£8P 2021/10/08 [a R EHEEIE  (H=2/ IRk B HE/AEE/IR/MEX)

ChaseDream GMAT 1EXila# 512 (2021/10/08 i)

BIHE . qu0518
TRt https://forum.chasedream.com/thread-1383277-1-1.html

2021/10/08 R EHEIECE

[FtARERC /2] 2021/10/08 #2 /R 4G & EC & by Cinderella Jk
https://forum.chasedream.com/thread-1383272-1-1.html

[#:5] 2021/10/08 F#F (MATH)FX 5% F I8 by ESSENTIALS
https://forum.chasedream.com/thread-1383273-1-1.html

[#3E+2%8] 2021/10/08 i [51E(RC)+E 5 (CR)FLF%: X3 by ESSENTIALS
https://forum.chasedream.com/thread-1383274-1-1.html

[#E3¢] 2021/10/08 HEAESC(AW)FX 5% 2 3E by qv0518
https://forum.chasedream.com/thread-1383277-1-1.html

EFFHHE:

10/16 2 4, 11 FSiR+1, Bt lixxyynoll, ESSENTIALS!
10/14 EFHEF| 18 5, £ 11 FHUR+1, EXi§f ESSENTIALS!
10/13 FE#HF| 11 F|, B4 oliveXyxu!

10/12 E¥E) 10 #, 5 ESSENTIALS!

10/12  EFE| 77, F 3 @MUK+, B Ysc123, FriRAAL!
10/11  FEHE 6 3, BaskA e 126, R P!

10/10 FEHE 4 B, BaftRMBT, axii, j.cheny!

10/08 FEFE| 1 @, RXi§f bujideyang!

10/08 #tER (He¥ERS(E1%1T)

ChaseDream GMAT £ FE& #2182 (2021/10/08 #2) EH7: 2021 &£ 10 B 16 H (PAGE1/57)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-1383272-1-1.html
https://forum.chasedream.com/thread-1383273-1-1.html
https://forum.chasedream.com/thread-1383274-1-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-256225-1-1.html

48 2021/10/08 [a R ER IR (FF/ L/ 58 /1E R/ IR/MEX)

ER B BEIER X

01. =F /A EE#k slogan (Screamland AMUSEMENT Park) ...c.cecvevievereeveeeeieeiereeeeeeteeete e te e sae e esesessensereneas 3
02, HR BEH oo e ettt s s e s 6
03. ZGJETES (HOINEr VS KIrDY) (2 2K) oottt ettt ettt sttt eaestene st ensereneas 8
04, FEIRFETE (2 2R)  ceeeer sttt ettt sttt ettt b bbb ees 12
05. /NEEIRZL  (SMAll-tOWN NEWSPAPEE)  woeeeierieticeeeteetetet ettt et et ete ettt e et seeaeereeaestsetestensessensenseneereereereees 15
(O[T A I = = LI o T 1ot =) OO 18
07 T B TR EE T oo e e oo e e s s s st 20
08. MNHESE feedback SZHR (HOt CUP CAfE)  ooiviieiceieiceeeeeeeeeeeete ettt sa st e sttt eneeneeresreerens 22
00, BREE/AT] oo eeeeeees e e es e s s et 26
10. i /A S HIBRTZ (airline eliminate fFlIGNES) ..ottt ettt 30
11 SREEALTE (Iuxury COSMELIC) (3 2R)  cioeieeeieeceetee ettt ettt st st s ettt et re st seresteneenenis 33
(R R = = AT (=1 11+ T 36
13. L OTEETH (FErnando AULO SEIVICE) ..oiiiiiiieieeeeeeeeeeeeeeeeee sttt et et et eaeetestesaestessesenseseereereseens 40
14, FAEZETTE (QUEO dEAIEISNIP) oottt ettt ettt ettt ettt ettt te et reerens 44
I oy I € =100 Yo = 1o A 1o 1o o OO 46
16, B A FH oottt s et a Rttt e e n ettt s s 49
= e € LYo Yo B Lo Yol d Yo 1U1={ 1} IR 52
18. TEZ J3/A (stable office job VS WOk from ROME)  ....vieieeceeeeeeeeeeeeeeeeee ettt 55

ChaseDream GMAT {ESCR B4 %18 (2021/10/08 #2) ¥ 2021 %10 5 16 H (PAGE2/57)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-1383277-1-1.html

£ /B 2021/10/08 [ R ER IR (FF/ 1Rk AR/ TEE/\R/EX)

01. =/ [T#k slogan (Screamland Amusement Park)
(A B B

B3R B 25 K [ A9 marketing director 25 CEO IREWE £ W RXE, MAREF. HHAEHZ]
EEAHXBBWINTARET. MRBE—NMREFVRNTAR, RERBENERE. I &£N1Z
EREREANAERRENRTS, BEXN SERARETNRbZEN. EEREFEREERY
ML ICENTENREAEITEF. (by bujideyang)

(]

V1: The Marketing Director to the CEO of Screamland Amusement Park:

Attendance to our park has declined over the past three years, even though the advertising budget has
increased over these years. Even though our park is mainly designed to attract children and adolescents,
attendance is decided by parents who purchase tickets. Research in the automobile industry shows that,
60% of car users' top priority is safety concerns when making purchases. Our Current slogan " scream the
hell you want(????) (/RIELZMY) " highlights the scariness our signature ride, likely scared them away,
so we should change the slogan to “Thrill for kids, Peace for parents " and highligh the safety (e.g.
frequent maintance, etc.) to give parents' concern of safety. This way, we will increase attendance and
ticket sales. ....Evaluate. (by AnnieRemember)

V2. amusement park, 1.Attendance has been declined for the past several years, even though we have
raised the marketing budget. 2. Our market target is parents because parents are the people who purchase
the ticket. 3. a research from automobile industry indicates that safety is what the parents concern most. 4.
We are changing our campaign of "thrill ..." to " thrill but safe" (XA{rRAAEXFEEEEEZXTMEE) so

that we can increase the attendance and sales. (by cocoshirley)

V3: amusement park attendance has been declined for the past three years, despite that the advertising
budget has been increased for the same period of time. Even though kids visit the amusement park a lot, it is
the parents that most frequently purchase tickets. Research indicates that for the automobile industry, 60% of
customers claims that safety is their top priority when purchasing cars. Therefore, our amusement park should
change the current market campaign slogan xx(3F It B9 R E 22K /) to “fun for kids, peace for parents”(Z
2 Hj) , to emphaze our fine safety record and inspection and maintanence procedures. So we can have
increased attendance and ticket sales. (by wewe19850816)

V4: —A park BYEIELS CEO A memo: TR attendance /0T, RE HHIEINT . KIFIAA,
REMAIA park BAMLILER, BERKZHFILMNIESL, RARKSH ticket 95, XNEIEX
fE2 77 automobile industry B5—/NEZ, i parents {R7E R safety, F L Ab{1t FH—LE slogan & ad 1%
[ safety, (EHEMSAASE], XERAKAE) A% FIRE—LERBNNE, BELEK show XL
MEMBALESE, IERKRKRF safety, XIFRLAFEIGHN attendance F ticket profit (by VicyChiu)

V5. H— screamland amusement park, RE&RILJLEARRTIEENN advertising budget, {BZiF&E AEIE
E—H T, REXA park £ designed primarily for children and adolescent, {E-Zfh{/]481 success
depend on parents, [& A parents & 3E admission tickets By A . fB{[14R3E—4) research from automobile
industry, X/ research 1 ARIEME(IEYIAZEXT T parents T1=, FEZEFY number one concern & safety, %A
J5iX“ amusement park ZEiTE JLE R Y slogan —EH E“thrill all [NCEAHRTEEZF A thrill] 7, BE
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XA AR R CEO A84E slogan UM & FRIZRE, WRKRRRE", MXANBUIH slogan X581
BRERENRZEM. CEOBEBTRARE, MINFRENEEARSZ LT, (byindeXie)

V6: — director of amusement park 545 CEO fy: /A FEI1T %k JLLE attendance T8, RAFKNIE LMK
ERNE. ZEREIFKNAERFEREZ children and aolescents, Tf parents @K ZERY, Frld success

most depends on parents. 8 #&—I research from car industry on the number one concern of parents when
making decisions, safety 52 car buyers Z[EIEE . £THTZAIAY campaign . . . A, TTREA KGR
8 safety, REBIWH L. o - . FRIEEL campaign T} increase attendance and ticket sales,  (by
jennyhe1l68)

X B
1. $1%Ztk: automobile industry #1 amusement park ANgEZEEE, fIIBERZAE LS.
TARIERIE

1) 60%EYMZEEE safety {4 top priority 1t BBZR - consider safety top priority
2) 73 slogan —ESIE 0 attendance and ticket sales, BARK KR ER LN RENRLR
EE, BRMIESRZIFREZ TR, TRBZFERRTNER.

3. ARXZER: Safety B2 attendance fE—EE, RATNEEBFREFTELFEE . 3K
B, BiELEREFREESE.

MR ERE:  (by Serenasunshine)

1) amusement park R E TENEWHNERAR—, TJEEE local economic =%, household

KRB ZHRHA Income KIRKIBEFHZ KD

2) RKRFEZFFNERATS, RMERMEMNEAEBA—ER main customers
3) JEEF M research &KF random sampling FIEF 7% size of the sample

4) $ERELL: RETUMBEHREMERRZNEREARNTTEEL

5) HAStA—EHmREEEMMEREBIN,

IR Mg S (by minniecao)

1) 5|FAY research #i#E, BREXBIFMNE, XX research 45 RAY reasonable F5E, E 1R
XA research RIFIRT 10 MEEXE, BB RKRIT .

2) fH1=Ktt, 3t automobile 1 amusementpark K Et .

3) A4 parents LE | mEIAA parents EFEMZE , HIL children 1 adolecents 7 &5 Mi parents 3£
AEMNEMEREAER. KELZ KT safety BERREWR S/ N

IR MAYEEL:  (by gogoGMAT720)

1) TARXER, REI% advertising budget 3k 7 AR 1Z 5 o
2) REVXFAEFFH AR ELATLL,
3) TRRAAREL, AT H campaign b AREEDELHE.

MR MHEH T (by LS I B H )

1) XB—METMEFHIEL, MBEZFHSHEERES, A children 535 adolescents B &
o AZAFITE
2) REFIHAETBRERBESEREX (FHiRELL)
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3) RABIREIRS sales, BERMEE KT marketing AEMNNS, WU EENR--RREIER
Bidht. RS ERENIEEERAE

IR R (by tobiasbj)

1) RERRXRE, BT & target customer, director fails to distinguish target customer and
people who pay, target customer ££7£ buying behavior A2 %} decision making F2 8 X{EFRBIA

2) B|AHE research 235Z 47\ Y, not applicable to amusement park

3) amusement park i attendance 2GRS N EWRARTREELERZHMERE W, LLEFIR

b=~ Faray)
i '_J"_.l'o

MR R (by wewe19850816)

) FE1RHERR advertising budget N2 decline f/& &

) HERRILAREMFREHEE

) FEIRRIZHE slogan FiEEIR S attendance and sales, 1iF R RE OB XHENIRE, BIFAS
B9 market campaign BB R

IR ERS:  (byglorialan0116)

1) Attendance T f&A~—EZ A A advertisement 1 slogan

2) Questionable analogy, RZETWHNRETWEARMAL, AMIEAEREAN T FKFHRME
BIENF R

3) BMEF—ME _MOTENEH, #7 slogan R—F attendance F1 ticket sales <&

HRRENE (by indeXie)

1) Gratuitous assumption: the amusement park’s success depends on parents
2) F3 automobile industry’s research ~&1&

3) BIAIOSS wipeout ZRIJLE /%1, ESiEZBHEKRFHAY loyal customers 575k

MIIRMHAER:  (by Zfh.)

1) 72 ourdata 7> 0] £,
2) RLJLEFALLE EAR—ERKAKRMGESE,
3) JLE mA—ERE GBI INF MM AR

MR AR (by haleyxxd)

1) casual oversimplification vy R HMSHAIEENRR, LbNZXFRIEZFE,
2) false analogy M MTMLE/AKLEE, $XWEVERBNBERIRMEFETRNTEAE,
3) careless conclusion TEX B X EEH CHENBEEW, ANBEANNTELRES

MR AR (by lingkehan)

5

1)mmmmm}&ﬁfv% AR
RZEITI Y research RIER Fiz i1k
3) HEREA—ER A,

AEa B (by MEZZG)
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1) RBETHERELE (RFLFIESTIL)
2) RETURFE (SIANHAD survey, FHXBERAET ZPRXE. FARBEMNEFSFEFE) .

02. HR 4<ER
ENZEED)

HR director of company X It 8 K /A S vy £ %1%l new emplyees f3 cost RSB FEE 7 XFE—
program: H bonus B 5|/AE] 4y senior employees & 531X program, #AJ51iL new employees H & Xl & =4
S TYETT7%. HR director of company X 1 3 {1A St o] IXH#EE — Pl y 2349 program,  (by
2Bl 1R )

(]

The following appeared in a memorandum from the CEO of a consumer electronics manufacturing firm to the
head of the company's human resources department, who is responsible for hiring new employees:

"Eight years ago, our firm's profits were increasing with each new employee we added. We discovered that
each employee had the skills and motivation to generate more revenue for the firm than his or her salary cost
us. However, for the past two years, our profit margin has been falling, even though we have continued to add
employees. Thus, our newer employees are not generating enough revenue to justify their salaries. We must
not be hiring new employees with the same level of skills and motivation as those we used to attract. Clearly,
then, failures in the human resources department account for our falling profits."

W HENE (by USLeo)

1) FERTEA—ERATERN, TJEEIMNBIRERT .

2) BMFERFTRIEMD, thARaest—ERmE HR 318 R,
MFIRHEMNER:  (by colaringzyq)

1) TREJIFNEFEERET, LB EEKERER—FENTIEARAERER FA2RINE

2) TIRER /\Téﬁlx%TﬁTz (9t A

3) A& HR M5 —RASNIBEREZEARS, RRINGIMBERETRBRL, AT
HIENE!

MR AR (by It ZE717]17])

1) profit margin TEA—ERRATLILRAKSEH, B cost BREES, BEMRIE &
AWEE, FEBRABAZRTITNESN, STHENEREFECEZMBIEAE.,

2) HIEHEZRA feel B AT AY —MERIETER? 7% soild evidence BY1ER T AR R T
A9 skill 0 motivation TF& 7 . M™E R THY skill 1 motivation & EAIF profit margin B X FR
g?

*l] ?E'T EI]/L,\ %Z (by_%’f—_r/l\ﬁ)
1) N\FRINAI, FERAZ, NMERTHRENKE
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2) BT RIS, ETBEFEZATINEBRINIBEZSE falling profit, NILLMNEERZA. £~0
FRRETRE (SBUMEWLER D), IMBELIAME taste L., BRAMEIN. FTHEEHIEM
=3

3) EXNIERARBHMELE T, EABEEIHZ the director feel -, FEptit EWERBHERZER
EHEIREZFFEB RS

4) EEERAER, BERAVNT—EAEBERL, BEURMRERIATINFKENESBERKER
T BB ITRESEAF AR mEFE TR

MR EES:  (by feilal)
1) BT+ A ZHKLL, 8 FRIFIEMENEEL, ek, XBFEIZIINEL W, TFW, 5
BRI,

2) B—3EFEE, profits THEFRZAEMER, profits MXBUAN, thH cost g, XEFE
FIHNE, TTREFEARAFTEEERNSF TR cost 0,

3) MERFRIASRE, T4ARERSBEAMERATIRTL? MREER T EXEMAE, TR
NERETREBALKRERENE, NWRATELBANT, BEM, WERE cost, XLEHS
=0 profit, MIXLEERARE HR 3], REFEEERITFHREER.

SRR LAY EEL:  (by Sparrowfong)

1) #FRIM profits FEEZEARXR, RELHINERZW,
2) \FERHILINARTMEMK RS X,
3) AEEiL HR BRE AXNAT AL hr XANERTIEE H b ERITAY performance thEEFE

MR ERE:  (by stepheniezyx)

1) gratuitous assmption: director “felt” iX15, XA XTI IENFELE, FHAREILE felt BLH new
employee FY3E

2) ZB&HA: /AT profit TiBHBRZIEREHR], suchas competition, obsolete technology

3) AEEL1E new employees, BfitIRIT T, old employees RAAMEMBIAHES =, TTRRELERERZ
old employees R AR, R T /> employees BE{AAY productivity, resulting in falling profits.

MR AR BER:  (by Lunafang)
1) REERER. \NFENRENNERARTRELHNEIEERELR
2) BIRREHARFIE R

MR MHAERS:  (by Luoyf)

1) allthings are equal (REMZFENTRELL/N\ERERSE)
2) causal simplification (AR ANKE, TREELATEEE, SBATFREEAERAHLE)
3) falseanalogy (REMEXNXAXS, AEERREMMNIFERILERARZ T, MAMLLMBIZEZ TR

—H#HNHE)
MR ERS:  (by 2 G770)

1) 8 FMAFTRENE, FURELFUELUSBAMNBLNRE, SBRASTETE.
2) F—EHREARMBIANER, USRIV EERERY, ZEFE, SBEAMAHBHEX
XK A7 an SRR A T B
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3) itF: BAMERTURERRARINERRE, BA—EEFA HRHNEE, FARTINBEREKTE
oJRE TR, FTRMRATERBREEEAVHNRT, MEBTEERAFNATIAEXRRAE, M
ETERRFNNATE,

MR AEERE:  (by L AY[GIE)

1) manufacture department X8 AW A FIL A, EH0 productivity, BT ZAIIZE # competitor
K5IET, RNNEERSESETRBAKRTT, FMUSEMEREX

2) CEO R B manufacturedepartment {4 head —E 18, REFB/ head UL feel, %H LFrEIE
UEHEIE B2 B 24 human resource department BRI AR B 4 SEA S FI & T b

0

MR ERE:  (by gtbingxiu)

1) BEAREHR —NRIINERE. SEMAANTIEERFAERE, FIMITEERE.,

2) MMERDIFRDFZINIBAAS, MITEEZEERKUNNEG. AZER 8 FRIIREL TN
K, AEUREERT, FHNERTEERN.

3) BEMNASIAEBH strategy FIEIERFHEEH &M profit FHE =

4) |HEIRESFRAE A REIE N AT ERIR

ISR B  (by lily-rukiki)

1) FeEmtheE, AREEFENMEE 8 FAMXILE, TREANTV EFE, SELANBBUFEK
o EARRFNHNRE

2) ERDPIEXFF profit I TEMNIRZEEAANRESEN, BEREHSEFNER, ATHEAR
BLEREL TS

03. 25555 (Holner VSKirby) (2 2X)

CVEEEE)
AE=S (by axii)
HZGERAE—METEL? RRXMETERANTS chain @A T+ET, Hi KXADZ)E loyal

customer tEEE % . H ¥ TEE K i FERE K KR A, I KAOKBPRASAUNH ENAEEER
HEMEAHEREKR. FFABXABER H T I EX M ATRE ! EXLEXHE (by yscl23)

(]

V1: Holner's drugstore chain Vice-President memo to CEO:

Holner's drug store competing with Kirby's and other drug stores in city Allesberg. Kirby has many loyal
customers. Kirby started its first store in downtown, then expanded to several locations (3 chain stores). If
Holner opens stores in close proximity to Kirby's stores, can convince customers to Holen's. This will allow the
customers to see that Holen offers lower prices because Holen has economy of scale. Holen will become
Allesberg's market leader. (by Vakarian)

V2. — A KZEES/A S Holner's B4 vice president 5 CEO:
Holner’s drugstore chain %5 28 3 N\ |R1E & B AY Allesberg T local market, 7E Allesberg T, Kirby Drug
(local drug store) #HER AR market share, FEMEHEKPAELHNME. SER KD F—EIEFF
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L, JLENBRXEREM 3 N AENMIHF T ARNDE. S5 TH/LEE, F—L3M0
drugstore chain 9 competitor th7E A T FF 7 JLZ H1 drug store, {BEXLEFAMNAEERZETARF,
the largest share of customer loyal to Kirby /A 5], B4 K ASIAHIBAIESTF, Holner's By Vice President
TN Holner's 1% {5 KD FYIXMER 18 H FTEF I EEFESR KD 72/& (close proximity
distance) 7T (BEFE B KD HENMARBERERR) , AMBAEITHXNFIH gain {169
loyal customer, KD fJ long-term & P{IESHF KD MEE H 9755, EHE H HEMNEL KD BER
%, 74 the price of national drugs from suppliers can be lower since the high volume of purchase,
Holner's TA XA SKE& BT L Holner's TRIFEK A A T AY leading drug store.,  (by Xua_)

V3. drug store A is planning to develop its market in city W. A has an information that the drug store B is

quite successful in the city W and has establised three additional stores in different locations in recent years.

In addition, the customers of drug store B are very loyal and are difficult to be attracted by other stores. So

the author suggests that A establish three additional drug stores just next to the locations of B. A can attract

the customers from B by providing low prices of certain marks for which A can negotiate with high volumes.
(by coucou9)

V4: VP of pharmaceutical company suggests that the firm open up stores net to the three operated by a local
drug store, who is the lead player in the city.... 1% 2| 7 BINE A chain 71t £+ FE &% 8E = %=1 local store,
but their strategy will help the company succeed. (by vcsanity)

V5. —ANZ4)E (Holners’) £ vice president 25 CEO 5 7 /™ memorandum, AR E— Allexx(—/ N
R)VFAIENE. BZI R mEAEHNAEEXBEFEEAH—K Local BRIIZASE (1Y Kxxx) LI,
Kxxx XK 25 JE7E Allexx FF 7 3 ZRIEEMRAN I, vice president 1 Holners' o] | 7E Kxxx B =K 0 /5 HE & FF
=%, FBIT Holnersti& L HFE Koo ZREY loyal 27, MMA&OLEJET Holners'H 8E 11 M supplier 5
HMBREAR. FBII ERBNEREFHERE, Holners' o] LA Allexx X Y leading 755, (by
sparklestar)

V6: ZJ& Holter's {1 vice president 45 CEO RV I, H XNMAEEREIT A FRBH LT ZRISE, A
XM T AR MERATENNZE, HA the largest share of customer & K XN ERNKIHZE . &
EEKEWNAE K AFNSAFEH AL, BEMERARS K NEME. MRXEMAE, HAER

7 leading drugstore 35HTJ1%, (by 3323232 {RI1)

V6: KHEIEER, — national drugstore chain 2 E % A 1 FF 3 /5. Z BB M rival IEF0 local
drugstore Kirby Drug #8117, BEEXKIKT . 1A SRS FIN Kirby by openning 3 locations near
their current locations. & A 11/A S o] IXZZ{REFH pricing on national brand drugs, 3110 3¢ 7E Kirby
Drug's current customers and become the leading drugstore in A 3,  (by Berrilicious)

V7. —RKZEHBCEO Ut XJLERBN—BEEMRE—EWAT (7 57) B=x%AE. IX+5F

B, BWK rival ERTEXMOXEAET, BRI K ZJE—EEH largest share of customers, #
REW, KEH—FNHEXEMRY, FEREXMMXOARERTET =K, AT aggressively!

propose FATHEIX =5 & EAEMATAIE Y proximity, XHEFRIRAIRERSIKEHBINTNENEAT, &
ARMBNOMBERLER, BARMNERRENHEFRE (UNENRBHZIRE, AR At

XA B Rk Ih I BT AX A X & KR drugstore,  (by GEcho 1)

V8! YR —NIEFERRAVESZIERY vice president & CEO B AE MR A =KAE, EMEL
HELIL, overthetenyears, EZLFFINMMEPABEXNMEXFAT, EEFFAL local
pharmacy, A loyal to 2 Z4E, XA vice president A8iB T RN ALY 25 NIXAN T IHFE B,
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AMATXAE P O] U R R BRAEAN (KREEXADRR) R strategy K, < make profit
(by fancyaa)

V9: E{Z5JE Holnor Y vice president X CEO i gY—EXid: HANBIKE A TRATS, EE2BANZFIH
RN EEBRK T, RIFEM(IFFRHE AT, BERE—IMREXNF KT AKN—EF largest share
FHEMZER loyal, KRIEBETENTHEINLEEXEXANTHEAMMBITESLT 3 4 new stores, FH (]
RAZFEMNNMHEF RS, XEFEMIINME SRS I attract, FE AFA1H national brand drugs FY{11&
HE (AARNTUNHEFREHTT) . XF, BATTIULA A TR leading drugstore operation,
(by Sommersbyy)

V10: Holner's @—XEH /5. 7& Allegard XM T7, BH—K M kirby drug By H 3t EBIAEREE,
RRELARMXZTFAIEFTERT, BR kirby drug B2 FREZAKEIZ . Holner's 77 IR kirby drug
It TR kirby FFIEEY 3 N MR 3 /5, I3 HIR{H lower price on national brands, It i6
% kirby fJ longtime customer, $RJ/FiX Holner's B B A9ABEMA]—E o] IXFRE Allegard 7, BT AY
4 A 1Y leading drugstore operation, ! (by wanggechina)

MRRENER: XEEFE reasoning, AFHELEEFER:  (by Xua_)

1. KD SEZEUFANENMTRSGE T BEMBTHNEME R L/ LEBEBTEERM, A0
FHEZERUADNZ (BEEABEREXESING) F5F, BILENBERAANEFTIHAENE
Mo DAL T TTERES LK, ™A TETEERFHMTHNEEAZER="111077. H
WHEFF 43 fE B RHMER R 1Z RS 88 KD B4 fEH L, T RIZE &1

2. KB T KD MEFBEREEKD FRIRE. B3, £F KD NRSFAEMEER, Nkt
FEEAR—REMREE. MEA KD NERREBFZTEBRE, MEHFAENE KD 9%k
SIFESREME. H A VP RE A H BT ELL KD ERHE 15/0E KD B E RERR 5 1d k=2

unreasonable B9,
IR ERS:  (by Yolandaz1995)

1) 7 KEBFE, FARERILAEILMI] long-term & switch ZI{RAYE B IE .
2) FER=FE, SIEREEKR, T—AHI, MREXEZ,

MR A EEE:  (by lixkathy)

1) all conditions are same~~H fthJE Y RS A— EFL work

2) HHEHFNINABERXEFH TR T DR RN~ EFHE AR S IXFERAR profit~an Rt
BEILTREPRE T~

3) BMERBKRIN T HA—EMEER leading~ EMTHN FHFRIEATE

MR EES:  (by ZIEZE)

1) the fact can be explained by avariety of reasons

2) MELBHARMEMSMHEXRR, LANEFERE FalEFX

3) ignore the cost and the risks

4) KRFERTEARL Store FABEBIZHIEMMA, DI store W51k T AERASHELMNE R, T
WINBREERETHRGAEN

5) AEEBALUNEHERSEUIERRERNMNZE, NHEMEBHENRFKFEMRENE
g B A B K x B NE
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MR BRI EES:  (by N5 §)

1) MEEEERENHIMARNIE

2) F=FIETE K 5518 cost S—E /T profit

3)  (XANTRELLERR, ERERREESE SEE) KIENMNETHRATERZHEME, REALX
BREATEKENS, FrAHERKTREZEBERFF (potential customer)

MRIRHEAER:  (by CharlesDoit)

1) loyal customer F price war EEEZ RN N

2) MEAEAZTFREEMETRIASRNN—TS, RENRENIZEEE,

3) MEER—MEARA=ZRAESAESE, BMfE hurt 7 ANEE, X HOEERAHEREIXE
ER.

MR ERE:  (by sparklestar)

1) FimfRix (vice president IA AL E RN T] #5 B Holners'ZFEX Kxxx Z5JERYRINE ) |, {EhiF
X PR Kxxx 2 IE AR S A IR R IX R AN,

2) INABRESIM supplier FHRBFEXEHMEFTHEMNKMLLE, EhF supplier 5 Holners [E$#HAY
BRI, ZRAARSERSHE dug WA/ ENBRAEEHAZSN,

3) fEA#AYIE leading drugstore 5E P L HIES, BHIFFH—RAERSH leading RHHMEE
BHREE, thmER. MYHES,

MSIRHMER:  (by Scarfighting)

1) $#HiRELL, HIEABRANE K NUBLA—ERREKNES, KKERETATEETRE
B, KOs HMREBRSEFSF,

2) H A national brand drugs MR EEAR—E T INKSIE] a TTHES, T8 a THALRERA
National brand g9%4, ftb{ 1S =Xk Local brand f9%5, 1 k 3¢3E Local brand E{E H,

3) BT EERMEN. XEREWDHXT drug chain store HZIHAE a TAAEREREM T, X
EBRAMMATL2SKY, WAE h XN ERBEAINAREL RS FHEKRB TR, important

issues not addressed.
MR ERE:  (by Berrilicious)

1) A% % EZ /> F national brand drugs, 275 E %% F1 and become the leading drugstore- dubious

assumption
2) why did the other two competitors fail? As national chains, they probably had the same low pricings
on national brand drugs.

MIRHAEEE:  (by LR E)

1) BEANETTEMEAL ME TR FEEE T FONERUFA T HASRSIA
2) TJREARZE national drugs IR 5| FRZ K % o] #E= XK international £ drugs Fir [ national A& H
tHxf
3) HAREMEBRMSMIRE EHAATTE Lbin Kirby MEEREMTIUR—ENESHRE
WA ERE:  (by moyuknight)

1) $EIRITLE rival chains FEA1Z5E, KT EL M.
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48 2021/10/08 [a R ER IR (FF/ L/ 58 /1E R/ IR/MEX)

) RABIERIEAAMRK chains 2R A IREA] — MM REEZNIEER.
3) % loyal TTRER A AL MMAERRIKNAMAMITIZE, ABFNEFARS.

IR R (by ERUFHARA)

) $ERELL: BRAEXE UM
2) FTumfRi: KN — kK3 &E
3) FEM: FHFEMRARLTET S TEANRE L

IR R (by J5%5] AGO)

1) TR ATEFME
2) T SEMIET I
3) £ KJER loyal BIRIRAALSH HIEE

MR R (by TracyYang24)

1) &MHX% EKHEBA—ERETER, THMFEEE K NEMRE MRS RETIME
HiERRES mIEME.
) EEALHE: MEHRIETER, revenue 5, EUREETRANBAN EHEITRE, T—

[ P\

EBEFRA], tRELARE make the leading operation

_

04 I\ RB~ (2 R)
(A A m&B]

BWAREBELE. RATELFEFEN—EELK RPERETZRN—EETER. WARKLE
EE (FAREKS) %”ﬁ@fﬂﬂﬂﬂtﬁo MAEXFAERANENETMUE, B\EBAIR? Ii27) , BE
KRB A HRXLE, Fib, WEREKFEFRAL (by i.cheny)

HE—MREHEWAELE, HATEREENBT G RE-EETH RKRLEFTH
ZHE, XFEMATREIZEAZNFEERIERFLL), BEXFEHEMIETUZREEENYT
4, RNHEIHE MXREDXMEFL.  (by lxxyynoll)

(]

V1. Inreal estate agent brochure, a real estate agent mentioned the below:

Now is the perfect time to buy a house in our city. Over the past five years, average home prices in our region
have nearly doubled. But average stock prices in the national stock market have actually declined over the
same period. So homeowners have seen an increase in value for their housing investment during the last five
years that far exceeds what they could have made by investing in the stock market. Our city’s resident can
surely achieve a similar profit over the next five years. Furthermore, if residents invest in a home, they can
enjoy the use of the home while its value increases, whereas money invested in stocks would not contribute
to their quality of life in the same way that owning a home would. Therefore, all the residents of our city
should invest their money in a home. (by smile7564)

Vi BRI THRAFM>, EENREEEMX, AMINZEEFL™, EA: 1) 3X5FFEN
double (FFINZfE 5 FHEME4EL LK) ; 2) ME5LLER, average stock price in national (4]
O¥) stock market declined; 3) AfIELXEFEEERE (quality of life) 325, (byeatingwang)
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V2. FB—KH region it average housing price ZEiId XA E—HE LK, 1 stock price —HE
b, FRABHEREN BT IR FELLXT stock B FRBER ., FZREXA city FIABRL KL, BE
RAENXA region FEXAFHERT, BB city SERNAXRAERAETHIEL—ESERKA
FEIRE . F=UEBEERETFX TR E, BELRNE, SREBEHE ©EAX? (by
kogumanana)

V3: — bR 22 8 brochure, a real estate agent mentioned the below:

"Over the last five years, the housing prices in our city have doubled. During the same time, the stock
market has fallen. So now it is a good time for the city residents to buy houses as an investment. In
additional, home owners can also live in the houses they bought and that can improve one's quality of
life, whereas there is no such similar benefit if one buys stocks. (by zz68)

WRRMEERE . (by kogumanana & Suzy0000 & priscilla_yao & eatingwang)

1) false analogy: $E1REY4E region KA RELE T E city £
2) LS EEMLENK HFABRKRESFRLE—TEHEL greatly K, 1T EHIEIEAEE indicate future

trend

3) FESEFRETHK, FARRESELEZTE

4) BALERFFREN—E&ERK mKRNHN—ETHK XPMEEFA—ES—EFHETE

5) RN TRINERERERBRAEL T,

6) Bk mRNMBEABRES TR E>R TS

7) BIERKSEMEEIEK, stock FJREEKBEIR,

8) IS owner FFA—TER enjoy theuse, IHERFMHIARITEESLBEECHETT, A=

TR,

o) IETRERY, RABBNE, ROSBMEIRE,

10) B BARNRATI BRI R R

1) AMIFR—ERABHFNRERMRAAR, CTUEERBEAEECHRATK. THUX
5. EEW

WA ZERS:  (byRigina)

1) EEEMM: BEREKRES, XNMETHFEHENFENNEBRAL—EBAR, Aotk
Xk (B, BREK)

2) fhEEISE: REEVWALTRAEMBEMSEFNSEF=ETIMIRA, XNRAEESZIRE
8% cover FREFEEEXEANL, HIbA—E EBksk

3) &I premise2: EEEMTTINRSEERE (LKA LRFTAM)

4) B EFEBELRN, FEERE:. (1) EFREBzEmNENHRNERETEM AR,
(2) ZEHMITEMEZRGNIEZFAMASE, HRHEMERNTIL.

HWINIRENER:  (byRigina)

1) EEEXRM: BEAEFES, XMW FEHENFRNMNERA—EEAR, FaskRd
k (B, BREXK)

2) fhEHIZE: NEEWATTRAEMEMSESMNSEA=ETIMNIBRAK, XNHRAEESZIRE
9% cover FREFAEEAE/NG, HILA—TE BB

3) &I premise2: EFEMTTNRSEERE (LR ZEBAEERFTAM)
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4) B BESEEMS, FEEFE (1) EEEPZETHENINRNESEFEEAR,
(2) ZEHMTREMEEPMEEZFHRAS, HRAMERATR.

WM ER .  (bygerolt416)

1) stock & liquidity {R5RAY, real estate NIR=, X & 3R stock Lt real estate &F, BETHAEFA
RRBEAZsE, MRBERTERRRE, WREFM™ FEFHEXE,

2) BEMEERFARETAR GBSk, BAEE S FANMSEZRTIUIRRNN RSk
XS flaw By, . . BATEERNWBIAL, —ESKTT

3) EEERB EEEHMOI AR insurance policy, 5 B SRR E— A=A G 2R,

MR EN B (byjerrysorry)

1) Argument F1Z2%iZ REGION (fn3Ei% city) 13 % F T house Ay AVERAGE PRICE I & -~ FzTizH
) price thEFE, H past LT future,

2) it 5 4F stock market NfE T - REAFIZMESEZ 4. - ©

3) X house JRULRERENRNBEEE, REEFERE--T—XETENATRD, LERFH™
RS, BFREFERE. EREREFIEHR—ERT 7K.

WA EAZER:  (by ppap)

1) DURHE4E average region home price is not equal to our city home price, 34138 T 89 =1 o] 88 B R im
B 455K

2) allthings are equal: IZ X 5 FEHT LKA RRAR RS S L3k

3) HEEREML: XEUTNEZZFERAFFHNRSBERNERIERTFTFER

MR LAY EEE:  (by fks0205)

1) BHRAEME
2) WMiheHE
3) REUMUERTHEXE, RAF—MHAEA, FrRUTREE enjoy

MIIRMAERS: B Z T EER/LINSR4T (by HuskyPP)

1) RS ERFRRARAFA—CEE—HW

2) A HipREERTIRALLE

3) AARREHE T BREFNETABNIIMNFLERA LT

4) RERABFFEETOINNANLLMBENFTIEER, FHPBLER, RERDXL,

HWRIREAERS:.  (by gaoyifu)

1) BTHHRRA—ER HRIXRTESE,

2) MEETH EEHFEILRTEFIRELSME EFNRATR, GIMRE, fESFHAm
.

3) B&RE—R.

MR ERS:  (by YmPearl)

1) 3% 5 FHEIREANETAKAEMNE N, stock market 2515589, B downturn 855 upturn,
Z RN ERR T RN T M thiEE.
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2) stock EA—FIREFEL, Lt houses BY liquidity B, ¥ AH emergency B9F E LAY FHE,
stocks Efill flexible,

3) stock XFF capital B9EKAEXS houses KIZEAX, AL A{IXNFTEC investment D ELARES
1L,

WRIR MR EEE:  (by REE)

1) FEMRERETARMKRENR, FTHEELR KESRIMSHESIKE, RARFIEK
AT ERTRERRMKBEE T, XM ERIEERN.

2) FERERARRKRUETK, TERUERZM.

3) ANATREZE —EILERT BEMNEMIEAEE ReSATHEERE Rz, WX
KT ETIIET R ERENRRES AT, RSFEREERE.

MISTIR A ERE . (by booksheld)

1) FREIEMRERFED, AARARZENFARREZRKNMN, BETIGNE TREFAEILHER

ERFED,
2) BMERRE )R BAMRER, X—EBHBAERRKA—EFE
IR EES:  (byiverson76ers)

1) X5 FEMHKT MERKRLKRRTFE, Hcity government FIRFALE/LFEFTRAEH
KIE? BMNAFTEREXNER, FTREREE L THEFRNOEDLT .

2) MEHRABRBEASREREFAF? BMREIMERFEADKALTRER, AFAK
RW? XTEFZERBAEERBIRILET .

MFRENERE.  (by ZZ liu)

1) SEFRERARK, TFEFEELFRFTRARKA—E
2) all residents KX, AR RIESRIEEA—HE

3) BEEKEIE, BREBXHSEH, FrKRNIEr—EER
4) AREFRERAGAFTEBRRE BREERMNEEEHENEL

MSIRMEAYEEL:  (by niantingzao88)

1) future=equal, &7F KINE T L/BUFHIFH & BER Z LR
2) false analogy, E=RE—MKEHIRE, FTHEN. BRELLEARS. B YEREAN, N
iZ3E & risk management.

MR ER:  (byClaral2333)

1) RENBEN A —ELREK
2) R3E stock market HTU[RE
3) WAALREAMBREATRNTRKEES, KEEEN

05. /NEFRZE  (small-town newspaper)
ENEESE)
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— small-town newspaper &R~ {E, E AR Z AEEFE TV,internet,etc. TE=— consultant g1 4B
#H0 advertising, & 1R % national newspaper f&{[ advertising expense FI1T[E % (?) = /F1T A LU/
EINT ., (WHREATIASE casual oversimplification & fault analogy.)  (by JX A5t 126)

(F#]
V1. Here is a business analysis provided by a marketing consultant to the owner of a small-town newspaper
Benton Budgle. ({ESCFBYE— marketing consultant 5%5—-} small town naespaper Benton Bugle {3

owner fJ—-)> business analysis, )

ftb1% Benton Budgle {E-5—)> small-town newspaper is now facing with a financial trouble because of the

decline of the advertisement fees and subscription revenue (XPMNEALZERIE) , HYNEERZEIR

Benton X town {3 local residents =% other media, i.e. television and internet to watch news, REIHE

— national media outlet JBITFE(R 42 H (advertisement fee) FIFR{RXITE 2 /S EMNIS
(subscription rate) to attract more advertisement and readers, increase 7 revenue, %AJ5 additional f§

revenue O] Y 3k marketing, ABEWRSIE L HEZE . B LIX > marketing consultant i3 Benton Bugle

thEBIREET &2 (reduce advertising fee) FNREIEFEEMHE (subscription rate) SEIZANBIA
(revenue) , (by Crystal Chai)

V2: —z/NVERILAY, many small-town newspapers have financial trouble due to declining of subscrition
number and advertising revenue. SAf515% & 5 —LE readers B RRBIIEMMBHKIES (XAAKIC
B7) . Some increase advertisng fee to offset the revenue, but a better strategy is to reduce subscriotion

rate and advertising cost. Several national media outlets have success through this strategy, and the decrease
of advertising cost make them spend more on marketing, which even gains more readers. Therefore, the B 1§

2]k should reduce subscription rate and advertising cost to increase profit and save itself. (K gt 21X, &

HOURAKR—HEXREHEN) (by XE)

V3: — marketing consultant Z5— N /NEIRAL owner BYEEW, IR AT E/ NENIRK TR ESE
financial issues RMEGEEL T T, AT ANBERE L BT MEMBRERENKESEES, AEEN
LK owner FEIRULZR T 92 B A PITRR KRS IRAKD revenue, argument BETHE AFIF/LA
RAHUERBORKREN XM T RABERIN T, MBI NN REOX AN, AFBTXA
i 2 JISIEANEY revenue T U ASREE B C marketing IR5|E £ 3LE . &/F argument iif, REBILXRA
&, XN TTEIRAR T BE increase revenue so to save itself (X2 NEAENNE S, DAIAA)
(by yzz1234)

V4: — business analyst 25— B FFSKA9IRALMUEEIN, R MRILE AW SR FHRE~=T . A4
WERGFR? AAMEANTESRAEBAME LIEZHERNMRDOAFREK T . Bamgmr ik
ANFITHIEVR? Analyst 358 0] BERTTRNMASTIT T S0ME, IHSEEZHARIT &, e E
ZRNKITIHIRE . E2TNMF, RE—HENEREUXFH AN KK EZHIUARTEZHITT
1], AEMEXRIRILL revenue EFH, XFRIRMITINAE ZHIEKBE marketing £, XHSHEEZH
AKRITHEXMRE, RMFEER. (by ASSC)

V5: Benton Bugle £ 5— small-town newspaper is now facingwith a financial trouble because of the
decline of the advertisement fees andsubscription revenue, HHAJJE E-Z1ix Benton X town f local
residents E{fi[a FEREMIE LM, SAF1EHE — national media outlet @13 {4 2% FH (advertisement
fee) FIREAX1T % 28 F/5E E {148 (subscription price) to attract more advertisement and readers, 1 H Z3%5
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B9 F3EAR O] | FSE marketing, MTdE—51E 0 readers, A IIX > marketing consultant 231 Benton
Bugle th Z @IS FEARS 2 27 A FIBR R EMIERIGINUIA  (by LUCCINO)

V6: 7 small-town By newspaper i financial problem B3R A Z &2 898,20 F1 subcription rate
BIFEE, CEAMEEREH @ T TV # Internet, A5 —LE national media outlets 3@i3 marketing I% 5|
I EFEERINBR T BE, XS — 0 Bundon fHARA SN IZIXHEE, IAKIGHN & Z&FEGN
subscription rate,  (by dongspark2)

V7. BANEIBES TN EE 181X AN/ NER IR I Y financial trouble is due to the declining
advertising revenue and subscription numbers. increasingly, people in this town 23X FHEMR T . IBAFA]
VSR while, 3RO DUIEANT 4% adverting fee 3E offset the loss in the revenue, but Z0R IR D] Y
reduce adverting fee and subscription rate would be better, IEH: A MB{1AZ national media outlets

MR E TS5 EZERAZKBEE T, therefore, newspaper should reduce adverting fee and
subscription rate... (by fearlesssssss)

MIRMEH G A:  (by dreamhh)

1) EbInA & IER BRIt E R E,
2) REREETEHEA—ESRSEMEFBN,
3) EEMMRBELERLES.

HE&: M Several national media AF ., Bi=PFREH==: (bycai i)

1) false analogy
2) scope, national-- small
3) several, special — general

SZ B (bycicilolita)

1) causal oversimplification LN &S E S EEIMRE R E R, LLMEIRREL, FEMRS TR AREE
HEEES

2) all things are the equal national media S FHIX MRS ERERTN, ARRAFKHBSHIN, EA
EX, BN AEZRRDBEEI;

3) gratuitous assumption national media B9 II—E={FE A 7 X strategy IERE 4, BXEB RS

E A HARRA,
4) insufficient sample 5§ —X£ national media [F 41X strategy TN T, —¥ 2%/ BFRFRM
A,

5) doubtful survey X4t small newspaper ZE X —INKES = 51, BIXEMMERNATIZIAW, EESE
B4, mHBEEFARREW?

1) $RELE

2) 0 revenue FIARRE

3) FumfRi& financial trouble §9 R E R —7E ;2 advertising fee Fl subscription Ji /), T RERERLEF
T8, . IRBLEFRANIMFLAE T 5EEE BB T -

HRIRHENE (by spancer111)
1) TURBENRIRZ: national media M/\RIEATJEE
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2) BT subscription & A O] sEt R D
3) RELFTERALTHET Benton HEKEFONIILS

MR HEERS:  (by KFEFIA)

1) false analogy
2) revenue AET &R financial trouble

06. JEE 3E (retail space)
(& BmE]

—MNREEPEEREP AR S XM THHEX X—zi (RESIET TAXANFZEBRE
;) , SHMETRS, MPEREAT, XMEREMNEXEHNEN, NP —ERHEET .
MEE L P HX A space BFF S IEDIER financial interest fy (by 537 3)

(]

The following appeared in a letter from a part-owner of a small retail clothing chain to her business
partner:

"Commercial real estate prices have been rising steadily in the Sandida Heights neighborhood for several
years, while the prices in the adjacent neighborhood of Palm Grove have remained the same. It seems
obvious, then, that a retail space in Sandida Heights must now be much more expensive than a similar
space in Palm Grove, which was not the case several years ago. So, it appears that retail spaces in
Sandida Heights are now overpriced relative to those in Palm Grove. Therefore, it would be in our
financial interest to purchase a retail space in Palm Grove rather than in Sandida Heights."

SX B

1. $AIRELE: SH M PG MERKLL, WK ZBAIAFEER, FEAEEEZF. AOD. XBF[G
A, FEERTHMN LIRS EHHB I TNRNES, WITEEFTRE.

2. AR¥*ZR-ZBME: Toincrease financial interest ~*—E 2R AR 7 —teih, REHEE
FhHE. RBEMN. WXEREEEE,

3. ARXAR-FBIZASR: The claim that retail spaces in Sandide Heights are now overpriced does
not necessarily proves that purchasing a retail space in Palm Grove can bring about financial
interest. SH A& S A 8RR A7 PC AR AEMRE:. SH BVHINTS, ®—T/XF financial
benifits 57 A4 SH A9 T LK, X RERR AT SH LHMBEH XK. AT EiFHIFm
financial interest, FATENIZ T & SH #IEMEEE, FLLRABAF IV FE.

4. FTIRIEERIZ: The real estate price in Sadida Heights have risen while then prices in Palm Grove
have remained unchanged is not sufficient to reach the conclusion that a retail space in Sandida
Heights is not much more expensive than a similar in Plam Grove. 32 T] 882 SH BRI miEE
BIX, PG Rttt RS, FTIAEA SH Mt —E3K, E2ERLL PC NEE.

MIIRMAERS:  (by ImmmHuely)
1) R city ANEHNIEEFEEE, (B2 city AR PRNTIBELL city BRI, 7 city B XA—E

beneficial

2) MEHHAERELEHHNE, NEERIMIERMIN. FKF

|
4
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MR ER: (byJoannnnad7)

1) RfESMEREIR. 2R ERNEERRZTA. AREEESR LK.
2) GHIMELRS T, MWMEPHMEERIERXAE LK, FFEH P UEARKX GH TS, Fr
IMELAESE P ol BE R E R

MRIRHMNERE:  (by 23 Dawn)

1) SHEHHLEHAARRIRE Price SEEP &, WAEIMBT S BMBRIE,
2) Soverpriced AMUTRARBAISLL P =,

MISIRMAIERE:  (by nikiiiiiik)

1) REEIE real estate 1E5F0 retail spaces HiZKLL, BEHA AT,
2) A—ZE overpriced, EATIEE s #AY retail spaces AHM AT EEFS P HAY,
3) financial interest A—JE RE[& price, TJREFEKIZEREMAEFIE,

MR ERE:  (by Aaronhah)

1) REEJLERTRIME T 8E A SRS A =L B )
2) BIfEHMEER {80788 B % customers BRAYELEE & 2 2K A9

ISR BERE . (byJez)

1) Causal relationship, S BT E 3k AEEIR AR S =BT P

2) e EBRE S BEMEE P, RERRDL—ERFXM

3) fhEA—F TIREM R LEER financial interest, 7R S AYHREFHAE AR MR S AMIENEE
TR MR P BEFFRFMER? ruleout T%?

MFRMEH T (by RRBETT)

1) B LZ B TEME original price of those two areas, so the assumption that the price is now

expensive is unwarranted.
2) Secondly, the comparioson between these two areas is not reasonable, since we dont know other
data related with the economy in those two areas, market demand of the retail clothing industry etc

MR AR EES:  (byairu)

hh #1 pg FEEKLL, Rt HH BENSE T8I E overall profit KT PG/ RijiHE HH 1B, (B
EHGEZEIHIME, HiF hh RETER, MEEKOEZPR? / R EKAFT retail
place ¥4, HiFH policy lower price SRR 5|35 & WE, HHretail f—E

MMM ER:  (by zooooooooooe)

1) commercial real estate price ~—E < 5% retail space S, RIFBROVEHR, FA—EEik
EEEMNESIFLX, TUEEMTXESF

2) REEEMNESEENER, HiFER N PCIHMAERESL, NEEHRENEREIR, HF
HAST retail chain BB HER

3) AEERE AT EJLEMMNEK, FhE LR H R Rt S 4R S

4) TEER S cost, WV IZF[E revenuue, FNRIERD cost F9iE, TTINKIHEMBERE, Bl
W EHES, TR LEENFIEEA
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ISR A EES:  (by fatbearbaby1002)

1) FEFRERRK

2) WMETRAAEE

3) RETHEIR AN

4) FimfRZRKHKFLZ overpriced

MR MHAVERS . (by Akiil)

1) retail space 1 commercial real estate ~E— 7R, commercial real estate JK{/t A~8E 1% BA retail
space KMo

2) ABEAME, BREFREL. & BHXHERREME, coth TREHLERE.
MR HEERS:  (by FEMEDL)

1) KMbeF, WURERAERIEENLL P S,
2) TERXHR, BEAFRILH S WEMNS, BHsth A RREan,
3) B=IEN, THIINITEEINIATRE s (by EREI)

07. IT HAREHA
(A B m&B]

PNEPAAT R EEG T RS R TR TERCE, R T TAESCRIZES o] PUEIN/A SR F)5E .
(by #5745 A11L)
[Z£]

The following appeared in a memorandum from the information technology department of a major
advertising firm:

“The more efficient a firm’s employees are, the more profitable that firm will be. Improvements in a firm’s
information technology hardware and software are a proven way to increase the efficiency of employees who
do the majority of their work on computers. Therefore, if our firm invests in the most powerful and advanced
information technology available, employee productivity will be maximized. This strategy ensures that every
dollar spent on enhanced information technology will help to increase our firm’s profit margins.”

Discuss how well reasoned . . .etc.
SEIEH S (by haley816)

1) REBCASAII RTEMEBMIE

2) RIARINREHHMERE

3) ATHEXSHNATA—EMNES, EHEMEREW, 45~BAMN~RT R AR
4) REEMFIERIRA it FIpA (ELin Syl asmu izl R THy) FOTRE9FIE,

MR AR EES:  (by xxlsad)

1) 00 profit A7 cost 1 revenue F, 3R IT, £1EH0 COST, FrIA—ESIEN profit;
2) BT, RAIA—ESFER BURFERER/ANFTEII, FrAREHALE,
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3) RIERE[MEHAFCETERABRDL, BHEMNEEATNEIEERTRE, LLWHEEAR,
PR ARDERRN 1T, SSABAT169 TIERUARU N

MR AT S (by LI

1) FWBFKENEZEALERTHEX—R, XEZEEEEERN, REKE. THLEERSE
FIMEER,

2) Cost-efficiency analysis, HHFEEFAZNTERTEAESE, FANMEENRZNBRATE
RIT#FTHEI, BREEX S BRI TEREFMAKSRE,

ISR EER:  (by Vivian Zhou1996)

1) causual oversimplification, 0 productivity IR ZHR %,

2) gratuitous assumption, R—3E invest AT, TR THREKIX tech, THATWEE
WERTBEBR,

3) ATBIH, invest thif FEEW B ZIBEOTIE, BEESH.

MR MHE RS (by RIB/NEEF)

1) RESME: ASHAATRFEHMEREZW, LARTARNMAELE TERESE,

2) Eimfi%k: EERRRTIEEWASTNE, ELRE, TRAT4AEFHEE. MAEER
ETSIHMERENE, F—RILFEASR? A—BAFR? i—%%7, mRfREFXAN
o ks, MAAEILETR?

3) AAREH: SIHXNRELFNMATKZILR, T—RHBNEIIENZERNEBAEK.

4) ZHEE— XPABLEASIHE, EARS[HE most powerful and advanced, & FRIT Hfthik
B, TTRBIHMBAPREN, NIRRT ES, FRAREFR?

IR ERS:  (by SophiaSss)

1) SIANXMAERFITERE FEAE, FAUE

2) BEHE SlHIREEAE, RINERASRSE KIBERSMEZIFERA, HAE
PEX Ao RITMPEN T EMNRE, FRENEVE’

3) WEIBINFIRS profits 77 RREFMAXEREFTEL D cost IB? F—HABMRE Kifn
FEAR Y FEME?

MRIRAAYERE:  (by Yoa )\ Yoa)

1) “RNEE assume FIAYA S AR FIRFA B ERE A technology investment, ER{&Ri%A valid

2) =IRAEWN, EBEELRMNIAFTE typeindata HERERE, HAFTESREXE, PARER
ERFB A TR K

3) XERMIA dollar ST RBF ML KLY, FHEIEMIES

4) AR TIRINARFKIRAA S LI, all things are equal AY[a] &

MAIRMHANER:.  (by Enmmmmmmmm)

1) REVEHA—CESHE. JEIXSHNATIANS, cost HVIRS
2) BMfERtiRSiEE, SIHRABA—ERIESHER. ILNTRASEFLHRANRTHERRLSR
REMERZIFHEA, MNERA—ERERF, PTURE KM TR
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3) BMFERERERCE, U A—EEMNTTATEF, EHRE cost-benefit analysis, 15N EIX LR K
T, ATAREREARK

ISR EEE:  (by emmmliao)

1) causal relationship between better IT and higher employee productivity is doubtful;
2) the assumption that higher employee productivity will lead to higher profit margins is unfounded (&

fE R IT i/ TESh T m) ;
3) cost-benefit analysis -> cost of the most advanced IT may offset or outweigh the benefits -> not
necessarily increase profit margin

MR HEERS:  (by BIEFT)

1) FHERMNERMOLLBIRE, HIRGREARREXS/A S AR T /KT 5 5 i & &0
2) profit IREZEZEF X, technology TJ BEFH REEIE AL A TN
3) MEBENREBEHARARR, BFAEEARHE

MR MR (by ZHRAE)
1) TRRATAEEERFTEAR, THREEEI. FIUARERS profit

2) HIBARAETERER, ALt IBHNARGLLEN FINEANEES
3) Hfthigs profit (97755, LbN4em A, $BEE experienced FYEHEIENN sales

MREMNER:  (by XIK)

1) productivity 1 profits Z B AIX R LimiRix, SR,
2) EEARZR T ARRETERTRNAALN (FURTATREET T, SHRERALXR
TREEXRTERMR)

3) RERIEATAMINATNARRERLEH.

08. IIMEJE feedback /1% (Hot Cup Cafe)
(& B & EE]

= —café, ZEFTEE O WA TERRLT website address, o] iR H suggestion 53
feedback, {BEfA% 300000 FA, RE KM 200 AIRETER, AT café sl ARE AT EHR
#9. (by ESSENTIALS)

(]

V1: —Z %0 Hot Cup Cafes 3 customers service division 5 7 £ report 25 CEO, 1%: 6 N8 g7, UNHE
JEZEEMIEY website |3 7 — customer feedback page, #EE 0] |} 57 suggestion 1 complaint,
website address clearly printed on each receipt, Pl customers EERA 5 E]. B M feedback page
went online (97X PN B IAK, FATRUEZE]T 178 £ complaint F1 50 £f suggestion, AT Fk 1] serve 7 #Bit
300,000 #A0NMEE, Clearly, most customers are satisfied with our current products and services, I {[] A" EEFH
2% evaluate or improve I A9 products and services 7,  (by angelacheung)

V2: Areport written by an employee of the Hot Cup Cafe:
"In the past six months, our cafes have begun using an online feedback page for our customers. We print the
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website address on the receipts of all the customers, so it is easy for them to find the address. Since the
feedback page went online, we have only got 68 complaints and 131 suggestions, while our cafes have served
more than 600,000coffee drinks in the period. Therefore, we can assume that almost all customers are
satisfied with our products and customer services, and thus we do not need to evaluate or improve
procedures any more" (by Narcisuss d)

V3: Hot Cup Cafe: The company opened an online service center collects fadeback from customers. The
website address is clearly printed on the receipt, so customers can easily find the fadeback website. The
service center receive 152 complaints and 75 suggestions. Because the company sold more than 300,000 cups
of coffee drinks after it opened the online service center, the company does not need to improve its products
and service center. (by JEIZIZZ)

MR MEAERE:  (by angelacheung)
1) SEHAIMNEEE = SCRRAENE E. WARIREZ AK coffee shop =45 H C XMNME, {EF TTEE take TR
ZRITE (LA R S ESTRA 100 /A0, XFFRASZE T 100 MEELRR T —1

customer) , 300,000 FRINHEAFLIRIX TTEEHY 300,000 /) feedback,

2) BI{E website address {Ri&5%%, customer th A—ESEH |1 FE®IF. H—, R customer X~ &
HERS A HE, EERNTIUERES manager argue MAFTEFHEEIW EiR—&, =, MR
website R user-friendly 5§ feedback page tLEMEH, customer I AREHN B L[]S
feedback 1,

3) — successful business EEE K Hf evaluate 1 improve H C Y product and services, 7
intensive &I IEHFH > competitive advantage A fEZE TN F4R%E .

SEBI 1:  (by eszzy)

1) respondents bias: R ZEATRERAE—SANHR, 1A bother EMEAR N ML FEE R
REHBUXA cafe HEFILMANNPE I L. EEREAZHMEFEHASE receipts FH{IEE
BRI R T, ATIRZHREAIME o] s E IR A E R T I F. PR EEREAR
rule out BARIEH K ZEH B EHRIXFHEIRIE?

2) BFESMEREEIR: BIERZHAMBFENBRER, ZAIANAARBHRHLAERIESEX
FUES—EHREW., WREAR improve, EEH cafe FAENRTED, RBERBFABTENES
A E R D?

BXEK2: (byryanix)

1) A—EMAEAEBEEZIMLL, TTREEEE receipt 377, MEIZKNBAZEN,

2) B THA—ER LML, FARRERE, MESEMEFNTNTMKRE, GIMERRE
RAif. BIKYF BAREREERXIRE, EXIMETHN, HH3IERIERTRSVE.
(B&¥5RTH. B—ERELRRERE TERAE B—EMNREEAESILE, BFI—
KEHET)

3) MERBEALERT, ARINEIRT, BARIANIATENSH, BATE—BTHK
complaints e, XEFF5E EMIBSHRABTRELXHE

4) FBEXLHRBEMELR, DA LMMEETABMSRE, AARFETELRMAEL,
HLER, REAMIRHTAEBEIL T BEET .

SEBE 3
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1 #HRRE XEEEAMMEREL, AURRREEL, URRIVHASTHEE receipt, HT
BNENE—TA, ERIANES— ERIFZEEIAELNGER, BEEREANNEESR
R RRERNE EMR IR, RERBAEEHERT.

2. BRERERFHRBEREIFINIEZABE, NMIZXKMESMITE, £TTMRBMEITN, FER
RRX—MITERF LS,

3. AZBEEMIURNEMEEZE MiZzEBE RSN ERXBUEHRIFHEE, mAZN

A0
4. —RABAEEZEFRE LA/ NF - KEDBEALRSHIE
5. BARRE URRE T HMHMERHE

6. FAHECRE, MR, AFXESLERFFF
MIRMA IR (by B —Z/NETR)

1) ARXFE: XMERPEEBEAHR. FmXEEAT, BB TRERAH X feedback
page, [ERARE N, MBUEZEHS T,

2) TunfRiX: BEEZ| website, RF—ESEE, FETERMR,

3) #IEARD REANTR, TEAERKEK.

4) BEAEHEARM

SR ER:  (by charlottechan)

) EMERZELEARAET

) BEITHASHE=EZZNENGRI, XORERFL
) FEERNHAFAERMNBHR. FEURETE.
)
)

A W N R

—BZALBEBHAINERSE T, BENTLAENT SN FEE— LA ME
BRIRSHARRUEREERXI ALY, RRITVTFXAK, EKRTHAAHE

MR ENEEE:.  (by Mshung)

5

[E

The argument assumes that customers would actually see the website info on the receipt.

The argument assumes that everyone has access to internet and know how to use it.

The argument assumes that there is no need for improvement without analyzing the survey result.
BABERRAX LR AR AT AKESNREAEHHRE, BWAENIZHR—T
Survey R B T REIEXREEF S e EHAIMTIEETEE B AT

w N

N
=222

RN B (by pinky song)

1) 1. EN7E receipt EARA—ERBRARESEN FARERALSE receipt 1 {15
incentive I =¥ & 7% H A [B)1R 20 1T 150

2) 2. FEEREE survey ERKIEAME—KIE, TTREB TR experience HIZIRIE AR FIEK
LUPMRBRT, XLEEARASICETE survey ZERE

3) 3. XREEE6 MAMER, KRXEREZKRIW, LbintIse=H competitor FAEKTIAMNIRIEE
EE, TRMNFIZEMERARESRNNTRITRT ...

HIRIREERS:  (by Mistletoesp)

1) 1 YRILENAEY clear BEEAY clear . T BETR/NIIE ignore, EEXRFHFEZHERAEAEZEN, FA
th B O RER R T 54 A\ MU FIIFITFE R complex, FrURIRREZ have no
2) difficulty. (FEEZEHTMIGIEAE—TAREEEZMNEEREBHEZEMN)
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3) 23X E— service division ¥f CEO 54 report TJfEHE K H C performance M1 IR EIE A9 HEEE,
FrIAAEKIEA TS,  (FERSEH T IR MIX AR | download £ E&(E L)

4) 3B ERDEZ B, complain XN EHER/], EEUERKEFEVEEPREEN
TREGE, ATIAEUE/ AR BRI S R B @, th A RREBHR.

5) 4.B0{E_EE R AY[aIER properly solved —R/AE] (R2/EH) EEFEFFNEE, —EEA M
(9 improve ftb{{ A9 procedure KB EMARE R ENEFHIFE K.

MISTIRHA B  (by zzz1106)

1) T HUARETMERESE, EOBTFNHE
2) 30,000sale RMEFKEBAZA, REAHERURRE~RE, BIERRBHR
3) WiteE ABNFERZFHEHM. . .

IR ERS:  (bysandyleee)

1) MibeFE gx6 PARERPHA
2) RERA—EMEARERE, LLMEMERE, RESREREZMIEEFANT ZEH
3) LEBINARBER ARRR, TREMEMS I E X 515 1E feedback TRERKT

MR ERE:  (by Amenzai)

1) BEATD, IEEAR RENCHNMEFBFBERE, mEESFRIE LA url 7
2) FWRKIRBLEIT: %45 feedback FEABEUL BARE fully satisfiy I, TJHEH L A 5 S—MKHE no
comment, XA¥HE{E interpret I ARVARERR ZIRIR
3) XAB LA customer #HE E A0 procedure improcement FEIZEXHR, {REE procedure o] PIIEREY
cafe BHRLEE
MISTIR A ERS:  (by 8222226)
1) AEPFFHE AERTT Y access online survey, TJ )% hard copy
2) AEFBANEERMAA survey (sample size REKR) |, T INEES
3) 27 improve 5 & evaulate NBEFR B /MY customer satisfaction SRR E, EEXEEMA EZE @
REF &R 2E.
4) REERBEARLE responses, [F 4 either fii (1A MAR KZE or TR ELHE (KEBALS
AT —RARE] 5 JIIIEES survey) , iR RRSHER—FHERIREZ MM reputation
MPRAENERE. (by FZEXNRT)

1) ARAEE, UELRERABERANEEDNEEE, RAEHNKEKT,

3) HELARKREB), TTRERGE 1 K-,
MR A EES:  (by ZIRA )

1) gratuitous assumption: NZFTH B RIAMNMEHHINEMN £ 5%,
2) datainsufficient: X FHNEIE, BHNHESRAAFFOERNL, HITREBRRHA,
3) causal oversimplification: & H AL R RHRE ths TEA SR B6H#,
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SEEX

In this argument, the author concludes that. They don't need to make any improvement. To support this

\,

conclusion, the author reasons that. Only 179 complaints and suggestions are responded by their
customers out of 30000cups of coffee. Which means that almost all the customers are satisfied with their
current products and customer service department, as the following discussion shows, this argument is
critically flawed in several respects.

To begin with, the conclusion is based on the assumption that all the customers who are not satisfied
with the cafe submit comments on the websites, this assumption, however, is problematic, the author
fails to consider that there may be a large number of customers who were not happy with the service
but didn't try to complain on the website. It is entirely possible that some customers are too busy to
respond their complaints, or that they are just chose not go to the cafe anymore instead of expressing
their unpleasant. In addition, the author assuming that customers are not difficult to access the feedback
page on the ground that the website address is clearly printed on each receipt, this assumption is also
questionable, since it is possible that many customers are not used to keep receipt or the website
address is too small to draw their attentions. Unless the author can rule out these possibilities, can this
assumption be accepted.

Secondly, even if customers who didn't submit their complaints and suggestion are all satisfied with the
cafe’s service and products, the author's prediction that almost all the customers are satisfied with their
current products and service department is still open to doubt, since 300000 cups of coffee don't mean
there are 300000 customers, it is highly possible that some customers buy the coffee every day, or some
customers buy more than one cup of coffee every time they go to the cafe, thus, it is highly possible
thatl79complaints and 21 suggestion accounts for a large part of the customers who bought the coffee.
Without the information about how many customers indeed bought coffee in the last 6 months, | have
good reason to doubt that whether almost all the customers are satisfied with the coffee and service.

Finally, even if the customers who are unsatisfied with the cafe do accounts for a small part of all
customers, itis unfairly for the author to claim that the last 6 month's service and product will remain
satisfies customers in the future, it is very likely other coffee cafes near the hot cup cafe are keep
developing their products and services, if hot cafe doesn't have improvement, their will lose their
customers in the long run.

To sum up, this argument is logically flawed and therefore unwarranted as it stands, to strengthen the
argument, the author would have to provide evidence that all the customers who not submit to the
website are all satisfied with the cafe, .to better assess the argument, | would also need to know more
information about other cafes and whether they are improving.

09. iR5E/N T
B
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BREASIFATRET, #BIFEXA eyeglass frames K537, 35 EITHE, ARIAEE 50000 ETHC K
machinery #1 one additional laborer , 4 = frames cost R 25 £, FrlX EHC manufacture represent
best use of financial resources and improve profitability (by ESSENTIALS)

[Fd]
V1: Email from chief engineer of a eyeclass company:
The company is not making profits since its founding 2 years ago. Main reason is the cost of the plastic used to
produce the frame. Currently we outsouce the production of eyeglass frame to a supplier (535 per frame). If
the company could invest 50000(?) at the machinery and another laborer, the company could manufacture
the frame by itself..and the cost will be 25 per unit. B[ fthi7% X~ solution 2 our best use of our fiancial

resources and will ensure profibility. (by gin.gins)

V2: —) eyeglasses manufacturer 3 chief engineer Z5/ASIB9=: MASIBS ES I RMEESEE get
profit, one of the main reason not make profitability because of the high cost of shatterproof plastic used in
the eyeglass., we're oursourcing XXX the manufacturer charged $35 per frame, IR TEC investin
machinery (f£ 50000 HRE—FEA4#) , 3 H employ one additional laborer g 4 = 1X F# shatterproof
glass, cost f&ZFS$25, iXAI chief engineer TA I@ITiXFH/35%, T best use of our financal resources,
helps our company reach profitability,  (by [&[EE/1EZT)

V3: HFEARILERFE. BRIZEEER... ABLZ 1% chief engineer has an argument to the CEO (a glass
company) : last year the company was not profitable because the manufacture cost of the £ —#f# glass frame
is too high. Last year the manufacture was outsourcing, which cost 35(?) per unit. If the company could invest
50000(?) at the machinery and another laboratory, the company could manufacture the frame by itself..and

the cost will be 25 per unit. A f5 AHLHEZ conclusion that the company will be profitable within a few years..

(by #2122 W)

Va: {ESLEBR—M glasses §9 company CEO it I B EERR BEFK 1S profit, &4 cost of —Ff
plastic Xig T . flif[l—EILXA plastic #J manufacture outsourcing 45 B A, BH1Z253.5. REMAIH
TREE R 50000 (KX AZIEAET) 7 investment _EEFI only one more employer, RAFBEC
manufacture AR plastic, AT AIE plastic B9MTH&FEZS2.5, CEO 151X 2 profitable A9, (by
shirleyxchen)

V5: Email from chief engineer of a eyeclass company: The company is making loss. Currently we outsouce the
production of eyeglass frame to a supplier (535 per frame). | suggest we make the frames in house. By
investing $50,000 to purchase a new machine, our cost per frame decline to $25 per frame. Therefore, by
doing so, we will finally make a profit in future. (by zoyahaha)

V6: —/NIRFEEEFHELZ CEO, Inthe last two years, we have not showed profit. The high cost is eyeglass
frame. (524ER{A~S) We have been outsourcing frame and costed 35 per flame. We have invested in
machinary about 30000 and an additional labor, we will cost 25 per frame. &% advantage ¥ B&EAREKJLE
profit (by Amber-04)

V7. AWA T ERGEAS. REIRFEADXEER NG, REEBENIRENNERERZRS
RENSIRERE, RERBREEXEE, YRNETIFRTE. ERXJIRELREFH, REASH—
HERGABRBTEZAE, BAETETESRANSEXE, EEANZLRANERELS
FEXONMEMAZEA, BHEREEHERT XML, ERNBORES AR slogan BE. HRER
BE—Hk, FELASHNREASRANRE, HENTT -, HABREE. TEZIHHEIZ,
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L% HEE . Email from chief engineer of a eyeclass company: The company is not making profits since its
founding 2 years ago. Main reason is the cost of the plastic used to produce the frame. Currently we outsouce
the production of eyeglass frame to a supplier (535 per frame). If the company could invest 50000(?) at the
machinery and another laborer, the company could manufacture the frame by itself..and the cost will be 25
per unit. BT M1 iX 4 solution & our best use of our fiancial resources and will ensure profibility. (by

gin.gins)
SX B

1. Revenue-cost 7, FBERABHEREARIEBANES BEASTSZHEE

2. B outsourcing FIEANE 35 k4, MAC manufacturing BN RE 25 %€, BR
outsourcing BIRZ M 22 B C manufacturing AE &, FFIAIIER A C manufacturing, JREZ
WRBEEA, RosRmAF,

3. RE: BARKERERERASELE T’ HEZIAFIN? BENLERR T —EHNEF
B, TRELEN TERBENREN range, MRERFEHAMETRNEREMT4. FEME
SR T XA frame, RAMIERE 0J8ELKIRZ royal customer,

4. HEARR: HFERIBTHNHEEENREMTAHEERSS, TMHE 5 AERTAREME—D
TANIHE. SRR, FAZ)ISEEHTENEABREESASELT better off #HMEFREKIL
FRFF

MR ERE:  (by datouaxiao)

1) HREME HMEA, FEBA, SR, BEHAESE
2) DT MIRE DT, TR
3) MAEBAREFTMBAMR, B AYTE fixed income LEREE, RELUNRTZ AFE T AR AL

EREET .
MRIREAY BEEE:  (by zoyahaha)

1) non-financal factors, such as training;
2) no guarantee of profit;
3) future maybe different

MR ENER:  (by HFIEXIF)
1) profit £ sales revenue 1 cost £ ERER, WREH frames [REANITTE, TJrES &Y sale
B

2) 2.50000 JJEY & MIBRIZIEBRE, WRE debt financing BIfEZ A% interest HUH TFEAIALA
Miith AT FI,

3) RERXFEKEFENRAZERES, KEAFREIEIE(R cost, —LE loss, bad management 2
K thSERARNEESEIT profitbility BY1E .

WA ERE:  (by lelecoooo)

1) BERANTIEZBEZEFHBLEB], R TIBEE, hrmanagement HR AR =%, FTT/EN
cost AR ST Z Bl

2) HhEMEmSEEYMBTESN, BCAH frame RZBHZEER, REAFWMZH

3) HtvWERthSFmBF, RE, & FaEi%E

4) RERIJLVEMBERESEXETL, AFENERFIARIEERRITRF
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MR ER: (by maestrojoy)

1) cost A—E & failure WETERHA
2) falsely assume that /A 8] ability {1 F15 M —RERE R frame
3) underestimate the cost of opening a new production line

MR HEERE:  (by FE4EF1H)

1) ZRBST quantity, EAYVISMALHRAXELRTERNEE, RAENHEDMEAKRELLE,
2) MEFIWRXNECHME best use financial andresources, IZdT best :X— &, E AT EEE EHF
E

3) RERBHEXNAFIH, 57— FTENIMER ARG,
IR EES:  (by gladtoseeu)

1) 1AA bestway 58, EATJEEHE EMFHITTE
2) INASEHEE, IAEXBRARRABCHENRISZFFINRARS, TEZERASE
3) Bim, TENINIEIZ, TT®EARZ%, cover A7 JFARM cost

MR ER:  (by Roxyohoo)

1) 1ASREA 2 FREF RN
2) 2 EHHMSEOR profit WERZE, IFRFEHAERT

MISRIEEAYEEE:  (by flyelephantli)

1) ASABETEREINEE, FT—E2FmEANE#, tbMAsFET RERE, PHEEE
RN, FrIAEAHIFMER, B DI/ S promotion IAYRET (promotion A5 EELE TR 4D
INGIODRE ERRWAY) | NTRFEREHEER, T diute ASMNEERAFEEEH
#FH. ASNZFEAR TEIENEBEFAMTT.

2) BMEEMERN frame Xk, BCASOA—ER2RETFNBRAAE, RITMERBPS
manufacturer 2T, KEIGREGEARER, RETMIEMINE, TIUERHBERTHEHE
BHHEE, IIALER, KASBEMNTERT.

3) AIfFEMEECA, hAh—ERBBILFEFENEE, PMEATENRSTENLR
2, SWEMFERE, BMER T ERA—ERLENREFNHBATL . BIFES T IREMAST BAR—
TEBE BRI B £ = S8 8= M. FTRATTEEIX ) proposal S RE KN . MHREC
XS, WD,

MR HA RS (by RERE)

1) BAZTERHH cost AIZATE AT MR EBFER, REBIWAIA overestimate X/ cost BEREAY
£F;

2) EERBIREIFES ). HEZ), WECEFRE, BARTENS TE?

3) MEMKNFREARTRKRKIFEEF

MR B (by IIK)

1) FARXZR! HAHMIERIERFETEIE X FRAELHIE M AE R
2) BRI BALEFRE T UMY, BIFERRERERELBEMN
3) WiheF HENEHEH RLEXRFA.
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WSIRAANER:  (by Flora319)

1) $#BRAR, FEERSHMERLNRET. TREHE. £FNERESBCLERT, #5)
MRl —HREE R EAERES T

2) BMEXNEREBIL, A—E="best"use of financial resources

3) JXH XS potential risks, LLINEHCHMINRAEABY, RMSSHHEE B

MIIRMAERS:  (by B —7E1K)

1) 1R AHMEEEMNRERRESBULE profit, ST ZEH
2) 2#FERBEERITAMR L TUERAENATEENENHRA (FRkEEXNAAEI
2 solid, o )

WRIRENZEEE:  (by ykimw)
DEAZRE, EUEAEL 7T 2RRERFHNARENG, WEREHRSE:

1) &\ 50000 3k 0 PUBER cost RILSL: /A F)—EH R make profit EARH 50000, H 2K
machinery 1 laboror FEEESEAMAGANTEFRE, TE— T FREIE cost

2) BI{EBREGZBEAR cost, thA—ERESLIL make profit, [a]7R o] fEH7E sales, 27T JLMEIF

3) BN{#E8ETE make profit, th—EsE bestuse, AE— eitheror FJiERE, HTJINEMERAESH
B+

10. ST HIEALZ  (airline eliminate flights)
E:EESE)

— M= REEETATET, ATAR, foff—RFEmN kT, —E2XFEBMmET. 8
ERRERT LR, EXFEMEAShIFER T, MNSHESRRNFETEZRE AMIBHML, Fr
UEATA T IRSTARBUEFTIEAIAZ (by ESSENTIALS)

[Z&]
V1: The business analyst write an email to his CEO:

The profit of Provincia Airline has decreased last year. At the same time, it expanded its operation. Also
oil price increased drastically in the beginning of the year. As some other airlines also faced the roaring
oil price and they were able to increase their profitability, the oil prices alone not the reason for the loss
in profits. The newly added 5 flights (expanded operation) should be responsible to loss in profits. In
order to return to profitability, we should eliminate new flights added earlier this year. (by

nevsaynev222)

V2: P Airline B9— business analyst £5 CEO 5 email, nlIE/A S EER profit drop 7 209+ =F1R
BOEASRXERN! SHEFEYIEIE expand operation 7+ 7 5 N#EfiZk! at the beginning of the year i
MIEEEEEAYHK, 181 fuel expenditure thEEEERYHK! BIXFHFAEER! Hfth competitor ZEXFF R Tk
increase profit 7WE! AFIX[a)@l—E H X F AL new flights BE! so FATELHERAR! eliminate
XL S8 profit B EBEEGAYK!  (By angelacheung)
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V3: Provincia fiiZS/AEHY CEO iit: £E/AF) profit decrease, BEBTHEBMN E3K, ArilA S AHR A
. WEEEE, ASEINT —L flights to 5 cities. F A HAthfi 2 /A 5] th [ i & IR R m B A _E FHA3 (8]
B, BELLNTH profit £Z2F improve, FFLURMNAZESE P WFEATHENERER ., AL, FETHEE
TR ARLE flights, FrIXFRA1RI% eliminate FBLE flights,  (by FIEZE yy)

V4: —%% Airline f] analyst §{5%; CEO, B T—FBUBEENIBAIMNL. FAEXFIXK airline Ay
profits Nf& 20%, —AEEAEVRNT LK S VBB X HIEE, ERAMMEASIHEIEX G
A, mMBHEP—EM=ATALILT profits AIZK, ATRURMN LKA —MERE. »—7@E, £F
NBFIET 5 MATHMLG. S EXEHIENMEthE S profits FFERR, FFIAT—FEZEBUH
€11, A7 increase profits, (by chaaang)

V5. The profit of Provincia Airline has decreased last year. At the same time, it expanded itsoperation. Also

oil price increased drastically in the beginning of the year. As some other airlinesalso faced the roaring oil price
and they were able to increase their profitability, the oil prices alonenot the reason for the loss in profits. The
newly added 5 flights (expanded operation) should beresponsible to loss in profits. In order to return to
profitability, we should eliminate new flightsadded earlier this year. (by Fith7ZriXE)

V6. H— MR /A SR CEO IR MB11/A SR profit TBE 1% 7 B/ NEE —N 2 fuel cost increase —/ N2 i
T five flights & b H fth/A 5]t [E4#¥F face fuel cost increase 9]0 @ 1B 2 H L/ F] profit improved B [Mi%
fuel cost increase alone is not the reason for profit decline fff [ o) @l iZ2 ZE new flights | Ff M E
eliminate new flights to improve profit (by curucma)

SR ERE:  (by alzn2765)

1) The CEO fails to establish the casual relationship between the decline in profit and adding flight.
The sequence of these two events, by itself, does not warrant the former caused the latter. There
are many potential factors that may cause the decline. For instance, .... Unless the CEO would rule
out all these possibilities, it is gratuitous to attribute the decline in profit to the adding flights in
some cities. Any attempt aiming to solve the problem of decline in profit must base on a
thorough investigation to gather data in order to narrow down and locate the actual cause of the
decline.

2) The CEO commits false analogy by equating Provincia Airline and other airlines. The
dissimilarities between the airlines may outweigh the similarities, thus making the comparison
less valid. It is possible that some other airlines were enjoying the oil compensation from the
governments, which were promoting their own national brand in airline industry, to offside the
effect of high oil price, while Provincia Airline was not enrolled to such compensation at all.

3) The CEO unfairly assumes that elimination of flights suffices to stop the decline in profit. If the
decline was caused by a combination of factors, such as..., some of which will still remain in the
future. A mere elimination of flights may have insignificant impact on the decline in profit.
Furthermore, the CEO also makes the assumption that elimination of flights is necessary to stop
the decline in profit. Common sense tells us there are many such possible factors as.... The CEO
must explain why none of them was available or why they all failed to achieve the same result.

%%'EE\E%:
1) RADBEFM: flight expansion & profit B/ AIE— K47 hB TREIIFY KMETREZH D .
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2) $HRKLL: HM/A S increase their profitability, HIFEMIINRSELF, MEAESL, MEE=
Pyri A (I/NETI

3) TAR¥EMRIR: Decrease flight expansion —E&f# profit EF? RABDMPIEE, o RS
overall cost, 1B revenue from these flights 13 2 E+E ),

MFRENER:  (by EEZZ Vamtoria)

1) False Analogy: P fRE A SIFMEMATS AT BERASTEE—H, FPL profits FIGKH A S HIFE
A AEEHFHNRSSEMEREM T U, compensate 7l AIIEK

2) SMERZMHARTZ: TAA PIIE RS AN —FR T BN RE operation &L, AmmiEE Hfth
EEN: RENFALIN, EFKIMEFREK

3) TAR: FHKME (BMREEZHLEARERT, ERRETHENIAHR)

IR ERS . (by Fchillex)

1) fthE, TseHEHMERE, SE cost i, AIEXFA
2) WIEELTE, A2 cost /b profits BLIEAN,
3) BUBMZARMEETRFELT, FELEEHERESH.
MR ILE S (by starchoi)
1) false analogy: procia ASIBREMASERA—1F, ATpekLt, FURHMAINERELIZA
SRAMTEE, A SEXIMER
2) eliminate ATFT o] BRI (FIZ A S EH M TR ER A, Mt — B F)5E
3) MMRFERBELRRR
MFRENER:  (by BEE yy)
1) FELEKASTRERAZLE, MBAMNETEMEBATSEZITEE, RRMAFHERAH
K- ALEUN
2) FHERHERAT flights TR, A, WAREE, RAEFINAXLERLIERE KBAFER
HHY,

MR ERS:  (by chaaang)

1) false analogy
2) B SEEE profits TREIRAWKIE
3) BMEEFEINEMAIDART, TRPAESET

MR AR R (by EEH)

1) ©JgE P AERIJLEMNRM—ELT TGS, I T 30%, BA 20%6th AZRE W

2) revenue-cost=profit, /AT B F|ZF 4 revenue (K K) -cost(X),f1 P A TJIREE revenue(/)\)-
cost(KX)

3) ftbE, BRSRAANGFM, AL KL ET,

MR ERR:  (by helenmikaka)

1) BUMEILFESRMA] cost ;& sunk cost (LKA, IBEEFTA ect) FELAH
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2) fEiRELE: HM=/A SR HESH marketing campaign, renovate H1#8, IRFHARS{E(F revenue 1
n
3) ZEE long term benefits, #Ffnzk ol I{3A 5 market, IE0 customer Y acknowledgement

WM EEE:  (by RIS )

1) FIERE: IAANB|3E the new flights # oil price EFHERIN A4, #2535 cost EHEE

2) EEREXFR: IAA the new flights $E cost EF, A—=E, XB M cost-benefits 7247, EH R
MEMRESSE cost T, REWN, EEFRFSF

3) fHIRELL: HMASTREMK . EEUHSE

M EEE:  (by Clemencedever)

1) MEASA—F, Tee—Hmit
2) XFME&hA—ERitlEK EEW, FA—ERFEEM, RKiZ rule out Hfth factor 3 B
balance 9%,

MR EBEE:  (by BHEE Ada)

1) eitherorchoice, TJREFHERESHFE TR, LLMAEFAIMERN, RSREWN, Z£H

2) insufficient evidence, AREEAFLEMMAR T, MEBHNTWAK, FARURBNES, R
XANANME& T RS, BEREXER

3) BUBFMZ&th A —ERkEE, THRESMA—FIES, RIMILHNBUERERERR, TEST
ROERETEY, #H—FSHE profit

MR ERE:  (by rrrrubylu)

1) #HRAR. W RN EEMEA—ERSEAETEARRE, FURFEMERR, (ks
TE. ERENN

2) $HiRELL. HRSAZmMN LK m, AR P AT,

3) BHEA—TEN. EXAEMLEEIERERSHMIEL? EUERESR complain, EEFMBEC
MEMLS.

WHIR A ZEEE:  (byiseasen)

1) gratuitous assumption, eliminate XA o] BEIE A A A E 20, A—E RR TSI HNF

2) all things are equal, XJLREFIE W A—EHREE, HMOXLRENARBANIBK KT
i§)

3) causal oversimplification 8 TR T2 AMRE SBHY, LLURFNFHFLAEAFNE

MR A EBES:  (by sbhyh)

1) ER—#%— A5 EAEA
2) HINEEIR HMLRBSATEL HhE A I RER MR EE R T
3) REISME

11. 58U
[ B 7 E%]

Zom (luxury cosmetic) (3 %)
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K /AS)AY CEO X board of director 8L 3k : “K /A ] is well-known for its luxury, environmentally friendly
product, 7E Europe $HERY. RIEEHAHREENTY, BAMBRA T, FEBLIHN—REENAT
&7 partnership EfR, FREBXFXEEMNATIAE 25/ M2, ©BkHF 1000 L5 retail store, FEEL
partnership J5 9] [} get access to the unparalleled sales channel, &/E1iEBIT XN 777% T ) best support
long-term grow and profitability. (by oliveXYxu)

— P ERURAE) FREF EBNENEF AXERTT, ITEXBA NI —KEXERE 20 RITHE
AEERE 100 ZRIENWKAASATTIN (by ESSENTIALS)

EEFZMRIN—D, RMIIRMEEFTIR (by ESSENTIALS)
(%]

V1: A letter from the CEO of a British luxury cosmetic brand Kanolli who produces luxury cosmetic with
environmental-friendly features:

Our luxury brand has been well known and successful in Europe but we have experienced difficulty in
sales in United States. Therefore, we are considering partnering with Mega Beauty Brand Inc, a major US
domestic cosmetics discount distributor. It has represented 20 discount cosmetic brands and have 1200
stores nationwide. We could get access to the wide distribution network to help our sales. Partnering
with Mega Beauty will ensure our long-term growth and profitability. [a)/E A&7  (by 2spring)

V2: A letter from CEO of Kalloni's: Out luxury, environmental friendly cosmetic products are well known

and successful in Europe, but we hardly sell in the US market. | recommend partnering with Mega

Beauty, a major distributor of 20 national discount brands in over 1500 discount stores in US. With its

network,| believe that it can provide best prospects for Kalloni's long-term prospects and profitability.
(by Gabrelle_G)

V3: The letter of the CEO of a british company who produces luxury cosmetic with environment-friendly
features.. BAKMNEEAR (RE) NEE—EFHE EBEZETHHNHEERMK. BOAABMNRIZ
partner with a US domestic discount distributer, the Mega-Beauty company, which accounts for 20% of
the US market and its discount stores are all over the nation, X# AT {1895ESFFEEES long-
term Tt [BoAAMESBIEE highlight]  (by josslyngogo)

V4: Kanoli f§ CEO E%4 Board of director f—£{=, A= E Kanolli SEA97/= 552 luxury, environmentally
friendly A3 cosmetics, 1B¥E us market NEEE AT, FTIU/A BN 1%F1 meaga-beauty parter #TE, meaga-
beauty 2— & F discount brand B§/AS], HFi#BiT 20 4 discount brand I KZ it EF BT 150
discount store, B} ceo TAHF0 mb BYE1ETT I get access to its distribution network, [ tiX™ partering
agreement provides the best prospects for Kanolli's long-term growth and profitability (by lyral123)

V5: A British comestic company mainly produces luxury comestics made with envrionmentally friendly
ingredients. Their sales is good in Europe but not that good in the US. CEO plans to cooperate with Mega-
Beauty, a distributor. This distributer represents 20 discount brands in the US, and distributes products in over
1000 (not sure about this number, but it means a lot) discount stores. The CEO believes with the partnership
with Mega-Beauty, the company K will achieve prospects of long-term growth and profitability. (by
zhaoluxiaobao)

HRIRENIE S (by Gabrelle G)
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1.
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Mega Beauty fRIEHYZ discount faf#, M HEEREAEREEMNFTHEH. Kalloni @FEFT luxury B9
T, PrLA Mega Beauty fERIZBEAEAR—ES Boost sales B 4 E+TH iy AT
customers A< willing to pay premiums for luxury cosmetics, HES MUK Kalloni's FIFE &
(MBSl & perceived as cheap one) — X B2 ALREEEMNE, EEMNFTRNAE
E B REMEXAESRPR.
No comprehensive analysis of the fundamental reasons why Kalloni's did not sell well previously.
MR EHAMEZESE T poor sales performance, 5403 E Y law XF some ingredients in their
products A restriction, & ZEEMMEILEFE preference ANFE luxury, environmental friendly
897 &, FR4 partnership th R&H expected result
No causal link between partnership and future profitability: &x3&H external T RIEF /A )
internal operation TJ8EF 8]/, even if partnership £ IEFAY strategy, XER XL ES
jeopardize A KB FIGE 1. FrId premature to conclude that-

MFRAR AR (by bdeerie)
1) logical leap : — high-end YL % FhhEFZEHTHNIE BB 2 2200 brand value, 3 B1EROMZE 515

REE, HIFHY luxury BB, RGFZEEASZXAEE, FALERMN!
weak assumption: distribution A EME— —/ NS B0 sales PYIFE ZIF, advertisement, promotion
schemes, price , . (BUMAFIEEABARRA—1F? RIS EEHAY)
overall marketing strategy R iZF1I/A )M KR TTM &, o] U survey IBEFEEZENTHTE

So,BMTEE, FEFF. -

S xR

1.

TEBRE: FEULATRRIKANZEARE, HERERITTERAR, TEEEIAAF
ENaETNRHESwAKANFEE. FUENERESHERSRnTRalEzR, B
SR RRECETNER, AhAZEHEEE.

MiheE: MNENEARBEATEEERRNOEZRES, FNRRENEEINASKPLRR
B H I EZHRIRA

RARXRA—BRER: WAENERRE, BEEESHAK, 5 mega beauty FTERIALA
F, TEEFHINARESIER —EXNRRFBHHEL.

MR A ERS:  (by JUNELLEZIRET)

. BFFERAMESEAEE, IR AXEBEHRECERIMERELKR. thinfh
(ISE= 0=

NERTEFNAER ., MERERANE, BRAMNERSHEE, E2LFRFEHERT
HTREMEM. BF—BERESH, FSEEX MBI, BARERET, KR
ShgE . Attt XHEEERMSER (EHEBRT)

MR A EES:  (by KT EK)

1)
2)
3)

FENBIRT SR
SN Sink s St E R
BfEth—E&F, TREMASHERT,

MFRMERERE:  (by HIAEA/NS)
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1) FHIEARZE, 20 KF 1500 RA—EF UL mega R, TEMBEEELRZTHFENEIEHRTT
XTEE

2) 2.KEZE{% 5, mega £ discount, ~HIE&E

3) 3. AAREHE, 51EENE, FE weigh revenue against expenses

WSRIR A EEL:  (by Sevenzerozero)

1) Kalloni 1 Mega Beauty IREAB S XNHEAEELA—H. . . — D EEm, — M
2) Kalloni EEXEEATE, T—ERHEEMNMWOE, TRRARXREZERFARELAZRERMA~HA!

RMNBOEREAHFE, FHFRFEFFESE
3) 4% MB Inc.iX 4 niubility £5/45), HREARKIRES Dia#R? KEKE REFLFESFR
TRER?

WRIREN B (by Wang.)

1) EXHEZEEARRE, discount stuff F1 Luxuty comestic AE—NFKAVEY

2) TERER, store WEE, FEURAXRASTG

3) insfficient suvery X B XL HAth US market BYZ557, TIHEH BIFAVILETE,
MR ERN B  (by wewe19850816)

1) 1 real root cuase for low sales in the US
2) 2 adverse impact if partner with the MBB
3) 3 questionable outlook of long term growth and profitability

MSRIREMNER:  (by queenie q)

1) 1. 1500 #0120 ;%% benchmark, I —2EXFBITHTREWKE, BALRAZIRE mEMAENE
.

2) 2. K @A MB NEEEMAR, —PMREAR, —MNEENKL, ReEARTHE

3) 3. R K MmEHTE MB, BEREHAFIN discount IINIEHEE, MAKEARAERAY cost FiL
tbEE, fRTIBE profit cover N7 —Ue BB B#A T HH KM, BFIART,

W ENZERS:  (by JElE 2018)

1) %A profit JEEARZ network B] @, MREEAAEFHR"M, HERFIFAE.
2) MegaBeauty OJRE L FidH T,
3) discount store EFF{XMNHE, profit A%,

WA ERE:.  (by windemere)

1) growth: luxury 1 discount B9 BFR ABEAR—1f, A—EFEK
2) profit: ingredient I ARS, BRI
3) profit PMBMILE, RANEEE THERSUA

12. Mgk % (ridership)
(& B & EE]
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BT increase ridership by government funds g ##)7 xx(E A& B 910 A& 7 )102nd street neighborhood LY
2 A9 funds 7>, 1B increase ridership by A%; 82nd street neighborhood I§{Fl| funds %5, 1E increase by B%(A
AT B), REXAN AR increase all ridership A9 most effective A3 77 TNELZ redirect budgets, & all
the remaining funds of 82 £B#5 102, (by Dulceeeee)

HNIREAEES:  (by Dulceeeee)

1) BEAREEARME, TIHE 82 &K ridership BRS
2) RRA—EXRZXNER
3) most effective way A—EZ X, TREEHEFTA street neighborhood B AL S E effective

(%]

VO: The city council devise a two-part statergy which includes XXX and XXX to increase the ridership of the
train. A transporation analyst believes that it would be more efficient 82nd station neighborhood and 102nd
station neighborhood, because the 102nd increases more ridership with less budget in the past five years. So
the city council should use more budget on 102nd rather than 82 nd. (by ocho0521)

Vi) EEWERDZBERG, MEEAMNBBFERLE., A7 EBMEATRLE (ridership) , BFFE
BHRAMSEEEY BERKX, 0 pedestrian access to station, [UHEAEIIMERIZE. HE D 2-part-
strategy — 3L E > street: 82nd street station 1 102nd fY station ., 5 FFE3X T 30m 7 82nd station,
82nd ridership ¥ H £F increase T 15% , R3#%&A 7 few million #£ 102nd station, 1B 102nd ridership
increase 1 30%, fAJRIAD 102nd F effective, 7 BB KRS ridership, —> analyst XU /F3E
82nd station TN E #7552 102station, X#¥ overall SRS E 4 in the future,  (by lilywhen1995)

V2. B AR ED, City Council INASMA B REEFIF 0%, City Council JRERF—I
B k= /A K ZE LB A affordable housing 11 pedestrian access, I B #f7—&80 ", — analyst 43
BN ER, KM BT 82nd Street u53% 7 $30 million, ridership 3£7%H L %/, {B7 102nd Street
BRI RIKT few million, ridership LK TIF% . Frld analyst 4512 B T N iZ BT B F TH T E &%
F 102nd Street ¥t , XFEEELTT LB 2 & A overall ridership. (by djia921)

v3: —A analyst iRE—MEE(EIZHARREE. KXBCAMEE) | acity has planed to increase
ridership and it decides to spend budget on housing nearby and improvements near the street stations. But
the spending of budget is not effetive. Because city has spent 300 million (Z{3EIC A& T in improvements

near 82nd street station where the ridership has increased only 15%(##BiC A~AJ&) , the city has spent 100
million(Et 300 7)*)  in improvements near 102nd street station where the ridership has incerase 30%(X T
15%) . Therefore, the analyst thinks the spending should be redirected from 82nd to 102nd street station.. In
this case, the city will increase its ridership as planned. K2 X, . (by AP jFH5R)

Va: EXCR— N NEREIR S KER ridership, AT T — A ZITR, BIEFEELE— YR
B, WEIANMEEME, —&B0E1E 82 fjuh, —EPETE 120 fHuh, HERAIN 82 #9£ 7 30million,
IR T 15%, 120 452 fewmilion, HLiTsk 5 RS T 30%, REIEEVIEAEM THHM 120 4%
RIITR 82 7, XHEEE/\EEM overall ridership SESIRE 7. (by tanxiao23)

V5: BXTIHHEIZE: to solve traffic congestion, the city want to encourage people to take commuter
trains, A7 XMERY, RET FWIPIERE, 1. E/IGE station ffiLAY housing 2. {3 station i AY
pedestrian, RSB M station, — 2 82nd, — 2 102nd; ZEITEMNAEE, the 82nd station ¥
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AT 3mil, BERAFHAREINT 15%; 102 station HARIERDERZRAZEHALEINT 30%, —H
BB, HATRSRANDER, NHIEMERS 82 Milieis 102,  (by JELISE)

V6. EANZZBERIIAY report, AT EMMIATBES, ZIKTTH T A project ZIEFARERI B A F AL public
transport, X PMIERETE A B2 /) street 47, A station £ 7 50Million 324, public commuter B9EL 51350
7 15% (tbaxE R ZKAE) , BiM R T asmallamount of money, public commuter FYLEA
3 EREMT 30%, FTLLXA report BIIA A, A TIRE{FS project effectively, [ViZ% redirecting
budget EJRK ML A RIIE I B K3k TS following years iX/ projet B9,  (by Z2Z4E)

V7: IWFE City Council EF45 improve public transportation in order to address traffic congestion issues, fff
IZEE KA Stations FIAMYIRE. Construction BITHIIB A 1. 7 station BB IERINET H
17, 2.improve street stations, Argument: F§J over $30 millions &F{E7ZE ¥ 82nd street station area {E%&
RERRS T%15 (BEHFIEARET) , MAERTET afew million dollars fY 102nd street station L
B REMIZES T %30, EILNIZIEFTE R T it FT construct 82nd street station f funds &l 4% %
102nd street station {4 project, (by 2AZNEN3H)

V8: — city Ei@id building affordable housing #1 improve pedestrain access to {4 {tZ station SN
A1189 ridership, over the past 5 years & I 7E 82nd street station 3538 7 R Z 1B & ridership J&1EM% /D,

7 102nd street station 3% 7% 8 A4 Z{BE ridership TR Z, FrLIIAKNIE TR E redirect JE3E
budgeted %5 82 4 funds #B%5 102 (by dreamwithl)

V9: — analyst Ay report HRE]: 24 7R R ATRY traffic congestion, IE7E# 7% two-part strategy
Wit R], - BRI EAM XY affordable houses, 55 35 2 71X £ 2 uf B 14 2l
ANfTiBiE, {F access EIHTBE NN easy, BITIXLEFE SN ELAY ridership, IXERREER T AT
traffic congestion, S R 1E 82nd Street station BN ATTIEIE project H1, % N 7 $30 million, M1
82nd Street station f ridership R increase 7 15%, #fHELTIS, % 102nd Street station AY2i& project &1
QI N7 several millions, TiH ridership Z£ past 5 years 3177 30%, 1iE BBZE 102nd Street staion BYIF R E
effective, ZNER -4 102nd Street station project ¥ AN ¥ % investment, $8/Z in the future 102nd Street station
B ridership S B B L8, H T HEE effective BYF IR T 2IE Y budget, Y redirect all of 82nd
Street station project's budget to 102nd Street station project. (by wangnan777)

V10: FEMBIZVESCREET, XT 82 FihF 102 ZEif, EEMEEEIENT B IRE WMHEH:
WHEBAA TR BIAE, FRIEREN ridership 2, {11 7 W %YL, station82 F station

102, #ERIESFER, 82 LTI HH(ER ridership RIFK T x%, 102 L7 —mmEk, ridership )1
KT y% (x<y, EAREFEIETHEE 1571 30) , FrINBURFREILR 4 82 Fihi&# 5EH) funds budget
SEMAL 102 Fuh (by 351/ Lo EwE L)

V11: A9 city 47 reduce traffic congestion, increase ridership ff[Y invest 7 —2Euf 18 5> KAY
improvement, A/ %&IL7ZE neighborhood around the 82nd street station, ridership FF+7 15%, T
neighborhood around the 102nd street station, ridership FT 77 30%, FrlY5t{5 investmentin
neighborhood around the 102nd street station is more effective, & city council 122 redirect the

remaining investment budgeted for neighborhood around the 82nd street station to neighborhood around the
102nd street station, XFFRLEE(FE investment X JLE B K effectiveness,  (by Wkkkkkq)

V12: SRIPELICHBRIEE, — city council A9 report, 477 R traffic congestion FY[E]#, REX
Z 19 ridership, 3ZH T — two-part strategy, — 7 H B 7t station BN B EEF, —HEZ improve
pedestrain access to the station, RFIHEMWE X, 82nd station 1 102nd station, iITEFEE, 82nd
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fJ investment % {BZ ridership increased T 15percent, 1 102nd ¥ A7), ridership # % T 30%,
therefore, k3 city council /iZ3BEE5 82nd Ay funds redirect | 102nd &,  (by ztzttztztzttztz)

SX B

1. $RELL: B station HEEERA—HEREEEIELLER, TI8E 102 station Lk 82 station BEE
LR, thBEBTEE 102nd Street station FHEE T HMAERX, FEEMIREF S Dk
TR TR

2. $IRAR: FEFES 102 station ridership FIIEBKTHERZRASEN, FOUREEMER,
ELanZesBIgin, RERERAE.

3. WihEF HESFHNERA—EEASIEMAKKILENER, X ridership AYEINTI 8E
IREBEARZFIERER, FrIER T project ERA—ERESH TR AR,

4. GhEmARZE: JLE 82nd ridership ENEARTE 102nd HEA—ERTEUEHS XM DUSTRE

=8N
MARENSEERE:  (by Kaii R)

1) 15% & 30%, Bt ARFEMNIRS, BEXE%BFEILE number

2) &%7F relationship, i increase #3%, < increase ridership » T EF KR

3) ZERT 82 X0 102 X TTREFFE Y relationship. FEE, TJRE 102 X FHARERF K 102 #%
>R = Y
%, =AA 82

MRIREAEEE:  (by ocho0521)

1) A station EAEIERA—HE, TIHE 102nd base KA UIEK L HIE S
2) TREAHMEAZRSE 102nd gYIEK
3) HFjEla)@l, 102nd 27 AEEEK T XXX, 82nd 1EK3%F5 H BT B ER

IR ERS:  (by tanxiao23)

1) RETEDE, XN RREHIAERN.

2) ME—MRHEES5FE —MRIBLAARE, XMb2E—.
MRIRHAEEL:  (by RonB)

1) 825102 52  NFuhL eIt

)
2) Inthe past H ridership IEAIARRFT KRS G
3) IXHE T affordable house' NE R BIE R E—IER
)
)

4) 82 SEUHANBEFKLLE|E city
5) JEPFE budget W1E 82 SEuh E, HATRSIRS

ISR A BEE:  (by Wkkkkkq)

1) XA 30% F 15% R 2 EFHHY, {ERIX A neighborhood YA K[ ridership EEmt Z1R % At
7t 30% O] ESLFR_EIRIZH 15%A9 neighborhood #EHNAY % .

2) $HiIRLEE: P neighborhood T EEMM LI ER I R @R B BEFIRA, tbin 82nd LLER
I riding SLERATTE, (B2 102nd FERES riding, AIMRENER S

ChaseDream GMAT {ESC R B4 %18 (2021/10/08 #2) ¥ 2021 % 10 5 16 H (PAGE39/57)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-1346352-1-1.html
http://forum.chasedream.com/thread-1277068-1-1.html
http://forum.chasedream.com/thread-1276139-1-1.html
https://forum.chasedream.com/thread-1304838-1-1.html
https://forum.chasedream.com/thread-1326396-1-1.html
https://forum.chasedream.com/thread-1327519-1-1.html

£ /B 2021/10/08 [ R ER IR (FF/ 1Rk AR/ TEE/\R/EX)

3) RHBIUBRPX B NMTT Z /58 ridership Y EFHEH ., iF EF7T 30%2 /5, 102nd FiARY
ridership EAFIER T AEBHERANLEFHT, M 82nd fF 15% 2 FEthiFSHREFE ARERN L
F, XPMRIETUNA, FrRUERTERY investment #BF%%] 102nd neighborhood 2R E XA,

MR HEIEES:  (by [REVER)

1) 2| 112rd TPBEZENNEDED, ERFURARELKWE, FRURAEMNE T ED,
BB ANAY R ridership £1Z W, FrIXAREERFH A effective

2) FHEIMAER effective RNiEBBGE 112 SFLAZE more effective, F— 112 S50 A K2 HIENR

3) FREHRE IR 82 LIREMNE, HHE 82 S/ potential H— limit, it T kmni& kA
SRR

ISR LAY B RS

1) gratuitous assumption: S ridership 3Kk H JEEL traffic congestion
2) fallcy on analogy of two projects: #% % %k# % ridership

MSRIR A ERE: (by wangxinyiii)

1) #ADRIFBA station I THERTRS A TROSHBMEKE, XHEIHNEREEEM
2) TREIRENZ BB station EZF ceiling 7 FrI B E AR E B ML

MR ERE:  (by ruoruo750)

1) $HiRELt: TJHE 82nd MHEMIBSMILR S, PrRURELRE, TRERMEMNZERMILE
2) FunfRix, et BRFTE LR 102nd BEEBICHE S, TJ8E 102nd FIEAEICAI ELAR IRIE 7

13. 521£Z #8555 (Fernando Auto Service)
(A B mE]

KT REFTEEFERAMNE EERMNTRAER LS. FREINREEGR B BN AREGE TR
ANAEXE, RERELLR S EERMALLRY, EAASECHEMIERMIAA EERHLLRR 57
BH., & RFMNEEEHREEAFR. AEEXEF, ZHTTFHNEFEMNERRRERERNBAR—
EBD. BRERFAATZERAN. (by ESSENTIALS)

(]

V1: 33 Fernand’s Luxury Auto Service, |JI{F#Ri@Bid traditional advertising FY2RIiE (& TV, Radio, ZxEx
XK) kEK5IHZE, #HRE. KL ER owner %45 marketing manager B 5, MAENBKBLIL, FEE
#F % customer ;3 E MBEA I acquaintance (FAAN) FREITEHIEIL (word of mouth/mouth-to-mouth
recommendations) , F{TNIZM] Internet based A9, XHAHEX AN . TRREEETEMRR
3, W—EREFHEAMEHTR, B, fEIXA Auto Service H B CHIMLL, FEXLAM post F
Wb FIR77(E, 0 E inexpensive, TJ DUEHASNE M update Muf, IXFERIE L O] DURIE NS EEI X T~
mAEENEMMEMNELIFNEER . XEMeE, RERT customer base, XFHAREE
effective, PTLUR> (GREBUE? ) traditional ad. (by PapaDoc01)

V2: —IYf Fernando Luxury autoserviceXXX 4 Automobile /A S AT iHEB TR H AYERIL K= Since
last few years we have already spent a lot of money on traditional advertising such as tv and radio but

ChaseDream GMAT {ESCR B4 %18 (2021/10/08 #2) ¥ 2021 % 10 5 16 H (PAGE40/57)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-1327567-1-1.html
https://forum.chasedream.com/thread-1329825-1-1.html
https://forum.chasedream.com/thread-1370730-1-1.html
https://forum.chasedream.com/thread-1383402-1-1.html
http://forum.chasedream.com/thread-1283965-1-1.html

£ /B 2021/10/08 [ R ER IR (FF/ 1Rk AR/ TEE/\R/EX)

customers prefer word-of-mouth recommendations from friends and acquaintances. So we should set up
digital cameras in our shops, interviewing those satisfied customers. We can then update the videos on the
website frequently. Since the company has a website already, updating the videos online is an inexpensive
way of advertising. ..As a result, every time when people seeking recommendations online, they will see
people in the videos talking about of the excellent automobiles of our service shop. So the proposal will
increase our customer base and bring more sales than traditional advertising methods. (by vincy613)

V3: Fernando auto service /AS], EXFEHiT TV . radio (tranditional advertising) #/4, T£#FHIR
5. REATDEARVRRELINIERFHBEEREANBREFTRN, NIZBANZHNAREE
ZrEm, NBERNNEE., —2FE, Z2ASEFthENL, B RFIMME LKA
E, FEER—LHATFNMHREN L, BRAMBESEAFRXLETFNEEEMNNKRS, WmAZE
MAENERN. IHEEHEXEY, LRGN EAREAN. SR MUEESEXMU &, FEiEF
TWradio, SmRELHEE? KEEXHE. . (by Bid girl)

V4: amemo that the owner of a luxury automobile told the marketing manager the word-of-mouth strategy
that people prefer recommendations from their friends and acquaintances to advertisements. in order to have
more customers, they can interview some in-store customers to make videos and put the videos on their own
website. (by hahouhei)

V5: —< luxury car company 7E] & FM#ZE—HIREE, 715 traditional advertising based on TV, radio,
etc. A2 F 4 effective, HILEEHRY customer prefer word-to-mouth recommendations and friends
acquiesce. Fff JURTE interview satisfied customers and put the video on the website. IXF£[I & 5t o] I 18X 58
W _EH AR interview, MT1E/i0 customer base,  (by Hazel2023)

V6. 1EXEBIZE— luxury auto service A owner %5 marketing manager 512, IR A&EES & LHTE KX
£7, JIET-TEHGREFEU, WEVNZE. AFX owner A4 word-to-mouth recommendation
OEMREXMARLESF, BUEE S8 OMAE internet |, BETEMBL T —AAE, HEEEE
digital camera RIFE%, ERIFIRMBZMBAIAKZL B Y website |, FEBE T BOIHEETE
EXMHMMEMNRN, HEXIFREBIRE customer base, (by i 7ME)

V7. — SR ZER/AS) owner [@] marketing manager 230 ftb{17E traditional marketing (radio iX££)
spend a large amount, the owner believes that even adding more money can expand the customer base, it is
not very efficient. The auto industry FYIE = E =X word-of-mouth BT T ABA S EZHA AN . AT
owner ¥TEEER LE camera FF EXIFBLRREMNBE, FEMNIN TR SRS FHIRIEN L.
HIVEEEZB T — T ECHNE, REFEZLEEMXLEWM T DOATEEUR, ILFFWHA
customer B XKJEREIL, T2 IIEMN customer base (by Yuchen Tian)

V8: RENTZIBIRERIE/ATI 4 (such as radio and television) £ K% 7, A ANEHSEND
inexpensive (Y AR EY KK F#, FAMMEFANIEZK friends snc acquaintances 0 O HZ AR,
Fr AR EMITAS B CHMIL = EEOSN, MINEIF—LE satisfied customers Y interview SRHEF AR
8y service, W EXHN TSR efficient ., (by RISSE_%F)

WAL= (by ojiujiuo)

1) RZEBEE O QARE AR
2) R & (radio, V) REEWRS|ZE A HIRRYE
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3) ACASMMNEAR—EEANEARAMEN, HEFASRERT A METSENNR
4) BTELROA—THREN, ERIEEXRABHRNERE EXFE.

MRENIIE S (by Blannnk)

1) oversimplified assumption: BMih, ER—EMEFLBEZNEGLBEE

2) other reasons: M customer base BEZMREE, FULthBEELZATIE, LA quality, brand
name, after sale service

3) doubtful survey: BERFRMIMAIN AKX = fhiE=

MRS (by HK7209%)

1) fTEHEIEERBBIBEAZEF traditional advertising 7% 8 ML LT,

2) BHABANTM EXFKA—H, BEA—ER/E

3) BE—NMERSHEA—EM EAT BATEMEERE T & RAFBEASHREX
K, XPRHEXASS, H@REXARY, PEERE, KXESEVEEEIL-

MISAR MR ERE:  (by Jaxhuang)

1) AMIA—EREREARNOE
2) REZMEAE EMFE EMBAR_EXNEE WERR]H1# facebook
3) REMEAE LFEWRT BT EARELE T

MR EBEE:  (by Airkoala)

1) research £ XfAY mechanic piece EAEE S luxury car, &4 car AN B RLELE4ETR, luxury car BB
K. XARENRDHBBEHN, MIBEIZENNEEZENRASZRS.

2) luxury car MYURRE, BR—MENIRIE. FRUANXEHREARZ AT follow popular
trends, MZ&A 7T show extinction, FrMth{1F A=ITAAX BN EZ—HARALR,

3) f£%; radio 1 advertising FZRIELLE B EX M, LA GQ B TEHE—EHH S, EXE
M SIS RB/XN = mtEIR premium, FEMIINSH. TG EARERBEATE
T —IEXE, fif target search FFMEA B gEXNEHREFT A, SNARERLARBERERMG
T8

4) &% radio F advertising R A —EXERFE—LEH, XPNEASVIE marketing F17 9] UL
HkAY, BRMNREAENL EAXRE fancy video H1E, ATIBFBELZ I — AR video 1R
MEERSER], EERARS.

WA ERE:  (by vincy613)

1) EERABIUEHESFr word-of-mouth-recommendation &t 5 & 71 i

2) SEMBERMEFARE SHOANPREEAAN, MINEETESKSER & EX
_FEriERY word-of-mouth advertisement

3) Setting up digital cameras and hiring people to update the videos online can bring extra cost to the
company. |} inexpensive ANBY 7

4) The assumption that the website is easily accessible to everyone is dubious. 5 o] SE X FH# ERIEE C
[y video T H 5% top list, SEXNMIAENERE BIRBEHEILRE,

MAIRAAEEE:  (by raincouver)
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1) ARHAZTEFEARNFA—ETUYT REFEHLFEMNERELE)
2) Either-or fallacy (FWFIE =3 —, o L —i )
3) cost-benefit analysis/hasty generalization etc

IR EES:  (by Joycetan)

1) XML, WE ERNBEERENHE

2) TERER FPARNEEERIMIMEIWN LLASM &

3) FRIR: WA ShLERMBNT HEHRE.
MR HAEEE:  (bytaitq)

1) XHIEERBEM L &HE% D XS
2) REZAEFEIMN, EREFLEV, {RILAIEE?

3) RMTINEELZL? BRBHAKRERMIG EAMME? BT, SR ARKRESR
SHREEGB T, ZNEFRAIGRIERNT TR
MISTIRMHAY B (by Bwbi2017)

1) % word-of-mouthfrom friends and acquaintances Lt traditional advertising 3% 8 1R 1%
2) 7EM_E postvideo NAEiL 2| wordof mouth HIRTRE A &R B4 A
3) SEMATNIEMEZMEBEMIIAZT, FEEFRM(1LZE] increasecustomer fY H £y

MFRANZEE:  (by xfnlll)

1) AR AENA

2) EMTHARSHEX M REES, HEFR

3) URSEEN MRPEFMLE ASEFLEIR, MRAW, XERXBHANET SEL
W, EAFITRBESR.

WIRIRE B (by Arokie)

1) MLEIMIERZPELE AN, word-of-mouth A& F]

2) R inexpensive, BEREMEAZEZALNEERIEECER link 21EFT7, FIATRSELE
updatefrequently,

3) MRAAZZETTNE., potentialcustomer RAIEAE]/F=fh, MASEIM EEXFIM, BiXA
% 5|%& / pointless,

4) (FEHETHEEXRTARE) BTREVMEEREMNNE, FHREEFHKEERALE, #
R EIRE

MR A BES:  (by Allisonss)

1) LA RIS AEES B traditional advertising (97£ 38135, TTRERHFRIEN, FREKE
[E)SEHE;

2) costeffectiveness, FHMMBELRENE TSRS, &

3) Mug_E RSN more effective 2 gratuitous assumption, T RERJLPMAE.

MR MAERER:  (by Yuchen Tian)

1) BRFAARNET W _EAIARLE A £ A BRI,
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2) word of mouth L& 2 trend EEMNFEA—EE;
3) good service of the company R 21/l customer base f—PMEE, EMNIMEMTANDEETE )

14. Z4E£Z 4 (auto dealership)
C:NEESE

Advertising luxury automobile ZE75 8 sales &, A/5/5H place i@ model sales FEIK T, FrIMA T 44
sales V1% 2 place luxury models (by ESSENTIALS)

(%]

V1. The business manager of a local auto dealership recommended the following in a memo to the
dealership’s owners:

"During the month of June, when we advertised our luxury automobile models in the local newspapers and
placed them in prominent positions on our lot and in our showroom, combined sales for both luxury models
and our more inexpensive models reached the highest point for the year. In February, when we focused our
advertisements on our inexpensive models and featured them on our lot and in our showroom, overall sales
were lower. Clearly, if we want to maximize our profits, we need to put our luxury line front and center in a
more prominent position, year-round. The luxury line clearly attracts potential consumers who, once they set
foot on our auto lot, purchase a wide variety of automobiles that generate revenue for this dealership." (by

laku112)

V2: AWA ZEZFl automobile dealership, June %5 luxury models ¥4 3f put luxury models front 5% 7
highest sales for both luxury and inexpensive models; February #5 inexpensive models ¥]] % sales %%, P
M4 T 3RS profit /1% put luxury mobiles front, year-round, Moreover, 3£ luxury fYIE LA % wide
varieties of models, (by CherylZ)

V3: —/> memo: ¥ auto dealership %I 6 B4 E{1#E luxury auto models J{7E showplace B9 {g],
luxury auto sales reach the highest point of the year; X kI, ZHE Tk 2 B (A"HE, REMER—=F
6 BZ/E89% B) , 3B inexpensive auto models 7 H (8], inexpensive auto sales %8 &L H Z iR FE(X
7. Eib, XA memo HATEF LEE, EHLUFTIE luxury auto model EMERB PR, KRtz
6, ATERAAFE, EELFEEROHTE luxury auto sales F, XHFRERSISIHE I REELZRA,

V4, —ASERFERMN, FTIRTE July BITH luxury lines ZERZK_EFTT & F4 luxury lines 75 E BER
({93t 77 {545 both luxury lines and inexpensive lines fY§EE EF 7 . BEE_BMNRE, XK
inexpensive lines 27 [ R RIRAVEFHH T SHENNE, HETET (7)) . BHX M
manager B4R B luxury lines EFEAEEERANERIESHE, RIRXFMNEREEE A
luxury lines By SEEH §E /1L a variety of automobiles. (by Airbuff)

V5. —NAE]EE 6 B RE luxury automobile models IEIRZRM 4, XML prominent position F1{t+
ABRKRABWER? XNBE sales BIAE T £FE&RE. AF 2 BT inexpensive models, T
WE (MeT@EABN4EE) |, REEI 2 By sales b 6 BAYME. FridiXA> manager 1%4 77 max profits,
N iZ3E luxury line put front 3F center 7£ prominent position, F AXHEERSIEAER S, WABER S
e, BaX luxury EINEXZEMEFFZN=ENES, (BRIEKNPERERER)  (by

alisonorz)
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V6: HHE—REHERR growth 5KEE, business unit manager of the car dealership 25 JE T Y
dealership owners 357~: 6 B3B38 % sales (13F luxury 8940 more inexpensive [ E)) B4 FHE
09, ABEEINAZRAMAIE L HIT T luxury ) models 197 &, EINZERTE®, f£5A model 12
ETHRERMNE. 5218k, 2 BHIAEHRENAZRT, REMMNERXTENERN & M
BERTALBENREMAERTHRE. FIUKREBHEER: A TEKASM profit, ATNIZEIK

T luxury ZR &, HFEEFNERERTNERVE, RATFAXI E8W, <XEF, RE
MEXREENR, FTEEARSELIZNHEFNIIZE. (by jamessage)
MR BE R

1) 6 B4 Luxury auto sales JZIZ o] g€ 2 exception, memo Y sample size K/NANBE justify the
universal effectiveness of the strategy,

2) inexpensive auto sales BAFZH FWHAIFEL, BEAZ KM, F change to focus on luxury auto
sales B9iF, BABTWE revenue T[EL, BLRHEN), RASBUGETHAZEREMEFIAT .

3) BHBEFNTHLEEERN, TEHRE AT ROFEEARLILF inexpensive sales FYFE K,
FrAZE research FEEBEEZ P EimE N, W REZ/DBENFIE, BEAEEHRKE.

SXZBE&: (by Dorothyni hemmy)

1) BATEHFEZRGE, profit th EF7T, {EEIX profit /NEE simply attributed to the
advertisement, HiFEER. REUHRIABSHENEBENHEBEHEEE —PANE XK
SEtER. (HEXER)

2) BMEFEA EARHTE5IKH, BHIFEMELLE T, inexpensive models FI{E BRI T1&IK 5]
THE (EA)

3) XENAMEIREIAAT 4B, BUMEERE, € inexpensive models FI7E BT EI S H
i, HETES.

4) ZBMNATRIERAR, REEXSLL,

5) #HF#HOBEKT revenue

6) FEREXHMERBANRRBEFOFEMIETE, FREEZRREZEA luxury models 154 T/ &

MRIRAAYEEE:  (by HaibrarAi sY)

1) REREBNENHE LIRS profit

2) ZEE|ELKM budget, REIEXRNTEMIEREABFT XK luxury RA—EEEMEA

3) 1E5 customer services F1{R 7+ 0] )] keep customer retention rate. LR IUFHEXLESIRS
profit

MR ER:  (by GMAT-cracker)

1) False analogy: Sales in June and sales in Feb is not comparable.
2) gratuitous assumption: the higher sales do not necessirily lead to high profit.
3) ignore the demand of the potential customer.

MR HE RS (by HERIE)

1) jE), XBMZRBEEMNA—H, AREREREEH, EHIERE, —ARE
2) fE, FAREAEEGRELEHRM profit, THEEERREAR, HREMEGREET A

MR EEE:  (by Hannahzzz)
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1) A, BURABMERESRFENET, 2—MEYNET, KRX#XE, —AMRKSTFH
EHER, AREEMHEK

2) & EFURSESHR, AASIDERERBRHNBE— DL luxury cars f] dealer, FEAE
REMNXIILEEENET, MBSER target market X R/, SFEFKA] lose significant

market, and profit
WSIRAANER:  (by Sarohere)

1) XK SRR TERKRENRTT? EBEMNBNETERAZHU
2) RAMNFAEAEEFCESEHEEERA
3) luxury BN AS BN, EHEFHENS &, luury SHEHEFEEEAN, EEFERR

H profit
MR ERE:  (by jamessage)

1) T EHEFNBENA—ERER growth EE;
2) 6 B2 AL AEIE,
3) revenue %5 AT 2L profit ANIEHE.

MR EER:  (by KET)
1) 13B8EEEHEERE MR 6 A2HZE 2 A2KTNAEEW AU~
2) 2EINEEF A —ERREETERARENRADLS.
MISRIREAYBEE:  (by Lincy123)
1) KHeE: 6 B2 BRERA—H, T 6 AAINTEXRS, 2 BAIEE R, yearround £y
BEMBEAFERBA—H, TRARSER.
2) gratuitous assumption: & AFZ| luxury model fA—ES s, #EHWA—ESIERA, BWIR
RERZHAE
3) causal oversimplification: profit fI] £ AR 2EXNNAXZR, 6 BEEPTNA 2 BV 4T, AHEHE
= HHNEERREREN

15. BT T (temporary labor)

C:EESE)
—1{@& software design A SFIL =FFE T, FTRUREZE cut budget, sRMLFIEZE follow the lead of
the auto industry , replace full-time employees to temporary workers ([& £ temporary workers do not

receive employee benefit) | E&FRE switch 25% workforce to temporary workers, E4XEHHEEESH
FE. REFTT IS0 stability,  (by ESSENTIALS)

(%]

V1: Jasetmen Software Design /A 5] i3 budget committee f#{ 7 MR 4, Wi 7EiLZE =4 made no profit,
LLABIFTE R TE . MB11EL A2 the lead of the auto industry HJfii%, #E expensive, full-time A9 5 T
¥ 5§, cheaper, temporary IR T, F BIA AT X F replacement FYRGEIERL T X4 auto industry AY/A
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5], JSD AENANIEER T3E RTEH, BETRIEEIMT D, Xegntd ik ESmMERLEMNEEK.,
(by slina24)

V2: —3% computer software /A 5] profit —BH K, FEIEE cut budget, E H—5K leading auto
company XA EN full-time employee #3% f temporary employee, [F 4 temporary employee =
B AHE half of the payment of full-time, FHAEZE benefit, FILAKRD> T cost, EAHXA auto
industry B9ATN, XZF/AT)HRE immediately cut 25% full-time employees € 5L profit in short term

and , ., . inlongterm, (by &% Van)

V3: 11— software design company ERITZEIRN AL (software computer company experienced profit
decline for three years) . #ZAJFX H— manager 12N F AT IAL{F— auto industry FYE replacing
some expensive full-time employees to temporary labor. ZA/5151X]> auto industry Z£ cut employee 2 &
profit s EEXT . BFUIRIKA (software design compamny) follow XML, FRAE T U3k short-
term A increasing profit B A8 o] PURFHEX FKHAMS .  (by JackOriginal)

V4: 1ji—3% software company &£ = F5H 5%, author IAHIXZK/A S NVi% follow the strategy in the
auto industry 3217 lay off SRZ&R budget, KETURMEAFERMBRN, FTRRETV G AR
T # full-time employee, R AlRE TH TR L full-time employee B9—3F, FFIATTIMKER D TE.

A X PN /A S IR switch 25% full time employees to temporary positions, FEo] DURZDFE, SESLIR
short term profit and stability in longer-term. (by cdakamer)

V5 EXE B AZEIHE N/ S A switch full time employees to temporary employees, F A4 HR
RIHK COST EMEXEXRATEME, Mkl T/EERIKMZA. FH5b autoindustry £y leading
companies E & X Af T T BRI TRFHIR, FTIAEHN computer software /2 SJERFIEENR D
LR892. Frld the argument suggest 7iZ 98 25% 92 HR 3 TH GRS T, XA£0] IS profit.  (by
feidage111)

V6: software company: the company has not made any profit in the last 3 years. to cut budget, the company
should replace full-time employees with temporary labor since the latter is cheaper. this solution has been
used in auto industries to improve profit. in this way the company will make profit in the future. (by 0 &

=)

57 Bk

1. inefficient reasoning

2. cost-benefit analysis

3. HRELLFZFHITUE

MRRENSERRE:  (by Vhyq)

1) AT AREELE, —NTT8EZ labor intensive FrIAIGAT THheeft, WA AR THAER I
AR

2) HBRER. BRERAK T RANBRINESTFFERERE, FURBRIIATA BFREH®
BEAR T FFHERR T, sales {87 ARIY profit t3%5%5

3) IRERXFR. HETIH T 7RSI KH stability :X4> budget committee HEE T UMEIR T,
BEXA conclusion FEH LERK R Y

MPRENSERRE:  (by Lync)
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1) AT AL,
2) WHSEMERXRTNIE, ASTREBZFIMERXZTANE G R THONERS,
3) FHEMRERMERA, BUREREARAET costof labor MBEAETAFHNEFNAS,

MFIREN G S (by feidagelll)

1) The success in auto industry does not lead to success in the computer software industry, & N7
WAE, ZFMEERE., MET switch to tempoary employee £ 5 o] 6 H HAth A& SE
auto industry 32 577

2) RMERIGR THERE, EMARE, REXELERE, SEXCEMR. BRTHRRIER THR
B, RENIZEZEIFIRSHE. FHEMITEFRRESTE

MRIRHAYERS:  (by Blannnk)

1) LA, Software design iZERBELRFEMNKBRTIMNERATERSHNRITIIE M
BaEl 4 = RN S ol g PR m o] T @A K .
2) ARER. AETHETERESHMNRR

IR MHAYERS:  (by hanhantt)

1) L% 3 ERARKRNE

2) cost: IR TERAFEERMANTEKEABEIRRENNEL, BERAEZMNA, cost B
-

3) KLbEEIR: auto industry ST E R E— N7 I

MSIRMNIES:  (by MMMichelle0630)
1) iXF switch I"—E & /) laborcost T BESIENNTT B AL A E AT BEZE training T FR5%
2) KR AN ATA—H
3) profit=revenue-cost AU N> T1E? R/ cost ~—F o] |){ make profit
WRRENEEE:  (by REZE)

1) rest on a fault analogy of auto industry with software design industry

2) gratuitous assumption that switching to the temoprary labor force will decrease the salary expense
and increase the profit. For example, the extra training expense, also the product quality effected, so
the sales volume decreased.

MR RS  (by HEiHIH)

1) auto industry F1 software design %5 o] Lt 4 .

2) BRETLAT labor cost, AT THIAZGEARINKIAR T, L E) inefficient, FJFtLA—EIE
iR

3) e RLANMAR, MHAFREKBOASFEAIRE.,

MPRHNEEE: (by OOF)

1) false analogy
2) unfairly assumes there is a causal relationship between

MR ERE:  (by Sarah cah)
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2)

3)

£ /B 2021/10/08 [ R ER IR (FF/ 1Rk AR/ TEE/\R/EX)

auto industry NBEE 3£ 0 computer software industry 2£tt, WEZWHMRERRK, WRIMNZE
FRERMBARMERE, ERT auto Ay strategy A —E & AT software company;
TRPAR&EFRARHE—: BIMFEDIMEEL, EAXK auto FEEK T ot FEEHMER, 2B
FRE £ T full-time E| part-time AY%% 3 ELAN4255F booming 7, AREFATXNAEMNTREKRT,
FEMNATEE T RAFRMEREFNFTERS, IEFLEAMNRNERA—EBREMAD
BN B, A8, BRES N EHBMMARRY, EILEREIXE fixed cost, EZH
EHEs & FIFHIE WA

ESEE K 3t software company SRER Y full-time Z part-time 9363, R TRAZEKT, €
SHREMBEAE N, LR TRE SR ITEEMN, FASHEEABR, SMRM{EIER
5, XHENEKR THEESRGASNFNE,

A overall § cost-benefit 347, AR ZRITEA, B HEMFEAMA, ELan/EHRIEK
K/FREA, MRXLERAREF, BT RIERANEERBTFELRN, TFENW,
software Sl A K ENER), HAREFHIEFR, NE2EMKBREA, FFUEEITEEMEHNER
ESEFE TBE or 27 A HI. (iz A Profit=Revenue-Cost 734f7)

MIRHNEES:  (by B E)

1)
2)
3)

HERR M
A SEHM RS EEEHT
REIERIEAMARERS R RIRGHE

MSIRMAYERS:  (by marschen1992)

1)
2)

BANRAEEE (ML 8ER, SRAIM, TAZ
AREH (BMNEREEMEET, RIENARIMREAEBIBIE) NAEXS.

MR AR BB

1)

2)

software is different from auto industry, A }13%JB7E software EEZE auto AEB4> automated
7 . software developers take more to train,

R E[EY hire temp worker {4 financial advantage, XBZEHM AT E. JREEFER, EE may
take multiple temp to replace 1 FTE, total cost might be higher. so productivity needs to be
considered as well,

BREE T B, Aft4R 25%, 7= workforce (BB 25%, ARIMAN AT ZIIA—E, FHE

provide more evidence, (by AfricanMario)

16. HEHAE
(4B 5#]

Ceo PR TIL K LI 4%AVIEK K 1 92 B9 occupied F —E )X T, XKML T Z55F WM XIMRA QRS
NK. FTEEMERGE XMIEEIETY K 4%, ILLIEANF]E expand business,  (by
ESSENTIALS)

(]
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V1: CEO of Advantage, Inc. make a proposal to CFO to release money for a consturction project. Here is the
memo:

"Statistics showed that number of rental units in the past 10 years has increased by 4% annually in city X. The
occupancy rate in the same periord has remain at 92%. This clearly show that economy is promosing and the
attractiveness of city to new residents for next year. Therefore | request you (CFO) to realease funding for our
compnay to build two large residential complexes next year. Building this will increase the number of rental
units in City X by 4%, independent of other competitor's project. Since the occupacy rates is virtually
guaranteed to remain the same. Adding my units next year will increase the profit of our compnay" (by J%4&

WHA)

V2: CEO wrote a letter to CFO: the number of rental units has been growing at 4% annually for past 10 years,

but the occupancy rate still remain surprisingly high at 92%. This shows a business opportunity and
attractiveness of rental market to new residents to the city. Therefore, | authorize you to release the funding
for two appartment building complexes, to be built next year. These 2 complexes will give a 4% growth of the
whole rental market, independent from new constructions and conversion projects from competitors.
Therefore, these 2 projects will increase company's profits and business growth,  (by Chris Xianer)

V3: Advantage INC (—3%X construction # rental /AS]) CEO %5 CFO §—%1=:

i$ 2% 10 £E the number of rental units — B {RIFAESE 4%[5]’91{(, 1B occupancy rate remains at 92%
(higher than expected), XM BRFRA1L54T, %ﬁ%l%‘eﬂi)‘:;ﬁ%ﬂ)%% BTSN local rental market is
underserved, ZE3RKMhHY CFO 5FIGE A BRI EZIRMEIA S, release fund for 2 new apartment, and it will
be guarenteed to be filled, IEHE: 1) XEWHKES ﬁﬁiﬁﬂﬁ 4% MEEF R, HTEEFEELIIEKT
1% ( these projects alone will contribute to 4% growth in the local rental market, independent of any
potential projects competitors may undertake.) 2) Z5/AS K E = profit (CEO claims that these
projects represent a tremendous opportunity to increase profits and grow business.) -->TE X DRI .

(by Aaron_Yang)

V4: aletter from CEO to CFO to allow funding for building two buildings:

Rental Units increases 4% annually, rental units's occupancy rate 92%. This means global economy is good and
rental unit market is good. Hope to apply funding for two buildings so that the two buildings will obtain the

4 % increase of the market, those other units under construction or from other developer doesn't matter.
These two building will bring tremendous business to the company. (by anyinggg)

V5. {EXE A NTTAI— argument, HHAYE— real estate industry f§ CEO 45 HE, BEmEX
IE+8EE X W aY rental building I&/N7T 4%Z 4, %A1 rental rate A2 hlgher than expected, Ffr M fth3E
3K CFO release fund for two new buildings, especially to fulfill the need of new rentals, despite other
competitors already built some building complex in the same city. (by offergirl2016)

V6. CEO: the number of rental units increase 4% annually over the past 10 years. and the occupancy rate is

around 92%. Hence he is planning to funding two large apartment complexes, considering 1.they will build
two buildings, independently of other developers. 2. it will bring extremely benefit to the company. 3. the two

additional buildings will present the 4% increase next year. S K27 ., U BT EZIM T EEHE
BXH. EPXREESTRRKN—1tE, BEXATENERE, RAEAMETR. . . (bygoodwillhunting)

V7: manager %5 cfo fUHRE: HImEBERETERREGEIEK 4%, occupation rate unually high 92%.

The manager asked the CFO to release funding for a large two apartments complex, which satisified the

market demand for 4%, independent of other constructors. The manager believed the current growth rate will
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continue and sustain. Investing the new construction project will increase profits and expand market shares.
(by hujingchen)

V8: The rental house market is doing well in the city. Occupancy rate is at 92%, and rental room supply grows
4% every year. A CEO of a property firm argues that the company should start some new rental projects that
can increase the city rental supply by 4% independent of other ongoing projects. And the occupancy rate is
pretty stable, so the projects are gonna be very profitable. And the CEO is writing to CFO to get the funding
approved for the new projects. CEO thinks this can be profitable and expand the bussiness. (by jennz95)

%‘E%FE\%:
MR AR (by offergirl2016)

i AMERARFTARKEFER building R—E M4 popular, ERSE—HXKKZEFTEE™
B, Pl overall speaking, the plan may not make great profit for the company,

MRS R (by Ms 127T)

1) HLeE
2) AR
3) -%%B—ﬂ&{ﬁ:ﬁ
4) FEEEE
WS E (by Aaron Yang)

1) Tumfrix, TEBRARRAFEK
2) REEKTZHMOA—ERE
3) MEIRZHAR—TERE profit

MR AR (by Z2/]\242Y)

1) occupancy rates 534 /?fi@ tHEFINER,;
2) BI+EMNEERAEKSELSEXNE, FNAT T —hEE TR, FEE competitive, RA—EFS
’eFE,

MR AEAERE:  (by petitechou)

1) Past trends cannot predict future. {EE % B Z[EF| HAL T GERZ N market FYF =

2) XA FZEE] competitor. B O XN FHRM—AFAIRNIE, XAEHIIE Number of rentals SIRANERZ
SHEE ABMIFASEN, &5 occupancy rate J§

3) AREH, EERZHITIE costs Of projects.

4;,] ?}TE'T El]/u\ (by CathyGYM)

1) Hithe%, 10 EREKARERRAKDESEK
2) causal oversimplification: “occupancy rates —EH{ESHFFE N%" A—ESE'AXKEFTI—ESH
5/4R % new residents”

3) gratuitous assumption: high occupancy rate o] MR IFE LB

*‘] ?E'T Eﬁ/uﬁg (bys_—y)
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1/1\ TR 4% Hith bW th FLA S8BT 4% BARNHIEBT
W ETERREHTETIREK
iﬁﬁﬁﬂh Z 00 profit LLANARS MR EE

MR AR (by Chris_Xianer)

1) FTEARFRXE

2) competitor th H O] gEIX A48, &k oversupply

3) REBEEH project BTEMRIL, MREBEAZRIPHYIAE (LLINRBX, HHFZIBAE blah blah
blah), FtExNAE 92%

4) /\T%(H:'x
MR A EER:  (by afdsfadfasfdfaf)
1) A—EE economic vitality JRE 7 high occupancy rate, B ot 2 X FEMHER

2) ﬂ‘iL: increase AR ARt S
3) cost O gEKIT revenue

MR EES .  (by TracyYin)

1) Occupancy rate O g% remain, BB T ARMEXE, AFfET .
2) Competitor thiFEIHALER =M, BHESITIT K.
3) EMXHEZIE, BMAKTR%i, Cost-benefit analysis

HRRENE (by jennz95)

1) 1 EBEARATEEZZENFHERLFMINEH market dynamic. It's likely that the space will attract a lot more
new platers, and incumbents with large market share might launch price war to defend their share.
2) 2 27%FB EB{KH bussiness strategy that differentiates from the rest of the competitors. tb @01 FAl]

fy target customer 2if? NIZBEAEMN/IEFIMA? B XLEITRRAE DML EASENH A

3) 3 2 asaCFO, I'm more concerned with whether the return on this project will be the best return we

can get. MNRIMATKTF EH FIEY project W2 EFEAIMNIE, FIKAIFELLXT, then instead of
entering the market by doing something on our own, we can use the same money to purchase some
smaller company that has property portfolio already in the space.

7.8 HJE (food for thought)
(A B mE]

E— M AEXRBEFEERMINNBERNLZERE, SHINBENELREBCENRT (by
ESSENTIALS)

(%]

V1: A local bookstore “Food for Thought” specializing in cooking related books has a featured in-store
strategy that it always makes a demonstration of food. The owner proposes that since its profit is steady
for several years, it should cancel this strategy and try the strategy the major bookstore chains and
internet bookstore have. The owner recommends that the store discount their best-selling books to
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non-profit to attract even more customers and outsell their competition because major bookstore chains
and Internet store have used the strategy successfully. To offset the cost associated with the deep
discount, the author also suggests discontinue the cooking demonstration. As a result, the sales volume
and profits will be increased. (by ¥4k &gracefruit)

V2: Food for Thought &—3< locally owned bookstore which focus on selling cooking books. FT B§22E
—EA i, BRTHESXRHE, ©iRM in-store cooking demonstration by local chef. 477 #—{2#
FT B9$5E, FT should employ the strategy used by major chains of bookstore and internet book-sellers.
The strategy is to provide no-profit discount on FT's best-seller, thus more customers would know FT
and FT’s sale would increase. Ti. B8 T 574} best-seller B93rF1H K AIRE, FT NiZBUH in-store
cooking demonstration 3R/ . (by ZJLIE)

V3: XF— bookshop, EKESEZI{TH, JEEFH in-house cooking decorations F15Z wine and cheese
(local chef in the shop) ,BRTE EMFE—ERIRE, EEUA TIBKMNNFDE, FERBUKE by
major bookstore chains and Internet booksellers, 1 H K 47X KA MTINRSE BN, A Uh1]
thEE deep discount, ARG H 7 HESHIXLE costs of the discount, J& 1R FEE its in-house cooking

decorations, 1E{RETFOIXER argument,  (by £&2 8972 i)

V4: Food for Thought Bookstore fYFRER, A#EE1E: A author B 7 H email 45 Food for Thought
Bookstore {4y business manager, A2 : Food for Thought EMHJE, BITiE Y chef SEBIEFH T
cooking demonstration {2%F 7 $2 E89F5H, i Food for Thought adopt and apply —£¢ major store chains
F1 internet bookstores Y strategies, X%t vendors (3§ major store chains # internet bookstores) Xf&$
BATFTH, JLFE T AE profit (Y2, Food for Thought R7iZ R FIIXTFAYKRES, o UBIERIRAIOHE
5|5 2 /Y consumer, [E /T discontinue cooking demonstration [} offset ¥TH T R AF) AL, MM
realize greater profits. (by sparklestar)

V5. {EXFKFEHIZ— local bookstore SZfik H AY(gourmet), XN EEMRL business manager 15,
HEEAREAINBIERITIEN In-store food demonstration (& 7 =M demonstration 7)) ZINTiEE
REZRETRRENFE, ERMIAAXNFAZTUET K8, BT HEFE A major
bookstore chain and the Internet bookstore {§ FiEY2E strategies, E{ATT AT EF0M111H best-seller
books FEffYy, FEEIREFIE (FLEEBFE) ZEmTIARENEMNE, RERTIUKSIKEME,
B 4 7 HUEX —WUE TR AIFIER)N, ZEBUH In-store food demonstration FHINARS:, M kE
KPHEESEEIFE LF.  (by ravenbechill)

V6: the owner of the bookstore, Food for Thought, emailed to the manager:The profit of the bookstore has
been stable since we began XXX and XXXX.Bookstore (J& 1Y Food For Thought) f§ owner 5§ 7 —$f #3425
8y manager, BMIJER IR 1E local B chief SRR F cooking BHINZE, HFMEWHNATHT
™ win & cheese bar, [EEMFEMRIZE. MRBAZ N book chain F1 internet bookstore H
¥, IERFZNPELFEHENHEE, RNNFE—ESBKES ., FHITEEER best selling books
RIEERE, FIRZ1IEEIE cheif KA illustration IXBERAA, XBERMMNE—ETINRSIEZHA
3k, FERFRSFIENER. (byKaaaa H[F)

MFIREMNER:  (by Chi0000)

1) AXNZANREMEANOEGER LM BEMERARL—F, FTREEENERER—HNEHEE
B, EEBEAINBRALER.
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BUER RIS SEERLS, BRNERIJEMREEARTMEN, MMmHEXTHE.
*lj &FE1 EIJIL.\ (byggid\ﬁﬂ)

1) $Ai=25Lt: cookbook store 1 chain X internet YR FIRKX A B ZE A M E T HEA—HF
2) AR HREURESREZENRFER, HINRNET, BURSREE T, MULEE
ZEH

IR R (by L78H% )

1) REEIEIETNBR—ELLZEBR BN %
2) Z9H9RLART] RE TR RE KKk
3) BEEMBRAIF NI EANIES cookbook, [ O] #EE Z K EKAY demonstration

MR AR (by sparklestar)

1) 1%KLt (Food and Thougt 2SL{AJE, 5 internet bookstores NEEFEELL)

2) L% (internet bookstores SRESAIRTIthiF B MM E R FMH, MiX % Food and
Thought ¥ ARE&) |

3) EREEIE GAAFTHIELL cooking demonstration R 5|[%, {BFFAKIZ{HAEX evidence)

WM ER .  (by minanana)

1) false analogy: cookbook store is different from general bookstore, strategies applied to general

bookstores may not fit into the content 1
2) gratuitous assumption: close demonstrations may affect the volume of customers, accompanied with
deelpy discounts would have a negative impact instead of incrase reveneue.

MIRMAEBEE:  (by B/NE)

1) TIEbM, KREGES&RM _EHSE v.slocally owned &[]SR IFHBHETTLEG?
2) cooking demonstration B4 profit 8% IK5Y discounts B4 costs N? AT H—EE FFHHILE?
rinst ol AR S| 5 ?

AR EAZERS:  (by mandyc)

1) AAMBNATES ZHIUEERRA, FLARASIMLIEFRIFETREUT XA strategy, AKH
AINTTRER F AfA: customer service, various selection... IX 46K 2 Food for Thought f~—EfE
S,

2) increase in sales volume does not mean an increase in profit

3) EHEFEEXRHIXA strategy fY negative impact, i.e. hurt brand image, loss of the loyal customer

(lb\o o ?‘X_.TE_/\F‘T%’I’%EE)
MR R (by Kaaaa 1 [F)

1) BRIEARNE L assumption: vendor book chain #1 internet bookstore ~—E & #;E, BFjEZ 0]
BEN40 bookstore &,
2) bade on afalse analogy, BIfF B #jH, thARRBEMNAFEEE, L internet bookstore EEUTA
JEEEkBE & BAFTRKENRE.
3) Food For Thought TJfEE A Y= S 5= demonstration of the chief, ZNRBUEMIE, EEHEE A
BREKT, MBS TR,
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18. £y (stable office job VS work from home)
(& B mE]

MIERIESZFH. BEFN, S%H scheduled UETEETE, 54 % socially isolated & T
ERFTRIR, BEREAIIFEX I (by ESSENTIALS)

(]

MR EAE AR, EEIRILTE self-employed F1 work from home B AR LMy, {B2 working
at home will be distracted by cellphone, neighboring chaos, %8 —/~H CAY schedule, £#IR#IRZE.
furthermore, working at home will be isolated from society, SEEZR L {EABEH opportunity for career
advancement, PR 7E office TEAEBELLER TIE#HR1EE  (stick with the office will be benefit in the
long run and will earn more salaries) , [a]Z0{a[1EE?  (by Alonight)

V2. A& TFE stable office work, #A/5 B C T work at home, {EZ&EIA4 working at home will be
distracted by cellphone, neighboring chaos. [X{ % working at home will be isolated from society, FEZK A,

BEEMEE, 52 Iﬂﬁﬂ[ﬂ A I EE B H 4512 stable office work will have greater profitability in the
Iong run. TR, —HBXAJLAIE.  (bylynn ling)

V3: People are debating with stable office job with self-employed or work from home. The later has
disadvantages from many aspects. People working from home are potentially suffering more distractions from
personal phone calls, children, and even noisy neighbors. Additionally, people who work from home are not as
socially connected as people who work in corporate. Therefore, people who choose to stable office job will in
the long run earn more than self-employed or people work from home. (by {23141F)

V4: Newspaper’s Career Advisor column concluded that office workers’ earning is greater than work-from-
home worker. Below are the argument points: (by F£7&)

1) Working from home workers face a lot of distractions: lousy neighbor, noises, and miscellaneous.
2) Without the set schedule, working from home workers tempt to avoid work and have low efficiency.
3) Isolated professionally and socially, work from home workers are lack of opportunities.

V5: Generally speaking, it is financially unwise for people quit stable office job and start working from home.
It is there are a lot of distractions when people working from home. People working from home tend to
procrastinate because there is no discipline. Also, working from home make people isolated. Therefore, it is
financially more advantageous for people working in the office.It is unwise to quit a stable office job in order
to be self-employed and work at home. A MIEHE, HERNDAE S neighbor I, ZREKR, BE
avoid working £, SR X1RTEZK /3 isolated with the work place, % career advancement %F, Ffrld
AR IZ quit stable office job and become self-employed. (by rachel lli)

V6: LEETJJ/AEIVEttT%tIVEﬁ% =R 1. AR ILEMASEXTE LM abstraction,  EEa0%R
E, 81 REFEF. 2. EXLEMAEZEREITY, EMHiES5 avoid work; 3. SHSFAERR
B, =X A career advance BIRHI, A argument ER3% B 2545|F1iHZ ., (by FFFFFanfan)

V7. — | advertisement iﬁﬁ Iﬂ?’f?ﬁ%)\%ﬁ%ﬁ:ﬂﬁ?%j@ﬁ’\] office job, % self-employed 3f H work at
home, XBHREHRS: , ERIEERZTILAZE, &5 distracted, £, XF— set
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schedule, A{1ER 5 #LEH|AIZE avoid working, B8 =, 40 office job HE £ Y job advancement,
Ilt, stable office job =% greater earning, (by Flower {95 %4))

V8: 1EZEIAJA sticking to 7£ office T {E Lt attempting to 7£ home T 1k, % gain greater earning in the
lmwmoﬁlm,Tﬁlﬁ%ﬁﬁ%mw%mWﬁm%ﬁ,@mmKE”“ AR IEZEE set
schedule fff|X< avoid working, &8 &£ being isolated £ 52 BR W kX E%FH, (by EveningYl)

V9! BRANEE—LEABFTRENMANIEEERIVSHARIE, BANIZMECEHA
SWEDHNREFFRERMC, MAXENTEIMNIT N RERFNAY TEFEEERET
5, REEEAERELENALIECWHAKATIRES, FIUBRNARSAELZERE L mE
HBRELIE (byz221106)

V10: Generally, office jobs are financially promising than working at home. while working at home, people
can be distracted by so many factors such as phone calls, noises, blabla. Self-employed people may be
tempting to ... and avoid working. In addition, if people are socially and professionally isolated, their
opportunities for advanced careers are limited. So sticking with an office job can gain more financial benefit in
the long run than self-employed person. (KL 2XHHIEE) (by Jessie Ge)

V11l: KER5> AE stable office workers, BB —EBDANEFERETE, XTI EXRETLENARES
be distracted by neighbors, phone calls, and house chores, Fff [ TEXUZEIX T, Futhermore, B AEZR TI1E

N BE— 1 EEM schedule, fB{11RE % procrastinate, MH, ZEft=<3FREFITH self-employed
workers Lt AN stable office workers, [F I, inthe long run, stable office workers $#%% Lt self-employed

workers Z. (by BZEHEIIH)

V12: 3ZH astable office people is better to self-employed and work from home, 25 J&E & : 1. work from
home [LLR A ZHZEEMTIL: BIE, MENBRFH KM 2. MRAE—IEF schduled people, self-
employed and work from home Lt A 575 F LXK, avoid work 3.self-employed and work from home fJ.A
MR, TREFTWKFE, RIYLXBNSESHZR (FERENHER) SEERIMSKERMH
stable office work people make better earnings than self-employed and work from home people (by
londons)

V13: stable office job VS work from home: Generally speaking, it is financially unwise for people quit stable
office job and start working from home. It is there are a lot of distractions when people working from home.
People working from home tend to procrastinate because there is no scheduled time. Also, working from
home make people isolated for professional information or opportunities. Therefore, it is financially more

advantageous for people working in the office. X HE-Z X AL FFsk B 1R KT quit job AR A EAHEES
. 2BENRAERH: HHNERE (1) ERIMMBHT nelghborﬂl phone call &1, %% avoid
working (2) ZHitXK], A=ty 3) S5MEE, FAFTFRIVER. &E—8E% (bylr116020142)

S Bk

1) false causal relationship: no correlation
2) gratuitous assumptions no evidence
3) Either or choice

SEBH:  (by F/H)

1) insufficient sample ﬁ%iﬁ’ﬁ;@ﬂ%ﬂ’ﬂﬁﬂ%ﬁ%ﬂ&ﬂﬁﬂﬂf RILIES—ESZEMERNITIL, #—
LG, tbmBEAFEBX, ADKRBELZHERNGEITIN, LHZRFEFERIE, MR

ChaseDream GMAT {ESC R 54 %18 (2021/10/08 #2) ¥ 2021 % 10 5 16 H (PAGES56/57)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
https://forum.chasedream.com/thread-1383277-1-1.html
http://forum.chasedream.com/thread-1283560-1-1.html
http://forum.chasedream.com/thread-1283560-1-1.html
http://forum.chasedream.com/thread-1283845-1-1.html
http://forum.chasedream.com/thread-1294495-1-1.html
http://forum.chasedream.com/thread-1303731-1-1.html
https://forum.chasedream.com/thread-1305170-1-1.html
https://forum.chasedream.com/thread-1308792-1-1.html
https://forum.chasedream.com/thread-1354862-1-1.html
http://forum.chasedream.com/thread-744293-1-1.html

£ /B 2021/10/08 [ R ER IR (FF/ 1Rk AR/ TEE/\R/EX)

BEENRNETE, BHREAITIRE! (REMBHXEXRHS L EBIEREAKRXLR
B FFAEIE)

2) casual oversimplification. X Z R AR T ELRSSBHALMEB. XERXARET . LLOEHMALE
KIL1E, ERAAITENIKRES TEFE efficent HRIRIMREBLNAE T, =iEh, AZ,
ERE, WEEAE colleagues 7E, B EMWE, E AEEREEO] BT~

3) gratuitous assumption, XEURFENBREZER TIESAKARNEEDT (FrIA #mit
) o BEXBREET . LLIMMERTTIXAKIL, facebook factime twitter ¥ LAY, AEZESA
TREGERWR, EATTRER LR~

MR MM = (by fightingctt)

1) BAERDIAHEF distraction, BARFERIZIXLE distraction —ESFERAER TIERIARIRER,
Fo, BMEAENDAZIE, thoJaEH SFHEHER distraction,

2) ERDAR—ESGH isolated, MAEBAFTARERELIEL, BRETUBRENEABHFE,
HBHERIN

3) BI#ERE setschedule, thARBEIRAATER THERA—ES avoid work, [ iXLE A O] 882 B HIK
. BRI ERSEN.

4) ERITERRES—EXE greatearning FEMLRMNER, REECEWAERITENA, HRE
g

5) RzWHRLELLRFHRN, B’ETRE, A#f400 Z/HFIE,

MIRHA TR  (by BEEEENH)

TERREKER, EFEAENAENMERSEREREIEXR, T RRPAIMMETENA—TESRE
%

it eE@M, MAERXHENERARE inthe long run h2XHR, HAEMEER TEHA
FANAEEBAT R T

other factors, MR BHHZMNRZRE, EATITENABLA—ERNLRS, M1 LLITthSEHMm
H=IEFTH

IR  (by hp5322)

1)

2)

3)

ARA—EHTIH, TREERZFNEX, EBEROMLTRIZ, KALHBEILIENE
EFEEZE, KB EIE,

AR TET AR, BFARRERURASWEKRER, RENEAN, FHIMNL, A
MBS,

AR TERA—EMRNLD, FIMTSHHAIR, REARBER ERFEFEER.
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