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01. 54828 (renewable energy) (2 %)
(A A wEE]

F mining tech /2 ) XM EERTTIL A2 (by sandraaaa)
EXRE—NEBTHAIEZEEEFER~ W, . . (by 7F)
(]

V1: A company called Blatscom pulished following in a year report for stockholders:

Recent years the demand for mining technology has been falling, causing the profitablity and stock prices of
certain companies in the mining technology industry to shrink. Fortunately, we are shifting our business to
adopt a new growth strategy: the renewable energy technology. As such, our scientists and staff are now
shifted to the research field in the renewable energy technology. The renewable enenery techonology is
booming in recent years, with several prominent companies achieving great success and high profitability. We
are confident that this change in strategy will guarantee a retained high profitability and stable stock price in

the future. (by lotuskellyye)

V2: An article in B corporate's newsletter to its shareholders:

the decline of the traditional mining industry affected the profit of Blastcom corporate. therefore, the
manager decided to transform the company's strategy from traditional mining to renewable energy, and it
demanded R&D department focus on the renewable energy technology. there are two reasons. the first
reason is that the renewable energy is booming. the second reason is that some companies, which have been
working on the renewable energy market have gained profit. therefore, changing its strategy and entering the
renewable energy market promise B corporate's profit and stock prices, and will guarantee safety from
declines in the future. (by Hannah ZE/5)

V3: Due to the decline demand of the mining technology, all the related corporations are suffering from

decline of profit and sales this year, including Blastcom Corporation. Blastcom Corporation is considering
adopting one growth strategy: to shift some of the researchers from mining technology to the renewable
energy technology, the demand for the renewable energy such as solar energy. Some of the prominent
companies which market the renewable energy are successful in recent years. Therefore, it is guaranteed that
company Blastcom will also be successful in the future by providing renewable energy.

V4: /5] B By newsletter “Last year, the decrease in mining technology Z5/AS) B &5 7 E X ThE =0,
I3 author Hf suggest the scientist staff change the research focus from Mining tech to Renewable Energy
tech. JR[E: Renewable Energy Biex%f, and there are several prominent companies in the areas of solar
energy FIZ A E b Renewable Energy. 2518 such divert of research focus will increase the profit and rise
stock prices." (by mirinno)

V5: A shareholder of a mining corporation proposes that since the profits of the company have remained

steady for several years. in order to boost the profits and stock prices, the company should change its focus of
its research from mining to renewable energy field, which includes wind, solar and biodiesel etc. because the
renewable energy field is lucrative and some firms have been very successful in this field, stepping into this
field will increase the mining company's profits and stock prices. (by pterosaur)

V6: the B {+/ Corporation, mining company 1#1&, &iT/A S profits and stock prices slide, R/F1i
renewable technology industry 9 future 3E & promising, 3£ H other prominent renewable energy
companies that market #78EJE have become successful, Pff|}{ the B Corporation 7% devote to research in
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this exciting field, XFEAITEMR{1BY profits and stock prices will be free from any future declines. (by %% /\

kfx)

V7: 152 balstman (KELZIXFEHIE) — mining techonology FITAZR A B FIE 7 — NHTEREREVE
1%, The following argument is from the R RIEILEENLEIREH report A3:

Balstmon Company 2 —Z #f %% mining techonology BY/AS), EJLE, B ATIHXT mining techonology
g demand &/, FRrIA/AS 5., {B2/A5) make a new strategy: direct the scientists who make their
own to switch their research to the renewable energy. A S A HZIL o] B A REJE T % is booming, —%6i5
EAEXBENTUBFERENAS (FET AR HERENGF) EEMNSERT . FTIXAE]

guarantee (iICBREZE AN EIXME) that this strategy can help company to increase profits and stock
price, FF B T][MUIL/A )85 R KA mining techonology market RYSGTUR V. (by iiyy FT#E )

V8: —/N M R EGIRTEER newsletter: M AT2—NEREEY mining 28], XFEFEHESEMNE
=, newsletter i renewable energy technologies 3#M ! b4 clean energy, biofuel +4 89, FA1EL
research Z3[ THRIZ R TTMIFRILLE B9 mining R4 redirect to renewable tech FYFFR T, R

renewable X JLEF R RAVIFEFIN (LLAE T DURIRZER trend EARRK? BRIE, FRMARERTIHA
EAEHT) , RNERTXAEOMRZEMTRUENFNE, RSN, KRKFLT! - -FiEH
5M% author JHMEM ! (FLUARMNM ZHIFE A BELZFZE demand KF, HERBCTEE, 2XAF
i, RREXR, BHREE etc RIEHS renewable BEL A IZAAR) + IURIZMR cost benefit analysis (15
RJE renewable energy tech ZRYZ & HAIRIFE K, labs, F equipment, R AEELERMEHFAFES
BEMZL. A cost benefit, 1ERAVISFARMNSE LHNFE) . (by Cathyzhang1230)

MHRHEHBES:  (by mirinno)

False analogy between mining tech/industry and Renewable Energy tech/industry;

Research cannot necessarily be successful;

Profitability: the revenue might not be able to cover the cost invested in the research;

Time: the conditions cause decrease in demand in prior year might not be consistent in current year or
future

MR MAIE R (by Worthit)

1) Z/AE) profit NERMN THA—EZE A worldwide demand for mining technology & /), TJREH
HtERE, FE ruleout Hfth/RE

2) ZASHILEZMINAME renewable energy IS ARTLL, FHEZARET, HiFAR 10
TR T, AR E BT RBER.

3) WAREBRRMI. cost B ETRIFS IXNETIEKA revenue R cover K7

MRS (by xiuxiup)

1) AT mining T|RARFFERAT), FAREFUFESE 2
2) BERASMINAREZZINAEAT, FebiRA S T se A At T AMEFHARA
3) BEAKEZRY, RRLHE

B W N -
= — — —

SR ERS:  (by imanimaniman)

1) EEBKRKTEARKKRKOSHE
2) #0renewable energy A ST L
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3) BHHMIETIUHERFNE, flNRFEAFE
= HES: (byqiuhao871227)

1) EFEXS mining technology BT K D AFRA KRS
2) Either-or choice: mining technology 5 renewable technology o | — 2753
3) renewable technology &RILJIEA R RIF, TREKXRSH

WISRIR A ERE:  (by _Missing )

1) EFETEARKUGEES T,

2) B IR REA—ERBHINEE AR INEL R

3) FF)E/BEE $H£HY factors A~ IE technology direction —->, operation cost, reputation, marketing
EHEFEXENEER

MIRHABEE:  (by BT 4L)

1) ERA: TEERH
2) Z3E FEIRFELb+RE IR
3) R EAREITNEARIER, & profit F cost UK stock B9 FIERA

MR HEEES:  (by BT Ada)

1) FMEEFEAEE UL, AREELMTHZET, MEMIBNETREBGA—H, FERBFERES
HIBRIE, Eban X EERTABARE S E £ VIR 2 KK

2) WNEXNMTUAR—ERTT, RAE—NEAFABRIAREIMTIET

3) cost fRig, A—ERERFF profit 7 stock price, T—HERFME T, REHMAET

MHIREAERR:  (by /NEIRTTIN)

1) BMERARIRBHIHMEE N —RAMNEBRIAZ BB S AR

2) FMASRINARRIRBEERTI, WAERFKZA renewable tech FITIZ B T Ve

3) BAFINEDHABEERT L, WIFERIBENEFATI! #EREE mining tech &9
FRRIMAOW? FRMKELD? FF. . .

MR EES:  (by chrisewang1987)

1) AEHIFIZEZR M mining 2 EUEY renewable energy AT 8B 1 B A2 ARG RIEREEE TV H
B8 1107 I A Y
2) /ASBEEALINEEEY company structure B

3) FRAEERHZHINNAT ITATHERERS Fit Arguer FZ5IR T 1THERH
MR HEAYBES:  (by AthenaF)

1) EENRT BEARNFERARTKAER, MRRTEAROHELEATVEELS, WHRSIFE

FIMRK;
2) EERF—ERIERXTHNET MY, NAERXLEASJELMTY, &H marketshare T, new
entry HiRMEET X,

3) MARENE, RATFLEERRRAESEY RANTREER, BASAIBEHERTEY
BARFEANTRBER.
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MR BEE:  (by lvwyzz2)
1) ZAIHIRERTETHERERNTL, HRIFHTLERBHFMA, cost RE, REERIE
profits
2) renewable energy TV B JLNAS TR E AHMHMEA RS XERNRYY, mAERLER BT
N GF
3) FE b AFHNZTWHREZXNMTUA—EHF T, LLNBRABEBAZIFT
MR HAER:  (by QUggie)

1) REPFRBRT, ZTFALHA
2) PAEFREIFEREARRNEMRE
3) REARUEKZEATE, REATRHRE.

MR ERE:  (by MrsRabbit)
1) competitive industry
2) general market entry
3) capital burns within research
4) mining industry demand bounce back

MREANERRE:  (by THLATT)

1) FRAMBEN TETRESMEREERE, A—ERZE strategy FLREFALE loss

2) fEiRELL: HRBRAINARINE CBERIN, ¥/ =FFHEEJRTE research domain F operation
model FEHEEA—E, H F=E##HEERJEEIGE X initial investment 1 cost §Yja)#, #BTIBES
BAAMBEAN 2R, REH DA investigation, FEEFBHLER

3) e MEFRBEERTFARKERLESMIN

WA EEE:  (by Reallen)

1. KRR (RAEXTAXY) | Blastcom R—E R 78/~ 5 FZE4KE mining technology
2. BTIWANAIBAT XTI
3. BRI
MBS (by A Z0LTE)
1) $EIRZELL --BB M ktl, REW.
2) fhE: BB EM cost SHITEIHERT,
3) BfHh: ZR3E renewable energy industry A —ESZK%E boom,

02. Spicy Pita Sandwich JE¥ 5K
CNEESE D

Gorge E—ME LT L AEEMARFZN/NEF TNBRIERAHR=FHE L TRMREEREH T
=AHIE FERBEEZIENS N TE promote SR IO B S MIFIES triple (by
shineshine115)

(]
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V1: 2t George Polous XM AFLERIZE Sallon XAN/NEF T —MEIE. XNNERDKEHET,
F—F (F%E) AELBRANAE (R LTREE) . FIMERENLENERE, QANEER
ZH_F, —7¥ spicy sandwiches SE181R1F, NiZ=1x sales dramatically increased, fAJEfhmii87E three
nearby towns and cities B =K, IE=MM—FERREMAE—RIENUKITH A EEE. At
{RTHXEE—3F5E (KA? ) will be able to triple his current profits. (by FigoLee)

V2: AWA: George IXM A, & town Sallon FF 77— spicy sandwich (& T, 7A/F Sallon E— K3
— YT, George BITAEMERI, EIMEBMERE . Frid George EHAAAY town A=K —HFHY
EIT, HBECZX train WX KEY employee A /F1LIX D employee K K FTAYE [THY manager, George TA
AIXFERIE, fBAY current profit & triple,  (by Kaii R)

V3: George @—RETHEIIE A, fhAYETSE Spicy pita sandwiches 3k T E XTI, XRFRWETH
# smalltown, X3 town §—Fi R, George HE&HT=FEDIE, AMHIIAY town HF city, thREFH
CHMRL, X=RENEHNEKMESERACVEIRIREMA="RT, ANMMIAKECH profit &
triple, (by ky vang)

V4. The argument was about a paragraph from a restaurant business newsletter about small franchise
restaurants:

A small restaurant owner, George, opened a pita Emporium in a college town Sallon. His restaurant has
been quite successful for the last 2 years. So he decided to open another 3 restaurants in nearby cities
and towns. He also plans to promote his 3 employees who have been trained under him to be the
managers of the new restaurants. He expects his profits will triple after all restaurants are opened. (by
GhostaNdrop)

V5: 1B 7 pita JEY 5K, FIBILEIBE LR (1% I spicy pita sandwich sales rise dramatically over
the past few years, so he decides to open another 3 restaurants, FFIAF B R — I IARTHEER
spicy pita sandwich 9 sales increase 7, 13Xt E restaurant A3 profit A K, Xft5%E, FRX
BB RS PUFHE— TR RIEAZET A increase T, (by pupu77)

V6: E=— George Poulos Y A, FERIFF 7 &K Pita +4AME, FHEXKFEWMIESE thousands of
students, 3Z spicy pita sandwiches, ZAIGMhAINIX IR IE YT EE R E B H54L increase, F IR ETE
nearby BT BA=KDIE, HEARFE—REE=DATHA=ZFRHEHN manager, AFMhEMmELR
B=FFE. (by /v P)

V7: The argument was about a paragraph from a restaurant business newsletter about small franchise
restaurants. A small restaurant owner, George, opened a pita restaurant in a college town Sallon. His
restaurant has been quite successful for the last 2 years. So he decided to open another 3 restaurants in
nearby cities and towns. He also plans to promote his 3 employees who have been trained under him to be
the managers of the new restaurants. He expects his profits will triple after all restaurants are opened (by
AAlias)

V8: The argument was about a paragraph from a restaurant business newsletter about small franchise
restaurants.

A small restaurant owner, George, opened a pita restaurant in a college town Sallon. His restaurant has been
quite successful for the last 2 years. So he decided to open another 3 restaurants in nearby cities and towns.
He also plans to promote his 3 employees who have been trained under him to be the managers of the new

restaurants. He expects his profits will triple after all restaurants are opened (by jxcathy716)
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Vo: IR EAERIE, W Johns(REEXNEF) AR M/ NEEFR—RET. XNMNEEFERFE., ik
WEE=IAZMIFEY (sales rises dramatically ) FILMREY KAER, FEMHITHEMEMIA TR
=hE, AEREETHINATIHIEKERER (FAHE) ik SHEEFEREMII. Johns
opened a restaurant in a small town of XX,-~--As a onwer and manager, he seemed that the sales of the XX
sandwhiches ({R4<) rose dramatically. He decided to expand other three restaurant in the nearby towns

and other cities, and trained emploees working in the old restaurant will manager the new restaurant. (by
shuzijun)

S X BEE:

1. FARXR: ZHASENIE LA ZELSRRE, RUEREBRZKXUNZTENTF, REE
MRS, REMBEBAEZENEE. K= HERZZEML2T, FEFNA
oversimplify,

2. FRIRLLE EXEZMNFEMM T A —ERRTNH, BEAZUTMRIENASRIESASIE)E
HENFE, IR, FRENKBEERE, FRUMRIE— AT ENER EEHMM TR
BEEHEPZBTERUNTIE. RARFENEEER, TREEXMREEREX NN
iZiE, FAEmAREMS A LLIAZEFA LT, HFEAREX, BPHEBMEkRL

pitas
3. ZMRBREK: =AEBRIRVEMEIE, MINTERIRIFNFILSWRA, EXxExBER
2%, RUREBEXR, LBTAHE ARBAX], EELEZEHLBEHEEX.

MY EBER .  (by Monkey1992)

1) ZEXBE2EERAMMEENKRE, MERLUEARER EBH demands, FEHM=/1MTT, F
AKTRE? RIXKEHFIAF, EERFH.

2) TEHMMFHFE mBXEHE, RUERMIEEEN—SOTHIFE, KARE triple,

3) FKIE=NMMLFRATLIEHN manager, A—E 1R George (R— 1 REBIERIREAT. FE 71—
I EF7T, BCBANEUNER A RIS FRNREEREAN?

IR ERS:  (by Figolee)
1) BIERINHIER o] gE AN Z AR Fh = FR3A
2) MhEAMEERAX N KRR T R AR E R
3) HEBTIMEE—NEHWAR—EE
4) AKBEXMH. BRAKERE EIBRRELRENEGE RERE.

MR EES:  (by freesialu)

1) Hfth town TEEREFAREXMNE AR

2) spicy sandwiches TJREMEMAIANTER, FERIEZ Hi™ RmAEE
3) IREMEEHN=1ZRTTHEREE management skills

4) FEZRIASREFMAA

IR ER:  (bygifannnnnnnn)

1) $8IRKLE, Sallon MEMA/NELR—H, Hb/\EZFE % Sallon — R EIHFREEM,
2) A TJEE Sallon AY/K EAR—4E? BIRIFHEMRL? FrIXREMLH 3712 X2 A Sandwiches
3) RIA—ER—NFHEIESE, T8 Sallon BEINZRE A George BRI
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WA EES:  (by VT P)

1) TEARFTRR SERERSHFIRTEREZNGT
2) fRiRELL: ZRIWENMIEVNE, BESE—FEAER, TEHE.

MHRMIBE S (by April0919)

1) MAEMEERFTEER location £, Tﬁ&é’]ﬁﬁﬁi{ﬁﬁﬂiu‘ém’i%‘ﬂ?
2) X=4 employee A —EREMAEFEIEK, THERZ EELR
3) FF=ZFEMAM triple R B RLARKER, T Aﬂiﬂxﬁki%l?ﬁ’]g‘ M

MR ENER:  (by AAlias)

1) HETERAFTIEEK

2) IWEWHAINEAEAZRHIRT, EETREFER, BERESTN
3) TR EH T ARSI,

4) FHEMAS, triple profits thR—EHE cover

MR ERE:  (by jxcathy716)

) 2 FRIRAIIA R E Y M thE I
) ERFWHAENRINARKEMENEM S HEHT, BAANOEEARSEXN BRI IRT
B NG
3) ZRIA—EJUHAEHELENAR, XHEERIZESX XL R TH#HTRIMNSII
4) FFHFIESEFEI fixed cost, AF=RFIEARKFIEST =12

MFRMEH IR (by 2MEIAMmH)

1) NEE{RIE spicy pita I AN S ERFKAS T
2) KEyHIBALE(E, nearby towns 3 I E
3) REEZERIIEANNEMXN Y THiHERBEFA

MR ER:  (by BR)

1) H{ﬁiﬁkﬁmk/mix /?Ejﬁsﬂj—j(

2) REERIEERTIMNEEIRE George FUER BB R EEEE

3) Eﬂﬁ%’%ﬁﬂzallﬁﬂ W ABIRIERER 3 5FE, BATJRARMEMMNES, REURIEN
AREEER

MR BEE:  (by shuzijun)

1) ZUBEERIHEMBRE NMELEAERSE, KFEETEEE=0A
2) ZEEAAIRAN, HMtb T TRERTR, EHESAE
3) WEAEEZNRFM, BEREBXFAET, ZWREXERSBY, FARIREELMMTTRET.

03. =44 4 (auto dealership)
CEEEE)
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Business manager £ memo 1322 7f local news paper | advertisement, ;NHA# 4% (luxury
model)$EE3E, Z B F R ZE (non expensive model)§5 & lower, FrIATRZE &8 (by

ericnemo1018)

(]

V1. The business manager of a local auto dealership recommended the following in a memo to the
dealership’s owners:

"During the month of June, when we advertised our luxury automobile models in the local newspapers and
placed them in prominent positions on our lot and in our showroom, combined sales for both luxury models
and our more inexpensive models reached the highest point for the year. In February, when we focused our
advertisements on our inexpensive models and featured them on our lot and in our showroom, overall sales
were lower. Clearly, if we want to maximize our profits, we need to put our luxury line front and center in a
more prominent position, year-round. The luxury line clearly attracts potential consumers who, once they set
foot on our auto lot, purchase a wide variety of automobiles that generate revenue for this dealership." (by

laku112)

V2: AWA %] automobile dealership, June %5 luxury models ¥4 3f put luxury models front 5% 7
highest sales for both luxury and inexpensive models; February #5 inexpensive models 3T 4 sales "%, P
AT IR E profit iZi% put luxury mobiles front, year-round, Moreover, 3£ luxury A% K Y% wide
varieties of models, (by CherylZ)

V3: —/> memo: ¥ auto dealership %I 6 B4 E{1#E luxury auto models J7E showplace B9 {g],
luxury auto sales reach the highest point of theyear; X kI, =Tk 2 B (A"HE, RIEMER—=F
6 BZ/E89% H) , 3B inexpensive auto models 7 H (8], inexpensive auto sales %8 &L H &= iR FE(X
7. Elb, XA memo HATEF LIEE, EHLUFIE luxury auto model EMERF PR, Rtz
S, ATERAMUFNE, FELHES O luxury auto sales |, XHEREERS I SiHEAELEL LA,

V4, —ASERZFERMN, FTIRTE July BIEHR luxury lines ZERZK_EFTTEF4 luxury lines 75 E BER
f9h 751618 both luxury lines and inexpensive lines (Y55 & FF+7 . BEEE - BHME, (X%
inexpensive lines #E7E/E B RIRVBH#HT SHENRE, HETET (7)) . BHEXNMIE
manager S 4518 EIE luxury lines EFEAEEBRNNERESHE, BIHXHHNEEZE A
luxury lines FYSEEH §E /1L a variety of automobiles. (by Airbuff)

V5. —ANAS)ELE 6 BB luxury automobile models TZEIR AN 2, IRIFE prominent position F1{t+
ARKAZBEER? XA sales BILE T 2F &, AT 2 AMIAT inexpensive models, i T
WWE (FeiEABNER) | AREEM 2 ARy sales bk 6 BAYK. FTIXA manager 15477 max profits,
R iZ3E luxury line put front 3F center 7£ prominent position, & AXMHRERSBERF, WHBERS
e, BaX luxury MEINEXEMEFFZN=ENES, (BRIEKNPERERERERE)  (by

alisonorz)

MRS BE R

1) 6 B4 Luxury auto sales JZIZE O] §E 2 exception, memo Y sample size K/NANBE justify the
universal effectiveness of the strategy,

2) inexpensive auto sales RRAFTZHEHAIFEH/LD, {BEAEKXRN ., ZE change to focus on luxury auto
sales fY1E, RIATIHE revenue THES, BRUEEN, RASBGRITHMTEREERRERFIET .
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3) BWMBEFNTZHERERY, TEmE N mRAFEEARIMF inexpensive sales FYFIEHK,
FFAZE research BRERB LV ERES, BHRSDVBENTE BRATEHK.

SZHEE: (byDorothyni hemmy)

1) BRATEHEZRE, profit th EFT, {BEXA profit NEE simply attributed to the
advertisement, HiFEERE. REUHRIABSHENEBENHEBEHREEE —PANE XK
St K. (FHXER)

2) BMEFEA EARAHTE5IKH, EBHIFEMAELLE T, inexpensive models BY{E B AY{T &K 5|
THE (EA)

3) NIXENAKEEBIRBA T AR, BogMEBEXRE, 1€ inexpensive models FTE R S+
i, HENES.

4) ZBMNAURERAR, REXSEL,

5) #H#ETBEKRT revenue

6) FERAXNLHMERBANRBIFOFEMBEFR, FREEXREZEA luxury models {545 T/ &

MR ER:  (by HaibrarAi sY)
1) REZLTBHOEMNEE DL RS profit
2) EEE|ILKRA budget, FARIZLRTTFEMINEEARABF K luxury F—EEEFEA

3) 325 customer services 1R 75 0] |} keep customer retention rate. ER NG tHhEFREESIRT
profit

MR B (by GMAT-cracker)

1) False analogy: Sales in June and sales in Feb is not comparable.
2) gratuitous assumption: the higher sales do not necessirily lead to high profit.
3) ignore the demand of the potential customer.

MIREAEER:  (by BERIE)

1) BfjE, NAFMZRAEERSA—F, AAEREFEEHE, EHXERE, —A{E
2) R, AREAEERRELEHRM profit, TREERRALE, HREMEGRAET LM

MR EEE:  (by Hannahzzz)

1) fbl, BEURAANREGRENET, 2—MEVHNET, AR#EXE, —BHRSTFH
RHEE, KREEMHEK

2) &ErEURSESHER, AASIERERBSRENBE— D luxury cars f] dealer, FEAE
RBRMNXILEEENET, MBSEM target market XR/N, S FEIA] lose significant

market, and profit
FMSRIREAER:  (by Sarohere)
1) XFAR SOt ERAERRBHNLTE? EENBINEIEREAZ
2) WREMIEABEERNETEEEA
3) luxury UMM EAZENHE, SHEHBENSM, luury BHEFEERARN, BEFERKR
H profit
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04. ANZ kYT (bus fare)
(XA mB2]

Bus system is cutting frequency on some not popular routes, due to low bus fare's unable to cover costs. The
cut will eventually cause the entire bus system to shut down. That's bad for people who travel by bus. So we
have to raise bus fares. (by coco %)

(]

V1: ETH bussystem AAREH, bus fares are not high enough to cover the cost, IFE cut less profitable
bus routes frequency, eliminate 7 —XE routes, in order to contain cost, {B.2iX#¥ hurt all the
passengers, reductions in services =it & J- 3% access to desired destination, If the trend continues, the
bus system may be shut down altogether, therefore most of the transit passenger will have no affordable
transportation mode. So for the best interest of the public, bus fares should be raised in order to provide
sufficient financing of keeping current route. (by miss.mel)

V2. FERENN = B A— bus system cannot use its profit to cover its cost, therefore it's planning
to reduce some less profitable routes, and some of them will be eliminated. #Af5 X &% this reduction
will not benefit B A< 0gH —LE riders who are less accessible to areas without public transport
methods. & IX % S entire bus system be shut down. P A ZEZIL in order to remain profit, bus
system should increase bus fares on all routes rather than shut down some less profitable route, so that
it can get extra fund to maintain the frequency of bus and quality of bus service to meet most riders'
interest. (by Rockstop)

V3. The bus system has been losing money due to low bus fares. The city has been reduced budget for routes
that are less busy. B XS AT riders BLAGE F{ERZE, ™MH—H cut ¥% soon A BY bus routes &<
XA T ., Proposed to increase bus fares for all bus routes in order to help funding and improve bus services.

(by lasallefox)

V4: The editorial: The current bus fares are too low, and some of the unprofitable routes are decreased in
order to save cost. The bus system will gradually close most of the routes and finally shut down. Then, there
will be no affordable way of transport for the public; Thus, it will be beneficial to most passengers if we raise
the fares, because we could have sufficient funding for the maintenance of the bus system as well as the

quality of service. (BRIREEEIZEXAZ T, <BREMEXRIZE ) (by EFASHE)
R HNE (by nmystrn)

1) B bus system —FF44 cut routes FEEE AANREL, FTUAARSBRIEBHANE—E cut TXKE
FFEEA bus system #f cut 58, MESEW I FENIRET . EEHIEN too 1Rifk that K
o HE,

2) 1EZ1LFBLE less profitable routes 515 unaccessible, A ARNHTEISH M, AL ER
FRLERK S AL LNAT ST M., LIRS less profitable ,?Jtmquafzﬁﬁ’\lkd‘, FrrIX
2 FIX SR 2 f9 N & minority, 3E main routes FY A& majority, A<k 2 F mainroutes A, 1
MREBRZHALRSHE cutroutes M, EEREERBRER. RMEEEFRVAENIT IS
BANERAERE,
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3) EERWATEBAEKN, MAEXREER, REHMEHBEIXEEZENH, EBERBEFHEN
MARABF—FEHE, LR ERENTEL BRI AHANTISAEHEXSHANFE. ZEHN
HEZEF 22 reasonable X fair, BIATIRES=HEMEXMIASIFRA cost, BRRNIZLIEEN—T]
PN BRI EREER,

MRENER:  (by &ZF)

1) REEHEA—TEH, THERT AMNBFERM bus 7
2) routes k7 JLEZAZFT bus & shutdown, TJBERIAY route BRI FEIZFT
3) MMEABA—EHENABR, hiFtHREITISERELT, AL TERKGHD T

IR ERS:  (by Allisonic)

1) increase bus fare for all 24744 7 K ZE A F 25 FARIUEDELABIFIZS, T bus system X & Public
resources, XAMERERAFTFEHSTEH,
2) TEERIFALE 49 AR2 highly senstive to price, 5 A B HAMZ B AT MUERHH switch,
ELEARERIERS T EN, AXBRESKRE.
WG MM AER & (by porguel)
1) FHBRPAFEREREERESBUBX &K, (EEBEC YY Y assumption, JEANRELD T ZEM
KRB cover THi—EHIFEX ML, . .
2) FEEEIRSENHNNE. T—REZMNEASENEALAET, AREAFSMAEZ K.
3) WHREZEANFEREIFDEANFZ, T0F,
4) TJPUBEHMBRDERR ST AR RGNS B, tbin BLABLABLa
MFIREMNER:  (by miss.mel)

1) $ERHIRIZINE bus fare KT, people {358 R $5{E A bus T ABUH subway, bicycle, on foot,
MR AIARLE bus, XA sufficient financing L EMBFE T .

2) FBLE less popular FIEEL, TTRERE AWITAEIE, S8 EF, AKFER1Z shut down or
reduce,

MR BES:  (by KK 255 7)1 GMAT)

1) R EXNRENEFA—ETE

2) F—EWRAERRE BEARERE BFtSHBMNERAR
3) MBJLFBELENERELRYD, WA TURBEREN AR, FIUAREHR.

HWIRRENERE:  (by HD264)

1) either-or choice, TJIURMERMAFHEINEN, = service reduction (27 E 45#915)
ARITERE increase fares,

2) %A survey

3) people T[BEXY increase fares [NiF, FAFEFLALL bus T, EILIAMER (G

4) less profitable B8RO e R A AR B ER/), FIUEMAKR, MEESEATEEZWE all
people in city £,

WA TR (by BEALBEE)
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1) 1Mt AR—ERY, TRERAEM cost KETHERFAE
2) 2 REMEEARMIZALILHRE TRIRA AR LIS TR ELF
3) 3RAMBURIINEERKENRFEPR K.

MR ER:  (by Michar)

1) B BRSSEY bus routes ELEA(TLAILLER DAY, BEARLE routes AY design N2 {REF AL 75 2
KT AMNEBAE L, EAFELAAF HM means of transportations, ArIMHASK
editorial A9 hurt Ff G ARIF 2% blabla AP A =&,

2) B BREHY bus routes 2 7 B serve B E L AEIEH routes

3) AZHKNMITEESFEARIBREE bus B ANTER afford 1F421XFH cheap transport, SELE K
A

IR ER:  (by echo-LUO)

1) either or choice, FE—FL /> cost RITARFJHMB D cost A7, TTRUBILAINAR, AR
2K

2) FTARIERIE. bus ZBERE /DA —EE system A shut down, A{THARSE A bus FRBIZE A
NEFAREET

3) onesideness, IEfM fares FREA—EXLE, negtive effect %1%

MR ERE:  (by gmatscorehigh)

1) MERDARTAREKBLD, WAEREHENIEEK
2) AT REAR H b taxi 33 privatecar

3) Increase fare will not increase bus rider.
MR ER:  (by spider1114)

1) TREBEIRBEAR bus MERZ—FEIRTTE, BUFL T INEMESIRAI L bus AYES 2 IX K I8 EE Y
Bk, XHETNEARRGEMNNEERS, FEIIEEZINBA

2) K bus WENBFUREANABIERE, EILAEL bus

3) EfE T AMIAY affordbility, EKENF TREFEANIEFEINETARN, REEBEALFTL bus

MR ERS:  (by Pantalaimon sh)

1) 1 EmRiR RBIERESE—ESH. ARXQARIEIREEZ, FELENEE, 29 MNRERZF
B,

2) 2/ ZMETIR, F—EFEAR, EHEE. HEFEE ARE,

3) 3PP SIMA—ERWHEXM, TEHNNER, BFERSENMHA—ERRETRIL,

05. 85w /1 &85 % (hybrid compact car)
[RB#Es ]
&— suv manufacturer 1 B Y suv SR ER A gas =57, AIAXT, BCHY reseach FIX &

87 Y electricengine, RTRE RN TIHEIR, LiLsi2 AT FEL™ hybrid electric car, iwiETR
%, RRIUBEC% (byfeisul)
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(by Esther, )
[Fd]

V1: SRZE4 =75 Road W 9 manager 1i: _ENH, gasoline price has increased 10% and the sales of our
SUV cars and trucks has declined, {EE S H E& gasoline iZIEKSEL T decline, FHIEH, Shh—
H fluctuate, BRI R EFKT — R R BIEHE, customer X KBV E KL reluctant, AS]HY
large automobile FIHES R, B/NEE (Fh), TEE) HESLH, BEXRMKNIERE (15
WILF AT — Pl abnormally (IR ER8E) |, E/NFEREEZAFNT (AIARERX even fairly small
cars) , EUT/AT) research team #f & 7 —7%4 smaller, energy-sufficient, hybrid car, 47 sustain its sales
and maintain market, /AS)E shift most of its production to the cost-effective, hybrid-engine car. (by {ij5]
S)

V2: —/N3EZEH) manager & I BT gasoline price increase B1R AZAE (] SUV #1 truck sHE T, |
M —E#B fluctuate B2/ EFASIEAMNRN—REMALKRE, MRKIEAHITEY sudden
increase SEANTENEEBAREXT . REXNASIAY R&D FIHAR KT —F smaller fuel-efficient
hybrid car, SAEMIRE % £ =X FEAM{]8Y sales A BEKE LK.,  (by Winnniee)

V3: A manager at an automobile and truck manufacturer says: In last month, gasoline prices have increased a
lot. Usually customers are wary of purchasing larger automobiles due to the increasing gas prices. However,
this time the prices are so high that many customers are even reluctant to buy fairly smaller cars. Recently, the
research team in our company develop a new hybrid electric engine which can be more fuel-efficient. Thus, if
we put most of our production into the new hybrid electric cars, we can make big money. (by Laris1)

V4: A manager of Rado Worrior company said in a memorandum: “Recently the gasoline price has increased
dramatically. The gasoline price fluctuate. Consumer are wary of the gasoline price. Even the gas price rise
slightly, the consumers are not willing to purchase larger automobiles. They eve don’ want to buy small cars.
Our research and development depart has invented a small, fuel-efficient, hybrid electric car. In order to
maintain our sales over the next coming year. We should shift our product to small, fuel-efficient, hybrid
electric cars. (by alisaccr)

V5. ZEM—B1i— manager 525—N3Z SUV # truck AT EZES . &1k gasoline prices has risen in

the past month, 5Z( 7 reduction in sale REJANMBEEF s, mE/NEEAEKEISSERSEDN
HE, BERXRIHKMNM ALK sudden 7, FEAZKESA K larger automobile 7, i B /2 E]AY research

department #H T —FEHNH AT AZE, BIE—EEIEEIM, HiXFhZE show potential in the market
b/~ B i% shift X3ZXFZE, AT FRE sale (by /)\F 4/ MEAD)

V6: 5|F— manager ELREZBLIHMN—ERIG. XNASEE SUV M Truck 19, REIJLAN S 1k
MR, BN LK, BEAMNNAERS, ERXEE unusually large; 2. i/t ERERIA(IEE
compact cars A~ larger automobiles. X I BEHEZE, &E/NEEAZXT; 3.Manager X FK1A S
R&D EB[7]# developed X hybrid engine F great potential market, FFI451EHEE over the coming
years, FZATNIZIE production focus ZE4 A XS R E LIRS BCHEE.  (by huhurubio)

L /s8] LE

V7: Gasoline price has increased 10% and the sales ofour SUV cars and trucks has declined, {EZE B EE
iE gasoline {I1&IE K FEL T decline, FFHIEL, A fluctuate, PUBIMIT R LK T —m, customer #ix
X suv LT reluctant, /AF]A large automobile FYHER ), E/NEESEES BT, XRAIKMNE
TEAXRZ, HEBEARBREX smallcars, FIF/ASIHFA T —7F energy-sufficient,hybrid car, 477 sustain
its sales , /A 5] shift most of its production to the cost-effective, hybrid-engine car. (by #4i%E)
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V8: the strategy proposed by directors on hybrid electric cars: The board of directors says that: 1. pretty
high gas price leads to decreased sales of SUV and trucks (using gas therefore affected by gas prices); 2.they
need to shift production from SUV and truck to hybrid electric cars; 3. this shift will help maintain the sales of
their company because the hybrid electric cars have great potential in automobile market (in the future)
because its engine does not require gas. (by hodgin)

PR EE . (by hodgin)

1) correlation is misinterpreted as causality.

2) regard customers purchase on automobile as an either-or choice WITH their company's offerings. (No
purchase on product A does not mean purchase on product B)

3) inaccurate prediction on future's sales with the shifting strategy/groundless assumption

MARENSEZEEBRE:  (by Larisl)

1) EHRRENEESMETEERE.
2) BRNMENHRE (FAXEZRDENE) F—ESXWH, 2T HMEE.
3) REEBEFHERRA

MR ENSEZZEE:  (by USLeo)

1) ARXFE (CHM LRKFHE TRENZXEF AR BRXR, TaAEHMER)

2) SHeFE (ERFREHANTZTE)

3) Cost-revenue 47, AREH (HSIBRHTRESHK, HR4AEFL WBEEEK FETEREIRIN
HEETRED, B —ErElkEx)

MR ERE:  (by ZLE/ )N EEE)

1) SRINELAA fluctuate, RM&, FISMIETRT, REY suv SHEFRZEKEISKAY

2) N ARRAMNAUZFEHEANE, "AEIREAYILEN, BRNSNBARERUES
g, REETHREANEEAREMEH, RECEHEFIFRET!

3) THEHE R E KA hybrid car FA—EEEMW ! (RERDE test JLEIR, F—ALELR, MAE, B
RAKREN T BHEXL hybrid car, BIXEFPA—ERIK, XEMENFE—EAREKRS, R3E
XEFMEHEL, profit thAR—ELLFF L SUV 7 truck,

MIBEE T (by f[5]5)

1) MAEMBRAAMMTERNER, REBN LK, EXEEEEEERMEHE, Bk UE
SR, KRRXAEZXSuV 7T,

2) /AS) SUV F truck By Z popularity A —E2E AT LK, BURERARS KN, AT
MESSAKRARALSUW 7, MaEANt ALY,

3) RBECHEEIUERIRIEL AY hybrid car 3K G KT, ELOFEMHIBH. MEAREE sales
well, TARFAZFAES, HETRSERARE L,

MFRANZRE:  (by [JTEEE)

1) ENREAMMEEARKR. ABMNMELEARN—ERZAEHEE TENERE, Hitt/RE 8
EEFXBERNTE, LLMRMBCRN, SFEERXMAEEFHRIELABRAFESLETRS

RERBz 3k
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2) REBETHHBIHIENLR, REERERR, EERITEELNRSBOLARE, L
RN ENEATH EEZFH M, KREBNH/~REIENREN, THRMROE, K60

3) EXEIUMENRBEBRNMAREIINGE, FHACREZERRE—RHRRBESIIER
B8RS, EEMRRXMEREAGHN, UMK MAERT L EIE

MR ERE:  (by riowxm)

1) B—RE: suv IREHEHSHEBRAR BT EFA—.

2) AEERE: FEUWRNT EKEENE, KEHEELD, BN DKEEED, NEHEEES,
AR BA{EE assume T IE#RE LA size IEFVRIN LKISENEZ PH X, FEMIANKREH
FHE, NEEFERD, BREXA—E, NEUREARALE#HBSFERD . FTRRAREESR
X

3) MELA—ERREEHE. BFANFA—EBEBNEEBLARNE, BRASLIRSHE
ME®. FEAXHEDN cost hiFRR. RIEEENERESHEHE XNRIHHERERM cost

benefit analysis
MR ERE:  (by /T A/)\HE)

1) ExEiEW, TEMNBEERARRRARBESHEN, MERRBIHNNRELER ~ ESHKN, b
U2 AT NBHRESENT—SIENAIET, BREFER, EAFHEN
2) IAEA convincing Ui %1% sample BB KB LAFRF M

MR AAEEE:  (byiceteal990)

1) BEHNNNEZ, ENhs, BELEEM.
2) BREMNNENFERTHMERF, F—ELBREERNKREHER.

MSIRMEAYEEL:  (by penghui zhang)

1) SEFREIE.

2) SRIMFIANIEZER preference KA RERXA,

3) 1EFHERR T HMboTseE, BIBRT SUV #1 non-hybird small car, FtREHAY car 7,
4) 1EEBHNERRIBEBIEIESL, B research i A, WMSLAEFHRRIER.,

IR ER:  (by liebenana)

1) WEE%E RAEBNSAERNEHRNTthE
2) HINMARERE I L ERME—E R RA)TEIR sale TREHAE IMRA
3) BEA—EHF BRERN BRTHAMR MgK

MR AR EEE:  (by Milo +)

1) HESNRES, BN LXK FARE—EZLXK TBXENHTET,
2) HAEBANBERMITARETRZRAINNER (LR ERNINERET . MEXET) |
3) MEVAETREGAERSZEA (tLntisEfty)  LBERIEEE.

MR B (by Lottilocia)

1) RREAEREHR T A —E2RNRmKN, TR AMITIEREE
2) 1% A—ERKKNBERIIR, TEZAIEEK20%, SERK I0%ENHT
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3) £FHEERA—TEHESHE, BAMEKESEA
MR ERE:  (by frank940320)

ZBEERE, REFMME company sales TEMNREA? TTREFRAREARYH, ZHHELZE
popular model, ZAYSREEHAMRE SR
2) gratuitousassumption: hybrid cars $HEF 1. O] fE =B L L0, 2.7]8E design RZ Xl

*@ﬁ?ﬁ'f EIJ/L,\ (by kenleeZ)

1) TERXZR: WO LEAAR—ERAREHEZNER ., GINBUFT X AEMUIRER, &
ZFBETE (ANYUXEUBANRER) |, ATIREEER DT

2) ANAREH: RHEETH model (YIS, HEBIAATIE Tﬁ'qac MEBATHEN EEHEH
TRERE . FEE benefits-cost analysis

3) B MARETRMNXEKT, MEUEXEEXIRET . EXEMEABRATHEN

conditions.
*l] ?}—Ef E/JIL,\ (by fanC!dUX)

1) ARNMIBLEKSEEE T, BBE causal oversimplification.

2) gratuitous assumption: F A GBS, A{1AE large automobiles. i A EF HMEZEZW, tban{E
SZREEEXE

3) cost-benefit: H7HY engine —E il sales N DY % HIRXFHAY engine AYRLAK UK T15,
A NEEHEE—EX sales =4 TE 520,

MR MENER:  (by AMMMManda)

1) FEBRNARNRFRE BN BTH
2) BMERNT, MRXMITESR D EREMAZHIE AREES L SUV R NRELHAZ
3) MEAREBEI/NE, consumer Fp—FSXXNATHEAXMNAT—RIAZXEL Z

06. JEE3E  (retail space)
(£ A &EE]

% —/a]:. commercial estate price in SH _EF+ commercial estate price in PR Tf&
% /a]: retail price in SH must be more expensive than retail price in PR
””_’7 A MHLX Y space  overpriced BN (BIREILLER)

ZEPM4a): Therefore Z518, RIFIEF| T financial interest, HEfthAR2ET
K E|Z: PR=Palm R****: SH=S**** Hejghts (by Jil= wasabi)

(]

The following appeared in a letter from a part-owner of a small retail clothing chain to her business
partner:

"Commercial real estate prices have been rising steadily in the Sandida Heights neighborhood for several
years, while the prices in the adjacent neighborhood of Palm Grove have remained the same. It seems
obvious, then, that a retall space in Sandida Heights must now be much more expensive than a similar
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space in Palm Grove, which was not the case several years ago. So, it appears that retail spaces in

Sandida Heights are now overpriced relative to those in Palm Grove. Therefore, it would be in our

financial interest to purchase a retail space in Palm Grove rather than in Sandida Heights."

S X BEE:

1.

BIRKLL: SH PG ML, MK ZEXRFEER, HAEEREZF. AO. XBFED
A, FRERRMN ERSEHMB N TRNE, MM EESRA.
FRXR-ZIEMEA: To increase financial interest A—E 2B AR EE] 7 —ith, KEZEE
FmiEE. XBEMN. IXEREFREE.

RREXR-EIRFER: The claim that retail spaces in Sandide Heights are now overpriced does
not necessarily proves that purchasing a retail space in Palm Grove can bring about financial
interest. SH 89 1 IR = A 8E TR BRTE PC R RAEMRER. SH MMNE, #—EXF financial
benifits 57 A4 SH B9 T E3k, XN RERGIATE SH LHBEH RIS, AT EHFHIF0N
financial interest, FATIENIZ T #& SH # TEMIgHEE, FHILRMILAFIL T
THRIEMRIE . The real estate price in Sadida Heights have risen while then prices in Palm Grove
have remained unchanged is not sufficient to reach the conclusion that a retail space in Sandida
Heights is not much more expensive than a similar in Plam Grove. 520882 SH A RHINFELL
AR, PG Mttt RS, FTIAEA SH Mt —E 3K, E2ERLL PC NEE.

MR ERE:  (by ImmmHuely)

1) B city ARV EINMIREREEE, (B2 city A R EMN T RELL city B A9, 7E city B XA —E

2) MIBEHAERLEFHNE NEBIPHEERMIN. FRES

beneficial

4

MR ER:  (byJoannnna97)

1)
2)

RI[E)SMERTEIR. 2B ERNEEREZH 4. AREZEHESR LK.
GHIMERARS T, MWEPOMEERIERE LK, FE P URAREKX GH RWEHS,
ML P o BERKIMEE K.

MFIRENER:  (by 243 Dawn)

1)

SH T EF- AR Price EL P&, WAE AT S BIMARRIE

2) Soverpriced AMUFRERAIRIL P £,
MISIRMA B  (by nikiiiiiik)

1) ABEFE real estate [ELFN retail spaces HiZKLL, BEFA—HFH T,
2) ~—1E overpriced, & ATIHE s HfY retail spaces EEMAEEFS P HAY,
3) financial interest A—JE RE[& price, TJREHFEKIZEEEEAEFIE

MR AAERE:  (by Aaronhah)
1) AHEJLERIAINGE TT8E A A SEAMNIEEZLEE B K

2)

R ME E 1B 0] 88 B E % customers BEAYLLER £ = KA

MR (by Jez)

1) Causal relationship, S B _ERkAGE1ZRA S EMiBid P
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2) Wihe%E mE s BNEE P, RERAD—EREFFXHE
3) thE—F TIREMN AR DEESR financial interest, IR S AHBREHAE RIE? R S BN EE
FIR? MR P BEHFIZEMNMNER" ruleout 73%7

WRIRHERNER (by RRIEETF)

1) B Lz mEBLETFAE original price of those two areas, so the assumption that the price is now
expensive is unwarranted.

2) Secondly, the comparioson between these two areas is not reasonable, since we dont know other
data related with the economy in those two areas, market demand of the retail clothing industry etc

MR AR EES:  (byairu)

hh #1 pg ANEEEEL, Rt HH BN SET 8EMAIE % overall profit KT PG/ RijiAH HH 1Bk, (B
FREGHZBHMNE, hiF hh REER, SERKWESPR? / A BKAET retail
place ¥4, 5 F policy lower price kIR 53R, HHretail fA—FE

MRIBHEAER:  (by zooooooooooe)

1) commercial real estate price ~—E< 5% retail space TS, RIBIRAWVEZSHR, ~A*—EE%
EEEMNENFIYX, TUEREMEXES

2) XEXEEMWNSETENERER, LiFEE AN PGIHTAERES, B HGENERE R, IF
H ¥t retail chain HEE A ER

3) ARERAEEJLEMMNK, ThE LR R Rt S 4R S0

4) RBERFEE cost, HRIZE & revenuue, INRIER D cost B9IE, o DUIRERHEMHERE, Bl
MW ESHESE, TN ZEENFEERA

MR EES:  (by fatbearbaby1002)

1) FEFRRRXK

2) WIETERAAEE
3) B ITHER AN
)

4) FimlRIE KK overpriced
MR EN B (by Akiii)

1) retail space #1 commercial real estate ~AE—/ %P, commercial real estate 3§/t ANEEE AR retail

space JKffT o

2) AthERMER, BRFES. £ B TMERSEME, coth EREHERE,
MFREN B (by HIE )

1) Wi#the%E, MUBEKRAEIZMERNI P S,

2) ERERXR, BEAARIEAS ENS, BENHastARTREN,

3) B=EAEEN, REMNNGEBMRATGRE 0 (by M)

07. ;A L35Il (IntelliTrain online self-training)
(& B &EE]
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employee online training program (by Coins)

(]

[[E&] The following appeared in a brochure from IntelliTrain, a company that helps corporations
develop interactive online self-training programs for their employees:
"You've just hired a new employee, but that new employee is far from ready to contribute to your
company. Every hour spent training this employee is an hour of lost productivity, both for the new
employee and for the experienced employee doing the training. Our interactive online programs allow
new employees to train themselves. This makes training more efficient and reduces the number of
workforce hours devoted to training, resulting in a new employee who is better prepared to contribute
effectively to your business. Furthermore, the cost of the training programs will be more than offset by
the money saved in reducing workforce hours currently devoted to training. Purchasing our online self-
training programs will help your corporation reduce costs and increase profitability.”

S B

1. R Online self-training AN M. MBIREA—ERFERIRRENFNITIE, £EX
BBNRENA O, BrRBHELVHFR, RINFEIBRAE

2. Online self-training FEAYAT[B) OJ gRIZIZ A T HE R T EEZIAIAE), EhnHE R THEEE)IF
B B B AR A

3. BiRRE ZAIHSWRIM —ERNEE, ZRTHEITMNIUEZFEE EBHZR. FIE
FH, ZRIFIINTUEFR T EREADLLY, X & online self- trammg #T:/jéﬁiij

4. Cost FHBRARREMEZ D TFERATEINARENFE, B8, — MNEZALITUERHREZH
A, TEXEREE—A—NHE, TEHFE cost iEAM/N, RA—ESFPHEM,

BIRRI%, %B EBAESREE A program LSRR L RS
2 /ANS)H) productivity THEE2HBZREERAN, MAZRERGHRAT., (FEARXWME, HE
HRERARET)

MR ENE (by cherhh)

RERIEW B RE, MRFINARL, ERMNERR&E
%QEE’JEUIITL,{lJ:#ﬁmIz&uIVEE/T\i%, HITHBAEErRRY, 1 M_ESF IR MERE

MR HAIE R (by Celiax)

1) gratuitous assumption: I —FhESEIAPRTE, SRV HERNAMAENMRE. [t R
ZAREVAVEBCHENZTWEHIIZID, HETRT ZMNNZIINRTT, TEeAEABIIF
MEFNEE. IERZCVEEFRASEVLRE RECVELEENBCSFRZIIERY,
FERINIERARETAANNRAT, BRE]

2) @ assumption: AT XNAINRER—ERERMEIMENRATL? FHATK. . [The
author obviously omits some other factors which could reduce the traning efficiency : For instance, X
& B IR B 25 S ERCEERIK, online #3172 supervisor (Y ISERZ A RIRAZF
REHA] BEE R ARRKERSERT . -

MR A EES:  (by Min.F)
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1) cost-benifit analysis

2) gratuitous assumption: lower training cost will increase comapny's profit
3) teamwork and softskill are also important for the new employees

4) no way to ensure the exprienced employee will have better productivity

MR A B

1) XA training ~—#¥ effective B AARE T FEARRH training AR XA HFRBEEESIH cover
HEARENE

2) REMFHRATIAMNTINFERE S, ERF—FEEMATIX, XENHINRER

3) HA—ETURD cost, HHZARE, HiFTMNMEMH. h7HZEC training SEAY R T A
RE, AABELTNRIEEAXTRZ, LEFEMARLN.

MFIRAAEES:  (by 750)

1) 1 RI%H wellprepared, TJREHAREZILIERRRE, LR OEERER, HEXNTHANIRERM
culture IAERN

2) 2R BFHEIRIE A TERCR AR K EL/RAY program cost /5

3) 3/AS)cost B AR, AT program AEE{RIE reduce cost and increase profitabiligy.

ISR A BEE:  (by shadfaith)

1) every hour experienced employee spent training new employee is an hour of lost productivity.

2) new employee after taking our online program will effectively contribute to the company's business.

3) $#SIdF A1 online program Y employee /A Sk IMESHEIH cost of our program (R
T, BRREIIRICE)

4) conclusion: letting new employees take our online program will increase the corporate ??? and
company's profitability (???8—8, &7, AHEH profitability 21F X id)

MR AR EES: (b fighting %)

1) FRIREAASME TR, REKE
2) ZRIBVIFATIAELERNBEHR D, A—E TUEHFRIBEMTIERRER.
3) costs /T LIERfER D HRA9HK, RAEHIRZS.

IR ERE:  (byrachel1026)

1) $EHIRRIE program FASIRESNE, FHFEQAILHMBFENEES,
2) ¥ 5T far from ready to contribute to your company
3) HAA—EA THIBFETTIY offset cost Ffil—) cost benefit analysis

MR AR BB

1) Aok OXERBSHEMEGENTRNANEIXE, RS ITEERRNER, THEAR
AU R T 7 KT IB, XNRHAERS 3 REARE, RE S KREIH, XHRMERT N
B, QERERTEXRXATESEAZREATHERNITNHTE), BREXHFLETREEIFINDN
TWAGREZ, FARREE R THIEE

2) ETI REVERLSBWARS, WAZHSHREXFRZ WA

3) BERSARETRUBIMBEAN, BEXFRIKEOMAR®, rIAMEHR4ETESE AR
e s, SEEM R TERAEL
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4) B EEEBESETIMXMREE)INE NS AR T EAN LS HEK, X XEM
BRI

08. 2B HBJ5 (food for thought)
(A& B mEE]

—MUERRATENBEZREX A MRS, FIRLENZHE, FENLHE BNA
TRERA, BUBRAEENFEIE (BIFAES) (by — W)

(%]

V1: Alocal bookstore “Food for Thought” specializing in cooking related books has a featured in-store
strategy that it always makes a demonstration of food. The owner proposes that since its profit is steady
for several years, it should cancel this strategy and try the strategy the major bookstore chains and
internet bookstore have. The owner recommends that the store discount their best-selling books to
non-profit to attract even more customers and outsell their competition because major bookstore chains
and Internet store have used the strategy successfully. To offset the cost associated with the deep
discount, the author also suggests discontinue the cooking demonstration. As a result, the sales volume
and profits will be increased. (by ;¥4 &gracefruit)

V2: Food for Thought 2&—% locally owned bookstore which focus on selling cooking books. FT f§2 &
—BEARE BRTHEEEPE, TR in-store cooking demonstration by local chef. 4 7 #—H{E 3
FT B9$5E. FT should employ the strategy used by major chains of bookstore and internet book-sellers.
The strategy is to provide no-profit discount on FT's best-seller, thus more customers would know FT
and FT's sale would increase. 1B 4 7 5%%} best-seller (TR AvIRAK, FT RIZBUH in-store
cooking demonstration 3K/ Hx%. (by ZJLIE)

V3: %F— bookshop, HEKEFLZIEH, JEEH in-house cooking decorations FI5Z wine and cheese
(local chefinthe shop) ,BRIE BEMFA—ERIRE, EEWA TIEKMNINFDE, FTEXBERE by
major bookstore chains and Internet booksellers, T B K X REEE XTI &G IE B AVMNE, BB
3 deep discount, A4 T FLIHIXLE costs of the discount, JEF I ERFEE its in-house cooking

decorations, iEfREIEMIIXER argument,  (by F& 1Y% KiE)

V4: Food for Thought Bookstore fYFRER, A#EEE: B author B 7 F email 45 Food for Thought
Bookstore {4 business manager, AR : Food for Thought EMHJE, BIT1E Y chef SR B/EFHTT
cooking demonstration 1£%5 7 2 EBFH. Y Food for Thought adopt and apply —2E major store chains
F1 internet bookstores By strategies, X%t vendors (#g major store chains # internet bookstores) Xf&$
BT, JLFRE T RE profit (9335, Food for Thought Ni% R X HEAIERR, o LUBTRIEHIMNIE
% 5| % LAY consumer, [E /Y discontinue cooking demonstration [} offset ¥T#H SR A9F) L, MM
realize greater profits. (by sparklestar)

V5. {EXFFERIZ— local bookstore SETIR FH(gourmet), XN HJEEIRL business manager 515,
FEEREMANBIEBITEN In-store food demonstration (& 7 £ demonstration 7) ZEHIRDHiESE
REZRETRRENFE, ERMIAAXNFEZTUBY KM, BRI HEF A major
bookstore chain and the Internet bookstore {# FHEYZE strategies, B AT A E L4116 best-seller
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books B&fft, FEEZZHEFE (BLEREFME) BRI UREGMELE, AERITUKSIKEME,
BB A T HOEIX— MR E e FER N, EBUY In-store food demonstration Z [ iNARSS, MMtk E
KHSEESEWIFELEFH.  (by ravenbechill)

IR HABES:  (by Chi0000)

1) FAXADBEMEAMEESER BN BERRARL—H, FEERNEEER—HNEHER
B, EEBEAINBRALER.
2) BUERTUHSSEERELD, BRNERTEMERARTMEKRN, Ktk T IHE.

MR EE:  (by S3/\H)

1) $8IRKLE: cookbook store 1 chain £ internet B FIIRRIEFIZE A KR T IHEA—H
2) ZMR: HREJHEEREENEAER, HMRNET, BURSHHEETHE, MLEE
FEH

MR ERE:  (by Li7H%E b)

1) EBEHFBEIEFNBR—ELLZE BRI S
2) AREARTRETTRE KBIHRE
3) BEMNBEAIFTN T EEANIES cookbook, FIZ o] 8k =X JEKAY demonstration

MR ER:  (by sparklestar)

1) $#R2tE (Food and Thougt =LA, 5 internet bookstores RNAEFHZELL) ;

2) &3 (internet bookstores SRESAYR ML iF A HMALK B &M, X4 %4 Food and
Thought FARE%&) ;

3) EARIERIZ (GANFTHSLL cooking demonstration B S|E, {BIFRIZHEAE% evidence)

MR MR ER:  (by minanana)

1) false analogy: cookbook store is different from general bookstore, strategies applied to general

bookstores may not fit into the content 1
2) gratuitous assumption: close demonstrations may affect the volume of customers, accompanied with
deelpy discounts would have a negative impact instead of incrase reveneue.

MR MERERE:  (by BX/NE)

1) ik, KELEH&MW _EPIE v.s.locally owned T TR ZEFPBAYETLLD?
2) cooking demonstration f§ profit 2 9% L discounts Y costs N? A& F)jH—E 2 EFHHILE?
3) rHmL o] AR S| A D ?
MR AR R (by mandyc)
1) AMABRINATTES . FEUEFRAE, FLRASINMINERIETRE T XA strategy, AKHY
AINTTRER F AfA: customer service, various selection... IX 26K 2 Food for Thought f~—EfE
2%,

2) increase in sales volume does not mean an increase in profit
3) REBFEEXHIX strategy Y negative impact, i.e. hurt brand image, loss of the loyal customer

(B, o MRE—PEMZEE)
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09. IMEREH  (environmental regulation)
(A B B

PH—EEINMRZF SR environmentalists EXF—3g I Culbert Steel Mill HEH 757K =S S 32 H B regulation, 1B
— neighboring city (A FFSkBIEF) , B mills ZELEHEIN T regulation Zf5, ok TR AR ARIRL,
AR HMMNAFERAMNENER, ERBRAMBUES burden, RERZ 1L.Mill 27 2.R%
manufacturing {9 T A S B E| HALAY =k T 1 3.2 town A9 manufacturing F= M &I, P IAFRKER
IIARRZIZXT Culbert Steel Mill HEH A5 7/KFIZS S HTAY regulation,  (by Z5RIEE)

(]

V1. —3 newspaper 1jt, environmentalist propose to tighten restriction on the air and water pollution
of a Steer Mill company in the town Culberton, F{i] Culberton B9 =K EF{+4 Steer Mill (§R%k,
number 3 employer of the town) FJ4EZE|T environmentalist 32 AIE N tighten =AY pollution
restriction BRI, EBRRXS T, WX FSFELF4ERM, L1 neighbor community Earlyville &
1, 5|\ environmental regulations, many factories are forced to close, and many workers
unemployed, EFEAETARWIHHAEEITI, i foundation of economy has been changed
totally, 1 E RAMAEIMNEZFKIZER regulation is modest, there is nothing would prevent them from
imposing more extreme regulation in the future, to ensure the economy to thrive, the restriction proposed
by the environmentalists must be rejected.  (by bsj0923)

V2: environmentalists---15# 8 — )\ —P& the function of town's economy changed /& & 2 FRLLIFR F
XEGITT FHRHORE, SBEREESEMNT EMTAXRERVHEMN, BEXLIMRENEXEZRE
WHBRFRT—EREHDTHEE, EEIANABRAPLRFIFLZRKR modest, BZAHBRBUTEZARA]
MIERZELSBANEANG, SITEFRIEN. REHISEH. %k Thus to ensure the
economy can be thrive, the government cannot agree with the demands of them. (by Celia-x)

V3. HHE—/NENY Culberton, REXAN/NEB— newspaper editorial 35: —%£ economists 3£ 4
SREANSRXT pollution AY regulations, (BRI AMEXSNMWIERZKAIE, REEHTNMREE/NE
Earlyville B3+, XN NEMEN, EERSHRIE factories RTTE T, workers iR\ T, REE
Mtown NEFBHAT . . (REREXME, . EAAEDITREEAN, KARICBEHFEER) . It BR
XORIXLE economists 1R KAV IR AN HRIRE/NEX A%, BER—BM(EHE RX—Ts (X8
AR will 33kRS, %A may K8, NizeRiE—E? ) REEMTZNER. . RERNEFES
5EE, Frll! EERIXLE economists fJ3E%  (by brandysourire)

V4: The government of Culberton should reject environmentalists' proposal on stricter pollution regulations

on local factories because it would hurt the economic growth. Given Earlyville case, where very strict
regulations led to factory closures, and subsequently, hundreds of people were unemployed. Even though
environmentalist's proposals are modest by now, they will continue demanding stricter ones, hurting
Culberton's economy. (by JEi2> )

%%%IEIE\E%:

1. $HREEE: FRERALHRT —EREMNEPER TRV R TEMRIELL XL E, WRHE
SHEMUBI—HIANE, RUBZAENETIENEEBNERUNIETY, INBERES
BFRERT
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2. HBEARE: RERT I X#, ARTHEAENBETIEARGIMEEE, XMANRHERNEE
JEO] RO EE?

3. fHIRKLL (false analogy) @ FBEEWMMBERBREMNMTESEEE ILLM, RIERSI M LGIXFReE
WHHRAT Fm, ERMNBTHALSHREAMENER.

4. ARXKR: ATEFER, TURBNERRS, FRIEEEEILEXLENINRERFLN 18
Mo TTRUMNAFEERINAENE, FWHAFER, DUBESHRENRF . EESEERN A
ARTH, EEFEASNNMELRSHRL .

MRIRHEANER:  (byJasoooon)

1) LE[EE: Culberton # Earlyville RTJ EE;
2) AR KN E regulation §EL T factory close;
3) ki MUERMHSIREE™HKE) regulation

MR (by ndrrrr)

1) AR @FHNFRA—EEINE regulation B, XHERZEMAZR

2) KItiHiR. RIfEE regulation EHMAFRIR, 7 EHTERA—EE CIRTESEMIPHELN
Wi, BAESTHH CHTHMTVHEE, RESTFEAFLNEE.

3) Bf[El, RERA—ESEM™HE, FEEUBHGFRIEMINESELAXRE

MFRARN AR (byelotte)

1) /£ extreme restrictions S§Zf earlyvill X MEF LW IEL
2) WANEFHEEM
3) restrictions AF— TS T EE extreme M B extreme h R HE T, EMHREBEFFRIIEL A
kEERH#ELF
MRWEN R  (by £2=FE)
1) KL,
2) fHiRfRE, B8 environmentalist 55 AY%E5],

3) ITFHEMESRF regulation, HAREIXL regulation BRT BEERE, B BR I EHRRESF
RE4EFR

MWFIR M ER:  (by brandysourire)

1) false analogy (F1fgEE/\fH)

2) BITERMAKRMAZE: factories KIEZ DN (RAT—1EH) | BiARER ENERBD
I EBE SRR A, REARREACVEERT, 2EE&FHEEMEEFHEERESE, i
AERBARZFTE, HEINNRE, BEEAEZEN

3) poor assumption (XF U economists —ESIRESKEMFTZIWER, WAE C/MNERFHAZ
B ERATEMRE—FST 0 HE)

MFIR M ER:  (by momorange?)

1) Ktk Culberton #0 Earlyville ANTJEE;
2) AR KN E regulation S§EL T factory close;
3) iR UERDSIREFE ™4&HY regulation
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WIRIRENERE:  (byjocez)

1) XEE regulation I T AARSLEEZ5 burden, IIFIEMELERAT XA T, B2 EHILE
R EFRE T2, T AMfTI o] DUERHTIT LAY IRERIEK

2) FE4T environmentalist B ARFELEMNEFEFELRE, BSREUMNBRBKZANER, AR
®IT regulation BJRESIE T MUEEMHERUSE, ERMEBARERAKRER KM anti-

pollution, M FELHME,

MISIR M ER:  (by Gloriads)
1) CTown R E community AE2—[EIZE], X analogy AL
2) WENEFRRESE™E, BB,
3

N

HERENFBRRA—ERE
INEE FIL 0] 88 F F ZH positive effects I~

MR MHE RS (by ELI%E)

1) [REEEIS, ARFX B E S (false analogy by simply equating Awith B) (EEIHEE)

2) AREHR, HRETmER’ | XEF (BEREE)

3) BETRIAZ, EGENENEIRREIER? There are no alternative reasons of achieving B
except A.

4) KREAR—FE™H, committing the fallacing of "All things are equal" (FFZIXES)

5) ZBIFEA—ERRBERL, REFLL.

HISIRMLAERS . (by nightprayer1973)

1) TXRER REEIRAE E Z2F AR ER A restrictions Ko E A HMERE ttin@ ANESE &
MEFHBRES

2) KA RHIERUR CEFHIERAN E MIRTAEERE C b R C 54T restrictions
Z BRI A FEAF LR

3) AR BIMESE R MEESE extreme restrictions 293 C b 15 /<N E modest restrictions 2 22 8¢

R C AR IR )8 1

W IREAERE:  (by ruirrui)

)
)
) Ecommunity TJ <7 oJggr B HMtHREEA
)
)

Ul

1) BEFHER A —E B ARHE
2) RS —EE XA BE meet restriction, BT AR A

w

BT FE RO E A rule
T FA] change foundation of economy Z /5, FA1FT< @7

MRIRAAYEEE:  (by CaroluviSuk)

1R
2. BEWRBATSY (FFIFTHRBRRIONL, T AT ARSI MBS AR
BB T X B0R%) | . . .

MR B (by FLORAYANNM)

)
)
)
)

I
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1) fthiR A—ESF economic burden R ARERS] T 2 FEFRMELF 52T — oI e IBIF5L
U TR MENR W ZSE Z5(FE— largest =\ pollution Z 7 SER W ARG RV AFALE
FHMIFART restriction T ZfF0E R\ IF T economy k&

2) fhE [REFEF URRATE T A EMERRN A—ERXA restriction LLANEEEN S REEHEL
BRAEREZAERNAES REEWT, LLOATRREFF ARATE, EFENIZEERELZ TR
{3

3) cost-benefit analysis FLE 7% restriction C /A S]] U4 7= (B2 pollution Z T B OB SHIRZ A
A TAEARTH REREES TARE wage X EFLEF K economy E)1R /)\ benefit SEE
R EJ cost

MFRENERRE:  (by —KD)

1) MEHXLE
2) BMEMRFRIPENFTRFIELE, BARERILEFZIFE thrive

HRIR A ER:  (by Melene)

1) AR RERII X, TARVITEAZHTIMRER, MERAT BSME-A, LLME
BEARE, #mEme, MUTMRERNEWUEL A A W ME5T

2) itk EREN L XEATHRREROEWN, BARKERMNTEIXAE, TEIRNN
AW ITN T IMRE RV, B TisME, eV FEEENENE, aRA 7 H@ifE
E, BINT FREE, ks {Ed Sk

HISIRMAERS . (by MorganHaro)

1) =AY regulation PAE ST A Mill company B operations _F R34k, {EiXLET{IiT FRIFEEH
F 9

2) EMXMERZIER T economy foundation Ay change, {BRINRHIE W KT A RAEZE gk It
BIRER GRS, BIFZH R

3) Mill company 2% = KH# employer B2 F R IZ BEER BT B A Eb Mill B 5 B9FU 8 EL B 5 A B o B9
el

MR ER:  (by xianxianxu)

1) BRI EHIBNE= KD Steer Mill 2R ZIREY, R FZMRTEN
2) [BEERt imposed T, RG] FERT, A#ERLYT, SHEENZFHIEMAY
3) —BEEmY], MRALTESXBEKRESWIE

MR A BES:  (by mwql1103)

1) false analogy. fR&E town BB REEHE 24 {E evidence, E AT town BYIE LTI BEA[E, like blah
blah

2) ATTAMEEIE, DUEHMSBEENM extreme FILE?

3) ensure the profitability §R ZHXEZE, BE reject this proposal th~A—EEE ensure

SR ERE:  (by nctty)

1) Kib$hir, RBETFHBECEATEL.
2) FEARFEFRK, WAERT modest BURAMIEINES B,
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3) SEHEfRIFIAER regulations RZET-Kig factories RHIRLE,

10. =B/ JEIINONEREST (Cindy’s VS MegaBurger)
(A B i)

director of MegaBurger, large fast food chain restaurant 1} owner of Cindy's sandwich shop JI1EE EHY
MegaBurger family [ 4 K /A S o] MRS IEE R FEANAA, mEBMIFRA{IZXRZE nationally known
clothing brand instead of local stores, A{[Jth =X AELESIRIENE REE (by PennyCl6)

(%]

V1: — National Fast Food chain MegaBurger 3 director 15t fk—-MY Cindy's Local Sandwich Shop fIIAfth
{18 franchise: Cindy currently has 2 local restaurants in Tomville. Director 1 IIAFA 1 EDIFLTF: [—
3t 4~5 £IEd, AR, HEIHK] 1) BIERAAFRSIELIEZZE: high operating efficiency, buy
supplies in a bulk at lower cost rate and share advertising expense - &%%; 2) standard menu, so customers
already know what to order and know what kind of food quality they can expect; 3) Clothing store franchise
has been successful. Z£Et clothing franchise store it people prefer nationally known restaurant. Join us now.
IIANT zE—ESiL EiER value fh{]aY dining, M. (by liubolong713)

V2! B—PMEIHXEEDA S MegaBurger M— it =BF55/\JE (Cindy's Sandwich Shop) fnE 1]
BN EEGHHTEE (franchise) , EXANZRRE/NETE—NFFT billive BEMEAIMTH), EBILE
ARE. XIMEERXAZEN, HNNNENBLREPETFLE L, KITEXRTMEERERAK
MRS ELZME. BER, #HETUAM—ENEROMEHE, TEHOTUEEDRE, RATRERK
T, REA—EEANHBEREE RS SAEEZRREN, XA EREMIIFAENE
T2k, PR mME#MSE L. (by Jovimiad)

V3: %EH{ franchise restaurant o] XS RIREH KRR Z 4L, HIAN MegaBurger EHiAYIE, B IXIAEXAY
MAEHLER M, T M F high operating efficiency , & o] |} share advertising costs. BRIt = M, ZEpk
franchise restaurant A o] AR B|MZE, & A{ =X nationally known clothing stores —#¥, A{/1&i&
what to expect(Z 258Y), FrIAA{TESEXEPEIRE, FIL{EEU Cindy's Sandwich Shop FiZ I
Megaburger family, JIASBEHA R AIEER dining experience,

V4: The director of Mxxxxbuger, a largest fast-food resturant chain, sent letter to the owner of Cindy's
Sandwich Shop, a local resturant with two location in the medium-sized town of B. XEZHLZ0H C I M &
BUE, BT IRZEIIF4AL: b4 lower operation costs and attract more customs; cut down the supplies cost
and share advertising [—3t 4~5 £IEf, HFAR, HEIHK] | MEMEFHEREZHRENEY
quality JIEBE ., ABEXM T —/ b, F B ERRIE ZZKAY customer prefer nationally known clothing
and home-supply stores, Ffl}{, Cshould join the M's family and 53—/ M= (&I27T)  (by minithlv)

V5. —PMRKHE] fast-food /A S] AT director 21— 3% sandwich JE convert i {189)5, 1XZ sandwich 7F
HMEZBR TRRDE. BRFLE, 1, T share &, NiTET &7 X, 2fast-food AT ER
Kk, HZEEERANE (XBXRR TEXTHEN, ERIENET, BRI EFEBRAN/IMAEER
7&) . 3, most people It prefer & national LARBRAVETHZE, FAMANIEZIZtES X well-known YEIZ
R, AAMMNEEZRRNELREMNRY BT H, RONAEAGHE 0. Al convert
f5, SBEZH profit, (by £2£2 0115)
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V6: ARE BBT/ATIH director 245 CIHHIEEZRIN—EE. B R—REBET, CEEWT Bill.L.EE
HIbHE, BERMDIE. EHRE: W7 local IEIEMAREESIZE—NERE ., MNEDREE
operation cost &1k, HEELZ HMa. HEEFESRIEZEMNRENE M, B A% S R hEHE (]
BYEREE, RLETAREI T, HIRE| T —LE LK MINAY franchisees, AT C MIZZEAA B ES!, MMIKEX
Wi, GEHREREENENTRIRS (FZIR service that customers value)  (by Phoebe Zou)

V7: — MegaBurger franchise 3 national chain store Z5—H%5 town B f§— Cindy's Sandwich Shop

(EFARRDE) W REMAFATE, HIANFATTT X lower costs and attract more customers, fIAZL
MEMEIE] X bulk 32T B8] X share advertisemen plan, FRREZ AERE £ EEHIRE ®EEY—
B, AMMEEEEPLEMIITEEERATNET. AN SR B ENATRIFTRE A
& (by Greysonnnn)

V8! — N EEEMAVNEE T4 B AR owner of a locally owned sandwich shop 1R IV 1Z 5 _EAIA
B, EB=CRERBRNEIONEE, BAAXFREFHRNONANENRSIEZHES . RE
H: 1. EHESRYE, can buy supplies in bulk and share advertising expenses, BARA; 2. MEA]=
¥ % national clothing stores, E#F ]S =XEHAIIRIERE 4 they know what to expect on the menu
and the food quality 3. {R{TTREZIIANFAIIE, XEEZL4E EHY citizens IR LR EFAY dining experience (by /)\
PI4F 47 gmat)

WHRHEABEE:  (by BEEACTTH)

1) $£iR2£tt, 3B Clothing chain stores #1 restaurants stores 2Lt

2) FimfEis, EHBTRMET b famiy 20T MBSREMEHE S IE, B ERA,
BHREHH=E A Cindy EAMEZBERIN T, REFH citizens BEWIE popular B, BEIREATE
TR, BETRREEEET .

3) ARBUH, BFRMAME family 2 EHEBIRELEFRS blabla, . REMZ, Cindy T
FRE G Unique 7 ARINE, BRARMAAAK ™R EEREFRK, RIF suffer a

loss, - - blabla...
HFIRMANERE:  (byliubolong713)

1) Cindy TJREARE R AEZE additional advertising expense, & miEHN 7T .
2) Cindy T[RERKINT & menu A9 customization, & A EXNZ H local flavor, — set menu K 1<
1R & local 2% .

3) Success in clothing franchisees may not translate into fast-food franchisees. {7\  ~A—#f, TILE MR

2R,
%%E\Eﬁ:

1) $£iRAR: #HEFH KUK shared advertising expense G817 BA sandwich shop —EBE T &K
K,

2) 1=Ktk sandwich shop # clothing store 512 3LtL, clothing store franchise has been successful
ARFR7R sandwich shop fII\ 7 national fast food chain th< I,

3) TiBfBi%: ¥ local restaurant I\ T national fast food chain AT —EEEWE|E, TTEERT
SREZME.

4) Cost-revenue 7347, Rijt7 cost TTREAVEFAL, RE LML cost

5) frl BEBBELARIRAME
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MR ER (byZEIL)

1) %H survey X FE B CRRETLFELARERTEHENKBRK—ESRIEEEZR
2) FAMMNELEVERARER—HHE
3) cost benefit, RIAT U cost (BR sandwich JEEEEXILNA, REEFE, WRARKE

EIYAER:N
4) WAKRXKHWIFZEF healthy diet
MISIRMAYEEE:  (by KK TRIEE)

1) $EREI%: BRIZIIA chain B cost X T benefit, IIAZEHFEDIEH AR expenses, | H3R
W AR—EH, AR
2) $EIRZELE: X/MEFAER], clothing F food ABELL

MR EE:  (by Phoebe Zou)

4

1) $ERELh: BIRHMRE

2) EiERIE: CEBMEBARANAERE, FrRUNNZEDRET KRB AU
3) %HIRZF| franchising fee, BRI AR—EXNE

)

franchisees FYRL TN A —ERINNEBHERAY, TTREH il E
MR HAEBES:  (by vivyfw)

1) REREMRBARERELL. BNE—PETESRKEERE MmN MREREN, E2E—TE
YU A — A H SRR B AR —EAEE

2) A=BRERAENRBSAT—ELLENS, A —ERBRIEERE

3) HMERE HNMNEHARERN, FMIIAFT—ESHRESZHNER.

11. F /A # slogan (Screamland Amusement Park) (2 X)
(A A #mEs]

B —> amusement park IEARATIET, HREHELDT . BEEIALE SMIART, &2
SILEMEDEME, BRMNIERETEEZNRD, BREAXSEMIEBERARER. £LAET
W, = PMREALEZTRENNE, SFELENEARTREREEAER. Frll, MR park T &, £
IERERAGRIALZSE, MEREESRA.  (by EAM)

—~ S Amusement Park, BAZAZFIIEITHILERRE, BREBRAFZTERRETRREZR K IELAH
22, KEHA marketing director 2517 CEO IREIE, BAINELVFERLELE=FETHET, XHER
7, FENE., director IRIFE—NEET BMMNIBAEER (60%MRXHEEE—FELZERAER) SHE
® XERERLRSE (safety) @@, ArABITERINAERF /A scream all you want (RAE) 20K “thrill
of children but &KLV, XFERKBELRETHERETEZ TR, MMEMNKA. (by Miang)
(]

V1: The Marketing Director to the CEO of Screamland Amusement Park:

Attendance to our park has declined over the past three years, even though the advertising budget has
increased over these years. Even though our park is mainly designed to attract children and adolescents,

ChaseDream GMAT {ESCR B4 %18 (2019/06/11 #2) ¥ 20194 6 H 28 H (PAGE31/51)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1348308-1-1.html
http://forum.chasedream.com/thread-1287886-1-1.html
http://forum.chasedream.com/thread-1299088-1-1.html
https://forum.chasedream.com/thread-1327739-1-1.html
https://forum.chasedream.com/thread-1329788-1-1.html
https://forum.chasedream.com/thread-1348383-1-1.html
https://forum.chasedream.com/thread-1348637-1-1.html

48 2019/06/11 [a I ER IR (F/ 5L/ 58 /1E %/ IR/MEX)

attendance is decided by parents who purchase tickets. Research in the automobile industry shows that,
60% of car users' top priority is safety concerns when making purchases. Our Current slogan " scream the
hell you want(????) (RIEZM) " highlights the scariness our signature ride, likely scared them away,
so we should change the slogan to “Thrill for kids, Peace for parents " and highligh the safety (e.g.
frequent maintance, etc.) to give parents' concern of safety. This way, we will increase attendance and
ticket sales. ...Evaluate. (by AnnieRemember)

V2. amusement park, 1.Attendance has been declined for the past several years, even though we have
raised the marketing budget. 2. Our market target is parents because parents are the people who purchase
the ticket. 3. a research from automobile industry indicates that safety is what the parents concern most. 4.
We are changing our campaign of "thrill ..." to " thrill but safe" (XAirRAAEXFEEEEEXTEE) so
that we can increase the attendance and sales. (by cocoshirley)

V3. amusement park attendance has been declined for the past three years, despite that the advertising
budget has been increased for the same period of time. Even though kids visit the amusement park a lot, it is
the parents that most frequently purchase tickets. Research indicates that for the automobile industry, 60% of
customers claims that safety is their top priority when purchasing cars. Therefore, our amusement park should
change the current market campaign slogan xx($F It R E 2 2KHY) to “fun for kids, peace for parents”(z
ZfJ) , to emphaze our fine safety record and inspection and maintanence procedures. So we can have
increased attendance and ticket sales. (by wewe19850816)

V4: 1— park YIRS CEO A9 memo: TSR attendance JH/0 Y, RET &HIEMT . L3IFIAN,
REMAN park BAMGILEN, BERKIZHILMNES, FHARKSH ticket B9%%. XNEEX
&% 77 automobile industry fB9—PMIEZE, 1 parents {R7ZE= safety, B {1t FH—LE slogan =& ad '{%
B safety, (EEMSIXAKSE] LETK%E)AV¥%1 —LERIHMTE, BITL R K show X
MENBEALEEZE LREKERS safety, XFFEEZBEIEN attendance F1 ticket profit (by V|cyCh|u)

Vs H—N screamland amusement park, RE&IEJLEAKTIENN advertising budget, {BEHFRAEGE
E—H T, REXA park £ designed primarily for children and adolescent, {E-Zfh{/]148{= success
depend on parents, |4 parents 723X admission tickets YA, {148 #E—1% research from automobile
industry, X/ research 1R IEM( 189 EE X T parents 1=, EZ Y number one concern £ safety, %A
J&1X7 amusement park ZEiLE JLE R slogan —EH E“thrill all [NCEAH TEEF ) thrill] 7, BE
XANHE R E RS CEO F84E slogan B W FRIFERIM, WREKRHELE" BXANBULA) slogan %?ﬁﬂﬁ
HRERENZE M, CEOEEBRERERZE, MMFERENHEARS L. (byindeXie)

S B

1. $51%ZEtk: automobile industry #1 amusement park ANgESEEE, fITBRZAE S,
TR R
1) 60%AYMZEEHE safety 1E24 top priority 1t BIZ < consider safety top priority
2) EF slogan —ESIEAN attendance and ticket sales, RARK KB ERNEHFRENRLR
EE, BRMNSENZEZFNENL, FRZBREZFERKFIER.
3.E%%%.%meTE%mmmmemm—li,kamgfﬁgﬁ%g%mgm\%
B, REREREMERAMS,

SRR EES:  (by Serenasunshine)
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1) amusement park JERE NENEZMWHNFERAR—, TR local economic =%, household

KRB Z45H Income KIRKIEHEZ KM

2) REKZRETERFAHNERARTESY, BIMFERMEMNEEDLA—ER main customers
3) JFEH P research K7 random sampling IR H %A size of the sample

4) fERZELL: RETVHBZREMEBFERZABEHRE RN TEEL

5) HOSthA—EmkESEMMEREA0EM.

MR IIE S (by minniecao)

1) S|AMY research #i1E, ERXBIHFMANDR, XX research Z5R A reasonable 75E, E AR
B research RIFKT 10 MEXE, MERERBAT .

2) $EiRKLE, i automobile F1 amusementpark L,

3) R4 parents LE, giiAk parents EFEE ., HSE children 1 adolecents 7 = £ parents X
AENENZRARE. NEH KT safety BERBERS /X

MR B (by gogoGMAT720)

1) ZRERXR, AZU advertising budget K 7 ILARE R %K
2) REVXREFR/RSEFEARERTERATLL,
3) HREAREE, BT campaign hAEEUE LR .

MIIRMEAERE:  (by LS ERIER)

1) XKE—BETNEZFIEL, MEZFHSHEERME, FH children 5{F adolescents B2
MM AAFTE

2) AEFIYMAEGBERESESERX ($iR%L)

3) BHEBIFRET sales BREMBEXRT marketing HEHAE, thiAERERR—EFEHE
B, RSEERENVHBEEERNER

WA EE:  (by tobiasbj)

1) RERXH%GE, BT 7 2 target customer, director fails to distinguish target customer and
people who pay, target customer 7 buying behavior F1Z ¥t decision making F2 = K EAHBIA .

2) S| research 235Z% 47 A, not applicable to amusement park

3) amusement park f attendance 2GRS 1EWNARTRESEERZHEME R, LLINELFIR

= k5 A5
EEF,

MISRIZMA B (by wewe19850816)
1) FE5RHERR advertising budget A2 decline {9 /& [
2) FRKLLAFEMHREHEE
3) HRRIZHE slogan FREEIRS attendance and sales, Wi HA9H R Eth B XFEFRE, A
A9 market campaign FtAH N
IR MAERE:  (byglorialan0116)

1) Attendance [NfEA—EZRE 4 advertisement F slogan
2) Questionable analogy, RZETWMFERETVEAREMELL, ANEANEMZEHN T FKRRIMME
fRENA KDY
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3) MEFE—IE_MoJERXE, #7 slogan i /A—iE attendance 1 ticket sales <&
IR ERS:  (byindeXie)

1) Gratuitous assumption: the amusement park’s success depends on parents
2) F automobile industry’s research &5 1&

3) B OSS wipeout ZEIJLE £ 11, BS1LZBNEKRFIHAY loyal customers 75k

12. £ AR (biotechnology) (2 k)
(& A mEE]

W— Ak K7 Z R city council E&F: 1HILTE biotech @ R EKEAF =R AL RAY sector, FASFULHTHY
biotech AT REEZE®W, —/ & skillful researcher,—/M 2 state {+ /4 art f§ space it lab {FH, [FE*
RIEMME (AX¥) BIRENERLEXRFZERWET ) biotech AF], BUFFRLAMNHREE ZER kK
7, EMEBFERIEEXT . REARE M EEW, shortsight, SEIFA] Z ENI1Z AR FEREEST
XFF, SRR Z SEREISLH bitech AT, HELMERAMASED, M EBHIXNEW AT ALK
REE, THRNIAERE, KFE4EARE skillful researcher; 7R FIFHEIE A Z 556 72 A9 space 5 &2 fund
kA€ bio-tech A5, AEHLIASEZHIGE risk of risk; A /G ERIMIETEHT S (by Lucy is)

EX /A2 —I& Biotech, Background iji % 3 biotech Ay advances #SRIMAENE . KT —T0
R EZ1] biotech FYIEHREIRZ intellectuals EEEN—NSREEH lab (EEZRREZNE) . 2FH
ZEARTE M FEVNFAEBESE M F B C /A X biotech (WAE], ASINFAHEBBFRR. B2
B M 3BUE T XA B biotech FIX S HE), argument B9%5183%: M A shortsightness XJ Z IH 2
T EEIERAL . Z 35T AR S| M AV EE L 4 B AR biotech FF/AE], #tf{Edt Z AR, (by [

xi)
(%]

V1: BEEB S, anentreprener suggests the city council of Z City: biotechnology innovation is rapidly
growing globally, and always economically benefit the town in which the biotechnology company is based.
Biotechnology companies need high skilled researchers, state-the-art laboratory space and advanced
equipment. In Marinton (a place..city or town), the graduates of university built an biotechnology
laboratory/company. And the local government paid for the space (or something, anyway for the lab). Since
Marinton city closed the lab, it shows shortsightness becuase the company would have benefited to the
economy of the city. Therefore, Z city government should encourage the graduates to move the laboratory to
Marinton, and provide them enough financial support. (by xifei)

V2: — biotech entrepreneur [g) Zanasville city council present: biotech industry is high rising; new
biotech corps bring benefits to the economy of the town where they are. biotech industry needs high
skilled researcher, lab, and equipment. the closest research center of Zanesville is Martinton university,
they have found a new biotech company, which is funded by the Martinton government. But Martinton
government has closed that lab. Thus Zanesville should provide financial support to these lab, thus
encouraging Martinton university researchers to move here and boost local economy. (by lymhelen)

V3: HEIEE—% Zanecville council BY presentation FRAY—EZ1E:  Zanecville 3538 F — i 77 Ui
Martinton, BPEE—NKFH, EBUFHIEBI T AL T —) biotech lab, X#IF4F 0] U a5k
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4. o[ 2 Martinton 3 biotech lab FiFE X 7, FrlATI I Martinton FYIBUFH short sightedness and it
could be potentially beneficial to Zanecville, iz Bitotech {TWIEREMINERENE, A THS|I M KZF
42 23, 1EEIAA council should support funds, 3 biotech lab Z7E Zanecville , in order to attract
the graduates to come to town Z (by I51] ‘KA A)

Va: B30 BE—/NJh Bl 3 state to the Z Council: the biology plays a key factor to the town that will
help the ECO. £ REFTESHAT AME ., MK UFIE— £UHEHL (B XEFER
%), BEIWEXT. HT7THKS| M KFENET 724 YEEIA A council should support funds, in order to
attract the graduates to come to town Z. (by & AAY)

V5: biotech industry is a rapidly growing industry and new biotech companies are good for the
economies of the towns they based. However, the biotech industry needs high skilled workforce and
state-of-the-art lab space with most advanced technologies. In neighbor university town Martinton,
some university graduates set a successful biotech lab. But the government of Martinton closed the lab.
Martinton's short sightseeing close of the lab will benefit the town of Zaneville. Thus, "somebody" said
that Zaneville should give financial support to biotech labs since those labs will contribute to the
economy of Zaneville. (by gianweiqi)

V6 XNEEABINES v X BUFEI— presentation: —E I3k bio-tech HIFF 5 EE BT
innovation F 8] PUEHLZF AR . martinton BI R EN 7 iXHFRY lab, it —AEKik lab FEFEH
WERE, FEFESHAZL . martinton KREHTE v BIMIE., &IF martintin f9 lab X7 . XG5
INAXANE v S FH BIEH martinton XIXNKEELR B 6. MIEHNAR v BUFRRHRITE
LU=, TR ST, FFERS] martinton KEFEMNFERTE.  (by zipmu)

V7. i —PMABEIN Z XM TR IZ K J1 & & biotechnology: —FF 454143 Biotechnology is a growing
sector of global economy (EARLXNEE, RIEFET Y benefit finance) ., A5t biotechnology
require skilled researchers and laboratories with advanced equipments. Marinton is a town near the

university. The university graduates set up a company successfully. However, the Martinton closed the
laboratory. The Martinton's shortsightedness will benefit the finance in Z. il Z E X AT BIXNMS KA

& biotechnology, TJgERIAA—EELIB—H BEE2AMEEBEXH) (by onyanlam)

V8: {EXE}— biotechnology fJ entrepreneur B} Z iX/M T AY city council 3it: biotechnology I & &
A SEARITI, innovations T] [} benefit economy, FrIMFEIN council ¥ FE LI =K T #F
biotechnology & /&, FEWE, FiA— P KZFEY M IMETXFF biotechnology FY & R FH BB new
graduates ET{R%Z lab, {EEERKIXLE lab &K(TT (XEHEFHRXINER) ; M OXFE %k
EFAEFENBETEETHS, MRBAVEATHFEZFFE, FBAABL new graduates B EBERFEAH
M (by peipeipeil23)

V9: A biotech entrepreneur suggests the Zanesville Council: Biotechnology is growing rapidly in global
world, and companies who can create innovations in biotech always economically benefit the town in which
the company is based. Biotechnology companies need high skilled researchers, space for biotech laboratory
with advanced equipment. In Marinton (a city or town), the graduates of Marinton University built an
biotechnology company based on the laboratory with materials provided by the city. But Marinton city since
closed the company. Marinton's shortsightedness could become economically benifit to the city Zanesville.
Therefore, Z city government should build labs in this city, thus attracting students to move to Z city and
encouring them to create biotech companies in Z city. (by A5 /)\iF)
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V10: — biotech & MV entrepreneur & Z town {3 city council j#15¢, looking for government's financial
support. E{AAA: biotech is growing fast. it will benefit the economy of a town. However, development of

biotech needs a lot of resources. There were a lot of graduates from university started entrepreneur (biotech
lab/companies) in town M. However, town M recently closed down a lot of labs/companies. M town is
shortsighted. Town Z could take the opportunity to get graduates to start business here. The bio business will
benefit Town Z. (by Isun53)

SX B

1 R BT RRRRAT R

. REAPEL (MRHES) © — biotech company BIARHFEAA) company & M.

3 IHERR: EHHE evidence 4 M HEUSTERAMRME 23R, M TBUERAMAY—E
BFREREGTSS, FEEEREREE 3 TRRTRHRTHLM,

MRIRHAYERS:  (by Rhona)

1) #RERE BYXRBREEMMN—EmSiEX

2) AR JFET researcher XNMEZE, TJHE ZHWAT RIFEEE M TR

3) Allthingsare equal: BUABTFZEMERRASEN. EXLFRLETRERE TEFHRE M KA
WEXHMT, TRmALA

MRRARN R (by xifei)

1) 25 biotech K E#F, A—EEAT Zcity, bR/ E profitable I B FIBUFR A
2) M setup company By, graduates A high skilled, Z city 7% £ # 37 state-the-art lab
space, thFi%5|i# equipment,
3) XEE[E reason why Marinton closed the lab, TJREBUFIL R EIIRE, EFFMNOBASE Zcity =
o
ISR B (by 2zh10295237)

1) IPMRANEARSHERREH, EERRNXMEARTROBRIACREES.

2) BAMEMANAEZRREMEHKS, ESRMNAORARLSMN—FUE, BM2AL, &
EXNKRE=FHNTABOATIRR, REHNHHEHT

3) KREMNEEUSTRANAVBXHNER, HIMKRARNER, 2R KREMHY, X
BH SRR R

MR EEE:  (by Glaieul)

1) EBIUEBHA— N EDUEA RS S THRFHEFTI .. WFRAERBEANE S,

2) Assumption: RIfFRINBFRREL, m THARABRMLERE]R zm Q2 WEEKRKEZ, z T
RABEEARIIRS B R)

3) Additional info: EEIFE A4 m TREXA—MERZMINARE

WRIREAEEE:  (by onyanlam)

1) false analogy: global economy # local economy;
2) B ELE Mclose laboratory FYJRE, B o] 82 A A biotechnology B 5L < & ME| long-term
development, PFIAAEELR M Hi& shortsighted
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3) costVSrevenue (IXMELSH)
MR ERS . (by READEE)

1) WAONWHIREARE, T8 M ERHIESXMAS, ZHEE

2) RETARKRZFELR—ERRR, THRZHBEFEIRZMNSE

3) EIE cost T[REAIT benefit T RE XM AT BIRIKHIFAA RN, BUFBIHIHRARK LA .
MR AMRIRE AME M IFFARX T, TRENESMARERERE

13. Greentree 3 2 & SUHETE1E
(A B #Es]

W— greentree grocers, RILTABRAAT, XBMANBATERE, ERA, BROHER, THRAEN
2, H— cafe &1E, EAE similar IE A, T5IXHE sales 1 profit & L. BEHISSAIMAKRSE
7, BNILE, eAQ HEIEXER/F... (by ZIELK)

(]

V1: A local chain Greentree Grocers has been experiencing high sales volume but decreasing profit
margin. Its customers are wealthy people looking for gourmet food and luxury shopping experience, so
it must cut costs without hurting the customers' shopping experience. So it plans to lay off 10 employees
per store and eliminate expensive displays and free samples. In addition, to compensate for the loss, it
will partner with Cabaree Coffee Cafe to have a coffee shop in each store. This is supported by a recent
survey that the Grocers and the Cafe attract similar types of customers. The conclusion is that Greentree
Grocers will experience high sales volume as well as high profit margin. (by Doris0801)

V2: Greentree Grocery 2/ MEBIUE, ESmiE&MN, KIEFNEERALFAT, BR profit THET .
AT BREANEE, BERXAZmESBENSHER, XA chains RESRERIEI0MRT, FEH
BIE S S~ AR R ARBUE/ NMERIGIE . AT RAMXEREB I REMNAEE W, XNETER—

MEENMEEE S, EENEEMN—DEXANMEIENES . EAXDIEEEERR Greentree R

%, BIRERREFRENEN, ArIXMIHEIENX—2 BTN EREHREZNHES, il

125 Greentree FYEHEFMFE., (by Angeladesany)

V3: —Z MY Greentree BJ/AS), sales ILE| T TIEBE profit NZETE, STEERENIZE cut cost M,
ERASAKHPMEESHES, FTIXEME cut cost FRMERBEILASERE low, RFTREET
lay off employees in 10 stores and eliminate luxury displays and free samples 3k cut costs, (¥RIEH
—HARATREFSHAS BN VESR, T2E2EETAEREBOATAH, 57--) . FZ4
B E partner with Cabarbet Coffee Cafe, XZKUNMEERE Greentree [E5HAIMIE. B A— recent
survey showed Greentree and Cabarbet % 3| fFRZ RN, FrIAFIX R cafe FETT A new
customers, #kiE 0 sales #1 profit,  (by mlsswing23)

%%E\Eﬁ:

1) $RER: & expensive displays and free samples F13k R A—E GEIAE! cut cost B B #Y;
display W55 AR, M free samples BT RAEBERM, HIBRARFAXZ, HABITHRS
BRE AR, FAEERTHRER,
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2) TIEEAE: XHRILT arecentsurvey, SEEIRIRR survey FEMEELLLN sample size;

3) TiwiRi%: TI8E Greentree # cafe i customer 2 EF—Ef A, cafe B9 customers E 2 Eif
2 Greentree {97, #0 cafe S1EARBELEIN new customer;

4) FARXZE 2SR SIEW SR FHIFERF HH Competitor, B(#& market as a whole R &
o FRUBD AR —EBH,

WRRENIE S (byyvonnel90)

1) casuall oversimplication: costs FA~E &0 profits PYME—E =
2) gratuitous assumption: {RIZERPIEENRE = AEEGMN
3) FAMBUE xx BYTTXITT 88 BERL D costs {Bth @7l sales FrlX profits ~—E &N

MR ER:  (by milkcowWang)

1) decline in profit ~A—E7& cost (YR A (B RZEXNFLHI, ~RRE
2) BRORI, BUBIRIZASEINE P experience AYRIZ IR
3) AETTURSIHE PRI EIR

MSEIREMNER:  (by BRER)
1) BRARFEREMRE FHIR, HA—ESFEERT TIERRERE
2) BB THERTRSFEMER UMNAFRNTSL, e mEs
3) KEHFFNEENET AR TFFE, mMEARA—ERRSIBE

MPREAERR:  (by Z4EMH)

1) surveys NTOJEE
2) WA free sample EF AR 2N
3) FF cafe counter B[ RE AN AREH .

MR ERE:  (by dorisinblossom)

1

9]

1) gratuitous assumption: lay off employees and eliminate expensive product displays and free sample
may hurt the customer volume, since these customers are attracted by the expensive products and
purchase experience.

2) unreliable survey

3) the open of cafe may not offset the loss of services,but increase costs which ultimately will decrease
the profit margin.

MRRARNREE:  (by A ITEE GT)
1) FERLURAEME, F—ERHA, MERARERRSHRE, TBEREEE.
2) FMEEER B R PEEE, ABAMHMERRIBIIIHTTEELZ Grocers RIEFRE T, AATHELE

mHFHE,.
3) WUREBAEMITERSME, ZITETEIERILE,

IR A ERS . (by Yuriyam)
1) BETEE, NFAERD survey WERRAS, XML TUELMEE, F cafe BiRRZFEAFEL
BRI
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2) BB AHEELA—ESWS| wealthy consumer, IMRMNNERSMAERRX XEFHRANL
HEHETIRMIXELRA
3) ] profit TREMRERIZBILABREFE 7 5| wealthy consumer iX NI

MR ER:  (bylululara)

1) BOJEE GG iy eachstore ATHJLEJLFA, ED 10 NATEERBERBA;

2) GG AT EFEABRARBEGRMREH, WRED luxury F=RESHLE, BARF
MEREK MEAELF. REZEREASES, ERFRBHKRGERTDURHRKAR, FA
EliRRRE,

3) SmHETEERTE, WMHETRESRE—, KUHETHRABTRBEEZBMENBEA, TR
—EZ%[E GG store FYZRA,

MISRIR A ERS: (by /)4 Vivi)

1) author EIRAYIA R T 3 R F eliminate product display and free sample A2 ZIMMEAELE, E HiX
LHSME B AT MYER MRS

2) MPHEESETRRASHRESHNFE. BEERE A survey RO, BIEEIXA survey o] 5 H A
UEBRIXNINEEE FIX AN store FEAEE type FIRE, tH15 AAMIMEE H R &% store R E LA
R

3) author ZE] cost-benefit analysis A RERTE profit 15 . FE AFMHEER cost RS, MAR
RO RESILEEARK T, BE{XT revenue, iX#F profit EATTREHT T -

14. BHERE (Alphacologne) (2 &%)
E:EESE)

RN, sFHEE—BEEEK, BAQXSETMEZNAMREA REMERHEFE
EHEE., BIEARE, HE—EEERRK, XHEK. AkmHTIERNENR—BKEA 22—
MrIERE pop RE, HEFERBEMMBEHAKBEISHNELE., XHFNIERKX, REMEERT
$5184 (by Beahedger)

F—) marketing manger 5{545 B C CEO 1%, HA{1/ASIHJ product A FE—> advertising campaign B98TJL
TEH sales increase by 30%, 2 JE—HE stable. YK EREARZEER, MEERE customer ZHE
FE M, Manager IR IIREIFE— pop star K= A K5 advertising campaign, [E [} tranform our
target customer to young market, (by yubiabia)

(]

V1: —/NAT)EY Markting director 1% 7RIt ARIMUE, FATASIH Alpha (BI1ASIN—N = &) B
sales —F increase, {BFEFRITALE Alpha Y sales ] remain 7, ZISIAEFHNEZMIEKA A S IMAEL
Alpha =AY Spokesperson — MTAT4AAN (FKIEAET) . REXATE middle-aged F older man
AR RZYE, T23{18Y Alhpa =5 EZEAY consumer ;2 middle-aged 1 older man, F2iX4
Marketing director X1%: IRFAEFAINZBIEEFK (] Alpha £ Spokesman, & 5{—/Mt4 pop RITHF

(BFETo o ) , XEIAAY Alpha FLEEFTFT youth 19T 3%, HEMAREL increase Alpha Y sales, (X
BEXTICH/RERE, RIZMEXH, ) (byLabmem009)

ChaseDream GMAT {ESCR B4 %18 (2019/06/11 #2) ¥ 20194 6 H 28 H (PAGE39/51)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1348308-1-1.html
https://forum.chasedream.com/thread-1323901-1-1.html
https://forum.chasedream.com/thread-1328558-1-1.html
https://forum.chasedream.com/thread-1348541-1-1.html
https://forum.chasedream.com/thread-1348799-1-1.html
http://forum.chasedream.com/thread-1281726-1-1.html

£ &8 2019/06/11 [ R EREEIE (FF/ 1Rk 4R/ TEE/\R/TEX)

V2: —NAE)AY Alpha 5240, EFFRE T —) advertising campaign "I'm Alpha Man"gy]&4788, ik—is
MRAETNNE. AEFHENNER, BARET HEZEFHNEINTMmTH, NTAMHEE 30%69

SiEEK, ERESERER, ASIAHEES remain at the same level, — research &R, XAN/AE]
MAETREREFAN. ZEEER FBARASEEKNEFTERSEFES M mIUSINK

FETHEAE, HFEBBERERZA (—ERANBR, AEUGAST) BERERE, SERET

M. FHNMmEER, BEGREANREFEARRIFRAN, DRRNERBMEREFNERE N

AR ENEHEEIBAIW ST, (by cyrann)

V3: Alpha cologne XN B B9 Marketing Manager —£2 S4$HEEMNEIL:

Alpha XAINE At X 4 FEZRT SOMHEER K, H F8RzmAREA. THATIWLHEE
TR AFIERTEAREZEFAN, BASEAREHESXERENRA. ATRAFEED, Rz KB
FRAZEFRA, THBEERIWNIZERRITERELR D.. Cleaver fE4 Alpha XA EHAKE

A, FIEEFBEEMNEENFPZETATHNEEZA, IHEETUERSEK 7, BAF—A%
R NS HEXNIE .

V4: Company's cologne has experienced significant sales increase of 30% annually in the first four years
of its launch. The company uses advertising campaign with professional sports stars and research found
that most customers are middle-aged men. Cologne sale slowed down in recent years and CEO believes
that they need to get younger people to use the cologne and he will hire Justin Bieber as their new
spokesperson to achieve this.

V5. 192 MT4A A FFKA) Cologne F9/AE] . IIEFER sales —HE AN, ARFIHER A2 BIREHA
K@, ZRTAME RS EEFEER group, REIHINEREIRS sales B9 best R IEME 7%
FEDE, XM IRS sales KM, REABHEXNRE. EFSH. L best KLEXTT .
N E R HAN LIRS sale, HFEIHTTEE market AGFELLES, REATIMEBZ KM, (by
287127556)

V6: Alpha Male Grooming Product Market director 25 CEO 1£iY : ASIFAFE=FF K BE F—Kki¥
KEENER KT hire ZaN R SN HU & BRIMVEERHEFFEAN. RE ATRESHEZ KA
Rz IESHEN REEER AN BTN 1% hire —MEERAY teen pop star KIS 1815 B,  (by
getgoodie)

V7: —Z MY Aphal f9/A 5] marketing manager 5% CEO iit: fth{1A97= & Aphal((FE 22X AS) U —&
fR¥F 30%AYIB K&, EF 2 advertising campaign specialized EFFZF AN, L WiEs REKM
spokespeople, {EEXM=RAHEEXWENTEKT, ArIURIZEHR marketing strategy. FTAY strategy
RiZ B BARETREHA, FHE— Y D 4R pop musician RIHTAY spokesperson, FERETSHKG IH 2R & 7¥
BEMNRTFHFPZEARBCEANERZA, MWAEXA = mEEE%SEIEK.  (by Syona)

V8: the managing director of Algae Men's products (£ Z A KNICH 7, algae EEZXH)) write to the
CEO:

For 4 years after our first 'l am algae man' advertising compaign, where we used famous atheletes as
spokesman, our sales were increasing, and our consumers are middle-aged and older men. for the last 2 years,
the sales remained at the same level. | propose to hire Dustin Xxx, who is the teen pop star, as our spokesman,
to open the youth market. It will increase our sales. (by tobbygin)
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V9: EEXEZ, marketing director 45 ceo RYEEIN, /2 S)AY= &h“Alpha congene I&(Y", $HEIEKT
30%, 73 the first four years of "—/&] ]~ 24+15" 9 advertising JEE115 7 155 R spokespeople, —/MAZE
BREBFESZAZEFREAN, {BE inthe last two years, sales remained at the same level, &IFHIFT T,
B2 %3F %] untapped potential target-- youth customer, ##F 15— the latest teen pop FiF DC KK=, M
PEZREFREZAR, XHFFLEE increase sales, (by HEMEE G)

V10: K#EHFHEImE— RSB £ grooming AAMAYA SN Alpha, M{1BIE—NE %] 4 "I'm Alpha man",
FITHAS ML, 1R middle-age # older man X FHYEE ., it research fth{ ]I A FERIFET
middle-age # older man, ERITEHAMFALIMFEEEHTARFXFIEK, T2 marketing BYFATAFLIA
HREAARFEHAFEZEARSD, SELIRSIEBATA. TEREE SHEREZREAL—NE
2289 hip hop B2 . XN PERZER AYNDPFIU marketing AR AL AMRBERAEA
(Spokeperson) —ET]INFBH AT = RASEFREANEZHAEKHEE, (by /W ALEEER)

SX B
1. ARXAR KEAMEELI. HEAFLLUTRISAMRSRREMA, tLIH economic

recession &5,

2. WiheE SEXARSAXBER AMMEREXEEEH, IFHMREZSSEHAX BT,
last two years SHEAEARKIUEHEL AL,

3. LREERIE: RKE—ERWSIFERAN., REIUEIFXMNE FRNPEFARERH RS
FFERBAN, LLMTR—BERTRELRD, RBFEFEPHLEHREZRD, B7TRE
R

2B (bycyrann)

1) RigfEiR: UK T B teen pop star YREAHEER—ES LE? TR star FARTT
A, BIHERCE, XHERASEIEENR. MEASEATIEER, E XA the reputation of the
company is tightly linked to its spokesperson.

2) $RIRAR: EJLFHEEFFE, A~EE advertising campaign (Y55, TTRER T H X FIRITT more
innovative §/= Fs#t 1T T HMEHE AR, HEETHMEAFRENEL, SEMEIAA alpha
KR A & luxury TIARZ necessity. FeR X EE %t alpha RV~ Mt 4.

3) fHIRELL: REFANFEM, AEHMBEXTAH, FRAEEEGEIEBER, Bk, MA
PEFA—MRILFREAE loyal, BAMINELRM T BCHEFERENSR, BHAEEHSR,
i B 1—A B iiiE 8.

IR MHAERS:  (by 2]\ Filo)

1) JE{A pop singer A —E R K ER AT
2) iFEKMEE sales I It A—ERIEFN A ER
3) MEREENALL sales #&1, pop singer 2 FBIRELL

MR AEAERE:  (by xinnnyang)

1) sales RERZEAEMRENFE, XEXNACTFZRATMINMESRED B, XHFRESRT
=P N H

2) FLFEAEFREAZRE MMNEEMEREZEEAR, WFREBRRALA -0~ RN
AABNKRERERSEIN, R T/ NEASREABRER
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MISUEBEE:  (by dokey960324)

i
71N

1) Casual Oversimplification: sales ANIEAIA—E ZF 4 target customer A3, B O] sER A0
%, BRSE, IERSTEAY. FRREFNA. T EEEXZLE

2) Hasty Assumption: 7 BArMiZMERLEEIZS sales '37? {RXT youth market X RNEE, HRE
FIRAE. EFFIESRESTL. EFRIIRL, MEFETHIERSN, L3N THH
X AR, TIHE sales BLRIK

3) Cost-benefit Analysis: # T M7 TSRS RIRZBERK, LLAMEMBERK. BEEIEMFES
MENmERAED, LLNEFRE. BIRINER ENEZNEA, popstar REHES

MR A RS  (by tobbyqin)

1) youth A—EB XXM =RIFE, MERTRTHELAMER=RBEAZX, FURASHNEXAN
algae ocxx B/ ML XN P EE AN M

2) wMEENFUREEMEER, HAEEAREANREE, tLimiBETHEIT, EhTS
ANENHEL TR TR TR, XZER sales Ay service RigyF, WEMEFTHP KIS =M
B AER REARET . R EAHEREIER

3) MESMREE, WENAEFRE, EIFRFIHERPIXA POP STAR T Y lead to increased
sales, TR T BAAEUIRIEA, thEIGA{EHAY

MIRMEANER:  (byIETD)

1) 1IAk spokesperson F target customer ;2520 sales FYME— K&
2) youngermen ML A—EFFEEANT
3) market survey EIRER]I W EAIEIEY BARMBE EHREE, HEM trend A—EMIUFT—HE

MR B (by RZBIIHE)
1) WERFEB KA —EEE N campaign, THER*MIZIHSHEF? MERSIA? FmREHF’
2) FRNBEHRENAR, RUBETIKE D sales 15K
3) 17 teenpop star TRETRTESR, FED AL
MR BES:  (by {3 ship)
1) #k pop star RABERSIFREA
2) WRRKTREATSFES T
3) MELEGEREEFNAR

15. R~ 5

(& A #mEE]
— engineer Z5/AEHY CEO B15: “BANATRZ T JLE, —EXEBRF, BNMIRBIERINEELHA
AER, W35 T, BINBCBRASAER, BZERA—A, RUMNBECES, BHEARFE
25 7181, M ERFHNA S BRmEFH financial %%, JLEMNERNAS®ESFHBRF. " (by
JoeyNgai)

(]
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V1. Email from chief engineer of a eyeclass company:

The company is not making profits since its founding 2 years ago. Main reason is the cost of the plastic used to
produce the frame. Currently we outsouce the production of eyeglass frame to a supplier (535 per frame). If
the company could invest 50000(?) at the machinery and another laborer, the company could manufacture
the frame by itself..and the cost will be 25 per unit. B[ fthi7iX ) solution & our best use of our fiancial

resources and will ensure profibility. (by gin.gins)

V2: — eyeglasses manufacturer iy chief engineer Z5/ASHE: MATIRIZESHHEESL A get
profit, one of the main reason not make profitability because of the high cost of shatterproof plastic used in
the eyeglass., we're oursourcing XXX the manufacturer charged $35 per frame, ZERFK{TEC investin
machinery (£ 50000 2 E—FEHH) , FFH employ one additional laborer 3£ &4 =iXFh shatterproof
glass, cost f&ZFS25, iXAI chief engineer TA AI@ITiXFH/35%, T best use of our financal resources,
helps our company reach profitability,  (by [&[E2E/1EZT)

V3: HFEARILERFTE.. BRIZEEER... ABLZ 1% chief engineer has an argument to the CEO (a glass
company) : last year the company was not profitable because the manufacture cost of the £ —#f# glass frame
is too high. Last year the manufacture was outsourcing, which cost 35(?) per unit. If the company could invest
50000(?) at the machinery and another laboratory, the company could manufacture the frame by itself..and

the cost will be 25 per unit. A f5 KHEHEZE conclusion that the company will be profitable within a few years..

(by #2122 W)

V4. {EXEIS = —Mif glasses A9 company CEO T fthfi I FIEEER% BEFK 1S profit, &2 cost of —Ff
plastic Ki§ T . fiufl]—ELXA plastic A manufacture outsourcing 253 A, F1:2$3.5. AEfA1X
T RBZ R4 50000 (KHLXAZIEAFT) fE investment £ F only one more employer, AFEC
manufacture FF plastic, AT AIE plastic B9MTH&FEZS2.5, CEO 515X 2 profitable A9, (by
shirleyxchen)

V5: Email from chief engineer of a eyeclass company: The company is making loss. Currently we outsouce the

production of eyeglass frame to a supplier (535 per frame). | suggest we make the frames in house. By
investing $50,000 to purchase a new machine, our cost per frame decline to $25 per frame. Therefore, by
doing so, we will finally make a profit in future. (by zoyahaha)

V6: —/NIRFEEEFHELZ CEO, Inthe last two years, we have not showed profit. The high cost is eyeglass
frame. (524ER{A~S) We have been outsourcing frame and costed 35 per flame. We have invested in
machinary about 30000 and an additional labor, we will cost 25 per frame. &% advantage ¥ BEAREKJLE
profit (by Amber-04)

V7. AWA % T IRBAT). HEREATKEEE—NE . SEEDETIRBOMEREE 1S
REASIRERE, RREEEREE, YRNEFHRZE, ERIXIRBLRTE, BRREATHM—
BERGHEBNBTEZIAE, BAEFERELRXENSTEXR, EREARZRREANERELS
FXOMERNEYIA, BEREMSRT XML, ERNFTRES A E slogan iR . ERER
BE—UR, FELABNRELASRNRE, ZEMNTT—B HAGREE. TESHNEIZ,
LLEXHEE . Email from chief engineer of a eyeclass company: The company is not making profits since its
founding 2 years ago. Main reason is the cost of the plastic used to produce the frame. Currently we outsouce
the production of eyeglass frame to a supplier ($35 per frame). If the company could invest 50000(?) at the
machinery and another laborer, the company could manufacture the frame by itself..and the cost will be 25
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per unit. M fB15iX 4 solution & our best use of our fiancial resources and will ensure profibility. (by
gin.gins)

S X BEE:

1. Revenue-cost 7T, FBEBABHEEARILBANGES ' EASTSZEE

2. B|%R outsourcing IENE 35 %%, MHEC manufacturing BN RE 25 %%, B2
outsourcing BIRZ L =2 B C manufacturing A E&EH, PrIXZR B2 manufacturing, X B L
BB, RosRmAF,

3. RME: MARRERERERAELE T’ BERBHAFN BRENELERET —ENER
B, URELENTHRBENREM range, MREARENAMETRNERET 4. FEZME
SR T XA frame, RAHIZRB O 8EERKIRZ royal customer,

4. HEAR: FERIBEFNEHEENREMEIAHEERFS, TMNHM 5 FETHREME—
TABNIE. SEBA. ERAZ)EFETENEARESAISFE QT better off HMEERFKIL
FHIRA

MR ER: (by datouaxiao)

1) FRBONE WEMEA, FIZEA, EARE), EEFAFSE.
2) WERDITW NIRRT, TIHNIE
3) MERAREHBAR, B HIIE fixed income LLREE, ~REWRR LD AR EFHRAB AN

TEREET .
MRIREAY EEE:  (by zoyahaha)

1) non-financal factors, such as training;
2) no guarantee of profit;
3) future maybe different

MITRMEAER . (by HIRXIF)

1) profit £ sales revenue 1 cost £ ERER, WREFH frames [RENITIE, T aESE A sale
TB%,

2) 2.50000 J]HY T & MBBFILUFE, NRZ debt financing LR A S interest ZHEH TREAYAA
Mt AELIEBF .

3) RERXFEKFEFENEAZERS, REBIFREIBIE(R cost, —LE loss, bad management =
Kt SE R ARESSIN profitbility A& .

AR ERR:  (bylelecoooo)

1) ZERANTRREBEZEIME], RITIBEE, hrmanagement HAE AR =4, #FH777EH
cost A RER S ST Z A/

2) HbfhEHMEmMEEETZmMBFESN, BCAETH frame AZBEHBEEWR, REAWZH]

3) HtvWERthESFWBRF, RE, & FakiE

4) REJILEMBERSKETL, AFRAERFANRIEERRFRF

ISR ERS:  (by maestrojoy)

1) cost ~A—E L failure WEERHF
2) falsely assume that /A ] F ability fi{H F15MNE —+EFERY frame
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3) underestimate the cost of opening a new production line

MR HEERE:  (by FE4EA1H)

1) ZB&Y quantity, FEAYVIRSANLRAXLELFTERINEE, REMEEDEARELLE,
2) XEFUWIXNECMHME best use financial andresources, I best iX— &, AU RERFEH
E

3) RERBFXNAFIH, BT —TENINER A,
WY B (bygladtoseeu)

1) IAA bestway $&, EATJEER EIMNFHITTE
2) INASEHEE, IAEXBRARR B CHENRISZFFIURARS, TEZERASE
3) Bim, WERINIL, TT®EARZ%, cover A7 JRAR cost

IR ER:  (by Roxyohoo)

1) 1 RFEA 2 FRBAREN
2) 2 EHHEMFEOR profit MEZE, MFRFHAERT

MISRIR ALY EEL:  (by flyelephantli)

1) RIARABETERINNER, A—ERFMmEANEM, LA AF T RERE, PHEES
RN, FrIASEARH T MER, LB DI S promotion IAYAREF (promotion A EELA TR 4D
INGIDRE ERARAAR) , NEEREHEEE, T dilute ATMNEEMANEEEHE
#FH. ASRZFEAR TEIENEBEFAMTT.

2) BMEEMBERNA frame Xit, BCAEFUA—ER2RTFNBRAATE, RIMBRIBS
manufacturer 2T, KEIGREGEARER, RETMIEMINE, TIUERHBER T HEHE
RHHEE, IIALER, KASBEMNITERT.

3) BMFEMEBCAE, thA—EBBATEFEANRE. BMEATENETSTEMLER
2, SWEMFERIE, BMER T ERA—ERLINREFNHREATL . BIFES TIREMAST BAR—
EREBRIRINN BT £ = S8~ M. FTRATTEEIX /) proposal SHRE XN . MHREC
X ESZE, KDHFE

16. HR 2KHR
(AR

EX, —PETFAH ceo YW/\FR], T MFEEEA RN IBMIRLRS, MEE/LEMNEE
PRTEE, FRBHNRIAEGRENLL, FEiIE br #BIIAYKER.  (by vickyzhu)

(%]

The following appeared in a memorandum from the CEO of a consumer electronics manufacturing firm to the
head of the company's human resources department, who is responsible for hiring new employees:

"Eight years ago, our firm's profits were increasing with each new employee we added. We discovered that
each employee had the skills and motivation to generate more revenue for the firm than his or her salary cost
us. However, for the past two years, our profit margin has been falling, even though we have continued to add
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employees. Thus, our newer employees are not generating enough revenue to justify their salaries. We must
not be hiring new employees with the same level of skills and motivation as those we used to attract. Clearly,
then, failures in the human resources department account for our falling profits."

MIIRMHAYERS:  (by USLeo)

1) FERTEA—ERRTIEMMN, TTREIMBIREARL.
2) BMERIATIEMM, thARER—ERIE HR 29,

MR EBEE:  (by colaringzyq)

1) THSELENSFRBTRAT, HMBSEKERR—RNTATBAES, T2

2) THRATHRERTT XA

3) TR HR M, EA—RATDNBEIEETS, REMNTNBEGATBRT, RRSAY
HENE

MIRMERNER:  (by ImtEZFET]1717])

1) profit margin TEA—ERR T TAEANKSEE, B cost BREIS, ERIRY &
BAREE, FERABARRATLTUNEGN, SHHENERLFECAZMBIREAE.

2) FIEEBERM fee BATT UL —MHEMMIERER? 7E%F soild evidence FIER TAEEH AT
A9 skill #1 motivation TF& 7 . T H R THY skill #1 motivation EEEHIF profit margin BX R
e?

MR BES:  (by KT 4F)

1) NFERHNEN, NEARAZ FERTRENKE
2) RTY RIS, EHWFZASIABRIMNBIE ZSE falling profit, WABLLINEIERGRRA. £
FRRETE (SBUNEMXER D), IMBLLIME taste T, BRAPEIR. THEENBMN

=
~F

3) XANMERARBHMELE T, EABE R Z the director feel -, FEptii EUWERBHERZER
EHEIREZFFEB RS

4) EEERAER, BRAT—EHAEBERTL, BEURMERNATNFKENESBERER
TERth T SBEAFAREMMEFE T

MR EEE:  (byfeilal)

1) HERA+ LAYk, 8 FRIFIEMERNEIEML, e, XBEFEIIZIIERZmE, T2, 5
B FTRE,

2) B—J3EHBEE, profits TEFAREZEAEMERE, profits MXEFUAN, tHF cost ¥y, XBEFE
FIZANE, TRBFHAFTEERINETK cost BN,

3) WEMHRIASRE, T4AREASBEAMERTRL? MREER T EREMAH, it
NERKRTREBLRERZNE, MRIATERXBMT, BEM, WERZE cost, XLEHS
o0 profit, TXLLEARZE HR 1171, REFEEIIIFMNRIREIR.

ATAIEE

w0

MR EEE:  (by Sparrowfong)

1) #FRIHM profits REEEERKR, RELEHFNERZMW.
2) NERHRNARTHEMRRE X,
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3) AEEIL HR TERE AX/NA T ARIE hr IXANERTE B HALER A9 performance hZE % &,
IR ERE:  (by stepheniezyx)

1) gratuitous assmption: director “felt” X8, XBLRITENIAZE, FAREILE felt BLH) new
employee F3E

2) ZBMEAE: /AT profit NBERZJEREAY, suchas competition, obsolete technology

3) RBEE1E new employees, RfIIEIT T, old employees RAAMRMBIAE S . TJREEIEREZ
old employees R A _FAFFY, # R T B/ employees BE{AAY productivity, resulting in falling profits.

MISRIR A ERS:  (by Lunafang)

1) REERER. \NFNRENNERARTHRELNEIEEELR
2) BIRRGEHARIFLE IR

WHIR AR (by Luoyf)

1) all things are equal (REMLZFENTTRELL/\ERIZERE)

2) causal simplification (REASME, THREAIEIEZ SBRIFELERAHBRE)

3) false analogy (AEMEXNIAST, A HRHARERLEEFMRAT, WENLLFTHIEZ TR
—HHNHBE)

MR EBEE:  (by 2% G770)

1) 8 FMAFTRERE, FUREFHELUSBAMNBLNRE, SBASTETRE.

2) F—EHERARMBIANER, EURSRAICIVEERERY, ZEFE, SBAMFHEX
X IR B9 i SRR T TR

3) itF: BMERATURRERARINERR, BA—ERFEA HRHNEE, FARTHNEEREKTEE
e TR, FTMRATEZRIESLWHRT, MESTEERAFNRATIAEXRRE, M
ETERRFNNATE,

MR AR REE:  (by L BY1EIE)

1) manufacture department %8 BT & FiiAR, 1EHN0 productivity, FTIE 2 A4 competitor
W5ET, BRNtNEERSSEFIRMAKRET, FINSEMER

2) CEO R EM manufacturedepartment {4 head —E 18, KREFB/ head AL feel, %H LFrEE
UEHRIE BRZ A 4 human resource department B AR 4 SE/A S F 51 T

MFIREMNER:  (by gtbingxiu)
1) BEEARE HR —ERIINERE. BEMAANSIIEERFNER, FIMIITEREE.
2) FMNERBIFHRDEZINRAAS, MNIEEEERAUNNE. BAERER 8 FRIREA TN
K, AEUREERT, FNEREER.
3) EMNRATIHNERHY strategy FIEIRRFHEEH M profit AR
4) |HEIRESFRAE AR IE N FTHIERIR

ChaseDream GMAT {ESCR B4 %18 (2019/06/11 #2) ¥ 2019 6 H 28 H (PAGE47/51)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1348308-1-1.html
http://forum.chasedream.com/thread-1300512-1-1.html
http://forum.chasedream.com/thread-1302332-1-1.html
https://forum.chasedream.com/thread-1304652-1-1.html
https://forum.chasedream.com/thread-1322794-1-1.html
https://forum.chasedream.com/thread-1324902-1-1.html
https://forum.chasedream.com/thread-1324948-1-1.html

48 2019/06/11 [a I ER IR (F/ 5L/ 58 /1E %/ IR/MEX)

17T AR E
(&R H#]

— M EEZ RS WAERER TR RE, MigF information technology &1 R TEABE KT
IR, P SE most powerful and advanced information technology (hardware and software) <R

IE’])& CEx A4k (maximization) | ELLIRFH/ASIA] profit, (by 446203531)

(]

The following appeared in a memorandum from the information technology department of a major
advertising firm:

“The more efficient a firm’s employees are, the more profitable that firm will be. Improvements in a firm’s
information technology hardware and software are a proven way to increase the efficiency of employees who
do the majority of their work on computers. Therefore, if our firm invests in the most powerful and advanced
information technology available, employee productivity will be maximized. This strategy ensures that every
dollar spent on enhanced information technology will help to increase our firm’s profit margins.”

Discuss how well reasoned . . .etc.

SEWFHES:  (byhaleysls)

1) REBCASAII RTEMEBMIE

2)%%mlﬂ$*ﬁﬁ@l§

3) ATHEXSHNATAR—ENES, EHEMRER, 4 5~8AN~RT KM AR
4) RBEMIERIRA it BRI (PLany Syl asiu izl R Tiy) FOTRAE9FIE,

MR AERN R (by xxlsad)

1) 200 profit A7 cost 1 revenue F, 3R IT, £1EH0 COST, FrIdA—ESIEN profit;

2) BHRHIT, RIA—E=EH, AURTERERARTZI, IXKEHARLYT,

3) RNEFRZESHATEFABRDLY, EMBEAINFTEEWTEE, LLWHEEAR,
FirIABDEA N IT, b8 TR N

MR AR T S (by LI

1) TMBFKENEAZEALERTINEX—R, XEXBEXEEERN, RSKE. mHLEBEEXSF
AL

2) Cost-efficiency analysis, BUHEERAE N TEATERESS, FNTRETRASZNRANTEXS
RTHTRI, IS S AR T TEREMASRIE.

IR ENE (by Vivian Zhou1996)

1) causual oversimplification, 5201 productivity WA ZERE L,

2) gratuitous assumption, A~—E invest ST, TTRER L HAZRIX tech, TREATWTE
WERFEBR.

3) AAREH. invest thiF AR BB BIFIE, &EESHE.

MR HEE RS (by FIB/NEEF)
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1) RESME: ASTM@EATREFEHMERARN, LURTARNAELE TERESE.

2) TimfRi%k: EEmHR TRCREmA S, %%ﬁﬁ,aﬁﬁHZ%%ml%oﬁHE%ﬁ
ETSHMBERENE, F—RILFALR? A—HAFR? Ai—%27, mESREFXN
o ks, MAAEIETR?

3) AAREH: SIHXNRALFMAMBZLR, T—HBNEIENZEARAEEAEL,

4) ZHE— XPABLTASH, EAFSIH most powerful and advanced, & F RIS H AL
. TREIHMBHPRE, ENERAEES, FIRAREFR?

MISIRELAIERE:  (by SophiaSss)

1) sIANXMEERFETERE FEAE, AUE

2) METE, SIHHREENSE, RINEHSRESE? RFERSNEZEIFERA, HAE
PEAR, H5% RTMREBENTEHRE, FNERHELWE?

3) REREMFIRS profits 77 XM EHBRRARXLERAFTES D cost IB? F—RMAEMRE Ko
BEAR Y FEME?

MR ERE:  (by Yoa /) Yoa)

1) RgE assume FIHYA BRI B FIIRFTEZ B 4 technology investment, BRI valid

2) ERAEWN, EBRERMUIAFTE typeindata HEFWEKRE, FAFTESREZE, BoakkE#
= RE A TUAR 1 HY

3) XARBIFA dollar TR BRI VLA REXS, ZB EIBEMH

4) AR HINARFIRO A S EALIN, all things are equal fY[a)R

MR ENER:  (by Emmmmmmmmm)

1) REEFA—ERESNE. THRIESHNATIIELS, cost iBVES

2) BMfEReiRElNEs, SIHERAtA—ERRESHE., (LNTURAIBEFLEBANRIFTELE
ﬁ%ﬁ@%%?%ﬁﬁ AR — E%ﬁﬁﬂ,%uﬂi&ﬁTh

3) BIfFRIESE, WA—EEMNNASEH, BEAEE cost-benefit analysis, 15 EIX LR A
%,AﬂﬂmﬂﬁT%

MRRAENERE:  (by emmmliao)

1) causal relationship between better IT and higher employee productivity is doubtful;
2) the assumption that higher employee productivity will lead to higher profit margins is unfounded (&

fEZ LT/ TR Sh I ETm) ;
3) cost-benefit analysis -> cost of the most advanced IT may offset or outweigh the benefits -> not
necessarily increase profit margin

18. @ =1EE)E  (Luxury Hotel)
(& B mE#]

— M AT ERSFAEMS IR ONF AR, ITRIE—NRERE, XEFINRBERERDTIL
XEZIERA, XELZHFF (bylessie0204)

(]
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V1: A memo from Finance Director. In order to increase city's tax revenue from out-of-town visitors and
attendence to convention center, 15 A5 all taxpayers should help fund a luxury hotel next to the
convention centre, [&l2A convention center 2 & B MBE A K, out-of-town visitors will contribute to tax
revenue, The more out-of-town visitors shopping, the less tax local residents pay, out-of-town visitor Ji3Z
R FBRS R AY out-of-town tax, IBANT A tax KA, FrIAAM AR INARARZAREZH T, FilK

EAREIXEEIM AL T . H5MERIIXA convention center R 50%ME AR (KRB HAHE,
(RMARE) , BERRXBATUE, FIMREBEERERZEHRESTRESHNER (T
accommodate EZ A) , EIMIAVESRT. AP —DMREE, EREBEEMALLLE inexpensive JBJE
BN HERRE ISR, luxury hotel ULZREL motel &% T, AEIEANFR{IAY tax revenue BEE SR AN Z 57,
AN o BT ACO T 3EINBL, KRR RZ1%3E —1 luxury hotel (by Nicolez18)

V2: In order to increase the number of the visitors to our conference center and tax revenue, it would
be of local people's interest to build a luxury hotel beside the center. as the out-of-town visitors spend
lots of money and pay lots of taxes and blabla, more contributions out-of-town visitors would make to
the tax revenue and less the local people would have to pay. the hotel can accommodate many more
people and it indicates that the conference center currently has only less than 50% A\ {E£3. so, the hotel
can attract more people who are rich and buy a lot. in the end, out of town visitors FITTERIA E TR K.

(by GingerRogers)

V3: 1ZBYE in order to increase the city's tax revenue and economy, the local peopel should help fund the
luxury hotel next to the convention center. one of the reason is the visitors purchase a lot goods from the
convention center. more out-of-town visitors come, less tax the local people need to pay. A f5 X i IR 7E X

hotel RN 50%., & win-win game. visitors to the convention center would stay at this hotel to bring
more revenue. therefore, the city's tax revenue and economy will increase. KA EXPM=E (by
Corrinel7)

V4: 17—~ Motto from the city office to city concil: 2—/Z= 2 In order to increase tax revenue and xxxx,
it is at the local taxpayer's financial interests to fund the construction of a luxury hotel. Vistors will buy goods
and services at the convention center and therefore increase the government's sales revenue. 58 — E& &
the more non-locals pay, the less local taxpayers would need to contribute to the tax revenue. E=F= =& a
luxury hotel can increase the number of visitors it can accommondate. However, the current accomondation
level is only 50% at the convention center. 85U E = . a vistor who prefer luxury hotels are more willing to
pay more for economy hotels. (by Molliez)

V5. FAY B {1 city REZESA local taxpayers —i AFTIIRIBEE N BIZMMTER, o DUGINX MK
R, IEREIXAEIEMRLETF BT R A — convention center 1=, T [} accomodates F £ 3k attend
a convention Y convention goers, ERfIXLRSZHIAZIEF (purchase goods and services)

strenghthening the city's economy and increase the city government's sales tax revenue, B EXLEFRS

SAFEXNFEEENIER L RIEREAM motel ZIEHST L. (by LeeHiuwai)
S BB

1) EERZZR: E3I luxury hotel F—EREILEIFW EAX—B/, MRMAEMNZE, EH HTA
T BEUNBR AR L T SR 1 AN U o
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2) ETIRBERIE: INAIMEEISEESNEFEREE TaIAMEASF, BEXFHZE AR A9
AEALABERRN, ERSEFIXFEN hotel BfE, 5B EEERET luxury hotel Z BT i
HNEERGHEKRT K.

3) BE—ER: ¥mBWHNEMER, BRBEAZIIN.
MSERHEMNER:  (by 755R 0417)

1) RIBHEIRIEA luxury hotel ZUREFLEIZ NN, FEARERIX/NEWATELZE R KIERAEKN,

2) {RELA luxury hotel RS FABRIEMFIL? AR—KA D ANBRUYTERBERIE—ERT,
THEIE KR convention center 477 ?

3) BRZMREHERAIHE, BEZHRNSHEEETHRBT ZEERE, {RAY luxury hotel 5K K
BR ZN\KALEERE, RIEIREILL taxpayers 5%, (RROASRELE?

MR B (by 460932757)

1) W3] visitor LR RFIARS IRBUWN; AHMBEAE T I 3Bk
2) BREBRSNARTLERRE motel

ISR LAY B RS

1) FE-—DBEEERSIHFEA? BEXRBINNESE, EEXNEFIAEERMERSE T
X

2) HEROSEFRAEREERE

3) MBFEAERPRERRERMITUT, RERAZIBREREELHANT, SBEMA
AR SRR R D

IR ERL:  (by tiateatea)

1) ZFEZEZEJE current hotel supply; convention center IX A S, A hotel TIFRFELRATTT,
BE7TH luxury hotel SARAEHE GG

2) luxury § HC Y demand, 1 most likely /N2 7 convention center 35; T H—f& corporate A%
pay employees F=1¥ luxury hotel when they attend conferences

3) local taxpayers TJBE A KRR fund 1IX 4 K7 project 4 7 FFiBHY long term Y benefits
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