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UX Training Session Topics

* First 2 sessions — focus on Pattern Guide

» Session3: Foundations of User Experience/Information
Architecture deep dive

« Session4: Visual Design/Copy (writing)
 Session5: General Best Practices

e URL access: training.authenticinsight.com
Sign up!




Pattern Guide sessions 1-2

Reviewed Equitrac Pattern Guide
 Web application STRUCTURE
« The CONTEXT of the application “features”
* Navigation Model (primary, secondary, page level navigation)
* Page types

« Controls, components, interactions that go on a page



Foundations of UX / |A Deep Dive

Session 3

User Experience
* Foundation: Understanding the user
* “Pillars”: Information Architecture, Visual Design, Copy
 Need to get all the elements right

 Good UX - best way to reduce customer support burden

Information Architecture

* Application structure -> Navigation Model

« (Categories and labels aligned to users’ goals & tasks
* Interaction and page layout “templates”

« Consistency important!!

* Page level navigation and hierarchy
* Reviewed examples of good and bad UX & |A



UX: Foundation & Components

)

—

=

-—

>

= =
w

s Q

o Q

- -
(48]

o S

= 0

£ =

—

o

—

c

Understanding the user




Visual Design




Visual Design

Focuses on the aesthetics of the user
INnterface.

Uses images, colors, fonts, and other elements to enhance
a design or interaction, and engage users.



Visual Design

‘Good” visual design ensures the application...

e Surfaces & communicates appropriate
information & actions to the user (at the right
time)

* |s "usable”

« Looks good (first impression is important)
 Conforms to brand guidelines

* |nstills trust/credibility



Visual design & page layout
reinforces information architecture
and hierarchy...



Don’t want to overdo it...

http.//activerain.com/blogsview/1254518/bad-real-estate-photography--part-ii-




Or underdo it...

http://lightersideofrealestate.com/real-estate-humor/30-real-estate-
listing-photos-cant-real




Visual Design System

* Not "artsy fartsy”

 Need a "system” to follow for page designs
throughout the application.

* Visual design fundamentals (building blocks):
— Color
— Type
— Grid System



Visual Design System

Good design is achieved through using color,
type & grids effectively for...

Contrast
Simplicity
Whitespace

Consistency (of visual elements)



Color




Use color to create COntraSt



Color Contrast

Dashboard Contacts Buckets Programs

Pipelines Templates

Nadine Fox

Company: Consultant Address:

Title: User Experience Design Professional

Email: naf‘i:nr-“*r-. a _1[113'}.(;‘,{1“ . Website:

nadine@authenticinsight.com
Phone: ou Mobile)
Interaction  Note
I
Log aninteraction...

07/05/2017 12:01 pm Phone Call v

All Calendar Cal @ Note Text InPerson Other & Not shared

8] JanaSedivy > Nadine Fox RO\ un23
jana@authenticlnsight.com
Nadine Fox > Jana Sedivy 2/08/16

& ! . B :
Equitrac UX redesign - wireframes and product map reviewed today

= T \a:;"e Fox > Jana S'ed\"v.w ' 12/05/16
Equitrac UX redesign - updated wireframes (dec5)
Nadine Fox > Jana Sedivy (3 2

&4 ! .
Re: Agenda for the 9:00am meeting with Nuance
Nadine Fox > Jana Sedivy (2 12/04/16

Re: Authentic Insight Deliverables Update

https://www.contactually.com/dashboard

)5\ Jana Sedivy

LAST TEAM CO

NTAC TOTAL CONTACTED LAST FOLLOW-UP

483 7 days « Use one or two colors

that serve as visual
Work path

http://www.google.com/profiles/10899181334... i Blue, green & p|nk
e used to highlight and
draw attention to
€ Buckets specific page elements
Clist
# Edit Buckets * Reinforces visual
hierarchy
& Team

Who knows Nadine?

« Uses light lines to
group content areas

JS

Assigned team member

* Enhances usability

X Documents

© Drag and drop files here or click to upload

@ Connections

© Add Connection

@ Related Contacts @ Contactually



Color

* Be aware of users that are color blind & visually
Impaired

* Generally, design elements that are good for
color blind users are good design practices for
everyone

* A well designed application should be already
accessible to all users



Color Combos to Avoid

For red-green color blind users:

Green & Red

Green & Brown
Blue & Purple
Green & Blue

Blue & Grey

Green & Black



Color — Use High Contrast (where appropriate)

AN '
Network Health © View 1 o

Dashboard args - + Tos + = 10)
s ’ « Network health use of
C red...
* "Recently Added”
highlighted

|BT o - 8 s B = .

You last spoke Pummes Recontiy Added | & Note — use red sparingly
® ® -, O] [}

S amailbox.org

| i 1 JP s
i Est t RE/MAX met & B List Add 1t kots v " -

productmep e

Add 1o buckets k o
H Luc — & B List

JASOND A ¢ st thosws gy,

Teachable



Color - Contrast

EquitracUX

(2) Dashboard
Users
Site
Transactions

Emails

COURSES

Equitrac UX training

Help

Seftings

Jana Sedivy

(» Dashboard

© mportant In order fo be paid out by Teachable, you must provide a working PayPal address.

New Signups A A - |

Jun12 Jun13 Jun16 Jun18 Jun 20 Jun23 Jun 25

Today This month

0 4

Jun2s

Live feed

Gwen Read logged in.
Gwen Read logged in.
Gwen Read logged in.
Gwen Read logged in
Gwen Read logged in

Gwen Read enrolled in Equitrac UX fraining for
free.

Gwen Read logged in
Gwen Read logged in
nadine fox logged in

nadine fox enrolled in Equitrac UX fraining for
free.

nadine fox logged in

Hi Jana, How goes the course creation?

thought you t be interested in a few article.

e Low contrast — not

good for
usability/accessibility

« Side nav light grey on

dark background - low
contrast makes quick
reading difficult.

Teachable



Color - Contrast

35 |'|'|||||||III| AMERICAN

@ Dashboard 28 Workspaces 22 Committees (4 Events & Directory (3 Files & Job Bank (3 Member Benefits & Forms & Education ™ Store & My Account

&

. .
== Boa rd of Dlrectors Flles You Are Here: /| Dashboard / Workspaces / Board of Directors / Files
+ Upload File
Search Files:
Category: All Categories
M Dashboard Bookmark
& Workspace Directory
D Files
W Name $ Category + Date Uploaded %
, Discussion Forum
AGM.jpg Meeting Minutes 2017-02-28
. -
#" Workspace History test.pdf 2016 2016-10-26

Created by: Richard Potter
@ Delete

Created on: 2016-08-14 00:00:00

* Red — use sparingly

*  Too much emphasis
on Delete button

+ Upload file - crazy big,

and green draws eye
focus

Teachable



Color — not so good

;‘ Enbridge Overview | Sign Out
UENBR’DGE Smell gas? Call 1-866-763-5427 >
BUSINESSES CORPORATE COMMITMENTS SAFETY ABOUT US CONTACT US
L Accounts & Billing | Customer Service | Start, Stop or Move Service | Manage Your Energy Use ° GOOd use Of blue as
: secondary color for
Enbridge : y
less important
myEnbridge > Overview A H
i Amm— ; f e, e A content/actions. Just

Payments Meter Reading I'm Moving rlght contrast.

Account Summary My current bill overview
o " As of today, your balance is: Compared to your last bill
Status: Active ——— - Pay Now @ " m 3
*Add an Account Late payment effective date: Jul-06-2017 > See your consumption
Your last payment was $500.00 received 35 days ago . .
Billing Options & Services . anary Ca“. to act|on

@ Bill Delivery: Paperless

@ Pre-Authorized Payment Plan m Pay NOW nOt Ca“ed

@ Budget Billing Plan - out enough
* Yellow gets lost on

d

YOURBILL  Highlights of your current bill of

» Change Options & Services

Billing Contact RXPLAINER l|ght baCkgrOUﬂd—
Home: SN Yellow as nav highlight
Work: Looks like you used 75 m? more gas than last month, this is about 21% increase.
Keep an eye on your consumption ...read more n Ot a p pa re nt enou g h .
» Change Account information

Needs more contrast.
Green "My Enbridge”
has too much

Rates have changed since last year. Find out why. em p haS | S d ue to

contrast. Breaks nav

hierarchy.

Enbridge — Consumer site

Find Ways To Save



Color Contrast Testing

Lots of resources online that test color contrast

(WCAG = Web Content and Accessibility Guidelines )

Contrast

A macOS app for quick access to WCAG color contrast ratios

AAA L4 111112 < & FFFFe@ 1735 &




Use a minimal color palette



Nuance Brand — 3 Colorways

Three colorways

h The Nuance visual identity is split into three colorways. Each colorway is comprised of
‘ N U A N C E three colors: one primary color and two secondary colors with a shared
N neutral palette. The three colorways are not meant to all be used together, but
brand + digital center instead each composition uses a single colorway.

Principles, guidelines and assets
While most compositions should be limited to a single colorway, certain compositions

could use up to two colorways within the same experience.

The colorways should always enhance the experience.

Never use them to represent divisions or products.
Introduction

Our brand Blue colorway Orange colorway Purple colorway

Copywriting guidelines

Getting started - -- - --

Search engine optimization

Before and after writing examples

For digital use only
Content structure and styles

A second RGB and HEX value of the secondary palette are only used against the
Collateral
oratera primary colors to achieve vibrancy and legibility in the digital space. Never use against

Email white backgrounds.

Event and conference
Blue colorway Orange colorway Magenta colorway

https.//brandcreative.info



Color — too many colors example

Member@

@ Dashboard & Contacts = Modules ists « Email Marketing £2 Events © Support @ Financial (sl Reports

Vi ew co ntact Deta i Is You Are Here: Dashboard Contacts ~ Mr. Shawn Fogarty ° TOO m a ny CO lo rs .

& Contacts Details [ Membership/Subscription Summary
¥ Donation History * g y
coach Family Membership
# Edit Contact Member365
amplifyams@gmail.com
& Education Category Family Membership
E4 Email Contact % Business Residential Organization Status | | Active v
E4 Email Subscriptions . Renewal Date | 5018.01-01 iz
123 Main Street
City, South Carolina Inception Date -
[l Engagement 2017-05-23 |

United States

) Event History Org. Phone 1: 777-777-7777

Show Actions

& Impersonate

[ Membership (MMS) I Communication & File Log

@ Organization
Calls Emails eMarketing Notes Faxes Inquiries Files

(8] Purchase History

[l Engagement Score 1,238

Shawn's Engagement Aggregate

. I score Actions
Call Date 2017-06-27 i 40
© Ssupport Incidents
i .\V"’\v—/'\‘/'—'\'\‘_./O\.
@ Surveys Notes o
~ ~ ~ c S DD ~ ~
I EFEE o i
IS S R S S AR S S S
= vcard FY YV IPVIYVIYYS 3

= Web Forms

(0] Name 3 Call Date $ Outcome 3 Notes $

@ Delete C] Fogarty, Shawn 2017-03-14 View

& Contact Demographics

Shared Tags

Member365



Color — too many colors example

Assign Ticket Buttons - m|n|m|ze use Of
Member ‘\ d Member ]L‘ COlor Have primary and

Can't find a specific member? Seconda ry button COlor

treatment.
Non-Member

E

Too many button
colors

Why is “"Close” red?

Placement — eye all
over the place

Other Note-

Use disabled button states
for actions that aren't
available

Member365




Color — too many colors example

I

Tools Applications Window Help @
i # AdHoc Rules e
e = Too many colors (and
Business Rules - shading) results in clutter.
e

Device Wizard

Job Status Manager
Process Designer
Profile Manager
Resource Manager
Schedule Manager

Universal PS Driver Wizard

Console Security
Security Roles
Message Console
Audit Console

Configure Viewer

Fddl e3P0 BYED& =

Desktop Client Installation

Nuance OQOutput Manager



Color — just right (not too many colors)

Untitled_1 - Nuance Power PDF Advanced

Advanced Processing Security Forms Help

Edit View Comment

M inset gpo [55 Combine Files ) Right B . B & ¥ ]
) oo : & % = E‘ﬁ = T =

Extract [) From File ) Left

. Document MS  Excel PowerPoint Other Make PDF Edit Typewriter Reduce Split

SIS Assembly & From Scanner - &) Advanced Word Searchable  Object
Pages Create Page Rotate Convert Tools
)
O
b
8.50 x 11.00in
& &« > Sl 10f1 P ® 12% - 0O = F

Jo

Search

Search

Find a Tool

+ Color used sparingly
and intentionally for
icon treatment

« Dark grey for base
icon, purple for action
(modifier)

* Uses Purple Colorway
but specifically
deviated for MS app
icons

Nuance Power PDF



Use symbols with color to
reinforce state change



Use Color with Symbols

Input with success

v * Symbols used to
Success! You've done it. reinforce color/field
Example help text that remains unchanged. state Change

* Symbols assist in
communicating a state
change to the user

Example help text that remains unchanged.

Input with danger + Good for accessibility

Sorry, that username's taken. Try another?

Example help text that remains unchanged.

Bootstrap form input examples
https://v4-
alpha.getbootstrap.com/components,
forms/#examples



Use various shades of a single
color instead of multiple colors



Use various shades of same color...

Enbridge Overview | Sign Out

ENBRIDGE

P | Accounts & Billing | Customer Service | Start, Stop or Move Service | Manage Your Energy Use

Enbridge

AAA

mmmmmmmmmmmmmm

 Billing Options
& Services

Billing Contact

d 8

YOURBILL  Highlights of your current bill of

EXPLAINED

Find Ways To Save

Rates have changed since last year. Find out why.

Looks like you used 75 m3 more gas than last month, this is about 21% increase.
Keep an eye on your consumption ...read more

* Light blue background

shape used to group
content areas

Works well to organize

information without
making the page too
busy

Enbridge — Consumer site



Color Recap

e Use color to create contrast
 Avold certaln color combinations

e Use a minimal color palette

« Use symbols along with color for state
changes

» Use various shades of a single color
iInstead of multiple colors



Color Recap

» Stick with your color palette!

* Too many/varied colors adds to screen
clutter

* Use color intentionally — why am | using
this color?



Type




Type

Use consistent font style, sizing, color and
behaviours.

* Sets up info hierarchy. Contrast size,
weight, color -> reinforces hierarchy

* Helps to establish grouping of content
* Allows user to quickly scan page
* Define a system...stick with it



Type

Defining the System:

* Navigation levels
« Headerl
 Header?....

* Body text
 Button text

e Links (visually distinguish, no need to underline)

+ States (disabled, hover, selected..))



Nuance Typeface

Primary typeface

Typeface is the visual expression of our voice. Our brand typeface is Helvetica Neue LT

Com from the foundry Linotype.
As needed, the font can be purchased at www.linotype.com.

1. Headline font
Nuance’s voice should be told through Helvetica Neue LT Com.

— The voice of Nuance is expressed through Bold. Therefore, all headlines are set in Bold.
— Bold is also used for titles including document titles and titles within body copy.

2. Supporting fonts
Nuance’s voice is supported by the Helvetica Neue LT Com font family. We recommend

using different weights sparingly, in order to denote hierarchy.

— Light is used for subheads to create the right amount of contrast against headlines.
— Roman is the preference for body copy although Light may be used as long as it does

not create readability or reproduction issues.

ABCDEFGHIJKLMNOPQRSTU

Reinventing Ui

Bty et

technOIogy ABCDEFGHIJKLMNOPQRSTU

VWXYZ1234567890abcdefghi
ABCDEFGHIJKLMNOPQRSTU kimnoparstuvwxyz
VWXYZ1234567890abcdefghij
kimnopqrstuvwxyz

ad




Type Example

Enbridge Overview | Sign Out
Smell gas? Call 1-866-763-5427 ELEIIRUIEENG ’

ENBRIDGE

BUSINESSES

CORPORATE COMMITMENTS SAFETY ABOUT US CONTACT US

| Accounts & Billing | Customer Service : Start, Stop or Move Service | Manage Your Energy Use

Enbridge

myEnbridge > Overview

Billing Options

& Services

Payments

Customer

Meter Reading I'm Moving Accountw Service

Account Summary

’

Status: Active

+ Add an Account

Billing Options & Services

@ Bill Delivery: Paperless

@ Pre-Authorized Payment Plan
& Budget Billing Plan

» Change Options & Services

Billing Contact

JANA SEDIVY
Home:
Work:

» Change Account information

My current bill overview

As of today, your balance is:

Compared to your last bill

——— - Pay Now ®*Em3
Late payment effective date: Jul-06-2017 > See your consumption
Your last payment was $500.00 received 35 days ago
A
A .
R BIL! i i i
YOURBILL  Highlights of your current bill of
Looks like you used 75 m3 more gas than last month, this is about 21% increase.
Keep an eye on your consumption ...read more

Find Ways To Save

Rates have changed since last year. Find out why.

Main content areas
well defined through
use of bold and larger
text

Button text looks good

Capitalization & size
used for contrast
unsuccessfully

Not enough
differentiation between
primary and 31 level
nav

Enbridge — Consumer site



Capitalization

* "All Caps” text Is harder to read
* Less shape contrast

* OK to use when not much reading
needed (logos, headings, abbreviations)

Shape SHAPE

Shape SHAPE




Good Type Example

Dashboard Contacts

Nadine Fox

* Follow Up Send a Card
Company: Consultant
Title: User Experience Design Professional
Email: nadinefox@gmail.com

nadine@authenticinsight.com

Phone: o\ Mobile)

Interaction Note
I

Log aninteraction...

07/05/2017 12:01 pm Phone Call v

All  Calendar Cal m Note Text InPerson Other

g 15 Jana Sedivy > Nadine Fox
jana@authenticlnsight.com

= T Nadine Fox > Jana Sedivy
Equitrac UX redesign - wireframes and product map reviewed today

= T Nadine Fox > Jana Sedivy

Equitrac UX redesign - updated wireframes (dec5)
QI Nadine Fox > Jana Sedivy (3 . ‘
Re: Agenda for the 9:00am meeting with Nuance

= T Nadine Fox > Jana Sedivy (2)
Re: Authentic Insight Deliverables Update

https://www.contactually.com/dashboard

Buckets Programs

Js) Jana Sedivy

LAST TEAM CONT.

Address:

Website:

& Not shared
@ @ Q Jun 23

2/08/16

12/04/16

Pipelines Templates

(' Edit ©Delete &

483 7/ days

ACT TOTAL CONTACTED LAST FOLLOW-UP
(Work
http://A zoogle.com/profiles/10899181¢
(Profile

& Buckets

Clist

# Edit Buckets

& Team

Who knows Nadine?

Js

Assigned team member

@ Documents

© Drag and drop files here or click to upload

@ Connections
© Add Connection

@ Related Contacts ®

Main content areas
well defined through
use of bold and larger
text

Links and actions

consistent blue
treatment

Contactually



Bad Type Example

Welcome

Hi! Thanks for visiting my
website. Here’s a picture of me
with a rat in Central Park. If
vou've read my fantasy sertes.
The Underiand Chronicles, you
will have a clue as to why I
chose this photo. If not, you may
want to click around and find out
a little more about my books. Or
visit the Scholastic website for
cool games and info!

Click here to check out
Scholastic's Underland
Chronicles website!

@save ]

I'HE HUNGER GAMES

Suzanne Collins

MOCKINGJAY

SUZANNE COLLINS

MOVIE TIE-IN EDITION IS NOW AVAILABLE!

Home

Works  Biography  Interview
Selected Works

Picture Book
YEAR OF THE JUNGLE
"Important and necessary."
--Kirkus Reviews, STARRED
REVIEW
WHEN CHARLIE MCBUTTON
LOST POWER
"A clever, humorous story in
thyme."

--School Library Journal

Sci-Fi
MOCKINGJAY
"...every bit as original and
thought provoking, as The
Hunger Games. Wow."
--Los Angeles Times
CATCHING FIRE
“...doesn’t disappoint
when it segues into the
pulse-pounding action
readers have come to
expect.”
--Publishers Weekly.
STARRED REVIEW
THE HUNGER GAMES
*“...a superb tale of
physical adventure,
political suspense. and
romance."
--Booklist, STARRED
REVIEW

Fantasy
GREGOR THE
OVERLANDER
«_..readers will
likely find [the
Underland] to be a
fantastically
engaging place.”
--Publishers
Weekly, STARRED
REVIEW
GREGOR AND
THE

PROPHECY OF
BANE

“Yessss!”
--Kirkus
Reviews

GREGOR
AND THE
CURSE OF

*  Mix of serif and sans
serif fonts

* Mix of bold and regular
type

* Text alignment off

* Lack of organization

* Poor first impression
and trust

http://www.suzannecollinsbooks.com/



Grid System




Use a modular grid system
(supported by white space) for a
well balanced and organized
design




Grid System

Keeps content organized

» Navigation, action buttons & content placement
consistency

* Alignment of objects on the page

Enhances visual hierarchy
 Reduces clutter — margins create space
 Encourages white space



Grid System

Name of Page

Column navigation

_ item 1 item 2 tem 3 item 4 item § item 6 ftem 7

Name of Page link1  link2  link3  Nnké  linkS  link6  Bnk7  Nink8

mm e

link 1 link 2 link 3 link 4 link § link 6 link 7 link 8
Main Headline that States a Key Value Proposition
Praesent dapibus, neque id cursus faucibus, tortor neque egestas augue, eu vulputate magna eros eu
erat. Aliquam erat volutpat. Nam dui mi, tincidunt quis, accumsan porttitor, facilisis luctus, metus.
Praesent dapibus, neque id cursus faucibus, tortor neque egestas augue, eu vulputate magna eros eu
erat. Aliquam erat volutpat, Nam dui mi, tincidunt quis, accumsan porttitor, facilisis luctus, metus.

Product Headline 1

Praesent dapibus, neque Id cursus faudbus, tortor
NeQUE EGESLAS augUe, eu vulpulate MAGNA €ros eu eral
Aliquam erat volutpat. Nam dui mi, tincidunt quis,
accumsan porttitor, facillsis luctus, metus. Praesent
dapibus, neque id Cursus faudidus, LOMOr neque egestas
augue, eu vulputate magna eros eu erat. Aliquam erat
volutpat, Nam dui mi, tincidunt quis. accumsan
porttitor, facilisis luctus, metus.

Heading 1

Praesent dapibus, neque d cursus faccibus, torar Praksent dapibus, neque id cursus faucibus, tomar
NEQUE BGRLAS AUgue, B ViDUtate magRa er0s eu erat neque egestas augue, ey vulputate magne ecos eu erat
Aliguam erat volutpat, Nam dui mi, tindiduent quis, Aliguam erat volutpat. Nam dui mi, tincidunt quis,
accumsan porttitor, facilsis luctus, metus. accumsan porttitor, faciliss luctus, metus,

Heading 4 Heading 5

Product Headline 2

Praesent dapibus, neque Id cursus fawucibus, tortor
neque egestas augue, eu vulputate Magna eros eu erat,
Aliquam erat volutpat. Nam dui mi, tincidunt quis,
accumsan porttitor, facilisis luctus, metus. Praesent
dapibus, negue id Cursus faucibus, LOMOr neque egestas
augue, eu vulputate magna eros eu erat, Alicuam erat
volutpat. Nam dui mi. tincidunt quis, accumsan
porttitor, facilisis luctus, metus.

Heading 3

Prassent dapdus, neque d Cursus
faucibus, 1Oor Aegue eoustas
Augue, ey vulputate mag-a eros eu
arat. Aliguam eral volatpat, Nam dui
mi, tincdunt guls, accurmsan
porttitor, fac Bsis luctus, metus,

Prassant dapbus, neges d cursas
faucibus, torer negu: wslas
Augue, eu vulputate magos eros eu
erat. Aliguam eral volutpat. Nam dui
mi, tinodunt guis, accumsan
porttitor, faciliss luctus, metus

Prassent daoibus, neque d cursus
faucibus, 10o10r Negue eGestas
Nugue, e vuIDUtAtE MUGTE B0 e
wrat, Aliguam erat volutpat. Nam dus
mi, tincidunt Guis, sccumsan
porttitor, facilisis luctus, metus.

Product Headline 3

Praesent dapibus, neque i cursus
faucibus, tortor neque egestas
augue, eu vulputate magna eros eu
erat. Aliquam erat volutpat. Nam dui
mi, tincidunt Quis, accumsan
porttitor, facillisis luctus, metus.

-

Product Headline 4

Praesent daplibus, neque Id cursus
faucibus, tortar neque egestas
augue. eu vulputate magna eros ey
erat. Aliquam erat volutpat. Nam dui
mi, tincidunt quis, accumsan
porttitor, facilisls luctus, metus.

Product Headline 5

Praesent dap ous, neque id cursus
faucibus, tortor neque egestas
augue, eu vulputate magna eros eu
erat, Aliquam erat volutpat. Nam dui
m, tincidunt culs, accumsan
porttitor, facsis luctus, metus,



Allows for Responsive Layouts

Desktop Tablet Phone

https://www.pinterest.com/pin/251990541624929160/



Consistent Layouts

I AMERICAM

i 2 e

@ Dashboard 22 Workspaces

+ Upload File

M Dashboard Bookmark
& Workspace Directory
D Files

#, Discussion Forum

# Workspace History

Created by: Richard Potter

Created on: 2016-08-14 00:00:00

)

2 Committees [ Events

& Dashboard

@ Directory [(3Files & JobBank

Search Files:

Category: | Al Categories

g gu
||||||||||'A SOCETY e

22 Workspaces

M Dashboard Bookmark
& Workspace Directory
O Files

#, Discussion Forum

& Workspace History

Created by: Richard Potter

Created on: 2016-08-14 00:00:00

22 Committees

a2 Board of Directors

Select Language | ¥

3 Member Benefits & Forms & Education. 'Store & My Account

You Are Here: /| Dashboard / Workspaces / Board of Directors / Files

4 Events i Directory [3Files & JobBank Member Benefits

You Are Here:

&
o

A board of directors is a body of elected or appointed members who jointly
oversee the activities of a company or organization, which can include a
non-profit organization or a government agency or corporation. A board of
directors' activities are determined by the powers, duties, and responsibilities
delegated to it or conferred on it by an authority outside itself. These matters
are typically detailed in the organization's constitution and bylaws. These
documents commonly also specify the number of members of the board,
how they are to be chosen, and how often they are to meet. However, the
constitution and bylaws rarely address a board's powers when faced with a
corporate turnaround, restructuring, or where board

need to act as agents of change in addition to their

traditional fiduciary responsibilities

# Workspace Discussions 3 Post New Topic % View All Topics

Topic Views Last Reply

Board Meetings 6 Views Last Reply: 2017-04-18

B9 Event Calendar Calendar View

Event Title

Location

& Forms & Education = Store

Dashboard

* Uses variations of a
grid system for
different page layouts

+ Consist placement for
most page element

& My Account

Workspaces / Board of Directors

X

+ Upload File |

B Recent Files

« Button placement not
consistent

View All

2017-02-28

'23: test.pdf
2016-10-26

9/ AGM.jpg



Copy




Copy

All the bits of text that get displayed to
the user.

E.g. information text, error messages, calls-to-action
buttons etc...



Copy

Don't rely on copy to explain how
your product works.

Copy can complement design, but not even the best
written instructions or help text is going make a
confusing product suddenly make sense.

https.//medium.com/theagency/copywriting-for-ux-1c577924698a



Where do all the words go...

« Navigation « Style guides
 Page * Product videos

intro/explanatory text . Customer support
 Drop downs scripts
 Form fields 5 Erere
 Tooltips . Blogs
* Error messages * Press releases
 Loading screens =

* Etc..

« Settings pages

 Landing pages

 Empty states

« Confirmations

 Help & Support



Copy

Good copy considers the...
o User

Background knowledge, goals, pain points

e Context

Device, how often app/ feature used

e Flow

What user did before and can do after

 Brand

Promotes & adheres to brand standards



Copy Best Practices

Good copy Is...

» Specific

 Short & concise

« Contextual

« Consistent (tone & terminology)

* Uses plain language (no jargon)

* Uses examples when helpful

* Readable at all screen widths/devices
* |s translation-friendly



B\@ NUANCE

brand + digital center

Principles, guidelines and assets

Introduction
Our brand
Our voice principles
Copywriting guidelines
Getting started
Voice and tone
Search engine optimization
Storytelling
Before and after writing examples
Content structure and styles
Collateral
Email
Event and conference
Capitalization and punctuation
Content checklist
Visual identity system principles
Brandmark

Color palette

Copywriting guidelines

Who?

The copywriting guidelines are your go-to for guidance on creating copy, content
strategies and storytelling best practices. This toolkit is an editorial resource for:

— Internal creative copywriters

— Freelance creative copywriters

— Copywriters within partner marketing teams or agencies — Stakeholder content
producers and writers

— Translation and localization teams

Anyone who is responsible for creating content for Nuance, whether it's copy for the
website, an email, a datasheet or case study, should reference this toolkit before getting
started.

What?

The copywriting guidelines are a copywriting and content creation resource. The purpose
of the copywriting guidelines is not to tell you what to say, but rather how to say it. It also
includes rules on how to develop messaging that reflects Nuance’s brand and connects
with the audience.

Why?

Consistency is key to building a strong brand and lasting client relationships. It's a way for
our brand to build equity and distinguish itself from the competition. Because Nuance’s
offerings consist of dozens of products, serving various audience groups, it’s critical that
we create a unique brand and voice for delivering that brand.

By using the copywriting guidelines, Nuance’s brand values and voice remain consistent

https.//brandcreative.info/copywriting-guidelines/



WWAHHS?

What Would A Helpful Human Say?



Information Message Example

rdaisyd

=X=)

(2014/02/05 10:02:23) Print Job - The job <Notes.tt> has been
redirected to printer <RICOH Aficio MP 301 PCL 6> on server
<W2KBX64R2AS>.

oK

Suggested new text:

Print Job Redirected

We were unable to print to your selected
printer because you don't have permission
to print to color.

Your document <Notes.txt> has been
redirected to printer Ricoh 456 on the 9th
floor. \Where is this?

X

Why date/time to
precise second? Or
info there at all...

Gives information that
probably doesn't mean
anything to the user —
the server info?

Where is this new
printer?

After select OK, can
user still get back to
this info?

No contrast in “type” —
what's the main point
of this message?

Equitrac



Button Text — Not Short & Concise

Annual Conference - April 21 - 23, 2017

This is our annual conference!

UKATA | » Button text/"call to
action” too long

Event Venue

55 Colonel By Dr

Ottawa, Ontario . Not a Cal_l to aCtIOn

Canada

KIN 9)2 (shouldn’t even be a
button)

Registration for this event closed on April 21st, 2017. x Close

Member365




lcons — when to use Instead of text

e Space is very limited (i.e., too small for text
alone)

 The icons are standardized (e.qg., the floppy disk
image for save)

* The icon has a strong visual association with
something in the real world

* Tooltips are required for icons when they are
used alone, but they are a poor substitute for
text labels



lcons

« Meaningful icons,
don't compete with

(?) Dashboard : labels

6 7 8 * Label for primary nav

B 14 15 item goes away...

20 21 22

Transactions 7 . 29
Theme E

Emails .
ry Domains Appointments

Navigation
COURSES E] Client's Scheduling Page

EquitracUX

Users Equi'rrccUX

Site

* |lcons not meaningful
o (especially Client

D e st Scheduling)

* Icons will actually act
as disservice if not
meaningful - adds to
screen clutter

Equitrac UX training Authors

Pages
Availability & Calendars

Custom Text

Appointment Types

Intake Form Questions

Power Editor Packages & Gift Certificates

Code Snippets

Manage Users
Integrations

Sync with Other Calendars
Payment Settings

E-mail Settings

Teachable & Acuity



lcons

I

Tools Applications Window Help
" ﬂ AdHoc Rules
Alert Rules

mEmm i

FOOI ADOrBY D E

Business Rules
Device Wizard

Job Status Manager
Process Designer
Profile Manager
Resource Manager
Schedule Manager
Universal PS Driver Wizard
Console Security
Security Roles
Message Console
Audit Console
Configure Viewer

Desktop Client Installation

X

Very hard to come
up with an
icons/images that
represent some kinds
of items

Too much color ->
clutter

Nuance OQOutput Manager



lcons

:. PDF View Advanced Edt Trepical adventure Orignal-pdfa.pdf - PDFE Meeting Collaborate v

File Scan Edit Forms Tools Favorites Window Connections Help

S
ey

« Too many colors

« Action or action
grouping not easily
translated to
Object/visual
representation

[
215.9 x 279.4 mm > ( E
LEI TN« 10f1 D LD HG = -© 0

Nuance Power PDF (before)



Untitled_1 - Nuance Power PDF Advanced

Edit View Comment Advanced Processing Security Forms Help Find 2 Tool

M inset gpo [65 Combine Files ) Right B . B & ¥ ]
[ololo) : % % &= ,5“ = = =
@ Extract [) From File ) Left
., Document - MS  Excel PowerPoint Other Make PDF Edit Typewriter Reduce Split = Search
XpEelete Assembly & From Scanner - &) Advanced Word v  Searchable™ Object ~ 2
Pages Create Page Rotate Convert Tools Search

Untitled_1 - Nuance Power PDF Advanced

Comment Forms

Advanced Processing

Security Help

AI Z Undo Select Area i{; z \% D g}s c@ O Movie  |= Alignment ~

WvSound [ Measure ~
Advanced . . Crop Edit Typewriter Headers and Bates Link .
Editor ele _Deselect All [ Paste Object Footers> Numbering ™ @3 [ JavaScript
Convert Basic Clipboard Modify Insert Tools

CWS Qb BDILIE » 2

NSO DM E ¥

Labels reinforce
visual icon image

Uses brand Purple
colorway

No other color used
in icons except when
very intentional

Find a Tool

1 Nuance Power PDF (after)
|



lcon Redesign

= Nuance Management Center Groups User Accounts Licensing Utilities Reports

Delete 1) I, Delete o Delete
. 3 - lo?) (24 (24

Details Add Search Add Detalls

HIM Report Administrg

Organizations Groups User Accounts Licensing Utilities Reports HIM Report Administra

O® B X ®EB X O @B X

Sites Systems

Search Add Details Delete Add Details Delete Search Add Details Delete “,
\
Home ]
|
|
| janizations D‘E Groups 223 User Ac
1] 0 o}
Organization o1 Groups &4 User Accounts &

irch Of i Search Group Search Usel
d Organization Add Group Add User Ac

Search User Accounts
Add User Accounts

Search Organizations Search Groups
/Add Organizations Add Groups
Organizations Details

Deleate Organizations

Speech Recognition \g/

Utilities Y Reports Speach Rece

Manage Auto-texts
Messages License Use Manage Auto-texts Manage Commands
Approvals Client Version Manage Comman Manage Words

Manage Command Sets
Manage Lists
Manage Templates

Device Use Manage Words

Dictation Status Manage Commar
Manage Lists
Manage Template

B & NUANCE

& NUANCE

+ Consistent Styling

* Simplification —

fewer concepts
encoded in each
icon

e Reduced color

palette

e Color used

intentionally

* |ncreased white

space

Nuance Management Center



Today's Recap




UX: Foundation & Components
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Understanding the user




Today's Recap

* Visual design reinforces information
architecture and hierarchy

* Need a visual design “system” to follow for
page designs throughout the application

* Visual design fundamentals (building blocks):
— Color
— Type
— Grid System



Today's Recap

Good design is achieved through using
color, type & grids effectively for...

* Contrast

* Simplicity

 Whitespace

» Consistency (of visual elements)



Today's Recap

 Don't rely on copy to explain how your
product works

 Copy complements the design
* [cons complement copy (in most cases)



Beware death by a thousand cuts



Death by a Thousand Cuts

* One bad button or alignment doesn't
really matter

« But 20 do...

* Having a lot of visual design bugs
Impacts user experience, credibility and
{rust

* Important to track visual design bugs.
Maybe can't fix all of them, but fix 80%
(general guideline)



UX Training Sessions Are Posted

training.authenticlnsight.com

Sign up!



Next Session

Sessionb:

General Best Practices

July 27, 2017



