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Note if VIP for 35

Add activity 5 days in
future

Trigger 5 day training

Trigger email with
salespersons contact
information

Trigger expected close
date for retainer 19 days
after sales date

Multiple states, can't
control state #s on test
3/day on average but no
daily guarantee

Questions

Ask if they have CRM,
A/Res, SMS, Direct Mail
(Fields in Pipedrive)




