
Church  
Growth Marketing

with Chris Mefford



Ten Things Every Church 
Marketer Gets Wrong





People don’t buy a product.  
They buy an identity.

#1



People buy emotionally first,  
not analytically.

#2







“Here’s what our product can do” 
and “Here’s what you can do with 
our product” sound similar, but the 
are completely different approaches. 

















• Great Worship Band 
• Sunday School Programs 
• A new building is the answer! 



• Struggling to find purpose in your life? 
• We need your help to make our city better! 
• Our youth need mentoring, come help! 
• Got questions? We’re all ears and no mouth.  



It’s always about awareness.

#3



1. To know about you.  
2. Understand what you have offer 
3. And to take action 



No one can come to your awesome 
church, hear your amazing worship band, 
and listen to your fantastic sermons  
IF THEY DON’T KNOW YOU EXIST! 



“You are the salt of the earth. But 
remember that salt is useful when in 
association, but useless in isolation.” 
  
Israelmore Ayivor



When a great product meets a 
great need, growth happens.  



It’s aways about awareness. 
Always.  



Calls to Action

#4



Without a doubt the number one mistake 
church marketing and communications 
teams make consistently is failing to use 
a call to action. 



Marketing is this simple:  
get someone to respond. 



How can you do this if you never 
call them to action? 



Sunday Service is at 8/10/12  
New Sermon Series Starts July 1 
“Life’s Obstacles” 



Plan to attend our new sermon 
series on July 1 at 8AM or 10AM to 
gain a better perspective on how 
to handle life’s biggest obstacles.  



Plan to attend our new sermon 
series on July 1 at 8AM or 10AM to 
gain a better perspective on how 
to handle life’s biggest obstacles.  





People won’t take action,  
unless you challenge them  
to take action. 



If you want to walk on water you 
have to get off the couch! 





Social Media  
Strategy Planning

#5



“Alexander the metalworker did many harmful things 
against me. The Lord will punish him for what he did.”
2 Timothy 4:14



Focus on how to be social,  
not how to do social. 



What’s your brands personality? 









I just talked about social media and 
never once showed you a single photo 
of the pastor preaching or people 
worshiping.  



Social Media in the hands of an of 
someone with strategy is a 
powerful growth tool for a church. 



Proverbs 29:18 

“Where there is no vision, 
    the people perish” 


