provided by a marketing consultant to the owner of a small-town
newspaper Benton Budgle. ({ESXFEYE— marketing consultant 5 %5— small town naespaper
Benton Bugle #Y owner B§—-)> business analysis, )

fthi% Benton Budgle 1E5— small-town newspaper is now facing with a financial trouble because of
the decline of the advertisement fees and subscription revenue (XNMZEALZERIE) , HPAWER
215 Benton iX/ town f local residents =% other media, i.e. television and internet to watch
news, A/51%H — national media outlet JBITFEK 52 H (advertisement fee) FOFEAKIT5E 2
F/EEEMH (subscription rate) to attract more advertisement and readers, increase J revenue,
#XJ5 additional f3 revenue TJ [) 3K marketing, SAFWB|IE ZIEE . FTIiX/> marketing
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consultant Z Y1 Benton Bugle W EI@BITFEK 42 H (reduce advertising fee) FIFR{RIEEMIE
(subscription rate) SEIZA0U A (revenue) . (by Crystal Chai)

V2 . —5/NEIRILAY, many small-town newspapers have financial trouble due to declining of
subscrition number and advertising revenue. A J51% F 5 —LE readers B R &8 T AN B fRak B S

B (XAAKIEET) . Someincrease advertisng fee to offset the revenue, but a better strategy is to
reduce subscriotion rate and advertising cost. Several national media outlets have success through this
strategy, and the decrease of advertising cost make them spend more on marketing, which even gains
more readers. Therefore, the B 3z 2K should reduce subscription rate and advertising cost to increase

profit and save itself. (Kt 21X+, HEEFTERIAA—HERZEHEN) (by ZE)

V3 : — marketing consultant Z5—/N/\EIRAL owner BYEIY, R A/ NEMIRK L BES
financial issues RMEALEL T T X, AFANBEREZBEMEMNBRERENKEGIES, A
EEVERAAY owner BRI ZE T S0 AR A AT HERKIRSIRAAY revenue, argument BHE
HAEFNNMRRHERBAGREBEN XM T RERINT, BrAEBGXAN N AR K hiX 4
i, RERISXAMZ GBI revenue T PLASKL E C marketing RS EZ1EE . &
argument %, REBIEEXFENE, XANH TR BE increase revenue so to save itself  (3X
ENERENIGESR, TAIAA)  (byyzz1234)

V4 1 —> business analyst £5—MY B FFSLA9IRALMORIL, A DIREE AW SR F IR~ T . A
FANGEAHFR ? HARMEANEEREEAMNE LEIHERNMROAEREK T . B
AN EWAMITEEe 7 Analyst 135 8] XBERRITIHANBEIFT S0MNh1E, XN BESHARITT
&, BREESHARITHRE. BETHEF, HE-HBAEHEUXMAARRSIESH
MARFEZHIVTHD . REREEXRIRALA revenue EF, XRIRAL T IXFAE £ 95k FA7E marketing
., INZEESZHARITHAXMRE, RMUEMEIR.  (by ASSC)

V5 : Benton Bugle E5— small-town newspaper is now facingwith a financial trouble because of the
decline of the advertisement fees andsubscription revenue, HHA9EE-Z1i Benton X7 town
local residents E{i[m FEHE MR LM, REIHE— national media outlet BITFEIR 5 A
(advertisement fee) FOFEAKTT 58 25 /55 & 11 #&(subscription price) to attract more advertisement and
readers, 1B ZIXGHFEIE D IAAEK marketing, Mifni#t—H G0 readers, PTIAX 4> marketing
consultant &1t Benton Bugle th Zi@id BE 1S & Tt AR TIH EMAERKIGINUA  (by LUCCINO)

MR MAIE R © (by dreamhh)

1) ey ER Bt ERE S
2) RERBERIEHOA—ESRSERMEMLRA |
3) EEMMRBITELILFS.

BE& . M Several national media AF, si=1PFEHE=5 : (bycai i)

1) false analogy
2) scope, national-- small
3) several, special — general
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SZ B . (bycicilolita)

1) causal oversimplification tb#N S5 1ESURILEIMEE AR E IR, tLNEIEREL, FEMRS TN
REEHEFREFTK |

2) all things are the equal national media S XM RIEZEIT ERERTI, ARRAFKHBSHETI,
AKX, BNARZRRNHEMI

3) gratuitous assumption national media B9 II—EEE A T X strategy WER 4, BXEA
R AHMER ;
4) insufficient sample § —X£E national media [ 43X/ strategy i{Th 7, —%£E2%/>, BEFR
=MA

5) doubtful survey iX2& small newspaper 7£ RIR—TUSEBE 2 51, R EMABR T HIEH,
ETEMH4, THEEHAREEN?

MPRMEAEE - (by FF4FH)

1) {E—Ellf;}étt

2) 0 revenue IR RRE

3) TimfRi% financial trouble AY /R & A—E & advertising fee 1 subscription j& ‘>, T
ZFTE. « XRBLEFERANIWFIZAE T HEEBB T -

R
fim
ik
3

10. A B3RS
(%A 5#]

— N ANIRZBT%ES T soccer game REMRIFEFH LK T 25% FRIAAEZFET, MELHEEL—E
FREYIESNEL O] X5 2K economic benefit (by 4525 FEoK ZF)

(]

V1 : A smallisland country Bonaria By ii/5 office BRI ERAY minister 1T :

The country of Bonaria held a major soccer competition five years ago, and number of tourists has
increased by 25% in following 3 years. Therefore, if the country continues to hold major sport events,
tourism will increase rapidly in the country and thus bring benefits to the country's economy. (by

maxnova)

V2 : 3 smallisland country (B ¥T3kEY—MEZRK) BIARIE/S office BRZFFEBAY minister 18, 5 fFAY
A4 soccer competition {E #T LR WVAIARR, FEERETRIFENHEARLZAEZ T 25%.
A X office IV FHHE—>K international sport competition, X+t o] IMXHEIRIFVHAXE, I
B {23 economy YA &, (bV Ei)

V3 EXIRE, 2iiE—1ER 5 F£51J1 T 1 major soccer competition, Eifr 3 F tourism BYHER
HEEINT 25%, RERPUAREINEZR, EZ /L3 important international sporting event, g
0 tourism f4 visits F benefit the whole country economically. (by amberberqgqq)
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V4 . — DNER=FE 2B/ T — soccer competition {& tourism 4 25%, WMEFHRELRFTIX AKX
7 B IE B E—K boost B H /13— international sporting event ZHEE & #_F >R 25%
growth, 3k benefit overall economy, (by SsserenaM)

V5 BH B B BR AERZES T —RXAE! soccer competition, the number of tourists visting B-
country in the following three years was 25% higher than the three years before the soccer game. Ff}{
NiZ B 23— >X major international sporting even to attract tourists and help the country
ecocnomically. (by fionaleechase)

V6 : BB EZRN Bonaria, 5 RIS T BEKIE, AFTEE=1E tourist FIEFRK 25%, A5 in
order to attract tourists and benefit the country economically, iX [E % I i%Z 5 host — A H! sporting
event, (by afdsfadfasfdfaf)

V7 D BT S FRISIH T EBKIEFE. ZERBFHEFLEIEK. FEREUR, ATH—PLE
g, (BEHZFF0E, ES[HEMA competition,  (new competition to increase tourism benefit
country economically)  (by Rubingicy)

SX B
1. FEEMA,
2. WHbE%F all things equal, 3EX5FFRH, AMMERMELERKSIFER, WAEEKREFA

%, RRAHEFILER, FERXMITIELAE, ARFEERT .
3. BIRMHENELEEHERARIR, £2NTERE REREASLES, TREXBINE

ARXE,
HMSIRAANER ¢ (by amberbergqq)

1) TEARFETFAX

2) EEAREKER

3) BT HAEIEA research X (EERM, 5% EAENES)
4) TIREAAREH

WFIR A ER - (by BlankSpace)

1) FAR  THEWERERESET ALIEK

2) RIREIR: TEEFEEN B —1P event Wk, TSGR

3) BEMEEHE, LUMBERIMNTTR, LR HRkF package discount AR,
MR ¢ (by Irenel205)

1) XRERE | HFEREKE soccer KA,
2) $EIRZELL : BERINEE S soccer LEBEARARREMTHMAEBRSE, Z2RA—FEBA, TENX
BEIRA .
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3) REEARNMABESZNHTE, KT HEAEE benefit the nation economically, 7 7 iXTE
WHYIR - EERZFEH. BIRNMELEMA critical flaws f§, XNMHRHFATEZNE
weaken argument A&

SRR EAERS ¢ (by cathaynova)

1) ARXE, RFEABIEKA—EZHBT soccer competition IELHY, T BEEXKEFENE, Lt
MR EMNIE, RERSREEKM.

2) AALEH., BMEFETERD, ~—E1HAA benefit economy, K A< cost so much money

3) RERSEHATHM. EEXREFER, BREREALJLFETREE criminal rate growing %
7%, XPMNRESEmINT AR,

SRR B ¢ (by fEIEFE sir)

1) L% 5K host —/> event BY, %15 event WEIR M AR, REFET
2) ERRXR  BIJLERES, AR event IR5|HY, M EF]JLEE living standard FJ1Z 5
fHIX e + SEMRIX R

3) $ERMRK  EERIRIGINAY revenue BEBIT cost, HSUTJRE cost #Bid revenue,
MR EBEL - (by chzhaoy)

1) EFRAFMRSIEERRER, LMEERAFERZRNBX (HAMPERER)
EHERNHNEELEEETEREE.

2) SERZHEEIAHEIMEKUEES, LLWMEMENMRER T EER LEFRBERS,
XFEEEASERNBEN.

3) WATTREFRANAT I3, HEMiEE ZREXMERMNALRAERKAS, XFEED 7E&
BRENAM TR,

MR A EES © (by [I%R)

1) REERA, BEEHEW, Ez1ROEEWHRESR

2) LHeF MEREFER—E

3) MBTARIEE S IR —ERXMERRSIRE, TRIANERLSFHRRE, AKEBR
PN

MR ER - (by /) VNEF)

1) FEE5RKERZEL
2) BEFEMIEFIEEIRIELL
3) A—ENERZLFEFN, TEEBAEK.

MFIRMHAEES © (by BIR—1EE b)

1) ZENEEROEINTEEERER
2) BENREF—TLSEHERPRONK THEHHER.
3) BHHiS all things equal : FfFBTERILZE A —HE.

T
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MR HEAYERE ¢ (by kosame)

1) FENEIEATE

2) BENABRFRANBHATRELRKEL T ASEKETR

3) BT AN—GRELLFRFTENSA ;

4) WER=F-EFHREZA, TEEINNRSITHE, TUINAKXIBL factors HEZ

MR AERNER . (by viviplum)

1) YB3 FEJRERETFH, AREERRT,

2) MREEARZE A soccer, MREN/NGHIEA LM

3) WRIMDEEFRNNERIFEFRNMAK, UETFEERIEALBIEINAREET cover the
previous cost AT T

MR EAEE © (by KELS)

1) HiteF
2) LRI (RMEZEHEEEASTTE—HF)
3) TimfRix (HEBKA—ERESERSNYT | AEEER—EERBET)

11. BEE= (Alpha cologne)
ENEESED|

—/NAE)IEFER] sales KA REE JFFiE— athlete RS ATIARK S| 7 —Ht A E AN EEZABA]
= . MEF/AE sales TET, TRASRESEMENLMNAELLIN—IHE (X)PEEE
youth FRIRSZ¥IM) S A LLULAR 5| the youth group KIEfIN/A F)HY sale (by [ZIZIGIEIENE)

(]

V1 . —/NAE]RY Markting director 15« ZEid ARIME, FHRATASIA Alpha (fbfi1A S BI—4 =

&h) B9 sales —H increase, {BEEIEMLE Alpha i3 sales ] remain 7, ZiFIAERMEMIEKANTIA
S)PTERY Alpha = @Y Spokesperson 2—MTAFAAN (FEAET) . REXD AT middle-
aged # older man PEHAER R ¥, FE2FH169 Alhpa = FHFER consumer &£ middle-aged #1
older man, FEiX- Marketing director X 1t : AT iZ#IEF (] Alpha £ Spokesman, Hafk
— M4 pop RITHF (BFEET . o ), XHEHIAIAY Alpha ZLEEFTFF youth 937, #imikE:
increase Alpha iy sales, (XBEEXRIZHRER, RiZMEXH., ) (byLabmem009)

V2 1 —/ASIY Alpha 356, EFFE T —) advertising campaign "I'm Alpha Man"f &4744, it
—EZHMRABENRE. EEFRMNNER, FARETHEESHNE~mmE, MWmLK
THE 0% RIEK, BRATEMER, ATAIHEEH remain at the same level, —> research
F=A, XINMAFINMEFEEFEFA. Z2BER  BAEMSRIEKNET A RAEEFR
SHNEROEMATETHEANE, FREEBFERZA (—MEREANBSR, BEYHFAET)
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BAERERE, SERTHE. FENRETER, BEREPNREENERIFEAN, DUKR
MERBMBERENERE, MMEREEHEREMLS. (bycyrann)

V3 : Alpha cologne XN B A9 Marketing Manager —S£iZ2 S HEEMEIL

Alpha XAMIE AE X 4 FEZR7T 30WMHEEEK, HIM HENREaRAREA. mHAEIH
SHEEF ATERRFARZFEAN, EESEREHETXERENRIT. A TRAFHERN,
NiZ¥ KEFRBEAREFER A, THPLEBR IV IZERRITEREE D..Cleaver 14 Alpha X4
MEHPKEAN, FIEEFHEENEENFTZEFETAFPNERA. XFFEETMTEASIEK
T, BAS— AENFRATSMEXNIAE .

V4 . Company's cologne has experienced significant sales increase of 30% annually in the first four
years of its launch. The company uses advertising campaign with professional sports stars and
research found that most customers are middle-aged men. Cologne sale slowed down in recent
years and CEO believes that they need to get younger people to use the cologne and he will hire
Justin Bieber as their new spokesperson to achieve this.

CIRESEE M4 A FESKH] Cologne /A E], UILFEESK sales —EH ARk, ARERERE AR BETR
Eiﬁiﬂ’]lﬂi'ﬁo ZAIMME R ZEBEREZEM group, REIRIMTEREIRS sales E’\] best 77 T\ Ft 2 E I
KRB FOE, IHRT RS sales 2Kp), REABMHEXNEE. BEFSH. Lk
best K4EXTT . jz%‘i%’ﬁﬁﬁﬁé’ﬂﬁi 5 sale, S{F I OJHE market KEFLRE, AL SR
Az K, (by287127556)

V6 : Alpha Male Grooming Product Market director 45 CEO 121 : ASFEFE=FEAK EE
—RIBKEEDER ZF{Thire Za A (BN B & RIMMERZFHEPEA. WE 737%
SHE BMNRZ EHENRERFERAN FTIAFK{1N1Z hire —MEELAY teen pop star KRS 48
fE 8K, (bygetgoodie)

V7 : —Z Y Aphal £/A S marketing manager 545 CEO it : {149/~ & Aphal({F & 2X 4 5)IU
B —E{R¥F 30% 98K 2 F 4 advertising campaign specialized EF R EE AN, 15T WVEsIR
Sk fi spokespeople, {BRXN=MAHEXRMENBIEKT, AU IZE#R marketing strategy. 7
[y strategy iz B B ARBETREHA, FIE—0Y D 14 pop musician SKfiHTHY spokesperson,
MBI EREHEMNRTHIPZEAMBEEANERAN, NMEXAN = REEREIEK.

(by Syona)

V8 : the managing director of Algae Men's products (£ Z A KICH T, algae EEEZXH]) write to
the CEO:

For 4 years after our first 'l am algae man' advertising compaign, where we used famous atheletes as
spokesman, our sales were increasing, and our consumers are middle-aged and older men. for the last 2
years, the sales remained at the same level. | propose to hire Dustin Xxx, who is the teen pop star, as our
spokesman, to open the youth market. It will increase our sales. (by tobbygin)

9 : 5{EEHE, marketing director 25 ceo BYEIY, 1R/ATIAY T L Alpha congene I8y, fHEIE
K7 30%, &4 the first four years of "—/&] 445" #Y advertising SEFNIE T a5 A
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spokespeople, —NEEERFHREEZ R EFEAN, {BE inthe last two years, sales remained at
the same level, IFAIA R, EX;F %] untapped potential target-- youth customer, ##FiF—
the latest teen pop XF DC KR T, MHAEZARE|FEFZAR, XHEFLEE increase sales, (by HE
MEE G)

SXE B
1L ARXR KEAMBEELA. HEATTRISHEMREREAEMD, b economic

recession &5,

2. HitheEF  SEXARSAXBER AMMEREXEEEH, WFHMOREZSFETHX
87, last two years SHEAEAMERUGFHEHLAE,

3. LiRERE  KE—ERRSIFRAN., RAEIRIFFXMEE FROOBEHFARERR
BERSIEIFRESB A, LI —mRBETRERE ), FEZEFEFELEZHAEIZR
i, |7 BRI,

S B . (bycyrann)

1) IR R T B teen pop star YRFEAFEER—ES LE ? TJREHA star BAR
1, BHERE XHRASEZEEHR. MESMELSIFER, EH the reputation
of the company is tightly linked to its spokesperson.

2) $HRARE EJLEHEEFF, AEE advertising campaign (934, TJRERRTEXFRITT
more innovative BY/= St 1T 7 HMESH AR, HEFRMHMNLFRENETHL, SBME
TN alpha KEYRFGH =& luxury TIARZ necessity. EER XE R %1}t alpha KAV~ M2 1t
Lo

3) fRIRELL FEFAFM I, BFEHNBWETAH. FRALEGETISBER, ©&%.
B REZEFAN—MLLERAE loyal, B AMMNEAREK T BCHEFENENSR, A4
#HEWHR, MBMN—ROESE.

MR BEE ¢ (by /A Filo)

1) JE{A pop singer A —E R K ERE AT
2) S EPULE sales It A—EREN RAAEH
3) BMEREENRAILL sales #E1, pop singer 2 FBIRELL

MR ER ¢ (by xinnnyang)
1) sales xE R AHMERNFE, XELNALEFRERE A= RIS RERBE, XHERIFE
T REABEA

2) BLERETREALE, MNERMLIELERE, hiFRERRMER—RN~aR
MBI AR AARRII, B T NER SR E A RE

HSEBES - (by dokey960324)
1) Casual Oversimplification: sales RNIEAIAR—E ZF A target customer AN, B o] gERZ5F
W&, BREFE SERSSEAY. mRREREA. T EERAE
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2) Hasty Assumption : 7 Birm i E R EEIR S sales 1E ? {RXFTF youth market X RFE,
RESHEE. EFFIETRET%L. ENZIIIRT, MENETHIERZRSH, #LHE
AT HMEIX R, TTEE sales RETRAR

3) Cost-benefit Analysis: # T IZ T BESHRIBZHBAMK, LLMEMBREK. BREREIEN
FEMEXNREEAED, tLnEHEE. FIIRINGEH, EWEEZNEM, popstar

REFHES
MR EES ¢ (by tobbygin)

1) youth f—EBXEXNF=RHBE, MEXKTARATHELARERTRBEAL. FUHRAT
BIIXA algae cxx B /= @ELEE X P EEAN~ &

2) MEENFTIUEEEMER, HAEEAREANREA, tbimiBETHEALF, Hith
RENINHEEM TR TE TR, X EE sales Ay service RG547, HEMNEFTHIALIR
PNE R AR REARELT . RS ABEARTER

3) MERREIE, WENAEERE, BILBILERIX POP STAR T [ lead to
increased sales, it > BAEIIRIERR, 024G A{ERAY

12. MarketCo 5 &M JE=%
(KB wEs]

{32 associate market director T F 1R R/ NI R BE— 4t X T2 program B+ 4 Fy1E
BERITEIEMIIM local grocery BELITKMATEMNNELAZN. o « o (by —2RHE)

(%]

V1 : Assistant MKT director 45 MKT director f§—-)> proposal :

MarketCo B—FR AELEDET . NEPATAEIRIP, FZE—LE suburban /piETH, KT Marketco A9
7= fE better price and more selection, A{JE =Xt Z/\fY local grocery stores 4%, W5IAAER
A AAIXT local grocery stores developed loyalty, 477 & smaller city franchise 5% £ A9 customer
loyalty, 325 market share 1 be competitive in the industry, assistant director Z1iY shift half of the
national advertising budget into sponsoring local community projects (%l 7 = project 945 F :
open community art center, build youth soccer fields, sponsor after-school program) . X0 |)iE
MarketCo be seen as part of local community by local shoppers, persuade local grocery shoppers to try
MarketCo, TARGEBTNERYEZALE T PULME (T loyalty, REHMEMAIANERA, MmES
BASFTHFHTHEI AT, increase market share and keep competitive in industry. (by 1t JL)

V2 . Memo from a direction in a supermarket company called MarketCo:

"Local grocery stores have very high customer loyalties within the local communities. People keep
shopping in the stores even large Supermarkets such as MarketCo offers better price. Therefore,
MarketCo should allocate more funds to develop community projects such as school soccer
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team...... this will help the company gain more market share and remain competitive in the
industry.” (by shijal22)

V3 : This article is from a letter written by the assistant marketing director of MarketCo:

People in smaller cities where MarketCo operates tend to choose locally owned grocery stores over
our chain stores. Our survey shows this is because these people developed loyalties with the local
stores. We should allocate more national funding to community projects in these cities, such as
youth soccer events, arts centre, after-school activities so that people will develop loyalties with
MarketCo and purchase more at our stores. (by BlueWing_)

BN EEHE . (by BlueWing)

1. PERASTRIME, TEEH bias, RNUE=FAMAINE ;
EAFTE local store RFARKREPHEE loyalty, —MEFREBTREAEREZ AER local store
%

3. BIEFFTE loyalty (o), #HXJEFN (BRI EWABLATES) hA— R0
7, TJEE grocery F9HFIRIAZ ARARNZX—F,

SHEBEE

1. False Casual relationship: Loyalty FVEZHEFEA X R Z B IFEMLTE, ZBTHEMEER, Lt
MAE, REDSE. | U SthiFsREL develop consumer loyalty T B B3 RE4F, B
B2z EHEA—ELMK ; AESEHNTEREEMEELL local people 7£ MarketCo LR ?
BAEFABHERE—MEKNEE.

2. All things are equal 5{& fEi=ELL ? EIE YU HBRAR—ZFE T U seen as a local, HE seen
as a local th A —EREE %

3. TRM—MANE TURARERBESEENNEREMEBHE

4. The statistically reliability of survey/research (who conducted, who responder or how the
survey were conducted)

MRS ¢ (by zhl sd)

1) $21%ZKLt local store F1 large supermarket chain

2) FERXZE community projects 7% 0] [A1E5%® brand name {E R —E T 5] sales X8 HMBR %L
JE

3) KHhe%E WA N prefer local store )X AEIS W B C XEEIR T RARMEBRTA

4) opportunity cost Ap—3¢ budget E 3k I FE K BELLINET £ 1T

5. FTX{Ri%: move some of the international advertising budget to funding of local
community XHEFMNMERBREZEZW T SARREE, hEE—ETRRNE, et
I increase the local market share, FEABEIUEFLEE develop loyalty.

MR - (by lLZFEREE)

1) WEASMEBETEE, TR LAFERNNE=HEIE
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2) cut—3[9 budget MG AR, XEHET —i AR general promotion ARV A, A4
sales from EAthF local FIMEH LB D, MRS, ARBH

3) large supermarket chain #0 grocery stores A 2—FK B E, I chain T IIAEE
national 5\ broader F94F 5., TMAEHR T1E{H grocery stores

MR ERE . (byaka36)

1) argument %1t consumers loyal to L B3/ &, X A% L &£ local owned, maybe consumers 5t

BEE/OMEY, 5(FE owner ftH{1IAIR, FAA contact Z £, KNIEEMH&FH selection Y

)&
2) selection &, {BTJRERH cover F local consumers BYEZE, A[F difang A9 local consumers
HNBEARE
3) fund MTESES, THRMARBAXRIE
4) HRIEEB MR LATHRIMEHAER, IRMRELLT K8, BARAEXN
TREXE R DIEHE
MFIR MR ERE © (by BiEE)

1) TJEIAE

2) ST ERE loyalty I3 ? {RREFEE ? BiXERFREBEE{LE loyalty 15 ? A E—
O HBEEXERHARER ?

3) TXKER : loyalty 8888425 share Z T competitive 13 ? §ELL Z BT A AD HIRHRIR IR 4T
g ?

SRR ERE - (byjasondddd)

1) Z5RTHE, competitive in market R smaller city BIRJEURZS FFAFEH, TIHE larger city AR
HESE

2) ARXR, BEEXRHBRHNIFARSEIESE customer loyalty, KMol IABXESHE
improve efficiency TJsE{EFHEHE ;

3) TIEEIAE, AftAZE shift —3Ff] spending, XAPBHNERBEANZEFHAALKE

MR EEE - (by Comedy22)

1) KIBATH store o] 4T 1E KL
2) &K local store TJREARRAF AERIWE, LTRSS, BRIE, EFZXHN
3) BWHRAIFHXENEERERAZ HZ KM,

ISR ERE ¢ (by DWANDCT)

1) 14®REE e tmEiEea.
2) 27 EAXS local {] loyalties, ¥ FR AL EBEM JREE A HMER, LB ART
B, BhmTEHFNEEZ.

MR RS ©  (by ZEHTEFA%R)
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1) Wi 1 $ARE LR TIHATE T
2) Wil 2 AERE R AR AREWRAERARLERF RSN E M 5RERR
3) il 3 ARXR REMHER loyalty ZHANTZHHE—HREZREA °

13. BEFE L4 =2k
EEeD

BRE4 =R —PEER M) luxury EREFHRETF IRARERNENSREF RSN
ek, BEBEEXRT ERATELRESEFHRIENME.  (by Mandy SKR—203)

(%]

BIFEST | URRTFEEMNARA, FTEXHJZET luxury line & convert to standard OR cease the luxury
line,

V1 IR - ERFENJLFE—F, 2T 7k, — Cheif Executive Officer £ memo 321,
A 24 luxury motorcycles Z2Z more cost and time to produce, X3 luxury production line convert to
standard production line, [F AfB{Z1l2¢< improve efficiency and increase profits. (by 2 51{°)

V2 . motorcycle £ = A B EERBEFNE, MNRSFE, XMATFTREE~%, —1 =

luxury, —“2 standard, 4= luxury motorcycle EE G5 1Y parts, 1 longer time to produce,

AZF IR ; &= standard motorcycle AYR/K &£ EB AN, PTIAFEMNNEIER, mAENGE

EE. Frll, 1EERNIZBUE luxury FUBRS A =%, BT &R 5 — %% standard motorcycle A9
A, XHETPURS LR, MMiEgsFiE. (by cunzhang2016)

V3 : & motorcycle company 28RS profits, AREMERERELET~2%, —5 = luxury
motorcycles 4 =%, —%s& standard motorcycles _&._Fzé’a*%o the author 3% luxury motorcycles 4 j=
2% BT 4R cost IR %, tb standard motorcycles 4 =% FAY%, M E luxury motorcycles 8.2 FF
TZR%RY, #ELEAZSK standard motorcycles & =% w2 B3R, FrIY the author TS NIZIE
luxury motorcycles 4 =2k &%8 2 p{ standard motorcycles £ =%, (by L sElIA)

V4 1 BTZIERE streaming xR BIE = kIRSFE. 1ZEFLEA /A 5)H two production

lines, F T %4 F= luxury motorcycles, but the production requires more expensive material and
longer time; 188 A% (robot) 4 /= standard motorcycles, . /A )4 cease FILZEH =4 in order
to produce a great number of motorcycles more efficiently and get more profits.

V5 AWA )2 Motorcycles Company Z3kH 4 production line, —## luxury motorcycles —#f
standard motorcycles, I7ZE manager 282 increase profits, A cut 32 luxury production line,

JEBZE worker made by hand, #HELEXSK1E, standard motorcycles AL A=, HAKE
efficient, B IAZEILE K luxury 9 production line 33 second standard production line 3g increase
profits,  (by mxm625)
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V6 . —MNEFEREMNT K, MAIBIIEE KIZZEIR - Our company has two lines right the
moment, one is luxury motorcycle line, which needs expensive parts and is produced by hands. Another
one is robotic xxxx(iIX M % 1) line for standard models. We should replace the luxury motorcycle line
with a second robotic line in order to increase productivity and thereby increase our profit. (by H1—

)

V7 . A prestige motorcycle producer wants to improve profits, so it decided to replace the luxury
motorcycle with the standard motorcycle assembly because the luxury parts are expensive and not
efficient. The CEO thinks by doing so, the profit will increase. (by J&i&%3})

V8 | —/NEFEE/ATIHI A manager BIL CEO i, ATERNL] 9 B4 = luxury motorcycles Fl
standard motorcycles, luxury 384~ &R F T A RFERN T EETFENEFHR. M standard
72 robotic assembly line & = XEE X R, FTIAFANIRIZALFE luxury motorcycles FFIBARN T~
2 BY F robotic 4 =Ry ARFH, £ ERHE = standard motorcycles IXFEF 1Y profit < increase,  (by
MEELZE )

SHE B

1) EARBERE - £FHESAREKIED, BRZHEATEARA—EsNPENFES | R
BEMRIUE &R Y standard line DU EMNERERESHIL.

2) ARXR  BRTRSTERTREZFIEIIN, TREE 1) REXRN, —MREREHE
HOWEZ R, SERENRSHSRYNEEMA, RS RMEEEE, o IFRELH
M 2) HRBER, THREREAELBER S,

3) FEAFIMmAH robot T RUEMFL, BRI FRALMBANSWHITEE, KEESHE
Y&,

MR B - (by4.20.6.01)
4) FE=WN-FA, cost k7T, {ERANHIE price FIHEWT

5) FamB—f, RIOTHEFEN. H—ARNEERNT miER.
6) FMAZIRERIANERAN, ERTHIBINEAD.

IR EAEERE . (by brandy dy)

1) FEFRPEANFHIFENZ D, ROTE— luxury B9F)ERZ— standard A9%FJLEE,
standard I2WNR R EF—EZFZHERALL AR EERAFE,

2) REFEHMER. (LFREHRERER luxury, E A luxury BIR Z 452 standard %
A, ASEEXEHEA, M standard BITHIZ T REEBRE, HIENMHESSEMT
FR, FASHREEEHEM,

SRR EANER ¢ (by Mandy66)

1) efficiency Fl profit ;X EHIEXR, TUHIXRRS, BRATEXTERFETY, SWEMK
HE, XHf profit th RS IE SN
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2) allthings equal. SR EETIHHM T ETIHAE, consumer base A[E, MMRNETTE~%, &
RAVBBRERASEXNMAEMNET, MEHT, FAMERIEELET

3) profit #1 revenue &7 cost HX, HBLE~HSHHRREE, A EEMAIKEEE MHUE
T &L

MR R BES © (by 3T—10)

1) gratuitous assumption: cost>revenue

2) weak analogy: 1% S FFRAELL AN IF XS LAY
SRR A EEL - (by duanran1203)

1) FTimfRig
2) FRER
3) BRI

WIRIREER - (by Sevenzerozero)

1) BEEERENFESTHZRTFRER
2) FRELNTHERMM, RAXT
3) WMAF—FKZ, ZA—FEMERNEAS.

IR ERE - (by ophiuchus93)

1) CEO Ri#Y cost 77H, RH1EE revenue, ATl cost [EAR—ER T profit SR F,

2) CEO %X F model FUEER L/, 1R luxury ES2XM B account for a higher
percentage of sales, BUH luxury, JHBREZESHBEELIREXNFMBEX, Frld revenue S
&Ko

3) NI TSEEM. LEINESARSETN models X5 5011 HY skill sets SR A—#E£, FrOXFiT
YIZEZE more training, [EIE, machine EARE 0] Y H E# £ 4 7= standard models X2 EE
additional costs ?

MIRHAEES : by IEELFE )

1) ZBIAE luxury B T AT 8RS robotic Y machine, EIFI T A X . ERES
WHREFHNRELA—EEZHY, BAFAERIEAHEMEER . mEFIRTH
Atjal, competitor T BERLIE & T A

2) FHEBETHAEREFERMAIA luxury =5, MRBER, REFZXNTRH, BRPERG
ILME standard X ANET

3) 1&HN profit X Y FT 7% blablabla Z KAy

Hp

14. Spicy Pita Sandwich JE¥ 5K
C:EESED
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George 7 town BEMAKFZ ML T —MRIE P, FE W% =ESEL spicy sandwishes, {RIERZZ
XM, FrId George FRETE nearby town F=NEAYIRIE, FHHILMHNTFT, BEFREN
manager, 35X = MR/E L EBERINFKER S profit,  (by P HIZRE)

(]

V1 : 215 George Polous XM A MR FE Sallon XANNEFF T —NEE. XNNER N KFHAFF
T, B (B2 IEREBERNAE (HELTEFE) . KLMRENLENERE, A5
IEEZEZEHE £, —Fh spicy sandwiches S251R%F, N iZs21t sales dramatically increased, 7AJ/Gfth
BLAELE three nearby towns and cities B =% %/E (emporiums) | [EFfE promote three
employees EAFIEIEMAIE, X=RAT—HIRE george 7 B training, george WHIX=%
ERIEDMSIRRT), AEMEiHXE—FE (A ?) will be able to triple his current profits.

(by FigoLee)

V2 : AWA : George IXP A, 7t town Sallon FF 7 — spicy sandwich B9& T, %5 Sallon E—P K
IR — AT, George R TEEMERIF, ZIMAEBBRE . ATl George BHAEHIH town FF=
X —HEHMNET, HBECZE train IWAEX KA employee A J/F1LIX S employee X HFTHEITHY
manager, George IAAIXFERYTE, fthfY current profit & triple,  (by Kaii R)

V3 ! George @—RKETHICIGE AN, MhAYETSE Spicy pita sandwiches 3k1§ T E XTI, XFKIRLH
BT F# smalltown, X3 town H—Fr K3, George EEF=xEHE, ZMHIH town FFE
city, B BE MY ;| X=REFENEKMES BRIV IAMBREMN=1"RT, ML
B C B profit & triple,  (by ky yang)

V4 . The argument was about a paragraph from a restaurant business newsletter about small
franchise restaurants:

A small restaurant owner, George, opened a pita Emporium in a college town Sallon. His restaurant
has been quite successful for the last 2 years. So he decided to open another 3 restaurants in
nearby cities and towns. He also plans to promote his 3 employees who have been trained under
him to be the managers of the new restaurants. He expects his profits will triple after all restaurants
are opened. (by GhostaNdrop)

V5 BN T pita JEY 5K, FIBILEIRE L (1% L spicy pita sandwich sales rise dramatically
over the past few years, so he decides to open another 3 restaurants, P 505 3 — 0] IARTHEY
B2 2 A spicy pita sandwich i sales increase 7, X E restaurant A9 profit MM FH ALK, X
#®5E, BNXEBRED AFHE— T ERRAZMT A increase T, (by pupu77)

V6 : ;2— George Poulos FY N, FEERIF T 3 Pita (T ARIE, FEXRFHHIEE thousands of
students, SE spicy pita sandwiches, ARG &IIX 3 & BYFIE7E B EE (8] 454% increase, ALtk E
7 nearby LA BHA=ZRAE, FERE—REE=TRALMA=RHEL manager, ARG
BB =fEFE. (by/\V/\FEP)

SR
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1. ARXE  ZABREMIELAZEAELAXR. RURMEERZEXUNZTENTF, R
BEMNRER. RENEEWLEXENRE, FUER=1E RERZLEMNST, 5B
R oversimplify,

2. HRER  AXHNFHM AR —EhS Tl EARETURIEFAESRESTASERE
MERRNFE, AR, FRENMKBEAERE, FRTDURIE— AT ENEE, BEH

i 7R B ERRMZE T HE R UNETR. RARFENEEER, TRREXTIREE
EXCEMAVNZE, BEAEHAOERS A LN ZEEALNE, HEEAREX,
=D BHERKIZ pita,

3. ZMRERKR  =AERIRVEMEE, MNTESRFNEMHZWERA, EXERE
EEZW, RUEEEKXR LTKRE RRBEAX], BEERILEZEQRHE.

ISR A BRS¢ (by Monkey1992)

1) ZEXBERAMMIENKE, MERLBEAEINES EBAY demands, FEHM=H
7, BRAKRERE P XXKHFAF, EERFH.

2) EHMHATFE, MEXRZME, BRI EEEN—BITHHFE, ERE
triple,

3) HIE=MEFRATAEAN manager, R—ER George (F—HHRESEERITEREALTE. B
&, BT—MNLEFT, BCBANEUNERARNZEEFTFHRLERELD?

WIRIREAERL - (by FigolLee)

1) BIEMNNERRTENMURERM=ME

2) MRHERBRERMX DR AR T A ERY

3) AFEEITITHMEE—NEthAE—EE

4) RBEZXMH., ARAKERE BFHARREELRENEGE RERE,

MR EBEE - (by freesialu)

1) Hfhtown TR B FENEFRMNE B
2) spicy sandwiches TJREIF H MM NIA AR ER, FRASRIEM™RIEE
3) BRAMEEN=/1EA TR EE management skills

)

I

FEEZERHSREEMA DA
MSIRAMNER - (by gifannnnnnnn)

1) $HiRELL, Sallon FIHAMAY/NEAR—, HM/NEZEH Sallon — R EIEHREEM,
2) b : TTE Sallon FY7/K £ AR—4E ? FARAFAVREAARL 7 Fr BRI 4707 X2l AY
Sandwiches
3) ATA—ER—NMHFHEIEE, D87 Sallon FYAIIERE 4 George FYEIE T
MR ER ¢ (by )\ P)

1) TEAFTER  SERERBHFAIRTERSEZNGT |
2) HRIRELL  ZRFENMIEVNE. BESE—RERER, TEHE.
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MBI ES - (by April0919)

1) RAMEERLF JHERE location 4, #RE| HAb T RAWA R
2) XZ=4> employee R —EREMIEFIEEK, TRZEELR
3) F=RFEMFME triple REVLARKER, FELZRAZRENZN

MSRIZAYEEE - (by Zddddddddddy)

1) insufficient sample : ZEFBN/NEIRIE NERFKAIBNIRIE, EREZOARE, w8 BFRM
FEA—H, TRMEOKRARESE

2) all things are equal : BIEFH AL NENBRMRABHNINEARS, BXFHEERAT B
X, BRANHE, TRERBEAZLFKETE, T AMNERNEEARNNESF

3) cost-benefit : X HEZEEIHANEN— LR ATRERE, LS, bR THE,

tbanr 4% A
MR ERE - (by BeyondTravel)

1) FIRENRESEECHTHERD], BRAEELRE, FKRKAE

2) HCHRELIEFEER (K5 college town T [N) E3R1Z 5B T FH EAZE {14k &K X F limited
MR, 7E newtown MFTEHMEEFEIERE, EARTRE, REXTEIRrTHEITIBAESH
p I

3) REHTHRANE, ZEEEFNIEH profitability, FtE B TUNFEIEM 3 5

15. =3 A (biotechnology)

(& B mE]
HE—TELR  EYRERRAZLFTEAERNF L, AEEVREATERSERAAT FRKEN
H, REELMAZECNT —MRRITNARAE, BEIEXAT, BWEMNBUFRE
financial support IRk 5| FRLE K FEEMV A SRR AVEEI D —DFT IR IV E DRI /AF) (by i3

3)

(%]

V1 : BEEB S, anentreprener suggests the city council of Z City : biotechnology innovation is

rapidly growing globally, and always economically benefit the town in which the biotechnology company
is based. Biotechnology companies need high skilled researchers, state-the-art laboratory space and
advanced equipment. In Marinton (a place..city or town), the graduates of university built an
biotechnology laboratory/company. And the local government paid for the space (or something, anyway
for the lab). Since Marinton city closed the lab, it shows shortsightness becuase the company would
have benefited to the economy of the city. Therefore, Z city government should encourage the
graduates to move the laboratory to Marinton, and provide them enough financial support. (by xifei)

V2 . —4 biotech entrepreneur [a] Zanasville city council present: biotech industry is high rising;
new biotech corps bring benefits to the economy of the town where they are. biotech industry
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needs high skilled researcher, lab, and equipment. the closest research center of Zanesville is
Martinton university, they have found a new biotech company, which is funded by the Martinton
government. But Martinton government has closed that lab. Thus Zanesville should provide
financial support to these lab, thus encouraging Martinton university researchers to move here and
boost local economy. (by lymhelen)

V3 R E—1ZS Zanecville council £ presentation FAY—ERIE ;| Zanecville EihHF— N0y
fif Martinton, FEE—NKFH, FEBNEB T T — biotech lab, XA IF4F o] INEHH
Hi g EENV 4 . B] & Martinton B3 biotech lab &IE % 7, BErlAT W Martinton BYIELFH short
sightedness and it could be potentially beneficial to Zanecville, JillZ Bitotech 7\ RRINIRE B
E, ATWSIMARFENEF 21Kk, {E5FIAA council should support funds, 3 biotech lab 7
Zanecville | in order to attract the graduates to come to town Z (by 0] ;=AY A)

V4 EX : BE—IRIZ 6k state to the Z Council: the biology plays a key factor to the town that
will help the ECO. £ IR EFTESm A A MK, 7 M B IUFTE—N EDHRFL (BT
XHEFRE)  BRUWEXT. ATHRSIM XFEVAZ 2. ¥EEINA council should support
funds, in order to attract the graduates to come to town Z. (by &A1)

V5  biotech industry is a rapidly growing industry and new biotech companies are good for the
economies of the towns they based. However, the biotech industry needs high skilled workforce
and state-of-the-art lab space with most advanced technologies. In neighbor university town
Martinton, some university graduates set a successful biotech lab. But the government of
Martinton closed the lab. Martinton's short sightseeing close of the lab will benefit the town of
Zaneville. Thus, "somebody" said that Zaneville should give financial support to biotech labs since
those labs will contribute to the economy of Zaneville. (by gianweiqi)

V6 XNEEAEINELS v X BUFAI— presentation : — & I3k bio-tech W5 EFE BT
innovation F 8] U HZF AR, martinton BIRFAIRFEEN 7 IXFERY lab, it —H#EKiE lab F
THRET LRSS, FEFESiHAA . martinton KFIHTE v L., &IE martintin 89 lab %

T o XESIWFIAANXNRE v NIFHS FH BIEE martinton XXALE=ZR B . fbilisE
MR v BUFR TR FEMLEE, JINERISEHE5. FARS] martinton KEHAFER T
E.  (by zipmu)

V7 RS — N AW Z XA TTRIIZ A 1K R biotechnology: —FF 454143 Biotechnology is
growing sector of global economy (ZALXNEE, RIEFETD Y benefit finance) ., 7AF1L
biotechnology require skilled researchers and laboratories with advanced equipments. Marinton is a
town near the university. The university graduates set up a company successfully. However, the
Martinton closed the laboratory. The Martinton's shortsightedness will benefit the finance in Z. fff [}l Z

BRNDFAXMIERK LR biotechnology, TJRERAAN—ELTH—H B AMEEEXA (by
onyanlam)

V8 : {EXXEf— biotechnology 4 entrepreneur B} Z XM Y city council 13 : biotechnology I
ERFEESERARI T, innovations T] |} benefit economy, FFIAEEIY council #HMELEERL
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¥ biotechnology FY& & ; FEWE, Fih— N KZFH M DABIX#F biotechnology B4 &I BB
new graduates TR % lab, {ERFHRIXL lab £f%[]17T (XEFEFIHFIIHERER) ; M HX
FEEDREFEBNBHEE TS, MRBNIRHFELFFNE, BAFL new graduates H
ERRERBAH™ (by peipeipeil23)

V9 : A biotech entrepreneur suggests the Zanesville Council: Biotechnology is growing rapidly in
global world, and companies who can create innovations in biotech always economically benefit the
town in which the company is based. Biotechnology companies need high skilled researchers, space for
biotech laboratory with advanced equipment. In Marinton (a city or town), the graduates of Marinton
University built an biotechnology company based on the laboratory with materials provided by the city.
But Marinton city since closed the company. Marinton's shortsightedness could become economically
benifit to the city Zanesville. Therefore, Z city government should build labs in this city, thus attracting
students to move to Z city and encouring them to create biotech companies in Z city. (by A3 /)\§F)

57 B3

1. fERELL AT RINAR T AT
- HAEE (MURHES)  —4> biotech company FIIRRFEAE company & FY.
3. EEARE [ RELM evidence AftA M TBUE 7 XANRBE Z #ik. M HTBUBX M B
—EMARB LGN, NMeERRRME Bol#H g RMSHRAFE N,
MRIR A EEE ¢ (by Rhona)
1) #HRRER BT XRERMII—EMRSTE
2) RR[@IFA : fFiE 7 researcher XANEE, TR ZWMAFT HIEXE M TR

3) Allthings are equal | BUARIF 2 FEMRERRAT TN, BLFREARER TEFHIRHE M 3
MXBR=EXFRT, TROATA

MISIR A ERE ¢ (by xifei)

1) £tt5 biotech Xf&EF, A—EEHAT Zcity, bR/ E profitable I B A BUFI% R

2) M setup company By, graduates A high skilled. Z city ;X5 {3 state-the-art lab
space, 7% 5|¥ equipment,

3) JXE & reason why Marinton closed the lab, T8 BUFIR % EIRE, REHFEMNEESTHE Z
city ).

MISRIRAYEEE - (by 2zh10295237)

1) EMANERSERREZH, ERERNEXMEARTRNERIEEZEES.

2) BAMEMRANABRRRESMEFKS, E2HNHNRAZLHRN—MUE, HEA
F, EXPMXBERANTABHAFTRR, REHHHEF

3) KREMBERITRENEADBXMEAR, PINKBARNES, R SEEMR
t, XEEZ LA HREL

MIREAEES © (by Glaieul)
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1) SERIUERA—NEWER RS ST RFILFIR . WIFRAESRIEA T

2) Assumption: RIfFRIANBFRERE), m mARARLERER 2™ (2 ﬂﬁﬁﬁﬁsj&@, z
MHRRBEEARBZRILENR)

3) Additional info: EEIFE A4 m TREXA—MBERZMRINARE

ISR AP EES ¢ (by onyanlam)

1) false analogy : global economy # local economy ;

2) J&HFEIE Mclose laboratory FJR &, B o] sEE2E 4 biotechnology B ;5L & MmF| long-
term development, FFIMUAREETRE M BL=Z shortsighted

3) costVSrevenue (XMELEHY)

MR HAEES © (by BEEABESE)

1) WM MIHEARE, T8 MERFAIEEXFMAS, ZHEE

2) 1/J\§\_TA%—(j(?—EZ_ ﬂi ,L.\,%k;E, THI:.'{/\ z Ekééﬁ?%lm%%fﬁ%”ﬁz

3) & cost TJREAIL benefit O] g IXFH/A S ER KA EERA e R F, FBBUFBIEAR AR Kt
EA. MRMZREAE M IRFFHNEXT, TRNESMAFTREEER

(software temporary labor)

G EREE)
EXR—IMERMAT =EREN, PUEREWRGRETWREIRE T (by yingyingyhy)
(4]

1 : Jetsam &£ —3% computer software company, ¥F4E=F%H & F] (experienced profit decline for
three years) ., X THiEBEE, 28E cutcost, — budget committee Z5H, 7 — report, E{AfY
I2VEEE replacing some expensive full-time employees to temporary labor , 5ZE4T\ FE I HIthF4E
KUMER, FRRETLALS AEE T full-time employee, & 24 temporary employee R Ak
half of the payment of full-time, FHARFEE benefit, KL AKAIF DT cost, X auto company
Ft cut employee Z 5 profit Bt %7 . Prld Jetsam follow the strategy in the auto industry, 7 %
computer software industry 3, —E<IEFE I, T2 Committee 12 H EHE YT 1/4 49 full-time
workforce 353 5§ Temporary employee R B ATNE . &4 0] |} get profit in short term and get
greater stability in longer-term, (by B{&2%4 7 %)

V2 : —ZR computer software /AT profit —H &K, T EHEE cut budget, FH—Z leading auto
company XA AREN full-time employee &3 Y, temporary employee, &4 temporary
employee R AHE half of the payment of full-time, 3 HAEZE benefit, FE LA KR T cost,
JIXAS auto industry YT, X Z /A SR E immediately cut 25% full-time employees SESCIR
profit in short term and get stability in long term,  (by Z5 % Van)
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V3 : 3i— software design company ExIE R ERNALF (software computer company experienced
profit decline for three years) ., #AFXH— manager 32 W FAT T IUL{E— auto industry BE
replacing some expensive full-time employees to temporary labor. #2515 1X > auto industry 7&
cut employee Z jg profit gt EE 7 . EIRAERIK{] (software design compamny) follow XM
&, BAHL T U3k short-term {9 increasing profit B HHE o] WURIFHEN TKEAMS.  (by
JackOriginal)

V4 : 1ii—% software company ZE£=FFJHSH, author IAAIXZFK/A SNV iZ follow the strategy in
the auto industry SR77 lay off SR4ER, budget, 247 REH BB FERIMER, FRNEFUF
96 Al AT T full-time employee, B AlEE THTHEZ full-time employee 89—, FFATTIAK
EROME, B IXDEE/A SR switch 25% full time employees to temporary positions, Ff o]
PURZDFRE, SRSCER short term profit and stability in longer-term. (by cdakamer)

V5 : The director of a computer software company decides to cut budgets of full-time employees in
order to increase profits by replacing with temporary labor. Because the successful experience in the
auto industry indicates that cut down the percentage of full-time labor and use temporary time labor
would bring higher profits. The plan will also bring higher profits in the short term and stable
development in the long term for our software computer company. (by primrose0519)

V6 : AWA {EXXEXT— buget committee of a software company i report, IREIRY, EAIEE
3k profits ANBT TNFE, NiZHIR budget, F L O] M4& auto industry —#£¥ replace full-time employees
with temporary labors & /> budgets, REZIGN T RE —FFFE T pay, fHEf{] do not
require employee benefits, which can reduce tremendous benefits costs. 1 B X &Il it T J1LF save T
auto industry, REREXNEHEHSFEF software industry IR .  (IRIAR A9 IETREE)
3R &I I N IZE replace 25% of full-time employees with temporary labors. i @iT X £ 8E 4% increase
profits FI1E58 /A S A stability,  (by ChenhuiChen)

S B

1. inefficient reasoning
2. cost-benefit analysis
3. HIRALLFFHITIUS

MFRMBEOSERR : (by Vhya)

1) FWAMNTVAREELE, —ATTRER labor intensive BT IR T ek, HAEFLIEN TERAE
Fir A& % A

2) HRRE. BRERRR T BANBARNESTFARERE, BURBRIIARAR, BX
RehBEIR T IR T, sales {87 ATIY profit &% 5

3) HIRARXER, T T 7RSI KE stability :X4 budget committee EE2T] MRE
TRT . BEXA conclusion H %1 EHIRKH KT

MPRENSERR : (by Lync)
1) AMTEARTLE
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2) THLSENERRTAONE, ADTRBMMAERR TG, I8 R THRETRS |
3) FERMRERNEE, HTHREEFET cost of labor THRETASNEENTHE.

MR EN S S . (by feidagelll)

1) The success in auto industry does not lead to success in the computer software industry, &
BT ARE, ZRMEZERS. MERRT switch to tempoary employee £ F o g H HAth
& S% auto industry 125 T

2) RMERIGRTHERE, EMARE, REXELERE, SEBEMR. BRTHRRIERTH
KRG, ASNIZEZHIBIREHE. HE M EERRSHE

MSIRMAHAER ¢ (by Blannnk)

1) bR, Software design HiZEFRALARFEMNKIRTIMNEEATERSHRITT
5, MBI LEFRIAL AT T Alarst T I T B K,
2) ARER. METHETERESHMNRR

IR ERE - (by hanhantt)

1) KHe%E 3 FIARKIAE

2) cost : gl T RABEEERMITTREKFENEIERRENNE L, ERMAESHA, cost
57

3) KLbEAIR ¢ auto industry FEHFIRTTIRE AN — M7

MR M E S - (by MMMichelle0630)

1) iXF switch "—E & /) laborcost TJ BESIENNTT B AL A E AT BEZE training T FR5%

2) ELbER MRS A—H#

3) profit=revenue-cost AU AR 2> 715 ? R 2> cost A—E O] )4 make profit
MR ERE - (by REL)

1) reston a fault analogy of auto industry with software design industry

2) gratuitous assumption that switching to the temoprary labor force will decrease the salary
expense and increase the profit. For example, the extra training expense, also the product
quality effected, so the sales volume decreased.

MR B © (by HetH4E)

1) auto industry 0 software design ;X B o] Eb 14,

2) BETHAT laborcost, IRAT THRAGEAMKIAR T, ILEFE/A T inefficient, FIHHAR
—EE N,
3) IR ATRHMMUKR, BPEREKPELASFEATRE.
MSRIR LAY EEE - (by primrose0519)

1) R | K ENERFE/A S auto industry KLEAREIE
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2) BEERXZE : higher profits T fE A2 temporary labor 3|9,
3) plan A—ERD : B/ TATRANRESSTEMES, RMEISEFE, Ems)IE AR
K,

WSIRANER ¢ (byJoannnnad7)

1) #iRELE, PN E )V BERA—#
2) ARXARIE, A—EFHASFERBIXA switch 4 F profit HEKAY
3) Switch BRRLHA, LLIESMEAEYIMA, bE~REE THEANXEE, Frld cost TJEEAR

I
HIRIR R EES ¢ (by Jefferylin)

1) Software Company F1 Auto Industry [E =\, B HAE
2) Software Company FZESHF AR T, £ Auto Industry =25 f& AIlE B T H JoiA = £ 305
3) XEERRN INATBEARETE RTASRNAREMFE

WSIRALAERE - (by NicholeNn)

1) $EIRZELE, AT A—HE
2) AAREH cost>revenue, Il T ARG EEIR T TETIATHRA
3) fbAE, temporary labor N2 the lead of the auto industry G IHEIME—EH .

MR ER ¢ (by miya77ma)

1) iR, REVHBRMAFFLAR—H, B labor intensive ;
2) cost TNB&, HUAY cost EFF, revenue TF%, profits if 2 TFE

MRIREAER © (by —BUK)

1) fallacy of analogy Hfth/A S)F1iX K ~—FF
2) causal oversimplification Iffi i TA—& 2 F7H EFHHRE
3) gratuitous assumption X3 /A 5] XM RIS — E X E RN LB RIE

17. INHEJE feedback 4% (Hot Cup Cafe)

C:VEEEE)
PESGEMIEEA SR BOF D AT BB (by buzaoai)
(%]

V1 : —Z &Y Hot Cup Cafes A customers service division 5 7 & report 25 CEO, 1 : 6 N8 LT,
WNHEESE £ 7B {189 website £ 3F 7 — customer feedback page, #2870 |)M3E5% suggestion #l1
complaint, website address clearly printed on each receipt, Fff|}{ customers EERER S5 E. BEM

feedback page went online B975MB IUSE, FHATRUEI T 178 £ complaint 1 50 *f suggestion, %A
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MFA] serve T i&B1Z 300,000 #AMMMHE, Clearly, most customers are satisfied with our current products
and services, F 1 AEEF LKL evaluate or improve I H A9 products and services 7.,  (by
angelacheung)

V2 . Areport written by an employee of the Hot Cup Cafe:

"In the past six months, our cafes have begun using an online feedback page for our customers. We print
the website address on the receipts of all the customers, so it is easy for them to find the address. Since
the feedback page went online, we have only got 68 complaints and 131 suggestions, while our cafes
have served more than 600,000coffee drinks in the period. Therefore, we can assume that almost all
customers are satisfied with our products and customer services, and thus we do not need to evaluate
or improve procedures any more" (by Narcisuss d)

HMRIR A EES ¢ (by angelacheung)
1) SEHAIINEEE = KPR E. THATR £ Ak coffee shop =258 C KMNMEE, {EH T8
take TIRZKNITR (LLWAATFERIRM 100 FAPIHE, XFFRAZH T 100 MEHSZ AR

T — customer) , 300,000 #RMIHEARAFRIXTTEERY 300,000 4> feedback,

2) B{# website address {Rj&5%E, customer i A—ES LT L EHIF. H—, R customer
NEmBERSAHR, EEATUERS manager argue M AFEFHEIMN Eif—8&
HT™, 08 website R user-friendly =i feedback page EbEMEFK, customer FLARE= L
a1 %15 feedback 7 .

3) — successful business 2 FHEKH evaluate #1 improve B C BY product and services, £
intensive = ILEHFH | competitive advantage A 8EE 1T &5k,

BB 1: (byeszzy)

1) respondents bias: EX ZEATTRRABE—SANHR, M4 bother EME RNV &k
B AR FIIXA cafe HEFILMAINPBAE AL . EEREBRZHMEEHAEFE receipts 1
NBEZMEMERET, MRS AHERNME TR EREAER 7o LT, Frid
XEEIEREA rule out BARIEH K ZEUMBFHHR X FHEIRTR ?

2) HHEIMERER  AFEASHNMZENESRER, AN ARBHERLARRIES
BARLES—EHEWN, WMREAN improve, BEH cafe FAEREIL, KBERBABTT
FHE A ERD ?

AEHEIL2: (byryanix)

1) A—EFrE AEBREEZIMIL, TTREEREIE receipt 37, HEEKMNBAZERN |

2) BETHA—EZ LM, BEARRIENE, mMAFEMEFNITITMNRER, GlmEE
RIERW. FFF  BAEEERDIRGE, ERE2WMHTMO, T—H3ERSERT
REWe. (BoFFEiTH, M—ERBFLRFE TRIFE B—FMREBUAZ RIL
£, BIRH—ERARBEET)

3) MERBEALERT, ARINEIRT, BARIANIATENSH, FBATE—BZHK
complaints g, XEFETE EMBENABTFAELRE
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4) FEXLEIRREZIR, WA SMMEEE T ABMERY, FAATEFETRILRMNE

7, HHEYR, REIFHEALBHETHIET .,
S X B 3

1. HRRE  REBEARETEEN, BUREREENL, THEBRDHASHFHE receipt,
WA ENE— A, FELIHNERS—, EERHEXFEEIRELNER EERFEA
BMEE BN ABREINRMNE ENREREL, REREAHEEET .

2. ERRBREDEVIREIFINGEEABHN, MIZEXRESA%E, £AMKBMETEN, ~
BE REX—F T AR B H AR,

3. EXEIEMURHNEMERZE RiZEWEEHRELZEMREBIEERMRIE, AR

eRmAR.

4. —RAEBAZEZFBRIELA/NF - REDBEARZHE

2 ANPIRE O] 1R & W B N B R AE

6. ®MBHTRE, WA, AREFLERFFS
W HREE © (by BB —Z/EH)

ARXR INMNERFRFEPEAFR. FmxEad 7y, FTREEIFXA
feedback page, [ERARE 11, MBUBZEMS Tk,

Tin{Ri% - 8EFE] website, F—ESEIE, FTHRIEERMR,

BEATD  REATA, THRARKXK.,

MEAEIER R M

SRR ERE - (by charlottechan)

A W N R

)
)
)
)
5)

ENAEXZE LA RAETR

BETHARBEELZ ENGRR, XOXBBIFL
FIEERIHAFARKMNRBER . FELURHTE .
—BZAERBIHAERRSF T, BEMTUARENZ SN F L —LL A FE
BRIRSFARTUEREEX AL, RETUFEXAK, BRTHRENER

MR R - (by Mshung)

The argument assumes that customers would actually see the website info on the receipt.

The argument assumes that everyone has access to internet and know how to use it.

The argument assumes that there is no need for improvement without analyzing the survey
result.
BARBUEMEAXLAEZNR AT AZEENREACBFHRE, BNEENIZHAR—T
Survey Z5RIF BT BB EXREFE T R EHAIMIINET 2R B S0 7.

IR ER - (by pinky song)

1)

1. EN7E receipt LA—ERBRARESEN FEFAUERKASE receipt T M{T 685
incentive I =& 7% % B (8] 1R 201167
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2) 2. FEER & survey IERRIEAME—KIE, TTREH T NHAHY experience HIZIRIE R H
EKEGHMRRT, XEHASIERTE survey ERE

3) 3.XREBEE6 NAMER, KRERZKIW, tbantIst&H competitor FF7EHHLMN1E
TEEE, TRMUIEZEMERARBRNN~RZINET ...

MR ER ¢ (by Mistletoesp)

1) 1{RULENEY clear FLEAY clear . T BEIR/NEIZ ignore, BEXFITFZMBE AN ERZM,
HFEBFTRMERSHAMISERIFERK complex, ArIZIEHIEHZ have no

2) difficulty. (FE/EBUETTRURIBAE—TAREAEINEERBAEZEMN)

3) 2.1XE— service division ¥f CEO 54 report TJEHE K EH C performance M1 EIREIERY
BREE, FTIARAEKIEATE, (FERESE T RMIXAM L download B RAEE)

4) 3FEIN ERANELR[E@, complain LT EER/N, ERUERNHMEVIIEFRIRE
EREREE, PTIAEUE/ N R R BL R i B 0., thARIEE AREHE.

5) A.RDfE_EEEAYIAED properly solved —R/AE] (EE/EHH) BEFELEFNEE, —&
MY improve (149 procedure KEN I AEMMIBEEENZ AT K.

WIRIRENERE - (byzzz1106)

1) ENTHUARKRMERESE, BHETNE
2) 30,000sale FMEKEBAZA, REAHEZRUXRREZRE, BIENEBAHER
3) Wibe2E ABNFERZFHEHM. . .

N

N,

SHEEX

In this argument, the author concludes that. They don't need to make any improvement. To
support this conclusion, the author reasons that. Only 179 complaints and suggestions are
responded by their customers out of 30000cups of coffee. Which means that almost all the
customers are satisfied with their current products and customer service department, as the
following discussion shows, this argument is critically flawed in several respects.

To begin with, the conclusion is based on the assumption that all the customers who are not
satisfied with the cafe submit comments on the websites, this assumption, however, is problematic,
the author fails to consider that there may be a large number of customers who were not happy
with the service but didn't try to complain on the website. It is entirely possible that some
customers are too busy to respond their complaints, or that they are just chose not go to the cafe
anymore instead of expressing their unpleasant. In addition, the author assuming that customers
are not difficult to access the feedback page on the ground that the website address is clearly
printed on each receipt, this assumption is also questionable, since it is possible that many
customers are not used to keep receipt or the website address is too small to draw their attentions.
Unless the author can rule out these possibilities, can this assumption be accepted.
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Secondly, even if customers who didn't submit their complaints and suggestion are all satisfied
with the cafe’s service and products, the author's prediction that almost all the customers are
satisfied with their current products and service department is still open to doubt, since 300000
cups of coffee don't mean there are 300000 customers, it is highly possible that some customers
buy the coffee every day, or some customers buy more than one cup of coffee every time they go
to the cafe, thus, it is highly possible thatl79complaints and 21 suggestion accounts for a large
part of the customers who bought the coffee. Without the information about how many
customers indeed bought coffee in the last 6 months, | have good reason to doubt that whether
almost all the customers are satisfied with the coffee and service.

Finally, even if the customers who are unsatisfied with the cafe do accounts for a small part of all
customers, itis unfairly for the author to claim that the last 6 month's service and product will
remain satisfies customers in the future, it is very likely other coffee cafes near the hot cup cafe are
keep developing their products and services, if hot cafe doesn't have improvement, their will lose
their customers in the long run.

To sum up, this argument is logically flawed and therefore unwarranted as it stands, to strengthen
the argument, the author would have to provide evidence that all the customers who not submit to
the website are all satisfied with the cafe, .to better assess the argument, | would also need to know
more information about other cafes and whether they are improving.
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