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01. EZ /AT HEIEEFEE  (entertainment expenses)
C:NERSE

Beta Medical /A SJY director: Beta Medical /A S]7E medical technologies industry =2 leader, AJFEE
profits &K 7T 7%, BHETVHM AT, BEEF— in-house research 15 &K /A 5§ entertainment costs
EEREfT AT S X 25%, AR O] IR RIX AT E AR, KRASIH profits B T] NEBIE 7%,  (by 15
ZZnz )
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BIREE: entertainment expenses (381%%%) An expense incurred by an employee while he/she is

entertaining a business client for business purposes. Entertainment expenses may include taking a client to
dinner, to a theater show, or to a sporting event.

(]

V1: Beta Medical /A Sy director 5 7 —%f e-mail Z5/A SIS, 1iETE /A5 profit growth rate 7% E 2
™ Medical Industry BEEEF &R ZHI/AE], 150 sales force IS . EEHRAMIRE TTIUIRS profits
A9TTRE, B AMRIEFA in-house B9IFZE, KILIKAT/AF) costs of entertainment LEE /A T] % 25% (meta
medical f4 entertaimnt cost is 23%higher than its competitors) . BT, #TNRIRATDT DU X L3 % A8
&, AN B MGA KT 7%8 profits, AT maintain leadership in the industry,  (by
Labmem009)

V2. adirector of the sales department of Beta Medical writes a letter to the team, which directly markets to
medical professionals:

Our team is a leading figure in the industry. Last year, we had a 7% increase in profit. But based on an in-house
research, we found that we have 25% higher expense on entertainment, such as dining, than our competitors.
Thus, we are going to cut the expense in entertainment. Limit costs on dining and other entertainment costs.
We believed that after we cut the expense in entertainment to the average expense in the industry, we will
have more than 7% increase in profit. (by aril norran)

V2: Beta Medical 4 profit KT 7%, {BEIREE141LH room for improvement, 1RIEE /™ in-house
survey, ‘AT)ESE HIBAY expense on entertainment & F[E4T 20%, FE It EIRE1E 4 I entertainment
cost 247N FKIE, 1@IT cost saving on entertainment | FT] U{F Increase BRLE rate of profit, thus
allowing us to maintain the leadership in the industry.

V3: {EXEI, —HREINLEZEARNEZ/AT (the Beta Medical is the leader of industry) , BYSEEERL
3k (the director of sales) 3, ffIASEFMHEFE (FZ revenue kEF) BINT 7%, RIE—1in-
door research, Beta AT)FIE HY competitor tt,, B /AST]TE7E dining F1 entertainment {4 cost Lt =44t
F% 25%, FrlAMfthiit, nRM{I8EBITX I cost #LE /) E average industry level {15 F I FIE< L
7% 85, MmAILTY remain the leader in the industry,  (by RachelChan1018)

V4. E—DNASIHN AR R ABEE profit #E4K 7%, industry TV 4R%E, 1R KHREE sales forces, B
entertainment fY expenses K% 7 Lt competitors #E %, LR introducing strict limitation IEZ T A9,
XAFE] IAEANBIK profits RIFATE.  (by HE&)

V5: H/\F] Beta Medical, profit growth 5§ 7%, T\ & 5. 182 in-house research £ 1fF 1] sales force {4
dinning and entertainment fee higher than industry average at 25%.Sales Director #2218 1< Bl & 1X 77 & B9 2%
ARIAB T FHKIE, MHisH] cost, I2F profit, Zk%E maintain leader #1fi7,  (by lucylazycat)

V6. A RNTHEELEMEIFEEMANHEERMNAFTICE: AFRINWESBKBRARERRL T /AT
RISHERIBA . BXFHIBAFE dining 1 entertainment MFEHIEES . T2, AT RERMAATEST
B, REPEEXFTEOLEFEEETIKE., BHRE XNEERFPEESEKMETSERNE
K&, Wt RIEAT—BEH FrLsethfi, (bysuklyan)

V7: 1EXCEBRE — CFO it our profit/growth rate last year was 7% and the highest in the industry. The
sales force contributes a lot to this success. However, our entertainment expense is 25% higher than our
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competitors. So we need to cut entertainment cost and restrict the expense. This will help increase our
growth rate and further increase the profit. (by snowwyy)

V8: B /AE]HY director (thZ2/AF] leader) ZGMIASHERIIRRTANACRET 7T —HEB4: ‘B /A
last yeat profit 54 7%, X#HEF i T saleforce (FHEAR) NE N, ATFRERNF @R, HKIE
A cost, RIE—FTAIEZE demonstrate, FABYEEEHIPAAY entertainment A X LEEHNFES 20%

(BFAHE, FHRE20) , FUKRNENIFEETF, BT limit B0, FRALR K 25 A Fo X e />
XAEATE, F5"EHFBAM entertainment cost 3£ Z industry averages, NS SIR cost reduction, Hf
AT IATRILFEAT profit B4R EEIEAN, " (by domifan)

MR HEIEES: 3 N HISS @ (by Suty)

1) L7%ARFTEKS, EAZHEL
2) RBOHEARETANES, BAARHE revenue, TMHRIERT R TAH productivity h <&
3) profit &K ALK maintainleadership,

W EE:  (by kerrfan)

1) X4 in-house 13 research F| KO Ao &, EHADE? MR XNTIV EM/A ST F)ER LK S & ik
KETE, XAEIZIE T EEEE?

2) reduce entertainment costs AN ? F—/A SR AR T entertaining activities 915,
reduce T SBURNER, MALEthSEER

3) Y0 entertainment costs FERAYIE, AT =M, SASKBREMAR, b &, XHER
A ASFER,

MRENERR:  (by /NEIE)

1) TRz FUARBAMZBRNRE, ROTEA WALTREDH, BAEZS
entertainment 5 €9 % IR
2) PEALFEIEW, KT reserch ERMFEEER B UM , 559 A3k amount 1]
3) BARAESTW, LFEEK, SE—TEXRSA? T—5FENINENER? BAGE T, (FH
ZERERERXNENSY, Bg)
MRS B (bytaotao3160)

1) RIS EEE BN, thtIBER—F, JHHRKER—H,

2) in-house research {H5 1%

3) HiERE, BORREBEASFEFELA, TR, AARIREEARS, FAEETEIL 2
EEENETNS

MR ERE:  (byaril norran)

1) Wrong analogy
2) Inadequate research
3) Oversimplication

MR ERS . (by forever &)

1) In house research FYIFE T E, %1 /54 research Ay research A9, T B A 4ARBAIHKIAY
entertainment cost F1 competitor f§ sales force cost LL#;
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2) EFAEEIER DI entertainment cost 2 industry average, XEERFELL, A4
industry average —E = E 1

3) FTimf{RiRiERE 2> T entertainment cost FEEEIE N profit, o] £ —1E T E A IFHY entertainment
benefit A {£15 sales force FRILH EIE?

WISRIREAERE:  (by balomichelle123)

1) salesforce ZE K AZER, HMHIKAE R dining F entertainment cost K5,

2) 1MV E sales force Z R RS, ER AW A entertainment SEFNE, R THNEZFEIE
NWHE.

3) EmAIFENERERRE, ZEIUEIEFRA entertainment costs 2R ANE .

IR ER: (by snowwyy)

1) the author didn't examine the root cause of the entertainment expense. Do we know if the
entertainment expense contributed to the success of our business? our sales team brought clients out
for business dinners and therefore built strong relationships with our clients. These client relationship
building activities could lead to business opportunties and sales deals.

2) the author didn't examine the negative impacts of cost cutting. how the cost cutting will impact the
employee moral?

3) no concrete evidence to prove that the cost cutting will contribute to growth and profit.

SRR EES:  (by zhaozhaozhaozha)

1) IREREMTHEAMNSEFBIRTXRR, X NS FIN sales
2) SHEFHEKES, FEUBRBFEMERKE, RAREFAT, BRSENTIVHRENELEEN

R=HEEK
IR EEE:  (by domifan)

BRI XERIENIZIARATTRIEE, BIRpLEEMN profit, J77RZR /D sale force fY entertaiment cost, X
ENERERENFMTUKEXTEAZLERIME, HAREENIEARTINE:

1) ARYTHE—EN, BERREXNFERAERAZEN
2) NTRUBREME—RH AR
3) HENBEMRIER—ER

BRHEELE, —RILHLRAR, ERFHNEMERBEFIET LERRT, BELXKETH
= [EES%]

1. authorassum fTWV/KFER2EIEM [HLMthZHER assum, R ZIHBEEMATERSFIE, Frid
XEEEEROE] | ERMEAREXKEMNGEENEEXRE, EAERZENFHXNIER
AEAEEN, EAE B A& FFARENEERE. RENEERINMAR, EEHEKX
BET]REM, argument &£ dubious A9,

2. AEMNEEMEER, [BELEXTREEANER, even fT/KFEREESEMN] EFXEZ BTG
LHEXN ARV TRNER, FURLEESSIEATLIRARHE, BEMNIFREME, M
M F78 negatively, {EE T EIGINE ZX 7T ENEEFNEEF S XFRE .

IR ER: (by aptxjec)

1) survey N7 in-house research
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2) D dining 1 entertainment T HERA T HEE, $HE team XBERERTREH, AT
T/WJL,J\T 1T profit EZ MK,
3) assumption: —EREKEIL 7%, #HFr¥ik. WAXNMEERER, ORLEBHEFSBKE

MR AR (by ddddh)
1) WHEADTEFEK 60% KRS ETINGK,

2) RBHHAS 5% MEEHTHMLL, NELHFERILLH, BE 25%AF S LU,
3) BEASBMENELCBELS, BXHERBKAH. (byddddh)

MR A BEE:  (by nacl141312)

1) REMKTRESEHK;
2) XYL EEE business expense, BUBEINIHE
WANZBARFIEL KD, Sk 5hRE, "rﬁiZJ OERMNMELEHELEEERAER

02. ;a T 27l
(KB wEs]

—/\/\jﬂ’-l IntelliTrain REM AT S5, RMNUOREHFRIANR, RESEREER)IZGME, mEE
BIRALFEZWHZ R TEI)NEGMI), XHERSFMIRIIAY productivity B 42 B TH#HIR LR T

T, FrAFA1E — online fY train program, {R{1T]IUMEXE, AFUFRIBECI)IGEE, HEFTEN

KA, MEXNDELSRN—E cost, BT AR productivity EIIEAIE £ A value offset 3, T H
A 8] [ EFR{]] reduce costs and increase profits (by Mokuyasu)

(]

[[5/] The following appeared in a brochure from IntelliTrain, a company that helps corporations

(IntelliTrain online self-training)

develop interactive online self-training programs for their employees:

"You've just hired a new employee, but that new employee is far from ready to contribute to your
company. Every hour spent training this employee is an hour of lost productivity, both for the new
employee and for the experienced employee doing the training. Our interactive online programs allow
new employees to train themselves. This makes training more efficient and reduces the number of
workforce hours devoted to training, resulting in a new employee who is better prepared to contribute
effectively to your business. Furthermore, the cost of the training programs will be more than offset by
the money saved in reducing workforce hours currently devoted to training. Purchasing our online self-
training programs will help your corporation reduce costs and increase profitability.”

SX B

1. FIR{RE: Online self-training BB 1, ﬂiﬁﬁﬁx ERRFATRRENFNIE BEX
BEIIREN AT O, RARBESWHER, RTHNEIBELE

2. Online self-training %%E’\]HTTIETJ—IHE_‘_j(?:EE%ﬁIE%i%U”E’\]HTﬂEﬂ, 10 R TH AR F
H B 8] AR AN .
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3. HRERE ZERIHSHAIM —EXNERL, ZRIHFIITMUEAEFES, RFZR. FIE
FH., ZRIFTINTUEBF R TERBASY, X& online self-training o3& E;
4. Cost AHBRARRENRZ V> TFERIBFAREZNFE, B —NMERIIJURNHREH
A, TRXEREE—A—"H, TEHE cost XN, A—ESFHEM,
MFIRENER:  (by W iE%)
1) R {RIE, EE EBHITEIE B program iR L LTS ;
2) /AE)HY productivity THERHRRZEFEMAN, MARELINGHRAL., (FEARKE, HEX
FERARET)
MISIRMEAERE:  (by cherhh)

1) AERIEMN EYIZARE, WRFNARREM, ERNERRTE

2) fEGEERIA PULET R TRE TR, #HITHBAEIEERY, MM _EF)IRMEME
MFRBAIE R (by Celiax)

1) gratuitous assumption: IR —MEEAVRSE, eV HEREMFENHREL. [tban: R
ZAREVAVEBCHENTUEINIZIT, HETRT ZMNNZIIRTT, TE2AEABIIF
MEFHNEE. AERELVHERASEELE RECVELFENBCHRZINRE,
FERIMERAETAANRAT, BREH]

2) @ assumption: AT XNRINRER—EEERMEIIMENRTL? FAHARK. . [The
author obviously omits some other factors which could reduce the traning efficiency : For instance, X
BN EZFE S EERERRRE, online F 7% F supervisor FIEERZ AATRIRAFE
REMTA] BREE R KARERSERIT . -

4

MSEIREMNER:  (by Min.F)
1) cost-benifit analysis
2) gratuitous assumption: lower training cost will increase comapny's profit
3) teamwork and softskill are also important for the new employees
)

no way to ensure the exprienced employee will have better productivity
R A B
1) XA training N —#¥ effective B AARETTI HFEAREH training AR XA FXBRESIH cover
HEAFIE
2) REMFHRTIAMNOTINFERE S, ERF—FEEMATIXE, XENHINRER
3) HA—ETRUED cost, HRZALE, BiFTMEH. A7 HZBC training 5EAY R T AYEEY
RE, PIFELTIRHAKRERZ, UEHTEMAMN.
MR R (by 54)
1) 1 RTIRE wellprepared, TIRRFARZIENRRE, Lol 0EEE, HEXNTHNAEHM
culture BIAREN
2) 2% FHIRIE R TERCEAYIR K EL/RAY program cost /5
3) 3/AE] cost EL AR, Y program AEE{RIE reduce cost and increase profitabiligy.

MR ERE:  (by shadfaith)
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1) every hour experienced employee spent training new employee is an hour of lost productivity.

2) new employee after taking our online program will effectively contribute to the company's business.

3) #EZIIFHA] online program f# employee /A B K M ESHEIE cost of our program  (JRIE
T, BBREXIRICHE)

4) conclusion: letting new employees take our online program will increase the corporate ??? and
company's profitability (???8—ME, &7, AHEH profitability 21F X id)

SRR ERS:  (by fighting [I1£)

1) FRIMEAASMETER, REKIE
2) ZRIFFAIRELENEEHSRD. F—F, TMULHRIFEEMITERREZR.
3) costs /T TIERY AR SRAIIRKR, 2B BRI

MR ER:  (byrachell026)

1) $EIRRIZ program FASIRESNE, FHFLEQAILHMBFNEES,
2) R T far from ready to contribute to your company
3) FA—EATHIM{ET Y offset cost FHf—> cost benefit analysis

MR A BB

1) Aok OXEXAESHEMEGRINTNANEIXLE, RS TEEARNER, TEAR
RO R T 7 RO IB, XNRAERS 3 REARE, RESKREIH, XHRMEGRT K
B, QERRTERADESEAZRATHEANGTNETRI, BEXFLUEIIBEIEN
TWAGREFN, FARREE R THIEE

2) AT REVERLSBUARS, BAZHZHREXFEZ WA

3) BERSHEREFTPUEIMEN, BEXHFRIIREORARD, FAMIHRGETESE AR
fraAE s, SEEM R TERAEL

4) B I EERBRESGTAMXNRAEZNMERE AR T ENON LS E R, X XEM
BT

03. Spicy Pita Sandwich JEF 5K (2 XX)
CERSE D

G HERFENBT=ZELNY, MNtRBEMIFEA=RIE FEHEBEREEN=1TERAEM=
KIENEE, XHMNRERTRINAEN=1fF. (by BHRESLZE)

AF2 R FRETEERIAN i 7 U George FF 7 — Pita = BAIE B AE R AR EEABRBHA=A5
REIEMEI = employees FE=%JE /Y manager SAIGftbRLBER 3 589 profit 7 (by gnani)

(%]

V1: 2t George Polous XM AR 7E Sallon XAN/NEF T —MEIE. XNNERDMKFHES,
T (FH2) ARIERAMAE HELTREE) . KIMAENEENEE, QaNEER
2% H _F, —7h spicy sandwiches SEI8REF, NiZ=ZE1i sales dramatically increased, A5t AEZE three
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nearby towns and cities B =R, IL=PN—HFRMIREMRFAE —RIENUT D EEE. A
X3 FE (BN? ) will be able to triple his current profits. (by FigoLee)

V2. AWA: George XA, 7E town Sallon 7+ 77— spicy sandwich F9& T, A Sallon @— /N KFH
— 1Ry TE . George MNBTAEMERI, ZFIIMEBIRSL . Frid George HHAE R town A=K —HH
T, HECZ train JLEEX KA employee R /51L1X > employee £ X3 AYE [THY manager, George TA
AIXFERIE, fBAY current profit & triple,  (by Kaii R)

V3: George @—RKETHEIIE A, fhAYETSE Spicy pita sandwiches 3k T E XTI, XRRWETH
Esmalltown X3 town H—FT K, George AR =FEDUE, ZEMIIAY town I city, thiRFH
RERRTN, X=REHENEKMSERCVSHRBREMN=1RT, FFUMIALECH profit &

trlpleo (by ky vang)

V4: The argument was about a paragraph from a restaurant business newsletter about small franchise
restaurants:

A small restaurant owner, George, opened a pita Emporium in a college town Sallon. His restaurant has
been quite successful for the last 2 years. So he decided to open another 3 restaurants in nearby cities
and towns. He also plans to promote his 3 employees who have been trained under him to be the
managers of the new restaurants. He expects his profits will triple after all restaurants are opened. (by
GhostaNdrop)

V5. {EXC: ZT pita IEY oK, FHIBILHIFE R {141 spicy pita sandwich sales rise dramatically over

the past few years, so he decides to open another 3 restaurants, FRIMEREA— 1T UBRENRERE

sp|cy pita sandwich B sales increase 7, tIFXFE/ restaurant f profit E£MIFAK, NESE, FHIiX
EHRHME T PUFRE— T 2R ET A increase 7, (by pupu77)

V6: E=— George Poulos Y A, ﬂﬁﬁﬁﬁﬁ?? Pita 1+ 4 BIE, ﬁ?‘j(l"}"_iﬁjillﬁi_ﬁ thousands of
students, 3E spicy pita sandwiches, SR & INIX TR & HIF)EE R EB)IF4E increase, FE bR ETE
nearby By T BH =K 73/E, #iﬁ?% —REBE=ANRTIHA= ZRﬂFﬁEE'J manager, REMEEMEEIK
B=FFE. (by /v P)

V7: The argument was about a paragraph from a restaurant business newsletter about small franchise
restaurants. A small restaurant owner, George, opened a pita restaurant in a college town Sallon. His
restaurant has been quite successful for the last 2 years. So he decided to open another 3 restaurants in
nearby cities and towns. He also plans to promote his 3 employees who have been trained under him to be
the managers of the new restaurants. He expects his profits will triple after all restaurants are opened (by

AAlias)

V8: The argument was about a paragraph from a restaurant business newsletter about small franchise
restaurants.

A small restaurant owner, George, opened a pita restaurant in a college town Sallon. His restaurant has been
quite successful for the last 2 years. So he decided to open another 3 restaurants in nearby cities and towns.
He also plans to promote his 3 employees who have been trained under him to be the managers of the new

restaurants. He expects his profits will triple after all restaurants are opened (by jxcathy716)

Vo IR LEBERIRIE, 1% Johns(RERXNMNEF)VEREM/NELFE—RET. XNMNELFEARE. fthk
MER=FEEMNIEFEL (sales rises dramatically ) FbftREY SKER, EHHDHBENEMMRTE
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=PE, AEREETHISNATIHIEKERER (FAHE) i SHEEFEREMII. Johns
opened a restaurant in a small town of XX,-~-*As a onwer and manager, he seemed that the sales of the XX
sandwhiches ({R4<) rose dramatically. He decided to expand other three restaurant in the nearby towns
and other cities, and trained emploees working in the old restaurant will manager the new restaurant. (by

shuzijun)
SX B

1. FARXAR: ZHASENIE LA ZELSRRE, RUEREBRZKXUNZTENTFT, REE
MNEM. REMBEOAEZENEE. K= HERZZEM2T, FERNA
oversimplify,

2. FRIRLLE EXZMNFEMM T A —ERRTH, BEARUTMRIENASRIESASIE T
HENFE, IR, FRENKBEERE, FRUNRIE- AR ENER EEHMM TR
BEEHPZBTERMUNTIE. RARFENEEESR, TREEXMREEREX NN
IZiE, FAEmARHEMSA—H LI ZEFEA LT, HFEAREX, BPEBMEkRLZ

pita
3. ZMRBRK: =AERIRVEMEIE, MINTERISRIFNFFHSWRA, EXxExBER
2%, RURBEXR, LBTAHE ARBAX], EELEZEHLBEHEEX.

ISR EES:  (by Monkey1992)

1) ZEXBRERAMMEENKRE, MAERIEERAERER EBH demands, FEHM=/ T, F
AKTRE? RIXKEHFIAF, EERFH.

2) TEHMMFHFE, mBXEHE, RUERMIEEEN—BATZRFE, KARE triple,

3) FKIE=/NMMLF R TLIEAN manager, A—E 1R George (F— 1 REBIERIREAT. FE 71—
I EF7T, BCBANEUNERARHATENFRREEREAN?

MSAIRMAYERS:  (by Figolee)
1) BIERINHIER o] gE AN Z AR Fh = FR5A
2) FHEAEEBE RN A F R O RE R AN EHY
3) HAEBITIMEE—NEHWAE—EE
4) AKBEXH. BRAKERE EIBRRELRENEGE RERE.

MR EES:  (by freesialu)

) Hfth town TTRER B FAEHERMNET HF

) spicy sandwiches TIREHH M AIAANEER, I+ EIXIREAM~RHHE
)

)

w N =

RAEMEmA =" R T IJaEARE& management skills
FEEEEIHESREEMAR DT

N

IR ER:  (bygifannnnnnnn)

1) $HiRELL, Sallon FIEMAY/NEAR—#F, H/NERH R Sallon —#FH9F 4 THFRE R,
2) A BJEE Sallon AYZK EA—#F? BIREFHIRMEL? PrIXREML H 4702 X 2 3KWAY Sandwiches
3) ATR—ER—IHHNEESE, T8 Sallon BIMINER A George AIEIETTR

MR MHE DS (by VA P)
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1) FEARFTRHR: TERERBHFARTBEREZNE
2) HRIRELL: ZRIFENMIEVNE. BESE—REANERE, TEHM.

MHMNIE S (by April0919)

1) RAMEERLF JHERE location 4, #RE| HAb T RADA R
2) X=4 employee A —EREMAEFEEK, THERZ EELR
3) F=RFEMFE triple REXLARKR, FBHZMAFRENZN

MR ERERE .  (by AAlias)

1) SHEFUEKAFTTHEEK

2) WIEWHAIAEAZEARREIRT, EtEmxEFR, BERESTN
3) HRERIEWTHARERL,

)

I

FIERM AT, triple profits 1 /A—EHE cover
MR ERE:  (by jxcathy716)

1) 2 FRIHEIIAE EEHL UEtHhEHII

2) HERFEWHENRINARREMINEM T HESETI, BAAOBEEARSES SYHIRT
EEENE

3) ZRIA—EUUHAERLENAR, XHEERIZESXIXLE R T#H TN

4) FFEFIESHTI fixed cost, AF=RFEARTKFIAST =13

MIRMNEEE:  (by 2FHERAmH)

1) EE{RIE spicy pita Y ASERRKAS T
2) RFWMIFAEE, nearby towns 3 U E
3) REERTAEANNEMN L THHERAZTHNTA

MR MRS (by HAK)
1) HWHHARER—ER STHK
2) TRERIEER T UELIZR George IR FI BB R EIEEE
3) BMEESHEEIRA, hAREMRILES 3 BF0E, RATRAEHMETHNES, RETEEMN
AR HAIES
MSRIR AR BB (by shuzijun)
1) ZRIBERVNHEMESR: NEEAERF, RFEETURRE=HA

2) ZEEAAIRAN, HMtb T TRERTR, EHESAE
3) PEAEFENRFM, BEERERBFIPE ZPHEEXERSBY, AMEREAMTITRELT.

04. AZEFRIE (Restaway Motel VS Ambassador Inn) (2 %)
(A A mE]
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H — Restaway Motels 515 H 1€ phonecall Internet 7 cost BERAXIE ITE KA — luxurious Inn {3
WeggiEs, 7E guest fF ARV R A UL ZE, AEARULEE XA 0T attract guest+increase profit margin (by
INRIRES)

A BIFB restaway motel FI — luxury Inn BB, BEARZE S FF charge WIFI & IXLE service, FERE
ZHT BHMAET (by xmht)

MFRANZEEE:  (by RZEH)

1) $HiRELE motel F luxury R—Hf g R
2) FHIRER luxury inn EFA—ER | BAXNREE
3) 4FF charge IXEEFH AR IRZ increase profit

(]

V1: Restaway Motel B§ manager £k 7 —1M &%

Restaway Motel — B #2124 complimentary service, such as local phone calls, free wi-fi, breakfast
etc., XLAFTE motel A SHENAFENNIELSIES, REMEASK, E A many guests don't
take advantage of these service A ZE BRI . more luxious Ambassador’s hotel across the
town does better business, fth{1A9IXLE service #BZ bill separately 89, FEFH & EATIREFFUELL
BEHMIE, XFE—3FANAHIXL service B guests Ht o] ILAF share the expense 7. 1RE &,
Ambassador 4 B E {F2 R A 1] provide better deal to guests by billing separately for FFLE service.
Fr I Restaway thE follow {189 policy, X#—3K T} lower cost, attract more customers and
increase the profit margins,  (by dovelv)

V2: Restaway Motel — B #F 2124 complimentary local phone calls, breakfast etc B service, =2
many guests don't take advantage X4t service, X#RRZER. More luxurious Ambassador's hotel
across the town does better business, fth{ITHIIXLE service 72 bill separately A9, XF—FA XL
service fY guests Ht o] IXAS A share the expense 7. RER, Ambassador &£ =R E 4F = & Af] provide
better deal to guests by billing separately for FFLE service, Pl Restaway thE follow fh{[189 policy, X
#—3& O [Y attract more customers 3F H ¥ profitable, (by bentsao)

V3: ERE—/ Y restaway motel B2 stop offering complimentary service, such as continental
breakfast, wireless, international call, & A& Z|—- more luxurious f§ ambassador inn charge guest
separately for those service AJ51X ™ inn does better business than the motel, ZIBT {5 A offer IXLE

service ] | T54& cost F UK 5| customer, MTHI{E motel YZRE EF+. (by lea /NEFTRT)

V4. —/ 1Y Restaway {4 motel f§ manager 3i: 3511 motel £ IR {Ht—LE complimentary 4 services, such
as Internet RE AR, XERSZSASWEINGEH, BERINBEAHSEMIVINERSTZE, FrIAFPLAR
FHIXEE service (VR AL BT IX LR, BEEZT, RN FEI A —KBE W Amssabador Inn Y, b
ITHEIX LE service fEABNIMAULZR R charge FREER TR A, FTIAFPLAR AR E ARE need not to share
the charges. EAMIN X LRFWERS, EERTEMIEHNERMEFNRRARER (=
AP R X LE AR S 8955 A provide great deals. Ff[) 37 attract more customer and increase profit
margin, {1t R1Z 5 I MR BUIRIEIX L service M EEH separate tHF .,  (by peipeipeil23)

V5: Restaway Motel Manager Comments:The Motel provides complimentary service including local phone
calls, free wi-fi, British breakfast. In contrast, Ambassador Inn provides separate charges for local phone
calls, free wi-fi, British breakfast. Many guests who do not use these services save moneys. The more
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luxiousAmbassador does better business since Ambassador provides better deal to guestsby separate billing.
In order attract more customers and increase profit margin, Restaway should follow this policy to charge

separately. (by /887 1%)
SXE B

1) ZREELE: A, MEBEFEEARE, HENKBAEEFER.

2) FMWEZR: Inn mAAR—ESEANRERLEFENE, FUREHEMAR, tLIeFE%.

3) XM ENEMRIETREHFAINE, EEUEE motel IR ZRIMT K, MEERETLERS]
BEZHNEAL, XFHEBENEITTH R TE motel & .

4) EFEN1E Ambassader Inn B ATT e AR SRS T A FAMBLRIE, FRARFES RS %, thit
Wz, {B2F motel MAANTEFRHRURMENAELT, XHEMNMATREBIINFEALIR
=k BFE,

MSRENEE:  (byS ZIBET)

1) EBINARX DK ST ambassador f9AKL1, LR EXBEARARERKR

2) 1E&IAA motel F1 ambassador inn &E—HEHYFE all aspects, }XH =7

3) BB R BEEEIEMAYF AT attract more customers,

MR EES:  (by yangyi920629)

1) motel inn false anology

2) inn {4 better business ~—E R E & b EHEUZEFEK cost

3) motel Y cost A —EF AR R IR IEA GG o st 2 E A HAH T H KA 15 profit 1§

MSRIREANER:  (by lilyzhaoe)

1) ZimfRi&: Inn BIIALIHFFA—E - RE A optional FJULEEF . X RE manager B HEN, F
RHREEERERENER M,

2) false analogy $4i%KtE: ADE Inn MM THEESRAMEH AR, FHAREEE motel BISEMAH
FLXT motel Hzi. TJREMERY customer FYFEKEEAE,

3) plan REFEF reality: BMERELMBIXANKE, LEXEMSTHSEREeTE (HEflF
ARFECHNR) EBERLEENS attract more customers and earn moreprofits £ AR— &,

MR ERR:  (by fredrookie)

1) Analogy A<t target customers A<[5]
2) Luxurious Ambassadorinn F{IEYERE FEARZIX service 2RSS JB/EINE Restaway §
B Hl 8 Bk 55T B o] 821 B}, decreasein profit margin (& 4 fixed cost hiR &
MR B (by kim 1)
1) motel F luxurious hotel 2R EX B A EIE RNE— LMt
2) R cost attract customers (YTTEX R IEH—N EHEHMRATRESRE FESEEEW XN
3) RH luxiurious hotel — M3l K H58 REE HMEE B AN M ERZRE T B2 AR B>

customers
MR ERS:  (by gululu299)

1) XLEERZE sum cost, B ANGEELREL, MARERD, hAh—EIENER
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2) FREETRERMIBMEY, HERSE F—EZRN
3) BUBRERSTRESRRIMBEF

SRR ERL:  (by Ariaxn)

1) inn ¥ luxury, BEEARH, TXxAEAR
2) wifi @—RMEEXH, ZRABANAZ  DMmEgR, AKSREX
3) T RE ARSEMRBFSH

MR ER:  (by Ann _SUN)

1) TFRDEEUER claim IEBRE A AEAIX L service UK cost NfENIES

2) BUBBINBSSREBFATER D sales B A EFMA1HY motel 15 K E IF 2 F A7 XL features
RMEAR—E#=EH

3) AAYHIXFLEL ambassador inn F13X 4™ motel $2{M1Y renderson? AEIMNEMN FER M
preference th ~A—#¥

MM RS (by BIELAL)

1) hasty generalization: saving money for separate billing does not mean better deals.
2) Casual Causation: Better business is not necessarily caused by better deals.
3) False analogy: what applies to Ambassador Inn does not apply to Restaway Motel.

WEIRENZEEE:  (by #IE/\E)
1) $EiREtt, EATEIR a XK E luxurious
2) Timfzik, BABMEBHIE m BILBERE service FIARE, A SEMIIAEA, FEARE. &
B I X BLHITE.
3) BEREL, A—ESBFEES.
MR MBS  (by EEnEl)
1) $#BiRELE WHKIRIEARE, BMNE, BEEXBZENET—T
2) gratuitous assumption : FAEF policy A—EBERE NN profit, 15T — NEERATZ KN, TF
o BRI KR
3) JRETTEE: A fY better business T 5 2 E A4 AIAY R H

MR EEE .  (by cultliu)

1) SEHREAT XL, RNENBELA—HE, REEIRETREREM.
2) ENERNTRNENERREEA—H, XPHEMAET motel IRA—ERA, HHEXDIHF
MBITATET

3) motel % F R ambassador HLIWERAIZE RS, ZiF motel KEMBUERFR S| T — Kt Ak
MITELFRAXLERSHNME, MR TBR, HFREAETESEN. (4) EMFEEERT
ambassador Y4 = Lt motel 3%,

05. 8 HBJ5 (food for thought)
CEESE)
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the owner of the bookstore, Food for Thought, emailed to the manager:The profit of the bookstore has been
stable since we began XXX and XXXX.Bookstore (JE%& 04 Food For Thought) f§ owner 5 7 —:fHR{F 25489
manager, B MJEEFIREIF local By chief KA = cooking B =E, FMEWMZ T T win
& cheese bar, [EEMFHRMRIRE. WRIATF I HR R book chain F internet bookstore FFE, L&
WENPELHEHENEE, RNV E—ESEKES. BTREER best selling books X & & f&
M, EEHFEEIE cheif KA illustration IXBEIRAA, XEFATNE—ETIARSIEZHARK, FFILE
ReFEMNBEA., (byKaaaa ) [F)

MR B (by Kaaaa £[F)

1) {BRIXAN E I assumption: vendor book chain # internet bookstore ~—E & #iH, BFEZ Tl
BE A0 bookstore 5,

2) bade on afalse analogy, Bl {EE F)5H, thAERBEMAIBEE, LA internet bookstore = EUTA
etk BE & BAFTKENRE.

3) Food For Thought TJfE & K= S 5= demonstration of the chief, ZNRBUEMIE, EEHEE A
BEX7T, LT,

(%]

V1: A local bookstore “Food for Thought” specializing in cooking related books has a featured in-store
strategy that it always makes a demonstration of food. The owner proposes that since its profit is steady
for several years, it should cancel this strategy and try the strategy the major bookstore chains and
internet bookstore have. The owner recommends that the store discount their best-selling books to
non-profit to attract even more customers and outsell their competition because major bookstore chains
and Internet store have used the strategy successfully. To offset the cost associated with the deep
discount, the author also suggests discontinue the cooking demonstration. As a result, the sales volume
and profits will be increased. (by ¥k A &gracefruit)

V2: Food for Thought &—3< locally owned bookstore which focus on selling cooking books. FT F§E
—HBHAE, BRTHEHEEEHE TR in-store cooking demonstration by local chef. i 7 #—#1{2 3
FT B9$5E, FT should employ the strategy used by major chains of bookstore and internet book-sellers.
The strategy is to provide no-profit discount on FT's best-seller, thus more customers would know FT
and FT's sale would increase. 1B 4 7 374} best-seller BTk AIRK, FT RIZBUH in-store
cooking demonstration K /PF X . (by ZJLIE)

V3: %F— bookshop, EEKEFZZIFH, EEF in-house cooking decorations F135Z wine and cheese
(local chef in the shop) ,BRIE EMFAE—ERIRE, EFUA TIBKMNNFDE, FEXRBUKE by
major bookstore chains and Internet booksellers, T B K AiXLERIEZ IXITINRHIEBRIMNE, B IMRA]
12 deep discount, RS54 7 HEIHIXLE costs of the discount, JE F 1A EZFEE its in-house cooking

decorations, 1EREIEHTIXER argument,  (by &2 1)7% KiE)

V4: Food for Thought Bookstore FYFRE, AHEE1Z: B author B 7 #f email 25 Food for Thought

Bookstore 4 business manager, NZ& -2 Food for Thought 2P HJE, BITIHELYHH chef SEB/EHTT
cooking demonstration {%%F 7 2 E8F5H, i Food for Thought adopt and apply —£& major store chains

F1 internet bookstores Y strategies, iX£E vendors (3§ major store chains # internet bookstores) 3J& 3

T, JLFE] T AF profit f9t25 . Food for Thought V1% R MIXFFRIKES, o] DUBI RIKAIMNAS
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% 5|5 2B consumer, [EHT discontinue cooking demonstration | offset ¥ K B9FER %, Mo
realize greater profits. (by sparklestar)

V5: 1EXFRFEIE— local bookstore SEAIR B AY(gourmet), XNBIEEZIRZ business manager 513,
FEBEEXEMNIBIEBITEN In-store food demonstration (& 7 £ demonstration 7) ZEHIRDHiESE
RELWBTRRENFTNE, BEMIANAXANFIEZTIUFY K8, B HEEA major
bookstore chain and the Internet bookstore {# FHEY 2 S strategies, E{ETT A 2401169 best-seller
books FEfY, FEELEZEFE (FLEEEFME) 2B UBREMSEE, REHITUKSIXEME,
BB A 7 HEE X — UET SR FE RN, EBUHE In-store food demonstration ZEH{INARS, MK E
AOEESEMFE L.  (by ravenbechill)

MR HABES:  (by Chi0000)

1) AAXANBEMEOEGER LKW BEMERARS—H, FREERNERER—HNEHERE
. EEBEANBRALER.
2) BUBRTUHESEERESD, BNERUEMESR ARTMEKRN, KMtk THE.

MR HE RS (by S3#/GH)

1) $8IRKLE: cookbook store 1 chain £ internet B FIIRRNIEFIZE A KR T IHEA—H
2) ZESMhR: HAEJRHREREENRAER, HRANET, FURSEHEE TR, MLk
ZEH

BRI (by L28%E b)

1) REEEIETNBR—ELLZBURBRN %
2) Z9H9RLART] RE TR R B KKk
3) BB O] EARIE S cookbook, [Ei% T 88 =W FEKAY demonstration

MR ERE:  (by sparklestar)

1) $1RZEttk (Food and Thougt Z3E{KJE, 5 internet bookstores NEAHZEEL)

2) XHhEF (internet bookstores SKARHYFL N IF B HMAEREM, XA % Food and
Thought AR &) ;

3) ZRIERIR (GAAFTITREL cooking demonstration IR 5|[Hi%, {EFFRIHEAEX evidence)

MR ERE:  (by minanana)

1) false analogy: cookbook store is different from general bookstore, strategies applied to general

bookstores may not fit into the content 1
2) gratuitous assumption: close demonstrations may affect the volume of customers, accompanied with
deelpy discounts would have a negative impact instead of incrase reveneue.

MFRMERERE:  (by BX/NE)

1) TTEEM, KRELESI&M _EFE v.s.locally owned T IR ZFEHBHETTELIG?
2) cooking demonstration 3 profit 2 8%k discounts A3 costs R? F&EFH—E S EFHING?
3) HTHNEL el AR5 ?

MR A ERE . (by mandyc)
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1) BABBRINATES . HEIUERFRE, FLRASHOMINEFRIBET R T XA strategy, AKHY
AINTTRE R F AfA: customer service, various selection... IX 46K 2 Food for Thought ~—E&E

=k
2) increase in sales volume does not mean an increase in profit
3) EHEEEXRHIXA strategy £ negative impact, i.e. hurt brand image, loss of the loyal customer

(R« HE—IERZEL)

06. (AB#S=
(%A 5#]

— MNERZEST A soccer LE3E, tourism #h EFT . FRINE B IMEAB REFR(EH tourism,  benefit
country economically,  (by Hellen Ifi)

(%]

V1: Asmallisland country Bonaria ByjiR /5 office BRI ERAY minister 1i:

The country of Bonaria held a major soccer competition five years ago, and number of tourists has increased
by 25% in following 3 years. Therefore, if the country continues to hold an international sport events, tourism
will increase rapidly in the country and thus bring benefits to the country's economy. (by maxnova)

V2. ¥ smallisland country (BFT3LE9—/1EZR) BIRIEE office BRZFEBEY minister 1, 5 FERIH
soccer competition {3 7 HihikiiF AR, FEETRI EEMBERABLZRZT 25%, EILiX
/> office B H5—>K international sport competition, Xt o] IXHERBEVHNAE, FHEEH
economy & E. (by i)

V3: 1EXIRE, BiiE— 1 EZ 5 F£8]J1 T # major soccer competition, Hifr 3 £F tourism PRI E
BINT 25%, REFSHAMBINESR, EZ /I important international sporting event, RIEfN
tourism B4 visits 1 benefit the whole country economically. (by amberbergqq)

V4: —NER=FZ T — soccer competition { tourism 4 25%, MAEFHREZFX ARG T
P IAE B X —>K boost HLAEFH /3 —) international sporting event FH 2B & & _F>XAY 25% growth, 3k
benefit overall economy, (by SsserenaM)

V5: BHEU B BExR AERZES T —X KA soccer competition, the number of tourists visting B-country in

the following three years was 25% higher than the three years before the soccer game. fff |IA N 1Z &/ —K
major international sporting even to attract tourists and help the country ecocnomically. (by fionaleechase)

V6: BNNBEZRN Bonaria, 5 R[N T BERE, ABEG = tourist 12 R 25%, A/ inorder
to attract tourists and benefit the country economically, iX E % 1% 5 host —/> K& sporting event,  (by
afdsfadfasfdfaf)

V7. BT 5 FRISIH T BEKILFE, ZERBFRHERFTIGK, FEREVS, A THE—PRER
. (BFHEZFANE, ES|H#HHEHMAY competition,  (new competition to increase tourism benefit country
economically)  (by Rubingicy)

SX B
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1. JRERAK,

2. Bth£%F all things equal, 1¥% 5 FFH, TREMELEVRSIHEER, HAEEIREFALHE,
ARAHEFLLRER, FHERXNMETALART, ARAIEBKRT

3. HiRMENEEEHERRXER, L2217 EKE, REREAFKLH, FREXBIEER

XxE,
MWYIE B (by amberberqqq)

1) FEREFHRE

2) hEFRKER

3) BEZ EABIER research i (HEURA, 25%EABMHEZ)
4) TRENFBL

IR ER:  (by BlankSpace)

1) AR T eHERTIRFESE T ALK,
2) RIRENR: FREFREZEN P —1F event B Besk, TRESEER;
3) EEMEELHE, LU DBERNAR, bR EHRE package discount 4K,

M=  (bylrenel205)

1) EXRERE: HEEKE soccer TR,

2) $ERKLL: BERLTHEED soccer LERARREMTHMEETRE, 2RA—EEBH TEXKRE
Ko

3) REEBANMEABESMHTE, KA HEAEE benefit the nation economically, HE 7 XITURILAY
VIR FEREZLFZIE. B EHEAMAY critical flaws 5§, XANIE R FTEEHE weaken
argument AR

MR ERE:  (by cathaynova)

1) ARXHE, RFEABIEKA—ERHT soccer competition & AY, TTREEREFEHME, LLIABE(R
NENE, RERSREEMN.

2) AAREHY, BMEETEMN, ~—EUiHE benefit economy, [E A< cost so much money

3) RESEBEARTH., EHEEEFR, RIEFRREAIJLETREE criminal rate growing iz
%, XNMRBESEE T HEREE,

MR ERE:  (by L3[4 sir)
1) Be%E: FERK host —/>event B, J&45 event WERMER, REAET
2) ERRXER: BIJLERES, JREAR event W5|A), MEFTJLLE living standard FYIR 5 {FiX L
T EEM SRR

3) IR (EFBRIRIEINA] revenue BEEIT cost, HILTIHE cost #Bid revenue,
MR ERE: (by chzhaoy)

1) EFRAFMRSIEFRRER, WMEERAFERRKANBX (TP ERER) . X
EHMNEELRER TEARE.

2) SERZHEEENHEAMERUEES, LLMENENHRERTEER LERERE, XM
BEEAERHEN.
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3) WBATBESRMAT T, HMEEERFEXNMERNALEBBERAS, XHEEDTHESRE
=AU T REME TR

WA ERE:  (by[I%R)

1) RERMA, BEEHEW, Ez1ROEBEWHREE

2) LHeF WRIEHER—E

3) MBTAREEZ IR —ERXMEERSIRA, TRANBERZFHRE, AKEBRERIRK
iz

MR MHEEEEE:  (by JVNET)

1) FESRKEIREL

2) EIRMEMIZINEIRELL

3) A—EMEREZFHEN, TMAEK.
MIRMAEES:  (by ER—1HE I)

1) =FRIFEEMNBNTES Afh/RE
2) BENEEFA—ESSEHEFERFNERK, TR HEME
3) %% all things equal: T ERIERIMAR—HE,

IR EZERS:  (by kosame)

1) SEMEIRATE

2) FPLESTAERFREBHIIATREZLXRIKFL T ASEKEZR

3) 2T ERN—HARBILFRIIRENTA,

4) LEERFE=F—ETHRZA, TEAHES|THE, T RIINAXS AL factors EZ

MFIRENER:  (byyiyviplum)

1) HEMI 3 FUREIREFY, ARBBEREIRE,

2) MRiEESEE K soccer, TEEA/NSHES XK

3) WMRFMDEEFEITNGKIZZFRMAKR, UETEEIRFEAZIEINAEETS cover the previous cost
REBAT T

MRHEAERE:  (by AKEA)

1) HtheFE
2) LRI (RMEHEEEASTE—HF)
3) ZimfRix (FEEKA—ERIERSNIT, RIMESHAR—ERRIMETT)

MR AR EES:  (by FEMDDD)

1) AR, F—ERILTEENHEES
2) Mite%E. AFRMNEERF—EEMRTIA
3) fhiREtL. AEFEEA—EREKR—HFHRSIA

MR B (by AN Jess)
1) AERXAARHE,
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2) EfHhe%E,;
IR cost;

MR ENE (by LITTE_MINTA)

1) WHEAEL%E AEFARERUEHEY,
2) HiRELE: AN AREED B ZHA—H,
3) costVSgain: %} event IR TOIREE L,

7. /NEFRYL (small-town newspaper) (3 XX)
lKﬁﬂﬁl

— MR IR EEFEIY beta medical iIX /A S] 1% reducing entertaiment cost 3E increase profit, F /A 5] &
F profit grow 7%, T ERTIR KA$HERLL B/, (by Sylvialiu1022)

INFEIRAR (by kyotonn)

Benton Bugle AB—%& (by sherrychenfz)

[Fd]
V1: Here is a business analysis provided by a marketing consultant to the owner of a small-town newspaper
Benton Budgle. ({EXXAHBIR— marketing consultant 545 —~)> small town naespaper Benton Bugle f

owner F§— business analysis, )

ftbi% Benton Budgle 1£5— small-town newspaper is now facing with a financial trouble because of the

decline of the advertisement fees and subscription revenue (XPMNEALERIE) , EYNERZEIR

Benton iX{ town {4 local residents =% other media, i.e. television and internet to watch news, RFIHHE

— national media outlet BT &K 425 FH (advertisement fee) FFE{X1TIH 2k F/SEEMNMR
(subscription rate) to attract more advertisement and readers, increase 7 revenue, %AJ5 additional f

revenue o] [ FISE marketing, ARSI E ZHIEE ., FrL X marketing consultant 2131 Benton Bugle

HEBEEKTEZHR A (reduce advertising fee) FIFE{REEEMNTE (subscription rate) RIZHNBA
(revenue) , (by Crystal Chai)

V2: —x/NERAAY, many small-town newspapers have financial trouble due to declining of subscrition
number and advertising revenue. S8/5 1% F 5 —LE readers B EEFEITEMMBERFBEE (XAAKIC
B7) . Someincrease advertisng fee to offset the revenue, but a better strategy is to reduce subscriotion

rate and advertising cost. Several national media outlets have success through this strategy, and the decrease
of advertising cost make them spend more on marketing, which even gains more readers. Therefore, the B &

2]k should reduce subscription rate and advertising cost to increase profit and save itself.(K#IFt 21X+, &

HOUREAK—HEXTRHEN) (by XE)

V3: — marketing consultant Z5— N /NVEIRAL owner NN, AW E/NENRR L BESE
financial issues TRMEREE A 1T T L, RFA(HEERK M Z BT MNEMBEAEHMENKEBIER, REEIL
IR owner FEARULER T 5 H9ZE A AITIHRER RIRSIREKA revenue, argument BmEEE AFHF LD
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RAMNERBHORBEN M T REHINT, FAAEBGXAN N HIREBX AR, REBITXA
=z FE¥EHNAY revenue T ARZE H C marketing RS E £ 3EF . &5 argument 3%, REBISXE D
Tk, XN TFTRYIRZK 7 B8 increase revenue so to save itself (X PRAFBHER, TAINA)
(by yzz1234)

V4: —A business analyst Z5—NY B FFSKAYIRATMEIN, B MRAEE AW SR FHRE~T . A4
WERGFR? AAMEANESRAEBUME LZEZHERNMRDOABREKT . Bargm ik
NFITTHEYR? Analyst 338 IUBERITIEMAETIT T SH9ME, INSBESHAXRIT 4, WEEE
ZENKITIIRE . E2TMF, RE—HERERMBUXFHARNKKSIEZHUARTEZHITT
. AREMEEXKIRILA revenue EFH, XFKIRA DT IXNAE ZEIERA T marketing £, XHESHEZH
NRITHEXMRE, RMEFEIKR.  (by ASSC)

V5: Benton Bugle E5— small-town newspaper is now facingwith a financial trouble because of the
decline of the advertisement fees andsubscription revenue, HHAJJE K Z1i Benton X town {3 local
residents B{fi[a THEEMIE M., SAF1EHE — national media outlet 1B IF[&{K 4 2% FH (advertisement
fee) FFEARTT 7 2t A/ E 148 (subscription price) to attract more advertisement and readers, M1 H 23515
B3 O] L FASE marketing, Mgt —2 1800 readers, Frl{iX <) marketing consultant 21335 Benton
Bugle th B FEAR & 2 AFIRR RS SNSRI AN (by LUCCINO)

V6: 7 small-town B newspaper I financial problem 55 R E £ |~ A58 F1 subcription rate
IR, SAMERRESE T TV # Internet, A5 —XLE national media outlets 3@iT marketing I% 3|
[ EFEE IR T B, FTiASEE—Y Bundon HHAMA S NIZIXEE, ARG &FE MM
subscription rate,  (by dongspark2)

WIREMNINE =  (bydreamhh)

1)t S IERBARMRERE S
2) EREERTEHOA—ESRSRMENBEN
3) EEMMRBITELILFS.

BP&: M Several national media AF., si=PFHEE =4  (bycai i)

1) false analogy
2) scope, national-- small
3) several, special — general

ZEE&: (bycicilolita)

1) causal oversimplification LN & IEM B IMtLE R FEFE, LLNEIBREL, EEMREZ IR
WEIRERK

2) all things are the equal national media X X MNRESEIT KEER TN, ANRERFKLESHMIN, EA
EX, EXNAEZRKDEMI,

3) gratuitous assumption national media B9 II—EZ{FH T X strategy WEE 4, BXEBJREE

W

AEMER,
4) insufficient sample §—%£E national media [ 41X/ strategy fXZh T, —&E2%/, BEFERERME
A,

5) doubtful survey iIX £t small newspaper ZE X —INKIE Z 81, BXBMENNTZIBAWH, E=EE
B4, THBREMN4AREBW?
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MR LR B (by G418
1) $HRKLt
2) 0 revenue A ERE

3) FLim{Ri% financial trouble {YJ& A ~—E £ advertising fee F subscription &>, TJRER BIARLZ T
TB. « XAFEFEBRNIMAIZATE THMEBB 7

MISTIRMHAY B (by spancerlll)
1) TURBENRIRZ: national media M/\RIEATJEE
W7 subscription 2 P T BB R
K E TR /DT T Benton FERERNINFTEE
MR R (by WHEFAN)

1) false analogy
2) revenue REZETJ 2R financial trouble

08. [HGE T (22R)
[ B ®Ez]

ESCE BIE industries BIEBIGNE W— M ALFBRGNIER AfF EMBE TEPNATHER—
blablabla B9E{EEr1E (urban living environment) , Af5 s W0 7 R 5[XLE Ak WVIZf— T 3556

blabla A/5 £ energize the entire community MT3#E guarantee the economic renewal by creating a new job
sector. (by ikkiki)

MRRARBES  (by ikkiki)

1) BN XINERGEW IS E
2) industry 3k s H7 # industry FJ AT ERE AR BERE X

3) creating a new job sector ~ZF guarantee the economic renewal

HrFa 2 a city planner wrote a letter to mayor of Seville 221813 2i& old warehouse (3% cost analysis)

A% 4 scholars TA 2k people in creative industry prefer fYIR1E (7%F facts X F5) | guarantee I AY
economy renewal (gratuitous assumption) (by Biong)

(]

V1: A letter from City Planner to the Mayor of Steelville, a traditional manufacture and mid-sized
industrial town:

Creative industries, such as publishing, fashion, software design, architecture etc. are the most vibrant,
growing economy of the contemporary world. Steelville City, a middle-sized town, wants to transform its
traditional economy to the new creative economy, so it needs to find ways to attract these creative
industries. Scholars have found that people who work in these sectors are attracted to urban living
environments that feature pedestrian-friendly spaces. To convert the traditional manufacturing industry
to the new economy and create new job sector, he proposes to renovate a warehouse district to build a
10-block pedestrian-only area, RFE—L1% LI performing arts center, cafeteria, fashion shops,
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chairs on the street Z K/, EEHXFIER—E WS FBLAIRE MWK (attract people who
work in the creative industries) , ZREFE T I{R#HZFEEE! (transfer traditional economy to creative
economy) XX energize the entire economy and guarantee the economy renewal by providing new
sector of jobs,

Please evaluate the argument and the plan. (by siennasong)
WRRENSEN G = (by siennasong)

1) Casual oversimplification: urban living environment ~—E -2 8 &4 W Bk it 9 R 2 M
P

2) AP 10-block pedestrian area B AL TTAERN, NFAZE, AN TFREM LN
Publishing fashion E 2 &% material sample Y, T RERATTE.

3) Gratuitous assumption: % 5| BIRE W A —ERBERIELFEE T,

MR G S (by 777APLUS)

1) BRIEHEIR, RABERIEEIT old warehouse BIHIE 5t—EBER | creative industry
2) BHEE RENLERTT, FIFMEXRRTT creative industry 13?7  creative industry E3RAY3E

B IXFhXAR G ?
3) AAREH, f£T7TXAZE, creative industry RAE/E AR, author fails to outweigh cost against
revenue.

MR EN TGS (by Echofly)

1) Scholars recently argue that the creative sectors are the most rapidly growing in contemporary
economy X BB NIE/ZFIEE, MELXERRROARKEETRE TN

2) City planner assumes the new creative industry ] traditional manufacturing industry 8t 8] M+ 3k
FLE, FARIEAIX S, FEE research 1 profit forecast of each.

3) &\ FE if the cost of demolishing the old manufacturing plants and renovation would be greater
than the benefit brought in by the new sector.

4) XHIASE Steelville (RAZENETF) NEREARRZE XBILMALZEINAIXL performing arts
events # restaurants and cafes.

MR MHRERE:  (by KFET)

1) %&iR1A4 MIDSIZED INDUSTRIAL TOWN TJ [M 3£ FY7F 5 URBAN LIKE AREA

2) CREATIVE INDUSTRIES TJ g H A2 E AIMEM N EMmE N TOWN (Y, thoJgERE AR A XL
CREATIVE INDUSTRY A Z#IEH X BIERB E S FHN [ARAE]

3) SCHOLAR ARGUES H A& AR D, ARFERARREXEMVELAXRINE ROBE
— &M [&R/)> SAMPLE, SURVEY % SUPPORT]

MFRENERRE:  (by KEEIRT)

1) Causal oversimplificatioin: Other factor, such as municipal services, transportation, and inveatment
policies, may be virtually crucial in the development of the Steelville's economy.

2) Gratuitous assumption: The argument rests on the poor assumption that the renovation from an old
warehouse to a pedestrain-only space will boost the municipal economy.

3) Either-or choice: The argument unfairly assumes that the old warehouse and a new pedestrain-only
space are mutually exclusive and the mayor must make an either-or choice, but the author fails to rule
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out the possibility that the coexistence of the old warehouse and a new pedestrain-only space may
produce better results.

4) Gains vs expenses: The author fails to take into account the increase in cost of the transition form the
warehouse to a pedestrain-only space, and the inefficiency that may arise from such a sudden
transition.

5) All conditions are the same: It is possible that the trend (identified by the author) will greatly
fluactuate or even reverse in the future. (IX/MESE T S4BEE 08 £ EH/EE R LA LZ M0
51F)

WS ERES:  (by PapaDoc01)

1) creative industries 25 FFIEE 4 creative facilities JRE, O] RER1F A H b K =540 traffic
situation, environment, size of population and potential market, B X EI{E_E 5iX L€ creative
facilities, #AY industries B A~A—ESK;

2) ZBET costs, INRBIRIXLRFEA costs it T T RERY profits, MBABAEK,

3) MRFHEVEMNEEMIELHMBUHER, XNEMHITNSENAKR (BaErR, TEER
wEENAE R IEEINEXRE) .

ISR LA BRE:  (by kiivii)

1) WAEEBREFARA—ERRUEREF

2) KEFMANTIAZE mutually exclusive By, T IXERHELEHMEHFEIEEE profitable ATk

3) IBINFETAY job sector T REAAN B A damage JRFHY job sector, REKRM T AEZHE T, &
o e SN Kl K

WA EEE:  (by panxiaoshu)

1) Target RIET, BENIZESIHIZIXLE industries /AE), MARXETEAR. BERS|IXE
AT, BEEMNEENZEREMNE, BLHLVEE, DURBFBRZ XL, MARXHNR
RE,

2) BMERKSIXMHMMIRT, M{INFEEESLREITENSME, MIEEERE, XFEREIR
%2 goodto have, (B IF A ZIZDEE,

3) i, ERTAABANERLT, U REE. XMUAREFEHEX AT URMIYARTE
KBy, FRBEE—INBEEE.

MR LA BB

1) F—ERBHRE —MEHTEEHATLERREEAFAEN, RERILEHETLEEEMN
EAERX M T AR

2) FENPRA—EMHERKR, HHAAHEXA—EE2WRIMMNNEZRE, HEtmIE
MEMFMAKES 2, HHRRETEARXEARET —MITZENER. REEEZMIE
PEF0 > AT SR E B #A SC st iRd B IR SRR 5 [ i)

3) WHKITEREREFMBUGE R, LLANNEHXIENAE, MNERXFPEEN T HHREKH
EREGHEM

MR ERE:  (by miaomiao2)

1) ERHJIFE sample IJ5E, RFMEARE
2) 1EEHHR assumption
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09. BR$E /5]
B

ET—NRE, FERIFER, MOMEIEREMENE 35 T—&], ZWRIANNIEINERME CH,
E—M&E, A—DA BT EEMRET .  (by babyweezy)

(]

V1: Email from chief engineer of a eyeclass company:

The company is not making profits since its founding 2 years ago. Main reason is the cost of the plastic used to
produce the frame. Currently we outsouce the production of eyeglass frame to a supplier ($35 per frame). If
the company could invest 50000(?) at the machinery and another laborer, the company could manufacture
the frame by itself..and the cost will be 25 per unit. B[ fthi7iX ) solution & our best use of our fiancial

resources and will ensure profibility. (by gin.gins)

V2. — eyeglasses manufacturer fy chief engineer Z5/ASIAE: MA SN ES T ELEZH get
profit, one of the main reason not make profitability because of the high cost of shatterproof plastic used in
the eyeglass., we're oursourcing XXX the manufacturer charged $35 per frame, ZRFK{TEC investin
machinery (f£ 50000 HRE—FEA4#) , 3 H employ one additional laborer g4 = 1XF# shatterproof
glass, cost fEF(S25, XA chief engineer TA gi@IiLiXFh/ri%, T best use of our financal resources,
helps our company reach profitability, (by [E[EZ/ T F)

V3: HEFEARBILEREE. BNIZEEER... L2 1% chief engineer has an argument to the CEO (a glass
company) : last year the company was not profitable because the manufacture cost of the F=—#i# glass frame
is too high. Last year the manufacture was outsourcing, which cost 35(?) per unit. If the company could invest
50000(?) at the machinery and another laboratory, the company could manufacture the frame by itself..and

the cost will be 25 per unit. A f5 AHEHEZE conclusion that the company will be profitable within a few years..

(by #2122 W)

V4. {EXEISE—Mif glasses A9 company CEO 1 fthfi I FIEE &R BEFK 1S profit, &2 cost of —Ff
plastic K& 7 . fthfil—EHXA plastic A manufacture outsourcing Z5 A A, BNES3.5. REM{TH
THRBZ R4 50000 (KHLXAZIEAEF ) fE investment £ EF only one more employer, AFEC
manufacture ARFH plastic, M0 T] MIE plastic BT8R EIS2.5, CEO W {5iX 2 profitable Y. (by
shirleyxchen)

V5: Email from chief engineer of a eyeclass company: The company is making loss. Currently we outsouce the

production of eyeglass frame to a supplier ($35 per frame). | suggest we make the frames in house. By
investing $50,000 to purchase a new machine, our cost per frame decline to $25 per frame. Therefore, by
doing so, we will finally make a profit in future. (by zoyahaha)

V6: —/ M IRFEEEFHEL CEO, Inthe last two years, we have not showed profit. The high cost is eyeglass
frame. (BE4EAZAS) We have been outsourcing frame and costed 35 per flame. We have invested in
machinary about 30000 and an additional labor, we will cost 25 per frame. =5 advantage X B A EJLE
profit (by Amber-04)
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V7. AWA ETRREAE). HEIRFEADXERF N/ NEM . ETEBETHRFBNNERERRS
RFELASIRERE, REEEEXER, YNEFIHREE, ERXIARELREEH, REQLIHM—
BEERZAERBFEZAE, BAEFBTREERENSEEXB, EREARNZEARANERELS
FXIROMERREEA, BEREMERT XNMEE, ERNBRESAHE slogan AE. ERER
BE—UHX, FELABHRBASRANRE, REMNTT B, A BREE. TESENEIZ,
L3 HEE . Email from chief engineer of a eyeclass company: The company is not making profits since its

founding 2 years ago. Main reason is the cost of the plastic used to produce the frame. Currently we outsouce
the production of eyeglass frame to a supplier (535 per frame). If the company could invest 50000(?) at the
machinery and another laborer, the company could manufacture the frame by itself..and the cost will be 25
per unit. B M fB15iX 4 solution & our best use of our fiancial resources and will ensure profibility. (by

gin.gins)
S X Bk

1. Revenue-cost 7T, FBEBABHNEEARIEBBANGESZ ' BEASAEZIEE

2. B outsourcing FIBANE 35 k4, MAC manufacturing BN RE 25 %€, BR
outsourcing BIR Z 2= B C manufacturing AR &R, IR B2 manufacturing, X B X
BB, RusRmAF,

3. RE. HARREBEREEAEE—HF? HEZIARIN BENKLERET —ENER
B, URELENTHRENREM range, MREARENAMETRNERET 4. FEZME
SR T XA frame, RAHIZREG O 8EERKIRZ royal customer,

4. HEARAR: ZERIEFNEHEENREMETAHEERESE, TMNHM 5 FETHREME—
TABNIE. SEBA. BEAZ)EFETENEARESLISFE QT better off HMEERFKIL
FRIRA

MR ERE:  (by datouaxiao)

1) FERBEOFE NHMAA, FlBA AR, EEHERESE.

2) WE DT NERN ST, THINE

3) WAERAEMBAR, B EIIE fixed income LLEE R, ~R&NRR DS ARE A E AL
ERBEET,

WRIRAAYEEE:  (by zoyahaha)

1) non-financal factors, such as training;
2) no guarantee of profit;
3) future maybe different

MR HAEES:  (by FIRXIT)

1) profit £ sales revenue 1 cost £ EAREMR, WREH frames [RENITIE, TJsESE A sale
TR

2) 2.50000 JJHY# & MEBRZLELE, NRE debt financing YT A% interest HUE TRERIALA
Mt AR EBF,

3) RERXFEKEFENEREERE, RETAIFHEEEFEL cost, — loss, bad management 2
KMt SERARESCIL profitbility BB .

IR ER:  (byleleooooo)

ChaseDream GMAT {ESCR B4 %18 (2019/09/17 #2) ¥ 20199 H 23 H (PAGE26/87)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1351574-1-1.html
https://forum.chasedream.com/thread-1329537-1-1.html
http://forum.chasedream.com/thread-1292310-1-1.html
http://forum.chasedream.com/thread-1302237-1-1.html
http://forum.chasedream.com/thread-1303896-1-1.html
https://forum.chasedream.com/thread-1304858-1-1.html

£ &8 2019/09/17 [a R ER IR (FF/ 1Rk 4R/ TEE/\R/EX)

1) ZERANTZREBEEIMIE], RITIBEE, hrmanagement AR =4, 75 7EH
cost A REIR S ST Z A/l

2) HibhEME WS EEFWARFEE SN, BCATMN frame RZEHEER, REAWZH]

3) HthmERtESFmWBF, RE, & FaEiE

4) RERIJVEMBERESXETL, AFENERFIARIEERRITRF

SRR EANER:  (by maestrojoy)

1) cost A—EE failure NFEERRE
2) falsely assume that /AS)F ability #f{H FIME—FERER] frame

3) underestimate the cost of opening a new production line

MR ARG (by F4EZMH)

1) ZBE7Y quantity, FAYVISEAMALRAXELFTEZRUEE, AEMEIENEARELE.
2) NEFUIX)ECHE best use financial andresources, I best i X—&, E AR BEETFH

3) RERBFXNAFIH, BT —TEZNINEREAEH,
IR ER:  (by gladtoseeu)

1) 1AA bestway 58, B ATJEEE EMFTTE
2) INASHEE, WAERKBRARRABCHENRIBZFFIURARS, TEZERASRE
3) Bim, WERINIESL, TT®EARZ%, cover A7 JFAR cost

MR ER:  (by Roxyohoo)

1) 1ATE N 2 FERBFIREA
2) 2 EHHEMSFEOR profit WERZE, IFRFEHAERT

IR ER:  (by flyelephantli)

1) ASIARBEETREANNEREE, F—EfFmAANEM, thinASASZTRERE, ARG
RN, FTIASEAWE TN ER, LB DJ8E/A S promotion fIAYREF (promotion AY[5EELA TR 4D
INGIDRE ERARAAR) , NEEREHEEE, T dilute ATMNEEMANEEEHE
A, ASRIZFHEFR TEIEMBIBESF A’

2) BMEEMBERN frame K&k, BCAEFUA—E2REFNBRAAER, RIMBRIB
manufacturer 2T, KEIGREGARER, RETMIEMINE, TIUERBERTHEFE
RHHEE, MIALER, KABEMNITERT,

3) BMfFEMEBCAE, hA—EBBATEFENRE. BMEATENETSTENMLER
2, SEmMFERE, BMEE T EA—ERLIREFHIATL . BIES TIREMAST BAR—
E BRIV BT A= H SR M. FTATI8EX A proposal S RkEXKMIABE. MHRBECD
X ES%E, DI,

MR RS (by BRERRE)

1) BANZTERHH cost ARIZATEATIMNBREBFER, REBIAIA overestimate X/ cost BEREAY
£,
2) EFABIREIFES ). HEZD), WECEFTRE, HARTENS TR
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3) MEMARERARTARKIFELEF
*lj &FE1 EIJIL.\ (by M)
1) ARXER: ZHEMIEEIERFETERRE b RENSIERANEK

2) RBILRIER /AL RET MR, BIFEFERESRELERMN
3) Wite%E RENEER ROBEKREH.

OREDNHEETYR L (hybrid compact car)
lﬁﬁﬂﬁl

EAMNERRMEAKRS, BWEFEHE, KEKJLETR maintain sales. (by Gouyushuang)
MR R (by Gouyushuang)

1) research KFTJREAR T
2) S A—E—ERFEFSN
3) A FHFIEAR—EBE maintain sales

(%]

© YRZEAE T Road W 9 manager 1. _ENH, gasoline price has increased 10% and the sales of our
SUV cars and trucks has declined, 1’E%JL,15' HE & gasoline MRIEKFE T decline, FFHIRL, HBH—
H fluctuate, IBDEHTR EBKT —RRABIER, customer R ARBEM LTS reluctant, AT
large automobile FYHBEM D, BINER (s, i) BEL LI, ERROKNREXS (1
SACBET — KM abnormally f9ZEEME) |, ENEREEZARTT (AMIFREZZI even fairly small
cars) ., EUT/AE) research team fiff & 7 —#i smaller, energy-sufficient, hybrid car, 2477 sustain its sales
and maintain market, /A3 shift most of its production to the cost-effective, hybrid-engine car. (by {f5]

=)
V2: —/N3EZERY manager &I &I gasoline price increase F1R AR FE (] SUV 1 truck SHE T FE, =R

I —E D fluctuate B/ EASIEANTN—2BEMALKE, MERIILAMHTA sudden
increase SEIANTE/NEEAEELT . REXNATIHY R&D 23 1HF 5 - 3 7 —FH smaller fuel-efficient
hybrid car, FAFEMIRE £ 4 =X FEAM{]Y sales A BERE Lk,  (by Winnniee)

V3: A manager at an automobile and truck manufacturer says: In last month, gasoline prices have increased a
lot. Usually customers are wary of purchasing larger automobiles due to the increasing gas prices. However,
this time the prices are so high that many customers are even reluctant to buy fairly smaller cars. Recently, the
research team in our company develop a new hybrid electric engine which can be more fuel-efficient. Thus, if
we put most of our production into the new hybrid electric cars, we can make big money. (by Laris1)

V4: A manager of Rado Worrior company said in a memorandum: “Recently the gasoline price has increased
dramatically. The gasoline price fluctuate. Consumer are wary of the gasoline price. Even the gas price rise
slightly, the consumers are not willing to purchase larger automobiles. They eve don’ want to buy small cars.
Our research and development depart has invented a small, fuel-efficient, hybrid electric car. In order to
maintain our sales over the next coming year. We should shift our product to small, fuel-efficient, hybrid
electric cars. (by alisaccr)
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V5. ZEM—E1E— manager 5Z5—/N3E SUV Fl truck AT EZE S ik gasoline prices has risen in

the past month, SE( 7T reduction in sale RERRINMIB AL B KN, B/ MEEMNBKEISRHREN
HE, EBERXRHKNALZAKsudden 7, SEAREPAEL Iarger automobile 7, T E /A S]HY research

department #iH 7 —FEHANT AT AZE, FTE—HEEIEEM, 1WHIXFZE show potential in the market [F
A shit £, 7 HE sae (by A ALMETE)

V6: E’vlﬁﬁ—/l\ manager {£ Té%%%%i#ﬂ']—ﬁﬁﬁ XA B SUV M Truck 1. 1REIJL=: 1. &
BT B, BB ERYS, BRX[EIERE unusually large; 2. Jl{T_ERERIAIEE
compact cars A2 larger automobiles. Xﬁ%ﬁ%%, EINEEAET; 3. Manager XX A{1/AS)
R&D EB[ 7] developed X hybrid engine F great potential market, FTI%451EHEE over the coming
years, {1 IZFE production focus FE4 = X5 EMRELIRSECHEE.  (by huhurubio)

V7: Gasoline price has increased 10% and the sales ofour SUV cars and trucks has declined, EEZ RS 5T

1& gasoline {i1&IEKSELT decline, FFHIRL, Jh fluctuate, DUBPMIT R LT —m, customer #is
XF suv KA 43 reluctant, /A T]HY large automobile FYHER ), E/NEEEES EF, BOREIKMNE
EKRZ, BHEEFEANEZX small cars, RIT/ATIHIA T —Fh energy-sufficient,hybrid car, 477 sustain
its sales , /A5 E shift most of its production to the cost-effective, hybrid-engine car. (by #3%E)

V8: the strategy proposed by directors on hybrid electric cars: The board of directors says that: 1. pretty
high gas price leads to decreased sales of SUV and trucks (using gas therefore affected by gas prices); 2.they
need to shift production from SUV and truck to hybrid electric cars; 3. this shift will help maintain the sales of
their company because the hybrid electric cars have great potential in automobile market (in the future)
because its engine does not require gas. (by hodgin)

*l] ?IET El]/L.\ (by hodgln)

1) correlation is misinterpreted as causality.

2) regard customers purchase on automobile as an either-or choice WITH their company's offerings. (No
purchase on product A does not mean purchase on product B)

3) inaccurate prediction on future's sales with the shifting strategy/groundless assumption

BRI EHEBNIEEERS .
AHNMENHSE (AXEZRAHNS) F—ESNH, 27T HMEAR,
BB EREFHENARAR

HRRENSER (by USLeo)
1) ERXR CHM LRAEE THERNAZEHAFE BRXR, TEHMER)
2) LM% (EEREBENASTRE)
3) Cost-revenue 734, ARBILE (FEIZERTREE, HGETLXBERER FEITRERFT
HERETRD, BRI TERERER)
MR R (by 2158/ NEE R )

1) SHMEEA fluctuate, 2018, FEISMIETRT, REY suv SEEFMSKEIRE
2) SHNMEARRANAMIFEHEANE, RELRKERF/LEN, BRINEMIEARERUES
N, REETEREAZFRAREMEE, RECEEFIFRET!

[l
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3) W EBAIZEHRHAY hybrid car R—EFEEB ! {Ri2HL1S test JLERE, H—AZLlR, mME, &
RARKRENTEAEX hybrid car, BEXEMA—ERIK, XEMEHFE—EARASKRT, RE
XEFEHELF, profit thAR—ELLE L SUV 7 truck,

MIBEEW T (by f[5]5)

1) MAEMBRARFTERNER, RERBN LK, EXETEEEERMEHRE® FoUkME
SR, ARXBELSUV 7,

2) /28] SUV F truck AKX & popularity A —E2 E AN L, BB ARS 2RO, Fr
MESARAEARLSUW 7, MEEFNHBAFELT.

3) REETIERIERRIEL B9 hybrid car 23K E T, ELPFEMHIEH. MERIFETE sales
well, MREAFKRS, BB TESERAREL.

MR HEER:  (by [IEEE)

1) ANAETMMEREEARXR. BB EAR—ERZREHEETHENRRE, HttRE 6
EEFXBERNTE, LLMRMBECRN, SFEXMAEEFHRILABRAFESLXETRS

RE Rz 3k
2) REBETHHBIMIENLR, HEBIRK, ERERAVEEIN/RIBOXARL, tLamg

XNENEETH ERRZI M, RAREBXH~mEZENAEN, TERKOE, X8
3) EXEUMENREEBNMAREIINGE, FACRZEERE —ARMRRBESIER
T8RN, EEMRRXMEREAGHN, UMK MAERT L EAE
MR B (by riowxm)

1) B—REA: suv MREHEHDHERERS BN EF—D

2) AEERER: EERBN LKIEENRS, KEHEWUD, BN LKEERD, NEHENUS,
AL ARYEE assume TIBERE L4 size NEFMN EKIEEMNZ DEX., FEMIAAKREH
oMz, NEEFERD, EEXAF—E. NEUREIEAREHBSFERD . PTIRRUER
xf

3) MEMA—ERESHEE. WIFANFA—EAEBNELBARNE, BRASAIIRSHEE
MWER. FEFLXIER cost hiFRR. RMIEEEMNERSHE XMASTHHEEM cost
benefit analysis

MR BEE:  (by N L/)\ERD)

1) TXEm, SEMERRARRRRESBN, MEARINNREER ~ HESKN, 1
FOUREATINTHNEESENT—SENAY, REAET, EAFBEEN
2) IAEAR convincing B 7% sample BB RKE AH K& M

MR HEMNER:  (byiceteal990)

1) BREHNOER, Fihe BESEHEA.
2) REDNENRRTHAERT, F—ERBREFKRNOAEHEE.

SRR A EES:  (by penghui zhang)

1) TEREEHINE.
2) SRINFIANIELZER] preference FHRRXR.
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3) 1EEHBR T HfthoTREM, BDBR T SUV F non-hybird small car, R A HE car 7.,
4) EENELIRIEERIEIESL, B) research B A, MELAEFHRNEH,

WSIRAANER:  (byliebenana)

1) WEE%E REBNSFARENEHRNBE
2) HEINTARERF I L ERIME—E K RA)TEIR sale TR BIAREA
3) BEA—TH BRB BN BETHAEFA KGR

MR HA9EEE:  (by Milo )

1) HESNRES, BB LXK ARER—ER LK TJBXENHTET
2) HHRENBERMTAETREZRAINNEE (LLRERINERET . MEXET) |
3) MBAREFTRBGFARSEA (tbtERlF)  BIFRREEE.

MIIRMHAYERS:  (by Lottilocia)

1) RASEFEHEERTA—E2R ARBKN, THERIMMITSERES
2) 10%A—ERFTKMBEETIR, TJREZBIEEK 20%, SF 3k 10%EH/ 7T
3) £FEMELA—TERIESHE BAINMBRSIAXL

ISR A BEE:  (by frank940320)

1) ZEEERE, REMNZE company sales TEMNREA? TR AREARTF, ZNELZE
popular model, SzAYTREL A H AR EEH
2) gratuitousassumption: hybrid cars 5 E21F 1.9 RSB L0, 2.9]FE design 2D

WM EER:.  (bykenlee2)

1) TERXZR: ENHNLEAAR—ERAREHEZNER . GIINBUF X AEMBIRAER, HE
ZFEATE (NN | PTIAEEBERD T,

2) ANAREH: REETH model (s, MHAMNBATRERS. HEARATHEN FEHEA
T ERE . FE( benefits-cost analysis

3) B MARETRMNMXEKT, MEUEXEBEXZKRET ., EXEMEABATHEN

conditions.
MAIRAEAEEE:  (by fancydux)

1) BRNIB EHSEEE T, BBEM causal oversimplification.

2) gratuitous assumption: [l A HNHE, AM1ARK large automobiles. (i N EH HAMLE =W, tbanig
SZELEEXE

3) cost-benefit: #THY engine —Fif sales FH TFEL? XA X FIHAY engine AR INK T,
WHMNEEHETC—EX sales FFAIF AR,

IR ER:  (by AMMMManda)

1) FEHNATKRTE R BN BFH
2) MEBNTH, WRXMATESH D EREMNAZHIE AREES X SUV E HREAHAS
3) MEARREAEILNZE, consumer Fh—ES LXNATHE X NA T —[0 IAEKEH
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11. IMEEEL (environmental regulation) (2 X)
(A B B

PF— NV EEMNE=KET, BERET ERERIPANMA, cUREIRER. HAREE
community f§—X£E factories 22 close BT more extreme regulations. 1 B fE& IRERIFERISLHE, there
are nothing can prevent environmentalists and the other groups to make more strict regulations. |} 24 #19

XA WHEEIEER. (by HL5H)

AR EH—PMARIAEZRE impose BREIETA] town BI—PNAAST L, F— town earlyville thF 1T
XHERRE, AREM] town MAFMET, HIERET reject X/ impose, IEZREEZAME,
REBAINEFHEE, FrIUE reject ZREF KA propose (by gavincheung)

(%]

V1: —3 newspaper i, environmentalist propose to tighten restriction on the air and water pollution
of a Steer Mill company in the town Culberton, F{i] Culberton B9 =K EF{+4 Steer Mill (§R%k,
number 3 employer of the town) K42 E] T environmentalist 32 H A9E I tighten 3% HJ pollution
restriction BN, EBRRXS T, WX FSFELF4ERM, L1 neighbor community Earlyville &
1, 5|\ environmental regulations, many factories are forced to close, and many workers
unemployed, EFEAETARWIHHANEEITI, i foundation of economy has been changed
totally, 1 E RAMAEIMNEZFKIZER regulation is modest, there is nothing would prevent them from
imposing more extreme regulation in the future, to ensure the economy to thrive, the restriction proposed
by the environmentalists must be rejected.  (by bsj0923)

V2: environmentalists-—-1ii 5 — N/ )VEEH —F% the function of town's economy changed J& & £ ARLE IR T
XEFITT EHHIRE, SEMEESENT ENTAKRERVHE M, HEXLERREIXEXEZR
WBUREfT—EREHESHEE, EEIAAZBAPLRFIFLEKR modest, BZAHBRBUFERE ]
R L ER SEMMNEANFG, TAEFHOER, BREHSEF. %% Thus to ensure the
economy can be thrive, the government cannot agree with the demands of them. (by Celia-x)

V3: HEE—N/NENY Culberton, AFIXAN/NER— newspaper editorial 3ii: —%£ economists 3£ H
SRZESNEXT pollution Y regulations, {EEM{IAFMEXSNEWENEZKAIE, AEET N REENE
Earlyville {961+, WXA/NEFEN, BEERSHAS factories FEZEE T, workers kT, RAEFE
Mtown IEFHET. « (KEEXH. . EAATIRBEEAN, XAKICHBEEEH) . i, 2R
IXOKIXEE economists T H KAV RARBRIBE/NEX A4S, EE2—BMNBE Kk—Es (XEB
AR will 33k AS, 2 may 2K0), NiZERIE—E? ) REENMTHWHNER. . REBRNEFHS
&, Tl EFRIXL economists f912Z (by brandysourire)

V4: The government of Culberton should reject environmentalists' proposal on stricter pollution regulations
on local factories because it would hurt the economic growth. Given Earlyville case, where very strict
regulations led to factory closures, and subsequently, hundreds of people were unemployed. Even though
environmentalist's proposals are modest by now, they will continue demanding stricter ones, hurting
Culberton's economy. (by JEic > ¥)

%%E\Eﬁ:
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1. $HREEE: FRERALHET —EREMNEHER TRV R TERIELL XL E, WRHE
SHEUBT—HIARE, RUBZFENEHRREAEEENERUNIET, INRETES

BFRRT .
2 HEFRE: MEHHI %M, ARTRERENETSEMNMEIMES, TNARHREED
EIE I

3. fHIRKLL (false analogy) @ FRBEEWMMBERBREMNMTESEEE ILLM, RIERSI ML BIXFReE
WHHRAT Fm, ERMNBTHALSHREAENER.

4. ARXKR: ATEFER, TUXRBNERRS, FRIEEELEITEXLENIREFIFLN 1
Mo TTRUINAFEERIAENE, FWHAFER, DUBEIHRENRF . EESEERN A
ARTH, EEFEASNMELRSHRHL.

MR ERE:  (byJasoooon)

1) KEbja)8R: Culberton F0 Earlyville REJEE;
2) AR KNI regulation §EL T factory close;
3) ki MUERMHSIREE™HKE) regulation

MR (by ndrrrr)

1) AR @FNFRA—EREINE regulation IEHHY, RERZHMEE

2) KLtiHiR. RIfEE regulation EHMEAFRIR, 7 EHTERA—EE CIRTESEMIPHELN
IR, AESHH CHTHMSVHNER, RFSFEASVHERE.

3) HBHE. KRERA—ESEMTE, FEEUFHGFRENNESEAXE

MIIRMHAERS:  (by elotte)

1) /£ extreme restrictions 52§ earlyvill X MEF LW IESL
2) WMETFHIEM
3) restrictions AF— TS LB E extreme M B extreme h R E T, EMHRBEFFRIIEL A
kEERH#ELF
MR EHEN S (by £=H)
1) KL,
2) $ERBRE, FEEE environmentalist 4[5 HY%45);

3) T FmEHbETF regulation, (RATEIXLE regulation BR T BEMEINE, KREBREI B &ESF
RE4ER

MWFIR M ER:  (by brandysourire)

1) false analogy (F1fg&EE/\fH)

2) BITRRMAKRMAZE: factories KIEZ DN (RAT—1EH) | miAeREK ENERBD
I EBE SRR A, REFREACVEERT, 2EE&FHEEMEEFEESE, Wi
AERBARZFTE, HEINNRE, BEEAEZEN

3) poor assumption (XTFPUE economists —ESIRESKEMFTZIWER, WAE C/NERFHAZ
A ERATEMRE— ST HE)

MY ER .  (by momorange7)
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1) Kt Culberton 0 Earlyville ARETEL,;

2) EREE: KR regulation SEL T factory close;

3) ZiE: UERDSIREE =4%HY regulation

MR AR ERE:  (by jocez)

1) XL regulation B T ARRSLHENT burden, IIWEMNEERRT XAT, ERIXFILEE
WE BRIV FUR R 7 #2mm, T AHadT I o] PURHEFT T Ay R I,

2) $B47 environmentalist B AKRELNEFRITELRE, BSEAUMNERRKZNER, MAR
817 regulation TJRESIE T MEERMHEAUSE, ERIMEBFEERAKXE R £ XM anti-

pollution, M FELHME,

IR ER:  (byGloria9s)

1) CTown ER E community AN 2—[EIZEMR, X analogy AL
2) WHXNEFIRKESEE, RIEEALT,
3

I

TEEENEBRRA—ELRE
INEE FIL 0] 88 F F ZH positive effects g~

MR MHE RS (by ELI%E)

1) [REEEIS, ARFX B E S (false analogy by simply equating Awith B) (EEIHEE)

2) AREHR, BMREEZWEF? | KXii (RERES)

3) BETRIAL, EREMNFEAAEINMRAVER? There are no alternative reasons of achieving B
except A.

4) KREAR—FE™H, committing the fallacing of "All things are equal" (FFZIXES)

5) B A—ERRERL, REFLL.

MISIRMLAERS . (by nightprayer1973)

1) TXRER REEIR E ZF AR ERF A restrictions KOs E A HMERE ttin@ ANESE &
MEFHBREF

2) KA RHIERUR CEFHISRAN E fIRTAEERE C b 7R C 54T restrictions
Z AR BRI A FTEMFAR

3) AR BIMESE R MESE extreme restrictions 293 C #b 1 /RN E modest restrictions 2 22 8¢
R CRERIRERIE T

WRIREA B (by ruirrui)

)
)
) Ecommunity TJ <7 oJggrE HMtAREEA
)
)

Ul

1) BEFHER A —E B AFHE
2) RS —EE XA BE meet restriction, BT AR A

w

ERIRE KSR E IR rule

)
)
)
) I FA] change foundation of economy > &, FHAIF<=7H?

N

MR AEAEEE:  (by CaroluviSuk)

1. fHIRZELE
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2. EEHMBRTEE MEHFTURELRKIEL, TAMHENRIFX DRSS LB RS
FHEBE I XEHHRK) . . . .

MISIR A ERE:  (by FLORAYANNM)

1) fthR A~—ESF economic burden I ARERS] T 2 FEFRMELF 2T — NI se B F5L
2 TREXMENR W ZE —HFHE— largest 7L pollution £ 7 FER WAL RWAFAZ
FMIFART restriction T ZfFWE R\ IF T economy k&

2) fhF FREEEB I REAFIE T B HMERN fA—E =X restriction LLANFRBEEASREEEL
BEERZAERNES REEW T, AT REEF BAUATUE, EENIZEEES TR
{3

3) cost-benefit analysis FEE X H restriction C /A5 0] |14 = {E.2 pollution Z 7 B S SEHIREZ A
9w TALERTH AT BE LS TARE wage X EHXHFI® economy IR /)\ benefit SEE
R EJ cost

MR ER:  (by —%2)
1) NMEHXTEE
2) BIFIRBRIPENTREIES, hARERIELFSIFLE thrive
MFIRENER:  (by Melene)
1) FER: BENILI X1, TAXVITERAZHTHIRER, MeEEAT B5MNE&, LME
BAE, #mENN, MR ERNBWHLAS 20 L A FE5F
2) kbt MERENIT XTE2HTRRETROEY, BARRERINTESIE, TR
MW ITMN T IMREREN, B TRERNE, SV EERmAAENE, TR T OmME
&, EINT REE #HESEHd S

IR ER:  (by MorganHaro)
1) =4&H] regulation A ESIERY Mill company B operations ERYZE{L, {EXLETKIT FRITER
FE

2) EMXMERZIEM T economy foundation Ay change, {BRINRHIE W KT A RAERE gk It
BIERGFHRRS W, MBIFZHHRL

3) Mill company ;228 = KHJ employer B2 F /% 12 (L ER BT A K EE Mill Fir &5 B9 78 B 51 = A B 5 7Y
el

MAIRAAYEEL:  (by xianxianxu)

1) FAEHIBANE=ARDN Steer Mill SR FRM, ZFEMRERTELN
2) [REERt imposed 7, RG] FERT, A#ERWVT, SHTENZFHEMA
3) —BEMT, MRATESXNEREZWIE

MR A BES:  (by mwql1103)

1) false analogy. fR&¥ town BB AEEHE 24 {E evidence, E AT town BYIE LTI REA[E, like blah
blah

2) AHAMEFHE, WEHMESEEM extreme FIFE?

3) ensure the profitability §R ZHXEZE, FE reject this proposal th~—EEE ensure
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MR HERBEE:  (by nctty)

1) Kbz, REEFHECHEANEL.
2) FEAREFTEREK, WAERT modest BEAFEINELEF.
3) LHEIRIFERLE regulations REFT-K4% factories R IR4L.,

12. £ AR (biotechnology) (2 k)
(A& B mEs]

— biotechnology A SIZZRXS 2 K1, £YWRRRY, £MREHNEIWFEERZE laborary FIE, M
THARFERZEF A M TR IN I, ER&KIE M TBUE T XHR{1A9%N, Frid Z Tt
NiZ%5 M THHY university graduates — 2 financial supports, 3§ attract fti{[ 15k €\, (by 2JREL)

— B 5% 7 T City Coucil f315: Biotechnology is a rapidly growing sector of the global economy, and many
companies that create innovative B RAYEBM F3KzE . FBEE M AT BURMARERSET KFALE
7, RAEREHREY, BEHTREEMNREXRERXRT, NEFLRENEMN ZTEHN, FRKE
J¥ provide financial support Z5F (T B K FFLRE, KKSIEZMEEFMARERRNXLE
biotechnology 18< A9 research 5{FZ Gz A S+ 4B, (byendlessnight)

(%]

V1. fIEF S1C, an entreprener suggests the city council of Z City: biotechnology innovation is rapidly
growing globally, and always economically benefit the town in which the biotechnology company is based.
Biotechnology companies need high skilled researchers, state-the-art laboratory space and advanced
equipment. In Marinton (a place..city or town), the graduates of university built an biotechnology
laboratory/company. And the local government paid for the space (or something, anyway for the lab). Since
Marinton city closed the lab, it shows shortsightness becuase the company would have benefited to the
economy of the city. Therefore, Z city government should encourage the graduates to move the laboratory to
Marinton, and provide them enough financial support. (by xifei)

V2: — biotech entrepreneur [g) Zanasville city council present: biotech industry is high rising; new
biotech corps bring benefits to the economy of the town where they are. biotech industry needs high
skilled researcher, lab, and equipment. the closest research center of Zanesville is Martinton university,
they have found a new biotech company, which is funded by the Martinton government. But Martinton
government has closed that lab. Thus Zanesville should provide financial support to these lab, thus
encouraging Martinton university researchers to move here and boost local economy. (by lymhelen)

V3. HEIRTE—NE Zanecville council f presentation Y —EXTE:  Zanecville 55305 —/ M 77 1Y i
Martinton, FBEE—MKREFEH, EBFIEBI T T — biotech lab, XA IF 47 0] INEA S AYEE
4. B2 Martinton ) biotech lab Stk 7, FrLATI I Martinton BJBURFE short sightedness and it
could be potentially beneficial to Zanecville, iz Bitotech T\ IEREMINERENE, A THSI M KZF
N4 2] 23, 1EZIAA council should support funds, & biotech lab Z7E Zanecville , in order to attract
the graduates to come to town Z (by I8 0] ZRF9A)

V4: 153 BE—/MHsz 8l state to the Z Council: the biology plays a key factor to the town that will
help the ECO. £t REFTESIm AT FME . & M B DUFTE—D £ARFL  (MBF R
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€) , BEIWAEXT ., ATHESI M KFEEN 4 F] 235, YEEIA A council should support funds, in order to
attract the graduates to come to town Z. (by & A~AN)

V5: biotech industry is a rapidly growing industry and new biotech companies are good for the
economies of the towns they based. However, the biotech industry needs high skilled workforce and
state-of-the-art lab space with most advanced technologies. In neighbor university town Martinton,
some university graduates set a successful biotech lab. But the government of Martinton closed the lab.
Martinton's short sightseeing close of the lab will benefit the town of Zaneville. Thus, "somebody" said
that Zaneville should give financial support to biotech labs since those labs will contribute to the
economy of Zaneville. (by gianweiqi)

V6. XN BENBINLES v 3 XBUFHI— presentation: —HE 3K bio-tech AR ERA BT
innovation #Tuﬁﬂf 25T K. martinton I RZFEWELEN 7 X8 lab, AL —MKIL lab FREFES
TEHe, HEFESHAZL . martinton KT v BIME. &IE martintin £ lab X7 . XAV 3R
IANAXANE V E’]ﬁ?’lﬂ/\?ﬁcﬂ?aﬁ martinton XXNMLEWERR B T, MIEHNR v BUFR R RIFE
LU=, TR S AT, FERS] martinton KFERFERTE, (by zipmu)

V7. HE—PNARIN 2 XM A NV IZ K 5K E biotechnology: —FF iR 1122 Biotechnology is a growing
sector of global economy (ZARLZXNERE, KRIEFED Y benefit finance) . SAJ515% biotechnology
require skilled researchers and laboratories with advanced equipments. Marinton is a town near the
university. The university graduates set up a company successfully. However, the Martinton closed the
laboratory. The Martinton's shortsightedness will benefit the finance in Z. I Z 2 X N F X MK A

[ biotechnology, TRt A—EEE—1F EERAME R EXTAY (by onyanlam)

V8: 1EXE— biotechnology £ entrepreneur R Z iX/ME T H city council 3¢: biotechnology IR 7E &
HEEEART, innovations TJ [} benefit economy, FFIFEIN council RIS =R T I
biotechnology B4 /&, FHWE, Fi— M KZFH M PUFT X biotechnology 894 & FF H# BN new
graduates B T1RZ lab, BREFXL lab #X(17 (XEFHxBUWXITNERERE) | M XFHE X
EHSEBANETEIE TS, MRBAVATRIFRIE, AL new graduates H E R R I
™ (by peipeipeil23)

V9: A biotech entrepreneur suggests the Zanesville Council: Biotechnology is growing rapidly in global
world, and companies who can create innovations in biotech always economically benefit the town in which
the company is based. Biotechnology companies need high skilled researchers, space for biotech laboratory
with advanced equipment. In Marinton (a city or town), the graduates of Marinton University built an
biotechnology company based on the laboratory with materials provided by the city. But Marinton city since
closed the company. Marinton's shortsightedness could become economically benifit to the city Zanesville.
Therefore, Z city government should build labs in this city, thus attracting students to move to Z city and
encouring them to create biotech companies in Z city. (by A3 /\iF)

V10: — biotech T I/ H entrepreneur % Z town Y city council ji51i, looking for government's financial
support. E{AAZA: biotech is growing fast. it will benefit the economy of a town. However, development of
biotech needs a lot of resources. There were a lot of graduates from university started entrepreneur (biotech
lab/companies) in town M. However, town M recently closed down a lot of labs/companies. M town is
shortsighted. Town Z could take the opportunity to get graduates to start business here. The bio business will
benefit Town Z. (by Isun53)
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V11 H— R E Z $EH city council EFA = iRILTE biotech E2IREF SR L BH sector, RFIH
¥THY biotech A REZEE®W, — 2 skillful researcher,—~Z state {14 art B space 3kt lab {#

. REREINME (BA%) FRNEELAFEUWVET A biotech AF), BFFRANKIMESR
BEEXT, EMEBMFERILEXT . AFAR M EER, shortsight I Z HNIZAKFER
REFTREF, SRR Z ERBISLHT bitech A, BEMBRAMASELD, MENXANEIW AT A
FAXRIHE, TRMNIRERFE, KFALRE skillful researcher; X B UEIRIERA Z $5H £ 2 ) space 5F

12 fund R #FHIEI bio-tech /ATF);, REHEIATEREIGE risk of risk; ARAE BT RELTES (by
Lucy is)
SZ B

1. f#EiRELE: AW HRNARKRATEHEI.
2. #HEAREBA (MUm#HE) © — biotech company B ARFEMEI company &I,
3. EEARR: REBLH evidence A4 M TBUE 7T XANHEEE Z #3k, M TTBUEBXANERBI—E
WAL RIS, A EERRREES|I#H RIS HRATENME,
MIIRMHEAIERE:  (by Rhona)
1) #REE BYXRBREEMIN—EmSiEX
2) EREM: FHET researcher XINHE X, TJHE ZIHMAT RFEZE M HNERE

3) Allthings are equal: BKINBHFZ ERBEREZALSLL. ENFRETTREER] TEFAIRHE M HRAIE
BWEXFWRT, TrRIOAL

MFRANZREE:  (by xifei)

1) £t5F biotech KRYF, A—EEAT Zcity, LLINEDE profitable I B (BT R -
2) M setup company BY5&{4i#, graduates A high skilled. Z city 7% £ 37 state-the-art lab
space, thFi%5|i# equipment,
3) XEE[E reason why Marinton closed the lab, TJREBUFIL R R EIIRE, EFFMNOBASE Zcity =
o
MSHIR M B  (by2zh10295237)

1) IPMERANERSHERREIH, EERRNXMEARTROBRIBEREES.

2) BAMEMANAZRKRREMEHKS, EEMHMNOKAZRIHN—FUE, B2AT, &
NIRRT ABIATIRR, RFHHHE5T

3) KREMBERSTRANAVBXMNEAR, PIMKBRARNER, 2R KREMHY, X
BB AR TR

MR EEE:  (by Glaieul)

1) EBIUEBHA— N ED U RMES S THRFHEFTI .. HIFRAERBEANE S

2) Assumption: RIFRINBFRRRLY, m THRABRLERE]R M Q2 WEEKRKEZ, z 1
RABEEARIIRS B R)

3) Additional info: FEIFE N T4 m TAREXA—NBIRERNOHARE

MR EEE:  (byonyanlam)

1) false analogy: global economy # local economy;
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2) JXBE Mclose laboratory HJJRE, H o] gE2F 4 biotechnology B 5L F IME] long-term
development, PFIAAEETR M HiZ shortsighted
3) costVSrevenue (XAELEH)

MR R (by mEABEEE)
1) BNMEHEHEARE, T8 M IBEESXMAS, ZHEE
2) RETARKZEELS—EREX, URIHEFZ=TIREZMNESR
3) & cost TJREAIL benefit O] §iXFH/A S ER KA EEAA e R F], FBBUFBTEAR AR KT
AR AEIREIAE M FFAHRT, TRENESTARKERER
IR ER: (by ZEZE mathilda)
1) BRAMBBFXRETXNLRE, BLEEHTATRKE.

2) TEERLLLIET 2 eI, T M NAFESRFRENE.
3) REZRZMMHUXER, HFRTHEVRRRIZZTFERR.

13. =188 )E  (Luxury Hotel)
(£ B &EE]

— 2 EZ B 8 council A9 financial director 2% — memo 1% NV i% &1 517158 1E— luxury hotel, X
MO RB SRR SE, LIRS tax revenue, XAMETEIERIFRHA citizen ), &4 tax revenue M
it AFRERULER T o DU i AR9FE T, (by /\Thid 75 0066)

(%]

V1: A memo from Finance Director. In order to increase city's tax revenue from out-of-town visitors and
attendence to convention center, 155 /2 1Y all taxpayers should help fund a luxury hotel next to the
convention centre, [E 4 convention center Z2&EFIMIZE AR, out-of-town visitors will contribute to tax
revenue, The more out-of-town visitors shopping, the less tax local residents pay, out-of-town visitor Ji§3Z
R FPRS R AY out-of-town tax, IBANT AMb tax KN, FrIAAM ABR BT INARARZAREZH T, FilK
FEAREIXESMAZER T . BIMEFNX A convention center R 50%MIFEAE (KR ERZIRAMH,
KNUARE) , BERRKEBNTRUEZ, IAREEERERZERSHEREZHER (TIY
accommodate EL A) , BIMMEIAVERR. HI—PMRRZE, FEREBEENALLME inexpensive JHIE
BN HERRE /1SR, luxury hotel UL Z&EL motel &% T, WEEIEANTR{IAY tax revenue BEE SR AR Z 57,
BN, BRI T IR, KRR IZE— luxury hotel (by NicoleZ18)

V2: In order to increase the number of the visitors to our conference center and tax revenue, it would
be of local people's interest to build a luxury hotel beside the center. as the out-of-town visitors spend
lots of money and pay lots of taxes and blabla, more contributions out-of-town visitors would make to
the tax revenue and less the local people would have to pay. the hotel can accommodate many more
people and it indicates that the conference center currently has only less than 50% N {£3. so, the hotel
can attract more people who are rich and buy a lot. in the end, out of town visitors B TRERILZEI TR K.

(by GingerRogers)
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V3: 1iEYE in order to increase the city's tax revenue and economy, the local peopel should help fund the
luxury hotel next to the convention center. one of the reason is the visitors purchase a lot goods from the
convention center. more out-of-town visitors come, less tax the local people need to pay. 225 X Ui IR 7E XN
hotel RA{E 50%, P& win-win game. visitors to the convention center would stay at this hotel to bring
more revenue. therefore, the city's tax revenue and economy will increase. KA EXMNEE (by

Corrinel7)

V4: 17— Motto from the city office to city concil: £— /=& E: In order to increase tax revenue and xxxx,

it is at the local taxpayer's financial interests to fund the construction of a luxury hotel. Vistors will buy goods

and services at the convention center and therefore increase the government's sales revenue. 58 — 2= &

the more non-locals pay, the less local taxpayers would need to contribute to the tax revenue. £=FE=2E: a

luxury hotel can increase the number of visitors it can accommondate. However, the current accomondation
== |i

level is only 50% at the convention center. 2N E & & a vistor who prefer luxury hotels are more willing to
pay more for economy hotels. (by Molliez)

V5. FAY B 1 city REESA local taxpayers —iC AFTHIRIEEE N BIZMMTER, o DUGINX MR
AR, EHEXNEERLE T IART R H— convention center TS, T I{ accomodates ¥ % 3k attend
a convention A9 convention goers, [ERIXLERSSAASIHE (purchase goods and services) |

strenghthening the city's economy and increase the city government's sales tax revenue, B XX

SPAERXPMREHENES LLARTIEHM motel IEHEL.  (by LeeHiuwai)
57 B

1) EERFZZR: 37 luxury hotel f—EREILZEIFK EFAX—B /), MRMAEMNZE, B &H&A
BT BN BERRL T /A G ANFL UL

2) TARBEERIE: INAIMbEIRENFERERE TalAME5, BEEXFHEHE AR A5t
AR AHEEERN, EESEFXHEMN hotel [B1E, thi%HFEEBAET luxury hotel Z B
HNEEEEHKTK.

3) B—RAR: ¥mBBHMEMEER, BRIERAZIMI.

MR B (by FE5R 0417)

1) RIBBEIEIRE luxury hotel ZREFL EIZ MM, FEARERX/NEIIFEL Z AR ERAFEK,

2) {RIXA luxury hotel IRZESFLREIBIIFRI? AR—KAEHDABRRMYMERBEIRXE—IET,
THEIR KR convention center #7777

3) RZMREBHERAIHE, BEZHRNPEEETHRE T ZEERE, {RAY luxury hotel 5 K%K
BFAZN\KRIEERE, REIFHEILL taxpayers #§5%, RROUOASEL?

MISRIAYEEE:  (by 460932757)

1) B3| visitor KR AFIURS IRBUN; AIMBNAET B3R
2) BREBRSHARTLERRE motel

MR LA B BE:

1) FE-DBEEERSIHEEA? BERXABINNESME, EEEXNEFIAEERMERSE T
X
2) BERAFEFAEERNEEE
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3) MBREAERBCHERRERRTUT, RERAFBZRERERLHBANT, SBEHA
EA &P

WM ER .  (bytiateatea)

1) FHEZE current hotel supply; convention center IX A%, fHAYF hotel TTIHZFERARTTT,
BE7TH luxury hotel SAEHE GG

2) luxury B B ChBY demand, T most likely /N2 7 convention center 35; M H—#% corporate A<
pay employees F=1¥ luxury hotel when they attend conferences

3) local taxpayers TJBE AR KRR fund iIX 4 K7 project 4 7 Fri8HY long term A9 benefits

N J‘L;
14. 1T FAR R
(XA mEE]
— AN EAEM memo: B ATNERS, 2rafEgss. ASRZAABRK, NZEXHEEK
%, BINE most advanced information technology, XFF<IR S R T AY productivity, MRS /AT

profit margin (by LUYANRAN)

(]

The following appeared in a memorandum from the information technology department of a major
advertising firm:

“The more efficient a firm’s employees are, the more profitable that firm will be. Improvements in a firm’s
information technology hardware and software are a proven way to increase the efficiency of employees who
do the majority of their work on computers. Therefore, if our firm invests in the most powerful and advanced
information technology available, employee productivity will be maximized. This strategy ensures that every
dollar spent on enhanced information technology will help to increase our firm’s profit margins.”

Discuss how well reasoned . . .etc.

SHEW S (byhaley816)

1) REBECASAIBIRTEREBMIE

2) RIARINEREHHMEE

3) RIVERSHASA—ENES, TEHMEEW, 7AW R KA+ A8
4) REEMRIERIRE it BIpA (Pban g LsylasmuiZill R THy) FOTHRA9FE,

WHIRHENZEEE:  (by xxlsad)
1) 0 profit B4 cost # revenue TS, A IT, £1&EH0 COST, FFIAAR—ESIEND profit;
2) BHIIT, AIA—ESFEA BAURFTERERAFTEII, FrIAREHALE,
3) AIERZEEHATEFHAERNLN, BMBREATNEEERTIE, LLNBEEAN
FRr ABDEREN T, X$th{189 TR/
MPIR AR & (by LI

1) FWBNKFNEEALRATHRZ—R, XEXBEEREEERS] REKE. THHEERF
EALESE

pail

~1
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2) Cost-efficiency analysis, HIHEERARAZEN T HBEAESLE, BNMEEFERSHBRATEX
RI#TEI, BRAEERX S ARITIEREFKERE,

ISR EER:  (by Vivian Zhou1996)

1) causual oversimplification, 0 productivity IERZBRE L.
2) gratuitous assumption, ~—7E invest LTI, TTHER THAS KX tech, TJREATINEE

WETREBM,
3) ATEH. invest hiF FEERELRBHFIE, REETH.
MR B  (by 208/ EEF)

1) RESME: ASHHEAETRFEHMEREZW, LAIRTARNMAELE TERESE,

2) Eimfi%k: EERRRIEEWATNE, ELRE, TRAT4AEFHEE. MAEER
ETSIHMERENE, F—RILFEASR? A—BAFR? i—%%27, mRfREFXN
o PUfkE, MAAEILETR?

3) AAREH: SIHXNRELFENMATREZLR, T—RHEBNEIIENZ EREBAEK.

4) ZHE— XPABLAFAS|HE, EARSIHE most powerful and advanced, %HF 1T Hfthik
B, TTRBIHMBPREN, BN AEES, FRAREFR?

MISRIZAYEEE:  (by SophiaSss)

1) SIANXMEERETERE FEAE, FUFE

2) BEHE SlHIREEAE, RINERSRESE! RKIBERSMEZIFRA, HAE
PEX Ry RITMPEN T EMNRE, FRENEVE’

3) REREMFIRS profits 77 XM EHBRRAXLERAFTES D cost IB? T—RAEMRE Ko
FEAR 7 FEME?

MRIRAAYERE:  (by Yoa /]\ Yoa)

1) ANEE assume FHA TR FIRFELZ E A4 technology investment, ER{RIEA valid

2) RREREW, BEERURAFTE typeindata EWE[DE, HAFTESRERIE, BAKEAR
=R E TR A

3) XRMIFA dollar EETHRBF ML REXS, FHEIEMME

4) FIMA BRI ARFRIRA SIS, all things are equal AY/a)

MARMHANER:  (by Enmmmmmmmm)

1) REREFA—TEESNGE. TEIESHNRIIEDS, cost HNIRS

2) AifEREIRS A, SIHFARBA—ERIESHE, LMTRASBEFLEBANATHTELS
REMEREIFHEA, MNEFA—ERERT, ISR RT TR

3) BIfFEREIRSE, U A—EENXIATEF, EAEE cost-benefit analysis, 15 EIX LR &K
=, AEIRAEE AR

MR ER:  (byemmmliao)

1) causal relationship between better IT and higher employee productivity is doubtful;
2) the assumption that higher employee productivity will lead to higher profit margins is unfounded (&

R KL INT 7/ TEFhTERM) ;
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3) cost-benefit analysis -> cost of the most advanced IT may offset or outweigh the benefits -> not
necessarily increase profit margin

MFIRENER:  (by BEMT)

1) FHERMNERNEEFIRE, BEHRERREI/A S A A T VE/K & S Im A £1
2) profit MIIREZEEHF X, technology T BEFHABEE RN A 5N
3) EBENREEGARARF, BFAEEARME

15. S~ S HIEALZ  (airline eliminate flights)
E:EESE)

=/~ P REFERK 20%, SEFVHMNAE LK. P RESEIIET 5 new flights HAth/A 5]
profit RGN PRI P ESAE TREEFMMSEMN . RLEBRSTE, sEiZERXEHEmYE.
(by KB/ NFEDNIHHES)

(]

V1: The business analyst write an email to his CEO:

The profit of Provincia Airline has decreased last year. At the same time, it expanded its operation. Also
oil price increased drastically in the beginning of the year. As some other airlines also faced the roaring
oil price and they were able to increase their profitability, the oil prices alone not the reason for the loss
in profits. The newly added 5 flights (expanded operation) should be responsible to loss in profits. In
order to return to profitability, we should eliminate new flights added earlier this year. (by

nevsaynev222)

V2: P Airline B9— business analyst 25 CEO § email, 1i#1E/A S EXER profit drop 7 20%+1F]! =ER
HHILNBEASIRKERN! SEEFIEILE expand operation 77 5 MNFfiZk! at the beginning of the year ji
MIEBEEEAYEK, 181 fuel expenditure thEEEERYHK! BIXFHAEER! Hfth competitor ZEXFFR Tk
increase profit 7WE! ArIX[a)@l—E H X F AL new flights BE! so FATELHHERAR! eliminate
XLEHAZ IR TE profit B E BRI  (By angelacheung)

V3: Provincia fi=/AE)AY CEO 1. KF/AE) profit decrease, EIRTH TR LK, Bl S RHEBA
EF, thBAEEE, ATHEINT —LE flights to 5 cities. B b E AR ZS /A )t B B & I A S A _E FHAY 3]
A, BHLLAFM profit 2% improve, FTRUBMNAESE P (WFETHRAERE. Eit, FATHEE
T T ROFBLE flights, FRIMFR{TN 1% eliminate FBLE flights,  (by BIEEY yy)

V4: —3R Airline 8§ analyst 51545 CEO, BN T—EBUEEXEIIBAIME . FEAEXFIXF airline A3
profits W& 20%, — A EBEAEVHN RSB WIRARXHIEL, EHEMTE 2SI HEIEX N
A, MEEP—LERSATALIT profits AIEK, FTRUAN LRARE—MERER. »—7HE, £F
NEFIET 5 MRTAIME%. SibEXLEINENMELESE profits TREMNERE, FrIAT—FEBUH
©11, A7 increase profits, (by chaaang)

V5: The profit of Provincia Airline has decreased last year. At the same time, it expanded itsoperation. Also

oil price increased drastically in the beginning of the year. As some other airlinesalso faced the roaring oil price
and they were able to increase their profitability, the oil prices alonenot the reason for the loss in profits. The
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newly added 5 flights (expanded operation) should beresponsible to loss in profits. In order to return to
profitability, we should eliminate new flightsadded earlier this year. (by it 7riX &)

V6: H—MRIZ/AF)A CEO A 1/A A profit TfE i 7 WA RE —NZ fuel cost increase — > #11E
T five flights &l b H fth/» 5]t [E)#¥F face fuel cost increase 3[a) @ 1B 2 F L/ F] profit improved BT [M 1%
fuel cost increase alone is not the reason for profit decline pff )X [a) B iZ 2 ZE new flights F Fr MBI E
eliminate new flights to improve profit (by curucma)

MRIRHAYEES:  (by alzn2765)

1) The CEO fails to establish the casual relationship between the decline in profit and adding flight.
The sequence of these two events, by itself, does not warrant the former caused the latter. There
are many potential factors that may cause the decline. For instance, .... Unless the CEO would rule
out all these possibilities, it is gratuitous to attribute the decline in profit to the adding flights in
some cities. Any attempt aiming to solve the problem of decline in profit must base on a
thorough investigation to gather data in order to narrow down and locate the actual cause of the
decline.

2) The CEO commits false analogy by equating Provincia Airline and other airlines. The
dissimilarities between the airlines may outweigh the similarities, thus making the comparison
less valid. It is possible that some other airlines were enjoying the oil compensation from the
governments, which were promoting their own national brand in airline industry, to offside the
effect of high oil price, while Provincia Airline was not enrolled to such compensation at all.

3) The CEO unfairly assumes that elimination of flights suffices to stop the decline in profit. If the
decline was caused by a combination of factors, such as..., some of which will still remain in the
future. A mere elimination of flights may have insignificant impact on the decline in profit.
Furthermore, the CEO also makes the assumption that elimination of flights is necessary to stop
the decline in profit. Common sense tells us there are many such possible factors as.... The CEO
must explain why none of them was available or why they all failed to achieve the same result.

1) FZHEEM: flight expansion & profit HAAIE—&KM4? B T EIEY KMETRERD .

2) iRl HAM/AF] increase their profitability, HiFEMIINREELTF, MEAELS, MEE=
pyri e A (NI

3) TAR¥EMRIR: Decrease flight expansion —E& i profit EF? RAMDMIIEE, o RS
overall cost, {2 revenue from these flights thZR#ER D,

MIRMEEE:  (by BZ A Vamtoria)

1) False Analogy: P fiE A S MEMME AT BERASTEE—H, L profits FEKMNAINGFZ
AABFEFHORSHIEMEEENT BN, compensate T HTAYIEK

2) MR IAA PMIE A KN —FR T IHN RE operation &L, AmmiEE Hfth
TREIEIN: HENFHHIM, SFAMERE

3) TRR: KHBRME (BWRAEEH LERAREET, BERRSTHENHHS)

MFIRHEMNER:  (by Fchillex)

1) F, TTsEHEMERE, S3 cost N, ALEXFHA
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2) WIEELHE, A& cost B profits g0,
3) BUEMZ AT RFELEF, FEHEBHEEAZSE.
IR MEMIE S (by starchoi)
1) false analogy: procia AT BREM AT BRA—1F, AFeektt, FURHEMAINERELIZA
SRAMTEE, MUASEXMER
2) eliminate fTBE o] BRI (FIZ A Sl EH M MR LR A, M — B FE
3) MMNMERFAEBELAXR
MRRENER:  (by IEE vy)
1) FELEHANATTRARSE, MAMMNEURMABASBERZIIEE, RRMAFHTAH
MIRF MBI\
2) EERMEAT flights TR, A, IMAREEE, HAEFMNAIX LML IEEF RKBAFER

WY,
WM EBER:  (bychaaang)

1) false analogy
2) BN SEEF profits TREXAWKIE
3) RMEERFEFEMEIIERA, TRBFESRA

MR AR (by EHEH)

1) TR P R ERILENRF — BT TGS, FH TR 30%, A 20%th REREH

2) revenue-cost=profit, /AT B F|ZF 4 revenue (K K) -cost(X),f1 P AT EE revenue(/)\)-
cost(:K)

3) fbA, BRSRAANGFH, AL KYLSHHFY,

MR ERE:  (by helenmikaka)

1) BMEIRFESX A cost = sunk cost (MK kH1, IREEFTA ect) THELAH

2) fHIRELL: HAhfE R E%EH marketing campaign, renovate A8, ARSI SE revenue 1
fn

3) ZEE long term benefits, #Ffnzk ol IA3H 5 market, N customer Y acknowledgement

MPIREMNER:  (by RS )

1) EIB{ERE: TAAS[FF the new flights #1 oil price FHZERER A4, &ZE S cost FRkHEZE

2) EEBREKER: IAA4 the new flights S5 cost EF, R—E, EHM cost-benefits N4, EH KT
HNHEMERZ S cost EH, EEW, EXFEREFEF

3) fEiRELL: HMhAS TR . BEEEIHMEE

HERE:  (by Clemencedever)

1) MEASA—H, FeE—mie
2) XEFMM&hA—ERILNEK EEN, F—ERFERERM, KiZ rule out HAth factor I+ B
balance 734,

MR EES:  (by BiE Ada)

ChaseDream GMAT {ESCR B4 %18 (2019/09/17 #2) ¥ 20199 H 23 H (PAGE45/87)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1351574-1-1.html
http://forum.chasedream.com/thread-1281281-1-1.html
http://forum.chasedream.com/thread-1281818-1-1.html
http://forum.chasedream.com/thread-1302651-1-1.html
https://forum.chasedream.com/thread-1305648-1-1.html
https://forum.chasedream.com/thread-1309768-1-1.html
https://forum.chasedream.com/thread-1318948-1-1.html
https://forum.chasedream.com/thread-1320930-1-1.html
https://forum.chasedream.com/thread-1324227-1-1.html

£ &8 2019/09/17 [a R ER IR (FF/ 1Rk 4R/ TEE/\R/EX)

1) eitheror choice, TJEEBEHTEERSHFE TR, LA FAMEN, REREW, ZXKH
2) insufficient evidence, FEEEAFLEMAR T, RSB NTMAKR, FRAURBNES, HIb
XANANFM& TR, BREEIR
3) BUBHTM&tA— TS, THRESMA—MBHEF, RIMILHNBUEREKRERR, THST
kOEAASTEN, #H—HHE profit
MR A B  (by rrrrubylu)
1) #ERAR. N LR EEMEAA—ELSBAETENER, EUREEMER, LRSS
TE RN
2) fEiRELL, HMhASARZHmN kg m, ~REP ATARZ,
3) EBA—EFN. EXREMALIEMERSTIAL? FogERES complain, EEEMWMEC
MEMLSE,
MISIRMHAIEEE:  (byiseasen)
1) gratuitous assumption, eliminate "4/l BJ BEIE AL AR A SZME, F—EBEBBIZHNF)E
2) allthings are equal, X/LRBFI WA—EBNRN, LMXJUREENRERANHX CIT

i
3) causal oversimplification 58 iR D sE R HIMVRE SEH, LTSN FHRIIEE

16. HR 2<ER
ENEEE)
8 fERT, BMESMRIHXT profit B9 -F, BRI profit Tk, EMERMTESHRT. Fblj

R T HEH revenue ANBE cover fi{[18Y salaries, ILZEAY R T do not have the same level of skills and
motivation as those used to attract. fff |} failures in HR department should account for. (by Vaneesa xun)

(]

The following appeared in a memorandum from the CEO of a consumer electronics manufacturing firm to the
head of the company's human resources department, who is responsible for hiring new employees:

"Eight years ago, our firm's profits were increasing with each new employee we added. We discovered that
each employee had the skills and motivation to generate more revenue for the firm than his or her salary cost
us. However, for the past two years, our profit margin has been falling, even though we have continued to add
employees. Thus, our newer employees are not generating enough revenue to justify their salaries. We must
not be hiring new employees with the same level of skills and motivation as those we used to attract. Clearly,
then, failures in the human resources department account for our falling profits."

HHIREANZERE:  (by USLeo)

1) FERTHEA—ERRTIEMMN, TTREIMBIREARL.
2) BMERIATIEMM, AR —ERIE HR 2B,

MSIRMMNER:  (by colaringzyq)
1) TRRIEJIEMNEFEEARRT, LB EEKFERERXR—HFNTEAPLERER F2RATHNE
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2) THEEATNBRERTT 2 EMMBE
3) FEHRME, RA—RAINBEGAETRE, RELAOBERERBRT, SRS
EIENE

MRRHANZREE:  (by ImLZET]TIT])

1) profit margin TEA—EERTITHAAKRSEN, Bk cost BRZEY, REMRIMA =R &
BEWEE, HFEBRABARRTTIESN, SWHEBENEREFBUGEIEHIRRNE.

2) HIEABERA feel BATINE — M HRMILIENR? #£%F soild evidence AYIFH TAREE R T
A9 skill #1 motivation &Y . M HE & THY skill F1 motivation /A EAIH profit margin X &
e’

MR HEERE:  (by KT F)

1) \ERAI, HEARAZ, FEATFREINIRE

2) BRT RIS, EFEFZATNIRIMNIEERSH falling profit, NEPLLMERRRA. £~

ERRETRE (SRMEMLER D), NBLL IR taste T, BRIBNEI. ZHFEEM
=

3) XN ERARBHMELE T, FABBEHRZ the director feel -, Fptit EWMBHNERZER
EHEIREZFEB IR

4) ZEERAREE, BRAANTI—EEBEARTL, BRURBRERANRAINFKENESHIKRKER
TERtTEESBEAFAAEMMMEFE T

MR ERE:  (byfeilal)
1) EEE b+ AHKLL, 8 FRIFIEMERNEIEL, AL, XBFEIIZIELm, FTHW, 5
A FE,

2) B—HEHEE, profits THEFRZATEMNER, profits MXBUAN, 1 cost M, XBEFE
FIHHNE, oTEBFHAFTERERXE TR cost N,

3) WEMAHRIASHRE, FARERSEAMERAFRI? MREER T EEMAAT, TR
NERKRTREBALREBRENE, MRATERIBMT, HEM, R cost, XEHS
0 profit, TXLEEARZE HR (7], AEFEEETIEHREER

MSIRMEAYEEL:  (by Sparrowfong)

1) FRIM profits FEEEEARXR, RELFINNEERZW,
2) I\EXRMRINARRTIMEFNREKSXHE,
3) AEEIL HR TERE AX/NATARLE hr IXANERTE B HAbER A9 performance hZE % &,

MR ERE:  (by stepheniezyx)

1) gratuitous assmption: director “felt” X8, XA RITENIALE, FMARELE felt ZH new
employee FY3E

2) ZBME: /AT profit NEERZJEREAY, suchas competition, obsolete technology

3) REELIE new employees, BfIZIRITE T, old employees K AMEMEIABEES =, TR EIEREE
old employees JRA_E B, 3R T B employees BE{ARY productivity, resulting in falling profits.

MAIRAEAEEE:  (by Lunafang)
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1) ZEEER. \NFHURFINERARTEELH T EEELLR
2) BIRRGEHARBEIE R

MIRHERREE:  (by Luoyf)

1) allthings are equal (BRZEMLFHRTRELL/\FRIZRE)
2) causal simplification (REASIHEE, THREAIEBHEE, SBRILAREEAERKEE)
3) false analogy (ARENEXPXANT, Ao AEFANRAERILERHR T, MENLLUFHIZEZ TR

—HNEE)
MR B  (by 2 G770)

1) 8 FRAFTHRIEME, FURELFTARETUSHANMENRE, SEAIFETE,

2) A—EHRERAIBAIANER, LURERASVEERY, KELE SBANFAHMEX
XK B SR F)E TRE.

3) itP: BMERURERIRATIHNER, tA—EEEAHRNEE, EARTIHBEAEAREKES
oJBE Tk, FrURATLTEIBEIEESLVMAT, MEWITREEZEERAFNRATIARXEAS, M
ETEFREF AT,

WRREANER:  (byLAYIRE)

1) manufacture department X8 AW A FIL A, EH0 productivity, BT 2 AIIIZE # competitor

K5IET, BRNMHNEERSFFTREAKRT, FFUSBEMERE

2) CEO R EMf manufacturedepartment {4 head —@E 38, REHB/ head AL feel, ;%H LFrEIE
UEEUERAZ & 5 human resource department 21 B A R UE5F 74 SBUA 51 25 T FE

MR ERE:  (by gtbingxiu)

1) BEAREHR —RIINERE. SEMAANTIEERFAGERE, FIMITEERE.

2) FHERBIFHFDZIMAAS, NiEEZEZERAMNNGE. AAZER 8 FRIREL I
K, REUREERT, FHNEREERN.

3) BEMNASIAEBH strategy FIEIER T EH MW profit BHE =

4) |HEIRESFRAE T REIE N FTHOERR

17. BREFE A% (22R)

(4B 5#]

—NEREEFRRER, QEEEFREERANANTUHRRAANS, TSR FERR
BB AR UL WBEE, RN BRRS, FEGRMZET.  (by Wanutoos)

P motorcycle manufacture f§—-> memo.iit P O] |)i&B1d streaming production #1 improve efficiency 125
profit. BT P BENERIT, — 2 luxury motorcycle, B — & standard. Luxury &£ handmade B [YU3T&K
AemBEMARS, standard EVlssBaNLE, FrIAR RIS ES. BTN 1% cease production of
luxury cars. (by N2 & yu)

(%]
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BIFEST: TRRTFEEMDRRA, FTEXHJZET luxury line & convert to standard OR cease the luxury
line,

V1. BRI A ERJLE—H, MR TiUE. — Cheif Executive Officer Z£ memo L1RILIE, E 4

luxury motorcycles ZEZ more cost and time to produce, Z %38 luxury production line convert to standard
production line, A AE{EL24< improve efficiency and increase profits. (by 2 51°)

V2: motorcycle £ ATBRRESESHER, MNMESHE INMEBERFLETLZL, — & luxury,
—ANE standard, 4= luxury motorcycle BB B HY parts, 1 longer time to produce, EAHZEFTHY;

4 = standard motorcycle fi /K& EB A, FIIAFEMNEER, mMEBGEER. I, EER
RAZBUH luxury B9ERE =4 il baj(l_ﬁjz’“’“_,-,_\ standard motorcycle FJ4E /=4, XFET] IR S 4 7~
/R, NmiREFE. (by cunzhang2016)

V3: X motorcycle company 2125 A profits. REMREBELETLL, —FE luxury motorcycles
s, —% R standard motorcycles H %%, the author 13 luxury motorcycles 4 =2 A9 Z44F cost
fR%, Lt standard motorcycles 474 Ff9%, M H luxury motorcycles #82 FF TR, HALbiER
standard motorcycles &4 =42 BHa1ZHE M. Frld the author 58 iZ3E luxury motorcycles 4 =4 &
¥4, #pk standard motorcycles 4 =%, (by L sEIIA)

V4 FJTZIERGE streaming R A4 = KRS FE . 1ZBEEE4E~/AF)H two production lines, F
T %4 7= luxury motorcycles, but the production requires more expensive material and longer time; F/18%
A% (robot) 4 standard motorcycles, . /A E)¥F cease LA 4 in order to produce a great
number of motorcycles more efficiently and get more profits.

V5. AWA Z )2 Motorcycles Company Z 3k F 4 production line, —## luxury motorcycles —#f
standard motorcycles, IZE manager 82 increase profits, A cut 32 luxury production line, K HEFE
worker made by hand, FHELE: K%, standard motorcycles ## L4 =, FUAKE efficient, FrIEIR[R
3 luxury B9 production line 33 second standard production line 3g increase profits,  (by mxm625)

D= MNEFEREMNT R, MBS E KIREIR: Our company has two lines right the moment,

one is luxury motorcycle line, which needs expensive parts and is produced by hands. Another one is robotic
xxxx(iIXME5 T) line for standard models. We should replace the luxury motorcycle line with a second
robotic line in order to increase productivity and thereby increase our profit. (by #Fr—/f)

V7: A prestige motorcycle producer wants to improve profits, so it decided to replace the luxury motorcycle

with the standard motorcycle assembly because the luxury parts are expensive and not efficient. The CEO
thinks by doing so, the profit will increase. (by ;&4 #3})

V8: —ANEEFEE/A T4 manager Bl CEO i, ASIHMANL 43 B4 luxury motorcycles
standard motorcycles, luxury F/N = EREF TAERENMBAEREMNEREGHHL S, M standard B2
robotic assembly line £ =y X BT X R, FrIXFRATNIZAFF luxury motorcycles FHIEARA T thelU sl
robotic 4 F=RYARF, &R = standard motorcycles XA {1H] profit = increase, (by FTEEZ L ¥ T
_)

%%IEE\E%:

1) EREBRE £FHELARRERFELD, FHNSHENFEALA—ELEEN DHENFIES, TR
UE#RHAY standard line MEHHEMNETEHESHIL,
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2) ARXAR RTRSFEXERESIIN, EXER: 1) dE3E, — Mo FEHAS
MEGH IERRERSNSRUUZERN, REMMHEE, BT EREZFE,
2) HERIER, THEEFEAELBERL F.

3) EMFIMmAH robot o DUBMNELY, BF TR LSBT B VAT REELSHH L

AN

=
WA R (by 4.20.6.01)

4) FE=UIN-BIA. cost IR, {BRAHIE price FISHE VT .
5) FmB—, ROTHREFEN. T—ADNEERNTMRIER.
6) FMAZIRERIANEEAN, ERTHBIHEAD.

IR ERE:  (by brandy dy)

1) SRERPEAN=HOFENZ D, ROEE— luxury BFTERE— standard 895 L1,
standard HEWNMR R A —ZEZHEIRALL A EERAIFIE .

2) REXZEHMAR. (tBEREESZRER luxury, E A luxury IR Z4514Z standard )% F
B, FSEREXEBHES, M standard HHIHTERBIRA, JIENHEESSEEIT T K,
HASHREESHIIEM.

MSRIREANER: (by Mandy66)

1) efficiency Fl profit X EEZEXR, TUHIXRS, BEREATEZEESTY, BHEMLAY
&, XHf profit h ARSIEHN
2) allthings equal. }REE TR ZETIH AR, consumer base R[E], MRMET £k, FEXRH
EHBRERASIXNMINET, MEHRT, FERERIEET
3) profit £ revenue I1F cost Hx, HEBEFLXSHHREE, A — BN E IKEEIH
REHTEER
MR B (by 3—IW)

1) gratuitous assumption: cost>revenue

2) weak analogy: &% S 4 FREL NG XTEERY
MR AR B (by duanran1203)

1) TinfRik
2) HRER
3) BRI

MSIRMEAYEEE:  (by Sevenzerozero)

1) FEEERENTESHEZRTEFRER
2) FRELNTHELMAM, RAXT
3) MF—FL%, ZA—FEREENEAS.

MR ERR:  (by ophiuchus93)
1) CEO Ri% 7Y cost AT, XFIRE revenue, FrlYU cost |EA—ERT profit 1Rt
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2) CEO X1 model NEHEZE L/, R luxury E ¥ H account for a higher percentage of
sales, BUH luxury, JEBRESEHELZRENFBERX, AT revenue BE(R.

3) IRIMTSEEM. LEIESARSEFN models I 11HY skill sets B RA—#HE, FrAXFTiIEE
more training, [EIE, machine B AZ2 0] M HZE# 4 7= standard models £ 25 E additional
costs?

MIRRMEAER: (by HEZLFEH )

1) ZBIAE™ luxury B T AT 88 AR % robotic 9 machine, EIF T AN X EH N, mEREZIIH
REFHREHNA—EBZHY, BRFAEXRZAEEFEERE. mEZ)IR TAIAE,
competitor B BEERIE 5 T T Z

2) FHEBEMHAEREFEWRMAIA luxury 5. MRRBER, REFXNT=H, BRSRGUE
standard X AL 77

3) 180 profit IXH HIAY T % blablabla Z 2KAY

MR ERE:  (by skyoceantea)

1) ANAREH: convert (IR A T8RS, MMAZ increase profit
2) FTimfRi%: FimfRi standard line BYFITEELE luxury /&, MESHEETAK, E AR luxury By
profit margin RS, HHETAILLBIAMIE, A4 cease luxury production line FLAE S T UM 7 A
)£ Z portion of sales, JFHEARAIE
3) BB EEIEEE R FHIIT T or non-cost impact, 54172 5] well known for luxury
products, luxury product & loyal customers Z%
4) demand/supply Ti¥%: {RIGINT =&, BRMR demand ZFASE, MAKREZAHE, profith
FERE
IR EANER:  (by CrazyBoi)
1) luxury motorcycles FI{ERAS, EEEEY, EME, profit margin X, {REREEIESIFIE
MAREMNERHEELIELFE,
2) 2% production line JEFER B, SIHEZSHVBAMTARN, F—E TN offset,
3) REMMHAEZLE, THETHTERNE, SHIESKEL—BITEEXZTEGENBER,,
AP IXZE A production size, R—EE#BERE.
PR (by mixueee)
1) EBINFEE NG E, LEWEHRALENTY, IERBEAEHEFHNERSE
2) EMEIT, BEREZSE (AN, &’E) 7
3) PI%%; Targeting Customer 2R—#¥09, &4 T HAERMNEREXRIEZNXIMARLER
3]

18. =1 1444 (SmartPro)
RS

SmartPro accounting software. (by Sissi W)

(]
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The following appeared in a memorandum to a team developing accounting software for SmartPro Software,
Inc.:

"Currently, more professional accountants use SmartPro accounting software than any other brand. However,
in the market for personal accounting software for non-professionals to use in preparing their income tax
returns, many of our competitors are outselling us. In surveys, our professional customers repeatedly say that
they have chosen SmartPro Software because our most sophisticated software products include more
advanced special features than competing brands. Therefore, the most effective way for us to increase sales
of our personal accounting software for home users would clearly be to add the advanced special features
that our professional software products currently offer." (by stephycez)

One momendum to SmartPro accounting software company:

SmartPro has greater sales in its professional accounting sofware than other companyies, but the sales of non-
professional accounting software for personal users are lower than those of other companies. In surveys, they
found that their professional users frequently say that they choose SmartPro's software because it has more
advanced accounting features. So the most effective way to increase the sales of SmartPro's personal
accounting software is to add the specific advanced features that professional users like. (by dreamhh)

SX B

1. BRI EVHAMRKERFANERAE. SmartPro FEWATHBERATEELHEAE
3K, the fact that competitor's product is more popular with home user may contribute to the good
user experience, integrated function, or beautiful user interface.

2. ELiRBRIE: IESRINEENZE home user NI FHFE—ERIRSIHEN? Home user TJREE A1)
BERZ, BIENMEEZFERAER SmartPro B9~ M.
3. ARXR: RSHEEMNERNLEEY KERME, Lo ERFRMENESE, MERZTIHr

O &8
AASF o

SRR AL ERE:  (by UTADA HIKARU)
1) $EiRZEtE, T A A0 home users X 7= Fh KA E

2) EAE, mEHBTRERIEERE, BFEFEE, XA suevey RTTLE
3) ITFikin, ERERESIEFEEMNTIE B0 special features A —E 2 & effective £

MR ERE:  (by xiaocindy750)

1) HTA£it (professionals) AZFT non-professional personal, RNEIEFHNAE segment IR IR
&

2) survey results RE[{5, FAFFAFIE sample EARERKM, RAETIHE biased, M H LS ELR
AHEEZTVHEE, EEREHBEAENE TV SIT

3) advanced add on features ZE Z M <it (professionals) EBSZF|¥RIMAZTF 7 non-professional
personal X, A AF segments B HKA—HE

MFIRMHNER:  (by the-Who)

1) H professional B P K RIERE general IR FEE KR 1TILTEEY X
2) survey O{EEHBFEIL
3) gains=UES-F A XAFIE K advanced special features /= g 945 N A O] BE i8I 2 fE B EIHREK,
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MR A EEE . (by kelly4028)
1) XA features RA—E =K nonprofessional fg %, B AAMEMIRE, TRBMNEMRER
HY g IR

2) EETILXL features BRAKR®, BHRELA—ESENKGE. 2EMEEILT
MFREN B (by FIF3F )

1) ¥EINAXE LA gap #FE{RIR T professional-personal £ 5K E4E[E

2) survey XEEEHARED convincing

3) RENFRESHEREUMTFRES
PR B (by bringil)

1) False analogy, professionals and nonprofessionals are two different target groups, thus not
comparable when it comes to strategy making for a different groups;

2) BEBIEIN—LT IR features TTREFAB A TEZTUERE, MRERIFHREN TA HIFHEK
TR,

3) 0 sales EHRE TIETTAMAY, EL40 behavioural analysis, interface improvement etc. B3 #h
REIENN features FFA—EILFIRIEIR,

MIIRENER:  (by )&M)

1) EWALHIEZWALEERE, FZFLALTTEETLE handle X AFixAITIEE;
2) EWALTHMIFEZVALTHERAE, SwmHENIEZLALTRSINARBEK, mEREAESENL
X, R=Rehts, Kb TR,

19. =14 74 (auto dealership) (2 2X)

(XA xE]

PREAFLHFELERANARKRELCTLESE, NMEBRNEM T ZEE, ZEFMLTBFHEER
5. _BERMNEMTTEEBERY, HEAT., ALERSTEMECTEERY, EAAIEKS]
HEXMEX, FTERREFLRRER®E. (bybeyondleeelaine)

HArFE: — manager Ui, 8176 BH7E newspaper. show room 37T luxury model B9 2, ZER A
MRSHEEIFS, 1 BMITE show room FY5KT inexpensive model A/ E LR BAFHIZR, FTIA
BEWINEE R38R luxury model 972 (by feiyu dd)

(%]

V1: The business manager of a local auto dealership recommended the following in a memo to the

dealership’s owners:

"During the month of June, when we advertised our luxury automobile models in the local newspapers and
placed them in prominent positions on our lot and in our showroom, combined sales for both luxury models
and our more inexpensive models reached the highest point for the year. In February, when we focused our
advertisements on our inexpensive models and featured them on our lot and in our showroom, overall sales
were lower. Clearly, if we want to maximize our profits, we need to put our luxury line front and center in a
more prominent position, year-round. The luxury line clearly attracts potential consumers who, once they set
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foot on our auto lot, purchase a wide variety of automobiles that generate revenue for this dealership." (by
laku112)

V2: AWA EZ| automobile dealership, June %5 luxury models ¥ 43f put luxury models front 5% 7
highest sales for both luxury and inexpensive models; February #5 inexpensive models 3T 4 sales "%, P
A T IR E profit iZi% put luxury mobiles front, year-round, Moreover, 3 luxury B £ )% wide
varieties of models, (by CherylZ)

V3: —/> memo: ¥ auto dealership X1 6 B2 {13E luxury auto models {7 showplace B[],
luxury auto sales reach the highest point of the year; X kI, Tk 2 B (I"HE, RIEMER—%
6 BZEHEA) , 3 inexpensive auto models FIZEH 8], inexpensive auto sales 358 &L EH ZEiRpE{R
7. Bt X memo AT EF EREE, EHEIUSIE luxury auto model ETERG TR, KRtz
SN, AT ERAAFNE, RELEHEEEOIMIE luxury auto sales |, XK SiHE A RIE L LA,

V4. —STREMMNE, FoiRTE July BITR luxury lines TERAR EFT7 & FH4& luxury lines R7E/E B AR
B3t 77 %15 both luxury lines and inexpensive lines fY§HE EF 7T . (EEE_BMNEE, XK
inexpensive lines 7L /R B RIRNUBHH#HT SHENRE, HETET (7)) . BHEXME
manager S H 4R 4L luxury lines BEZEAEREERMMNERRSHE. RIRXFHMNERZE A
luxury lines By EEH BE S1 L a variety of automobiles. (by Airbuff)

V5. —NANEIELE 6 B RE luxury automobile models FIZEIRZEMM 4, L prominent position F1{t+
LABRRARBEER? X B sales AR T £F&KS. AF 2 BT inexpensive models, iy
wE (FIRTEABMER) . AFEM 2 ArY sales tE 6 ARIE. FTlAIX A manager 15 5 7 max profits,
RiZ3E luxury line put front 3F center 7 prominent position, E AXFERERSBAER S, WMIEER S
B, #EX luxury HEINEXEFHEEFEN=@NES. (BRIERNFERERBE)  (by

alisonorz)

MR BIE R

1) 6 B4 Luxury auto sales JZIE O] §E 2 exception, memo Y sample size K/NANEE justify the
universal effectiveness of the strategy,

2) inexpensive auto sales RAFZH EFWHAIFE L, BEAZE KM, E change to focus on luxury auto
sales fYTE, RAFIHE revenue THES, BREEND, RASBGRITHMTEREERRRFIET .

3) BmEFNTHERERN, TEmE P HRNFEERMIFT inexpensive sales FIFITEX,
FTIAZE research FREIREZ L EmE S, BHREDBENFE, FREEHKE.

SZHEE: (by Dorothyni hemmy)

1) BATSFEZE, profitth EFT, {BEIXA profit /NEE simply attributed to the
advertisement, tiFEEH. REJHABSHEN IR KNS EFEREEE—PMHNERAK
SRttt K. (FEXER)

2) RMEFDEN EFRHTE5IRM, BhiFEMMELLRT, inexpensive models F9{E B I 1&K S|
ThE (EA)

3) {XEANAREIRLAAR T HAB, BoEMNEBERE, € inexpensive models FI7EFHEIE
i, HEFES.

4) ZHMANARRBERARE, REEXTLLE.

5) HFROTREAT revenue
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6) 7ERE T HEMERKARBHAIFHIBFE, FEEZREZEA luxury models 4 FFT R
IR EES:  (by HaibrarAi sY)

1) EERLEBNFENHE LIRS profit
2) ZEZFILKAM budget, REIXRNTEMINEE ABF XK luxury F—EEEREA
3) 1E5 customer services F1{R 7 0] )] keep customer retention rate. LXK UG tHEXFLESIRS

profit
MRIREANER:  (by GMAT-cracker)

1) False analogy: Sales in June and sales in Feb is not comparable.
2) gratuitous assumption: the higher sales do not necessirily lead to high profit.
3) ignore the demand of the potential customer.

MR HEOERS:  (by Hasii)

1) BfjE), XBMZREERAA—F, ARERERESH, EHXERE, —ARE
2) A, FREABZRREESRME profit, TTREEFEARNE, WEEAMERERTAHN

MR ER:  (by Hannahzzz)

1) A, BEUABMERESRENET, 2—MEYNET, KARKEEXE, —AMHRSAFtH
EERE, AFREEMWINK

2) 2Fr £ EBHER, BASILERERSRIIBE— 3 luxury cars By dealer, FLAS
RRANTXILEETNET, MBEE target market XIR/\, =FEIKA] lose significant

market, and profit
IR EES:  (by Sarohere)

1) XA EREHERTERERENMTT? EENBNE TERARHR

2) REMWFZAFEAZHEEEA

3) luxury AN A SEMHET, RHEHFHEN M, luxury 2SHEMBERAN, EEFERMR
H profit

B R

iR

20. B 55
(£ Az#]

X FASIR—MEEERE, WRIAEAMEERRRRE. RREENITIEZ —ZRAVRN,
BIARARAUFERNGRR. WETH EXMIAILEIRXNEE, X FOSEREEMNNER=
MG EEHAR R TT# grocery, XMHF—ERERT . MA F SFHFIBRIEBEALTML. (by =
)

(%]

V1: Firness Club, A manager at the xxx gym (a fitness chain - three locations in a medium size city), wrote a

memo to the owner, that based on a recent survey, the club members showed a high interest in eating
healthier. The manager wrote that "eating healthy" means eating organic food, which was planted with
restricted use of certain pesticides and fertilizers in farming. The manager claims that the city is ready to have
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an organic store, and it is the best time to open one before any other competitors (national chains) coming
into the market. So, he suggests to expand the three gyms and open organic grocery stores immediately. By
doing so, the manager believes that the company will boost their profit than the recent years. (by

aril_norran)

V2: Foster Health B SHAINL T H BT, B 34 gym ED{. manager HERERSHIEWF, HA(IHE
TIEZE, 3B customers XFT eat healthy /RE ] (A recent survey to our customers indicates that there
is increasing interest in eating healthier. ) , T eat healthy B§{RE XK—E F T\HEL & organic food grocery

(And one way to eat healthier is eating organic food. currently) . BBENZWH X B XFHEHYERE, hxt
BIWETER gym #8395, B3z— organic [X (expand out three fitness gym to include organic food
grocery at each station) , 7E national chains ABFZ Bt 5 THH. (B=FNMEEM{169 gym B9 profit L)1
FEAKEF. ) (by cecets)

V3: —PEHZ=F gyms Y fitness /A T HZIEE 4 company owner i I — PMABAIMBEANICE2EES
RAEINE, MIZEREN—MARXMEIZBEVLARMERY) . basedon the survey, TANXMETE
ZARTFEFE—RXMEV RN B store (IUFTMEEREIT) » FTRUXANA S RIZFRE 0
NENXANT, FFHZEEF international chain #3RIXANTHZ AT, BIWASIEY 5Kk=5% gyms IR,
HRIEEBIIA—I[8] food store, XAFRET] N increase profits (which EE—FxFLLT) (by
amberyc)

V4: BE— fitness gym chain {3 business manager 5 —> memo: According to a survey of our
customer, people are interested in eating healthier. One way of eating healthier is eating organic food. Since
we do not have any organic food grocery in our city yet. So we need to take this opportunity before the
national chain comes in. | suggest to open organic food stand in all our three fitness gyms. This will increase
our profit BB EHL (by JPMChaser)

V5. (B3 BB RE—IMHEFRNNE B —NASBZNMEYMAEEIE, business manager H R/
ERFHMTINEATREECSERERE—L, Pl business manager IRI/A S ERNIZEFRENEET
EEEIMNE—NREFEVRYATNEE. EAXNMNEEMBEINXBEALENRSNEE, Bl
AXB—DEEHFHEYL, TR0 57 H Ak SR EX M TS T B © s KR8
B FREGBNZE@ER.  (by lcylollipop)

V6: — fitness center , ZE—]> medium size city, §H =%, —-]> survey indicates that their costomer have a
high level interest in eating healther. A way to eating healther is by eating organic food. manager think they
should an open orgainc granite at each location. (by fi]1%)

V7: From a memo of a manager in a Fitness company: A recent survey of our customers indicates that most
people are interested in eating healthier. Organic food is food without chemical... bulabulabula. Based on the
survey, our city is ready to support organic grocery stores. | recommended that our company expands a
section of an organic store in each fitness center every location, before national chains come into the city. So
our company can increase benefits which have remained stable in the past few years. (by Mia2018)

HHRE S EBEK:  (by xirui0209)

1) EERERNBEMAEFT —ERZEIR S
2) BARIEEFAEEE—RENRRE, BARASTMNNT R AAERUAEEZEIEE
3) B UENEIET PULAZAEYIR L sEE N profit
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SEZBRK: (byctel1231 pammy0926 gallomania)

1) organic food HEATE D FEME, A 7T HELFRNZFANEE

2) Survey [o)#, BAEUEE

3) MiRES: BENBRAIMZENR &

4) Cost-revenue: = MEHFEHAENER ALK, LHEZINZEEATHAEANELT. Bl
FFiX A% thE eliminate I % Ak 5 BRI G,

5) EFETRAENERE ABREENARZEEEEREN, FIUEEEFNSBEEIENR
Mo XMRETURF—T. BAZBIREREESEHOATECZENRR. CEREARE
HAE, BHEVINSGSEANL)

MRS EEEE.  (by tomo49)

1) doubtful survey

2) analogy, nationalchains WEE %, KNFEHATYH, LERRLSAELZTH, gym TRRTLE
LR long term profits

3) all conditions remain the same

WRRENIER:  (by J2E)

1) T&EIEZE: 3T customer show high interest in eating heathier.
2) AABL: TTHE expansion FRAKE .
3) fHiIRRIR: BEROTIBRRNAST grocery store KR A,

MR EEE:  (byaril_norran)

Ul

1) survey SEEH jB)&

2) cost-benefit analysis % B i

3) if the city really has the capacity to have the store

4) each location may have different level of lifestyle, or perspective of organic store
)

eating healthy" may not exclusively mean "organic food", it might also be "eating in balance" as well
MINIREREES:  (by cecets)

1) survey B9 credibility
2) Future conditions may change after competitors come

3) HARLERPEMNEMFE
WY EBERE:  (by littlebonnie)

1) HARE

2) HEARRERFRM

3) gratuitous assumption it FF organic grocery BiL&E increase profits (/57— Customer iR AR S E
WERER, . - )

IR ER:  (by JPMChaser)

1) eating heathy R%T- eating organic th o] A HMh 777k LL NS iz iRk /B8, B oMk o
£, HEDCHIRR G EBIRE
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2) IFEHRARY REENEFAIREKBMITHER 2RIFNERRETFREMAZEAST

WHAONED?
3) ERSFULIARRBETERELEIRS er WER? SASEREEREFRK
4) FAEVIRMBHEEE expertise? ¥RABIBEE « o o o o

5) EAMBEERASAREFRHRRTREAES, WIS offset LA KIEHN profit
6) YNSRAB/ organic food chain (257 Y Db F1 whole foods 9] F) RAXHENT B4 BEER
BETW, EMEMR REFEF. BHHMEXLE KAFRNEAWERZE liquidiate?

MR ER:  (by gladtoseeu)

1) questionable survey FEAR/\ FEAEBERF M
2) wEXHMEE, FMEF T XEVIRENKE, TJEZFNF RN
3) AAREH, FLUAFMBALLE

MISRIZEEYERR:  (by KKKKKateee)

1) survey B
2) TimlRiE, ABEM—EHY
3) ATBE &%

MISIZAYEEE:  (by gmat700xixi)

1) organic good K&, TJRER AL
2) kgym XEREMKRZEZRE A workout FIBHEFE, ARKERASIERIA section

MR EEE:  (by leylollipop)

1) IZBHRYRZ eat healthy FIER P —FA R B ARAGIMNERRIE R, BV BRBRAGSEHININE
MNEFPSMNXLEFEME™ S (FEILEHFHNESE, BUNETERS, MERBEANTRE
%)

2) BAVFRBEMEAAIESASEKRIMATHIE, BES MithS AL RIFMIH R ZERKIFH
XHEFERRETIT, BAMTLEEE RE—  survey result BRI E move aggresively 2~
BB, RN ZEAHTEENAESHEEHEZFERTRAE, EXAERSHERMRK.

3) YVESERTHEEN, EXENFIHARASHIFEAIIMEEZR KTV IEE E2EN
B EME TUEEERTF—MRIEER AT BAREEE LR profitability. R BFK(TxEE
ARIEREEEVI R ST RIEREEES TRAYT EX M EEMSBNFESI, BKiz
EFTIBMA T T semin St profit (TIETUNNEE B ABARZAHERR)

MR A EES:  (by akinao)

1) &S77 grocery section U5 O] RE organic XUE L,
2) SEAMCHRENENL, BEEHTLTESHRGERT R
3) Cost benefit FE .,

MR EES:  (by MandyFeeling)

1) insufficient sample: survey IHZE R AEE fitness IIIE, HAEITEBREZIZEVIRME, BH
AR A—ET
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2) rosy prediction: BIfFIAER, city i—ESHABVRAEEFELD? hiFLEEEYVIR M~
B, 0] 58 MBI X R sl & i O 1
3) oversimplification: %7 31T cost-benefit analysis, expand this section o] gE A B

MR HAEEE:  (by JIX)

1) FEMITETTR
2) REABHRSR-) BENZIMLEM
3) EHYIRM-) BN (R

MISRIZA B (by huyang0908)

1) #ERFEZ-EEEAFRTEARBIMTNER

2) AREXR-MIEXBIRETPHTELARTF T, HURRILMANSERMERE? HWXEE
717 YR ESTE’ SAEFWAR.

3) ERTHE-ZHNRARANET—EEET. FURRBLERIMSBERK.

MR ER:  (by katiekyx99)

1) PERFEEANEBIEXS A%

2) FIBHEETHYIR M section ARMBHEASFIZ AR, FRUEINN USRS FXHES R
NED, NinE HbfE S B REIREMRRRRHNTR

3) ATEH

21. 2T (bus fare)
(£ B &EE]

IR EMIL: RARAKTHAS, FUETEE, BRI cty RER D JLANFEDA] bus routes, {HEXS
(HBEERIREHRBVENRRENME? AAKHFET) NMEMARENFIZE, REESF service 1Fia,
Fr A E 2R S Fr B A9 bus fares,  (by Cheelo)

(]

V1: ¥ bussystem AAREH, bus fares are not high enough to cover the cost, IF7E cut less profitable
bus routes frequency, eliminate 7 —XE routes, in order to contain cost, {B2iX#¥ hurt all the
passengers, reductions in services =it % J- 3%k access to desired destination, If the trend continues, the
bus system may be shut down altogether, therefore most of the transit passenger will have no affordable
transportation mode. So for the best interest of the public, bus fares should be raised in order to provide
sufficient financing of keeping current route. (by miss.mel)

V2! FTERIERW = B A— bus system cannot use its profit to cover its cost, therefore it's planning
to reduce some less profitable routes, and some of them will be eliminated. #Af5 X% this reduction
will not benefit B ASF0HH —LE riders who are less accessible to areas without public transport
methods. Fx#& X< 52 entire bus system be shut down. B IASCEE Y in order to remain profit, bus
system should increase bus fares on all routes rather than shut down some less profitable route, so that
it can get extra fund to maintain the frequency of bus and quality of bus service to meet most riders'
interest. (by Rockstop)
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V3: The bus system has been losing money due to low bus fares. The city has been reduced budget for routes

that are less busy. Ff ML 4F riders BEAREFT{EFZE, MHE—H cut X% soon Ff G { bus routes i<

%A T . Proposed to increase bus fares for all bus routes in order to help funding and improve bus services.
(by lasallefox)

V4. The editorial: The current bus fares are too low, and some of the unprofitable routes are decreased in
order to save cost. The bus system will gradually close most of the routes and finally shut down. Then, there
will be no affordable way of transport for the public; Thus, it will be beneficial to most passengers if we raise
the fares, because we could have sufficient funding for the maintenance of the bus system as well as the

quality of service. (BRIREEEIZEXAZ T, KEBAEMEXNIZE—HH) (by &1 KSHiF)
IR ERS:  (by nmystrn)

1) &2 bus system —FF4h cut routes BEER AANRE L, FFAASBREBIHOBHE—H cut TEE
Z|HEEE S bus system #P cut 5T, MESEWTFEHNIEET . (EFEIHEN too tRif that KK
EI)- 28

2) {EZEHBLE less profitable routes 25 unaccessible, FFH AMHEITEISHE M. RAMLERLERE
FPLEAR SRS A FPLERR M A A S F M, BRLERL S less profitable B2 E AFREIANLD, Frid
2 X R4 B9 A 2 minority, 3€ main routes B A& majority, K& R mainroutes BN, 1
MELERXZEAARSH cutroutes £, EERERBREA. RMEEERINAKENITRISXSET
BAER A ERE,

3) EFBRIWATERAEKN, MELRREES, REWMTEHBRSXEENI. EFRETFHEEN
MRE—MKE, LRLEERENTELRENTHANTSMHE RS HANTR. REN
HhEZE A 2 reasonable X fair, BATTEESEHFHNANFIFEAR cost, BENIZELEERN—T]
PIRIN BRI E TR EEZ.

MARENER:  (by &F)
1) BREEHA—EEFH, YR T AT AEEM bus 7

2) routes k7 JLEAZFT bus & shutdown, TJEERIHY route R B FIFHITEIETT
3) BEMBRABA—EHENABE, WiFHRZAFSERELT, AR TERKGEH DT
SRR ERS:  (by Allisonic)
1) increase bus fare for all 2444 7 K ZE AN FI 2 RRIEDEABFIZE, T bus system X &£ Public
resources, XAMEBEARZATEHLSFIZA;
2) REERUFALEE A9 AARZ highly senstive to price, 5 F 1R B HAAIZZIBE T o] IR A H I switch,
ELARERIERS TEN, AXBESKRE.
WG MR & (by porguel)
1) FRBRVPAERREERESBUBX &K, (EBEEC YY Y assumption, JEANRERLD T ZEM
IR cover TH—EARFEX MR, -
2) ZEEEIRESENHNNE. T—REZMNEASENEARALAET, A REAFSMAEL K.
3) WM RZEANFEREFZFDEANFE, AF,
4) TTPBHEHMBIRVERRN N AR RGNS EY]L, bl BLABLABLa

AR EEE:  (by miss.mel)
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1) $ERAIRIZINE bus fare KT, people {378 R FF{FE F bus T AU subway, bicycle, on foot,
TSR AT bus, XA sufficient financing th TMEXR T »
2) FBLE less popular FIERZ, TJRERE A RITAEIE, S5E8ESE, AKFLR1Z shut down or

reduce,
MR ERE:  (by KK E%8 /153 GMAT)

1) M EXNMRENEFA—ETRE
2) F—EMRAERRE, BEARERE BFtSBERNERAR
3) MBJILKFBELENERELRYD, WA TURBEREN AR, FIUAREHR.

ISR B (by HD264)

1) either-or choice, TJIMURAMERRAZRENER, A2 service reduction (12 B 4891F)
RETFLE increase fares,

2) %A survey

3) people T BEXT increase fares AN, AFEFLAA bus T, FEIAMRO)H

4) less profitable B8RO BE R A A AR EER/), FIUEMAKR, MESEATEEZWE all
people in city A3,

MM ER:  (by BELHE)

1) 13t AR—ERF, TRERAEM cost K5 THERFAE
2) 2 REMEEARMIZALILHRE TRIRA AR LIS TR ELF
3) 3RAKRBRKILDEBERKRENRGES KR,

MR AEREEE:  (by Michar)

1) B AREHY bus routes EE A(ALEIELE DY, EABLE routes [ design N2 IRIFAPLEH T Z]
BT ANEAE L, EATELAANE HM means of transportations, ArIMH ALK
editorial 1% 9% hurt Ff B ARIF 28 blabla AR A=E,

2) B BRSSEY bus routes &4 7 B EFHE serve B E L AFEFEM routes

3) AXKNTTEHESBHRNIERFLE bus BIAITET afford 521X F cheap transport, SR E X
A

MFIRMHNER:  (by echo-LUO)

1) either or choice, SE—FE /> cost RTARFKREMBD cost A7, T RUBEHINTTN, R
S

2) ZRIERIR. bus LEEREIDAR—EE system A shut down, AfTth AR E A bus FRimat R H A
ARTRIERET

3) onesideness, Ef[ fares FRA—EXE negtive effect %1%

MSIR A EEL:  (by gmatscorehigh)

1) MERDARTAREKBD, WAEREHENIEEK
2) A{1o] g 4L H Ath taxi 2(& privatecar

3) Increase fare will not increase bus rider.

MR ERS:  (by spiderl114)
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1) REBRERFER bus R RAR—TMRTTE, BUFB T IXEMEIEMML bus AIBEL IX K IFERS
BF, XHFTUEARRGNNERES, FREEEREMBA

2) B bus NEMBETREFEAIRIBRE, EILLAEL bus

3) &G T AMIR affordbility, IBKENAAEREANMNERFINOLEITIR, KEREAEFL bus

MR ERE:  (by Pantalaimon sh)
1) 1 ZimRiR RBIERES—ESH. ARXQTRIEIRIEZ, FESNER, 29 MNREREF
LI

2) 2EZMETIR, A —EFERR, WBHEE. HEBE MRFE,
3) 3RARRFSMA—ERKHAKXMR, TREINNERR, BFERSENHAR—EHRBEFRIR.

22. HAX /B FFiE (Crowd's Head Clothes) (2 2X)
CEREE)

—3%} Clothing business ZiR &GSk AE /1S Sandida Height Neighborhood £ retail space price iX £t
F—E L, 1 Palm Grave Neighborhood FYfR¥FAZE, T S HufY space overprice 7., FrIMik#F7E P
H I SE retail space 2 EANFFE financial interest fYRE ., (by 24 1997)

— I RADMTRAEN AR ERT. H— D CHCMEFFRARBRNASIELFHE—EE
o T CHC HREFF 120 7% retail store X expand, REDTAMBEEARLKE, REZ: 1) CHC
f4 expansion plan £ 1{E; 2) CHC fJ CEO 22— rock star BiTIR % records, FLiL{RO LAY line
of reasoning [BIFATEMS, EHARATENXFSEF (by AFLT)

MIIRENER:  (by AT D FH)

1) CHCHSHERARTER ERUTHREBHTENKRKEN™ VAR, Hi/AS T thikaE
R, REEXMEFMIANL CHC REME. MAFBRAKBRNTHEEEZAFTELE.

2) CHC 8B4 I IR H N IEFRRE L E T A ARIE -

3) CEO f4 experience Z|JEEA & relevant FEFAA,

(]

V1. — PSR ATIEEE analyst § 7 —7 memo 1Y investors buy the stock.:

Crowd’s Head Clothes, sell trendy cloth, popular in youth generation, 7 various retail outlets £8s5 &5 3F
BAH, ZH S FRRTFRFNIBKE, AINRASRE, EE2ER 127 (XKl MECHEE
B, BERTALNSIMNESNEE. AN EERERIN. FHAMINNZe 5 EVERT, mMAMIAS
9 CEO /2 former rock star star with many hit records (ZH)) , EZM{IRRAA, &2 E HIF X
AAE B ATAY CEO MISEA MY, IAAREEREASENM{IAY PROFIT, we should recommend our
clients to purchase the Crow’s Head stock immediately. (by ANNAGU)

V2: —E&3k B Crowd's Head Clothes /A S]f4 finance department 8§ A BB XK 3| investment FIiE:
Crowd's Head Clothes @—MRFAIXARMIE, #HE B C 4 t-shirt, jeans %, & latest hot trend in
the youth apparel, Z 85 FAELK K retail outlets IHE—E T HEFH., TEREAIEEBEREY XXE,
ZEJLEREFF 125 % own retail store in shopping mall, HTIARXMIRISH AT HEREZEN, 3
FURMNMEZIXRATHIKRE, XMAEFEEAER CEO — rock star with many hit records, B
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name recognition and star power, 3% CEO A4 recoginition and fame will ensure the success of this rising
company, (by jiangqgz)

V3: young company B4R Y 1.203 13X various retail 5 B%E retail stores £/ a],
BRI E various retaily — B 7 {RFFIEK ., 2.5 CEO &£ former rock star + A2 2 aggressive team = fEZR 7t
B MUELL star power 3k keep success in rising the young company. (by awillleadaway)

V4. a memo from a financial analyst to recommend the purchase of a stock of Crow's Head Clothing, which is

a young growing clothing company. Three reasons are cite. 1) Its products are very hot. 2) Its management
team is aggressively expanding its business. 3) the CEO was a rock star. Her name recognition would ensure
the success of the company. (by nishy)

V5: EF&: Investment Strategies(IS) /A ] financial analyst ¥fH director 32 H fY &%, Conclusion: IS /A
T clients should immediately purchase the stock of XX company, Premises: 1.XX's sales 3& F T &L

£, 2.XX's ¥TE expand its clothing lines to its own retail stores; 3.XX's management team plans to
agressively expand (through purchase). 4. XX's CEO is a former rock star. So he's name recognition will help
the growth of XX. (by fmltf)

V6: ESLRIURB N2 TN Crow's clothes company, AIMEN—MERMAY, 15X company AYKARTE
FRAPBEZRIL, ASITEAFEKEEL, EEFERAIFTRIREBZERAZKA retail outlet
store, MERXAT)EECH retail store, —FHEEF 125 K, REREVADLREER E A XA
BIFKAH clients £FK 3K Crow's FIIEE, E AfthfY agressive FYSKERARIN T sE M IEE K. moreover,
5] CEO B M RIE (formerrock star 172, former 5EH) , UBRIREARETH. TR
NN AE S F T IEES BT CEO £ star power (REEENEMHART! A EHEF T
7o) AABEREIAMILKRRSERNTF. (by leeg)

V7. EXEH— KRR 2B BILFFRIK, RRSEERE, FELE—ERBI retail store 32T,
RENELEEHEERE, H 125 store, RAEE—NMESLERBNUMHNEANERE LIRS
= MYNE AR hot trend, good management, B RFLEIXZ CEO Y recognition, i CEO A3
recognition {RIUFIXZK /A S AY success, (by xixi1123)

V8: —) Crow Clothes Company, & T lfl. 4{f¥#%, TENERME, ZB—EWMKH outlets FHITHE
KR, SERAETECREERE, ARESESKBTHAE, MMERZNEEEIRINEBE, BA
BRMNE#HGTY KT . MABMNNTR—EZNRAE, SEOXKRE! AL, RIXNDZEEE
RIEH CEO B ERET— IR, @EMELIRE, (byedithwuyiping)

VI IHRERE—REERATNLELILENRE. HHNEE XLV ERNRRNREXLER
X, IHTEY K. ZAIXMREIESESKZTENE (retail stores) HER, MEMNITEY K, &
EEEFARN 120 RETELE. IMREBNUEANEREZIIRAEAKE, FRERAEEAAXKE
XJLEEARAME, LLoh, {189 CEO IRIR— M A BIERKTF, HEF/LEaHi 103 (several
hits) , Xt EERIF T FRX N RIEMNEE, (by EEH)

V10: —HKHFTHARE A SIERALIY Crew Head, = @m#viH. ITE Crew Head REWHE WS, MASKTE retail
outlet SZAXAREIINFEFF B © B9 retail store, FRIGFT /A A financial analyst TR EASEIW, MBIIRIZ
LA D | 3E Crew Head FURRE, A Afth e 51X K ARZE its products are hot and the management team
has been aggresively pursuing expansion, 3t HARZE/ASIAY CEO BRI E, MAIRFHEE A this rising
successful clothing comany 3k 474k, [EXMHBERREXE]  (by BIREXL)
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V11: —Z{{ Clothes #J/A5], financial analyst I fbAYEIE &EBLIXZK /A AT stock, FEATET XL 5 FIR
SZEBAER, B growth trend, XNASZBIEEERNBTESE, EMIIEE expansion FF 125
KI5, FEARE., XPNAEE hot products, B well-managed team, fi{[]f CEO XA E— star BT &
i, FrIAIRIFAY brand name recognition 5 star power, success rising of this company, (by yojiro)

Investment firm 3 financial analyst %5 director fJ memo: Crown's Head fR3E/AS] 2 3Z T-shirts, jeans X
LeXBRAY, 7E youth 1R hot, ZFf retail outlet #H SEMIAYRAR. IMEMAIEFF B =AY retail stores,
EANINVIZEZEIFRAAY client purchase IX/N/AE] immediately, A, —EEFZEAFRA, {189
management team is pursuing expansion, =h{]1a9 CEO &—> former rock star, with her name
recognition and star power o] [UH25/A ST,  (by i TT45)

SEBH:  (by ATDFHES)

1) FEMNARERRRZAYI, TRERREFORAN G 2 KON RE SEH TS T RE BT
HEBNAE .
sales INAKRKR N E3K, THERSEMEARZ @ERN

N

)
3) CEOis aformer rock star AR O] IR EF /AT
4) insufficient evidence, why 125 more stores.
5) outlet sales success doesn’t mean shopping mall success (A ERHFE X point 275 valid)
WA EEE:  (by Monkey1992)
1) BC7F retail Stores SEINRZ A A, tbanP\Ri\hid\hi, ZEBLEARY revenue 1, E % profitable
ng?

2) BEC operate XK, TRYE manipulate FRLE 53 TP\ H\Hi,
3) BEMFBHEER?

MR A EES:  (by 52E)

1) AEMEBKARRAERE CHTNEELERTE, HiFEE AL outlets [EH customer
base, {Rth B T ARBFE,

2) IMBITE outlets target Ay segments %, BEBCEA—ESEAK

3) IEHELR—EBAXM, XE=MAEEIR service FEE, mARERIEREEHZ
competitors

4) YRFFFIER cost IR AMI, sales BEAREISR, RERETH
MRRENERE: (by&=E)

1) AFMNERAERERBCHITNEERERS, hiF2E AL outlets JEFH customer
base, fRtB L2 T ARMHE,

2) DABITE outlets target i segments JE#, FFEBHCEARA—ESEAM

3) HRMEAR—EBAXK, KE/=MmEAEIR service BEEE, hBRARNEBEEZ
competitors

4) {RFFEEHY cost tHiR KM, sales lEARER, RIFEEESH
MR ER:  (by MMMinka)

1) 7EAZHY retail store SZRFHIFR AR retail store KGFRANMERE. FWl, (RECHH
A—EK
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2) FIEMAREITIE
3) former rock star ZEM AR EHEFINNERD? BHEELA—TEINER, HAELESERIE

MR HEERS:  (by ATM)

1) Ik 5 FRKJRERAZFIEK, BETHESR, FRFIERAROEERFXENEE
2) FFERJETTRE cost 15, service TNF%, production quality BRA_E
3) ERFEMRH AEHE T BEXT stock price B AN

MR ERS:  (by miss EELE)

1) EFRZSTHYNIE, RAEMRSRERNG, BRARFELT, ROVSHTET . &
HIMAET, NEENTERT A

2) IR RKA—ESSERIRREERHEY, HMREAKRZEMEW, JRERATREE, EEXH
AXRZIBAZ, {REY revenue cover A~ 7 {RAY costs

3) ZWRERE, F—EFBESIRKPENNN, T HNMERBEELEER, FATAIER
W48 (BEIEERRT, EHSH)

MR ER:  (by detective X))

1) ILFER latesthottrend, WEA—ER, B URHIZEFERR
2) EFAXAZKIE, cost K5, AIA—EXKIBE, Bigskkk, WENARATHR
3) rock star FYEREIN AFRE, RE scandal THESER (A

HRREAZERE.  (by leeg)

1) BERFEEKAIRTERLIEK
2) IEMHEFWHA—EXRFETXRERAS L FA—ESRHHEE
3) FFECH store XA TR IK

MWFIEHABEE:  (by xixil123)

1) MASEMEFARERAEKMN trend A2, F—&BENV, AMBIXIARAY consumption &> 7 IR

2) INESRZIESAXEERHEE I VETRSITREKRME cost, LLMEFELZMA, sales cannot
cover the costs, RERE

3) insufficient sample: XB 7 E M evidence 1A CEO 4 recognition FR/A SR E WENXER

MIRHNER (FBH/NR, RED) @ (byedithwuyiping)

1) NEE—T, EEABREAFERLSE, B2k, BIMNXASRBE, MEEMRIROKREM,
RA (hg)
a. ZEIMREAEFEREER, —TRXALHE, operation, EEIN, ACE, @
NESHEHIRA, REBHTE, RERREARIERTXFEN, EZEMRENISFIE.
b. 87 BCHIE, RIFIEEE outlets RIEL/RTFITF T ARAE, MRBCHE BER
%, RIB CHIRALESZAMTAME. Frid, FEFETTEE outlets SR EmHMEER A,
XHER(NBECHELRBENE T .
c. WY, FFIEGW, EBREFTEM, XERITARAR.,
2) EEE—T, RN~ REXR, 8, BbELEDE (hR)
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a. ¥RKERAAMEITATL, LLOPBLERFBEC uniqueness (I AFREKRE T,

FRERT
b FRAZE, FREEAKR—T, REREFOEITEZNEHHT

¢ RIMAIFRAB FTRRTDFERD (E4E) |, HEKFE, HREX, #6EE

I, BB, LA
3) BE—TCEORN, BLAERFIE, FA (MR, FIERAREN, F=/RENXENS
=)

a. RAFB-RNEBRATEAEEGF AW, HEFRIED

b. X BN RRTFEENLR SR FHIUED

c. BHMAEMARZN, ARBAE, FRENL, EHT, RAEZMEARR
REXBILKF.

MR HE DR (by BES)

1) XJLEAA—EUEHRK (ANRTELRES) ;

2) BEEHETUMARKES VEL T BERAAR—#, HELR, ¥iKKIRESTER
&)

3) RAEMSFETSERRTFT, BETREIMER youth EREXRIAFEAY rock'n roll, XA
CEO K NBTEIN AN T A/NZIIRERFER, REBHEFEWN,

ISR B  (by Rachz28)
1) X5 FRA—EREK MK
2) ECH retail store REERA, WMAEERER, XEXRZEREEEBA
3) #EARLTF CEO F—ESWSIFRA

HSRIREANER:  (byyayaya760)

1) Withe%E: ARFEEKARFRER
2) Risk #1 cost-effect analysis: SXZEF&E|FF 125 FKIER risk I]RA, H/=RaM=REUN, mETTHE
TEU

3) TimfRi%: star —E< attract more customers 57?
IR MAYEEL:  (by shuzijun)

1) 3Rk, EEMEFIREMRINFARKE CHEREMRI,

2) 2, HthAx, ZEXZR0, LIFFEMNEMMEMEEME NS, BITEFTEERE, gk
EMBREFHAEETPTREESS. FEZMEMEE, EEEXNHTNART~REF

3) REIRE. T 244G, 25 CEO NMBERBH T ABEHREMNIN? iRRFERALTS
THE, RFREAR care b7

23. =B IEIN/NIXN R ZEST (Cindy’s VS MegaBurger)
(A B mE]

local restaurant # national chain B93B% (by h1lhh)

(%]
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V1: — National Fast Food chain MegaBurger £ director 15 fk—-MY Cindy's Local Sandwich Shop fIIAfth
{1189 franchise: Cindy currently has 2 local restaurants in Tomville. Director 1 IIA AT EH I IFLTE: [—
St a~s %38, HHAT, FESH] 1) BIERAKERIIELEHE high operating efficiency, buy
supplies in a bulk at lower cost rate and share advertising expense - 5%%; 2) standard menu, so customers
already know what to order and know what kind of food quality they can expect; 3) Clothing store franchise
has been successful. &Lt clothing franchise store 15 people prefer nationally known restaurant. Join us now.
AT ZE—ESiL Y ER value {189 dining, M. (by liubolong713)

V2. H—APEERNEIES/A S MegaBurger YI— Y= R334/ E (Cindy's Sandwich Shop) finEE ]
AN BEFHTARE (franchise) , XAN=MA/NEE—NFFHT bilive BERHIMTTH, EMILE
ARE. XMEBERX AR, DN ANEMBEEHEPEFAEL L, KIZERYMUEREE A
MRS LK. Bk, #HETURM—EMERNMIEH, mEHEOTUERDMHM, HRARRERE
T, RERA—ERABEREEFRI B REEZKRERN, FrIXAMBEREMNATNE
TiziR, T mE#EE L. (by Jovimiad)

V3: i franchise restaurant ] PUGEIRETRIRZ 74, NN MegaBurger EHiAIIE, o IAIMXERL
MIBHLEZR M, TJMUFH high operating efficiency , £ 0] |} share advertising costs. ERItb 2 9ME, X
franchise restaurant JFiA o] AR S|, FEA{I=IX nationally known clothing stores —#¥, A {[J#0i&
what to expect(Z2KH9), FrIXAMTEESEVEBEIRE. FEIL{EEIR Cindy's Sandwich Shop FZiZIA
Megaburger family, JIASBEHFERAIEER dining experience,

V4: The director of Mxxxxbuger, a largest fast-food resturant chain, sent letter to the owner of Cindy's
Sandwich Shop, a local resturant with two location in the medium-sized town of B. XE®.EM C JIA M &
PUE, HTIRZHEIEF4L: tEa0 lower operation costs and attract more customs; cut down the supplies cost
and share advertising [—3t 4~5 £3Ey, AR, HEFH] | MEMEHEREEHNKRETNEY
quality NJEBRE . REXM T —/ttE, T & ERRE ZZFKH customer prefer nationally known clothing
and home-supply stores, ff|}{, Cshould join the M's family and 3—/MES (I27)  (by minithlv)

V5. —PMRKARY fast-food /A S] AT director I — 3% sandwich JE convert i f{189)5, 1XZK sandwich £
HMEZB TRRDE. BRNFLE, 1, T share &, NTET X, 2fast-food 2B ZR
Kk, HZESEANE (XBERRTIHXTHEN, §RIENET, BRI EFERA/IMAEEER
%) , 3, most people L7 prefer 2 national ERERAEEZE, AN iZth< £ well-known BYJENZ
R, AAMMNEEZRNELREBMNRY BT H, ROMNAAEAGTHE—H0. Al convert
f&, SBEZH profit, (by £2£2 0115)

V6: AEE BET/ATIM director 245 CIHHIIEZIRIN—EE. B R—REBET, CEEWT Bill..EE
BbhiE, BRI E. EHAS: I local HEEMABEED E—MEH ., MAZEDEEFE
operation cost &1k, HEELZ &M . HREHEREZENRENET M, B AZEHEHEMI]
RUHEAZE, KLt T AREITIL, IRE] T —EE2 L mMINA franchisees, PATIN C MIZZEIA B &S, MimIKEL
s, BEHBEZRHENMENTRIRS (8(F 2% service that customers value)  (by Phoebe Zou)

V7. — MegaBurger franchise fJ national chain store Z5—/H1% town B f§—-}> Cindy's Sandwich Shop

(EFFAEEDIE) W0 RFEIMAIAIE, AT UL lower costs and attract more customers, AIAFK
MEAEIE] X bulk 32T B8] X share advertisemen plan, FRRZ AERE S EEBIRE REEY—
¥, AMHEEEREAPLMINELERTNET. AR SR B EM AT R RE K
%!  (by Greysonnnn)
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D A EEERYIXEESE4% B $EAY owner of a locally owned sandwich shop R 125 LI
?ﬂzﬂ], B=CEEBRBMNESXEE, BAXFERARINORASENRSIEZHNES. RE
B 1. {EAEDEINE, can buy supplies in bulk and share advertising expenses, TAMA; 2. WEAI=
¥ % national clothing stores, [E#EMhA] %%—Xﬁi_%ﬁ 1% )& A A they know what to expect on the menu
and the food quality 3. {RIITREZIIATRAIIE, XEELAHE F Y citizens IRHLERIFHY dining experience (by /)y

WIEF 4722 gmat)
MPIRMNERE:  (by BB

1) $81%ZEtk, #E Clothing chain stores 1 restaurants stores 2Lt

2) FTimfRix, FEABTFHMET MY family Z B0 MR REMRHEEMNE, FEDET SHA.
RIERERE A Cindy EAMELERTN T, REHE citizens EE B popular 9, MBEJEARTE
TiXLegrst, #EIRMELER T .

3) AREH, BTUHMAME family Z EHBERIRERBMARS blabla, . HEHZ, Cindy TJ#
g A LA Unique A BINRY, BRARARKZ MO BEEME Kk, AR5 suffera

loss. - o blabla...
HHRERNEBEE:  (by liubolong713)

1) Cindy TJRE AR HAFEZE additional advertising expense, &N 7T .

2) Cindy T[8ERKIHT & menu B9 customization, & P EXNZ H local flavor, — set menu K f1&
1Efth K 2 local Z % .

3) Success in clothing franchisees may not translate into fast-food franchisees. {7\ ~A—#F, TJEEMHAR

98 o

S X BEE:
1) #HRER: #EHLTINK shared advertising expense F 8t AR sandwich shop —EBETI &K

K,

2) $1RKttk: sandwich shop 1 clothing store $51=2KEt, clothing store franchise has been successful
ARF7= sandwich shop Il \ T national fast food chain th < {31,

3) TumfRi%: 3 local restaurant I\ Y national fast food chain N FR—EREW SR, TJRER M
SREZME.

4) Cost-revenue 74fr, Ri% 7 cost TIREAVEFAL, XA ML cost

5) frl BEEBELARIRANME

MR AR (by ZEJL)

1) 7%F survey X B CERRILAUEL AR SR EE HENKRE—EEREZEHEZIR

2) EHEMNELDSDEFRR—HNE

3) cost benefit, AT PUFZ cost BZ sandwich [FHAEXINAE, EBEFEF B IREE
o] IAE A

4) IMERFHIFSIERF healthy diet

IR A DR (by KK LERIEE)

) EIRERIZ: RN chain £9 cost KT benefit, IIANZEFEDIEFIAL expenses, | EHR
thR— /Ei&, FrIARBY L
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2) $EIRELL: XMERAEHR, clothing F1 food AEELL
W ER:  (by Phoebe Zou)

1) HEIRFELL: BRMRE

2) EEERE: CEBMHEARRKNEARTE, ATIAIAZESETREXINE
3) EAEIEF franchising fee, R RBEAR—EXZE

4) franchisees By INA—ERMNEDERK, TEEFME

MR HAEES:  (by vivyfw)

1) REREMRBAREELL. B NE—PETEFRKEHERE MmN MREREN, E2E—TE
PUEF A — A H SRR B AR —EAEE

2) AM=IRERAAENRRNAT—ELLES S, UA—ERBHIEEAR

3) #ERE, FXNHEHEEZERN, MUMATR—ESHRESHNER.

MR A ER:  (by nimaaa)

1) burger #1 sandwich HFA—MZ 2R 7 IR NFSEZESIEMENSN burger 128H] cost
2) HRAIEXRF cloth/home supply REETZIBBIEV 22—, BEAMERIEEEXEN
MEFIE=E, AR O UFEE

24. HERZ (Alpha cologne)
(A B mE]

HHRE 2SI executive 25 ceo 5FUE, ENM~MBEASINT —"alphaman IEI&H& (Y
campaign, ZEFRILMTIHN 1-4 FHEFFEK, ERERIERE sales HARBAEKT, XN
BEREHNEZLMEHRYKLS A, FE focus middle aged and older men; X executive FfEILIH /A
SNIZIEFEA— MR E A ¢, c 2B teen pop star BEHY, X HF—E T Y attract stylish young
men, IEATHNETER PEHARERA middle aged and older men 2 i iX £ younger men, & 0/A S A9
revenue (by )

MRRANRE  (by TR)

1) B c XN AH cost TJEE AT benefit (& Afth famous WIET I EM N 1Z A JE)

2) ¢ XPAR teenstar, EZBIREHAZ youngmen, TTREARRAMNKEALRE, BEETTEEHKS
XA (anti 08 FIIGISISIETE

3) B youngmen BEAT ¢ XN, EAIAS mIENERD TN ZRIA middle aged and
older men customers f£H%, A AEZENEHRAES

(%]

V1: —ANAT)HY Markting director 15 FEITKHIMNE, AT Alpha (fLIIASIH—N= &) B
sales —H increase, {BTEHRILME Alpha Y sales &l remain 7, LT IEERNEZMETADIAER
Alpha /= i K] Spokesperson —MTAFAAN (FIEMET) . RBXATE middle-aged Fl older man
HEHARRZYE, T23{18Y Alhpa =5 EZHAY consumer & middle-aged 1 older man, F2X4
Marketing director X3t IRAEFKMIR1ZIRIEFLA] Alpha Y Spokesman,  #p— M4 pop RITIHF
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(BFET. o ), XHIKNIA Alpha FLEEFTH youth B9, #HM4ARLE increase Alpha g9 sales,  (iX
BIUEXHICHEREE, RIZMEXH. ) (by Labmem009)

V2. —NAEY Alpha 52100, EFFE T — advertising campaign "I'm Alpha Man"f9/ 44758, iL—¥=
MARABENRE. EHAGEMNNER, FAETRPEESHNEH~RMH, NMEABEE 30%H

SR, BEEATEREER, ATHEEL remain at the same level, —7 research kA, X/AE
MMETFZEEFEZFAN, ZABER BAERSREKNEFTEREEFTES N~ MUK

IETHEAE, FEBBEERZAN (—ERANBR, BEEAMTAKT) BEEEKE sEET

B . FBimEE R, BENREAMFZEEAERIFEAN, DRENEFRIHERENERE, N

mEXREHERIBAWS., (bycyrann)

V3: Alpha cologne XM B B Marketing Manager —&£2 S4HEEMNEIL:

Alpha XAIE #FEid A 4 FEZRT 30WMHEEEK, H F8M2RzmAREA. THATILHEE
FHRABIERTEAREZEFAN, BASEAREHESXERENRA. ATRAFEED, Rz KXE
BEAEFREAN, THHRAREBRWNIZERARITEREE D.. Cleaver f£4 Alpha XA E FHKR S

A, HIEEHFBEMNEEHNTEZEETAFTHNERA . IHEETNTRERSEK T, RAS—1H%
R NESEXNIE .

V4: Company's cologne has experienced significant sales increase of 30% annually in the first four years
of its launch. The company uses advertising campaign with professional sports stars and research found
that most customers are middle-aged men. Cologne sale slowed down in recent years and CEO believes
that they need to get younger people to use the cologne and he will hire Justin Bieber as their new
spokesperson to achieve this.

V5. 192 MT4A A FFKA) Cologne F9/AE]. 1L FER sales —EARNHK., ARFIHER A2 BIREHA
K@, ZRTAME RS EEFEER group, REIHINEREIRS sales B9 best R IEME 7%
FEDE, XM IRS sales KM, REABHEXNRE. EFSH. L best KLEXTT .
N E R HAN T EIRS sale, HFEIHTTEE market AGFELLES, REATIMEBZ KM, (by
287127556)

V6: Alpha Male Grooming Product Market director 245 CEO 121 : ASFAIFE=FEARAK ERE L —KiE
KEAEMFR KA hire TR BB M & BMNNTEZFAHEZFEAN. UE ATRSHEE KA
Rz EHENRE@MERA FTIAIAIR1Z hire —NE2 Y teen pop star KA F H8E i<, (by
getgoodie)

V7. —% Y Aphal 9/ 5] #9 marketing manager 545 CEO ijt: fth{1897= & Aphal((F R 2 XA B) AR — &
R¥F 30%AYIE K&, EF 2 advertising campaign specialized EHREZFE AN, BT WiEs) KM
spokespeople, BN =MAEEXMENFIEKT, PTIANIZE#R marketing strategy. HTAY strategy
RIZE BIREERREHE, FHIF— Y D 4[] pop musician SKIHTEY spokesperson, FLEEBRIGIHERERE
EMNRTFHPEEARBELANERZAN, MILXAN = REEESLEEIEK,  (by Syona)

V8: the managing director of Algae Men's products (£ Z A KNICH 7, algae EEZXH)) write to the
CEO:

For 4 years after our first 'l am algae man' advertising compaign, where we used famous atheletes as
spokesman, our sales were increasing, and our consumers are middle-aged and older men. for the last 2 years,
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the sales remained at the same level. | propose to hire Dustin Xxx, who is the teen pop star, as our spokesman,
to open the youth market. It will increase our sales. (by tobbyqin)

Vo BYEERIZ, marketing director 45 ceo YL, /A SR/ dA"Alpha congene IRy, SHEEKT
30%, [A 4 the first four years of "—/a] [ £+18" 8 advertising EEN1E 7 =50 R spokespeople, —PMAE
BTRERFESZRETREA, {EE inthe last two years, sales remained at the same level, SIFHIFTR,,

B 3317 untapped potential target-- youth customer, ¥E#FHiE—) the latest teen pop FF DC XK=, M
PEZREIFRZAR, XHFEEE increase sales, (by EEMEE G)

V10: AEHAIEER— KM P £ grooming F@AI/ASIMY Alpha, b 1i@id—NE £ 4 "I'm Alpha man",
FITHAS MR Z, 1R middle-age # older man B IS E ., 1@id research th{JAE A FEXRFET
middle-age # older man, ERZITIRFAAIBEEF AR ZHIGK, T2 marketing FIATARRIA
ARAEAAIBRFEHAEERZARD, BEERSIEBATA., TEREE SHEREEREAL—NE
12H9 hip hop B2 . XAIAAERZEZE AXMARIN marketing 1R A A AR E RS A
(Spokeperson) —ETINFHBH AT = RKBERANEZHAEKHEE, (by/ N\ LEEE)

SXE B
1 ARXEF: KEAMBELIA. HEATURISHEMREZREAEMD, b economic

recession &5,

2. HtheE SEXARSAXBER AMMIREXEEEH FHMREZSFZHAX BT,
last two years SHEAEARKIUEHEL AL,

3. LiREERE: KE—ERRSIFRAN. RAEIUEREIFXMEE FROPEF AR BRI
FERBA, b —RBEXTRELRE D), FEAEFEFHELEHRAEZIRID, #B7TE
oA,

S BHK:  (bycyrann)

1) RIRHER ERK T B teen pop star YREAFEER—ES LE? T star EARTT
A, BIHERE XIHRASEIEENR. MASIREATFEER, E XA the reputation of the
company is tightly linked to its spokesperson.

2) HERARE: EJLFEHEEFF, £ advertising campaign 934, TJRER T EX Fi%it T more
innovative f7= G #4177 HMEHEES, HEEMHMNAFRENEL, SEHEIAA alpha
KRB SR luxury TAZ necessity. EER N EZE B %1} alpha RV~ maT 4.

3) $hiRELL: REFEAEM I, FEHNUEZTAH. FRARBRBSESSERERE, ©%%k. A
PEFEA—MWLFRZEAFE loyal, B AMAIEERFM T BCHEFRERNSR, BHT4ABE#HR,
i B — M th iS5k,

MR A EES:  (by /\E Filo)

1) JE1H pop singer A —EREIE A TR AT
2) FEKMLE sales I It A—E BN AKER
3) MEREEALL sales #&1, pop singer 2 FBIRELL

MRIREANER:  (byxinnnyang)

1) sales REREDHMFRNOEE, RETOACERE N SNHSRRDE, KAAERT
REAEESE
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2) BELETAEFREARKE, HNEEMIRFEREER, hiFARBRAEA—HF19~mITM
FANKRERELRIEIN, R T/ NERASREABRER

MISUEBEE:  (by dokey960324)

1) Casual Oversimplification: sales A& HNA—EZ K 4 target customer AXFM, BT gEE LR
%, BRFE, SERSTEAY. FRREFLNA. T EEEXZLE

2) Hasty Assumption: ¥ 7 BARTHIZMIE R REIR S sales IB7 {R¥FTF youth market X REK, HE
BEHEE. EFFESRET%. EFBIIIRT, MAFETSEERS, L30T HN
X AR, TTHE sales BLRIK

3) Cost-benefit Analysis: XM IH T RS HRRZBEREK, LLMZMBERE. BERERESEMERS

BENmEREED, LMEFEE. BIIRINER, EREENER, popstar REHRES

IR ER:  (by tobbyqin)

1) youth fA—EFEXZXNFRNTFE, REXRTRTHECLCIMESREAL. BTELTHXAD

algae oxx 9/~ BELEET XN HFEF AR~ M
2) ¥MEENFTIRESEMER, HAEEAREANEA, tbimiBETHEALTY, EAthTS
ANENHEL TR TR TR, XZER sales Ay service NigEF, WEMEFTHP KIS =M
B AR REARLT . BREABEARTER
3) BMESMmEE@E, WENFEERE, BIFZHFIUEERAXA POP STAR T Y lead to increased
sales, fRZ BAHURIUER, tWhRMAERD

MIRMEANER:  (byED)

1) 1TAk spokesperson F target customer ;2520 sales FYME— K &
2) younger men X I A—EBHFEEAS
3) market survey EIRER]I W EAEIEY BARMBEEHREE, HEM trend A—EMIUFT—HE

MIIREAERR:  (by ZZIBIIHE)

1) WERFEB KA —EEE N campaign, THER*MIZIHSHF? MERSIA? FmREH’
2) FRNEBRENER, RVBETRIE D sales 15K
3) 1 teen pop star TJRETRTEER, BENMTAA

MR ER:  (by 5 ship)

1) #k pop star RAABEWRSIFREA
2) MFRKT REANTSFEE T
3) MEEAEREEHFNTE

WRIREAN B (byviolas)

1) DCAANTgEFOB, AEFEMTLH, SEWEIASNFRIMIZIE increase sales,
2) ME DCANZEM, MEATREROARR, FZBEIUEERE ~h—E Y bring sales
3) Mt % IAERL E#E change target customer ;% 5, sales ASFERA T BRI N
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25. H4 882 (renewable energy)
(A& B #&Ee]

X R Z BT H I AY mining % renewable energy B9 E . R R AT mining 7=\ AIERF B /A S suffer
from reduced profit & stock price, A T RIFASFEFERM, AR EEEE renewable energy,
HXAENVE R TEW XX F XXX FER L RII/A S (by iishe)

MR ER . (bylishe)

1) ATV EBER, £F mining AMTARKUEEHRTT, RZRFE
2) renewable energy FIRIN T BEAR ST E R R AT MR A S EEEFHMITE
3) BRLANHANNERE, RUETFATEEA renewable energy ALINAIAE)

(%]

V1. A company called Blatscom pulished following in a year report for stockholders:

Recent years the demand for mining technology has been falling, causing the profitablity and stock prices of
certain companies in the mining technology industry to shrink. Fortunately, we are shifting our business to
adopt a new growth strategy: the renewable energy technology. As such, our scientists and staff are now
shifted to the research field in the renewable energy technology. The renewable enenery techonology is
booming in recent years, with several prominent companies achieving great success and high profitability. We
are confident that this change in strategy will guarantee a retained high profitability and stable stock price in
the future. (by lotuskellyye)

V2: An article in B corporate's newsletter to its shareholders:

the decline of the traditional mining industry affected the profit of Blastcom corporate. therefore, the
manager decided to transform the company's strategy from traditional mining to renewable energy, and it
demanded R&D department focus on the renewable energy technology. there are two reasons. the first
reason is that the renewable energy is booming. the second reason is that some companies, which have been
working on the renewable energy market have gained profit. therefore, changing its strategy and entering the
renewable energy market promise B corporate's profit and stock prices, and will guarantee safety from
declines in the future. (by Hannah Z&E5)

V3: Due to the decline demand of the mining technology, all the related corporations are suffering from
decline of profit and sales this year, including Blastcom Corporation. Blastcom Corporation is considering
adopting one growth strategy: to shift some of the researchers from mining technology to the renewable
energy technology, the demand for the renewable energy such as solar energy. Some of the prominent
companies which market the renewable energy are successful in recent years. Therefore, it is guaranteed that
company Blastcom will also be successful in the future by providing renewable energy.

V4: /5] B By newsletter “Last year, the decrease in mining technology Z5/AS) B &5 7 E X ThE =0,
I3 author B suggest the scientist staff change the research focus from Mining tech to Renewable Energy
tech. JR[E: Renewable Energy Bi=x%f, and there are several prominent companies in the areas of solar
energy FIZK A E M Renewable Energy. 2518 such divert of research focus will increase the profit and rise
stock prices." (by mirinno)

V5: A shareholder of a mining corporation proposes that since the profits of the company have remained

steady for several years. in order to boost the profits and stock prices, the company should change its focus of
its research from mining to renewable energy field, which includes wind, solar and biodiesel etc. because the
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renewable energy field is lucrative and some firms have been very successful in this field, stepping into this
field will increase the mining company's profits and stock prices. (by pterosaur)

V6: the B {+4 Corporation, mining company 1#1&, EiT/A S profits and stock prices slide, R/F1i
renewable technology industry A3 future 3E & promising, 3£ H other prominent renewable energy
companies that market #78EJE have become successful, Pff|}{ the B Corporation 7% devote to research in
this exciting field, XFEHYTEML{1AY profits and stock prices will be free from any future declines. (by %% /\
_kfR)

V7. 152 balstman (KELRZIXFEHE) — mining techonology BYTAZR A S FIE 7 — MHTERAREVE
1%, The following argument is from the B R EER 2 X NAEREY report BY:

Balstmon Company 2 — % #f %2 mining techonology BY/AS), IEJLE, B ATIHXTT mining techonology
f demand &/, FRIAAS S, BR2/25) make a new strategy: direct the scientists who make their
own to switch their research to the renewable energy. A S A HxIE T B4 REJET % is booming, —%Eix
EARREMNTTBAERENAS (K57 ARNTHERERNGF) EFENSHERT. TIAAE
guarantee (ICBREE AHRZEIXMd) that this strategy can help company to increase profits and stock
price, FFE T IUIL/AE) B R KAE mining techonology market FYSTRUR . (by iiyy $T#5 )

V8: —/ M R EGIRTREN newsletter: M AT2—NEREEY mining 28], XFEEFEHEEMNE
=, newsletter 3 renewable energy technologies 3#M! b4 clean energy, biofuel +4 89, FA1EL
research 2B TEIRIZ R ATMIFRILAEHY mining B35 redirect to renewable tech TR T . 1RE
renewable X JLF A RAGFEZIM (BLALTT PDURILZER trend EARK? BERIE, FHRARERTIHA
EAEHT) , RNERTXATEAMRZEMTRUENFNE, RSN, KRXFLT! - -FEH
4% author HALENT!  (FLERMN ZEHhIFE HBEALZFE demand K, HEFRECTTELE, AKX
4, RER, TR etc fRIEHR renewable HEL A IGARN) + UIKIZAMA cost benefit analysis (i}
ZE renewable energy tech ERYZ £ FIRIFEZRR, labs, 1 equipment, RAEEEERFMIEFAES
BELRL ., AN cost benefit, iERAVISFUARANTS LANFE) .  (by Cathyzhangl1230)

MERENBER:  (by mirinno)

1) False analogy between mining tech/industry and Renewable Energy tech/industry;

2) Research cannot necessarily be successful;

3) Profitability: the revenue might not be able to cover the cost invested in the research;

4) Time: the conditions cause decrease in demand in prior year might not be consistent in current year or

future

MRS R (by Worthit)

1) iZ/AE) profit NEEMN TEA—E 2 F 4 worldwide demand for mining technology &7, T8k
HtRERE., FE rule out HREE,

2) ZASHMALEZMIIHME renewable energy FIAT AT LL, FHEZARRET, HIFARK 10
FRABHAR T, T EBNRE.,

3) AREBRRMIN. cost T REIREFS IXNETFIEKAY revenue 1R cover K7

MRREANIE S (by xiuxiup)

1) AT mining T RIRFFEEER TN, ARFUEEE—E
2) BEBRASIMINARRKXNASIANTI, HEERA SR A%k T AFEHAFAR
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3) BEAKEZRY, RRLHE

IR ERS:  (by imanimaniman)

1) EEFBRKTEARERKDE
2) #l renewable energy AT AT LE
3) MEHHMIETUHERIE, Gl REAES

=AM s:  (bygiuhao871227)

1) ELEXS mining technology A% KD AR FRR K= R D
2) Either-or choice: mining technology 5 renewable technology o | — 2753
3) renewable technology &RIEJIEA R R, TREXRSH.

WM ERE:  (by _Missing )

1) EFETEARKUEEHSTE,

2) B IR RIEARA—ERR BRI E LR IE R

3) FFE/BLE XA factors Ik technology direction —->, operation cost, reputation, marketing
EHEeFTELZRNAER

MRHEAERE:  (by Eff4)

1) BE: B ER
2) EHE HARHKL+RH AR K
3) AR AREFEAR, B K profit 7 cost UK stock B NRE

MR MR (by P Ada)

1) MepEASNEE TN, AREEMTHEZET, MEMEBANETREA—F, FMeERERERD
HIBAE, b XEERAPARES B E D IBE Z K8

2) HILEEXNMTWA—ERT T, WAE—NERRABRIRIEXNMTVET

3) cost RS, A—ERE{RFF profit F stock price, F—HEREFBT, ASAFAET

BRI (by NEIRTTI)

1) BERAZREHEE R AW —R & 2B KA B S Ak

2) R RSRINARFIRBEERTD, RAEERKIX renewable tech BT T IR

3) BABINEDTABEERT T, HFREABENZFATE! KK mining tech A3
TORBEAMW? FolEMKRELD? FF. .

IR A EEL:  (by chrisewang1987)

1) AEHIRFERM mining Z BN renewable energy FYTTRE M F AR AEGIE RFERESH T
BE 107 | L BY
2) ASIREBRINEEEY company structure gE

3) RAEELHHSHIMNAT FTATHEEERS E I Arguer FIZEIETTITHARH

MR ER:  (by AthenaF)
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1) EENRTEARAERARKAAER, MRRTEAROHLZATEELS, HRASHFE

TR,
2) EREERNTEXHFERE T MY, WAEXLNSTTEZERTE, KB market share 7, new
entry thiRMESE T X%,

3) MABENE, BRATFLEERRAESEY RANTREER, BASAEHERESEY
BARRRMANT KB,

W ENBEE:  (by lvwzzz)
1) ZAIAIRERITEETHEREKRNTE, HRIFHTLEREHNA, cost RE, ReERIE
profits
2) renewable energy {7k BAY LA S ST R D EAK H E A K BARE, TIRRBAE T
I YF

3) ZFE| b AFHNZFTWHREXNMTIVA—EF T, LEMBERABBAZFFT
MR ERNERE:  (by QUggie)

1) WEMRKRT, TFEAIHIA
2) HEFERREARRINEHE
3) ATAHARKZEATE, REFTRAAE,

IR ER:  (by MrsRabbit)

1) competitive industry

2) general market entry

3) capital burns within research

4) mining industry demand bounce back

MR B  (by WAHLLKETF)

1) FAFEN TETRESMERERA, A— T strategy FLEEFALE loss

2) $HIRELL: BRERAIARINBECMSMII, # =HFT8EJRETE research domain F operation
model T EEA—E, H F=##HEERJEEIGE X initial investment 1 cost §yja)#, #BTEIBES
BHAFEMN ZHR, ZEH—TH investigation, FEEH/E LR

3) Hihe%: MAEFEBELZRFARETERBDESHKI

WHIRHAZEES:  (byReallen)

1. KR (RHEXAX) | Blastcom R—E KR BIAAE) EEKEE mining technology
2. BTNBIRATER TRz
3. BRATW

WIBEE:  (by A ZILAE)

1) $EHIRZELL --BB M kEL, HER.
2) flA: B HAM cost HIFBHEMT,
3) WfHb: ZK3E renewable energy industry f~fA—E S 4k%E boom,

IR ERS:  (by Cindy BEF)

1) RHELE
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2) profit gY{a) &
3) WMERBERIERRK
4) EEARE

26. IIMEJE feedback /& (Hot Cup Cafe)
(XA mB]

UHIIEEE, 7 — N0, BEEZNARREERENRER WIESREENENAEE—HKNE

H. FAMHEEREIXEREE, —3H3E7T 300,000 #AuIHE, B2 RUxZ] 150 277%'% complain 7 30 ?\771'\
suggestion, FfX1i BB current product 1 current service &3R4, A, ZH X E X evaluate F improve
ftaAI169 procedures. (by 2B KA % F)

ML HEAYE (by FEIF R RT)

1) ARAER, ﬁb/ﬁ%%‘ﬁﬁ CEER A EENEEE, RRENKILT;
) MEEMNRE— 2 J\?@ , BRI procedure 7% H B2 E];
) FEDARRFTRIBUN, TTHER mﬁkaﬂE@o

(]

V1: —ZK %0 Hot Cup Cafes 3 customers service division 5 7 & report 25 CEO, 1%: 6 N8 a7, WMk

JEFEEMIAY website |3 7 — customer feedback page, #EE 0] |} 5% suggestion 1 complaint,
website address clearly printed on each receipt, Pl customers EERAB S5 ZE. B M feedback page

went online (97X PN B ISR, FATRUZE]T 178 £ complaint 1 50 £ suggestion, AT F1/] serve T #8
300,000 #AMNMEE, Clearly, most customers are satisfied with our current products and services, {155 %ﬁ

2K %F evaluate or improve I F A9 products and services T,  (by angelacheung)

V2: Areport written by an employee of the Hot Cup Cafe:

"In the past six months, our cafes have begun using an online feedback page for our customers. We print the
website address on the receipts of all the customers, so it is easy for them to find the address. Since the
feedback page went online, we have only got 68 complaints and 131 suggestions, while our cafes have served
more than 600,000coffee drinks in the period. Therefore, we can assume that almost all customers are
satisfied with our products and customer services, and thus we do not need to evaluate or improve
procedures any more" (by Narcisuss d)

V3: Hot Cup Cafe: The company opened an online service center collects fadeback from customers. The
website address is clearly printed on the receipt, so customers can easily find the fadeback website. The
service center receive 152 complaints and 75 suggestions. Because the company sold more than 300,000 cups
of coffee drinks after it opened the online service center, the company does not need to improve its products
and service center. (by IEIZIZ1=)

MSIRMEAYEES:  (by angelacheung)

1) SEHAIMIEEEL = SCRRAME S, AR TR B A K coffee shop 225 B CXUNHE, {EH 0/ #E take TR
ZARITE (tbALSESTEM 100 PRIEE, XAHFRASTZHT 100 MEELRR T —1
customer) , 300,000 FRINHEARFLITRIX O] EEHY 300,000 /) feedback,
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2) BDME website address {Rj&%E, customer th A—FESF ] L E®IF. H—, R customer X7~ H
HERSPAHE, EENTUERES manager argue MIAFTEFBEIM Eii—&, H=, WX
website R~ user-friendly 5 feedback page LtixXE$k, customer A BREHNE L[]S
feedback 7,

3) — successful business 2 FHEKH evaluate #1 improve B C B9 product and services, £
intensive =S IMIEHF S competitive advantage A REZE TN F4R%E .

SEBRK 1:  (by eszzy)

1) respondents bias: @& K ZE AT ERE — R AHR, 14 bother ENER N ML FE £
AEHIHXA cafe HEILMNMNPE AL, EEHERZEHMEEASE receipts FA(EE
BERIEEEIE T, FrIARZ AHREIIR o e ERBAFE G H 77 0] PUSF. Fr X B R ERA
rule out B AREHE L K ZEAR EHR R XIS IR

2) EEIMERTEIR. RMERSHNMBZENSRBER, ZAAMAAREHERBARRIESEXR
FE—EHREW, MRIRAN improve, BEH cafe FERED, RBERBFABFTEHEHR
B E RE I ?

BXEHEK2: (byryanix)

1) RN—EFE AELEEDIMUL, TTREEIENE receipt 1T, MHEEKMNtLARSER;

2) BETHA—ES LM, FARRERE, MAFHMOBEFNARTIURE, FIMEERE
Rit. BIEY¥ HARESEXNRS, EE2METHAN, T—4HiERRERTRER.
(BE&¥BITH, B—ERELRRE TEEE B—EMNREFE AR SILE, By —&
KEHET)

3) MEMBASERT, BEANMRT, BREAARBTERHE, AATE-—BSHK
complaints B2, XLTEFE EMBBHARTIELZE

4) FEXLERBIZNIR, HWARE L MMEETATMBREY, EATSETERLRMAEL,
HLEWR, REMROBEAEBBELTHEET .

SERBRE 3

1. HERBE: XEBEARFKEEN, BURISEXEEL, THERIVHASITAE receipt, thr]
BEMAEMNE—IA, BEIMNRZ—, BEFLEEIAZELNES, EEHEANFEER
BB ARBREIRNE EMRIREL, REZMEAEEBERT.

2. BREHBREEEBERINGINEZEANBE, MIZXREMITE SHMERMEITN, FER
BX—MIAmEHEL.

3. GEERIRMIULHNEBREZRE, NiZEREEHEELZ EMIXBIEHIRMKIE, A2

A
4. —RAEBAEEZFRE LN/ NF - KD BEARSHE
5. BEARREURRE BRI MERFE

6. RBEHTREE, WMRITAE, AREFLERFFS
MIRMAERS:  (by B —Z/V&ETE)

1) ARXR: XPMERAEHPEAFR. SaoxBedy, hBEUEERENFIXA feedback
page, [ERARE 1, MEUEZEHMES T,
2) TuRfRiR: #EED website, A —ESEIE, FHETE KRR,
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3) #IEAED REANTA, TEARKK.
4) HARBIRARMN

SR ER:  (by charlottechan)

1) ENEXRZLEARAFR

2) BRI THARBEELZINLENGREL, XA RBIFL

3) WEERIHAFARKMINRBER. FELURHTE.

4) —BZAEZREHAIEREHE T, ENTUFENMZT SN FE—LL 7 FiE

5) BRIRFFARKUEREERX A, RETUFRFRAK, HKTHARHNIE

MRIRHANERE:  (by Mshung)
1) The argument assumes that customers would actually see the website info on the receipt.

The argument assumes that everyone has access to internet and know how to use it.

N
—_— — — —

3) The argument assumes that there is no need for improvement without analyzing the survey result.
4) BRBLEHRZAXLEERR AT ALZESHNREABH RS, BUELENZAR—T
Survey &R B T BEIEXREEF S e EHAIMTIEET 2R B AR TT .
MR ERE:  (by pinky song)

1) 1. EN7E receipt EA—ERFRAREBSIEN EFOJEIRAARSE receipt [ th{ 1o 5eH
incentive W =% 7% A 8] 1R 21T

2) 2. FEEREE survey A RRIEAME—HKIBE, TTREB TR experience HIEIRIE R FEK
HABRM T, XLEEASICETE survey ZERE

3) 3. XREEE6 MNAMER, KRKBEREZKRIW, LbinTIse=H competitor FEKTIAMNIRIEE
EE, TRMIIZMERARSRNA~=EIIRT ..

IR ERS:  (by Mistletoesp)

1) 1 {RIEENAY clear BEEAY clear .G HER/NEIE ignore, EZEXFHFZMBEEALELEM, }HH
th BT RFEESHAMU S ZRIFITEK complex, FFRUZIEAUEIZE have no

2) difficulty. (FE/REETMIRIBE—TAREEGEIMEEREBAEZEN)

3) 2.3XE— service division ¥f CEO 54 report TJfEHE K EH C performance M1 EIR 2 A9 HEEE,
FRARERIBEAT S, (MBS0 R MIX M L download B R A5 2)

4) 3FE ERANELEIZE, complain FY4EITEER/), BRURRNEMNEWVSRPREEZEN
TREE, ATIMEUE/ NI ISR B @, th AR AREBHR.

5) A.RN{E_EEEAY ) FED properly solved —R/AT] (ERIE) BERSEFIFNELE, —TEARW
f9 improve fh{JfY procedure XERMAMNKREREN T FIIFH K.

MR AR BBE:  (by 2221106)

1) T HUARERMERESE, EOBTFNHE
2) 30,000sale MEKEMAZA, REAHBEAUXRETmE, BENHFHE
3) MiheF ABNFERZFHBHR. . .

MY HENER:  (bysandyleee)

1) WieF: dxe6 MPARERBPMHA,
2) RERA—EMERERE, LLMEMERE, RESREREZMEETFANT Z£H
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3) LB BIARNER, T REBE WS E A 5 51E feedback RFRIM
MR MHAYERS:  (by Amenzai)

1) #EAZRD, HEAE: REANHNMEFBEERE, MEESFRIE LA url 17

2) FEWRRIRBLEXS: %% feedback FAREUL AAFL fully satisfiy I, TJREF LA BEF—HHL no
comment, XHERE{E interpret I ARYARERER ZIRIR

3) SEH VLA customer HEE I procedure improcement FYE X R, {REEE procedure T PIILRAY
cafe EHERUEEM

WRIEHA B (by 8222226)

1) AEPrE AERT] Y access online survey, TJ )% hard copy

2) REMEAEBRMIPA survey (sample size REEKX) |, TR LES

3) =7 improve 53 evaulate NEEFH BEMAY customer satisfaction SRARE, EEEZENAKNIZE &
HEF R .

4) ABEZRBERARL responses, [E A either fiN]MEMAELTE K ZE or f{IREXLME (KEHALE
AT —RARE] 5 TIHIIEES survey) , iR RRSER—FHERIREZ MM reputation

In this argument, the author concludes that. They don't need to make any improvement. To support this
conclusion, the author reasons that. Only 179 complaints and suggestions are responded by their
customers out of 30000cups of coffee. Which means that almost all the customers are satisfied with their
current products and customer service department, as the following discussion shows, this argument is
critically flawed in several respects.

To begin with, the conclusion is based on the assumption that all the customers who are not satisfied
with the cafe submit comments on the websites, this assumption, however, is problematic, the author
fails to consider that there may be a large number of customers who were not happy with the service
but didn't try to complain on the website. It is entirely possible that some customers are too busy to
respond their complaints, or that they are just chose not go to the cafe anymore instead of expressing
their unpleasant. In addition, the author assuming that customers are not difficult to access the feedback
page on the ground that the website address is clearly printed on each receipt, this assumption is also
questionable, since it is possible that many customers are not used to keep receipt or the website
address is too small to draw their attentions. Unless the author can rule out these possibilities, can this
assumption be accepted.

Secondly, even if customers who didn't submit their complaints and suggestion are all satisfied with the
cafe’s service and products, the author's prediction that almost all the customers are satisfied with their
current products and service department is still open to doubt, since 300000 cups of coffee don't mean
there are 300000 customers, it is highly possible that some customers buy the coffee every day, or some
customers buy more than one cup of coffee every time they go to the cafe, thus, it is highly possible
that179complaints and 21 suggestion accounts for a large part of the customers who bought the coffee.
Without the information about how many customers indeed bought coffee in the last 6 months, | have
good reason to doubt that whether almost all the customers are satisfied with the coffee and service.
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Finally, even if the customers who are unsatisfied with the cafe do accounts for a small part of all
customers, itis unfairly for the author to claim that the last 6 month's service and product will remain
satisfies customers in the future, it is very likely other coffee cafes near the hot cup cafe are keep
developing their products and services, if hot cafe doesn't have improvement, their will lose their
customers in the long run.

To sum up, this argument is logically flawed and therefore unwarranted as it stands, to strengthen the
argument, the author would have to provide evidence that all the customers who not submit to the
website are all satisfied with the cafe, .to better assess the argument, | would also need to know more
information about other cafes and whether they are improving.

27. 25 J5555F (Holner VS Kirby)
(£ B &EE]

B TEE— Kanolli By luxury cosmetics /AS]) CEO MR itx], XNAS=HENNBEERZNINT,
BREAZEERGITTHEE, FERIIMEEMN Mega-Beaty AT AB1E KLWKIZLR. XMEEM
Mega-Beaty /A S 7E £ E LT 20 PME K AY dicounted cosmetics, 7E 3£ EH#iH 1500 %15, Frld CEO AR
EAMTRIS T, (by APH haveanice)

(%]

V1: Holner's drugstore chain Vice-President memo to CEO:

Holner's drug store competing with Kirby's and other drug stores in city Allesberg. Kirby has many loyal
customers. Kirby started its first store in downtown, then expanded to several locations (3 chain stores). If
Holner opens stores in close proximity to Kirby's stores, can convince customers to Holen's. This will allow the
customers to see that Holen offers lower prices because Holen has economy of scale. Holen will become
Allesberg's market leader. (by Vakarian)

V2 — AN KZEZES/A S Holner's B4 vice president 45 CEO:
Holner’s drugstore chain %5 2B 1 NRE & B HJ Allesberg T local market, 7E Allesberg T, Kirby Drug
(local drug store) #HE & AR market share, FEMEEBESKALIMNME . LA KD F—(EEF
WL, JIENEAXAEEMD 3 MR F T ARNDE. SET/LFEE, L5110
drugstore chain fJ competitor th7F A 7 7 JLZ#1 drug store, {EEXLFANAIEERZEHARF],
the largest share of customer loyal to Kirby /AE], B A K AT AHIBLIETF, Holner's Y Vice President
TA4 Holner's MiZ30{5 KD BIX MR 18 H FTEF R IEERFESR KD 435 (close proximity
distance) BRI (BEREE: B KD 2EMMAMBERERR) , BOMMSAEITEXN FIH gain 1A
loyal customer, KD AY long-term 2 FIIEESM 3 KD MWXE H MZ5 &, EHE H MEMNEL KD HER
%, 24 the price of national drugs from suppliers can be lower since the high volume of purchase,
Holner's JA XN KE& O] IUiE Holner's fRIRE A A T AY leading drug store,  (by Xua_)

V3: drug store A is planning to develop its market in city W. A has an information that the drug store B is
quite successful in the city W and has establised three additional stores in different locations in recent years.
In addition, the customers of drug store B are very loyal and are difficult to be attracted by other stores. So
the author suggests that A establish three additional drug stores just next to the locations of B. A can attract
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the customers from B by providing low prices of certain marks for which A can negotiate with high volumes.
(by coucou9)

V4. VP of pharmaceutical company suggests that the firm open up stores net to the three operated by a local
drug store, who is the lead player in the city.... 1% 7 B IMFE chain 713 £+ EHR% BE ST local store,
but their strategy will help the company succeed. (by vcsanity)

V5: —/NZ4JE (Holners') FY vice president 25 CEO 7/ memorandum, TiERE— Allexx(— it
RFAABEDE. BZRENRENESAEEXBEAEERAH—K Local EEXMZAE (I Kaox) BRI,
Kxxx IX K 25JE7E Allexx FF 7 3 KRIEEMER LN, vice president 15 Holners o] [ 7E Kxxx B9 =% 9 J& B i & FF
=RIE. FHBT Holners IR LB FER Koo KA loyal 2 /7, &L JRT Holners'H 88 11 M supplier 5
RMBREAR. BT ERBNSEMEFHIER, Holners' T AL A Allexx HX fY leading Z5/5,  (by
sparklestar)

V6. Z5JE Holter's B vice president 25 CEO RIS, H XNAEEERT A ABH I EZREISE, KA
XMET B R NEREREF NS, HA the largest share of customer ;& K XN ZJEKEAMZE . &l
BEKEWE K AENZAFEH AME, BEMSHERS| K EZEME ., MRXEMAE HAER

3% leading drugstore 38 H T 5. (by ZiZiZi2/f¥1)

V6: KHIEER, — national drugstore chain 27 A HFF 3 /5. Z BB M rival IEF1 local
drugstore Kirby Drug #£1%, {BEEXIKT . H{1A S HFKEEEFHIX Kirby by openning 3 locations near
their current locations. & A3 A{[1/A S o] IXE 2R AT pricing on national brand drugs, {1 3B 7E Kirby
Drug's current customers and become the leading drugstore in A 1§, (by Berrilicious)

V7. —RHAEHCEO . XJLEXRK(T—BEEMRE—EHAT (? 57) B=ERHAKF, TE+F
B, BEAR rival ERTEXNMIXEAET, BREYHA K AJE—EREH largest share of customers, £
REW, KEH—FNHELRMEKY, EREXMXAAREMFET =%, AR aggressively!
propose I TIEIX =R 5 BAEMATAIEAY proximity, XAEFRINER S KBAMMNANENEFAT, &
AZRBMNONMEERE, BABRNERASENERIE (UNENEERNREER, BAR) Frid
XA B ¥ B EFERN R AX N X & AR drugstore,  (by GEcho %)

V8: HHR—MEEXENEDZER vice president g CEO BINARE MIX A=R%AE, EEtEL

WBEXIN, overthetenyears, ELF AR NMEPABFEIMMXAT, EEZFEALL local

pharmacy, b A loyalto H#hzgfE, X/ vice president 285BI EMN AL 25 NIX DT IHIR B,

AMBATXMEP W T IMH R A SIS RN (REEXNEE) R strategy i, & make profit
(by fancyaa)

V9: EHIZ5E Holnor A vice president Xf CEO i F—ER1E: FANRIKE A MRATS, BE2EMNZiH
AT EERRI T, BMEMIITFRImAZE AT, BE—IMEFXNTF KT AKN—ESF largest share
HEMER loyal, KRIERTFENTHEILFEREXEXNTHEMMITEST 3 4 new stores, FA]
ROZFEMAIRIHEFHE, XERIIMNMERSHEIA] attract, F AFAH national brand drugs I/
8 (FEAFNT AR ERERHTT) o XHE, AT A A T1#Y leading drugstore operation,

(by Sommersbyy)

V10: Holner's @—ZEH /G, 7t Allegard XM T7, BH—RMfi kirby drug By H 3 EBIAEREE,
RRELEAMRZEFHIETERT, BR kirby drug B2 FRZAKHINZ . Holner's 477 IR kirby drug
i, THRITE kirby FRIEEY 3 M TTHGERFT 3 K&, FEEIR{H lower price on national brands, [UItie
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#E kirby A9 longtime customer, $R/F1X/ Holner's FL B2 F9AB (S fth{]— & oT IXFRFE Allegard 7, ] IMAX
7 A T Y leading drugstore operation, ! (by wanggechina)

MFREN B XEEFE reasoning, AFHBEEEFERN: (by Xua_)

1. KD SE@EUFNENMTREGE T BEMTHNEME R L/ LEBEHRTHERM, A0
FHREZRUANS (BEFAREREXELZNY) FF, BILENNBERAAFTIENE
Mo DAL OTEES LK, ™A TEURERFHEMTHNEFEAZER="11077. H
EHFF > IE I BRHMER N 1Z RS R KD (e, fRNIZ&ZE1EE.

2. KEIBRELT KO MEFBEREEKD FRIRE. B3, £F KD NRFFEMEER, Nkt
FEENE—REMREER. MEAN KD NARREFETHEBRE, MEFASNE KD B911%
SIFERMEMNE., HE VP REA H BMEkEt KD S HE 5048 KD MM E IR R STk

unreasonable i3,
MR B (by YolandaZ1995)

1) % KEZBFE, FAREFRIEREILM] long-term FIZ switch ZI{RESE B 3H #,
2) FE=%E, SUEREEKR, A—FHY, MEXES,
MR EEE . (by lixkathy)
1) all conditions are same™~~H fth J& A R ES A~ — E R work
2) TERMEFAINABE KEFH G T URRNIE~EFHIERARSPXFFRARAR profit~an RN
MEETEARE T~
3) MERBEIN T h A —EFEER leading™~ EM TSR X F B R IERHMIE

MR EBEE:  (by ZIErZE)

1) the fact can be explained by avariety of reasons

2) MEBWARMENSMEXR, LHNEEEE FRREFX

3) ignore the cost and the risks

4) KREEIAEAL Store BEBRFEHILA, T8 store WEIR T RERASBRALMMNH R,

B EEEEEHEREN

5) AEEBELFEHERETENERRERMNEE, NRTMEDBEHEFIKEFRERE
RSB FIKEEENE

MR B (by IS k)

1) MEEEERENHIMAZMNIE

2) F=KHIETE K 554 cost X—E/NF profit

3)  (XANTRELLRR, ERERREESE SEE) KENMNETHEAFEASEME, REAFLX
BREATEKENS, FrAHERKTREZEBERFF (potential customer)

MR ERE:  (by CharlesDoit)

1) loyal customer F price war EEE RIS

2) MEAENZFAAMETRIASGR/NN—FHD, REARENZEEER.

3) MEER—MEA=ZXAESAES, BfFEhurt 7 ARNSEE, X HHOEERAMEAREIXE
R,
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ISR BER:  (by sparklestar)

1) ZinfRi& (vice president IA AN AROLEERIT] #E B Holners'ZFER Kxxx Z3JEHYEWE ) |, BhifF
X PR Kxxx ZTE AR TBR S A B R IX RN,

2) INABRESIM supplier FHRIGFEXEHAMEFTHMNEMLE, BT supplier 5 Holners [E$HAY
BRI, ZHAARSESHE dug WA/ ENBAEEHATESN,

3) fEEAYIE leading drugstore 5X P ZHIES, BHIFIH—RAEFEREH leading RHEHMEE
EHAR, tbER. WHHRES,

MR ER:  (by Scarfighting)

1) $#HiRELL, HIEABRANE K NUBLA—ERREKNES, KKERETATEFERTRE
B, KO HMRBRSFSF,

2) H A national brand drugs MR EEAR—E T INKSIE] a TTHES, T8 a THALRERA
National brand g9%4, fth{JSE =Xk Local brand 975, 1 k 3¢3E Local brand E{E H,

3) BT BEERMESG . XEREIF MM drug chain store #EIXTE a MAAERERK T, X
ERAMMATASKY, WAE h XN ERBEAINAREL RS FHEKXBTHE, important

issues not addressed.

MRIBHEAER:  (by Berrilicious)
1) AHEFIZIREZ D national brand drugs, =& E 5 & F and become the leading drugstore- dubious
assumption

2) why did the other two competitors fail? As national chains, they probably had the same low pricings
on national brand drugs.

MIRHAEEE:  (by £HE)

1) B=ANETJRHEAZ MEUEFERZAETHONERIMF T HAEHKS|A

2) TJREAE national drugs W 5| 3E R o] BE=XK international B9 drugs ff I} national Y& &
%

3) HAREMNEAMSMBK EB AN FE i Kirby N IRERESZINR—ENIESF LT

WY ER:  (by moyuknight)

1) $EIRXTEE rival chains FIEAIZIE, X OJEEM.
2) XBIUERIERRAE chains 25 B REN—HEMEREENEER.
3) K loyal TIEE 2 E A UMM AETRFHRMNARIMTEE, IBFNEFARS.

MR HEABES:  (by BRGERARK)

1) $HRELL ARAEIE I
2) TinfRix: RH—EERKSIZFF
3) AEM: FHEMAETRESTEAREH

28. TEZ /1y (stable office job VS work from home)
RS
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EFZBINAN AT RIAERNDIZAGN ER: RISWMEELETE. ATSHOTR KEFRIYIE.
ETENREET EILEFINA an office job T UL /A S FRFE LAY earnings (by FR3E & 2333)

(]

V1 F—PIRENM AR, EE R self-employed 1 work from home B AR Z My, {82 working
at home will be distracted by cellphone, neighboring chaos, % — B C 8 schedule, £HIRMIEZE,
furthermore, working at home will be isolated from society, SEEZ T {EAREH opportunity for career
advancement, FffIMii7E office TEAEE ELLER T1EFRE S  (stick with the office will be benefit in the
long run and will earn more salaries) , [a]Z0{a]1EiE?  (by Alonight)

V2: A{I&IFE stable office work, #Af5E CF work at home, {EZZIA4 working at home will be
distracted by cellphone, neighboring chaos. |){ % working at home will be isolated from society, ZEZK /A,
TeeiEpEE, EEMEN, EILEEBH L stable office work will have greater profitability in the
long run. MFREE, —HEXAJLAIE. (bylynn ling)

V3. People are debating with stable office job with self-employed or work from home. The later has
disadvantages from many aspects. People working from home are potentially suffering more distractions from
personal phone calls, children, and even noisy neighbors. Additionally, people who work from home are not as
socially connected as people who work in corporate. Therefore, people who choose to stable office job will in
the long run earn more than self-employed or people work from home. (by {22 4-1F)

V4: Newspaper’s Career Advisor column concluded that office workers’ earning is greater than work-from-
home worker. Below are the argument points: (by &%)

1) Working from home workers face a lot of distractions: lousy neighbor, noises, and miscellaneous.
2) Without the set schedule, working from home workers tempt to avoid work and have low efficiency.
3) Isolated professionally and socially, work from home workers are lack of opportunities.

V5: Generally speaking, it is financially unwise for people quit stable office job and start working from home.
It is there are a lot of distractions when people working from home. People working from home tend to
procrastinate because there is no discipline. Also, working from home make people isolated. Therefore, it is
financially more advantageous for people working in the office.It is unwise to quit a stable office job in order
to be self-employed and work at home. 45 H FIIBHHE, R IIABSH X neighbor I, FREK, BE
avoid working £, SR X1HTEZK /37 isolated with the work place, % career advancement %F, FfrlYd
AR IZ quit stable office job and become self-employed. (by rachel lli)

D MENMEIERERIEF. E=NMER 1. AR TENASEXE LM abstraction,  EEa0%R
BI1E, REEF., 2. EXRLEMAEZEREITY, EMHE5 avoid work; 3. SHSFARR
23+ A career advance BFRHI, A argument ER3% B 2545|F118Z ., (by FFFFFanfan)

V7. — advertisement 1, INZER Z ANEPEEIE T FRER office job, M self-employed 7+ H work at
home, XARZRR: B— AERILEERZTHEE, &H distracted, F=, XH— set
schedule, A{JRA 5 #LLFIEYZE avoid working, =, 40 office job HE £ job advancement,
Ilt,, stable office job =% greater earning, (by Flower f9E %)

V8: {EZEIAA sticking to 7£ office T 1k Lt attempting to 7 home T {E, #ET% gain greater earning in the
longrun, BEZ, ERXRILIESERZ distraction IFAMBIE, WHHNMEEFE, WUREFEE set
schedule Fff < avoid working, A& &£ beingisolated = SE AW & EPH. (by EveningYl)

W W 5
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V! BRXANER—EABFTRENMLANIEEERLSHAERIE, FANIXMECEHA
SWEBNGEEEFERERMMO, MARXEAREINITUNRERFNAYN TEFEEERET
5, REEGEHARELENALXECWVHAKRIRES, FIUBNARSAELZERE L
WAERELE (by 2221106)

V10: Generally, office jobs are financially promising than working at home. while working at home, people
can be distracted by so many factors such as phone calls, noises, blabla. Self-employed people may be
tempting to ... and avoid working. In addition, if people are socially and professionally isolated, their
opportunities for advanced careers are limited. So sticking with an office job can gain more financial benefit in
the long run than self-employed person. (KL 2 XFFMEE) (by Jessie Ge)

V11: KEB5> AE stable office workers, BB —E N ANIEFAERE T, XA EREILENARES
be distracted by neighbors, phone calls, and house chores, fff [} T %%k . Futhermore, HEZFRITIE
HINEB— M EER schedule, fh{11RA S procrastinate, TH, TEAHSRZFRFFE self-employed
workers L AS_L stable office workers, [E I, inthe long run, stable office workers $%#%% Lt self-employed
workers %, (by BN ENIH)

V12: 124 a stable office people is better to self-employed and work from home, 25 J&[F: 1. work from
home tLL R AR ZZEEMTIL: BIE, MENRIH KM 2. ARAZ—1IEF schduled people, self-
employed and work from home LtLIRAB 5% LXK, avoid work 3.self-employed and work from home f3.A
MRAHR, TRETWKFE, RUYXBINSESZR FEFRENRER) SEERMESKIRMH
stable office work people make better earnings than self-employed and work from home people (by
londons)

S X B

1) false causal relationship: no correlation
2) gratuitous assumptions no evidence
3) Either or choice

SERM:  (by /)

1) insufficient sample X ZE % B BB FHEERIEBER TIEM—ES ZERBRIFTIL, 2—
BRI AEEBR, ADHRERSERSRITIRN, RERCERERTIE, 48
FEEMETE, BMREAITHMRE? (RERSHXERZE S L EBIEEERARXER
Bl FAEE™)

2) casual oversimplification. XEH AR TEZ RS S ATHIE, XEEXLRET . LLNBEHALE
RIE, FERAENIEA TIET efficent HRIRNMBEBLNHAE T, =@/, AZ,
WK, B ERE ANEF colleagues £, HCOEWIE, B AEEEZET MM~

3) gratuitous assumption, YEFAEGFAEMEREAR TREATAENERREDT (FiA 2t
) . BRXBIEHET .. bW ERFIX A %IL, facebook factime twitter Ay, FEES A
SRR, EATEE ML LR

MRS R (by fightingctt)

1) BARERDAEEH distraction, EARFRERIZIXLE distraction —E SRR TERIARIRE,
A, BMEAEDLETE, IR EFEHER distraction,

ChaseDream GMAT {ESCR B4 #18 (2019/09/17 #2) ¥ 20199 H 23 H (PAGE86/87)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1351574-1-1.html
http://forum.chasedream.com/thread-1294495-1-1.html
http://forum.chasedream.com/thread-1303731-1-1.html
https://forum.chasedream.com/thread-1305170-1-1.html
https://forum.chasedream.com/thread-1308792-1-1.html
http://forum.chasedream.com/thread-744293-1-1.html
http://forum.chasedream.com/thread-1278048-1-1.html

£ &8 2019/09/17 [a R ER IR (FF/ 1Rk 4R/ TEE/\R/EX)

2) ERDPAA—ESH isolated, WAEBIRAMEKMELZEL, BRETUBREXNEDBITE,
RS TRINGG

3) BIf#ERE setschedule, thARBEIRIATER THEAA—ES avoid work, [ IXLE A O] 682 B HIK
. TEEEHERSEN.

4) ERTERES—EXE greatearning REMLAMNKR, REZECEIWAERTIEMA, HRE
B

5) RzWEHREEILRFERN, KB THRK, K400 ZHFE,

WM ER:  (by B2 EAISNIEH)

1) TRREKZR. EFEAHNFNERSREERREYEXR, FRERBHAETENA—ESRE
%

2) WHhe%FioE, WAERXFENBERARR inthe long run hZ2XHRY, MAEMEER TIENA
FNEEERAT] B T

3) otherfactors, 2 EFENEERE, AT TENABARI—ENRS, MLt SwEM
HI5TI
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