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WHAT IS MARKETING?

Marketing is the activity or business of promoting and selling products or 
services. 

Outbound marketing is when you push your products to customers while 
Inbound marketing is when you pull the customers organically to your products 

and services.

WHAT IS SOCIAL MEDIA ADVERTISING?
The act of showcasing (marketing) your products and services on social media.



WHAT IS A SOCIAL PAID AD?

Social Paid ad is the act of paying any of the social media platforms to push your 
product/service to customers.

SOCIAL MEDIA PLATFORMS FOR PAID ADS





KNOWLEDGE CHECK
Uber pays an influencer for a campaign, is that an example of a social paid ad?

A. Yes 
B. No (Ans)



COMMON 
REGISTERS



Campaign
A clear and practical strategy to sell, promote a product/service on social media. A 
social media campaign is time conscious and KPI focused. For you to have a 
campaign, you have to have a plan that articulates the aims and objectives of your 
campaign while focusing on the market research, consumer persona, ideal 
platform to use, budget and results.

Consumer Psychology is a breakdown of whom your target audience is away from 
the physical or tangible assets..

Consumer Psychology



CONSUMER PERSONA

- Who’s your ideal target?
- What do they do?
- Demographics: Age & 

location
- Psychographics
- User story



SAMPLE PERSONA
● Name: Charles

● Background: He’s currently 

running his bachelor program in 

University of Lagos.. He’s socially 

active and someone you could 

call “informed”.

● Demography: He’s 21 years old 

and lives in Lagos, Nigeria.

● Interests: Entertainment, Lifestyle, 

Politics.C



AD COPY
Any text written to attract views, engagement or actions on an ad such as 
description, headline, text on graphics etc

HOW TO WRITE A COMPELLING COPY
Tempt - Influence - Persuade - Sell

“Enjoy 50% discount in our ongoing flash sales”      CTA: Shop now

Bella Boutique 

Every word in a copy has a purpose. Writing a compelling copy comes from 
understanding your ideal audience and what triggers them.



CREATIVE: In social media advertising, creative is the combination of copy, caption 
and graphics to use for your ad.

CALL TO ACTION (CTA): A call to action (CTA) in a paid ad is what tells/informs the 
audience on what action to take. Some examples are: Shop now, Visit us, Watch more, 
Learn more, Subscribe, Register etc.

Ad budget: The amount of money you’re willing to spend on an ad campaign.

Ad account: The primary account on specific channels that allows you to run ads, 
keep a payment method in place and successfully manage your ads.

Ads manager: This is a tool across social media ad channels that places in order 
your various ads and campaigns across the board. 



More registers: Math version

Cost Per Conversion = Total ad spend divided by total no of conversions.    

                                           $1000/200 = 5

Cost per impression = Total ad spend/number of views x 1000

Landing page view = Total no of people that landed on your website from an ad

Conversion = Total no of people that made a purchase from an ad



KNOWLEDGE CHECK
If the ad spend is 10,000 and the conversion is 300, what is the Cost per 
conversion ?

A. 33.33 (Ans)
B. 10,300



HOW TO 
CREATE 
EFFECTIVE ADS 
ON SOCIAL 
MEDIA

• Facebook and Instagram ads





Ingredients to run a successful FB & IG ad
Campaign objective - Target audience - Budget - Creative - CTA



GETTING 
STARTED

• Set up a business account (One time)

• Create a business page and ad account

● Become an advertiser on the business 

page (Facebook) directly or make a 

request yourself 

● Set billing details for payment

● Have your ingredients ready

● Visit ads manager to start setting up 

your ad.

● Check campaign manager to check 

progress/results of ads



SET UP BUSINESS ACCOUNT

For you to be able to run ad on Facebook, you need to:

● Log in to your facebook account

● Open a new tab

● Type in business.facebook.com

● Click on create account

http://business.facebook.com








CREATE AN AD ACCOUNT AND A PAGE

● Create a page

1. Go to pages

2. Click on add

3. Click on create a new page

4. Put your details

● Create an ad account

1. Click on ad account

2. Click on create new ad account

3. Set your location & currency



HOW TO BECOME AN ADVERTISER FOR A BUSINESS

● Make a request directly (preferable):

1. Go to your business settings

2. Click on pages

3. Click on add

4. Search for the business page name

5. Choose create ad

They will get a request notification and approve. But you must have informed them.



KNOWLEDGE CHECK
Choose the most appropriate:

A. Facebook ad is for B2B marketing
B. Facebook ad is for B2C marketing (Ans)



SET UP AN AD

PART 1

● Go to business settings and click 

on Menu

● Click on ads manager & select 

create ad

● Choose campaign objective 

● Choose campaign name

● Select conversion location

● Choose performance goal



SET UP AN AD

PART 2

● Set budget

● Set date

● Location

● Age

● Gender

● Detailed targeting

● Placement 



SET UP AN AD

PART 3

● Choose the Instagram page

● Upload the creative 

(image/video)

● Primary Text

● Headline

● Description

● Call to action

● Website URL

● Submit



SET UP AN AD

PART 4

● Ad manager

● Insights



HOW TO 
CREATE 
EFFECTIVE ADS 
ON SOCIAL 
MEDIA

• Twitter ads



GETTING STARTED TWITTER ADS

● Log in to your Twitter account (or could be your client’s account)

● Click on more

● Click on professional tools

● Click on ads

●               Set up account

● Set your billing



SET UP TWITTER ADS: Part 1

● Choose Create Campaign

● Choose advanced

● Choose objective 

● Set budget and date

● Set goal

● Set gender, age, location



Part 2

● Targeting features

● Upload creative details

● Launch campaign

● Check for results in ad manager



Added as a collaborator

● The other way to run an ad is for your client to ad you as a collaborator

● Steps:

● They go to business settings

● Invite people 

● Assign role



KNOWLEDGE CHECK
You can connect your twitter ad with your facebook campaign

A. True
B. False (Ans)



HOW TO 
CREATE 
EFFECTIVE ADS 
ON SOCIAL 
MEDIA

• Linkedin ads



NOTE

● Advertising service to a targeted audience on Linkedin which is basically a 
business to business type of marketing.



STEPS TO GET STARTED

● Log in to your Linkedin account

● Follow your client’s page



● The admin makes you an advertiser by:

● Clicking on admin tools, select manage admins, click on paid media admins 

and select the member.



● Visit www.linkedin.com/campaignmanager

● Set ad account

http://www.linkedin.com/campaignmanager


STEPS TO SET UP AN AD: PART 1

● Choose ad account

● Click on Create

● Campaign name

● Choose objective

● Choose budget and date 

● Set location

● Choose detailed targeting



STEPS TO SET UP AN AD: PART 2

● Choose ad format

● Placement

● Repeat budget

● Create a new ad

● Introductory text

● Website url

● Headline & Description

● CTA

● Save 

● Launch



Final Touch

Use ad manager for results



KNOWLEDGE CHECK
Linkedin is a type of which type of marketing?

A. B2B
B. B2C
C. All of the above (Ans)



THANK YOU
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