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Welcome! You should be hearing music right now! If not, check your audio settings. 

HOW YOU CAN GET THE MOST OUT OF THIS 
CLASS

LISTEN WITH AN OPEN MIND. TURN OF ALL DISTRACTIONS 
AND FOCUS. 

THINK OF THE QUESTIONS YOU 
WANT TO ASK AT THE END! 

“IF YOU AREN’T 
COMPLETELY STRESSED 

OUT, YOU ARE DOING IT 
WRONG.”

It doesn’t have to be this 
way!
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THE BIGGEST 
SOCIAL MEDIA 

MYTH
You have to be everywhere, and do 

everything, all of the time. 

IT ’S  NEVER  TOO LATE  TO RE-FOCUS YOUR EFFORTS AND MAKE  
SOCIAL  MEDIA  M ARKET ING A  PRIORITY FOR YOUR NONPROFIT.  

YOUR EFFORTS CAN PAY OFF 
QUICKLY WHEN YOU BECOME 
STRATEGIC, INTENTIONAL, AND 
FOCUSED.
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EVERYTHING I AM GOING TO 
TEACH YOU IN THE LIVE 

TRAINING IS 100% DOABLE 
- EVEN FOR SMALL 

NONPROFITS!

WHAT BROUGHT 
YOU HERE TODAY?

YOU FEEL OVERWHELMED 
BY ALL THE SHINY NEW 

TOOLS, PLATFORMS, AND 
APPS OUT THERE!
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YOU KNOW YOU NEED TO USE 
SOCIAL MEDIA, BUT YOU 
HAVE NO IDEA WHERE TO 

START… OR YOU’VE HAD A 
LOT OF FAILED STARTS. 

YOU FEEL STUCK, LIKE YOU 
ARE JUST SPINNING YOUR 
WHEELS AND GOING 
NOWHERE. 

PUT YOUR BEST ANSWER 
(#1, 2, 3) IN THE CHAT!

#1 - You feel overwhelmed 
by all the shiny new tools, 
platforms, and apps out 
there.

#2 - You know you need 
social media but you have no 
idea where to start or you’ve 
had a lot of failed starts.

#3 - You feel stuck, like you 
are just spinning your wheels 
and going nowhere.
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WHATEVER BROUGHT YOU HERE TODAY, 
I FULLY SUPPORT YOU! 
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Treating your social media plan as a 
cornerstone of  your nonprofit marketing 
strategy—rather than something 
shoehorned in when you have five 
minutes to spare—will result in 
dramatically greater impact, 
engagement, and revenue for your 
organization.

STAY WITH ME UNTIL THE END!

CURRENT SOCIAL MEDIA LANDSCAPE
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of users are spending more time 
on social media

DATA INSIGHTS 

2020 SOCIAL MEDIA USAGE

of Americans have a social 
media profile in 2020, 
compared to 10% in 2008

43%

BILLION active social media 
users around the globe

3.96
million new users since 2019. 
That’s almost 12 new users every second!

376

79%

Source: Hootsuite

DOES SOCIAL MEDIA MATTER FOR 
NONPROFITS?

YES, 94% of NGOs worldwide agree that social media is 
effective for creating online brand awareness

YES, 30% of nonprofit website traffic currently comes 
from social media

YES, 36% of social media users say that they have 
used social media sites like Facebook and Twitter 
in the past month to show support for a cause

Source: Global NGO Technology Report
www.jcsocialmarketing.com
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of 30-49 year olds are on at least 
one social media network

DATA INSIGHTS 

SOCIAL MEDIA BY AGE

of 18-29 year olds are on at 
least one social media network

78%

of 50-64 year olds are on at 
least one social media network

64%
of those 65+ are on at least one 
social media network

37%

88%

Source: Global NGO Technology Report 2019

PEW INTERNET FINDINGS 
OCTOBER 2020

Roughly a quarter (23%) of 
adult social media users in the 
United States – and 17% of 
adults overall – say they have 
changed their views about a 
political or social issue because 
of something they saw on social 
media in the past year.

Pew Internet 

WWW.JCSOCIALMARKETING.COM
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According to the 2020 Global Trends in Giving 
Report, 25% of donors say that social media is the 
communications tool that most inspires them to give.

WWW.JCSOCIALMARKETING.COM

OUR UNIQUE 
RESPONSIBILITY

WWW.JCSOCIALMARKETING.COM

Trust in institutions, brands, 
nonprofits is at an all time low.

The content we share should 
build a community of people 
who believe what we believe.

We have a moral obligation 
to engage our communities on 
digital platforms.

SO WHAT DO WE DO 
NOW?  
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If you still aren’t convinced that your nonprofit can actually use social 
media to turn fans to donors, advocates, and active participants –
then you may not understand the essential elements of social media 
content that converts.

There is no silver bullet, and there is no money spigot that can be 
turned on and left to pour donations into the bank account.

TO GET PEOPLE TO CONVERT:

People have to KNOW you. People have to KNOW you. 

People have to LIKE you. People have to LIKE you. 

People have to TRUST you. People have to TRUST you. 

3 MUST-HAVE ELEMENTS OF SOCIAL MEDIA 
CONTENT THAT CONVERTS
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ELEMENT #1 – COMPELLING 

Is it compelling?
The definition of compelling is “evoking interest, 
attention, or admiration in a powerfully irresistible 
way.”
At least 80% of what we post to social media should 
strive to be as compelling as possible.

DO YOUR POSTS HAVE AT LEAST ONE OF THESE:

An eye-catching visual

Movement (i.e. video, GIF) to grab attention

Punchy headlines and language

A great story

Remember that each platform is different – while a two-minute video 
works well on YouTube it certainly wouldn’t on Instagram or TikTok!
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WE DO NOT LIKE TO BE 
INTERRUPTED. 

LET US KNOW! 
What is one tool that you use to create 

visual appeal in your social media posts?

ELEMENT #2 – CONSISTENCY 

Is it consistent? 
Quality rules over quantity on social media – but 
consistency is the name of the game.
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CONSISTENT CONTENT 
CREATION MEANS:
It looks and sounds like you. 

You understand your brand voice. 

You know who you are talking to.

You are laser-focused on creating content to achieve 
your goals. 
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EACH PLATFORM 
IS ITS OWN 

COUNTRY. 

ALGORITHMS REWARD 
CONSISTENCY.

LET US KNOW! 
What is one way that you could be more 

consistent in your social media 
management?
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ELEMENT #3 – CLEAR 

Is your message clear?

Do you have a clear visual branding guide – do the 
posts look like they are all from the same 
organization?

Do the posts make sense? Are they clear and concise, 
succinct, free of jargon and insider speak?

Can I easily understand what you do and why you 
do it?

WHAT IS THE STORY 
THAT YOU ARE 

TELLING?

THE BEST SOCIAL MEDIA POSTS CAN 
BE UNDERSTOOD AT A GLANCE.

It takes mere seconds for a user to determine 
whether or not they want to watch the whole video 
or click over to your website for more information.
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CLEAR CALL-TO-ACTION

Pick ONE action you want people to take –
even if it’s just a like!  

The more engagement you get, the more the 
algorithm sees you as a trusted resource –
and the more people will see your post, thus 
getting more eyeballs on your message.

46

47

48



1/28/2021

17

Organizations that bake social media into their work 
and spend targeted time building their communities 
are going to get better results than organizations 
that show up once per week and post something 
half-baked and mediocre.

YOU WILL 
ATTRACT THE 

RIGHT PEOPLE.

YOU WILL SPEND 
YOUR TIME IN A 
MORE EFFICIENT 

WAY. 
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YOU WILL BE ABLE TO TELL WHAT’S 
WORKING AND WHAT YOU CAN IGNORE.

SOCIAL MEDIA IS A VALUE 
EXCHANGE, NOT A 

TRANSACTION EXCHANGE. 

IT’S NOT ABOUT 
OUR SELF-INTEREST, 

IT’S ABOUT OUR 
AUDIENCE’S SELF-

INTEREST.
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DO YOU NOW SEE…

How these 3 essential 
strategies can guide your 
entire social media plan?

How easy it could be to 
create a workable social 
media plan once you know 
all of the ingredients that go 
into it? 

REMEMBER WHY 
YOU’RE HERE!

You feel overwhelmed with all of the 
choices out there around social media. 

You know you need this in your marketing 
plan, but you have no idea where to start 
or you’ve had a lot of failed starts. 

You feel stuck, like you are just spinning 
your wheels and going nowhere.

YOU ARE ON A MISSION 
TO DO BIG THINGS, 

CREATE A TON OF IMPACT, 
AND TAKE ACTION!
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YOU ARE INVITED TO JOIN ME IN 
WWW.SOCIALGOODACADEMY.COM! 

SOCIAL MEDIA FOR SOCIAL 
GOOD ACADEMY 2021
The only live online training for nonprofit social media 
managers who want to play a bigger game, make 
more impact, and get 10x results.

This program will give you my complete social media 
system, designed for nonprofit professionals that 
want to stop spinning their wheels on social media 
and start getting real results.

www.SocialGoodAcademy.com

WHEN YOU FINISH THIS PROGRAM, YOU WILL 
WALK AWAY WITH:

Confidence in your knowledge 
of what will work—and what 
will not work—for your nonprofit 
on social media.

The ability to focus your day 
and to prioritize social media 
tasks.

A plan to consistently create, 
curate, and share compelling 
social media content that will 
resonate with your audience.

A playbook for your specific 
nonprofit, which will provide you 
with specific ways to captivate 
your supporters and to build a 
real community.
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HERE’S WHAT IT 
LOOKS LIKE ON 

THE INSIDE
www.SocialGoodAcademy.com

“I DON’T HAVE A SEXY 
CAUSE TO SHOWCASE. CAN I 
STILL USE SOCIAL MEDIA 
FOR MY NONPROFIT?”

“HOW DO I GET 
BUY-IN FROM MY 

BOSS?”
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“I DON’T KNOW WHERE TO 
START. I FEEL LIKE I MAY 
BE OVER-COMPLICATING 

THINGS.”

THIS COURSE WAS CREATED 
TO HELP YOU:
Better understand and make sense of the social 
media landscape and emerging trends that affect 
nonprofits.

Feel self-assured as to where to place your focus.

Develop a consistent strategy rather than frantically 
posting the week before an event or fundraising 
campaign.

Turn storytelling and social media engagement into 
action!

YOU ARE INVITED TO JOIN ME IN 
WWW.SOCIALGOODACADEMY.COM! 
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