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STEP 1 - PLANNING

Before you dive in to building your website, you need to take some time to plan
out what you are going to create. A website without a purpose, or clear
function, will not be worth the time you'll take to create it.

What content might your website need?

Firstly you must decide what you want out of your website.
Will it be...
e An online shop to sell your products directly?
o A portfolio for your cake creations?
e Somewhere for people to understand your brand and make contact with
you?
e A blog sharing behind the scenes from your kitchen or baking tips?
e Aninformation hub for you to direct customers to, containing answers to
FAQ's?
Your website can cover a number of these elements but it should be serving one
primary purpose, meaning when visitors land on your page they understand
straight away what they are to do.

THE HOMEPAGE

Your homepage is where the majority of people will land when they visit your
website so it has to be clear and inviting. Think about the different purposes
your website can have, mentioned in the paragraph above, and how you can
highlight this aspect.

It should also very quickly convey your ethos/style/brand, which helps both you
and the customer. For you it should cut down on requests for bakes and cakes
that are not in your repertoire and for the customer it will avoid them wasting
their (and your) time getting in touch about something you don't offer.

There should be one sentence or very short paragraph that will instantly convey
who you are and what you offer.

ADDITIONAL CONTENT

Once you've got your homepage set up the rest of the content will,

again, depend upon the purpose of your website but some typical pages for a
bakery website are:
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GALLERY

Quite obviously this will be the showcase for all of your beautiful creations. If |
could give you one piece of advise for the gallery it would be that you don't
need to display every single cake you've ever made, especially if you are trying
to focus in on one niche. When you are starting up you will be happy to take all
types of orders (and this is definitely the best thing to do) until you have honed
your skills and identified the area you excel in. Once you've build up a collection
of, say floral wedding cakes, begin to display just these types of cakes on your
site and you will soon by the expert and go-to baker for that style.

MENU/FLAVOURS

You may or may not want to list your favours on your website. Maybe they
change constantly, or maybe you simple offer a limited range of sponges. If you
feel it's appropriate to your business this can be a great place to explain what's
in your cakes, such as highlighting local or seasonal ingredients.

PRICING

It can be difficult to post prices for your cakes on your website as so many
designs must be prices on a case by case basis. Again it can be a good way to
give your customers an idea of where your prices start, to avoid any time
wasting. Items like cupcakes or cakes pops are also more likely to have
standardised pricing which can be shown here as a guide to customers before
they order.

ABOUT

Your about page doesn't need to be your life story but everyone loves to be a
bit nosey and a short bio would be perfect here. You can also expand on that
tag line/bakery ethos from your home page to give customers are real
understanding or your baking passion and what they can expect when ordering
from your company.

CONTACT
Quite self explanatory really! Think about if you want to have people contact
you by phone, by email, or by using a contact form built in to your website.

BLOG
A blog can be a great way to keep your customers up to date on changes to
your menu, behind the scenes at the bakery or a place to expand on the
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frequently asked questions! It can also send more traffic to your website as
people may come across one of your articles first then end up checking out your
cake business! Have a look at the guest post by Lauren which runs through
seven great ideas for your blog that will get your creative writing ideas flowing!

FREQUENTLY ASKED QUESTIONS

If you find you are getting asked the same questions over and over, have all of
the answers in one place on your website, that way you can direct your
customers to this page rather than typing out the same email 50 times. It is also
a great place to explain cake sizing, portioning or your delivery rates.

IMAGES
One final point | want to touch on is the images for your website. As you'll
already know as a baker, most people eat with their eyes, or in this case make up
their mind about your business with their eyes! Having well composed, bright,
high quality images will make or break your website. A small number of perfect
images is infinitely better than a collection of poorly lit snaps in your kitchen.
It can be done by yourself. There are many, many tips online but my quickfire
advice would be:

e natural daylight is your friend

e a consistent, plain background on all of your images will give a cohesive

look
e use your best plates and cake stands to add interest to your shots
« light editing to brighten pictures can really take them to the next level

| am of the opinion that less is more on websites. Keep it simple and offer the
information that is the most important to your customers. Don't just fill up your
site because you can and be selective with high quality, useful content.

With all of that in might, have a look at the questions on the following page and
start to analyse what your website will be for and what people will take away
from it. Get clear, right from the start, on your mission. Answer the questions
and use them as reference when you move on to the next stages of the process.


http://www.bakethishappen.com/blog/2016/7/19/7-blog-post-ideas-for-your-cake-business
http://www.bakethishappen.com/blog/2016/7/19/7-blog-post-ideas-for-your-cake-business
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FUNCTION

WHAT IS THE PRIMARY FUNCTION OF THIS WEBSITE?
E.G. PORTFOLIO FOR YOUR CAKES, A BLOG, A SHOP, A WAY TO FIND NEW CUSTOMERS

WHAT ONE THING DO YOU WANT VISITORS TO DO WHEN THEY LAND ON

YOUR PAGE?
E.G. SIGN UP TO YOUR NEWSLETTER, VIEW YOU FOLIO, ORDER, READ THE BLOG

HOW WILL CUSTOMERS REMEMBER YOUR SITE?
E.G. WHAT MAKES YOUR SITE STAND OUT? USEFUL INFORMATION, GREAT PHOTOS, EASY TO USE

DESIGN

WHAT IS YOUR BUSINESS MISSION STATEMENT?

DESCRIBE YOUR IDEAL CUSTOMER
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WHAT MAKES YOU STAND OUT IN YOUR FIELD?

LIST SOME WEBSITES YOU LOVE THE LOOK AND FEEL OF

STRUCTURE

LIST THE PAGES YOU WILL NEED ON YOUR WEBSITE

LIST THE SOCIAL MEDIA ACCOUNTS YOU WISH TO CONNECT
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