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AW BEEZ N ATEZ IT REEMZREGT MIREER THENERNE, BEEREE, KRIJUSE,
(by ivenoidia) [E]

The following appeared in a memorandum from the information technology department of a major
advertising firm:

“The more efficient a firm’s employees are, the more profitable that firm will be. Improvementsina
firm’s information technology hardware and software are a proven way to increase the efficiency of
employees who do the majority of their work on computers. Therefore, if our firm invests in the most
powerful and advanced information technology available, employee productivity will be maximized.
This strategy ensures that every dollar spent on enhanced information technology will help to increase
our firm’s profit margins.”

SERFHES:  (byhaleysls)

1) REBECASAIIRTEMEBHIE

2) EIARINEREHHMRE

3) RIVNESHNASA—ENES, TEHMEEW, 7AW R K+ A
4) REEMIERIRAE it FIpA (Pban gLyl asmuizill R THy) FATHRE9FIE,

WHIRHEAZEEE:  (by xxlsad)

1) 20m profit 975 cost 1 revenue P, 3R IT, <1EHN COST, BErIAAR—ESIEN profit;

2) BT, RIA—ESER FURFERERAHTZIN, FrEHART,

3) NEBRZEAEFEAFCTEFAHERNLD, E(IEEAINFEEEWTEE, LMBEA
R, FrIBMEIRANT, 18 TSR

MRIREAIT S (by LINIINI)

1)%mﬁﬂ*$%5%$iﬁlﬁ$ — R, XEREEEEERSN, RESKE. THLHE
REFMER,

2) mﬂﬁmemwmo&meﬁkﬁAﬁﬁ EERESE, BRNIEEFRSENEA
FEXNRTHTZI, BEEX S AR T EREFAKSRE,

HHRENE (by Vivian Zhou1996)

1) causual oversimplification, 0 productivity IR EBRZ .

2) gratuitous assumption, A—E invest BT, TEER T HAZWIXA tech, TJEE/ATIHY
FEVSAFELM.

3) ATH, invest I REREZBHFN, BEESE.

MR AR (by RXE/NEEF)
1) ZBME ASW@EETEFEEMEAELNE, CHRTARNARIE, TERES.
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2) ZimfRiR: BEERRRATERLMWAT NG, ELRE KRATLARELWEER. MEE
BERETSIHMERSNE, T—RIFARRE? F—BAFR? T—%%7, BmRER
ERXANTUKRE, SAAELIETIE?

3) AR SI#EXNFRALZNMATK G RILR, B—HENFEINRIZ EREE E
Ko

4) “FEE— XPABARASIH, EARLS|H most powerful and advanced, 7% 8T HAth
EEE. TUSIHMENPRN, MNEAEES, FHARFE?

MR ERS:  (by SophiaSss)

1) sIANXMEERETERE FEAE, AUfE

2) ETE, SIHHREENSE, RIVEHSRSE? RFRRSHMEFIFHRA, Wi
AERERE, A% RIWRENTENRE, FERHER?

3) MEIBINFIRS profits 77 RIREFMAXEREFTEL D cost IB? FT—HAEMRS
e M bR T FE Ve

MR ERE:  (by Yoa /) Yoa)

1) g€ assume ZIHY/A SR FITRF L F A technology investment, ER{RIEA valid

2) ERABEWN, EBRELRMUIAFTE typeindata HEFWEDE, FAFESREZE, 4
KRB REAELILRIA

3) XAHBIFA dollar S THRBFPLEIL RBXS, ZHEIEMH

4) AR HINARFIRO A EALIN, all things are equal £9/a]

IR ERE:  (by Emmmmmmmmm)

1) REVEHFA—ERRESWE. THEIEXSHNATIIANS, cost BVES

2) BMfFgEiREUE, SIHRARtBA—ERIESHER, (LNTURASEFLIEBRANRIEE
HHRBREZWEREIFEA, MNELF—EREET, PR KN TR

3) BMfEREIRSER, W A—EEMXNASEF, EARE cost-benefit analysis, 15N EIXLE
WEKRKE, ASIHAEEAR

MR ER:  (by emmmliao)

1) causal relationship between better IT and higher employee productivity is doubtful;

2) the assumption that higher employee productivity will lead to higher profit margins is
unfounded (Rt E RLtL N/ ZHEFH T sEL M) ;

3) cost-benefit analysis -> cost of the most advanced IT may offset or outweigh the benefits -> not
necessarily increase profit margin

02. =4 4 (auto dealership)
(A A w&EE]

ChaseDream GMAT {ESCRE& %18 (2019/05/13 #2) i 2019F 5 B 21 HEH—


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1347139-1-1.html
https://forum.chasedream.com/thread-1319835-1-1.html
https://forum.chasedream.com/thread-1325393-1-1.html
https://forum.chasedream.com/thread-1330309-1-1.html
https://forum.chasedream.com/thread-1334692-1-1.html

£ /B 2019/05/13 [ ER IR (FF/ Rk 4/ TEE/\R/EX)

EXR—RERASES BZI8 B (KMEZY)  AiM/ELRAM ERECRERE,
EEZERTOIEMTE, ZEREHEEF BAG. AF2AHh. ARFNTRS
inexpensive aotumobile T/~ &, HRITNE, RMIEER, FUATRIRIESHE, AL
SmERE, WERl, 2 ANEREAZERERE. 2. ARNFREETRA—N, Sin
FEREANERSmRm BRNEBMMNIL, HEARBA—#. (byBessie Bai)

(]

V1. The business manager of a local auto dealership recommended the following in a memo to the

dealership’s owners:

"During the month of June, when we advertised our luxury automobile models in the local newspapers
and placed them in prominent positions on our lot and in our showroom, combined sales for both luxury
models and our more inexpensive models reached the highest point for the year. In February, when we
focused our advertisements on our inexpensive models and featured them on our lot and in our
showroom, overall sales were lower. Clearly, if we want to maximize our profits, we need to put our
luxury line front and center in a more prominent position, year-round. The luxury line clearly attracts
potential consumers who, once they set foot on our auto lot, purchase a wide variety of automobiles
that generate revenue for this dealership." (by laku112)

V2: AWA %l automobile dealership, June %5 luxury models 3T 453F put luxury models front 5]
T highest sales for both luxury and inexpensive models; February %5 inexpensive models ¥ 4 sales
ReF . BrIlh TIRE profit K/i% put luxury mobiles front, year-round, Moreover, 3£ luxury fYIiE 32
f9% wide varieties of models, (by CherylZ)

V3: —/> memo: ¥ auto dealership XI1 % 6 B4 E {13 luxury auto models J7E showplace g%
i8], luxury auto sales reach the highest point of the year; X %I, ZHETXHN2 B (AHE, RIEm
EE—F6 BZEMNHEH) , 3 inexpensive auto models 7 H (8], inexpensive auto sales }% 45 2%
WEZLREMRT . Bk, XA memo b T45% EHEE, EIINEIE luxury auto model ERALTE
B3R, Rtz ATERXEFE, EELHEEOHTE luxury auto sales b, XHFERS|E
M PREE LKA,

V4, —AITREMDN, FiHTE July BIDK luxury lines ZE3REX_EFTT & F08 luxury lines R7EfEE
EARAYHL T7 {5545 both luxury lines and inexpensive lines FJ(EE FF7 . B2 A MR, X{E
inexpensive lines 275 B RIRAV EHH T SHENNE, HETET (7)) . BHXNEVA
manager 5 4518 EIE luxury lines EFEAEREBRNMNEXRRESHE., RIHXHMNERZ
77 luxury lines M SEEH 68 /13X a variety of automobiles. (by Airbuff)

V5. —ANAS)EEE 6 BRHE luxury automobile models MIAIRAL 2, iEHF prominent position
MA AR KAZTFEE? XANB sales FHiA R T 2ERS. AE 2 B 17 inexpensive
models, M THHE (FETEAMER) , REEI 2 Y sales bk 6 ARYK. FTLUX A manager
WA T max profits, R7i%#E luxury line put front 3f center ZE prominent position, B AiX#¥AEIK 5]
BEER, BWEBEEEFTR, BEX luury HENEXZEMEEFENTRMAES. (BRIFRK
M IORFEISIANS)  (by alisonorz)
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MR BT T =

1) 6 B4 Luxury auto sales JZIZ 0] §E 2 exception, memo Y sample size K/NANBE justify the
universal effectiveness of the strategy,

2) inexpensive auto sales RRAFTZHEMWMEIFE/LD, BEAEKXRN ., ZE change to focus on luxury
auto sales 1Y1E, RATHE revenue TJaE%, ESZHEN, REASBHEITHAZFEREK
FAET o

3) SmBEFNTHEEERY, TSHE T ROFEEARLAF inexpensive sales FYF
AKX, PrIME research BREEEZ/VPEHES, SBHRSDBAENTIE BREEHER
B

SEZBF&: (by Dorothyni hemmy)

1) BATESFEZE, profitth EFHT, {BEIXA profit /NEE simply attributed to the
advertisement, iFEER. REVHABSHENER KNS EEESZEE—MANE
KARGHIER K. (HEXER)

2) RMEFDEM EFEHTE5ILR, BhiFEMELLR T, inexpensive models FI{E &I
K5 7mE (EA)

3) {XXFEANAREIRIRAA T HAD@, BosEMNEBERE, € inexpensive models 7T
mXFL, HEFES.

4) ZBMNATRIERAR, REEXSLL,

5) #FROTEEAT revenue

6) 7EXBX LM ERKARBIHFEMRRIEHE, FEEZREZEHF luxury models fE4EFT
G

WISRIR A ERS:  (by HaibrarAi sY)

1) REXTEBEMENHEH T IRS profit
) FIE éJ?LﬁE’J budget, REEXRXNFEMINEEARRFT K, luxury F—EEEFHE A
RS C

ustomer services F1{& 7% 0] |{ keep customer retention rate. LK A5G th &K LE->IR
5 profit

:ln} rRT :ln

3)

vy

MRIRAAIERL:  (by GMAT-cracker)

1) False analogy: Sales in June and sales in Feb is not comparable.
2) gratuitous assumption: the higher sales do not necessirily lead to high profit.
3) ignore the demand of the potential customer.

MR RS (by MEFIE)

1) BfjE), NAFMZREERNA—F, AAEREREEH, EHXERE, A&k
) e, AREAEERREETRM profit, JEEFRRERE, HREMEREEFA
i

MR EE:  (by Hannahzzz)
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1) Bl BURANBMREGRENET, 2—MEYNET, KR#BEXE, —AMRKSAR
FRERE, AREEWIRK

2) & FURSESHER, AASIEERERSRKIIBE—DE luxury cars (Y dealer,
AERBMNXILKEENET, MEEEM target market X R/, SFEFKA] lose

significant market, and profit
WSIRMAHANER:  (by Sarohere)

1) XK SRR ERKRFEANLTT? EEMNBNETERAZHU

2) REMFAZAREIZHEEEA

3) luxury BN AS BN, SHEHHENS M, luury SIHEFIEEEAN, EEF
BER R profit

03. /A SJHE A% (airline eliminate flights)
RSS!

E—H P AR Analyst 545 CEO B Email: KERSMETIE 20%, RNEFZH T RsNIEE
g, FENASELINMERENT FE. —ERXERRSE T AINTETE, B2RHN

EFRARTTREE A TIB, E M Airlines RIFFHER T L3k, ERELEFBPELRKT, FTNE
BN ZEIER A . FTIAZEILBAFEREEIN, MERBRIPLIIENMEZ. (by charmingiill)

[Fd]
V1: The business analyst write an email to his CEO:

The profit of Provincia Airline has decreased last year. At the same time, it expanded its operation.
Also oil price increased drastically in the beginning of the year. As some other airlines also faced
the roaring oil price and they were able to increase their profitability, the oil prices alone not the
reason for the loss in profits. The newly added 5 flights (expanded operation) should be
responsible to loss in profits. In order to return to profitability, we should eliminate new flights
added earlier this year. (by nevsaynev222)

V2: P Airline 89— business analyst 25 CEO 5 email, 1iIE/AEEER] profit drop 7 20%-+ 1!
FERIELCBEATREN ASEFYIEE expand operation FF 7 5 N#fiiZk! at the beginning of
the year SH{/TIRBEEE Ak, NE1] fuel expenditure thBEEEAYRK! BXFHAEES! Hh competitor
TEXFE S TIE increase profit THE! Pl al@— & H X F A JLA new flights B! so FA(]
BITERRIR! eliminate XLEFAZE U/ TE profit BEBEIEAYK!  (By angelacheung)

V3: Provincia fiZ/A S CEO ijt: K/ F) profit decrease, EIRTHFHN E3K, ArIA SR
SRR BT, hEERE, AT T —L flights to 5 cities. B g H AT 2 /A 5]t 5] i w245
B EFHE RS, {BHL/ASE profit iF27 improve, FRLUBRMAESE P FE THEMNR
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A, B, FETEERTHFIPLE fights, FridFk11% eliminate ARLE flights,  (by FIER
yy)

V4: —3R Airline fy analyst 51545 CEO, BN T —FBUEEEMMENMEL. FAXFIXK airline
Ky profits TNfE 20%, —AEEAEVIRNT LK S VBB X HIEE, ERAMREASHEIE
XA, MBEP LR ASALIT profits I, FrRURMN ERKAEE—MNER. H—
A, EEATFIET 5 METHIMLG. SRR XEFIGHAML LRSI profits TREMER, Fr
MU T—FZBUEE], A7 increase profits,  (by chaaang)

V5. The profit of Provincia Airline has decreased last year. At the same time, it expanded itsoperation.

Also oil price increased drastically in the beginning of the year. As some other airlinesalso faced the
roaring oil price and they were able to increase their profitability, the oil prices alonenot the reason for
the loss in profits. The newly added 5 flights (expanded operation) should beresponsible to loss in
profits. In order to return to profitability, we should eliminate new flightsadded earlier this year. (by &

MAEXE)

D BT /A SR CEO THA{]/A S8 profit TNRE 15 T WANEE —~ 2 fuel cost increase —4>
E%ﬁi T five flights & A H /A St [E#f face fuel cost increase B[] Z @E’ﬁ%/z}ﬁj profit
improved Fff |35 fuel cost increase alone is not the reason for profit decline Fff | [a] @ NV iZ & 1E new
flights | I ZE eliminate new flights to improve profit (by curucma)

W EAE (by alzn2765)

1) The CEO fails to establish the casual relationship between the decline in profit and adding
flight. The sequence of these two events, by itself, does not warrant the former caused the
latter. There are many potential factors that may cause the decline. For instance, .... Unless
the CEO would rule out all these possibilities, it is gratuitous to attribute the decline in
profit to the adding flights in some cities. Any attempt aiming to solve the problem of
decline in profit must base on a thorough investigation to gather data in order to narrow
down and locate the actual cause of the decline.

2) The CEO commits false analogy by equating Provincia Airline and other airlines. The
dissimilarities between the airlines may outweigh the similarities, thus making the
comparison less valid. It is possible that some other airlines were enjoying the oil
compensation from the governments, which were promoting their own national brand in
airline industry, to offside the effect of high oil price, while Provincia Airline was not
enrolled to such compensation at all.

3) The CEO unfairly assumes that elimination of flights suffices to stop the decline in profit. If
the decline was caused by a combination of factors, such as..., some of which will still
remain in the future. A mere elimination of flights may have insignificant impact on the
decline in profit. Furthermore, the CEO also makes the assumption that elimination of
flights is necessary to stop the decline in profit. Common sense tells us there are many such
possible factors as.... The CEO must explain why none of them was available or why they all
failed to achieve the same result.
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S B
1) ZTHOBESZM: flight expansion & profit B/ HIME—K4? th B T RERIEY KA TREZ B
b

2) $HiRELL: HAM/AF) increase their profitability, thiF2MBAARSELF, MZ&EE, ME
BEEXEFEMAIAE,

3) LRIERIX: Decrease flight expansion —ES1F profit EF? J=ARRDIITEE, oI
/I overall cost, 12 revenue from these flights th 2 BE#ER D,

SR EE:  (by EF 5 Vamtoria)

1) False Analogy: P FRE AT MEMIAE AT ERASTE—HFE, FBL profits HIEKAI/A T
HIFEEAABEFHRSHEMERIEMT KA, compensate T iHITEYIEK

2) SMEBFZMHARTE: IAA PBE AT ES KN —FR T BN RE operation (&L, AMEH
HMTgEN: SENFHHM, FRIMEFRE

3) TRR: KHGRME (MRAEXEZHLERABHT, BEERETHEMNIHLS)

SRR EES:  (by Fehillex)

1) fbA, TTeeHMER, SE cost BN, AILXFED
2) WIUELHE, A= cost B profits EIE 0.
3) BUBMZ&ARDEEHRIELF, FIELEEEERESE.
MR MANE R (by starchoi)
1) false analogy: procia ASEREMASERA—H, Toektt, FUREMATINERE
EEZABEARIFEE, Il SEXFER
2) eliminate fT3I O] BE(EFIZ A S EHMM A ERA, MmE—25 8 4LFE
3) HMERFLERBEMLARR
HWRENERE:  (by BEE yy)
1) FALRANATTRIAZLE, MEMNEIRNABASDEEIIEE, BBRAFHSR
AR IR R M)\
2) FHERMEAT flights BIFR. A, IKABEIE, HANEFHINANX LML IER T RBRAF

TBIRIFAY
MRIRAYEBEEE:  (by chaaang)

1) false analogy
2) B SEEE profits TREIXAWKIE
3) RIFEAEIEMAIORERA, TRIAESRT

IR B (by EHEH)

1) TP RERJIENEN—ELT TREAES, YT 30%, A 0%t AEREW
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2) revenue-cost=profit, Hfth/A 5] B2 & 4 revenue (K K) -cost(K),Mf P AR ZE
revenue(/)\)-cost(X)

3) A, FRERANITM, AL KAEHF,
MISIRMHAYEEE:  (by helenmikaka)

1) BMEILAER cost Z sunk cost (MKT¥HL, FREEFTA ect) TELH

2) fHIREKLL: HAbAT= R 8)RMEH marketing campaign, renovate #148, 1EFBRSFIZ1E
revenue &

3) ZFE long term benefits, ¥k o] IMUF#A 75 market, 1 customer A acknowledgement

MFRMEE RS (by RIS )

1) FZIEEI%: TAAS[H the new flights F oil price FAERI &4E, &= SE cost LiKAIE
ES

2) TERELZE: IAA the new flights §%f cost EF, ~—E, XA cost-benefits 747, iF
FNENHMBERERSSE cost -F, k&N, EEFFERES

3) fEiRZELL: HMAS TR CIH. EEEHEE

MR ER:  (by Clemencedever)

1) MEASA—H, Fee—wimie
2) XFMM&thA—EsiliaEk EEW, A—ERBFERER, Ki% rule out HAth factor ¥ H
{# balance 93#f.

MR A ER:  (by BHI Ada)

1) eitheror choice, TJREBEETERSEFE TR, LML FAIMEN, REREW, Z%
3

2) insufficient evidence, RBEEANFLMAR T, MEBBNTHWAK, FARUERBKRNE
%, BIMXDENIIEL TR, BER2XFRE

3) BUEFM&thA—ERB, THRESMA—HIEFS, AIMEHBUERRER R, 96
Sk AHEHNESTEN, #H—DHE profit

MSIRAANER:  (by rrrrubylu)

1) HRAR. W RN EEMEA—ERSEAETEARE, FURFEMEKRA, b
REEE. EIRIEMN
2) fHIRELL. HMASIAZ MM LRE N, FREPRIFE,
3) FHA—EREN. EXEFMLEIEHRERSTIEL? FURERES complain, BEEZ
BCHANLS.
MR EES:  (byiseasen)

1) gratuitous assumption, eliminate Al BJBEIE R AR AT, A —ERBE BB NFE
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2) allthings are equal, XJIRZBFHN KHA—EEREM, LLAOXJIREENRERAN’
X k1T
3) causal oversimplification F;E BB 23 HNER SN, hNEEFNFHRIVENS

04. 8 &N H1'5ERR D (hybrid compact car)
(KA #E]

—/NREATEIEE R H(gasoline) g L FHBR SUV FREEHE T, 2HJLANFIFiR R
SHNIEFI KBV S EMNHHIEX, MEB — research I BAILEANEHEFIL/)NEZE, FFIUATE
FHAENS|ZE L EHEERELE., (by Moechan)

(%]

V1. SRZ4 =5 Road W By manager 1ii: /N, gasoline price has increased 10% and the sales of
our SUV cars and trucks has declined, E& %5 H EsE gasoline MK SE T decline, FHIE

H, MY —E fluctuate, IUBTHMTR KT —RRBIRHME, customer B ABEM L LG
reluctant, /A E)HJ large automobile FNEES R, B/WER (Fild, TeE) EESLEFH, EBEX
ROHEMEEXREL (MIILEA T — KAl abnormally WEEMIE) |, ENEREEARFT (A
A EBEEL even fairly small cars) ., BIL/A ] research team #ff & 7 —## smaller, energy-sufficient,
hybrid car, 477 sustain its sales and maintain market, /A S]Z shift most of its production to the cost-
effective, hybrid-engine car. (by {Ha]5)

V2. —/NSEZERY manager &I &I gasoline price increase BY1R R SAFE /(] SUV F0 truck $EE T
B, BRI —EEB fluctuate B2/ EASUEAMNFEN—SBNEMAZKRE, REAHNE
sudden increase SELANTE/NFEEARERXT . AFXNAFTHY R&D FBIIHFFH K T —7F smaller
fuel-efficient hybrid car, REMIRE L & =X FEAh{]AY sales A RERE £k,  (by Winnniee)

V3: A manager at an automobile and truck manufacturer says: In last month, gasoline prices have
increased a lot. Usually customers are wary of purchasing larger automobiles due to the increasing gas
prices. However, this time the prices are so high that many customers are even reluctant to buy fairly
smaller cars. Recently, the research team in our company develop a new hybrid electric engine which
can be more fuel-efficient. Thus, if we put most of our production into the new hybrid electric cars, we
can make big money. (by Laris1)

V4: A manager of Rado Worrior company said in a memorandum: “Recently the gasoline price has
increased dramatically. The gasoline price fluctuate. Consumer are wary of the gasoline price. Even the
gas price rise slightly, the consumers are not willing to purchase larger automobiles. They eve don’ want
to buy small cars. Our research and development depart has invented a small, fuel-efficient, hybrid
electric car. In order to maintain our sales over the next coming year. We should shift our product to
small, fuel-efficient, hybrid electric cars. (by alisaccr)

V5: ER—Bi1E— manager 525—3E SUV # truck ATIEZES: &IT gasoline prices has
risen in the past month, $Z%{ 7 reduction in sale RESRNMIBAR B KN, MmBE/NEERIEKEHST
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SEBRENEE, BEXRAKENMALZ K sudden 7, SEARREA X larger automobile 7, T
B/AS)AY research department 7T —FEFTAH AT AZE, BIE—HEIBEM, HXME show
potential in the market FE [tt/A TN 1% shift ESZiXFHZE, KT FaE sale (by /\IF 4/ \FEHT)

V6: 5|H— manager AR EFERIFIN—ERIA. L%@ﬂ%&?ﬁwﬂﬁmwm REJIN =

1. ENA, Bk 2ARHRNNERS, B &5 unusually large; 2. /EIWTJZE{K*J"ZWJAM%
X compact cars fA/Z larger automobiles. Xﬁ%’ﬁ%%, EINEEAZET; 3. Manager X% F 1]
/ANE] R&D B[ developed iX/™ hybrid engine 5 great potential market, P45 B R E over the
coming years, F{1I%ZIE production focus 4 = HH XM | ZRELIRSBCHHEE. (by
huhurubio)

V7: Gasoline price has increased 10% and the sales ofour SUV cars and trucks has declined, {EE& 5
B EAE gasoline MRIBKSE T decline, FHIEH, B fluctuate, UBIEM R LT —=
customer R Xt suv L2545 reluctant, /A S]HY large automobile FYEE D 1EI/J\$§:$¢J % F
F, RMNHENELEKRS, HEZEBATEE small cars, Eiﬁ@ﬁﬁ%ii?—ﬁlﬂ energy-
sufficient,hybrid car, 477 sustain its sales , /A S)E shift most of its production to the cost-effective,
hybrid-engine car. (by #2%&E)

V8: the strategy proposed by directors on hybrid electric cars: The board of directors says that: 1.
pretty high gas price leads to decreased sales of SUV and trucks (using gas therefore affected by gas
prices); 2.they need to shift production from SUV and truck to hybrid electric cars; 3. this shift will
help maintain the sales of their company because the hybrid electric cars have great potential in
automobile market (in the future) because its engine does not require gas. (by hodgin)

MR E (by hodgin)

1) correlation is misinterpreted as causality.

2) regard customers purchase on automobile as an either-or choice WITH their company's
offerings. (No purchase on product A does not mean purchase on product B)

3) inaccurate prediction on future's sales with the shifting strategy/groundless assumption

HRRENSER (by Laris1)

IR RSN EHEENMELEERS.
2) BHRMMEOHE (AXERERIHENS) FA—E2XH, ZRT7THMEZE.
3) REEZEEFHENRA

HFRENSER (by USLeo)

1) ARXR A EHMBEETHERERZEFANKE AERXR, TREEMER)

2) MeFE (EEREBNHNAISTR)

3) Cost-revenue 7341, AARBILE (F5IBHTREH, RiG4ESE BWERE MEURRLE
FEFLUERB TR D, B A —THEmRE)

MR AR (by £LJGe/ NS )

4
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1) JHMBESA fluctuate, 2ME, FESMETRT, RAY suv HERSKEKA

2) HMEARKAMNAMEFEHEANE, REXLXREAFILEN, BarEMERRER
EahiE, REETEEAEERAREMEE, RECEEFITFRET!

3) WHREBM LR hybrid car R—E FEiEH ! {READE test JLERE, F—ALEE. M
B, BRAARENT AKX hybrid car, I XFEHA—ERIK, XEMEFE—ER
SARE, REXFEHREHEL, profit hAR—E LB £ SUV 0 truck,

MSBEIMT:  (by {3 S)

1) BREMNBERARFRERNER, WERN LK EXETEEEERMNEBSHK, gk
MESKREK, KERXBESUV 7T,

2) /8] SUV F truck BY2K & popularity A—E=E AN L, BUEEARESZEKHNAR
¥, FFMESARAEARESUW T, MEEFNHAXT.

3) REBECHETEIERIRIEL A hybrid car 3K EKIN, ELOFEMHIAH. MEREE sales
well, MREAFKRS, LB TESERARELE.

MR MM ER: (by[EE8)

1) ARNEZERRRKEARXR. AHENE LA —ERRAEHEETHENER, HtFERE
TR ERBURMFEN, LLRMEBRN, EFERXMIEFELETFRILOBRAELEL
£ TRERERIBZK

2) REBHTHEBEINEENLS, XEEZHRE, BERSTHEEINESSEXAZL, Lt
MRXNENEAET D LEERFH =R, ARXRZBNH = RIEZRIFEN, FTHRRKGR
BT, > 2KH

3) HLAETUENRERINMARIBINELS, AATCREEERE—IRARRBEIR

EREWHEN, EEHREXMELEATHN, RTMEX MAERTEZELMNIE

MR ENER:  (by riowxm)

1)
2)

B—RA: suv MREHERDHREAR B EF—1

AEERE: BB DKIEERS, KEFEWLD, mih EKEENLD, NEHE
%, FEAEE assume TIHERE LA size NEFRIT LKIEEN S VD E X, FEM
IWAREBFRMEL, NEEEmD, BEEXA—T. NETRRARAREHBZFERD.
P AR 9358 A AR X

MEMA—ERRESHE. BIFANA—EREBNEIMATZNE, BRAFLERES
HEBM BN, FETEHER cost hiFRE. AEFCEMNERSHEE XNATHHEEMY

cost benefit analysis

MR RES:  (by NF 2/ METD)

1)

2)

TxEiEn, SENEBAMERRKBSHEN, MEARKRINNREEWHR ~ WES K
9, WETREASINHNEESEAF—EENARLT, REAAZ, BFAABEN
JEFZE R convincing Wi &% sample B3R 98 K H A B KR M

IR ER:  (byiceteal990)
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1) BREHNOEZA, Fihe BESEHEA.
2) BRAEDNENRRTHRERT, F—ERBREFKROREHEE.

WSIRAANER:  (by penghui zhang)

1) SEFBREIE.

2) SHINFIANIEZER preference SRAERERX R,

3) 1EEHER T HAbTTaEE, BIERT SUV 1 non-hybird small car, st REHHY car 7
4) {EENERIRIERIZIES, Bl research i B H, WA FHhANEA.

SRR EANER:  (by liebenana)

1) EEE%E REHNSFIRENERNTLES
2) N AR F ML EAIME— R BB sale TREHA HIHRE
3) BEARA—EHF BREEN BRTHAMA Mg K

MR ER:  (byMilo )

1) EUEEINREE, EEmN LK, AMER—ES LK, TRPEXENHTET
2) HRENBERMTAETRZRAANNEE (LR ERINERET . MEZET)
3) MEAETREGFAERSZEA (tLanMsfly)  SBRREEE.

WSIRHANER:  (by Lottilocia)

1) REREAEHREHR T A —E2RRmKN, TSR AMITIEREE
2) 10%A~—ERFTHKNBERFIIR, TTRZBIEEK 20%, SERK 10%H/NT
3) AFHEHERA—ERRESHEE EAMEASEAX

MR ER:  (by frank940320)

1) ZBER, REMEMNE companysales TEMEREA? TTRERAREARF, EZMEAZE
popular model, SEAYTIELE HAth R E1E ALY
2) gratuitousassumption: hybrid cars 2% 1. I/ gES B L LA, 2.9 §E design A

WRIREA B (by kenlee2)

1) TERXER: NN LELARN—ERAREHEZNER . BHIANBFT o] 8EX K EIEUERER,
NERFEELTE (AYTIEBRANRER) |, FrIABEEEDT.

2) ANAREH: REETH model E, MHEAMNBATRERS. HEABRATHEN E55H
ZRTRIERS. FEM benefits-cost analysis

3) B MARETTRMNXET, MEUEXEEXIRET . EXEEMEABRATHEN

conditions.
MFIRMHNER:  (by fancydux)

1) AHNMIBLERSEEEE T, BBE R causal oversimplification.
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2) gratuitous assumption: B A& HNFE, A{1A3E large automobiles. 1A E B H i E Z [,
LLAESRBETERE

3) cost-benefit: FTAY engine —ZE1L sales N TREL? S B IHXFHFTE engine BYALA IR T
%, REINEEHEE —EXS sales FFAEIE R,

MR ER:  (by AMMMManda)
1) FEBMNARRFRE BN
2) MEBNH, ORI METESE D EREHNAZHIE ARKEES X SUV B HREARA
%
3) BEAREELNZE, consumer Fh—ES XXMATHE AXNA T —HIUNEREHHZ

>H

0

05. JEE 3L (retail space)
(£ B &#E]

STREMHK P HAZ EFIAHA S BINS overprice FILL /AT E AT financial interest £ P FIFEF (by
SERAEE)

(%]

The following appeared in a letter from a part-owner of a small retail clothing chain to her
business partner:

"Commercial real estate prices have been rising steadily in the Sandida Heights neighborhood for
several years, while the prices in the adjacent neighborhood of Palm Grove have remained the
same. It seems obvious, then, that a retail space in Sandida Heights must now be much more
expensive than a similar space in Palm Grove, which was not the case several years ago. So, it
appears that retail spaces in Sandida Heights are now overpriced relative to those in Palm Grove.
Therefore, it would be in our financial interest to purchase a retail space in Palm Grove rather than
in Sandida Heights."

S B

1. $BIRSELL: SH A0 PG XMERIELL, MXZEMATFEZER, FABEXEZF. AQD. XBF
B, AeeREMON RS EHMB T NE, BN EESERE.

2. ERXZR-ZBME: To increase financial interest A*—EZF AR LR 7T —hith, ©FE
ZERFmEE. RBEN. HXEREFEE,

3. FARXAR-HEIZEER: The claim that retail spaces in Sandide Heights are now overpriced
does not necessarily proves that purchasing a retail space in Palm Grove can bring about
financial interest. SH B9 TR IME S A1 BATE PG A FLBEMRER . SH BUbINS, BM—E%
A financial benifits IB? F 2y SH (N 7E L, XANRENGAE SH XHaEH kA=, A
T BEFIEY financial interest, FATERTZ T ## SH M TEMIEIES, FFHLEMAR
W F 255
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4. FTARIE(RIR: The real estate price in Sadida Heights have risen while then prices in Palm
Grove have remained unchanged is not sufficient to reach the conclusion that a retail space

in Sandida Heights is not much more expensive than a similar in Plam Grove. ZE3L O] gE 2

SH BRHBMALELRIR, M PG AUthihtbiRE, PrIXERA SH Wi —E3K, BRIEZLt

PG HUEHE.
MISIRMAEEE:  (by ImmmHuely)

1) R city AR HNIEREERE, (B2 city ANEHEMNTIBELL city B A9{K, 7E city B XA
—7E beneficial,

2) MIWHARIAZEFHNE, NEEIMEERMIN. SKEF
MR ERE:  (byJoannnnad7)

1) EESMEREIR. 2R ERNEERRZTA. AREEESR LK.
2) GHHMMEZRS T, MiBEPHNEEINERAE LK, FE P UJREARKZ GH Z N
=, FTAIAME P o gERKRINEE KX

*@fﬁ?ﬁ%{%ﬂg/%\ . (by % % Dawn)

1) S EFAARREK Price £LE P &, IHAE AT S FIMBRIE;
2) Soverpriced AMUREARBAIRLIL P =,

MISIRMHASERE:  (by nikiiiiiik)

1) REEIE real estate 1E5F0 retail spaces HiZKLL, BERHA AT,
2) A—E overpriced, E4TIEE s #bAY retail spaces AHMATEELFS P H#AY,
3) financial interest A—E R % & price, T REHRERKITEEEBAEFIE.

HMSIRALANER:  (by Aaronhah)

1) REEJLERTHIMAE TT8E A A ZMINIEEZEE B X
2) BIfEHMEER 1807 8E B B % customers BRAYELEE & 2 2K A9

MR MERER:  (bylez)

1) Causal relationship, S BT LA EEIE AR S B BT P

2) WHMeHEBRE S FhEE P, R RRD—ERFXHF

3) BE—F TIREM AR LBEER financial interest, IR S FYIHFHRETAE ANR? R S [UHLIE
NEFHFR? R PAETFFFIZENMER? ruleout T78?

MFRENZE. (yRREETTE)

1) B LZ mB AT original price of those two areas, so the assumption that the price is now
expensive is unwarranted.

2) Secondly, the comparioson between these two areas is not reasonable, since we dont know
other data related with the economy in those two areas, market demand of the retail clothing
industry etc
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MR R EES:  (byairu)

hh F pg EEELL, 2Rt HH ENMSET At Z overall profit XF PG/ KA HH 15
K, BXFAEE RIS, iFhh RETR, mEEKOEZPR? /| A EEAF
T retail place 4, H5F policy lower price KW 5[5 XM, HHretail f—E =

MRIBHEAER:  (by zooooooooooe)

1) commercial real estate price f—E =5 retail space RS, RIBPEROVESHR, F*—&
EMRAEEEMNENFLX, JTUEEMMXESE

2) HEZEMWNEETENERER, LiFERNPGHRMHNERSES, SEERENEHES
58, SEEAMXY retail chain BB MRE

3) AeeFE AT EJLEMNK, BHE IR RS ARSI

4) REERXEE cost, thRIZH K revenuue, INRIEF D cost 19iE, o DUREUHMIEERE,
Fanky FSEEE, o U B E TR A

MISAIR A EES:  (by fatbearbaby1002)
1) FTEAREFRE
2) WM EMGAEE
3) REIHER AN =
4) TimlRiZKXHKHZ overpriced
MR B (by Akiii)

1) retail space FI commercial real estate N2—NZRFG, commercial real estate kT A~ BE 1}t B
retail space M.

2) ABEAME, BREREL. & BHTHERREME, coth LAEBERE.
MFRARNEEE:  (by L)
1) MibeF, MWURERAERIEENLL P LS,

2) TERXHR, BEAFRILHA S WEMNS, BMsth A RREan,
3) B=AIEN, THBINITEEIBRANTRE S (by EIEI)

06. MarketCo 5 AR JE =

(& B & EE]
PR MarketCo /A 5] marketing manager 25 maketing director f—“> memo, RNAEfh kI —LL
INET AN E MR TEL AN FERI I AEEMIAS], BIFEMRIIASIREL SH/)\FiE
EZHEFMERONE, EREMWA(IEREBRZE/NEIE. manager I\ AXZHT loyalty SE
B, A TIRS loyalty, fEIY director 3 marketing budget —3¥f9 funding % A\ Zl local community
projects BT, XML EEISIE S market share F1 maintain competitiveness. (by nath9an)
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(]

V1: Assistant MKT director 25 MKT director f—-)> proposal :

MarketCo E— R KENEP BT, RNERASTIEERE, ZE—L suburban /NETTH, KRB Marketco {3
7= &h A better price and more selection, 41 prefer go to local grocery shops, fFZIAKHEF A AA]
% local grocery stores developed loyalty, 477 # smaller city franchise FR 15 % £ 3 customer

loyalty, 25 market share #0 be competitive in the industry, assistant directorproposes to shift half
of the national advertising budget into sponsoring local community projects (%] 7 =4 project B945
F: open community art center, build youth soccer fields, sponsor after-school program) , X#f0]
1L MarketCo be seen as part of local community by local shoppers, persuade local grocery shoppers
to try MarketCo, i KEEBITNERYIE LT T DULIE (TS loyalty, AEFEEMAIIANZRA, M
MmABASFTHAFHIAI A, increase market share and keep competitive in industry. (by Jit)L
)

V2: Memo from a direction in a supermarket company called MarketCo:

"Local grocery stores have very high customer loyalties within the local communities. People keep
shopping in the stores even large Supermarkets such as MarketCo offers better price. Therefore,
MarketCo should allocate more funds to develop community projects such as school soccer
team...... this will help the company gain more market share and remain competitive in the

industry.” (by shijal22)

V3: This article is from a letter written by the assistant marketing director of MarketCo:

People in smaller cities where MarketCo operates tend to choose locally owned grocery stores over
our chain stores. Our survey shows this is because these people developed loyalties with the local
stores. We should allocate more national funding to community projects in these cities, such as
youth soccer events, arts centre, after-school activities so that people will develop loyalties with
MarketCo and purchase more at our stores. (by BlueWing_)

Va4 YEXFEHEH— 81 MarketCo B9 assistant marketing director 5931 : MarketCo 7£/\ith
FFBTHED T, BIRIEMIE S research, B A 7E/\E T HIA loyal to Local store, E¥RZ local
store LR, MarketCo IX#¥ A9 KB M RIFEIR K BRI M ABFNF AUBR S5t R VAR B IE . XA
director Z1Y shifting half of the national advertising budget to fund local community activities, M 1%
18 Loyalty. IXFERLAE increase the market share and the maintain competitive in the industry. (by

guilin®)
DEMNREHE:  (by BlueWing)
1. BPERR A, TEEE bias, FINE=FIMAIE,
®ETE local store EHARFHFE loyalty, —MBEFHETREERZ AR local store
X,
3. BIEFFTE loyalty [AF, #XJEH) (53 BEWAALANTES) HA—EREBRIX )
&, TIHE grocery (IR BRIE IRARIZX—E,
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S B

1.

3
4,

False Casual relationship: Loyalty FIJE B EF MR R Z B FMICTE, R T7THMEZR, [t
MRE, BESE., B ShiFsREt develop consumer loyalty B MM REL, E#
B2 EKRREA—EXNK, FAEEENTMEREEEL local people 7 MarketCo L ZRFG?
BRAEFPBHER—MEKNTE.

All things are equal E{3 #i1R£LE? EiEYUMERA—E T seen as a local, FE seen
as a local thh—Eie =8 %

AERE—BANE, TUXRABREFRMHPEENEIRSME BWE

The statistically reliability of survey/research (who conducted, who responder or how the
survey were conducted)

MRRMEIES:  (byzhl sd)

H1% 2K Lt local store #11 large supermarket chain

R B ZK community projects ST |MU1E5% brand name {ER—E 5/ sales 1B HMBR %
JE

Kith 2% MAEA] prefer local store ;3 AT W E B C XEEK T RARMIE R T4
opportunity cost Af—3 budget Z i3k Yz B RELLINRTZ 15

Fo & R1&%: move some of the international advertising budget to funding of local
community XHPMEEZREZEZN T BEARERE, hEFE—SREXRE, REERHMT
I increase the local market share, EABEULELRE develop loyalty.

MRS (by lLFEARELE)

A TMFEARALE, FE NEFEXANE=TTXTH
cut — 3£ budget R AKX, XEH T —E4 AR general promotion ASRL /1 F, FR4
sales from HAth3f local MFAEHLRED, MAEKEAE AT

3) large supermarket chain F1 grocery stores N2 — KB AEE, I chain T UAEE
national {3& broader AY4F =, MTAZIETFHE{5 grocery stores
MSIRAHNER:  (byaka36)
1) argument %1t consumers loyal to L (/& &, X A% L & local owned, maybe consumers 5t

2)

3)
4)

BEE/OMEY, &2 owner BiTIAIR, ZAA contact =3, RIEZMAEF] selection A
[B) &

selection &, {BTJ8E%H cover Fl local consumers B9 E, A[5 difang f local consumers
HNEEARE

fund TS, THRTARAELRKRE

FRIEER M XA L ATHRTETAER RMREALH T KIS, BARREN
TR ZE R IEBIE

MRIREAEER:  (by PIES)
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1) oJEfAE

2) LR ERRE loyalty B? RREFEE? BIXLERFEEGEEE LA loyalty 137 A& E—
7 AREEXERFARERLD?

3) EXER: loyalty BE98#2 S share 2 competitive 137 #ELLZ BT AD FIRHERURIE LT

g7
MWFIEHAER:  (byjasondddd)
1) 25T, competitive in market R smaller city BB IE U ES FEAHESS, TIRE larger city AYUX
HEBE,

2) IRXR, BEERBERHIFEARSEESE customer loyalty, ko] IXAXESEE
improve efficiency TJ8EEFHE AR ;
3) WIEEAE, AAE shift —3 A spending, XARBHERBEANIZE FHAIENE

WSRIREAERE:  (by Comedy22)

1) KB H store RAo] PLifTR B KLL
2) &K local store TJRERNBEAEF A BINE, LLIIFHRS, Bk, EHNZEH
3) BHRAIFHXENEELZEBRRAIHZ£0.

SRR ERE:  (by DWANDCT)

1) 15REHE wELEmiRa.
2) 2BR7T XS local By loyalties, HithFRAXEGET It b B HMRE, LLARBATS
&, BhHEFNER.

MFRMAERE:  (by HEAIFE)
1) K 1 3HRE LA TIHAE ™
2) Wi 2 FERA AU ARERR AR AR LE R AENE M RERR
3) i 3 ARXAR REMER loyalty ZH AT IZHE—HREZRA?

MR A ERS:  (byguilin®)

1) Reaserch quality T X8 5 E A MBI E M AT respondents 21, TIRERLFE Local stores
MhEfey, AeERFNBFFEER

2) Loyalty R—3E & local community ativities BEEEFRSH). REUse/NEBTHNMEELRRE, F
EWEZEBECHNAAE LS, 3EH 4 membership program Z KH)

3) E National budget fund small franchise cities T2~ &IE

4) Market share ZE/N M S T HARKRAEE Industry EEZEH T

MR ZBEE:  (by yybabya)

1) gratuitous assumption, grocery perform better (YEE T[REEH BIFMNRE, J8¥F survey 5
% evidence ] | F A grocery BNV R IFRA .,
2) either-or choice, AT T IUBIEFINARERF, A—EZEBEIT shift funding BYTT7%,
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3) cost-benefit analysis, %8 M S04, BIE—FEHEE£FZ A local community projects, profit
R—ZERE compensate the costs,

4) false analogy, #75HYERF2EAIERA—FE, local & national,

5) doubtful survey

07. INMEJE feedback /1% (Hot Cup Cafe)
(£ B &#E]

— N INHEEETS 7 4 feedback website, UK F| T 183 £ complaints 1 58 £ suggestions, 7£iX-/MHA[g]

{11327 300,000 #AMNMEE, B AME{1E 21 HEE there is no need to evaluate or improvetheir
products and services. (by Joyach)

(%]

V1: —3Z %04 Hot Cup Cafes Y customers service division 5 7 £ report 25 CEO, 1it: 6 B AT,
MNEEE ZEZE B 18Y website 3 T — customer feedback page, # 0] [)M£5F suggestion F
complaint, website address clearly printed on each receipt, Fffl}l customers 5§ ERER 5. BEM
feedback page went online B35 M B IR, FATRULZE] T 178 £ complaint 1 50 £ suggestion, &
M FA] serve T #83Z 300,000 #R0IME, Clearly, most customers are satisfied with our current products
and services, F 1 AEEFH LKL evaluate or improve I H AY products and services 7.,  (by
angelacheung)

V2: Areport written by an employee of the Hot Cup Cafe:

"In the past six months, our cafes have begun using an online feedback page for our customers. We print
the website address on the receipts of all the customers, so it is easy for them to find the address. Since
the feedback page went online, we have only got 68 complaints and 131 suggestions, while our cafes
have served more than 600,000coffee drinks in the period. Therefore, we can assume that almost all
customers are satisfied with our products and customer services, and thus we do not need to evaluate
or improve procedures any more" (by Narcisuss d)

V3: Hot Cup Cafe: The company opened an online service center collects fadeback from customers.
The website address is clearly printed on the receipt, so customers can easily find the fadeback website.
The service center receive 152 complaints and 75 suggestions. Because the company sold more than
300,000 cups of coffee drinks after it opened the online service center, the company does not need to
improve its products and service center. (by IEIZISI=Z)

MR EEE:  (by angelacheung)

1) SZHIAYMNMEEEL = SERRAVIE 20, WAIRZ A5k coffee shop =45 EH CEMIHE, BH &
take TIRZKITHE (LN ARSI ESRME 100 PRMIHE, XFFRASZEH T 100 MEESLRAR
T — customer) , 300,000 #RMIHEARAFRIXTTEERY 300,000 4™ feedback,
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2) BPE website address 1R/52E, customer hA—ES L] EEIF. H—, #E customer
XEmBERSAHE, EEATINERS manager argue T AFEEZF/BEIMN L5 —i®;
HT, 08 website R user-friendly =i feedback page EbEMEFK, customer B AE= L
a1 & 15 feedback 7 .

3) — successful business 2 FEKH evaluate #1 improve B C B9 product and services, £
intensive 3= IMIEHF A competitive advantage A REZE TN F4R%E .

SERBR 1 (by eszzy)

1) respondents bias: 8 X ZEATTRRABE—SNHR, M4 bother £ MK Rk 21k
B AFIIXA cafe HEHIULMAINPBEINE . EEREBRZHMEEHANEFE receipts 1
NEZEIMEIE T, MRS NHEREMNME T ERMAIEG T T IR F. Frid
XEEIEREA rule out BARIEH K ZHUMBFHHRIXFENLERR?

2) BffEISMERTER: BIMfERZHEMMERENERHIR, ZAATMARRKEBHRLAERIES
BEAFRMBE—EFHEN, R improve, ZEEH cafe FERSL, RBERBEABLT
FHEANSBRG?

RFEHEEL2: (byryanix)

1) R—EFE AEEFRIMUL, TTREEREE receipt 17, HEEZKNBASERN,

2) BETHA—ES LMY, EARRENE, mMAFEMEFNTNTMURER, GlMEE
RERE. BFF UAEEERXIRGE, EREWHTMO, T—H3ERSERT
REE., (FTFFETH. —ERELREFE TRADT B—FMREHEAR <UL
£, BIRH—ERARBEET)

3) MERBEALER T, ARINEIRT, BARIANIATENSH, FBATE—BZHK
complaints g, XEFFHEH EMIBSHRABT R ELXE

4) BEXERBIMELR, DA LHMMEE+ABMSRY, RARFETERLLRMNE
%, #HPER, REIRAZTAEELTHRIET .

BB 3

1 #REER AFEEAETIEN, FUESREEN, TRERIUNARFAE receipt,
BAEMAERNE— DA, BRANES—, EEHREEIREZLNES BEEFEA
AfEE RN AERIRNE ENRIREL, RZHEAEEERT .

2. RIERFBRGPRBGRENFINIGZABH, NMZXKBEMITE, £TNMRREETN, K
BERARRX—MITERSHER.

3. AZEBEEMURNEMARZE NiZEREERELZEMRBUERIRHSIE, A

eWmAR.
4. —RAEBAEEZFRE LN/ NF - KB BEARSHE
5. BEARREURRE BRI MERFE

6. MBEHTREE, WMRITARE, KREFLERFFS
MIRMNEEE:  (by TE—Z0/NER)
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1) ARXR: XNERAFRIEPEAFHR. FmEEoa7, tETREEIFTXAN
feedback page, JERARE /1, MBUBZEMES T,

2) FTimfRix: #EEE| website, fA—ESEIE, FHETERMR,

3) HIEATD: REANH, THARKXK.

4) FHEAREBERFM

FRIREAER:  (by charlottechan)
1) EIERZELAEZANER

N

)

) BRI THASHZEZLZ LNGEL, XxBRTFL
) FEREERNHAFAERMEMNRHR . FEURTE.
)
)

B W

—BZAEHRBIHAIERRSF T, BENTUARENZ SN F L —LL A HE

5) BRIRSHFARRUERSEXAY, RETURFXAK, HKTHARHENER

MRIRAAERL:  (by Mshung)

1) The argument assumes that customers would actually see the website info on the receipt.

2) The argument assumes that everyone has access to internet and know how to use it.

3) The argument assumes that there is no need for improvement without analyzing the survey
result.

4) BRBEELHRZAXLEERR AT AZESNREABH RS, BUELENZAR—T
Survey Z5R ¥ B T BB REFE R EHAMIHET 2R B SuA T .

WISRIR A ERS:  (by pinky song)

1) 1. EN7E receipt EARA—ERBRARESEN FARERALSE receipt 1 {1 5ERH
incentive I =¥ &% F B [8)1R 2011

2) 2. FEERE survey NERKIMEAME—HIE, TTHEBETRHR experience BIZIRE R E
EKEZRRT, XEEHASICHRKLE survey ZERE

3) 3. XREEE6 NAMER, KKREBREZAKRIW, LbintIse=H competitor FF7EHTIAMNIE
TEEE, TRUEMERARSRNN~RETRT ...

IR ER: (by Mistletoesp)

1) 1 {RIZENEY clear HEE MY clear M. T HER/NIIZ ignore, BEEXRFHZMBEEAERER,
HEHBITRME TSNS FLIFITFER complex, FrRZIERIEEZ have no

2) difficulty. (FE/EATTRUIRIAE—TAREEEIMESTHEHEZEN)

3) 2.3XE— service division Xf CEO 5 report TJgEHE K HE C performance M EIREERY
BREE, PTIAAERIEARTE., (FEEZEEE UMM L download £l A AER)

4) 3FENERANELZE@, complain AT EER/)N, ERURRNHMEVIIFEHIRE
EMEREE, PTIAEUE/ N R RS i Z B ad, th AR AREHR.

5) 4.R0F EERAY[E)EER properly solved —R/AE] (R2/5HH) BERFLEETNEE, — 8
ZRHTHY improve fth{{]1fY procedure X BRI MR LA ER & A HIF K.

MR AR BEE:  (by 2221106)
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1) T HUARERMERESE, EOBTFHE
2) 30,000sale MEKREMBAZA, REAHR—AMXRE~mA, BENHPHE
3) MiheF ABNFERZFHEBERU. . .

ISR EES:  (by sandyleee)

1) EBihE%E dxe6 PARERBAA;
2) RERA—EMERERE, LLWMEMERE, RESREREZMEEFANT ZEH
3) LEBINAREER ARHR, TSI E X3S 1E feedback TRERK

MR MHAERS:  (by Amenzai)

1) BRSNS, EERE RETHWMESMSEIE, fARSEKIELA ul

2) HEWRKIRBLEXS: %4 feedback FFABEULAAFL fully satisfiy I, TTBEH LA B —MEE no
comment, X#FHE{E interpret A ARVARERIR ZIRIR

3) XAB LA customer #HE E A0 procedure improcement FEIZEXER, {REEE procedure T |}
1LRAY cafe ERRUZEN

MISFIREEY B (by 8222226)

1) AERrAE AELT] Y access online survey, TJ )% hard copy

2) RNERBEANEEZMAB survey (sample size RBK) | TJINKMLES

3) B4 improve 5 evaulate NEEFH B AT customer satisfaction ERE, HTEEERAN 1=
B mERRE.

4) REEARBEARLE responses, [F A either 1A MYAR K ZE or TR ELZME (KEEHA
AL AT —AZE 5 TIMMHES survey) , TR RBEER—FERIR /M reputation

SEEX

In this argument, the author concludes that. They don't need to make any improvement. To
support this conclusion, the author reasons that. Only 179 complaints and suggestions are
responded by their customers out of 30000cups of coffee. Which means that almost all the
customers are satisfied with their current products and customer service department, as the
following discussion shows, this argument is critically flawed in several respects.

To begin with, the conclusion is based on the assumption that all the customers who are not
satisfied with the cafe submit comments on the websites, this assumption, however, is problematic,
the author fails to consider that there may be a large number of customers who were not happy
with the service but didn't try to complain on the website. It is entirely possible that some
customers are too busy to respond their complaints, or that they are just chose not go to the cafe
anymore instead of expressing their unpleasant. In addition, the author assuming that customers
are not difficult to access the feedback page on the ground that the website address is clearly
printed on each receipt, this assumption is also questionable, since it is possible that many
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customers are not used to keep receipt or the website address is too small to draw their attentions.
Unless the author can rule out these possibilities, can this assumption be accepted.

Secondly, even if customers who didn't submit their complaints and suggestion are all satisfied
with the cafe's service and products, the author's prediction that almost all the customers are
satisfied with their current products and service department is still open to doubt, since 300000
cups of coffee don't mean there are 300000 customers, it is highly possible that some customers
buy the coffee every day, or some customers buy more than one cup of coffee every time they go
to the cafe, thus, it is highly possible thatl79complaints and 21 suggestion accounts for a large
part of the customers who bought the coffee. Without the information about how many
customers indeed bought coffee in the last 6 months, | have good reason to doubt that whether
almost all the customers are satisfied with the coffee and service.

Finally, even if the customers who are unsatisfied with the cafe do accounts for a small part of all
customers, itis unfairly for the author to claim that the last 6 month's service and product will
remain satisfies customers in the future, it is very likely other coffee cafes near the hot cup cafe are
keep developing their products and services, if hot cafe doesn't have improvement, their will lose
their customers in the long run.

To sum up, this argument is logically flawed and therefore unwarranted as it stands, to strengthen
the argument, the author would have to provide evidence that all the customers who not submit to
the website are all satisfied with the cafe, .to better assess the argument, | would also need to know
more information about other cafes and whether they are improving.

08. §5k/A 5] (Cookville factory, Drill bits) (2 XX)
CNEREEH)

BERPIVEREI] - BANLT AT FEEFHL ENNERES. 2B BHNE~K
A, mEINABRESEHENE=BAESE—KIX—BiRNTTA. B, RS TEBRE LM
EFHEPRXNURESN I B, BEMVMSENESBIEMI £, (by
WinnieMee)

{7 Cookville factory #4> (by dundundun)
(]

The following appeared in a presentation by the chief production manager of a machine parts
manufacturing company at a management meeting:

“Qur factory in Cookville is our most advanced and efficient. It is capable of producing ten drill bits for
each dollar of production costs, whereas none of our other factories can produce more than seven drill
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bits per dollar of production costs. Therefore, we can reduce our overall drill bit production costs by
devoting the Cookville factory entirely to drill bit production. Since reducing the production costs of
individual machine parts is the only way to achieve our larger goal of reducing our overall production
costs, dedicating the Cookville factory entirely to drill bit production and shifting all other machine part
production to our other factories will help us to attain that larger goal.”

MR ER:  (by FelixYoung)

1) teanid EFAEIEL

) tbmEehzgE. A%, ik, Fl ¥ E2HbEAXZH
) AIRI] WJEERATHAS

) WIHBKTEMNE, XDL ARZEMN,

MR ER:  (bylena_a)

1) the only way KX T, EHEMPRTLER: RHG#S, £/,
2) TR BT TRAKEAASFHT. . . BEBLLENE, BERETEE

w N

3) WHEBBHIRETRERNMALT, 7, HEIRNHEM, HYssHAZR%ER

MR ER:  (bylemonaduall)

1) RERL1 CIT B &ML BAZT M, ZSEABIAFAESBEERMET.
2) RBR 2 FEREBRERRFHEETRNAT RERINETHAR, BTMNBETRSR
R, FARCFHHAN.

MR A EES:  (by BEFZ)

) coststructure IR ZERRE

) dedicate all &FEAK= AT diversity, B0 risk
)

)

w N -

shift production line =IGINAEF{E] A, BEC labor cost, retrain workers

production plan EYIEE<4 80 stock management # logistic plan

~

MR ER: by liu diyu)
1) drillbits AR FIRBLESZHE X, TNV ATNRELLRY, EERESLEF
2) BIRZEEHRA 5B HMEBLXNREH
3) cost-benefit analysis : IEH A4 225 K32, BAIRS, redundancy cost legal fees loss of in-
house skill, 1 Bk — B HAAYE =L B INMREL, R rebuild, retrain (IR A tBIRS

S Bk

1) FZEEEE: although Cookville produce more bits per dollar, the reason may be that C has
high- skilled workers, total new and high- quality machines, or less amounts of orders thus
entirely shifting is fallacious, the results may be that the workers may be too tired and have
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too much burden, the machines would be worn out, and all this could contribute to the
lowering of the productivity.

2) ZTORELEME: The only way to reduce costs is to reduce production costs: the
management assumes without further more evidence that reducing the productions costs
is the only way to enhance cost-effective production process: @] [} train workers, 5|3 new
technologies, EHAZEEEIHIR %, RS management strategy.

3) Gratuitous assumption: shifting the production of the other parts to other factories is the
appropriate way to go tiFE#HIE > fF cargo and transporting fees would roar, F %
sporadically DI L] o] (AR B #E:, ShAE— DT AFTHEE, A shifting ZEhtF]
WE AR, #B2 huge expense, may not weigh over the elevation of the productivity

4) Gratuitous assumption: Cookville factory entirely to drill bit production will reduce our
overall drill bit production cost. Perhaps, there are only one or several skilled workers who
are can product them drill bits for each dollar of production cost. And they have already
reached their full potential.

5) %H % production process as a whole, 253 TIREA I EMERIEERRRE
), REEMILHAEIHIAY factory = H )R,

09. B4 fEJ5 (renewable energy)
(& B mE]

B — worldwide decline in demand in mining industry, AFX M7 BI—NAE] BB A EIL/A S E
RZERMREEBETEE] renewable energy &, IRFHZRE A renewable energy industry fif & RIRI
i, REINAREEWIKETEKXMIN. ATl BB T T] IMIRBIR S profit WTI{RIEA SRR EIZ
1T+{R¥F stockprice,

WILBEE:  (by A ZILAE)

1) $EIRZELL --BB M kEL, REK.
2) A EHHfth cost XHITSHEMT,
3) BYHh: k3 renewable energy industry RA—E S 44 boom,

(]

V1: A company called Blatscom pulished following in a year report for stockholders:

Recent years the demand for mining technology has been falling, causing the profitablity and stock
prices of certain companies in the mining technology industry to shrink. Fortunately, we are shifting our
business to adopt a new growth strategy: the renewable energy technology. As such, our scientists and
staff are now shifted to the research field in the renewable energy technology. The renewable enenery
techonology is booming in recent years, with several prominent companies achieving great success and
high profitability. We are confident that this change in strategy will guarantee a retained high
profitability and stable stock price in the future. (by lotuskellyye)
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V2: An article in B corporate's newsletter to its shareholders:

the decline of the traditional mining industry affected the profit of Blastcom corporate. therefore, the
manager decided to transform the company's strategy from traditional mining to renewable energy, and
it demanded R&D department focus on the renewable energy technology. there are two reasons. the
first reason is that the renewable energy is booming. the second reason is that some companies, which
have been working on the renewable energy market have gained profit. therefore, changing its strategy
and entering the renewable energy market promise B corporate's profit and stock prices, and will
guarantee safety from declines in the future. (by Hannah ZEJ&)

V3. Due to the decline demand of the mining technology, all the related corporations are suffering

from decline of profit and sales this year, including Blastcom Corporation. Blastcom Corporation is
considering adopting one growth strategy: to shift some of the researchers from mining technology to
the renewable energy technology, the demand for the renewable energy such as solar energy. Some of
the prominent companies which market the renewable energy are successful in recent years. Therefore,
it is guaranteed that company Blastcom will also be successful in the future by providing renewable
energy.

V4: /5] B By newsletter “Last year, the decrease in mining technology 25/AE] B &5 7 E K Th A=
Mo, Pl author Hf suggest the scientist staff change the research focus from Mining tech to
Renewable Energy tech. J2[A: Renewable Energy Bj=%F, and there are several prominent
companies in the areas of solar energy 1LY H fth Renewable Energy. 2518 such divert of research
focus will increase the profit and rise stock prices." (by mirinno)

V5: A shareholder of a mining corporation proposes that since the profits of the company have
remained steady for several years. in order to boost the profits and stock prices, the company should
change its focus of its research from mining to renewable energy field, which includes wind, solar and
biodiesel etc. because the renewable energy field is lucrative and some firms have been very successful
in this field, stepping into this field will increase the mining company's profits and stock prices. (by

pterosaur)

V6: the B {+/ Corporation, mining company 1#{&, &iT/A S profits and stock prices slide, R/F1i
renewable technology industry 9 future 3E & promising, FFH other prominent renewable energy
companies that market #8EJE have become successful, Ff|) the B Corporation /i% devote to
research in this exciting field, X#EAIIE {189 profits and stock prices will be free from any future
declines. (by &% /\ k%)

V7. 5= balstman (KEEZXFEHE) —> mining techonology Y5 /A S HIE 7 — M HTAKER
IZE1E, The following argument is from the B E RE LA EFE NS ER ] report Y

Balstmon Company £— % fff5% mining techonology YA 3], ITJLE, B ATHIHXT mining
techonology f4 demand &7, FRrIA/AS S, {BR2/A S make a new strategy: direct the scientists
who make their own to switch their research to the renewable energy. A Sl kM &I o] B4 B8R T 7
is booming, —YEZEARAERBMNTTHFBERBFENAT (BFT AR BERENSF) EFEMNS
SEMRYF . FrlA/2E) guarantee (IL1STRFHEARYZIX /M) that this strategy can help company to
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increase profits and stock price, F¥H 7 )L /A 5)#E % K K7 mining techonology market H9ZR3U
Ao (byiiyy ¥TE57H)

V8. —/ M ATAIHREM newsletter: M ASTIE—/NERA mining /A3, EETFEDGSEMN
3%, newsletter i renewable energy technologies 31! b0 clean energy, biofuel (T4 /9, Al
Eif research 2R TR F K (IMATILLERY mining F13 redirect to renewable tech BT T . 1R
& renewable XJLFRRIVFETW (It DURIZER trend EARK? BERIR, FHRMRE
RXTHAEAEHT) , BINAKRTXAEANHRZER T DUEINFLE, SR, AXFO
7! - - HIERHIMNZ author RMAMENT! (FUERN ZEBIFE A BEEKEZFZE demand KF, HER
BOSHE, AKX, BER, TR etc {R)EfS renewable BELH e ARW) + IURIZEA
AN cost benefit analysis (1% ZE renewable energy tech EfJEEHHRIZF S, labs,

equipment, HAREELERMEFAEA BRI, A cost benefit, TEIREVISFIERNS LN

$E) . (byCathyzhang1230)

MRAREMNBESR:  (by mirinno)

1) False analogy between mining tech/industry and Renewable Energy tech/industry;

2) Research cannot necessarily be successful;

3) Profitability: the revenue might not be able to cover the cost invested in the research;

4) Time: the conditions cause decrease in demand in prior year might not be consistent in current

year or future

MFRBAIE R (by Worthit)

1) iZ/A T profit TN TEA—EZRE A worldwide demand for mining technology 5/,
e EMRE ., FE rule out HARE,

2) ZAEFIALEZAINAIUE renewable energy FIAT]ARTLL, FHELAFRT, MIFA
X 10 FRIFAWEHAR T, AR BUFRBIEA.

3) HARMARMIN. cost thTREIRTF = INE FIGKAY revenue 1RZA cover K7

MR MANME R (by xiuxiup)

1) LAY mining & KIXAFEERN T, AREFMUEEE
2) BERASIMINARRKXNATIANTI, HEERA S fEH Ak T AFEHAHAR
3) ®HEARREFNT, ERLE

SR ERS:  (by imanimaniman)

1) EEFRKTEARFERKBSE
2) #1renewable energy A ST L
3) EHHMIETUARFIE, U RFEAEFSE

=ANKE S (byiuhao871227)

1) KLEXF mining technology B97 KiE D AR KR KSR D

2) Either-or choice: mining technology 5 renewable technology o | —##f 3

4B
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3) renewable technology RILJLF KRR, AHRFREKZH.
MRIRENER:  (by Missing )

1) EFETEARKUGEES T,

2) BASIHRIARIBEA—ERE BTN B LR IERER

3) FOF5E/BEE $8%£AY factors A~ IE technology direction —/>, operation cost, reputation,
marketing £ EFBEXEME R

WM ERS:  (by EH4)

1) FERA: TEBEEeR
2) 238 FEARFELb+H IR A
3) R EAREIFTNERRIER, & profit F cost UK stock B9 FIRERA

MPRMEABE:  (by DHHE Ada)

1) FMEEFELTXEF UL, ARELMTHEET, MEMBNETRBA—F, FHERER
REFMIENLE, ELan X BRI K PHEES & £ IRRL 2 K

2) WILEXNMTUWA—ERGF T, WAE—NEREABRIRIEXNMTWET

3) cost {RE, A—EBE{REF profit Fl stock price, T —WHERRMBT, LA T

MR RS (by NERETIN)

1) RIZPR AR ARIBEE B BE 4L I — A% b {180 R 2IE KA 8 C A Sk A4

2) BIRASMINARFRMEERTD, HAERERKIXA renewable tech BITIHIEF T IR

3) BAFINEDTABEERT TE, HFREABKNLFATI! #EHRFRK mining
tech T KREAM? BT EMKRELD? FF. .

WFIRHEMER:  (by chrisewang1987)

1) REHIRFERM mining 22 EUK renewable energy FYTT8E M R ARAE T REREEH
T ARSI O] AR

2) NEJREEALINERE! company structure BE /]

3) AAELBHFZHMNAT FTATZERERS FE it Arguer 9512 1M AR H

IR ER:  (by AthenaF)

1) KENRT FARNEEARTKKAZER, URRTEANAEZRL2IEELS, TATH
FMEEmRK,

2) EEF—YENTEXTEBET Y, MAXLASJREZM™MY, XA market share
7, newentry thiRXEET X,

3) MEFBZENE, RATBERERAFESEY BRANTERKHER, FLASASETRES
O] BA R AR R R FE(R.

ISR MM B (by lwz72)
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1) ZASMBER TR ETHRERNITY, BRIFOTULEEMMFOAN, cost RE, TR

1E profits
2) renewable energy TV BRI NAS JREZERAAEMNERZAS ZRORY, mMASEAR
AT IREE T

3) FE b AFIHNZTWHREXNMTIA—EHF T, LLMBERANERAZFFT
MFIRENER:  (by QUggie)

1) MEMRBRT, THEAIHIA
2) PAEFRERREARRNEMRE
3) REARUEKZEARTE, REATRHRE.

MISIR A ERE:  (by MrsRabbit)
1) competitive industry
2) general market entry
3) capital burns within research
4) mining industry demand bounce back

MR EN B  (by LFHLAEF)
1) FURAMBEMN TETRESMEREERL, A—ERZE strategy FLREFALE loss
2) fERKLL: IR TRAARINE CHMESMIN, W =FFTEEIRTE research domain F1
operation model Z T EEA—FE, W FEEEHTRER O] SR I B X initial investment 1 cost A9
B, #O R SBFAMENZMR, REH P investigation, REEFHLER
3) Hihe%: MAEFRBELZRFARTERDESHKI

SR ER:  (by Reallen)
1. KEEFR (RHEXNARXS) | Blastcom A—E R HAY /A 5) EE4KEE mining technology

2. BZBABIRAT AT
3. BRATN

10. 5B )E (Luxury Hotel)

(&R mE]
— T AY finance director 31X FE1L taxpayers fund —< luxury hotel, ZE 7T EE convention center
WILE, EAMIERFIXA hotel T IUTEHIKZRK K convention JE#, 7 hotel BEEHMEIETE, &£
convention LZRFWEE L L. O] US| —LE out-of-town visitors, AT HRAEE, LFIAZ
5k, 1ERIFEH.  (byanglophone)

(%]

ChaseDream GMAT {ESCRE& %18 (2019/05/13 #2) i 2019F 5 B 21 HEH—


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1347139-1-1.html
https://forum.chasedream.com/thread-1331704-1-1.html
https://forum.chasedream.com/thread-1336878-1-1.html
https://forum.chasedream.com/thread-1338354-1-1.html
https://forum.chasedream.com/thread-1339055-1-1.html
https://forum.chasedream.com/thread-1347471-1-1.html

£ /B 2019/05/13 [ ER IR (FF/ Rk 4/ TEE/\R/EX)

V1: A memo from Finance Director. In order to increase city’s tax revenue from out-of-town visitors
and attendence to convention center, 5% /2 1Y all taxpayers should help fund a luxury hotel next
to the convention centre, &5 convention center 2 & B 5 MIZE A, out-of-town visitors will
contribute to tax revenue, The more out-of-town visitors shopping, the less tax local residents pay,
out-of-town visitor LR P FI AR S5 T SK A9 out-of-town tax, EHNT AHb tax U\, B IXACHL A B
AR ARZAREZR T, RUISIRRIXLEIIMALET . HIMNEFIXA convention center R 50%
MEAE (RBERBMERAH, KHOALRE)  EERRXBHTMNE, FIUREBERERZ
EREHREZMNER (TPl accommodate EL N) |, BIMMB(IVER. ASd—Mem2 F
SAEEIERIALLE inexpensive JEIERIANEZRBEIER, luxury hotel L ZELE motel 5% 77, théE
IEANELATAY tax revenue BETSUEAMERFE, AU . FRRUA THEMBLUL, RRNIZE— luxury
hotel (by NicoleZ18)

V2: In order to increase the number of the visitors to our conference center and tax revenue, it
would be of local people's interest to build a luxury hotel beside the center. as the out-of-town
visitors spend lots of money and pay lots of taxes and blabla, more contributions out-of-town
visitors would make to the tax revenue and less the local people would have to pay. the hotel can
accommodate many more people and it indicates that the conference center currently has only
less than 509 A\ {E3. so, the hotel can attract more people who are rich and buy a lot. in the end,
out of town visitors BITTERIARIE&R K.  (by GingerRogers)

V3: #AYE in order to increase the city's tax revenue and economy, the local peopel should help fund
the luxury hotel next to the convention center. one of the reason is the visitors purchase a lot goods
from the convention center. more out-of-town visitors come, less tax the local people need to pay. A/
N AR AEIX S hotel R A1E 50%, PE win-win game. visitors to the convention center would stay at
this hotel to bring more revenue. therefore, the city's tax revenue and economy will increase. X{&EL =
X/ANEE (by Corrinel?)

V4: 17—~ Motto from the city office to city concil: 2—/Z= 2 In order to increase tax revenue and
XXX, it is at the local taxpayer's financial interests to fund the construction of a luxury hotel. Vistors will
buy goods and services at the convention center and therefore increase the government's sales
revenue. 58 _Z &= HE: the more non-locals pay, the less local taxpayers would need to contribute to
the tax revenue. 8 =& E: a luxury hotel can increase the number of visitors it can accommondate.
However, the current accomondation level is only 50% at the convention center. U E= & a vistor
who prefer luxury hotels are more willing to pay more for economy hotels. (by Molliez)

V5. BY B B city REES A local taxpayers —iE AR EBEE VIR, o DUBIIX
M. EHEXNEEHELET IR RHE— convention center &, T [X accomodates
5 % 3k attend a convention {4y convention goers, [ERFIXLEERKSSHASIEFR (purchase goods and
services) , strenghthening the city's economy and increase the city government's sales tax revenue,
EAREXERSLNAEEINTREBEENIES EAIEEM motel EIFZHEL .  (by

LeeHiuwai)

57 B
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1) ZTERRXZR: B3I luxury hotel A—EREAREIFUR EFHX—BE R, MRBAENZE, B
AN BT BRI FEAR B T A 8 IR .

2) TRERE: INAMBEIRENERERIE Tl AMES, BEXFIHFEE AR
FIMEN BT ABERERN, EESEFEXEMN hotel B{E, HEBEEBERE luxury
hotel Z AT H MM EIEEEHAT K,

3) BE—ER: ¥mBWHNEMER, BRBEAZIN.
SR EMNER:  (by 755R 0417)
1) ZIBEIRIRIE luxury hotel BREM EEMNM, FEAER/NEWIEELZE AR ERAFE
SR

2) {RELA luxury hotel WS FEBEIEMNFLL? AKX —KA D ABRKREYMERBAERX(E—
AT, TEIRE{R convention center W#)? ?

3) RZMREHEWRAIHE, BEZRNGEEETHRE T ZEEE, {RAY luxury hotel
BAREBN Z/N\KRILEBRE, REFEILL taxpayers %, RR/OASEL?

MR AN ER:  (by460932757)

1) W3] visitor LRI MERLS RAUN; ALBLATE TN D3R
2) BREBREAETEEERL motel

MR LA BB

1) FE—BEEERBRSIFEA? BFERXAENNEENE, FRBENEFXEERmER
BT AX

2) HEEROSEFRAEREERE

3) MBREAEHBHEHRERMITINT, RERLTEREHAELL L ANKR, SEH
EWNENEAD & =P 8

MR LAY EBEE:  (by tiateatea)

1) FHEZE current hotel supply; convention center iIXAZ, 1HAYF hotel HIHAFE R RTT

T, HE 78 luxury hotel SA~ZHE GG

2) luxury § B C 8 demand, 1 most likely N2 7 convention center 55; T H—f% corporate /~
<> pay employees £ {F luxury hotel when they attend conferences

3) local taxpayers T BE A KRR fund iIX 4 K7 project 4 7 BriEHY long term By benefits

11. IMREFL (environmental regulation)
(A B mE#]

W— M NEIEYE environmenist 32 H A9 regulations, B AFREERF LT T ZfF, IEFTH fatories X
BT, BERTENMETNEFRE. MAREIE e REMNBIRIEE modest, MFIRERNEE
SEIS, LG EAREERE MR regulations,  (by nctty)
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MR A EES:  (by nctty)

1) Kbz, REEFHECHEATEL.
2) FEAREFTEREK, WAERT modest BEAFE UGS EF.
3) LHEIRIFERLE regulations REFETF-K4% factories R IR4L,

(]

V1. —3 newspaper 1it, environmentalist propose to tighten restriction on the air and water
pollution of a Steer Mill company in the town Culberton, {7 Culberton F§% = K&+ {14 Steer
Mill ($M%%), number 3 employer of the town) B4 =2 F| 7T environmentalist 2 AIE SN
tighten f*#&AJ pollution restriction BJZME, EFERRX T, WX TREEFMERE, EIL
neighbor community Earlyville 41, B A5|A environmental regulations, many factories are forced
to close, and many workers unemployed, E{F AE T AKXV HFHFAHE TV, L foundation of
economy has been changed totally. 1 HRAMAIFEFEKIRIER regulation is modest, there is
nothing would prevent them from imposing more extreme regulation in the future, to ensure the
economy to thrive, the restriction proposed by the environmentalists must be rejected.  (by

bsj0923)

V2: environmentalists---1ii 5 —N/)\ 28 —P% the function of town's economy changed J& & £ AR LLER
REXEZHIT T AR0RE, SBBLEFSENL ENTARER VLTI, HEXLERREX
EXEBEWBELTEREHTHFE, EFIANRAPBLRRFIFLRKR modest, {EFARHR
BREREMMNNIERZESSBMMNELRME, STESRNER, KEREZF. %4it: Thus
to ensure the economy can be thrive, the government cannot agree with the demands of them. (by
Celia-x)

V3. HHE—/NENY Culberton, REXAN/NEB— newspaper editorial 33 —%£ economists
TR SKREANSEXT pollution Y regulations, {EZMIAMEX S EWIEREZANE, REET D
PR EE/\EE Earlyville B961F, RXAN/NEBEW, EERTLARIS factories FLEE T, workers 1
KT, REEN town HEFRHRET. . (KEEXH. . REATITREEAN, ARILEB
EFE@) . M, BINXCRIXELE economists IR H KAV INE AN G IR/ NEX A1, E2—Bfb
B2, Kk—ESs (XEAM wIll BRA, RAHmay 2K, NizeRIB—E’ ) REEMIT
Z2INER. - REBRNEFHEZE, ATl BEEHRIXL economists FyIRZE (by brandysourire)

V4: The government of Culberton should reject environmentalists' proposal on stricter pollution

regulations on local factories because it would hurt the economic growth. Given Earlyville case, where
very strict regulations led to factory closures, and subsequently, hundreds of people were unemployed.
Even though environmentalist's proposals are modest by now, they will continue demanding stricter
ones, hurting Culberton's economy. (by JEi2 > )

S B
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1. #BIREW: FREEALRET —LRFIMNEGER TRV R TEMRIELEXEME, 0
RBEBR BT —HREIAINE, RURZENHETHREAESHEMNEEMUNITET, X
ELREEEFTEART .

2. HBEARE: RERTI X#, ARTREREMNBETIEARGIESE, XMARBA
AE KA E?

3. fHIRKLL (false analogy) @ BEEWMMBERBRBEMNMTEEEF UL, RIERSIMHEESG
PR T RAY Fm, ARMNBHHARDSSTHREENER.

4. ARXKR: ATEFER, TURBRERRSES, FARIEERELHEXLENINETFLH
Bit. TTIAMMAFBBENALAE, FUEAFAR, UBERSHENRF. BIEESEER
B ATIARTHR, BEFE/ASFNEINRSERNZ .

MR B  (byJasoooon)

1) KEbja)ER: Culberton F0 Earlyville REJEE;
2) AR KNHE regulation §EL T factory close;
3) ki MUERMHSIREEHKE) regulation

MR (by ndrrrr)

1) EAR: @FNRBEA—EMEINE regulation IEAY, THERESEMAZR
2) KLbiEiR. BI{FE regulation IEAEFRIR, & EWMERA—EE C HHESIERB
MR, RASKIM CIHTHEMTVHNAR, RH#HsHEATVYHEAR.
3) HfE. RERA—ESEM™IE, FEEUFTHOGIFREMINEESELALXRE
MR HAEES:  (by elotte)
1) £ extreme restrictions 52§ earlyvill X MEF LW IESL
2) WMEFHITEEM
3) restrictions f—ES LT EE extreme 1 H extreme h ARG TR, RALIMEE TS|
BEZANKRBERFBR
MMEN S (by Z=F)
1) NEHELL,
2) 3R, FEEE environmentalist 5[5 HY%45);
3) T FHmEHETF regulation, IRAEIXLE regulation BR T BEMEINE, HREER{ETL] Fik
Z2ERGEFXK

WFIR A ER:  (by brandysourire)

1) false analogy (FAfREE/\4E)

2) BITERMAKRMAZE: factories KIRZ DN (RAT—1MEH) | MARRKFKE/NEK
oA EE AT ZRIEEN, REAEREAGVERAT, 2R FHEEMEERER
SR, RAERBARELFTE, HEINRER, BEAEZEXN
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3) poorassumption (F&FIM/E economists —ESIRHEKREMETZINE, HAE C/NERFH
AREBHFEHATENRE—HTTHFE)

MR ER:  (by momorange?)

1) ZKLbjaJ@: Culberton #0 Earlyville ANTJEE;

2) AR KN E regulation SEL T factory close;

3) ZiE: UERMSSIREE %A regulation

MR B  (by jocez)

1) iXZE regulation @13 T AARSHBEF burden, IMENELERRI <A77, BEFEE
MBI BB 255U R 7 #2mm, T AT o] DUR T R B,

2) 3E4877 environmentalist B AR RE LR FLFELE, BSRUMNBRBKIZHNER,
T BEAEid regulation TTgES1E T MEEMHERUSE, ERIEBRBERARERESX
i anti-pollution, X FSHME,

WSIREMER:  (byGloriads)

1) CTown ER E community A 2—[EIZEMR, X analogy AL
2) WHXNEFIRKESEE, REEALT,
3

N

HERENTBERRA—ERE
INEE FIL 0] 88 F F ZH positive effects I~

MRREMNER:  (by E8I%FH)

1) [REEEIS, ARFX B E S (false analogy by simply equating Awith B) (FZ1HXHE

5)

2) AREHRR, fHREEmER’ | XEF (REXEE)

3) MEBETRIAZ, 2ERENENERRAIR? There are no alternative reasons of achieving B
except A.

4) KREA—ZFE™, committing the fallacing of "All things are equal" (FFIXEES)

5) ZBIFE A —ERRABUML, FHEITL,
IR ERS:  (by nightprayer1973)

1) TXFER KReEiR E Z2F A= 2R A restrictions R o[ fEE A HALRE A Ebins& K= S
E RMEFTREES

2) EKLEAEIE RBIUEIE AR CE MK LL E VB RAREAER C L AT CLf7
restrictions Z JEiX BRIEHE ST ETHR

3) RHEIFREIFRESZR UGS E extreme restrictions 293 C #h 1% ~E modest restrictions
ELREHR C MANKEEB T

MR AEAYBES:  (by ruirrui)
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£ /B 2019/05/13 [ ER IR (FF/ Rk 4/ TEE/\R/EX)

1) AN EIFAR—EBAIHEA

2) RS —EE XA HE meetrestriction, T O] UFRFTEIA

3) WHINEFRSHE R rule

4) 18 F 1] change foundation of economy Z f&, FAIF<EIH?

WSIRAANER:  (by CaroluviSuk)

1. $RELE
2. TEHMBRTHE (HMEFTURELRKIFLY, TAMNBENRIFX MRS LKA
MmEBURBE T XMEMITREK) | . - -

MISRIZAYEEE:  (by FLORAYANNM)

1) fbR A—EXH economic burden R AERS T 2 FEFR ML #WRE T — ol seH
BlF iR JREXMERNKRIZEE —SHFH— largest A pollution £ 7 SER W AREF 7«
W AREF AR FMIFART restriction T 250 R EFT economy k&

2) b REHER TRELFIS T B HMRERER A—EZIXA restriction LLINfREEEA SR L
SER R ERZERDES REeW T, LOATREREE BRATE, EENIZEE
EZ Rt

3) cost-benefit analysis FLE % F restriction C /AE) 1] X4 = 1B pollution £ 7 B RESSE
REANER TALEARTH AEREE™ TARE wage X EHHE R economy E1R /)\
benefit S EE A fY cost

MIREAEE:  (by —XKI)
1) REHEXTEE
2) BMEIRBRIFPENT REIELE, hARERIEZRFTSIFEL thrive
HRIREAERS:  (by Melene)
1) AR: BENI X, TARXVITHAZHTHRRER, MERAT BSME&E, Lt
MEEALE, #HMEAN, AURRETRABNHEIAS L L5
2) ktb: MERENL XMNEETHRRERNEN, BARRAERNTEESXHE, T
ANV TIRREROEN, BDTEEMNGE, W EIEmAFEmE, AT
OMFEE, N7 ~REE HAMESEHEYHEF

WY B  (by MorganHaro)
1) ™#%HY regulation A ESIERL Mill company 9 operations 934k, {EiX L Kin E3k
WA

2) EMXAERZER T economy foundation f change, B ZNRFIEN AT ARNEE Rk
SFBRERFHIRS N, I EEHRL
3) Mill company 22 = KHJ employer B2 FE % IR ER BT A K LE Mill B &y B9F 7B EL B = B A Fir

&7 B9 EL 5
MR ER:  (byxianxianxu)

ChaseDream GMAT {ESCRE& %18 (2019/05/13 #2) i 2019F 5 B 21 HEH—


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1347139-1-1.html
https://forum.chasedream.com/thread-1312083-1-1.html
https://forum.chasedream.com/thread-1319713-1-1.html
https://forum.chasedream.com/thread-1325020-1-1.html
https://forum.chasedream.com/thread-1327094-1-1.html
https://forum.chasedream.com/thread-1327952-1-1.html
https://forum.chasedream.com/thread-1329514-1-1.html

£8P0 2019/05/13 [a AR IR (H/ Rk 2 E/AEE/IR/MEX)

1) BAMTEABNE=ARDN Steer Mill SRZIRA, ZFFMRTERN
2) FBEEtTimposed T, RE] FERXT, AEERLT, SBEBEANEFOEMA
3) —BiZEAT, RMRALTSXBEREZHIE

MR ER:  (by mwgl103)

1) false analogy. f@&¥ town fYZRfJ|NEEHE L 1F evidence, F AT town FYIESL O BEA[E,
like blah blah

2) AHAMEEME, MUEHESHE EM extreme FIFLE?

3) ensure the profitability §R ZHXEZE, FE reject this proposal th~—EEE ensure
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