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01. B4 822 (renewable energy)
(& A mEE]

Blastcom Corporation 525 % Z= i newsletter: BT <F mining technology B9 K TF%, FRrEX A EBEIA
SN (TJ8E) B TEET . (B2 IA1A, we directed scientists on our staff switch research efforts
from mining technology to renewable energy technology. [&l 5 WE recently renewable energy industry is
booming, and several renewable energy companies have been successful in recent years. By devoting research

efforts to renewable energy technology, we will not fear any future decline. K iEXM=E, &®EFEEIEAR
T, BIFEME., (bylaineyl1877)
[ZH]

V1: A company called Blatscom pulished following in a year report for stockholders:

Recent years the demand for mining technology has been falling, causing the profitablity and stock prices of
certain companies in the mining technology industry to shrink. Fortunately, we are shifting our business to
adopt a new growth strategy: the renewable energy technology. As such, our scientists and staff are now
shifted to the research field in the renewable energy technology. The renewable enenery techonology is
booming in recent years, with several prominent companies achieving great success and high profitability. We
are confident that this change in strategy will guarantee a retained high profitability and stable stock price in

the future. (by lotuskellyye)

V2: An article in B corporate's newsletter to its shareholders:

the decline of the traditional mining industry affected the profit of Blastcom corporate. therefore, the
manager decided to transform the company's strategy from traditional mining to renewable energy, and it
demanded R&D department focus on the renewable energy technology. there are two reasons. the first
reason is that the renewable energy is booming. the second reason is that some companies, which have been
working on the renewable energy market have gained profit. therefore, changing its strategy and entering the
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renewable energy market promise B corporate's profit and stock prices, and will guarantee safety from
declines in the future. (by Hannah &E/5)

V3: Due to the decline demand of the mining technology, all the related corporations are suffering from
decline of profit and sales this year, including Blastcom Corporation. Blastcom Corporation is considering
adopting one growth strategy: to shift some of the researchers from mining technology to the renewable
energy technology, the demand for the renewable energy such as solar energy. Some of the prominent
companies which market the renewable energy are successful in recent years. Therefore, it is guaranteed that
company Blastcom will also be successful in the future by providing renewable energy.

V4: /nE] B By newsletter “Last year, the decrease in mining technology 25/AE) B &5l 7 E X TA@Es b, Bf
|3 author Hf suggest the scientist staff change the research focus from Mining tech to Renewable Energy
tech. JE[F: Renewable Energy §i=x%f, and there are several prominent companies in the areas of solar
energy ALY E b Renewable Energy. 4512 such divert of research focus will increase the profit and rise
stock prices." (by mirinno)

V5. A shareholder of a mining corporation proposes that since the profits of the company have remained
steady for several years. in order to boost the profits and stock prices, the company should change its focus of
its research from mining to renewable energy field, which includes wind, solar and biodiesel etc. because the
renewable energy field is lucrative and some firms have been very successful in this field, stepping into this
field will increase the mining company's profits and stock prices. (by pterosaur)

V6: the B {1+ Corporation, mining company 1%, #&iF/AE) profits and stock prices slide, A5t
renewable technology industry {4 future JE'% promising, FfH other prominent renewable energy
companies that market #78E;R have become successful, |} the B Corporation 7]% devote to research in
this exciting field, XFEAYIEME{18Y profits and stock prices will be free from any future declines. (by % %4/\
“kfR)

V7. P15E balstman (KEEEXHFHIE) —> mining techonology IR A T HIE 7 —METEIEAISE
1%, The following argument is from the IR E LR EENEIERE report BY:

Balstmon Company 2 —Z% #f %2 mining techonology BY/A S, EJLE, B ATIHXT mining techonology
f demand &), FRIAAS S, {B2/25) make a new strategy: direct the scientists who make their
own to switch their research to the renewable energy. A S A KL T B A REJET % is booming, —%6i5
EAEXBENTUBFERENAS (BT AR HERENSGF) EEMNSEEMRT . FTIXAE]

guarantee (ICBREZE AN EIXME) that this strategy can help company to increase profits and stock
price, FFE T IUIL/AE) B AR SKTE mining techonology market FYSGTUR L. (by iiyy FT# )

V8. — M ABLIEEM newsletter: M ASE—NERE mining AF), XEEFEHSERNE
I, newsletter it renewable energy technologies #FIf]! Lt#0 clean energy, biofuel +4H/y, F{1EiL
research Z3 [ THRIZ R TTMIFRILLE B9 mining R4 redirect to renewable tech FYFFR T, 1RE
renewable X JLFE A RAVGFETZIM (BLALTT PURILZER trend EARK? BERIE, FHRARERTHA
EAEHT) , RNERTXATEAMRZEMTRUENFNE, RSKRN, KRXFLT! - -FEH
4% author HABENT!  (FLERMN ZEHIFE HBEALZFE demand K, HEFRECTTELE, XA
i, RER, BIRE etc {RILIT renewable HEL A RIEAM) + URIZMA cost benefit analysis (i}t
RZE renewable energy tech EEEFH RIS, labs, 1 equipment, I AEBELERMETFAEA
REMST. A cost benefit, 1E{RAVISFIERNSE LANFE) . (by Cathyzhang1230)

ChaseDream GMAT {ESC R B4 %18 (2019/09/27 #2) ¥ 2019 F 10 H6 H (PAGE3/55)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1352096-1-1.html
http://forum.chasedream.com/thread-1272812-1-1.html
http://forum.chasedream.com/thread-1272335-1-1.html
http://forum.chasedream.com/thread-1283143-1-1.html
http://forum.chasedream.com/thread-1289519-1-1.html
http://forum.chasedream.com/thread-1289519-1-1.html
http://forum.chasedream.com/thread-1302629-1-1.html
https://forum.chasedream.com/thread-1317015-1-1.html

£ /B 2019/09/27 IR ER IR (FF/ 1Rk 4/ TEE/R/EX)

MFRMEBER:  (by mirinno)

1) False analogy between mining tech/industry and Renewable Energy tech/industry;

2) Research cannot necessarily be successful;

3) Profitability: the revenue might not be able to cover the cost invested in the research;

4) Time: the conditions cause decrease in demand in prior year might not be consistent in current year or

future
MRREANE S (by Worthit)

1) Z/AE) profit NERMN THMA—EZE A& worldwide demand for mining technology J& ‘>, T &g
HhJRE, FE rule out HBRE,

2) ZAEMALEZHINEIME renewable energy INAT) AT LL, FHELAET, HIFARK 10
FRABRAR T, IR EBUFABEH.,

3) WAREBRFRMI. cost B BETRIFS IXETHEIKAY revenue R cover K7,

MR T & (by xiuxiup)
1) AT mining & RIEFFEEERTN, AREFUBEEE—E
2) BEBRASIMINARKXNASIANTI, RN S sEH Akt T AFEHEFAR

3) HIEARKKIN, ERLIE
MSAIRENER:  (byimanimaniman)

1) EEBFBKRTEAMERARKBSE
2) 7#0renewable energy A ST L
3) EHHEHMIMETUHRFE, HOXRFEAZFSE

=PI ids:  (bygiuhao871227)

1) KIEXF mining technology BT KB D ARBRRK B
2) Either-or choice: mining technology 5 renewable technology ©] [ —#2#ff 5
3) renewable technology &RILJIEABRY, AREREKESH.

SRR ER:  (by Missing )

1) EFETEARKUGEES T,
2) B /AR R BEA—EREWS I B A R F A GER
3) FF)E/BEE $HKHY factors A~ 1E technology direction —->, operation cost, reputation, marketing

FHREFEEENEER
MR ERS:  (by EH4)

1) JRE: TgEFErE
2) 4 HARZELb+R AR IR R A
3) MR KRB FHEIRIZER, F A profit F cost UK stock B ZEFNRE

MR B (by Ui Ada)

1) MEEFERENIETLLY, AKEEMTHESET, mMAMBAETROA—F, FaERRAH
IR E, LN BEMKPHRE S E AR Z KA

ChaseDream GMAT {ESC R B4 #£18 (2019/09/27 #2) ¥ 2019 10 H6 H (PAGE4/55)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1352096-1-1.html
http://forum.chasedream.com/thread-1272335-1-1.html
http://forum.chasedream.com/thread-1276052-1-1.html
http://forum.chasedream.com/thread-1278956-1-1.html
http://forum.chasedream.com/thread-1279437-1-1.html
http://forum.chasedream.com/thread-1274707-1-1.html
http://forum.chasedream.com/thread-1296604-1-1.html
https://forum.chasedream.com/thread-1315806-1-1.html
https://forum.chasedream.com/thread-1319875-1-1.html

£ /B 2019/09/27 IR ER IR (FF/ 1Rk 4/ TEE/R/EX)

2) WILEXMNMTVA—EREHET, WAE—NEXFAEIARICXNMTIE T
3) cost RS, A—ERERFF profit F stock price, A—HETRFME T, ASHMET

WR MBS (by NERTTIN)

1) BZRAZIREE B 6L AT —A (& R 2 E KM 8 S A KRAI 9

2) FIRSMINARFIRBEERTD, R EERKIXA renewable tech FITiA A T IR

3) EAFNEDTABEERT T, HFREABENLFATH! #IHKK mining tech A9
TORBEAW? FolEMKRELD? FF, .

MRIRHEERE:  (by chrisewang1987)
1) A3HRIFEZK M mining 25U BY renewable energy BYT] 88 B AR ARTE BHEREEE T IH
B 1107 M4 Y

2) ASIRER R THhEERY company structure gE

3) AAELEFZHIMNAS FTATZEEERS Fitt Arguer FIEE1R T T HERN
IR ER: (by AthenaF)

1) EENRT BEARERARTAAER, NIRRT EAROHALEATNEELS, HRASHFIE

ALK N
2) EREENTEXHFERE T MY, WAEXLANSTTEZRTE, KB market share 7, new
entry tHiRMESET X,

3) MATENE, RATHBERBRNAESEZY ZANFTREZER, BASAEHERSET
BARRNANT R BER.

MRRENEEE:  (by lwZ77)

1) ZATNRERTERTHBRKMAITLY, FRIFNTULZRAIMAOA, cost RE, FEERILE

profits
2) renewable energy T\ BRI A T REERARMAE RS KRNBREY, mAREGRE BTk
IR YF

3) FEF b AFFNZITVAREXNMTVA—EF T, LENBSRABPAZET
MR ENER:  (by QUggie)

1) WEMRRT, THEAIHIA
2) PAEFRERREARRMUEMNR®
3) ATAHARKZEATE, REFTROAE,

WRIRAAEEE:  (by MrsRabbit)

1) competitive industry

2) general market entry

3) capital burns within research

4) mining industry demand bounce back

MR MHEE R (by LHWUATT)
1) FEMBRNTETERSTMREAEME, A—E X strategy FLAEFALL loss
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2) fEiRELL: HRBERANARINE CBEMIN, ¥ =FFEEJRTE research domain 1 operation
model A HEEA—H. FHHEIR T BEEIFE K initial investment F1 cost AY[a]@, ZRO]RES
AN IR, ZE M —FSH investigation, RNEEFH LI

3) Hihe%: MAEFEBELZRFAREZERDSHKI

SRR EEE: (byReallen)

1. ELbH#IR (REMEXAX) |, Blastcom A—E & 789/2 5] EE4KE mining technology
2. ETIANBIBAT A TU R
3. BRATN

MBS (by A ZHRTE)

1) $EIRZELL - BB FMusktt, %AW,
2) ftuA: BB HAh cost SHISSHERT,
3) A K3k renewable energy industry A~ —E S 4% %: boom,

MR EEE:  (by Cindy BEF)

1) AHELE

2) profit fY[a)#

3) WAEARBRIEARX
4) EEAEE

MIIRMHAERS:  (byiishe)

1) GAFUEERE, £E mining RTRRMWEHRTT, R2EE
2) renewable energy fIAINETE R 2 2 E AL IR A S EBEHMAE
3) RARFANWMATNERS, RUUETEFALE LA renewable energy BLIIAY/A F]

02. S
EEC)

KE—RESRARBINERTMAAE), ERNTZRSITRESHEAEE, CUABRENKET
%, AEITEMN—PMATEE. MATE 1500 ZRDE, MITIHERN, EXERRT. K8
CEO BN M MEERFN S KIMNEMA T NRSEFIAY. (by Heatherxieee)

B REMNRREREN LR BRI RITAKE TS, FTEREEESR 20%@E5H) discount @& 1ET]
PLUAEHCHEARZE  (by chloe05)

(%]

V1: A letter from the CEO of a British luxury cosmetic brand Kanolli who produces luxury cosmetic with
environmental-friendly features:

Our luxury brand has been well known and successful in Europe but we have experienced difficulty in
sales in United States. Therefore, we are considering partnering with Mega Beauty Brand Inc, a major US
domestic cosmetics discount distributor. It has represented 20 discount cosmetic brands and have 1200

Zom (luxury cosmetic) (2 X)
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stores nationwide. We could get access to the wide distribution network to help our sales. Partnering
with Mega Beauty will ensure our long-term growth and profitability. [Al/E AR B?  (by 2spring)

V2: A letter from CEO of Kalloni's: Out luxury, environmental friendly cosmetic products are well known

and successful in Europe, but we hardly sell in the US market. | recommend partnering with Mega

Beauty, a major distributor of 20 national discount brands in over 1500 discount stores in US. With its

network,l believe that it can provide best prospects for Kalloni's long-term prospects and profitability.
(by Gabrelle_G)

V3: The letter of the CEO of a british company who produces luxury cosmetic with environment-friendly
features.." RAKMNEER (EE) NBE—E HE, BEXEWHNHEERM. FTOAARNIZ
partner with a US domestic discount distributer, the Mega-Beauty company, which accounts for 20% of
the US market and its discount stores are all over the nation., XA 1695HE EFFEEF< long-
term EF [FIAAMNESAEE highlight]  (by josslyngogo)

V4: Kanoli f§ CEO 44 Board of director f—£{=, A= E Kanolli 2977 552 luxury, environmentally
friendly B9 cosmetics, {B7E us market FYFHEARLF. FrIX/A B 1ZH1 meaga-beauty parter i3k, meaga-
beauty 2— & TF discount brand f§/AS], FiBiT 20 4 discount brand Y& It EF BT 150
discount store, B[} ceo TAHF0 mb BY&51ETT I get access to its distribution network, [ ltiX ] partering
agreement provides the best prospects for Kanolli's long-term growth and profitability (by lyral123)

MFRENIER (by Gabrelle G)

1. Mega Beauty fRIZHYE discount fak#, T EEBRAERBEMFTHE . Kalloni @47 luxury BY1L
ehdhg, P Mega Beauty 1ERIEE AMEAR—ES Boost sales & A XFTHE #HHY
customers A< willing to pay premiums for luxury cosmetics, 1 E<MILFE1R Kalloni''s BIFE &R

(ME1L& M perceived as cheap one) — ' XBEZEEALtREEEME, EEMNFRNABE
E B REMEXAESHRAR.

2. No comprehensive analysis of the fundamental reasons why Kalloni's did not sell well previously.
MREHAMEESET poor sales performance, 5413 E Y law Xf some ingredients in their
products B restriction, =& XEMMEINLETE preference AN7E luxury, environmental friendly
897 &, FR4 partnership th R4 H expected result

3. No causal link between partnership and future profitability: & # external T iF1ERILH A S
internal operation TJEEH [a]87, even if partnership 2 IF MY strategy, XER KX ES
jeopardize ASHKIZBFGE 1. Frld premature to conclude that-

WA EEE:  (by bdeerie)

1) logical leap : —/ high-end BY{b1% & hEFZEHTH0 /5 B E S 220\ brand value, 3 B it RUMIE 715
REZK, W luxury BB, REXEALZXAREE, BINBEREN

2) weak assumption: distribution NEME— — PN &0 sales fYIFE ZEIF, advertisement, promotion
schemes, price . . (BRMNAFISREABARRA—FE? MEIEFREEALAY)

3) overall marketing strategy RIZFI/ASIMAR ARV E, o UH survey AEBEREEZEMNTIHE

o, mITRER, FFEES. .

S B
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1. ZEdARER EEURANERLEBHNZARE, HERBERITELAR, FERHINAR
ENEETMURESHICKBNEE. FURNERESRIEIARSRETRE1EZRE, ¥
SimTmEERECBETORR, AMNEZHEHEEE.

2. WieE MNIEMNARBATEEERROEZRES, FURRENEEINRASKLR
BHEIERRIRM

3. ARXAR—ABWER: FMABANERRE, EBEEHA, 5 mega beauty FIEHIRMA
F, TREHINIRESER —EXSRROMBEHEL.

MR A RS (by JUNELLLEZIRE)
1) el hiFFAREAIMESEALE, MERAXEEREFFASRIMNE NG, b

(ISES O
2) BREFIAER., AEZRAMNE RRRNERSHEE, E2LFFEGERT

3) AREER. hiF—BFARESRY, SFsEERX M RMEXL, BARREFT, KEH
SEgEth. At XHEEERMIFER (EHERT)

ISR ERR: (by K TEN)

1) RENBHFRHHA—E
2) IR RIREKHARIE
3) BfFh—E&T, THEASHERTT.

MFRANZRRE:  (by WIEIEA &)

1) BUEAE, 20 5 1500 RF— 3R 8 mega BALY), BEMAGEIERLS S H0BIRRT
XFEE

2) 2.K2ZE% 5, mega & discount, ~HIE&E

3) 3. AARE Y, 5EEELER, FTE weigh revenue against expenses

MR ER:  (by Sevenzerozero)

1) Kalloni 1 Mega Beauty IREAZH W EFEA—H. . . — 1 ESm, —TEFMN
2) Kalloni EEERARATER, A—E2HEMMEH, JHEAREERREAREASKIRMIAZ R

RMNARERFE, FHR-SFEFEE
3) & MBInc.iX A niubility 94 5], EAEARBIRRE a7 WEE, REFSZFERL
RER?

WA EANZER.  (by Wang.)

1) EXEEFERZEZEARE, discount stuff 1 Luxuty comestic N2 — KRR
2) ZTEREKFR, store WEE, FREUAXZRASIG
3) insfficient suvery %8 XTEL H fth US market B $ER, TIRER EFHIERE.

MR A B (by wewe19850816)

1) 1 real root cuase for low sales in the US
2) 2 adverse impact if partner with the MBB
3) 3 questionable outlook of long term growth and profitability

IR ER:  (by queenie q)

ChaseDream GMAT £ FE4 #2182 (2019/09/27 #2) EH: 2019 £ 10 B 6 H (PAGE8/55)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1352096-1-1.html
http://forum.chasedream.com/thread-1298513-1-1.html
http://forum.chasedream.com/thread-1304322-1-1.html
https://forum.chasedream.com/thread-1306944-1-1.html
https://forum.chasedream.com/thread-1313205-1-1.html
https://forum.chasedream.com/thread-1315969-1-1.html
https://forum.chasedream.com/thread-1322874-1-1.html
https://forum.chasedream.com/thread-1323837-1-1.html

£ /B 2019/09/27 IR ER IR (FF/ 1Rk 4/ TEE/R/EX)

1) 1. 1500 #120 ;%% benchmark, F—2 X FBIT A TR EME, RANERZIRS RENZERIE
.

2) 2. K@AEF MB NEEEEMNAR, —PRER, —MEFNBL, REATHE

3) 3. WR K FAEHTE MB, BEEREDBAIN discount FIMNMIRHEE, TAKREAXRARERRAY cost B
bbERE, fRTTRE profit cover N7 —YenBB &M H&HE KM, BFART .,

W EAERS:  (by JElE 2018)

1) %A profit JEEARZ network [B]&, MREEAAEFHER"Mm HEZRFNFARE.
2) MegaBeauty SJRED EL T .
3) discount store EFEKN4E, profit AL,

MINIRENEES:  (by windemere)

1) growth: luxury F discount ) B AR ABEARA—3E, LA—EFIBK
2) profit: ingredient (IR AS, BN EDBAN
3) profit: FMBMTEER, AEAEER, THEIEDUA

03. =S HIEANZ (airline eliminate flights)
ENEESE)|

A NSIETRENIE L3, KEFERE. 2FEREE: HttASHEiER RN ERSEE, BEFE
HENT . SHER: EHM S MEHA T RIS T FUER D . MREBEER: BIBIX 5 NMET R
A3t (by mrtl)

(%]

V1: The business analyst write an email to his CEO:

The profit of Provincia Airline has decreased last year. At the same time, it expanded its operation. Also
oil price increased drastically in the beginning of the year. As some other airlines also faced the roaring
oil price and they were able to increase their profitability, the oil prices alone not the reason for the loss
in profits. The newly added 5 flights (expanded operation) should be responsible to loss in profits. In
order to return to profitability, we should eliminate new flights added earlier this year. (by

nevsaynev222)

V2: P Airline B9— business analyst £5 CEO 5 email, @ lIB/A S EER profit drop T 209+ =F1R
BOEASRERN! SEFEYIEIE expand operation 7+ 7 5 NEfiZk! at the beginning of the year i
R BEEEREK, 1B1I] fuel expenditure thEEEEAYH! BXFHFAREES! Hfth competitor ZEXFPENR TE
increase profit 7WE! AFIX[a)@l—&E H X F AL new flights BE! so FATELHERAR! eliminate
XEEHTAL M E08 profit B EBEBEAIHK!  (By angelacheung)

V3: Provincia fi= /A A CEO it EF/A T profit decrease, [RIRHFIMOT Lk, ATIXASIHRIBBLA
FF, WEFEESE, ATHEMT —L flights to 5 cities. F b E fthfii == /A 5]t 5 B E IR A H A AR _E FHE o)
A, BFLATH profit B2 improve, ATLUANMARSE P MFDATHRAER. Alt, FETEE
BT ARLE flights, FrIXFRIR 1% eliminate BRLE flights,  (by RIEE yy)

ChaseDream GMAT {ESC R 54 %18 (2019/09/27 #2) ¥ 2019 10 H6 H (PAGE9/55)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1352096-1-1.html
https://forum.chasedream.com/thread-1325140-1-1.html
https://forum.chasedream.com/thread-1342813-1-1.html
https://forum.chasedream.com/thread-1352134-1-1.html
http://forum.chasedream.com/thread-872658-1-1.html
http://forum.chasedream.com/thread-1252763-1-1.html
http://forum.chasedream.com/thread-1281818-1-1.html

£ /B 2019/09/27 IR ER IR (FF/ 1Rk 4/ TEE/R/EX)

V4. —ZK Airline £ analyst 5545 CEO, B T—FRUREFENEIML. HAEFIXRK airline 1Y
profits TN 20%, — A EBEAEMBN RSB WIAR X HIESL, EEEMME QI HEIEX
A, MEHP—LEMEQIELIT profits AUIZK, FrRUAN ERARHE—MRER. 7—7@E, X%F
NEFIET 5 MRS, FEXEHIENMEESE profits TREMNERE, PRI T —FZERUH
©11, A7 increase profits, (by chaaang)

V5. The profit of Provincia Airline has decreased last year. At the same time, it expanded itsoperation. Also
oil price increased drastically in the beginning of the year. As some other airlinesalso faced the roaring oil price
and they were able to increase their profitability, the oil prices alonenot the reason for the loss in profits. The
newly added 5 flights (expanded operation) should beresponsible to loss in profits. In order to return to
profitability, we should eliminate new flightsadded earlier this year. (by Fiti7ZriX &)

V6. H— MR /A SR CEO IR MB1/A SR profit & 1% 7 B/ NEE —N 2 fuel cost increase —/ N2 TS
T five flights & b H fth/A 5]t [E4#¥F face fuel cost increase 9]0 @ 1B 2 H L/ F] profit improved Fff[Mi%
fuel cost increase alone is not the reason for profit decline fff [ o) @ iZ 2 ZE new flights | B M INE
eliminate new flights to improve profit (by curucma)

MARRENER:  (by alzn2765)

1) The CEO fails to establish the casual relationship between the decline in profit and adding flight.
The sequence of these two events, by itself, does not warrant the former caused the latter. There
are many potential factors that may cause the decline. For instance, .... Unless the CEO would rule
out all these possibilities, it is gratuitous to attribute the decline in profit to the adding flights in
some cities. Any attempt aiming to solve the problem of decline in profit must base on a
thorough investigation to gather data in order to narrow down and locate the actual cause of the
decline.

2) The CEO commits false analogy by equating Provincia Airline and other airlines. The
dissimilarities between the airlines may outweigh the similarities, thus making the comparison
less valid. It is possible that some other airlines were enjoying the oil compensation from the
governments, which were promoting their own national brand in airline industry, to offside the
effect of high oil price, while Provincia Airline was not enrolled to such compensation at all.

3) The CEO unfairly assumes that elimination of flights suffices to stop the decline in profit. If the
decline was caused by a combination of factors, such as..., some of which will still remain in the
future. A mere elimination of flights may have insignificant impact on the decline in profit.
Furthermore, the CEO also makes the assumption that elimination of flights is necessary to stop
the decline in profit. Common sense tells us there are many such possible factors as.... The CEO
must explain why none of them was available or why they all failed to achieve the same result.

S Bk

1) FZHREZM: flight expansion & profit G/ AIME—&Z 47 th BT sERIEY KALEFRE B D .

2) fHIRKLE: HAB/AF increase their profitability, tWIT2MIMNRSEY, MEAEE MEES
pyrie A (I/NETI

3) ZAR#EMRIR: Decrease flight expansion —E&fE profit LF? RARDIMEIEE, TIARD
overall cost, {E2 revenue from these flights th 2 B#ERE 2 .

HWRREANZER:  (by EF S Vamtoria)
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1) False Analogy: P fi= A ) MEMIE A BERAETE 8, L profits FIZKA AT HIF2
EAE EFHRS S EMERIGIN T YA, compensate T il#EIIGIK

2) INBEMARET: INA P BRI EN—ERT BN RE operation (&L, RikE Hfth
EEN TENFALII, EFKIREFREK

3) ERR: Kk ME (MWRAEZGLERAREET, ERRASTHSHIRS)

MR ENER:  (by Fchillex)
1) A, DJReHMERE, 53 cost N, AILLXFA

2) WIUETIR, A=Z cost @ profits FLIG AN,
3) BUBMZARMEETXRFELF, FIELEHERRSE.
HMFRHENIE S (by starchoi)
1) false analogy: procia ASERHEMATIERA—H, Teektt, FUsHEMATIMEREILIZA
SRAMTBEE, MUASEXIMER
2) eliminate fTBE o] AR IZ A S)EHM WA LR A, Mt — B FE
3) HMMNMERFAEBELAXR
MFRENERE:  (by BEE yy)
1) FEALRAASTRAZLE, MEMNEITRNABAIERITEE, BB AFHERAH
A& ImE
2) FERMEAT flights BIFTER. A, IKABEIE, HAEFINEXLEMEIER T RBAFIER
Y
MR ER B (by chaaang)
1) false analogy
2) FIBANZSEEALE profits TRERE KR
3) BMEREIIBMAI B RF, TTRAESRT

MSIREMNERE:  (by EHEH)

1) TJEE P A ERIJLEMNRF —EA T TGS, T T 30%, FA 20%th A2RZ M

2) revenue-cost=profit, Efth/A S & FZ K & revenue (K K) -cost(X), M P AL E revenue(/\)-
cost(:K)

3) fbA, BRSRAANGFM, AL KW EHu,

MSIRMEAYEEL:  (by helenmikaka)

1) BMEIRAESK A cost = sunk cost (MK kAL, IHREEFTA ect) THELAH

2) fHiRELL: HAMRTZE R ELZAEHR marketing campaign, renovate A8, RFHIRS(EE revenue 1E
fn

3) ZEFE long term benefits, ¥k o] IMUFA 75 market, &N customer A acknowledgement

WRRENER: (by RS )
1) TIEEIE: IAAB|FE the new flights # oil price - A ZERN A4, 2S5 cost FHMAE
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2) TERELFER: 1AA the new flights §E cost FF, R—E, KB cost-benefits 7347, EHRNZE
HNEMEFRSSE cost EF, MgEl, EEFRES
3) $EIRZELL: HMAS IR CIH. EEHESF

HSNERE:  (by Clemencedever)

1) MERIA—H, FeE—#mie
2) KAt A—EitiaEK EEW, A—E=2B/RER, Nix rule out HAth factor 3 B
balance 94,
MR ENER:  (by B3 Ada)
1) eitherorchoice, TR AR ERERRSHFIE T, LLMEFRLEN, REREW, ZKH
2) insufficient evidence, REEEAFLERLR T, MEBHNTWAK, FARTERBRNES, HH
XN ANFHM& T e REE, BREXEIR
3) BUB#MZ&th A —ERBE, THRSMA—FIES, RIMILHNBUEERERR, TkSH
knEAHSTEN, HE—HHE profit
MR EEE:  (by rrrrubylu)
1) HERAR. BN RN AEMELA—ESBAETENERER, BUREEMER, LMk
FE. TR
2) $EiRELL. HASARZMNT Lk, AR PRATARE,
3) FRA—ERAN. EXREMAXIEFMERSTAL? FojgERES complhin, EEEMEC
REAVSE.
MRIRAHAEEE:  (byiseasen)
1) gratuitous assumption, eliminate XA TJREIE AR BB A E 20N, FA— & REZIEANFIE
2) allthings are equal, XJLRBFME WWA—EBRKM, LLNXJIRREANTRERKNMX KT

ty
3) causal oversimplification F58 FEEA TR FIMERSHKN, HNSSENFHORLENE

04. B4 %k
(4B 5]

luxury motorcycles 4 =2k &3 (by thalia39)

(]

BIBEST: TREFEAEMNIRA, FTEXFIZET luxury line &£ convert to standard OR cease the luxury
line,

V1. RN ZEERJLE—H, MEL TiE. — Cheif Executive Officer £ memo L1IRE, E A
luxury motorcycles 22 more cost and time to produce, 33 luxury production line convert to standard
production line, & :A1B{E1L 2<% improve efficiency and increase profits. (by % 51°)
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V2: motorcycle £ = A ERERSAEEK, NMZEFE. XMAIEBEELETLEL, — 2 luxury,
—N2 standard, 4 = luxury motorcycle F5E B 57H) parts, F longer time to produce, & A2FTH;

4 7= standard motorcycle BYRAK 2 AR, FMINFEEMNNEESE, MEBEHEEERE. X, EFR
REZBUH luxury B9ARSE A 4%, TIETE BIEMEE — 5 standard motorcycle Y4 =4, XA 0] MRS AE
R, WmREF)NE. (by cunzhang2016)

V3: ¥ motorcycle company iR S fthi profits, ABEMRBEMEE T4, —5 2 luxury motorcycles

# sk —& 2 standard motorcycles 4 %%, the author 35 luxury motorcycles 4 =4 H9 {4 R cost
1R%, Lt standard motorcycles £ 7=% FEy%, M H luxury motorcycles #F2 FIF T2H3E R, #ALLAZSR
standard motorcycles 4 =4 mi 2 B FHLEH . Frld the author 55 IZIE luxury motorcycles & =4 &
8, #p) standard motorcycles 4 =%, (by L_sEIIA)

V4. FJTZIERGE streaming R A& = RS FE . 1ZBEREE4E~/AF)H two production lines, F
T %4 7= luxury motorcycles, but the production requires more expensive material and longer time; #1285
A% (robot) 4 7= standard motorcycles, . /A E)¥F cease FEZE L =4 in order to produce a great
number of motorcycles more efficiently and get more profits.

V5. AWA )2 Motorcycles Company Z< 3 F 4 production line, —## luxury motorcycles —#f
standard motorcycles, IL7ZE manager 28 increase profits, RE cut 32 luxury production line, K A &FE

worker made by hand, FELb#3k1%, standard motorcycles HlM{L 4 7=, FUAR{KE efficient, PFIAEILER
3& luxury f§ production line #23§ second standard production line 3g increase profits, (by mxm625)

V6., —PNEFEREMN K, MBS EARIREW R : Our company has two lines right the moment,

one is luxury motorcycle line, which needs expensive parts and is produced by hands. Another one is robotic
xxxx(iIXME5 T) line for standard models. We should replace the luxury motorcycle line with a second
robotic line in order to increase productivity and thereby increase our profit. (by #r—fT)

V7: A prestige motorcycle producer wants to improve profits, so it decided to replace the luxury motorcycle
with the standard motorcycle assembly because the luxury parts are expensive and not efficient. The CEO
thinks by doing so, the profit will increase. (by ;& &% 3})

V8. —MNEEFEE/AEIHIFA manager EiIX CEO 3%, ASHRAN L 93734 = luxury motorcycles 7
standard motorcycles, luxury F/N = EREF TAERFENMBAEREMNEREMHGHHL S, M standard 892
robotic assembly line £ =y X BT X R, FrIXFRATIZAFF luxury motorcycles FHIEARA T sl
robotic 4 F=AYARF, &R = standard motorcycles XA {1H] profit = increase, (by FTEEZLFFH
_)

%%%IEIE\E%:

1) EARBERE £FHESAREFELD, BRZHEHATERA—EtsN OHENFIEE, K
UE #B#R Y standard line ESHE N ERERES AL,

2) ARXR: BRTRSSERTRESHIEIIN, TREE: 1) [EINY, —MREAEEEDS
MESGR SERENRSHNTRUNUEBHA, RERBMMEE, b1 MHRkEZHFE,
2) kBN, THRERERELBET .

3) {EAF IMAH robot ol PUEmMNzt, BF FRALSMBAN ST, KEEZHEUYL

AN
Z~ o
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MISIRHAYERE:  (by 4.20.6.01)

4) FE=WN-BA. cost T, {ERAFIE price FHIHEW .
5) FamB—, RIOTHREFEN. T—AVEERMNT mER.
6) FMAZBIERERAHEEAN, ERTHIBNEAT.

MR ER:  (by brandy dy)

1) EBRBPENBAFENZ LD, RITEE—A luxury BOFERZ— standard F9EF LS,
standard L2 MR R EA—EZZMERALL A ERERAFE,

2) REXEHMAR. (tBEREESZRER luxury, E A luxury R Z4514=Z standard J3F
B, RS KFXIEHES . M standard HIHTTRERERA, HIENMBESSEHTTX
HASHREEERIEM,

IR ER: (by Mandy66)

1) efficiency #l profit X BEEREXR, THIERES, ERHTEXTERFMY, SWHERAL
€. X1¥ profit h ARKIENN

2) allthings equal. SR EETIH M FETIHAE, consumer base A[E, MMRMETTE=%, FEXRH
HBAERASEIXNMAENET, MEHET, FERERIELET

3) profit # revenue £ cost HX, HEBEFESEHRRETE, A —EB NN T UHEETH
RIS

MPRMEN R (by #—1)

1) gratuitous assumption: cost>revenue

2) weak analogy: &% & MR EL A TF XS ELAY
MFIR A ER:  (by duanran1203)

1) LTimRix

2) EIRER

3) FADT
MR ERE:  (by Sevenzerozero)

1) BEEERENFE5THZRTFRER
2) FRELNTHELMAM, RAXT
3) MHAF—FL%, ZA—FEAEENERS.

WS ER:  (by ophiuchus93)

1) CEO Rut7Y cost i, &B12E] revenue, Frld cost EA—ERE profit ZHEF .

2) CEOXinFF model FISHEZ Z /), R luxury F32¥W B account for a higher percentage of
sales, BUH luxury, JEREZESEHBRERTENFBERX, Pl revenue SFE(R.

3) THRIASTEISEHE M. EEAIS AP models X557 a0 /1Y skill sets BSRA—HE, ArIAXFTRITRE
more training, [EIE, machine 2EAE ] M B E#%E 4 7 standard models A 25 % additional
costs?

MR ERE: (by IEZHFE )
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1) Z B4 luxury B9 T ATTREARZ robotic B4 machine, EFZI T AERNXE ., mMEELEIE
kEFHNREHBA— mﬁzau!l? BERAREX iTE%?JE/x%_LB(me i B3I R T AYAT{E],
competitor T BERLIE (5 T 17

2) RAETHEERE LSRN luury =5, IRBER, RESXN=H BLASRGI0E
standard X A7

3) &HN profit X F A HYFT 7% blablabla Z KAy

MISIRMAYEES:  (by skyoceantea)

1) AAREHE: convert A ATIRERS, MAMMAZS increase profit

2) LimfRi%: FimfRi% standard line (YFEZELL luxury &, MEGEEMAK, EAHAR luxury By
profit margin RS, GIHEX l:[:1§'Jj(E'\]iﬁ, FB 4 cease luxury production line FE4E % FHIMT 7 A
S)F ZE portion of sales, IEF A&

3) XBEFEEIBXEH E’]Tﬁ?ﬂ’]-}xm 2 0F or non-cost impact, {540/ 5] well known for luxury
products, luxury product & loyal customers £

4) demand/supply M7 {RIEINT =&, @%izn% demand SEFBAS, AT ARHZE, profitt
r=iRE

MR EES:  (by CrazyBoi)

1) luxury motorcycles Fl{ERAS, BREEL, EME, profit margin X, {(REREEIESFK
MNARENERHE BT,

2) 2% production line JHFER LM, 5H#Z S AMTAK, RA—E TN offset,

3) REBEMTHALE, FAMETHEFRNE, SMBRIESIE—BIBELZGENBERS, T
AP IXZE (% HY production size, ~—EEIELE.

MINIREREES:  (by mixueee)

1) EANFEE IR T, ttﬂnﬁJﬁX%\%E’Jitﬂ NERBEAGEEFHERTLE
FEMES TN, ERAZ 0% (AT, BE) 7

3 P %k £ Targeting Customer 22— ffiE’] BE T RAERNEREXRSEINIREMAREZER
9

5. 2N Z5kHT (bus fare)
lmﬁﬂ%]
bus system ILZE AU cover N7 B EIAY cost, B E], B—XLE bus routes are running less frequently, T] §&
XL U EFIFE T« XIHSHEEIRS passenger, FERlEEFAXERELINAMTESR, XEARE
A eEMETTART .. BLt, servicereduction RAFFERZAMFZ. AT, NiZIES bus fare
Sk5R#D bus system f§ cost,  (by yangyangdd)
(]

V1: ET bussystem AAREH, bus fares are not high enough to cover the cost, IF7E cut less profitable
bus routes frequency, eliminate 7 —%E routes, in order to contain cost, {B2iX#¥ hurt all the
passengers, reductions in services =1I e & T3k access to desired destination, If the trend continues, the
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bus system may be shut down altogether, therefore most of the transit passenger will have no affordable
transportation mode. So for the best interest of the public, bus fares should be raised in order to provide
sufficient financing of keeping current route. (by miss.mel)

V2! FTERIERW = B A— bus system cannot use its profit to cover its cost, therefore it's planning
to reduce some less profitable routes, and some of them will be eliminated. A/ X &1 this reduction
will not benefit F A& 00H —L riders who are less accessible to areas without public transport
methods. Fx#& X< 52 entire bus system be shut down. B IASCEE Y in order to remain profit, bus
system should increase bus fares on all routes rather than shut down some less profitable route, so that
it can get extra fund to maintain the frequency of bus and quality of bus service to meet most riders'

interest. (by Rockstop)

V3. The bus system has been losing money due to low bus fares. The city has been reduced budget for routes

that are less busy. BT S AT riders BLARE FT{ERZE, ™MH—H cut X% soon A AY bus routes i<

%A 7T . Proposed to increase bus fares for all bus routes in order to help funding and improve bus services.
(by lasallefox)

V4. The editorial: The current bus fares are too low, and some of the unprofitable routes are decreased in

order to save cost. The bus system will gradually close most of the routes and finally shut down. Then, there
will be no affordable way of transport for the public; Thus, it will be beneficial to most passengers if we raise
the fares, because we could have sufficient funding for the maintenance of the bus system as well as the

quality of service. (BRIREEERIZERX A% T, XBREMEXRIZE—FHHN) (by EFASME)
MRIRAA B (by nmystrn)

1) B2 bus system —FF4f cut routes FEEE AANREL, FAAARSBRIEBT RN —E cut TXE
ZHEE bus system £ cut 58, MESEBFEHENRMEET . EENHEN too tRim that KK
o8,

2) {EEVLABLE less profitable routes 2515 unaccessible, B ANHBTEISH TN, AMEfRER
APEARRS AL EAMA T ST, AR S less profitable FhE E AFEMIALD, ATIY
£ FIX SR 2 f9 A &= minority, 3E main routes fY A& majority, A<k 2 B mainroutes A, 1
LR ZHALRSH cut routes 0, EEREEBRE R, RMEESRIAIFKN RIS
BAERK G ER N,

3) EFBRIWATERAEKN, MAELRRES, REWTEHBESXEEMNN. EFREBTFHKN
MRAE—MKE, LFRLERENTELRENBTHANFSFEHERZHANT R, REN
HEZE =& reasonable X fair, RIATRES =K ANFEA cost, BENIZLLIEEN—T]
PN EEILETREER.

*/] ?ITE'T EIJIL,\ (by Tﬁij)

1) RSEEHA—TEEH, TR T AIBABEM bus 7
2) routes &7 JLEARET bus = shutdown, TJRERIE route IR BIFHFHIFEIE
3) HMBABA—EHENABR, HWIFHREAFSERETDT, Aaf(’“?ﬁ,mqﬂ( b7

IR B (by Allisonic)

1) increase bus fare for all 2% T K ZEABIF 25 KRIEDEABIFIZE, T bus system X =2 Public
resources, XAMERBRFEHSFIZEA,
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2) REELRIUEALEE A AAZE highly senstive to price, 5 F 1R B HAAIZZBE T ] IMRE H B switch,
EARRIERS T EN, ARXMEBSKRE,

MR AR (by porquel)

1) BHEBOAENRRERESBUBX XL, EEBC YY B9 assumption, JREARBD T KER
KB cover TH—HEBFEXMIKT, o o

2) FEEEIRSENHORE. T—RENEAASENSBLILAET, ARRGESMEAFELH.

3) WHERZEANFERFRIPDEANFZE, AT,

4) T INBFHEMBRINERK N ARZ RGNS B, thin BLABLABLa

IR ERS: (by miss.mel)

1) $ERAERIRINER bus fare 5K 7, people {35A R 54 F bus TiAZ A subway, bicycle, on foot,
TN AL bus, XA sufficient financing th TMBER T .
2) FREE less popular MUBELZL, TTERERE MEITAEIE, S£8EE, AKFLR1% shut down or

reduce,
IR MAYERE:  (by KK EEX J71d GMAT)

1) R EXNRENEA—ETF
2) F—ETRAERRE HEFAREHRE% BFMSHANEA
3) MBJ/LFBEZENSRERRSD, A TMURECHEEN AR,

MR ERE:  (by HD264)

1) either-or choice, TJIIRMMERMAFTHEIER, AE service reduction (2 E438975)
ATRELE increase fares,

2) J%F survey

3) people T[BEXY increase fares [NiF, FAFERLALL bus T, BEILIAMER(E]H

4) less profitable B8RO e R A AR B ER/), FIUEMWMAKR, MESEATREEZWE all
people in city £,

MR EEE:  (by BEABESE)

1) 1N A—ERF, TERAHM cost KE§THERSAE
2) 2 REMEEARMDZARILHRE TRIRA AR LIS TR ELF
3) 3RAWBRKILNEBERRENRGES KR,

MR AR BES:  (by Michar)

1) B AREHY bus routes ELE AT BIELE D H), EARLE routes £ design N2 IRIFARLEH T E]
KT ANEAE L, EATELAAF Hh means of transportations, ATIMHASK
editorial 1 A9 hurt FT B ARYF 2 blabla P A=E .,

2) B BRSSE) bus routes & 7 B EFHE serve B E L AETEM routes

3) AZHKNMTEESFEARIBREE bus BANTIER afford 1F42iXFH cheap transport, SELE K
A

MR ERE:  (by echo-LUO)

&
PRIARZ AR
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1) either or choice, FE—FEL /) cost RITARFREMIB D cost A7, TMBIIAIMNA, FRED
2R

2) FTARIEERIE. bus ZBERE /DA —EE system EA shut down, A{THARSE A bus FHRBIZEAM
AREFARNERET

3) onesideness, &l fares FRA—EFXE negtive effect J% 1%

MR ERR:  (by gmatscorehigh)

1) MERDARIFREKB D, WMEREHNIE K
2) A1oJ g AL H Ath taxi (& privatecar

3) Increase fare will not increase bus rider.
FMISIR A EER:  (by spider1114)

1) REBRERFER bus R RAR—MBRRTTE, BUFB T IXEMEIERM L bus AIBEL IX K IR
B, XHFTUEARRGHNNERES, R IEEEMIA

2) K bus MENBHATREEANRIERE, FLARZELL bus

3) ARG T AMIRY affordbility, IBKENHIERFEAMVEFFINOLITHR, KEREAEFL bus

ISR LAY EES:  (by Pantalaimon sh)
1) 1 EmR RBIERE—ESH. ARQaAREIRELZ, FELENREE, 29 MNRERZF
.
2) 2/ ZMETTR, F—EFELR, NEHEEF. HEBE BRE,
3) 3PN TMA—ERWHEXNME, TEHINERE, BFERSENMHA—EHRBETFTRIR,

06. H 7/~ 35 (Crowd's Head Clothes) (3 2X)
CEREE)

financial analyst 1Y £ 3E clothes FREE, K 4IXF clothes |FJFF7E outlets, MEREEHCFF 100+
J&, 0L CEO Z star, FRLUAAS KK (by #8/)\ /)

Financial analyst 3212 ¥} % 3 Crow head clothing AT MR E, FAXKIEF ESLHE % Fi2 AR
REHERY. FEXRENNBED AR outlets :RIEREBE, WEREEZBHCH IS0+FKRMEEBC
BRESE, R E—AMEXF/ENEIRE former rock star, name recoginiton & ensure X 5% Ji& #5383 5
. (by M£iD)

— financial analyst 5, 1% C XMASIRRESZE CESHRE, SR1THY hot [REEE youth, &
FEZHTTH outlets 45 E, WE C EH S FF 125 5 own retail store, pursuing management, iA3Zi%

7R, BBIE T — former rocker star #4149 CEO, REXMEEZEM S C XNATXEBRALE,
T2 AR E LM stock,  (by HE= s)

(]
V1i: —MERASIHEEL analyst 57— memo &Y investors buy the stock.:
Crowd’s Head Clothes, sell trendy cloth, popular in youth generation, 7t various retail outlets 3¢5 & 53E
Bk, ZA15 FRRFRIFIERKE, FAINREARRE, EETERE 127 (X)) TECHEE

E, BEBTALAINERE. MIBAASEREMIT. RAMINNZ8 5 £VEREF, mAMIIAS
9 CEO & former rock star star with many hit records (Zf9) , EZMIIRRAN, B2 E A E]
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AAE B AIAY CEO MISEA MY, IAARBEEREALSEMM(IAY PROFIT, we should recommend our
clients to purchase the Crow’s Head stock immediately. (by ANNAGU)

V2: —E&3k B Crowd's Head Clothes /A S]A9 finance department A S E X 5| investment AYTE:
Crowd's Head Clothes —/MRIFHIRIRMIE, #HE B LT t-shirt, jeans &, == latest hot trend in
the youth apparel, ZFJ 5 FEEX K retail outlets S HE—E D HEH. TEAINEEERAET KXE,
ZEJLFERETF 125 % own retail store in shopping mall, 2 HTIARNXPTRISE AT HREZRAN, 3
FRMNMEZZIRATNBRE, XNATFIEE A ER CEO 2— rock star with many hit records, &
name recognition and star power, % CEO A9 recoginition and fame will ensure the success of this rising
company. (by jianggz)

V3: young company BKLRFFIGKF L IR 1.203 13 = various retail 5 BE retail stores % /g],
B IRITE various retaily — B E{RFFIEK . 2.5 CEO &£ former rock star + FAJZ 2 aggressive team = fE 7R 7t
B Y&t star power 3K keep success in rising the young company. (by awillleadaway)

V4: amemo from a financial analyst to recommend the purchase of a stock of Crow's Head Clothing, which is
a young growing clothing company. Three reasons are cite. 1) Its products are very hot. 2) Its management
team is aggressively expanding its business. 3) the CEO was a rock star. Her name recognition would ensure
the success of the company. (by nishy)

V5: &&= Investment Strategies(IS) /A S financial analyst ¥ director 32 H &%, Conclusion: IS /A
T clients should immediately purchase the stock of XX company, Premises: 1.XX's sales 3& F FF &L X

£, 2.XX's $THE expand its clothing lines to its own retail stores; 3. XX's management team plans to
agressively expand (through purchase). 4. XX's CEO is a former rock star. So he's name recognition will help
the growth of XX. (by fmltf)

V6: ESCRIRB NS Crow's clothes company, AIMEN—MERMAL, 15X company A7 ARTE
FRAPBESZRIL, AITEAFEKEEL, EEFERAITZRREBZERAZKA retail outlet
store, MERXAT)EECHT retail store, —FEREF 125 K, REREVIADLREETR E A XA
BEILFKAH clients £ 3K Crow's FIIEE, E AfthhY agressive FYSKBRARIN T sE M IEHE K. moreover,
5] CEO B NI RIE (formerrock star 172, former 5EH) , UBRIREARETH. TR
NN AME S F T IEUES BT CEO £ star power (REEENEMHART! A EHEF T
7o) BRAEEEWAMIEREENTG . (byleeg)

V7, EXEH— KRR 2B TIEFRIK, RKEREZERY, FELE—EIBII retail store LAY,
REMALEEBHERE, B 125 store, AFE—NESLERBWUMHNBFAEEIZIRASNE
T ANMYXE AAARAY hot trend, good management, B RLEIX 3 CEO iy recognition, i1t CEO A9
recognition = {RIFIX K /A ) fY success, (by xixil123)

V8: — Crow Clothes Company, 8 Tl #F#%, EAFRIME, 28— outlets BHTHE
KR SERTECHTENE, AEELEERSTIE, FUSAENEERIRNBE, B
BNBHY KT . MARMNNFR—ERORAR, EEOTRE FRAOL, RIEA2HRE
RIEN CEO HRAEF— IR, EENTRE,  (by edithwuiping)

Vo FERERBE—FIRARIDAEAT LENRE. HHNEE —RXEFL FRNRRMREXTLER
K, AFTEY K. XN mEEIRIAERKTEE (retailstores) SHEMN, WAMINTEY K, =
AEEFRN 120 KEFZE. IMMMEFWEFAMNEREXZIRMENKRSE, RRIRERAXRE

ChaseDream GMAT {ESCR B4 %18 (2019/09/27 #2) ¥ 2019 F 10 6 H (PAGE19/55)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1352096-1-1.html
http://forum.chasedream.com/thread-1272642-1-1.html
http://forum.chasedream.com/thread-1203460-1-1.html
http://forum.chasedream.com/thread-1280675-3-1.html
http://forum.chasedream.com/thread-1292057-1-1.html
http://forum.chasedream.com/thread-1292160-1-1.html
http://forum.chasedream.com/thread-1303431-1-1.html
http://forum.chasedream.com/thread-1304064-1-1.html
https://forum.chasedream.com/thread-1304780-1-1.html

£ /B 2019/09/27 IR ER IR (FF/ 1Rk 4/ TEE/R/EX)

XJVEERAG, ook, MR CEO MBIR— M A BRIERINT, HIF/LERIIANI (several
hits) , XBERFMZHX N MENFEL. (by EEH)

V10: —RFEAREA TR Crew Head, =@#$H, TLFE Crew Head REHR W S, MASKTE retail
outlet SEAX R E|IMAEFF B C Y retail store, FRIZHZ/AFA financial analyst FERATEIL, M1 IZ
1EE D 32 Crew Head FYREE, Ffth 551X 3R AR & its products are hot and the management team
has been aggresively pursuing expansion, F HARE/ASIH CEO BIRZRPE, B FHEEA this rising
successful clothing comany #3R§F4L.  [REXMRFZEXH]  (by BIEEYL)

V11: —%fif Clothes #9/A 5], financial analyst Z il fh AYFRZE#PLIX K /A S AY stock, E AT E 5 FR
ZEBEAER, B growthtrend, XNA B ZRIEEERIRITESE, IMAMIIEZE expansion F 125
KIVE, FEEXRE., XPN/ATHF hot products, H well-managed team, {19 CEO £ 22— star HiT &
. Fr IR HY brand name recognition 5 star power, success rising of this company, (by yojiro)

Investment firm £9 financial analyst 545 director 4 memo: Crown's Head g5/ 5] 232 T-shirts, jeans X
ek fREY, 7E youth 1R hot, & retail outlet #HE SLA(]AIRAR. ILTEMAIEFF B 2 B retail stores,
BNV IZEIIKAIAY client purchase XN E] immediately, BEA, —E&EFEAFRKA, ey
management team is pursuing expansion, =h{]1a9 CEO &—> former rock star, with her name
recognition and star power T [T 25 /A S FHIRIE,  (by R 4FTE4T)

SEBH:  (by ATDFHES)

1) FERNARERRKRSEI, TRERKREFRANGF 2 EMNIMNERESBIHTTREFHF RE R
HERMNAZ.

2) sales BIIARKRBMN= Lk, ZHEREZHEMEARZTZWEN
3) CEOisaformer rock star AR IARE /AT
4) insufficient evidence, why 125 more stores.
5) outlet sales success doesn’t mean shopping mall success (RAERHFAE X point 275 valid)
MR AR (by Monkey1992)
1) HCJFF retail Stores IR T A, tbanI\Frd\siP\+z, EELER revenue 1, £ £ profitable
g,?

2) BC operate KFE A, 1R manipulate ABLE 57 T H\FI\HL
3) MHEXN=EtAERIER?
MARENER:. (by&ET)
1) AEMBKAREKAERECHANERLERET, WiFEE XL outlets fEF customer
base, Rt R 2T ARKHHE,;
2) DIRTTE outlets target Y segments JE#, #ZEBCEA—ESEAM
3) WRPEARA—EFAXK, EE=HmARR service EEE, M BZARNEEAEEZ

competitors

4) YRFFFIER cost IR AMI, sales BEAREISR, RERETH
MRREENEE:  (by =)

1) AFEMEKAIRRERBCHANERLEERTT, WiF2E AIX LA outlets fEF customer
base, /Rth R 28T ARKNHE,
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2) ABIFE outlets target i segments E#, ZIEHCEARA—ESEALR
3) IRPEAR—EBALK, EE/RBRER service BEEE, T ERERIEBEEER
competitors

4) RFFHER cost iR KM, sales BEAREISK, {RERESH

WY ER:  (by MMMinka)
1) 7 ANZKE retail store SEEIFHIFR ALK retail store KRG HRANMEFEE. WM, (RECHH
A—TEM

2) FIEMAEBITIE

3) formerrock star ZEMEMNMEHEFINNERDR? BHEEL—TINER, HAETESERYR
MR AR (by AFM)

1) LS FEKUREERAZFIEK, BEHHER, NERIERRDEREXHRNEE

2) FFEJETIRE cost 145, service TNF%, production quality BRA_E
3) ERPEMRLE EFE T 8EXT stock price B A F M

MR A BES:  (by miss EE%E)

1) BEESTHAYE, HAERSARELENG, HARAXREELT, ROLEHTBET . 3&E
EINAET, AN TERT A/

2) Y KA—ESSRLILRRERBLE, HMREABKZMEW, JERATRESE, BEEXH
AEEIALZ, RE] revenue cover AN T YREY costs

3) ZWRERE, F—EHESIRKPENNN, T THNMEBERBEEALEER, FASAIIR
MHA (BREIEERET, EHEMN)

MWFIR AN ER:  (by detective X)

1) IL#ER latesthottrend, WEAR—ER, BURHZEFERR
2) BEFIARXAZRKIE, cost K5, ATA—EXKIEWE, oSk, WENARATR
3) rockstar AR N AFRE, MRF scandal TS e KB

HMIFIRENER:  (byleeg)

1) HERFEKIARFIERIREK
2) IRPEXWNRA—ERFETXIREBZAG L, F—ESREHEE
3) FFECH store X AL T BE R IK
MR MM ERE:  (by xixil123)
1) BIEMFARKRARK trend A2, A—ErtEHl, AN RERAY consumption &> 7 1B
2) XNESZLEZEEEAREBEEIETRSITRE AR cost, LLINEIBEELAA, sales cannot

cover the costs, ZLEE
3) insufficient sample: %7 /EHY evidence 1A CEO [ recognition FR/A T ZE W SAIK R

MIRHNER (FBHNR, RED) @ (byedithwuyiping)

1) MEE—T, AEARHERTHERFSE, BE%R FMNXAZHR, MBEERIIRNKEN,
AA (hR)
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a. ZEMRMBAFERRER, —THRXALZHIE, operation, ZHIIA, ¥REE, EH
RESHERIBA, REBHR, RERREARILIRERIEN, ESWRENISTIE.

b. &7 BCHIE, {RIEFEE outlets RELIRFF T AXNR, TMRBCHH RER
F, {RIB CHMALLREMMIANK. I, FEFETTEE outlets REMAMAIERF,
XERBECHELRERET .

¢ WY, FHEUEHFW, BREFIEW, XUZITAMAR.

2) EEE—T, RRMNBFmEXE, B, ZbEER (hR)
a. ¥KERAFAMIITAZL, LLMABLERAF BT uniqueness AR B~ REXRET,

FHEXT
b. FXAZE, FREBERB—T, RERIIEFNEITEZAEHEMNT

c. RMBIFRAXR FTARKSTRBEIEL () | HikEE, #RFEE%, 2pEE

I, BB, LA
3) BE—TCEORMN, BXAERELE, Al (MR FEAMKKEN, F=/hREHNXENS
=)

a. BRAZFF-RNEEFATERAEEGF AW, HEFRIEL

b. M BIAINAERI T A ENZR SR Fau=g

c. BHEMAZHABTZHN, ARXBAE, (RENL, ®EHE T, RAAZHEARR
BEXLE L& F.

MM EES:  (by EES)

1) XJLFERKA—EMFRK (BARTEHRES)

2) ZEEHETMUMARKEH VEHIT U (REXA—1F, REELE, ¥ KANRETEZME
&)

3) RABHSMEISHERRF T, BRI youth ERZERARATER] rock'n roll, XA
CEO KRHEIN AN ZE F/NEME AR FER, sEFEEFEW,

MR ER:  (by Rachz28)
1) %k 5 FFKA—ERK WK
2) BT retail store KEERA, HAERXEE, XEXRSEREELBA
3) ERIF CEO fA—ESW S| FEEA

MM RS (by yayaya760)

1) Wihe%E: FTLFEERKARFRR
2) Risk 0 cost-effect analysis: &% EZIFF 125 FRJER risk IRK, REnmsid<Es, mET8E
REH o

3) FTimfRiX: star —FZ attract more customers 37
MR BEE:  (by shuzijun)

1) 3R, EEMEFIREMRINFARKE S HEREMRI,

2) 2, HMAR, X2, HiFFEMEMMIWILEME NS, BiFEFTEERE, bk
ETYRFHEEETHTREES, LEZUEMERE, EIEERTNAR T =R

3) REBIRE. T 24EE. 28 CEO NMBERBHTABEHEMIN? siERAERALTS
THES, KFKEBA care b7,
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MFRHERE: (by A5 TH)

1) CHCMHERATK, ERUREHTENKNEN~ LARE, HMASTeELhikaIE
R, TEXFEFIAA CHCREME. MEFRAXRKRNTZHIRELZATEEE.

2) CHC B4 =i BRFF A IEFRBE R E I A ARIE o

3) CEO HY experience Z|JE 22 relevant EZE AR,

07. #5JE5%%+ (Holner VS Kirby)
(A B i)

Holner @— R & EEMZANE, fhAY ceo 187 Allegard FHiE, BERXMUAFE=AZHIET, F two
rival, 8 —% 0 Kirby Drug, BIEFKHEE loyal &/, H /A S48 attract K {4y longtime customer , @i
7t proximity of K FFIESLIL, H BB MY, XE2EEEYZE, MES large volume L, AT
BHERZEFHE K #HMmKs| K B9KEAZ~ (by sowise)

(]

V1: Holner's drugstore chain Vice-President memo to CEO:

Holner's drug store competing with Kirby's and other drug stores in city Allesberg. Kirby has many loyal
customers. Kirby started its first store in downtown, then expanded to several locations (3 chain stores). If
Holner opens stores in close proximity to Kirby's stores, can convince customers to Holen's. This will allow the
customers to see that Holen offers lower prices because Holen has economy of scale. Holen will become
Allesberg's market leader. (by Vakarian)

V2 — AN KZEZES/A S Holner's B4 vice president 45 CEO:
Holner’s drugstore chain %5 2B 1 N [RE L B HJ Allesberg T local market, 7E Allesberg T, Kirby Drug
(local drug store) #HE & AR market share, FEMEEBESKALINME . ZEA KD F—(8EF
WL, JIENBEAXEEM 3 MR FTARNDE. SETLFEE, L5350
drugstore chain f competitor 7t A 17+ 7 JLZHT drug store, {EEXEFHFAMNAEE I BT AR,
the largest share of customer loyal to Kirby /AS], &A K ASIMIBAIESF, Holner's £ Vice President
TN Holner's iZ3 {5 KD F9IXMER 18 H FTEF D EEFES KD 73/5 (close proximity
distance) FyHTT (BAEEE B KD ENMATHEARERR)  ANMBAEITHEXNFIF gain M1
loyal customer, KD AY long-term 2 FIIEES M3 KD MWXE H MZ5 &, EHE H NEMNEL KD HER
%, 24 the price of national drugs from suppliers can be lower since the high volume of purchase,
Holner's JA AXANRB& O] IUiE Holner's fRIRE A A T AY leading drug store,  (by Xua_)

V3: drug store A is planning to develop its market in city W. A has an information that the drug store B is

quite successful in the city W and has establised three additional stores in different locations in recent years.

In addition, the customers of drug store B are very loyal and are difficult to be attracted by other stores. So

the author suggests that A establish three additional drug stores just next to the locations of B. A can attract

the customers from B by providing low prices of certain marks for which A can negotiate with high volumes.
(by coucou9)

V4: VP of pharmaceutical company suggests that the firm open up stores net to the three operated by a local
drug store, who is the lead player in the city.... 32| 7 BINE A chain 71t T E &R 8E ST local store,
but their strategy will help the company succeed. (by vcsanity)
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V5. —/NZ)E (Holners’) HY vice president 45 CEO 5§ 7/ memorandum, 1A &E— Allexx(—/ N
RFAHBEDE. BZRENRENESAEEXBEAEEAH—K Local EEXMZAE (1Y Kox) BRI,
Kxxx IX K 25 JE7E Allexx FF 7 3 KRIEEMER LN, vice president 15 Holners' o] [ 7E Kxxx B9 =% 9 J& B i & FF
=RIE. FHBT Holners IR LB FER Koo KA loyal 2 /7, &L JET Holners'H 88 11 M supplier 5
HMBREAR. BT LRSI EFIER, Holners' T AL A Allexx H[X fY leading Z5/5,  (by
sparklestar)

V6: Z4JE Holter's iy vice president 45 CEO B I{E. H XM AEEERT A ABHLIEARISE, HA
XMET AR NLR BT FNMZANE, HA the largest share of customer & K XN /E R KHANZ . &l
EERKEBEWE KAENEZLFEH AL, BEMSHERS|I K 9ZME . NRXEFHAIE, HZAER

3% leading drugstore 38 H T 5. (by ZiZiZi2/f¥1)

V6: KIEEER, — national drugstore chain 227 A 57T 3 &K JE. ZBIHE M rival it & F0 local
drugstore Kirby Drug #8117, {BEEXIKT . H{1ASIHFKEEEFHIN Kirby by openning 3 locations near
their current locations. & A3 (1A S o] ILEZI{REFAY pricing on national brand drugs, 3 {1 3B 7E Kirby
Drug's current customers and become the leading drugstore in A 1§,  (by Berrilicious)

V7. —RHAEHECEO . XJLEXRK(T—BEEMRE—EHAT (? B7) B=ERHAKF, TE+F
B, BME rival EQEXMXEHET, B2LMA K AJE—EZF largest share of customers, #B
REW, KEH—FNHELRMEKY, EREXMXAAREMFET =%, PrIR{] aggressively!
propose I THEIX =R 5 BAEMATAIEAY proximity, XAERINEER S KB AMMMNANENEAT, &
AZRBMNONMIEERE, BABRNERASOENERIE (UNENEERNREER, BAR) At
XA BB S RINFF BEBAINR A XN X & KH] drugstore,  (by GEcho 1%)

V8: HHR—MEEXRENEDZAED vice president R CEO BINAE MIRA=R%A/E, E2tEL

BEXI, overthetenyears, EEFHNAMEPABEEXNMXFAT, EEFEFAiL local

pharmacy, H#bA loyal to LHhzhfE, X4 vice president 2838 ALY G NI AN T IZ I EH T,

AMBATXMEG W T IMH R SR E RN (REEXANEE) R strategy SLiE, & make profit
(by fancyaa)

V9: EH{ZE Holnor A vice president Xf CEO i F—ER1E: MBI E A MREAMS, BE2EMNZiH
RN REEBRE T, BIEMIITERRHZE AT, BRE—IREENF KT AK—EF largest share
HEMER loyal, KRIERTFENTHEILFEREXEXNTHEMMITEST 3 4 new stores, FA]
ROZFEMAIRIBHEFHE, XERIIMNMERSHEIA] attract, F AFA]H national brand drugs A1
8 (FEAFNT AR EREHTT) o XHE, AT A A 11#Y leading drugstore operation,

(by Sommersbyy)

V10: Holner's @—KEP{ZH/E. & Allegard XN TT, BH—ZK MM kirby drug B9 S EBIATERFE,
RAEEERRZEFABTENRT, B2F kirby drug B2 B REZIKEAMZE . Holner's 757 IR kirby drug
P, THRITE kirby FFAERY 3 NI HREFTF 3 35, F B lower price on national brands, [Xitbi6
£ kirby fJ longtime customer, $RJ5iX Holner's B2 B AIAB S —E o] IXFRE Allegard 7, T UAY
7 A T Y leading drugstore operation, ! (by wanggechina)

MFREN B XEEFEE reasoning, AFHBEREFERN: (by Xua_)

1. KD HERUFNENTELE T BEMTNEMEER: L/ LFERBEmITEASRRE, AQ
FAHEERUADNS (EEABEREXEZNG) FF, BILEFNNBERAANFTIHAENE

ChaseDream GMAT {ESCRE4#18 (2019/09/27 #2) ¥ 201910 H 6 H (PAGE24/55)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1352096-1-1.html
https://forum.chasedream.com/thread-1310625-1-1.html
https://forum.chasedream.com/thread-1319965-1-1.html
https://forum.chasedream.com/thread-1325448-1-1.html
https://forum.chasedream.com/thread-1329522-1-1.html
https://forum.chasedream.com/thread-1332063-1-1.html
https://forum.chasedream.com/thread-1334806-1-1.html
https://forum.chasedream.com/thread-1340084-1-1.html
http://forum.chasedream.com/thread-1264470-1-1.html

£ /B 2019/09/27 IR ER IR (FF/ 1Rk 4/ TEE/R/EX)

Mo MMERMFBLEM G OTREFS B, A TEJREAFEHEMFTNEEAZ IR =117, H
WU T TENRHEARNIZ RSB KD a5, mNIZEE1TEE.

2. KEIRLTKDHEFEEREEKD FRNRE. A%, ©F KD MRFFHMAZR, NEH+
TRENE—REMEE., MEN KD NARREFEATEEBRE, MEHLASNE KD 9N
BSHESHEME, HE VP REHN HBMNEEL KD MBS 0E KD MM REK 513k 2
unreasonable A9,

MFIRHENER:  (by YolandaZ1995)

1) % K=ZBFFE, FAREFRIEREILM] long-term % switch ZI{REYE B8 %,
2) FE=FE, SIEREEKR, A—A I, REXES,

MRIRAAIERS:  (by lixkathy)

1) all conditions are same~~E fth J& £# Y KBS A — EHL work

2) EERMERNIANBEERKEFHEH T IUERNE~EFFIERAR S IXFFRAR profit~an R
BEATEARE T~

3) BMEFRBKRIN T HA—EMER leading~ HMTHN FIBERIEAFIE

MIIREAERE:  (by ZIEIZH)

1) the fact can be explained by avariety of reasons

2) MEBWARMENSMEXR, LHNEEEE FRREFX

3) ignore the cost and the risks

4) KREEIEART Store BEEEFENIMA, TIEE store WE1R T AERASBALMMNH R, ™

MEREEEFBRAEN
5) REEBLREHERSEUZIERFXERMIEE, W EMEBWENEIIKEMRENT
E RN BRT K ZENE

MRIREAERR:  (by JEIZE)

1) MEEEEREMNAUMAZNE
2) FF=FHFEFE K 18 cost SA—E/\F profit
3) (XANTRELEER, ERLRRGEAERE) KIENNETREAAEASENME, REARX
BREATEKENS, FrAHERKTREZEBERFF (potential customer)
MISRIREAYBEE:  (by CharlesDoit)
1) loyal customer F price war EEZ RN N
2) MEAAENZEFEEMETRIALSRNN—7, BRENRENIZEEE,
3) MEER—NMERA=ZRAESAETZSE, BMfEhurt 7 AREE, X HESRAHEREXE
EA.
MR ER B (by sparklestar)
1) FTiR{Ri& (vice president A AMIEHLE BRI T £ B Holners'ZFBY Kxxx Z5JERYEWME ) , BHhiF
XUEE 2R 2 Kxxx 255 A RER S5 4 S R X R A9
2) INABBESIM supplier FHRMBAEARNEFTEMIBMLE, B supplier 5 Holners' [5$/Y
BRI, s ARSFESHE dug WA/ ENTAREZEHTATESET,
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3) fEHAYIE leading drugstore SZFZHFS, ERFITH-—KAKEREA leading EHHMESE
BHMEE, Lk, WHRES.

MR ER:  (by Scarfighting)

1) fEiREL. HIEAEANS K NUBEA—EREEKNES, KKIRETATERTRE
B, KRB HMRERSES.

2) H Ay national brand drugs M8 EEA—E I IXKSIE] a MAE S, T8 a MPHALREKRA
National brand f9%4, {1 =Xk Local brand B9%5, T k 3 3E Local brand EEE .,

3) ZBTERRMEM. XEREWAHIS drug chain store FZR#AE a TAHERERKT, X
EREPMATLESEKE, RAE h X NERBEAIERELRXISFFEKE TR, important

issues not addressed.

RIBHEAER:  (by Berrilicious)
1) AHEFIEIREZ D national brand drugs, =& E 5 & F and become the leading drugstore- dubious
assumption

2) why did the other two competitors fail? As national chains, they probably had the same low pricings
on national brand drugs.

RN R (by BRE)

1) B=ADETRMEAS ME T EEZIETFONERNF T HASESIA
2) TJBEANZ national drugs IR 5| MK i % o] B Z XK international 9 drugs PiT[) national FY{EE
HhxE
3) HARXMBARESMIZE B AIMTTE LLA Kirby MIEREZT U R —ENES BN
WY HEAMNER:  (by moyuknight)

1) $HIRXTLE rival chains FEA1Z55E, oI Eb M.
2) XHIUERIERRAE chains 2G5 B REN—HEMEEEENEER.
3) FE loyal IIE R E A UM AEBRHRMNARAIM T EE, IBTFNEFARS.

MR AR BB (by BRUHBARA)
1) $HRELL ARAEIETLLM
2) TmfRik: RO —EERSIFA
3) AEM: FHEMAETRESTEAREH

08. FE ik HAH
(£ Az#]

AHEL AT 10 3R A rental rate ERFEIGHK, REKILA vacancy rate s, BREMITAAZENT
BIERBSEKE (4%) ? 7 7 FRDUXANASIRERE 2 #44, REKFEMN TS, (by
Lynne_lalalalal)

(]
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V1: CEO of Advantage, Inc. make a proposal to CFO to release money for a consturction project. Here is the
memo:

"Statistics showed that number of rental units in the past 10 years has increased by 4% annually in city X. The
occupancy rate in the same periord has remain at 92%. This clearly show that economy is promosing and the
attractiveness of city to new residents for next year. Therefore | request you (CFO) to realease funding for our
compnay to build two large residential complexes next year. Building this will increase the number of rental
units in City X by 4%, independent of other competitor's project. Since the occupacy rates is virtually
guaranteed to remain the same. Adding my units next year will increase the profit of our compnay" (by 7%

WHA)

V2: CEO wrote a letter to CFO: the number of rental units has been growing at 4% annually for past 10 years,

but the occupancy rate still remain surprisingly high at 92%. This shows a business opportunity and
attractiveness of rental market to new residents to the city. Therefore, | authorize you to release the funding
for two appartment building complexes, to be built next year. These 2 complexes will give a 4% growth of the
whole rental market, independent from new constructions and conversion projects from competitors.
Therefore, these 2 projects will increase company's profits and business growth,  (by Chris Xianer)

V3: Advantage INC (—3%X construction # rental /AS]) CEO %5 CFO f§—%1=:

i$ 2% 10 £E the number of rental units — B {RIFAESE 4%[5]’91{(, 1B occupancy rate remains at 92%
(higher than expected), X5 BRFRA1L54TF, %ﬁ%l%‘eﬂi)‘:;ﬁ%ﬂ)%% BTSN local rental market is
underserved, ERAEY CFO G/ ABIENEFIZEMHIASE, release fund for 2 new apartment, and it will
be guarenteed to be filled, IEHE: 1) XEWHKES ﬁﬁiﬁﬂﬁ 4% MEEF R, HTEEFEELIIEKT
1% ( these projects alone will contribute to 4% growth in the local rental market, independent of any
potential projects competitors may undertake.) 2) #5/\S]%H:3E & &Y profit (CEO claims that these
projects represent a tremendous opportunity to increase profits and grow business.) -->TE X DRI .

(by Aaron_Yang)

V4: aletter from CEO to CFO to allow funding for building two buildings:

Rental Units increases 4% annually, rental units's occupancy rate 92%. This means global economy is good and
rental unit market is good. Hope to apply funding for two buildings so that the two buildings will obtain the

4 % increase of the market, those other units under construction or from other developer doesn't matter.
These two building will bring tremendous business to the company. (by anyinggg)

V5. {EXEANTTAI—) argument, HAYE— real estate industry {4 CEO %5 HE, BEmEX
IE+8EE X W aY rental building I&/N7T 4%Z 4, %A1 rental rate A2 hlgher than expected, F [ fhZE
3K CFO release fund for two new buildings, especially to fulfill the need of new rentals, despite other
competitors already built some building complex in the same city. (by offergirl2016)

V6. CEO: the number of rental units increase 4% annually over the past 10 years. and the occupancy rate is

around 92%. Hence he is planning to funding two large apartment complexes, considering 1.they will build
two buildings, independently of other developers. 2. it will bring extremely benefit to the company. 3. the two

additional buildings will present the 4% increase next year. o K%L 7 ., W B O EZRFTEFZIMTEEE
X, EREESTAKN—IE, EXATENERKRE, RERNMETXEK, . o (bygoodwillhunting)

V7: manager %5 cfo fUHRE: HImEBERETERREGEIEK 4%, occupation rate unually high 92%.
The manager asked the CFO to release funding for a large two apartments complex, which satisified the
market demand for 4%, independent of other constructors. The manager believed the current growth rate will
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continue and sustain. Investing the new construction project will increase profits and expand market shares.
(by hujingchen)

V8: The rental house market is doing well in the city. Occupancy rate is at 92%, and rental room supply grows
4% every year. A CEO of a property firm argues that the company should start some new rental projects that
can increase the city rental supply by 4% independent of other ongoing projects. And the occupancy rate is
pretty stable, so the projects are gonna be very profitable. And the CEO is writing to CFO to get the funding
approved for the new projects. CEO thinks this can be profitable and expand the bussiness. (by jennz95)

%‘E%FE\%:
WP ENE (by offergirl2016)

i AMERARFTARKEFER building F—E B4 popular, ERSE—HXRKKZFTEIE™
B, Pl overall speaking, the plan may not make great profit for the company,

MRS R (by Ms 127T)

1) HLeE
2) AR
3) -%%B—ﬂ&{ﬁ:ﬁ
4) FEEEE
WS E (by Aaron Yang)

1) Tumfrix, TEBRARRAFEK
2) REEKTZHMOA—ERE
3) MEIRZHAR—TERE profit

MR AR (by Z2/]\242Y)

1) occupancy rates 534 /?fi@ tHEFINER,;
2) BI+EMNEERAEKSELSEXNE, FNAT T —hEE TR, FEE competitive, RA—EFS
?IEIE%IJ/IE—JO

MR AEAERE:  (by petitechou)

1) Past trends cannot predict future. {EE % B ZEF| HAL T GERZ N market FYF =

2) XEAEFZEE] competitor. B O XN FHRM—HFAIRNIE, XAEHIIE Number of rentals SIRANERZ
SHEE ABMIFASEN, &5 occupancy rate J§

3) AREH, EERZHITIE costs Of projects.

4;,] ?}TE'T El]/u\ (by CathyGYM)

1) Wi#the%E, 10 FREKARRRRBSEBEK

2) causal oversimplification: “occupancy rates —HIRSHFFHE 2% C—ESH AKX EFI—E=K
3|fR % new residents”

3) gratuitous assumption: high occupancy rate o] MR IF 2 IR

*‘] ?E'T Eﬁ/uﬁg (bys_—y)
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1) RIFER 4% Efthb v h F R il 4% BAEEHEB T
2) FETEREMIAETRRE
3) ‘BB EMEEIMW profit LLAMPRSMNIEEFF

SR ER:  (by Chris Xianer)

1) FTEARFRXE

2) competitor th B TJEIX A8, AL oversupply

3) REBEEH project BTEMRIL, MREBEAZRIPHYIAE (LLINRBX, HHFZIBAE blah blah
blah), BtARNAE 92%

4) ANAREH

WSIRMAHANERE:  (by afdsfadfasfdfaf)

1) R—ZER= economic vitality JRTE 7 high occupancy rate, H gt XTI FHEER
2) 1I% increase AT KRS

3) cost O gEKIT revenue
IR ERS: (by TracyYin)

1) Occupancy rate TJREAR % remain, FBIER T ARMEKE, FHET.
2) Competitor th#FEIFFABFAEFEE, PEHRI TR,
3) EMXHEAIE, BMAKTXi, Cost-benefitanalysis

MR ERE:  (byjennz95)

1) 1 EBEARATEEZZENFHERLFMINEH market dynamic. It's likely that the space will attract a lot more
new platers, and incumbents with large market share might launch price war to defend their share.

2) 2 2%FB EB{KH bussiness strategy that differentiates from the rest of the competitors. tb a0 FAl]
(Y target customer 2if? NIZEBEAEMN/IEHIRA? XH XL URE ZHHMICHR KRN £

3) 3 2 asaCFO, I'm more concerned with whether the return on this project will be the best return we

can get. SNRIMATRANF LB A project thZEFERIMNAE, IRAIFTELLIT, then instead of
entering the market by doing something on our own, we can use the same money to purchase some
smaller company that has property portfolio already in the space.

09. Spicy Pita Sandwich JEF 5K (2 XX)

(&R ]
BRERE— DN AERFFIT T — spicy food WETE, —ELERY, REBEFE towns FF=5,

RIEMNBEH team B AEIE, FTUNBRFE triple R R BTG SELH., (bygshlucas)

BRTEAE—ERERFHA=ZHEEERE A THESEK, MEBEAELE, thhEHtbaFiE
SHEK=FNRMEZF=[EE (byiamcathyhsu)

(]

V1: i} George Polous XN APERIFE Sallon XANNEFF T —1MEIE, XMNNEEDREHMAET,
B (FHE) SRR AE BELTREE) . @IRFEFNLENERE, AFINHEEE
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% H L, —7%h spicy sandwiches S2181R1F, Ni%Z1i sales dramatically increased, sA/Sfth Rt B 7t three
nearby towns and cities B =R G, L= MM —HFABIREMAE —RIENUITHAIEEE. Rt
fRTHXFEE—3&F5E (KA? ) will be able to triple his current profits. (by FigoLee)

V2: AWA: George IXM A, & town Sallon FF 77— spicy sandwich (Y& T, 7A/F Sallon E— K3
— YT, George BITAEMERI, EIMEBRERE . Frid George EHAAIAY town A=K —HEHY
EIT, HBECZX train WX KEY employee R /F1LIX D employee X K FTAYE [THY manager, George TA
AIXFERIE, fBAY current profit & triple,  (by Kaii R)

V3! George @—RKETHEIIE A, fhAYETSE Spicy pita sandwiches 3k T E XTI, XKRRWETFH
7£ smalltown, X town H—FT K%, George A =FREPE, 7KL town FE city, L EE
MY, X=FEPENEKMS BRI ERBREMN="RT, FFUMMIAALECSH profit &
triple, (by ky vang)

V4: The argument was about a paragraph from a restaurant business newsletter about small franchise
restaurants:

A small restaurant owner, George, opened a pita Emporium in a college town Sallon. His restaurant has
been quite successful for the last 2 years. So he decided to open another 3 restaurants in nearby cities
and towns. He also plans to promote his 3 employees who have been trained under him to be the
managers of the new restaurants. He expects his profits will triple after all restaurants are opened. (by
GhostaNdrop)

V5: 1B 7 pita JEY 5K, FIBILEIBE LR (1% I spicy pita sandwich sales rise dramatically over
the past few years, so he decides to open another 3 restaurants, FFIAFEERF— M URNTHNEERE
spicy pita sandwich 9 sales increase 7, 13Xt E/ restaurant 3 profit A K, Xft5%E, FRX
BB RS PUFHE— TR RIEAZE A increase T, (by pupu77)

V6: =— George Poulos B9 A, BWERIFT 7 K Pita (T AMIE, FFEXRFW LR thousands of
students, 3Z spicy pita sandwiches, AIGMhAINIX IR IE T EE R B H54L increase, F LR ETE
nearby MM T BA=RDIE, HEARE—REE=TATHA=FHEHN manager, AFMhEMmELR
B==FF0A.  (by /)VNFEP)

V7. The argument was about a paragraph from a restaurant business newsletter about small franchise
restaurants. A small restaurant owner, George, opened a pita restaurant in a college town Sallon. His
restaurant has been quite successful for the last 2 years. So he decided to open another 3 restaurants in
nearby cities and towns. He also plans to promote his 3 employees who have been trained under him to be
the managers of the new restaurants. He expects his profits will triple after all restaurants are opened (by

AAlias)

V8: The argument was about a paragraph from a restaurant business newsletter about small franchise
restaurants.

A small restaurant owner, George, opened a pita restaurant in a college town Sallon. His restaurant has been
quite successful for the last 2 years. So he decided to open another 3 restaurants in nearby cities and towns.
He also plans to promote his 3 employees who have been trained under him to be the managers of the new

restaurants. He expects his profits will triple after all restaurants are opened (by jxcathy716)
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Vo: IR EAERIE, W Johns(REEXNEF) AR M/ NEEFR—RET. XNMNEEFERFE., ik
WEE=IAZMIFEY (sales rises dramatically ) FILMREY KAER, FEMHITHEMEMIA TR
=hE, AEREETHINATIHIEKERER (FAHE) ik SHEEFEREMII. Johns
opened a restaurant in a small town of XX,-~-*As a onwer and manager, he seemed that the sales of the XX
sandwhiches ({R4<) rose dramatically. He decided to expand other three restaurant in the nearby towns

and other cities, and trained emploees working in the old restaurant will manager the new restaurant. (by
shuzijun)

S X BEE:

1. FARXR: ZHASENIE LA ZELSRRE, RUEREBRZKXUNZTENTF, REE
MRS, REMBEBAEZENEE. K= HERZZEML2T, FEFNA
oversimplify,

2. FRIRLLE EXZMNFEMMT A —ERRTNH, BEAZUTMRIENASRIESASIEE
HENFE, IR, FRENKBEERE, FRUMRIE— AT ENER EEHMM TR
BEEHEPZBTERUNTIE. RARFENEEER, TREEXMREEREX NN
kg, FAEmAREMS A LI EFEA LT, HEFEAREX, MPHEBMEkRLZ

pitas
3. AMRBREK: =AEBRIRVEMEIE, MINTERIRIFNFFHSWRA, EXxExBER
2%, RUREBEXR, LBTAHE ARBAX], EELEZEHLBEHEEX.

MY EBERE:  (by Monkey1992)

1) ZEXBE2EERAMMEENKRE, MERLUEARER EBH demands, FEHM=/1MTT, F
AKTRE? RIXKEHFIAF, EERFH.

2) TEHMMFHFE mBXEHE, RUERMIEEEN—SOTHIFE, KARE triple,

3) FKIE=NMMLFRATLIEHN manager, A—E 1R George (R— 1 REBIERIREAT. FE 71—
I EFT, BCBANEUNER A RHATEXNFRREEREAN?

IR ERS:  (by Figolee)
1) BIERINHIER o] gE AN Z AR Fh = FR3A
2) MhEAMEERAX N KRR T R AR E R
3) HEBTIMEE—NEHWAR—EE
4) AKBEXMH. BRAKERE EIBRRELRENEGE RERE.

MR EES:  (by freesialu)

1) Hfth town TEEREFAREXMNE AR

2) spicy sandwiches TJREMEMAIANTER, FERIEZ Hi™ RmAEE
3) IREMEEHN=1ZRTTHEREE management skills

4) FEZRIASREFMAA

IR ER:  (bygifannnnnnnn)

1) $8IRKLE, Sallon MEMA/NELR—H, Hb/\EZFE % Sallon — R EIHFREEM,
2) A TJEE Sallon AY/K EAR—4E? BIRIFHEMRL? FrIXREMLH 3712 X2 A Sandwiches
3) RIA—ER—NFHEIESE, T8 Sallon BEINZ R A George BRI
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WA EES:  (by VT P)

1) TEARFTRR SERERSHFIRTEREZNGT
2) fRiRELL: ZRIWENMIEVNE, BESE—FEAER, TEHE.

MHRMIBE S (by April0919)

1) MAEMEERFTHEER location £, Tﬁ&é’]ﬁﬁﬁi{ﬁﬁﬂiu‘ém’i%‘ﬂ?
2) X=4 employee A —EREMAEFEIEK, THERZ EELR
3) FF=ZFEMAM triple R B RLARKER, T Aﬂiﬂxﬁki%l?ﬁ’]g‘ M

MR ENER:  (by AAlias)

1) HETERAFTIEEK

2) IWEWHAINEAEAZRHIRT, EETREFER, BERESTN
3) TR EH T ARSI,

4) FHEMAS, triple profits thR—EHE cover

MR ERE:  (by jxcathy716)

) 2 FRIRAIIA R E Y M thE I
) ERFWHAENRINARKEMENEM S HEHT, BAANOEEARSEXN BRI IRT
B NG
3) ZRIA—EJUHAEHELENAR, XHEERIZESX XL R TH#HTRIMNSII
4) FFHFIESEFEI fixed cost, AF=RFIEARKFIEST =12

MR MHH IR (by 2ME I A )

1) NEE{RIE spicy pita I AN S ERFKAS T
2) KEyHIBALE(E, nearby towns 3 I E
3) REEZERIIEANNEMXN Y THiHERBEFA

MR ER:  (by BR)

1) H{ﬁiﬁkﬁmk/mix /?Ejﬁsﬂj—j(

2) REERIEERTIMNEEIRE George FUER BB R EEEE

3) Eﬂﬁ%’%ﬁﬂzallﬁﬂ W ABIRIERER 3 5FE, BATJRARMEMMNES, REURIEN
AREEER

MR BEE:  (by shuzijun)

1) ZUBEERIHEMBRE NMELEAERSE, KFEETEEE=0A
2) ZEEAAIRAN, HMtb T TRERTR, EHESAE
3) WEAEEZNRFM, BEREBXFAET, ZWREXERSBY, FARIREELMMTTRET.

10. Z4EIIEEYT T (temporary labor)
(XA #mEs]
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—MRGATFEATRET, MR T BRI IE—E0 2R R THRAGRIRE DA, BT 58,
I THEXHIRESFE,  (by juemingzil3)

(]

V1: Jasetmen Software Design /A S] Y budget committee 7 PNIR4E, 1K 7E1T £ =4 made no profit,

LB TE ST E . f1fE£ 872 the lead of the auto industry FYf7E, #E expensive, full-time #95 T

e} cheaper, temporary B9 R T, F BIAAFEI1XF replacement BIBEEIRFL T X4 auto industry A9

5], ISD RENAAMN TxB RTEF, BTRILSIRTD, XpadwkESNFAFFENIGEK.
(by slina24)

V2: —3X computer software /A 5] profit —B A8, TEHEE cut budget, EA—5K leading auto

company XA R EI full-time employee &3 %, temporary employee, [ A temporary employee R

B AHE half of the payment of full-time, FHAEE benefit, F L AR T cost, EAIXA auto

industry BT, XZ/AS)RE immediately cut 25% full-time employees SESLI) profit in short term

and , , . inlongterm, (by & Van)

V3: 1i— software design company ERITZEIRN AL (software computer company experienced profit
decline for three years) . ZAJFX H— manager 12N F AT IA{F— auto industry FYE replacing
some expensive full-time employees to temporary labor. ZA/515%1X> auto industry Z£ cut employee 2~ &
profit s EEXT . BFUWIRIKA (software design compamny) follow XML, FRAE T U3k short-
term {4 increasing profit [E B4 o] IR FEN T M=, (byJackOriginal)

V4: 15%—3%K software company E £ =FF;@S3R, author AKX ZK/A SR i% follow the strategy in the
auto industry 1T lay off SR4g R budget, RETWENEIWEFEEXMER, TEAETWHEABE
T # full-time employee, & AlGAS THTHZ full-time employee B9—3, FrIXT] MK E®DE.

A X DN/ AN switch 25% full time employees to temporary positions, FLo] DUR/DTRE, kSCIR
short term profit and stability in longer-term. (by cdakamer)

V5 EXFE AEERIHA N E/ASIHEER switch full time employees to temporary employees, [F A4 HR
RIHK COST 5MEXREXRATEMNE, Mkl T/EERIKMZA. F5b autoindustry £y leading
companies 2 ZIX AT T EIKE] T RIFAIZIR, FTIAEA computer software A S GIEAENRBE
LM, Frld the argument suggest 7 iZ 38 25% Y2 HR R THRAIEAY T, XA£0] IR S profit.  (by
feidage111)

V6: software company: the company has not made any profit in the last 3 years. to cut budget, the company
should replace full-time employees with temporary labor since the latter is cheaper. this solution has been
used in auto industries to improve profit. in this way the company will make profit in the future. (by 0 &

=)
SX B

1. inefficient reasoning
2. cost-benefit analysis
3. HIRALFZFHITUE

MPRENSERRE: (by Vhyg)
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1) BN TIARBELL, —/NTJBER labor intensive AT G THHEEM, A XIRES THRAEATIY

s H
2) BRRR. BRRRANTRANBRMNESEFFAIRERE, FURBRIIARR, FEEH

BRAK T FEHEK T, sales X7 FrlXd profit 12555
3) HBIRERXZR., T T 7RI KH stability X4 budget committee E20] IUSEIR T,
FEE)3XA conclusion HEH EERREH KT
HRIBENSEZERE:  (by Lync)
1) AT AT,

2) THLEMERRATHFIE, ASTHEFMAER RTINS, 1R THRERS;
3) FUERMREZRMERE, ATREERET cost of labor MR FASMES A

MR T & (by feidagel11)

1) The success in auto industry does not lead to success in the computer software industry, & NT
VAR, ZFMEARREL. MEBRT switch to tempoary employee I H ] st H H A E = S5
auto industry 12 57

2) FAMERIERTERE, EMNARE, HEEEeRE, SEEMRK. BRTHRAIRN THK
B, ASIRIZZHIZIRSHE. HEMTEFRRESHE

MFRAREES:  (by Blannnk)

1) KLEARH, Software design iZERELRFEMNKMRTIMNERAZERSMRITIIE M
Ba LA = A ARLE/A S) I RE MALaRml ol AT (B @A K
2) FRHER, FETHETEAESHMNERR

FMSRIREANER:  (by hanhantt)

1) SShe%: 3ERARKIE

2) cost: g T RABEEMITTEKFELNEIEREENNEEL, EEMAESZHA, cost B
g

3) kLbfAIR: auto industry A HFRITIHE A— N TR

SR MM IES:  (by MMMichelle0630)

1) iXFh switch ~—EBER /) laborcost T BE IR M I A B AT BEZE training £ 25k
2) KItEIR PR fA—H
3) profit=revenue-cost AU NRZ> 7 IE? R cost A—E o] | make profit

MR ENERE .  (by RELD

1) reston a fault analogy of auto industry with software design industry

2) gratuitous assumption that switching to the temoprary labor force will decrease the salary expense
and increase the profit. For example, the extra training expense, also the product quality effected, so
the sales volume decreased.

MR B  (by HetH )

1) auto industry 0 software design }& B o] Eb 4,
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2) BETLT laborcost, IRET THAGEARNMKEIR T, LHEFE/AT inefficient, FjHthAR—EiE
i
3) I RTHREIMAR, EBHHEREKPOASFEATRE.

MFRMENERE: (by HOF)

1) false analogy
2) unfairly assumes there is a causal relationship between

WSIRANER:  (by Sarah cah)

1) auto industry ANEEE £ F1 computer software industry 2tb, WMEZVHRZESELR, WRATHE
FRERtARERE, &ERAT auto Ay strategy A —E & AT software company;

2) ZEEFRKFEFERANME— BIMFETRIKLL, BEAXR auto FJEEK Tt T EERHMER, RENB
YAl E T full-time 2| part-time AYE T LLINEEF booming 7, REKMITIEENTRKEKRT,
EMMNASHE T MAERMEEREFHIFHERS, IEFEREAMNEWERRK—EBEHAD
RN(ELIn =W, H8E), {BREE I SRR, TLERFIXE fixed cost, BEEH
EH S E BT HIE LA

3) IIEEK: #E software company REUT full-time Z part-time %%, R THAZREKET, B

SHERHMAEAFMm, thnifN TXE RIS, SASEEERBR, MRMEBIREK
5, XHEESAER, TRESTGAINFIE,

4) %f# overall By cost-benefit 47, FARNILERRTIEA, ©*FEMFMROEA, LLanEARIEK
KIMERAR. MRXLEFAREF, HBET RIEAEERBBTFELM, TFEN,
software U ARAPER, HEREFIED R, NMELEBEREEN, FABEITRENIRINER
E SEFE TBE or E7FARFI. (3= H Profit=Revenue-Cost 434fT)

MRENER:  (by2/E)

1) FEERRM
2) fESEHMASEZEH
3) RAIEEAMARXERRRSRSHE

11. JLEEZ 5 (FiberFlakes Cereal)
ENEESED|

FiberFlakes cereal 15 fi{[1IXFI & F &2 women ILZEFH 1 data & 7= children who consume X% F By
M?% L FHZE1?% REIHERFE marketing 5818 G 5 EB% XS children (by Pamozu)

(%]

V1: FiberFlake had been targeting in adult women consumers in the past 22 years, they had about 64% of
their consumers being women. But there was an increase on the children consumer share, rising from 16% to
25% over the last two years. Their data indicates this number will double. A new marker strategy was
introduced to highlight the cereal being a children focus product rather than a whole family product, which it
had been advertising in the past and all the other competitor were marketed as the same. Fiberflake believes
in this way it will stand out in the market and its sales and market share will increase. (by sybiltong)
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V2: ghE2— cereal /A F] FierFlakes cereal X% product line it £ 8955 % E 64%EB2 adult women; %A
JE &R children customer M 16% EFE] 25% 7, FrIXEZIMEXMISHEE, M4, RBEM whole
family B91X > crowd F1 competitive BB, AT I5E cereal L8 )LEMN T, XH¥ sales

market share #t8E_ EF+7T .  (by baoninininini)

V3: —/NAE][ FiberFlakes cereal Z BIEE R ERFEN, RIEFLIXT cereal AT ELMEA,
RIBEIL in the last two years, XFH cereal BJJLER M 19% L 3KE] 25%, AR ENLZIER
packaging #1 advertising 7%, MEEEXRFEE LM excessively to children, MTIMREZHZFE R
MmE, ZeE: A3nBXHT] Y certainly promote sales & increase market share (by
crystaldong912)

Vi, B—DMERI] £5— cereal, ZAIMMBE KR EMELZM, A2 64% (HFIERILHE) |
BEBMLEMNLLERD ., EZIEME, X flake cereal AR JLELLEM 16% F3KZ] 24%, E I
I ROEERREAN: BiZ=mBRsS EMNETILE, mARZRIIMFEREL whole family Y, X
¥, AEM ROTRTERHREERANBRAT, HBINHNJLE cereal SFE—IMNEFHNEEENTH L
BZE, (byariel_river)

V5. MEXEBIEEXTF—ANEL/ASIE, M FiberFlakes, Z2iHXNATIHE S BEREZ A KIS E adult
women, BRIEJIEBBELAMMNEREZFNILEEHRELETS, TE2MMNUIEXNERE, Bk
marketing strategy, KERFEMNEILEL., BRARSEZHFEEN £ LEREOIILE, REEEERE
WX ERINATNEFEESEITDUERT, WASETIUEAM, EAMELTEHMBATRE
THMILEZ R, MM URM—I, REEEREW., (yEEFAFFR)

S X B

1. ENEMILETRSBHAEZLSFINIERARER (75%FJLEME) . FEX sales;

2. fEmE family EER, JLEMZFILHIAEMN, RETEERRTXERGREME, ER-
% B%, MREBELFEEZ T, WETREERATS, #HMREIAEFLZTH
XED T,

3. TXRRR: JLEHEMEBINARK sales AIEIK, RAILEATEME cereal AR,
AR, HEENTHSARRISED

4. BXREBR: BT EEOA—EREBEF, HATEEBRBENREAT ERA, THEATX

BH

FRSRIE = A AT o
RIRER: BASETREENLT, TEREREIL

HEARIE, AMEILEREELEREN THNARTERES
EANE BN, WAL ERZ TR A ME, B NTHE ZEM
8. HIRRRIBKEBERRIZNE

MR HEMER:  (by CDKafka)

1) increased T EEf, ARFTZEL children increase %,
2) Market NEEAARSE L EHMXFR, FAALBHMEA X0,
3) mTHEMXFARER—ESEINEEE, F—258HTR?

MFIREMNER:  (by 3£E 750)

1) BMEsENBE, A—ER5ILE, JIETREAROR
2) BMERSILE, JSAkEHEMBERE, WA%XE FHRESHE

~Noo o
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3) REERHMITERESHENEER
MR HAEES:  (by KKK KKK)

1) TABRZENHEERE, HANFRNAD THRBERIMIREA.
2) MRBESIELAYJLE, IRURHBER A HIXA/NTR.

MISRIZAYEEE:  (by Liyuan1225)

1) tRFEEM all things are equal, AL EREILFNEFIHERK
2) JELLENIK either or choice, TJIUFANEES

MR HAOEES:  (by J0iH RP)

1) BHREA-—EFMEIAREE, KETEEENILEY, RUXEILE
2) MEBEMENEM
3) ILELBIREES, BRRLXMMFHEEELENENEETERREN

MR HAERE:  (by ZEW )

1) XELFA—EFEIE, MELHSESLRMEFEAN KR, I, MEILEMEZLLA EF,
ZHEE 2 EE

2) HBENE, SMEIE children cereal I HIF S, stand out HFEEFTERIMNTRMLE.

3) ®IEATRRE (T4, BH AR WEF)  TELIIMEFE

MIREAERR:  (by BEEXR)

1) BfEE%: SEAREILEMEGN, ER2RKIILEMBETESTRE, N EMERILEN
packaging #0 advertising FF GBI T+ sales, AL IRF market share

2) PE/EF: BAILEME LHE 25%, ERERBEAZHNBEASTEBEERE (75%) , FE
AL FREAME cereal HNBARFEDLL LERFEAR, FILEMESZILER packaging F
advertising, SHRAMAMALEHE, 7 sales THe, market share T

3) EIR: 2% packaging Fl advertising h EJREASIKSIILER S, BAHILERAEXLT~HRERN
B, MBJILEXRAETRRSEHESTXEEL, FrIdZE R ESZJLER packaging F advertising
FEARBEIRFf sales, AL IRFF market share

12 R
C:NERSE

PR FEH=F % brochure, BIWARXE, SEXAFFEF—EHEERRENHHNETE. Utk
RAEFRFRNMES, BERPBEEANE, XEAMETUBEEZR, THEN LKIKEG, LESRAE
M IFIEE,  (by omnihuskie)

(%]

V1. Inreal estate agent brochure, a real estate agent mentioned the below:

Now is the perfect time to buy a house in our city. Over the past five years, average home prices in our region
have nearly doubled. But average stock prices in the national stock market have actually declined over the
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same period. So homeowners have seen an increase in value for their housing investment during the last five
years that far exceeds what they could have made by investing in the stock market. Our city’s resident can
surely achieve a similar profit over the next five years. Furthermore, if residents invest in a home, they can
enjoy the use of the home while its value increases, whereas money invested in stocks would not contribute
to their quality of life in the same way that owning a home would. Therefore, all the residents of our city
should invest their money in a home. (by smile7564)

Vi: ZRTHRFFE~, EFENSEERERMX, AMRIZEEFLSE, Bh: 1) dX5 FE5N
double (FFUZIE 5 EFEMESUHE LK) ; 2) M5LLER, average stock price in national (th4hT] &
O%) stock market declined; 3) A{IEEFELEERE (quality oflife) 3£5. (byeatingwang)

V2. FEB—KH region it average housing price ZEi3 £ A FE—EH 7 3, 1 stock price —HTE R~
B, FrABHEREXN B A ZELLXT stock PR RREE R, B ZREXA city FABRL KR, BL
RIATIXA region %KELZ!@‘E’]%TT ARFRAT city E’]EEﬂ]fﬁﬂéﬁﬁh’f%ﬁiﬂﬁlﬁm EZHBRK
FEIRE . F=RUEEERE X TR E, BXMRNE, REBEHE £AFAX? (by
kogumanana)

V3: — bR 228 brochure, a real estate agent mentioned the below:

"Over the last five years, the housing prices in our city have doubled. During the same time, the stock
market has fallen. So now it is a good time for the city residents to buy houses as an investment. In
additional, home owners can also live in the houses they bought and that can improve one's quality of
life, whereas there is no such similar benefit if one buys stocks. (by zz68)

WRIREEE:  (by kogumanana & Suzy0000 & priscilla_yao & eatingwang)

1) false analogy: $EIRAVIE region KERIERERE 7 E city L;
2) FESFEHEMEK HABRKRESERE—TEAREE greatly 1BK, I XAIEIEARRE indicate future

trend

3) WESERETE, HABRKRESFESTH,

4) BRANSEAAFEREFEN—EEBERK, TEN—ETER XPMEELA—ES—EBERETE,

5) BN TRIARKRENMBRERTERBSE,

6) BEMIKMAAMNBRARREF T RS>,

7) BMERREMUYBELILEK, stock T HEIEKEE R,

8) 1K= owner FFA—EX enjoytheuse, HEAFMHARITEEZEELFTECHETFT, T2

FRAERT,

9) XEFHRERN, RAFTEME, ROSHREEFERE,

10) BERFERARA T BRI ARE,

11) AMIA—ZERBEH~MBRZEFRMEEAR, BTDEFEMESEECHREAR. TUX
Shh. HEW

HRRENE (by Rigina)

1) EEEMM BEAMERFES, XMW FEHENFBRNMNER A —EEAR, FotkRid
Xk (B, BEX)

2) MEHITS: AREWALTREMBMSZANEER=EMIIIEER, XPRAHERESEE
8% cover FFEFHEZXLEENL, HEILA—E E Bk

3) &I premise2: EIREMTINRSEERE (LLNERZEBRAEERFTAM)
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4) B BESEEM, FEEFE (1) EREPAZETHENTRNESZEIERAR,
(2) ZEHMTREMEEPMEEZFHRAS, HRAMERATR.

MR HEIEES:  (by Rigina)

1) IEEEEMN BEAERES, XNMEHHFHENTRNNEBSAI—EBAR, FUERT
k (BB, BREIK)

2) fEHIES: AREWALTTREAMFEMETHNEERFEFOIMIAR, XA E RS
9% cover BT AEZXEE/ING, FibA—EEhk

3) &% premise2: LRFMUTNRSEARE (LLWERZHRHNEEMFTAMN)

4) B BESEEMS, FEEFE (1) EREPAZETHENTRNESZEIERAR,
(2) ZERHMUTENERGMIEZFEHAAE, HRAMEZNTIR.

IR ERS:  (bygerolt416)

1) stock £ liquidity {R5RAY, real estate N{RZ=E., X & 3R stock Lt real estate 4F, BT ATFA
REBAZR. MREBEAERTERRRE, MREF= EEFRHREE.

2) BEMEERFARETAR GBSk, BAEE S FANMSEZRTUIRKRNNIEHSK
XY flaw By, o . RATEEANFHINLL, —ESKTT

3) 1EE A EEEEMAIR AR insurance policy, B B &I A B — A=A S 2R,

MR EN B (byjerrysorry)

1) Argument F132%i% REGION (fidEi% city) i$ & F4F house # AVERAGE PRICE i E - R FKi%
B9 price hFHFE, B past KNZEFT future,

2) X 5 F stock market T T —-BREARHIZMEXS R4, - .

3) Xhouse TTMILHRARENENEBEE, REEFERE-H—LE T ENARL, LERF>
RipRm, BEERRE. EREHETNIRR—EMRT 7.

WA EAERS:  (by ppap)

1) DURHLE average region home price is not equal to our city home price, B {1385 B9 =1 o] 88 EtRkim
B 455K

2) allthings are equal: i3 % 5 FEMN LR ARRAR K SFFEE Lk

3) WEEREML: XEUNZZERAFFHRBERNERIETTFER

MR A BEE:  (by fks0205)

1) BIREAEME
2) MiheF
3) RETMUERTHEXE, RAF—MAEAN, PIRUREE enjoy

MR AR BES: BT L T BER/L SR (by HuskyPP)

1) RS ERFRARAFEA—CEE—HW

2) A TR E ERTIRELLR

3) RARREHE T BREFETABRNFSMNFLERAR LT

4) EERAFEFERTIMIABLLMBENTIRER, FHPREEHR, RERIXL,

MINIR N ERS:  (by gaoyifu)
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1) BFIBRRA—EH]K HRKXRETESE.

2) MEREFK BRthFFLRTEFNREDSMIEEFNEREAR, AMRE, REFHMD
by 8

3) B&E—=

WSRIR A ERE:  (by YmPearl)

1) 3% 5 FHEEBATETFTRRAERNER. stock market ZF13%H), F downturn 1175 upturn,
Z EBE MK B R TRA T e th I TE

2) stock fEA—FIEEFER, Lk houses 1 liquidity 5. ¥ AH emergency BYFHE LI AYATE,
stocks Efill flexible,

3) stock X capital AYZEKAEXT houses SKiEEAR, EUAfIXNTEC investment IR AFTRESL
=2

MR B (by REH)
1) BEABRZRTARMNKRAAR, FHEELR, BRESHIMSNKESHEE, RARTAEKX
HARINEFERTRERRIKBITET, XN EEEBER X
2) WEREFKARRAKSE K, THEEEUEZFM,
3) BHATREZLE—ESJLEET, BIMEMMNOASE BSATLEERE Rz, 08
LT BFHIETRFEERENIHMEERRAE T, RMSEREERE.
MISRIRMAYERE:  (by booksheld)
1) REEERRZEFRMELD, EARZBRENFERREENE, BEERFHNE THEFAREIEBKR
ERFIED,
2) BMERERAAMES, X—HMBEAERKLA—ERFLE.

13. (A BF#S

(XA xE]

MER—TBE, AEHEMI—REIRIEE, ZERXMERRFAAREE XN LR =F I
KRKOANZT . REEARUGLEBZ— international sporting event, IX#£ 0] PR 5|5 & A KR
NEFEH . (by karenwuuu)

(]

V1: Asmallisland country Bonaria fJiki# /5 office BRZ27573RHY minister 15 :

The country of Bonaria held a major soccer competition five years ago, and number of tourists has increased
by 25% in following 3 years. Therefore, if the country continues to hold an international sport events, tourism
will increase rapidly in the country and thus bring benefits to the country's economy. (by maxnova)

V2: % smallisland country (B ¥TSkEY— M ER) AINRIESS office EREFTERAY minister 1, 5 ZERTAY
soccer competition {3 7 HihikiiF AR, FEETRI EEMHRABLZRZT 25%, FIX
/™ office @IV EIZ—>K international sport competition, X o] MUERIFEVHELZE, FEEH
economy Y& &, (by i)
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V3: EXIRE, BiE—/EZX 5 E£q/} 7 % major soccer competition, B 3 £F tourism R =
AT 25%, WHEBHARBINER, EL /M3 important international sporting event, 3R1gfin
tourism fY visits 1 benefit the whole country economically. (by amberbergqq)

V4. —ANER=FZHII T — soccer competition {5 tourism 4 25%, MEFHREZFXFAAT T
P IAEB X —>X boost BB H /37— international sporting event FHEEE #| KB 25% growth, 3k

benefit overall economy, (by SsserenaM)

V5: FHEU B BxR AERZES T —XAE! soccer competition, the number of tourists visting B-country in
the following three years was 25% higher than the three years before the soccer game. Fff YN iZ B 2 —K
major international sporting even to attract tourists and help the country ecocnomically. (by fionaleechase)

V6: BB EZRN Bonaria, 5 R[N T BEERE, AEEG = tourist FIE2 R 25%, JA/5F inorder
to attract tourists and benefit the country economically, iX [E % IV iZ 5 host —/> A& sporting event,  (by
afdsfadfasfdfaf)

V7. EET S FRISI#H T BBKEETE. ZERFERERSIEK. FEREUR, ATH T RER
. (BHEZFHE, Eo|HEMA competition,  (new competition to increase tourism benefit country
economically)  (by Rubingicy)

SX B
1. |ERA,
2. W25 all things equal, EX5FFH, TREMAELERSIEER, HAEEKEFALH,

AREAHEELLRE, SFRZMATIARAIE, ARKFERT .
3. HIRMNHANELEEHEERXR, &2 7 BKE RERFARLFA, AREXFEIEER

MR ERE:  (by amberbergqq)
1) SERFEFRX
2) EEARFKERE
3) HRZ HMEIE research X (BERM, 25%EAENEFS)
4) TTREALRBH
IR EES:  (by BlankSpace)

1) AR THEBESEHRESET ALK
2) RIREIR: TEFELEN B —1P event WL, TERMEE
3) BEMEEHE, LUTMBERIMNTTR, LR HRIF package discount AR,

WA E S (bylrenel205)

1) ZXREBE: HEIEKE soccer TmRAY,

2) $EIRZELL: BERINEES) soccer LEBEARKREMTHMAEBERE, Z2RA—TFBH, TEXRER
Ko

3) REERANAEESZHHSE, KX HEAEE benefit the nation economically, % 7 XTURILAY
IR FEREZLFETY. IR NMEHEMAY critical flaws f§, XPMREHE S EEEIE weaken
argument A E
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MR A ERE:  (by cathaynova)

1) ARXE, RFEABIEKA—ERHT soccer competition IEAY, TTREEREFEME, LLIABE(R
NENE, RERSRELEMN.

2) AAEHY, BMEETEMN, ~<—EiHE benefit economy, B A< cost so much money

3) RERSEMATM., EEEEER, REFERRKIIJLETBE criminal rate growing X fiZ&
%, XNMRESEE T AERER,

WSIR R EES:  (by £3EEE sir)

1) W4 ZEHkK host —> event i, %15 event WEIR AN, REAET
2) TRRXR: BIJLEREZ, TJHEAZ event W3R, MTZBIJLE living standard fYE 5 FixX L
T EMRIX IR

3) iR EEEBIRIEM revenue BEFBIT cost, HSUTJHE cost #BiT revenue,
MFRANZRR:  (by chzhaoy)

1) ERFRRFEMRSIHEERLKR, WHRERAFAERRAOMX (HRAMDERER) X
EEMHNBEEOREERTERAER.
2) FIEREBFLZIHEIRRUEES, WMENEHNERER T EERNLEFRERSE, X

BFEEA=ENHEN.
3) WMATRERMIAT X, LMEEERAFXMERNALERERAS, XHAEDTHEERE
EA AT RERE R

MIRMEANERE:  (by[IR)

1) REERAAR, BEBHEWN, Ezx)REOEENEHRL

2) LHeF MREFER—E

3) ETHIIRIEFE S RS —ERX MK SIKRA, TR YN BALFHRE, KREBREWIK
iz

MIRHEEE:  (by AVNET)

1) FEES5RKIBREL
2) EIRMHEMZNEIRELL
3) A—EMERZFHEHN, TEMAEK.

MRMNEEE:  (by ER—EE b)
1) =FRIFEEMNBINTES AfRE

2) BENMESA—ESSBERERFNEK, TBHMER.
3) BfHhe%F all things equal: A ERTERINAES—HE,
MR EEE:  (by kosame)
1) SEMEBIEATE
2) FRUEITAERERENBIATRE LKL T ASEKRETR
3) BMT EN—HRELLRITBENER,
4) LEEE=F—ETHRZA, UMK THE, T RIINKXSARLE factors I E %
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MSRIR A ERL:  (by yiyiplum)

1) YA 3 FURSREFTH, AREBEERH.

2) HRiEEAREE A soccer, TR A/NSHIEA K

3) MBFHEEERNBRIFZFRNAKR, UETFEEKFEAEIEIIAEEDS cover the previous cost
RERATFT

MAIRMHAERS:  (by kU A)

1) HitheF
2) IERERM (RMEHNEEEASTE—HF)
3) TinfRix (FEEKA—EREERSNYISG, BMfEShA—ERERIMET)

ISR B (by FMDDD)

1) AR, F—ERILFEIENHEES
2) Mihe%E. AFRNERF—EEATIAE
3) fhiREtt. EEFEEARA—ERER—HFHRSIA

SR ERS:  (by A Jess)

1) ARXRAHATE,
2) Wthe%,;
3) X FE[E cost;

MSRIZAERE:  (by LITTE_MINTA)

1) HEARE2E AFIFAMERUERET,
2) fHiRELL: AMINABNEEDESHFA—H,
3) costVSgain: 25} event AV TIREE 5,

14, FHA SRR T 54 Bk

(XA mE]
WHEFIFEFRE AT E 10 ERSBEMRMMS KIBEKRARE, BedMEROMESES, X
continue high profits (by 3z/{z&i1(»)

(]

V1: —AF) annual report: HESZ— cell phone manufacturer, £ =FHHE RS EREME
(expensive metal) , LbI€EFLR (gold and silver B —HEIFRNIAIR) . EE2ELEMN price R
A H fluctuation (RS ATE) rise and fall dramatically, & 4k JLEA S —BAEY =8 (expand
production) , ABTITXNFXLEREBMHERSRK. MAITRIARYE forecast MILAER line of
products FrEEE Y quantity of metal X L 4F A& K FBEAIXLE raw material, 3 lock the cost of expensive
mental immediately, M7 lock in savings, H18E guarantee the continued high profit, KIEMN? (by

honyhony)
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V2: cell phone manufacturing requires lots of expensive metals; have a forecast of strong purchasing, plan to
lock cost by immediately buying large quantities of expensive metals to lock savings in the future and higher
profits (by huihlin)

V3. cell phone manufacturing requires precious metals, such as gold, silver, etc. The price of the metals has
been changing drastically recently. Manufacture companies are having good profits recently and hope to lock
in a price with the suppliers for the future. If they can lock in a price then they can gurantee high profits. (by
noexcuse1016)

D B FASEIERTE annual report 1R FAIFIEFAFERE siver AT AR metals, XLE4S
ﬂﬁ’\]ﬁﬁ% rise and fall dramatically, B IXFAIILAEZE L large quantities of these materials, {EAFA]
current line of products FY/RE#F8l, 2 lock F{[1HY costs, X#FT] |} guarentee continued profit growth,

(by Hi9E/]\5E)
MR RHEMNBER:  (by azkomg)

1) no evidences show that the metal prices are not going to fall in the future.
2) how can company make sure customers will keeping buying their products.
3) there are other ways to save the costs, such as: updated equipment.

MR MEANIE S (by tongyishouge)

1) TENERF, FTRERKBZ. T—RKMIE—EHK, EFETT.
2) NEIMER—EBBEIRFEIH capacity, warehouse 1 KM57? #53FH K warehouse & AR

profit, Cost-benefit analysis should be performed.
3) EIREFERBE XL, Warehouse £y condition R§F, £ BUEIEihsiRGT/ASI R A.
4) RIREZBERERR, S|WEEHREDFUERRTEERANEREFMRIRK.

MIRE RS (by xiaocai222)

1) E—RBIHERBNMMER L
Z)M_ﬁ% FRRECE RERURFEEIRNCHESMN
3) B=, HEA—ESHEIEK BNRAEN LW =EFEEMH.

MFREHNRE A (by FENEF)

1) Fimfi%, ¥ skiEEEzk=profit
2) IEALFTHXR
BURALEE (tLMEECERGMHE)

MR AR (by wydkyd780)

1) {RTOJBEIXLE metal WIEFEM T, HARBTEFE T
2) forecast 977358 HUI, TEETER,
IRIBHZE line of product SURFIRAE, {RITRELUR product line BT . A% T 1R line
TR quantity &5,

1) RAERTHNEARRTT
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2) MWEEUEAAEREHEF
3) ERMNMMEFIRAR, BEERNTHTET

MIRRMENER: (by EEEEEH )

1) B4 last decade REERFINE
2) metal IR EFHEZR THEAHE
3) cost NE2ME—RE profit IEER

MR ERE:  (by Florrra)

1) BUNA—EER, FHHNHEETE Tﬂiﬂ%/—\—rﬁé
2) MERKRELW, REBFVINETEAZRLT
FHNHE T RERIEE T B, %'J/IﬂT TEFFEE £ K

MIRMERER  (by Z4E4E)

1) B2 %F last decade M4&7E rise and fall dramatically AMERAKFKSIXFE, HAES NEXFEA T
ST

2) MRIAREXNFANE—HEER

3) ANRBH, REECEZRER

15. Z£ZX /1y (stable office job VS work from home)
(A B mE]

EZIN N self-employed MER TEMAMBLLEDMAZETENASEELHKEKE . BER—LEEIA
HERIENASHERIA. BE. REFHI, Z2ESANAER LER AR socially and professionally

isolated, fewer opportunities for career advancement,  (by qyyyy)

(%]

Vi P MNBRMF LA E, EFIRIVLE self-employed Al work from home B AR, {82 working
at home will be distracted by cellphone, neighboring chaos, %8 —/~EH ChiY schedule, £#IR#IRZE.
furthermore, working at home will be isolated from society, SE 73K T {E/~GEH opportunity for career
advancement, FffIMii7E office TEA{ES [:[:T%IT’E# 2% (stick with the office will be benefit in the
long run and will earn more salaries) , [a]Z0{a[1EE?  (by Alonight)

V2. A{[I&F stable office work, #Af5 B T work at home, {EZ&IA4 working at home will be
distracted by cellphone, neighboring chaos. |){ } working at home will be isolated from society, ZEZ /A,

BEEMEE, FEEFAEWN, FAILEEEB LR stable office work will have greater profitability in the
long run. TR, —HBXAJLAIE.  (bylynn ling)

V3: People are debating with stable office job with self-employed or work from home. The later has
disadvantages from many aspects. People working from home are potentially suffering more distractions from
personal phone calls, children, and even noisy neighbors. Additionally, people who work from home are not as
socially connected as people who work in corporate. Therefore, people who choose to stable office job will in
the long run earn more than self-employed or people work from home. (by {2Z141F)
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V4: Newspaper’s Career Advisor column concluded that office workers’ earning is greater than work-from-
home worker. Below are the argument points: (by F57#)

1) Working from home workers face a lot of distractions: lousy neighbor, noises, and miscellaneous.
2) Without the set schedule, working from home workers tempt to avoid work and have low efficiency.
3) Isolated professionally and socially, work from home workers are lack of opportunities.

V5. Generally speaking, it is financially unwise for people quit stable office job and start working from home.
It is there are a lot of distractions when people working from home. People working from home tend to
procrastinate because there is no discipline. Also, working from home make people isolated. Therefore, it is
financially more advantageous for people working in the office.It is unwise to quit a stable office job in order
to be self-employed and work at home. Z5 HFJIRFHE, EXRIABH X neighbor I, K, £F
avoid working Z% ., SAIE X IHTEZR /M isolated with the work place, % career advancement %F, Ffrld
A% quit stable office job and become self-employed. (by rachel lli)

Ve: WENAETHLERTEGT. H=MER 1. ERTENASERES abstraction, ELINGE
B, BiE REEFF. 2. EXLENAEZEELTK, EMES5 avoidwork; 3. SHESFARR
B, X AR career advance BIRH, EA argument E%F2GIFIEZE ., (by FFFFFanfan)

V7: —7 advertisement 1it, IR Z AEEEIR 7 F2E M office job, M3 self-employed 3+ H work at
home, XERZRA: F—, EXRLEERETIMEER, &H distracted, FEZ, TH— set
schedule, Af{1IRA ZH#EEFIFIZE avoid working, 2=, “R40 office job HE % job advancement,
Ilt, stable office job =% greater earning, (by Flower f9E %)

V8: {EZEIAJA sticking to 7£ office T {E Lt attempting to 7&£ home T {E, &ET% gain greater earning in the
longrun, JRERZ, ERIEZERS distraction EINEBIE, WRMBEFE, MUREREE set
schedule Ff )< avoid working, £ & beingisolated &SV &£ EFE. (by EveningYl)

Vo BRANMEFZ—EABATRENANIELZAERUHAERTE, FANAAXMEC LA
SWERNGEEFFERRMMO, MARXEARHEINITUNRERFNAY TEFESERET
£, BREEEAERELENALXECWMAKATRERES, FINBWNAREEAELZERE L
WAEREIE (byzz21106)

V10: Generally, office jobs are financially promising than working at home. while working at home, people

can be distracted by so many factors such as phone calls, noises, blabla. Self-employed people may be
tempting to ... and avoid working. In addition, if people are socially and professionally isolated, their
opportunities for advanced careers are limited. So sticking with an office job can gain more financial benefit in
the long run than self-employed person. (K 2iXHEHEE) (by Jessie Ge)

V11: KER5> AE stable office workers, BB —EDANEFERETE, X EXRETLENARES
be distracted by neighbors, phone calls, and house chores, fff [} T {ERUZ{X T, Futhermore, MEZFRIIE
BNEB— M EER schedule, fh{1RA S procrastinate, TH, EHSRZFRFFE self-employed
workers L AS_L stable office workers, [F I, inthe long run, stable office workers $%#%% Lt self-employed
workers &, (by BN ENIIH)

V12: 1RH a stable office people is better to self-employed and work from home, 25 J&[F: 1. work from

home [LRAZFZEIEMTIL: BiE, TPEHABSTHZELN 2. MRAZ—1IEFE schduled people,  self-
employed and work from home LtIRA S5 H LXK, avoid work 3.self-employed and work from home A
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WRAHIEZ, TRETWKE, RUVARNSASZR (FEHENRER) SESEHEKERH
stable office work people make better earnings than self-employed and work from home people (by

londons)

S X BEE:

1) false causal relationship: no correlation
2) gratuitous assumptions no evidence
3) Either or choice

SER:  (by /)

1) insufficient sample 3XZ%H B BB FHEBRIEMER TEM— S ZEIMBENITIL, %F—
ERfl, tEIMBFLEAFEENX, ADPKBEREBEAHEITINN, HFRREFERLE, M
FBEEMEIE, BMRELITIMER? (REBRBRXEZZEEH EBIEEEHHRXER
B E)

2) casual oversimplification. X ZH AR TIEL RS SBALHIE. XERXRET . LLIBAMALE
RXLIE, ERAARRIINES THEE efficent HRIFIMREBLENAETHE, FE, AF,
W, HEEAE colleagues 72, BCEWIE, EAHBERZET] I~

3) gratuitous assumption, XEORFENRERER TIESAKARNEEDT (A #mit
) o BRXBREET . LLMMERFIXAKIL, facebook factime twitter #H LAY, REBZSA
TRAEER, EATREI TR~

MR EMN T = (by fightingctt)

1) BRERIAEZF distraction, {BREERIFLIXLE distraction —ESFERAER TIEMARRE,
R, BMEAENDAZEIE, thoJaEH SFHEHER distraction,

2) ERDAR—ESH isolated, MABTFABRBELIL, BRETUBRENEEBNTE
HBMERIN

3) BIf#RE setschedule, thARBEIRAATER THERMA—ES avoid work, [ 41X A TJ6EE B EIK
. BRI ERSEN.

4) ERITEREBE—EXE greatearning FEMLRMNAXR, REECCIWARTEMA, HRE
A

5) RZBHTREELLERFHN, RETRK, X400 Z/HFIE,

MIRHAEES:  (by BEEENENH)

1) TEREKR. FEERENRIMERSEGHFRIXARR, THRRANDLAETENA—EHE
%

2) MiteFE#E, AESXFNBERLANE inthe long run W XAFRY, WAEMEAER IEMNA
N EAEEE R T

3) otherfactors, FMMERFERMNERRS, AASTENALA—EREXS, M LIBREEM
SETH

16. =1 T%844% (SmartPro)
CEESE)
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RER—EBLRNGE, KEE—ISURMAAT, AT U ARTHENRE, BETZLRITAR
WA RZENTF, REFARBRRIEAET I THENT VRGNS RINEMEIFET VARG L
RIZSHE, 7TH. (bynll123)

(]

The following appeared in a memorandum to a team developing accounting software for SmartPro Software,
Inc.:

"Currently, more professional accountants use SmartPro accounting software than any other brand. However,
in the market for personal accounting software for non-professionals to use in preparing their income tax
returns, many of our competitors are outselling us. In surveys, our professional customers repeatedly say that
they have chosen SmartPro Software because our most sophisticated software products include more
advanced special features than competing brands. Therefore, the most effective way for us to increase sales
of our personal accounting software for home users would clearly be to add the advanced special features
that our professional software products currently offer." (by stephycez)

One momendum to SmartPro accounting software company:

SmartPro has greater sales in its professional accounting sofware than other companyies, but the sales of non-
professional accounting software for personal users are lower than those of other companies. In surveys, they
found that their professional users frequently say that they choose SmartPro's software because it has more
advanced accounting features. So the most effective way to increase the sales of SmartPro's personal
accounting software is to add the specific advanced features that professional users like. (by dreamhh)

57 B3
1. fRER: EVAFPMRKERFNERAE, SmartPro ZEWATRADRRATELTLHEFS

3K, the fact that competitor's product is more popular with home user may contribute to the good
user experience, integrated function, or beautiful user interface.

2. ETiRBRIE: IESRINEENNZ home user NI FFE—ERIZRSIHEN? Home user TJREE AI/]
BERZ, BIENMEEZFERAER SmartPro B9~ M.

3. ARXR: RSWHENINVANLEY KEREE, EUREEMBEMESRS, WAZTU™

[ aray

HH:I'VJ'—_O
MR A ER:  (by UTADA HIKARU)

1) $hiRzEtt, T A0 home users Xf = fa T K AE
2) TJERIAE, MR TRERIAERE, AEFESE, XA suevey RTJEE
3) FFRkim, FERZIEASHEENTE, B0 special features ~—E £ & effective

MR ERE:  (by xiaocindy750)

1) HTA<it (professionals) ~Z5F non-professional personal, AREILFHNA[E segment IR R
&

2) survey results RNo[{F, BEAHAIE sample ERREZRF M, RETIEE biased, MAAITEER
ARRIETVHEEZ, BERSHBEENET VST

3) advanced add on features ZE T\ <1t (professionals) BB Z|¥ il AZF-7& non-professional
personal 3K, EAMWA segments & 7 FRA—HF
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WISRIR A ERE:  (by the-Who)

1) Hi professional F1& P& KEKIEREN general HE FEEMT K WILSEET KX
2) survey E{EEBTFEILE
3) gains=U#a-MA XAFHEK advanced special features /= AR AN AT 8B Z [ AR K.

MISRIZAYEEE:  (by kelly4028)

1) XA features R—E =K nonprofessional fg &, B ARFIEMIM R, TeEM(IEMEER
FI AR IR
2) EE7TINXL features BEIRARE, BHREA—ESEMNEE. EEMSAEILT

WP ER:  (by 23233 3)

1) B\EINAXE LA gap BE{RIR T professional-personal F5 3K A48 E
2) survey X HEAEANBARER convincing
3) RENFRESEREUNTFERESF

MRIRHAY RS (by brtngil)

1) False analogy, professionals and nonprofessionals are two different target groups, thus not
comparable when it comes to strategy making for a different groups;

2) BEBIEIN—LET IR features TTREFAB A TEZTUEARE, MRERIFHREN TA HIFHEK
AT

3) 0 sales EHRE TIETTIAMAY, EL40 behavioural analysis, interface improvement etc. L3 #h
REBEN features FFA—EIAFIIEEER;

MIRHEEE:  (by KTIEL)

1) EWALHIEZWALEEARRE, FZFLALTTEETLE handle XAFixAITIEE;
2) TWALMIFZEWALFERAE, SHAEXNFEZLALRSINAER, MEEAESIEIIMN
X, R=#Ehts, Kb TR,

17. IR/ T
ENzELD)

EX LR — N2 B8 manufacture AYIX D manager HEIRE T — M5, HRMN R IWE ERWEREF],
AT, FE A eyeglass It A term (7)) RIEERMNESS, ARKRMNXAWEFETEMR A
J5 %3 % machine F13X 4 an additional labor £ 5000 5 ({4 &) . BN TEALXNEREEN
358, FA1ET KRB ERE reach profitability,  (by Juansmin)

[ZH]
V1: Email from chief engineer of a eyeclass company:
The company is not making profits since its founding 2 years ago. Main reason is the cost of the plastic used to
produce the frame. Currently we outsouce the production of eyeglass frame to a supplier (535 per frame). If
the company could invest 50000(?) at the machinery and another laborer, the company could manufacture
the frame by itself..and the cost will be 25 per unit. B[ fthiiX ) solution & our best use of our fiancial

resources and will ensure profibility. (by gin.gins)
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V2: — eyeglasses manufacturer 4 chief engineer /A SIS M A SR ES W EELLE get
profit, one of the main reason not make profitability because of the high cost of shatterproof plastic used in
the eyeglass., we're oursourcing XXX the manufacturer charged $35 per frame, IR FK{TBEC investin
machinery (f£ 50000 X —FEA4) , 3 H employ one additional laborer g 4 = 1XF# shatterproof
glass, cost f&F|S25, XA chief engineer T\ NIBITiXFl/1i%, TJIU best use of our financal resources,
helps our company reach profitability,  (by [E[E 21 EZ 1)

V3. HIFARICEREFE. BNIZEEER. .. KL% chief engineer has an argument to the CEO (a glass
company) : last year the company was not profitable because the manufacture cost of the F=—#i# glass frame

is too high. Last year the manufacture was outsourcing, which cost 35(?) per unit. If the company could invest
50000(?) at the machinery and another laboratory, the company could manufacture the frame by itself..and
the cost will be 25 per unit. ZA/5 AHLREE conclusion that the company will be profitable within a few years..

(by 12422 W)

V4 {EXEE = —MIf glasses A company CEO i fibf| i R EE &R BEFK 1S profit, & cost of —Fl
plastic K& 7 . fthil—E XA plastic A manufacture outsourcing Z5 B AL, BNES3.5. REM{THN
TIREE R 50000 (KELXAZIEAET) 7 investment _ETEFI only one more employer, RAFBEC
manufacture AR plastic, AT O] AIE plastic B9MTH&FEZ]S2.5, CEO 715X 2 profitable A9, (by
shirleyxchen)

V5. Email from chief engineer of a eyeclass company: The company is making loss. Currently we outsouce the
production of eyeglass frame to a supplier ($35 per frame). | suggest we make the frames in house. By
investing $50,000 to purchase a new machine, our cost per frame decline to $25 per frame. Therefore, by
doing so, we will finally make a profit in future. (by zoyahaha)

V6. — /P EREEE R B4 CEO, Inthe last two years, we have not showed profit. The high cost is eyeglass
frame. (B24ERNZAS) We have been outsourcing frame and costed 35 per flame. We have invested in
machinary about 30000 and an additional labor, we will cost 25 per frame. =4 advantage 3 B e A K JLE
profit (by Amber-04)

V7. AWA ETIRER S, REIRFEATXEERF— /Nl EFAEMENHRRENRNERERRES
RFEATRERE, BRRBEEEREE, SNEFHREZE, ERXNRBLREE, BREASH—
BEESEREFEZAL, BIAIEAGBHREFRENSEXT, BEREARZLRUNEREMLS
FXOMENNEPA, BFREMTRT XML, EROFTRES A E slogan . ERER
BE—UX, FELABHRFASRANRE, REMNTT B A GREE. TESENEIZ,
LR HEE . Email from chief engineer of a eyeclass company: The company is not making profits since its
founding 2 years ago. Main reason is the cost of the plastic used to produce the frame. Currently we outsouce
the production of eyeglass frame to a supplier (535 per frame). If the company could invest 50000(?) at the
machinery and another laborer, the company could manufacture the frame by itself..and the cost will be 25
per unit. B M B1HIX 4 solution &£ our best use of our fiancial resources and will ensure profibility. (by

gin.gins)
%%E\Eﬁ:

1. Revenue-cost 04, BERAREHNEREARSLLIRANREZ? EASASEHE

ChaseDream GMAT {ESCR B4 %18 (2019/09/27 #2) ¥ 201910 6 H (PAGES50/55)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1352096-1-1.html
http://forum.chasedream.com/thread-1276418-1-1.html
http://forum.chasedream.com/thread-1290211-2-1.html
http://forum.chasedream.com/thread-1274556-1-1.html
http://forum.chasedream.com/thread-1302237-1-1.html
https://forum.chasedream.com/thread-1305866-1-1.html
https://forum.chasedream.com/thread-1329537-1-1.html

2.

£ /B 2019/09/27 IR ER IR (FF/ 1Rk 4/ TEE/R/EX)

E 4 outsourcing FIENE 35 (4, MHEC manufacturing IENRE 25 %4, B
outsourcing BIRZ ML a2 B C manufacturing AE&EH, FFIXEERBEC manufacturing, B XL
WRBEEA, RosRfAH,

A2 BARREEEREREAFAEER T’ BHRBFINTIN? AENELERE T —ENEF

B, JHRELENTHEEMNHREM range, NMREREHAMETRANEREMT4. FZHE
SR T XA frame, RAHIZRE ] 8ERKIRZ royal customer,

4. HEARE: RERIBNHEEESNEEMEEAHERSE, TAHE 5 AETHREME—D
TAMIR. SERA. BEAZIFEFTENEABRESLASELS) better off #HMEERFKIL
FRIA .

SRR BEE:  (by datouaxiao)

1) FEEE MEMEAR, FmBA, FAE), SEERES.

2) iR ITU MRS, THINE

3) MEFAREFHMBAR, B KA fixed income LEEEE, =R MBS E A BHFHARBW KA

ERBEET .

IR ERS:  (byzoyahaha)

1) non-financal factors, such as training;
2) no guarantee of profit;
3) future maybe different
MFIRENER:  (by HIEXIR)
1) profit 2F sales revenue 1 cost ZELRER, INRLE=H frames REANIITE, TTRERIERL sale

2)

TF.,
2.50000 J] YR & MBBSRIZIEEEE, R E debt financing FITES RS interest SEIH T FEAI LA
Mt AL BT,

3) RERXFEKEFENRAZFRES, REAFAREEIE(R cost, —LE loss, bad management 2z
EKHthEiE R AEESSER profitbility AYTEN .
MR ER:  (byleleocoooo)
1) ZERARNFTERZBEZEIMER], RIIBEE, hrmanagement HAWp AR F=4E, FFTER

cost AR RS ST Z B
2) HtthmME s EETmMBIES, BCEH frame RZEHEBZER, REAWZH
3) HthWERthSFWRF, RE, & FaEESE
4) REJILEMBERSZEETL, AFRAERFANRIEERRFRF

WS ER:  (by maestrojoy)

1) cost ~A—E L failure WEERHF
2) falsely assume that /A S]% ability fi{H F19MNE —FEFRERY frame

3) underestimate the cost of opening a new production line

MR A TES:  (by R4 4H)

1) ZBEY quantity, EAVRAMATHAXELTERUEE, AENEIENHAKRELE.
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2) MNEFIWRXNECHME best use financial andresources, IZd7 best :X— &, E AT ELRE EHF

E 38
3) RERBFEXANAHFR, 57— TEUNREEEEN.

WY EBER: (bygladtoseeu)

1) 1AA4 bestway 58, EATTEEE EMNFHTTE
2) INASEHEE, IAEXBRARR B CHENRISZFFINRARS, TEZERASE
3) Bim, ERINIEIZ, TT®EARZ%, cover N7 JFARR cost

MWFIEHAER . (by Roxyohoo)

1) 1ATE R 2 FRBFEES
2) 2 EHHMFEOR profit WEAZK, MFLFHAERT

MR ERE: (by flyelephantli)

1) ASAMETEEINNEE, F—E2MmEANE#, tbMaAs7 2T RERE, PHEXRRE
AR, FrIASEAHGF MR, B8 S8 promotion AR EF (promotion B 528 Tk 4
INGIODRE ERRMAY) , MR EREHEER, % diute ASMNEERAFEEEH
A, ASRIZFHEFR TEIEMBIBESF A’

2) BIEEMBEEE N frame Xit, BoEFBA—ERRFHNEAARE, RIMBRBAN
manufacturer 2T, KEIGEGEAEER, FRETMRMIRE, TUEHBKRTHEMED
BHHEE, IIALER, KAHBEMNTERT.

3) AIfFEMEECA, hAh—ERBBITFEFENEE,. PMMATENESTENER
2, SWEMFERE, BMER T ERA—ERLINREFNHRIATL . BIFES T IREMAFT BAR—
EREBRIRIIRN B £~ SR~ M. FTRATTEEIX ) proposal S RKE KN . MHREC
MR XESZE, DT,

MIRHAEBES:  (by RERE)

1) BAZTEHE cost AMIZREA T BZARFIER, REIWAIA overestimate X cost LAY
R,
2) EERBREIFEZD. HEZ), HECEFE BMARSTENS TE?
3) MEMARBFEEARTKKKRIFEEF
MWRRAERNER:  (by JIA)
1) ARXFR: ZEEMIEETEBRFAETEERE A BEMFIEHRAE R
2) ERBURIER RBESRET USR], BFEFTERSREVERMY
3) Hhe%E, MEWAERH, KOBEXRE A,

18. F A/ [T #1 slogan (Screamland Amusement Park)
(& B mE]

— amusement park A marketing director ZEfthf memo B 5 : HIEFAREMALD, FrIAEM mkt
plans, Z#X amusement FE M Z &£ children and adolescent, {BE2—f%Z parents who bought tickets.
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1R #E automobile industry FYEI3E E 7~ 60%fY car buyers 15 fth{[]1EY first one concern & safety, Ffld, iX
AN director A, ZAEM{IEI— zoomcoaster By slogan ;X E ;AN RS, IWAERY slogan N i% 2N #
MBI E B emphasis i {[11% & H safety record, M increase attendance and ticket sales,  (by

Clairemrk)

(&)
V1: The Marketing Director to the CEO of Screamland Amusement Park:

Attendance to our park has declined over the past three years, even though the advertising budget has
increased over these years. Even though our park is mainly designed to attract children and adolescents,
attendance is decided by parents who purchase tickets. Research in the automobile industry shows that,
60% of car users' top priority is safety concerns when making purchases. Our Current slogan " scream the
hell you want(????) (RIEZM) " highlights the scariness our signature ride, likely scared them away,
so we should change the slogan to “Thrill for kids, Peace for parents " and highligh the safety (e.g.
frequent maintance, etc.) to give parents' concern of safety. This way, we will increase attendance and
ticket sales. ...Evaluate. (by AnnieRemember)

V2. amusement park, 1. Attendance has been declined for the past several years, even though we have
raised the marketing budget. 2. Our market target is parents because parents are the people who purchase
the ticket. 3. a research from automobile industry indicates that safety is what the parents concern most. 4.
We are changing our campaign of "thrill ..." to " thrill but safe" (I XA{rRAAEXFEEEEEXTEE) so
that we can increase the attendance and sales. (by cocoshirley)

V3: amusement park attendance has been declined for the past three years, despite that the advertising
budget has been increased for the same period of time. Even though kids visit the amusement park a lot, it is
the parents that most frequently purchase tickets. Research indicates that for the automobile industry, 60% of
customers claims that safety is their top priority when purchasing cars. Therefore, our amusement park should
change the current market campaign slogan xx(SFETRYHE R E 2 FKHY) to “fun for kids, peace for parents”(Z
ZKHJ) , to emphaze our fine safety record and inspection and maintanence procedures. So we can have
increased attendance and ticket sales. (by wewe19850816)

Va: i— park B934, CEO By memo: £ attendance BT, REHFHIEIMT . KIRIAA,
REMAN park BAMGILEN, BERKIZHILMNES, FHARKSH ticket B95%. XNEEX
{77 automobile industry B§—MAZ, 14t parents (R = safety, B {1t FH—LE slogan 5{& ad 1}
B safety, (EEMIREKREZ, :‘;ETM%E) SR FRE—ERIBNINE, BT KRK show XLk
MEMNBALE S ILRKEE safety, XHRZREIE N attendance F1 ticket profit (by VicyChiu)

V5: H— screamland amusement park, RE &I JLEARKTIE NN advertising budget, 1B ZHE AR
E—H T, REXA park £ designed primarily for children and adolescent, {E-Zfh{/]1481Z success
depend on parents, [& A parents 7 &K admission tickets By A, f{[14R¥E—4) research from automobile
industry, X/ research 1 ARIEML{ 19 IAZEXT T parents T1=, FEZE Y number one concern £ safety, %A
51X amusement park ZEiTE JLE R Y slogan —EH Z“thrill all [NCEAH TEZEFE A thrill] 7, BE
XA R E RS CEO F84E slogan Bk W FRIEHIM, WREKRHELZE", FHXANBEIA slogan K 5Rif
HREEENZEM, CEOHERITEARE, MIIFRENEZAME EF. (byindeXie)

SRR
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1. $i%%tt: automobile industry 1 amusement park RNeE£LL, MIIBERES AR S,
TRIEERIE
1) 60%HEYMZEEIE safety fE4 top priority it BBZ 40 consider safety top priority
2) 7% slogan —ESIE N attendance and ticket sales, BRARK KR ER LN RENRLR
EFE, BRMIESRZIFEREZEFHNRN, TRBZFERRTNER.

3. BARXHE: Safety B 2% attendance FIIE—REE, AATNEEFREFTELZEE . 3
B, Bt REFREMESE.

HRIREAEES:  (by Serenasunshine)

1) amusement park JEFRE FEMAZMANER AR —, TJEEE local economic A=%5,, household

ARE LR Income KIRRIETRZ KM

) KKRFERFANREEARTS, BMERMELNFEAE DA —ERE main customers
) MEEF O research &KF random sampling FIiEFH ;% F size of the sample
)
)

A W N

HIRELL AETLAEEENEFRBEREZEART L XL
B ASthA—EwHREEE M RENEIN.

MR HMNINGT =  (by minniecao)

1) S|AMY research ##E, B XBFHANB, XX research Z5R Y reasonable 758, E AR
XA research RIFRT 10 MEXE, BB IRRIT .

2) fiRZEtt, i automobile #1 amusementpark Z£tt

3) FE A parents EE FEIAA parents EFE[E , H L children 1 adolecents 72 5 0i parents 3£
AXNENTRARE, NEZXT safety sEAREER S|/,

Ul

IR A B (by g0g0GMAT720)

1) TERXE, RZiji advertising budget 3k 7 U AL 1% .
2) AEVXIFRETBLERTERATLL,
3) FAREAREHE, AT HH campaign HREEENE KR

MIIRMAERE:  (by LS5 RYER)

1) RE—MBEWMEZFHIRL, MEZFHZIHEEEREE, FH children 53 adolescents BT
AR AFTE

2) AEFUYMAENGBERESESERX ($HiR%Lt)

3) RABIREIRE salesBRERMEE M T marketing AEMAE, IR ARR IR RFEER
BT, RERBENAEEERNE

MR EEE:  (by tobiasbi)

1) REEXHEB%, BT 74 = target customer, director fails to distinguish target customer and
people who pay, target customer f£7£ buying behavior F#Z %} decision making F2 8 X{EFHBI AN,

2) S| research 275Z% 171 HY, not applicable to amusement park

3) amusement park f attendance EERENERARTIRELEREHEMEARE MW, LLMAFK

v araglaray
BEE,

SRR ERS:  (by wewe19850816)
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48 2019/09/27 IR ER IR (FF/ L/ 8B /1ER/IR/MEX)

$81% HEB& advertising budget A2 decline Ay R &
HIRERETHREHE

3) HHRIRIZIBE slogan FhEEIRS attendance and sales, Wi B9 R Eth B X FEARIE, iFAS
9 market campaign FtAH R

MARENE (by glorialan0116)

1) Attendance T & A—EZ A A advertisement %D slogan

2) Questionable analogy, RZETWFERETVEARMELL, AR EMZN T FKRRIHMME
BENA K

3) MEFE—IME_MoJERRE, #7 slogan i /A—iE attendance 1 ticket sales <&

MR ERE:  (byindeXie)

1) Gratuitous assumption: the amusement park’s success depends on parents
2) FH automobile industry’s research ~N&1&
3) EHFAIA -S4 wipeout ZBIJLEFS EMNE ), EXIEZRNERFIAA loyal customers itk

1) £ ourdata +% o] £E;
2) RIEJLEFASHLE EAR—ERRKRNES,
3) JLEFMmA—EREBIEMNF AT R ME
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