The I.TB bl“CI nd mOdeI Messaging Check out the video letstalkbranding.be/behaviour

What will
we say and
how?

Personality, brand voice,
tone of voice, channels,..

What will What will
we become we be like?

Strategy a nd hOW? ’ How will we act in the world? Behaviour
What do we want to N \ What is our company

culture? What are we
doing to support our

change in the world?
What problem are we

solving? purpose?
What will
we look like?
Logo, photography, motion > What makes us different,
A simple brand model to help you and rexture feel signage:. better to the customer?

. . Positioning is oftentimes perceived as a strategic
your Cllents thlnk quUt the fU” SpeCtrum exercise. However, it is the combination of behaviour,
Of brqnding’ from Strqtegy to the qctuql ;nesscgmg and look and feel that really sets a brand

part.

behaviour. Visual Identity
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