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Digital Advertising Channels

Cheat Sheet

Link your media channel to your marketing strategy and choose the channel that will maximize your return.

Programmatic
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Power Tips:

v’ Build sufficient results on one channel before adding more
v Consider targeting options per channel and how that impacts your

strategy

v' Consider most appropriate formats for each channel &

strategy

v Evaluate channel/format for reach/going advertising vs. high-
impact campaigns
v' Optimize creative for the channel

GOAL: Optimize for media results and impact. Remember that not all channels or formats are equal.




