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The growth graph of (AFAIK) the fastest
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AP (PMF Survey)

- (Very disappointed)
Somewhat disappointed)
I (Not disappointed at all)
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How would you feel if you could no longer use Groove?
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Lecture 07 would be very disappointed to lose Groove  https://www.groovehqg.com/blog/100k
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Retention Curve

- Product A - Product B
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O|0|X| &X: https://brianbalfour.com/essays/product-market-fit
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