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Distinction

Nothing compares.




Clients around the world turn to Sotheby's International

Realty after considering one key question:

"Who can do the most for me?"




Globally
Connected

Sotheby’s International Realty is the
only truly global real estate brand, with
a network of residential brokerage
companies in more than 77 countries
and territories. Through our personal
relationships, our sellers reach a highly

qualified global clientele.



Our Brand,
Your Advantage

s International Realty® brand is built

The Sotheby

-long prestige of the world’s

on the centuries

in-class

preeminent auction house. Our unmatched
exposure they deserve and it assures buyers they
are working with experts they can trust no matter

reputation gives our listings the best

where they are in the world.



A Unique
Collaboration

The properties represented by our network

are exclusively promoted to the affluent

NEW YORK Cie

W | clients of Sotheby’s auction house through

events, signature publications, digital
newsletters, The Collection program, and
direct traffic linked from sothebys.com to

sothebysrealty.com.




Impeccable
Presentation

Collectors of fine art and possessions are
equally as passionate about their homes, so
we take pride in showcasing our properties
with rich photography, ultra-high-definition
video, and virtual reality tours to help inspire

buyers and sellers more than ever.
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Exclusive
Partnerships,
Superior
Exposure

The exposure and worldwide reach of our
listings sets us apart. We partner with media
powerhouses to introduce your home to
discerning audiences worldwide. We
complement those efforts with targeted

digital and print advertising plans that are

often exclusive to Sotheby’s International

Realty. In addition to your home being
showcased on sothebysrealty.com, it will
also be marketed on more than 100 local

Sotheby’s International Realty® websites.




2021 Press Share of Voice

. Volume

147%

Public
Relations

Sotheby's International Realty is the

<

Reach

most profiled company in the press.
Our public relations team fosters

relationships with leading media outlets

to achieve two objectives: increase
13%

traffic to our website and generate 23%

exposure for the brand and our listings.

Source: Meltwater, January 1, 2021 — December 31, 2021
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Social Media

We craft exclusive social media content

It In—"The 5 Outdoor Amenities
You Can Enjoy Inside

for people passionate about fine living.

Stan Ponte & Randall Gianopulos, Sotheby's International Realty — East Side Manhattan Brokerage As Temperatures We have a grOWi ng num ber Of more tha N

emisphere, Homeowners Are Looking For Creative Ways To Bring Their Outdoor Activities In Where It's Warm. From
7“\ ARY PROPERTY OF_THE DAY

 Facilities To Home Theaters To Spacious Places To Gather With Loved Ones, It's Never Felt More [...] i 941K followers viewi ng our content

on Instagram, YouTube, Facebook,
Pinterest, LinkedIn, Twitter, WeChat, and
our popular RESIDE® Blog. Our award-
winning YouTube channel has more video
views and subscribers than any other

real estate brand.

LUXURY HOME TOURS
Video of the Week: Take a Virtual Tour LUXURY HOME TOU}
of the Storvhank Maintain Estate in Tncide a Snacinns

Send Message
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sothebysrealty.com

In 2021, the newly relaunched sothebysrealty.com won a

Sotheby’s

NTERNATIONAL REALTY

Q Search Country, City, Address, Postal Code or ID <

FILTERS

52,000 homes for sale  y& SAVE SEARCH SORT: DEFAULT v

prestigious Webby Award for Best Real Estate Website. Our
enhanced website— now in 14 [anguages — engages millions
of buyers, immersing them in your home via high-resolution

photography, 3D virtual reality tours, and ultra-high-definition

videos. Listings from around the globe can be accessed

L e s . Q Sothebys
seamlessly on any device and mobile users can directly text ) s TN Find 2 home that suits
: _ your lifestyle
a Sa|eS aSSOC|ate from any ||St|ng page 29 Cobb Isle Road 2 Park Place Apt Pavilion A
Water Mill, NY, 11976 United States New York, NY, 10007 United States T remoos

$14,995,000 $29,850,000 Q Washington, DC
7 beds ¢ 7 baths + 7000 Sq Ft. « 1Acre(s) 5beds « 5baths « 6,711 Sq Ft.

Listing courtesy of Sotheby’s International Listing courtesy of Sotheby’s International
Realty, Inc. Realty, Inc.

Woodley Park

O 1 $8,095,000
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View Property seemore ke s

:

Apple TV

Our innovative Apple TV app gives
consumers the big-screen details of

our properties from the comfort of their
living rooms. It's the best way to explore

a home from afar. Our app is the only one
that lets users explore by lifestyle and
amenities, highlight properties and recent

searches, and view property videos.



SIR Mobile

Our mobile app — now in 14 languages —

Is the only luxury real estate app that serves
properties around the world. You can
experience homes on your mobile device

with property videos and 3D tours.

9:41 AM Tue Sep 10 = 100% (amm)

WASHINGTON D.C., UNITES STATES

Jonathan Theodore

Shaw-IHuntington

SENIOR REAL ESTATE ADVISOR

Jonathan has 25 years of experience in real estates and is a
local expert in Kalorama, Georgetown and Dupont Circle.

SEND MESSAGE —>

As a lifelong resident in
Georgetown, Jonathan
knows the nuances and
character of nearly
every block.

PROPERTY DETAILS

3% increase since last sold in 2016

20 days on the market

-

e | | -oactively Personal
:;/ ;‘l/ :m{: / LANGUAGES ©

Jonathan pursues his passion for historic preservation and architecture.

S P . .
! é‘m\ English, French, Spanish
vhich each element feels harmonious, Majoring in Art History and Interior Design from Wake Forest University,

unexpected and equally refined

Aroomi

SPECIALIZATIONS Jonathan has combined his enthusiasm for the arts and architecture into a

o .. .. - NTarketino rewarding career in residential real estate. A careful listener, Jonathan
The definition of sophisticated living. Integl ated Marketing,

Staglng‘, Luxury assesses and matches buyer's wants and needs into suitable properties.
Renowned architects Cunningham Quill designed a meticulous renovation of the =

6,310-square-foot residence overlooking the National Cathedral, The interiors Condominium, Equally important, sellers benefit from his decorating and design expertise

exemplify the sophistication and elegance for which Cleveland Park neighborhood S] ow all helping them position their home for sale at top dollar.

is known for while retaining a comfortable, relaxing, and welcoming ambience. The

teriors lify the sophistication and elegance for which Cleveland Park " ; ) )
e TOWN COVERAGE Jonathan’s awards include: 2018 Top Producing Agent - #1 in units sold,

2017 Global Summit Sales Award, 2016 Top Producing Agent - #4 in sales

neighborhood is known for while retaining a comfortable, relaxing, and welcoming
ambience. Cleveland Park neighborhood is known for architects Cunningham Quill Dupont Circ]e, Adams

designed a meticulous renovation of the 6,310-square-foot residence overlooking Moo - - volume, 2016 Global Summit Sales Award, and 2015 Washingtonian's To
organ, Georgetown,

the National Cathedral. The interiors exemplify the sophistication and elegance for 1 1 o

which Cleveland Park neighborhood is known for while retaining a comfortable Ka orama, Navy Yar( ) LIStIﬂg Agent‘

relaxing, and welcoming ambience. Renowned architects Cunningham. Renowned ShOW all

architects Cunningham Quill designed a meticulous renovation of the 6,310-

square-foot residence overlooking the National Cathedral. The interiors exemplify Sotheby’s International Realty Network:

the sophistication and elegance for which Cleveland Park neighborhood is known

25,000 1,000 77

COURTESY OF

Robert Paul Properties, Inc.
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Virtual Staging

Virtual staging is the transformation of a single photo
into a uniquely virtually staged scene to make listings
that are not furnished or in need of a refresh, look
more appealing. Virtually staged photos can be used
for online marketing exposure on sothebysrealty.com,
Apple TV, SIR Mobile, and will also be sent to the
brand’s syndication channel partners. Any property

can be transformed using virtual staging technology.



RESIDE
Magazine

RESIDE is the Sotheby's International Realty®
brand’s print and digital magazine devoted to
the finest in inspirational homes and lifestyles
worldwide. It's a destination for connoisseurs
of art, culture, design, travel, fashion, food, and
philanthropy — and another impactful way

to reach even more buyers.

Ranch Houses
Get a Chic Update

Where to Gaze
At the Stars

Malin Akerman’s
Favorite Things at Home

FROM YOUR COUCH

Priotothecoronvius pndensicthesord e

Tastes of the
Middle East

[OOSR ———

THE WORLD'S FINEST MUSEUMS AND
CULTURAL INSTITUTIONS ARE ACCESSIBLE

se-  offesat home rsources ncludingandioand videointer.

WHAT'S NEW
INART,

AND DESIGN

EDGY PASTELS, AMENITY-FILLED
SECOND HOMES, AND KITCHEN
APPLIANCES THAT BLEND IN WELL

EEEHITECTURE, ===

RESIDE FALL 2020

ARCHITECTURE
‘The traditional vacation hoe, be it the rustic cabininhe
woodsor the modest cottage on  private beach, is gelting so
sophisticated that it aestherics and ameniries nor only ival
Bt alsooften surpass those of the primary residernce.

vt R, Skolnick,
inizes in
are spending

moreimeat these homesavay rom hom
“Hime s the ltimate loxury, and our clicatsscethese

spend the entire summertl
Skoluick, “These als

laces where they entertain
1if like most ofour licnts, go prop
ties,they request multiple buildings

“The duo designedt 70-scre gentleman's frm in Washing-
ton, Conn, fora Nanhattan fanily at includes not onlya

amovie theater with professional s
aswimuming pool witls & spa;a pool house wirh a gym and.
anourdoor showersand  guesthouse.

Theysay clients typically request Kirchens witha freplace,
aseatingaren with a flat-screen television, and nultiple food
prepstations and sinks so friends and fanily can help with,
the cooking Other favorite temson the secor i
list include gyms, wine cellarsor wine rooms,
entertaitument centersjgames rooms, and flly outfirted

4, and Kirchen appliances
led. Hereare the latest trends inart,  DESIGN

AsKitchens become moreopen, their appliances are beiny
concealed beautifully belind closed doors sotheyblend in

ART with the est ofthe home's decor.
K Picasso, and Deg: hehouse,”says desigaer
Abaver & Solic e works, » Oliver M. Furth
e edgy and avant garde, Angeles.* ok
nComecticu that ract, figural, or repeesetation want kitchens o ook’ ke rooms, to0.”
Senves 30 sacond The Swiss-bornartist Nicolas Party, or ouc, bas cmbraced 1 part ofalarger trend, he says, 1o make high traffic,

edosPartys  tmits, and il lfescenes.
e el X

appearauce regardless oftheir desigastyle.

hois bascd in Ne things—more

% pustc I ings—
W Fur e  Brussels, njectsan into  soifthethingy ondisplay,” e sa.
foranperrisn et yes.  ~ihat pplinces,
= e Ao elseshibition Miefrain  stomamn forseinment and tols.deep drawers forpots

anticipated exhibitonline, allowing the public o ke a
curator narmated videotour o explore an e
charting he history of theartis
Assunption ofhe Virgi. Juo curators can use a oulne

journeymaker d
around themes like superheroes and sleepovers.

“Those whohave yet o vist Louvre Abu Dhabi s siaiply
headtoitswebsite o enjoy adeepdive nto the museun’s igh

u360-degreevirtualtour cfthe museunrslarestnemarional

and children. The museunr's mobileapp contains more thau
ssoaudiodlips (walsblein Arsbic, Eng
Russian, German, and Hindi), inc

50

mand AT, 150018
The National Gallery of At i Washington, D.C, now

To Romeand Back: ‘The Art Institute of Chicagohad 1o closc
R afewshortweeks after it launched “F Greco:
Defiance.” The museam quickly pivoted 01

irsdoorsouly
Ambitionand
yove the hatly’
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Julie Mehretn. Us i s
Butiulight deasts,onany Lopics § : Rilksmuseum From Home,”
hist e
vy ude thecol e (N
withnillions. e NGAKid: app, prog including  fam yofy dedexhi-
by the pan- mystery purzlevolving e Gallery of Horous works,sucl bition tours (including “Keith Haring/fean Michel Basquit:
inperson,the deaic,Usheretost rigresil etschildren make digital as Rembrande's e Night Watch ad Ver fillmaid.  Crossiug Lines”) tocurator led videos ofcollection igh
Rifsmuseum = S Devoteescan keeptabs on oueof the most ambitious resto- lights, The NGV Kidsat Homesie provides worksheets, art
“Rifksmuseum and parens. Listoryvia “Operation Night »\l,u\};.“ gantes, and DIY craftactivities for litlc ones.
FomHome ed evidenced 555 aspectsof o e
H Z tech dencedby S g z iy i1 New Orleans,the Ogden
1 b o d “The Frick,Heary Clay Fricks mansion turned-musenm  Museum of Southern Art utilizes Zoomand Facebook o
LACMA@ s g Y pper East Sid close Hosttern
wallthrough P Break, y it f readof tion, Fanly workshops, teenart lases,and usical per
Jectu Startingat 305 pn. Eastern time. (The ity arcacode ‘;j:';) rl:zﬂ F o
A i 2 d Cheadsel, The Bassoffers® o : ST " tist
SO0 P Ieon i o Rondinone’s 201881 itsarchitecture, with accompanying audio guide: Fucebook Live every weckday toshare stories, each free art
Tnadd nsso

othegund o i
uterior spaces, viewers can peruse the museunn’s priceless Whileit might not match the thrill one gets from walldug

colletonof Ok Masterssxprare,porecin an e, thehllowed hllsofthe words

finestuseqns, here's
enrvaitingTobe explored. [
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leverage our brand’s heritage and sophistication.
connect with affluent consumers who share our vision.
go above and beyond to meet clients’ needs.

offer the only true, worldwide luxury real estate network.

partner with leading media to obtain the best exposure.

provide unparalleled reach to qualified buyers and sellers.

showcase every listing with the highest quality production.

utilize the latest technology for even greater impact.

deliver a singular client experience.

Doing more is our distinction.
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© 2022 Sotheby's International Realty. All Rights Reserved. Sotheby's International Realty® is a registered trademark and used with permission. Each Sotheby's International Realty office is independently owned
and operated, except those operated by Sotheby's International Realty, Inc. The Sotheby’s International Realty network fully supports the principles of the Fair Housing Act and the Equal Opportunity Act.
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