Name Structure for MAIN Sequence in OAP
PRODUCT-EVERGREEN-MAIN-AR-FOLLOWUP

Name Structure for Save Sale Sequence in OAP
PRODUCT-EVERGREEN-SAVESALE-FOLLOWUP

File Structure For Video Pages
site.com/go/l/ - gol/2/ - gol3/

m v 3 go
L/ v i
A S——— B o ARO - Your Downloads OR
remium Sgqueeze = download htmi - _ :
/_\' = formhmi Video One Intro - PS, ARD hg;?iicanm:?thmg
: \ o em—batien.she Reintro Product g
x = (Bl g We o]
1 4_/_[ _AF!#], F VIﬁED #E .F‘ ': siyle.css
Retarget Downloads ay 2— AR#2 ¥ 2
Campaign )4_‘-(_ PRODUCT #1 | 2 E:.T:TTI
% ey - S AR1 - Video Two
. !_':'l progress-bar-videal.pag Introduction - PS. Other AR1 - Save Sale #2
v i T Video & To Product
ARO }— Video #3 / S button e
Sales Downloads = fomm
Page - e
Upsell #1 |-s—Sal l * srylecas
N AR2 - Video Three
Day 3 Introduction - PS. To Other AR2 - Save Sale #3
Video #1/ + Videos & Product
Retarget Abandon Cart Downloads |
o e o 4' AR#3 g b
Upsell
Save Sale Email AR3 - Product Sale Email AR2 - Save Sale Pricing
#1 / (final video) Option #2
AR#4 - Special
ay 6
Upsell #2 Pricing $199 }4_‘D Y |
Fremium Squeeze
Product Segway l
Save ng; Emal ; ;ﬁ:‘ g P“;f:i‘;':?; Sge:i';‘i'; RULE: Move to MAIN Email
Product #1 II' wup gLp S;[?é.le[r’u_:re Ig Never EE'li‘fﬂ
Introduction Email - y Retarget €0 10 Sequence - |
Members l Segeway Between P#l [ ™ PRODUCT #2 § Campaign They Have Been on Main
Area & PH2 / ) Squence, Move To N_ext
Product Intro Email
Save Sale Email ) ARS - Introduce Next
#3 RULE: No Open - J/ / Product
Move to AR For i /
Next Product e AR#1y
@_—/ N[ TP 3 Blog Post #2 /
- ! og Pos
NEW LEADS /' Day1 | Downloads Waspe]  ARA
.--——’__:D Exit Pop I' RULE: Move to Next
‘h—_ F.
BRANDING SEQUENCE } Retarget v l Product Email Sequence
Campaign For
SEO | Blog Upsel e
Traffi , ] ARO
PRODUCT #1 Blog Post #3 /
J Downloads
Upsell #2
Affilaite PRODUCT #2 Y e i DAY ONE NEW FUNNELS ALL
LEOED Cart Abandon v DONE - ANYONE NOT IN A
EOeT —— Sequence EEE“'?”?ELE / SEQUENCE ON OUR LIST GETS
—Lea ni:]n's AR#3 PUT INTO MAIN TOT SEQUENCE -
F';ﬂ;;*f;t‘n Members WILL LEAD TO ALL OTHER
Area ' £ SEQUENCES
ADs PRODUCT #4 , l y & \ Q
e e e e e - |
4 7 [
* Fremium Squeeze . Warm Up Sequence .
o T T T S R T T T e s e m l ~ IF on List & NOT in Sequence
] | PRODUCT #3
Introduction Email -
] Retarget P e Segeway Between P#2 g PRODUCT #3 |
| Campaign q & P#3
Retarget
| Cart Abandon : ; Campaign Ahggu:”ggjgﬁ: .
| Sequen-. PUILE: D ipen] - Founders - List of All
| WEUR 19 AR ool Tot's and Summeries
Next Product No Upsell #1
Nb Upsell #1 Yes Sale PRODUCT #4 l
/ | 1 !
AR#1
| : Retarget [ J< e 5 AR - Intro To Blog -\
Retarget | Exit Pop Camupalur: 2 fes [ Downloads 022y 2= AR#2 post PS: intro and
Campaign For Yes | [ - pasl | Day1 link direct to affiliate
A Upsell | e = offer
] i — AR#2 Upsell #2 ' l
se
Upsell #2 | i video#2/ | P87 ] ARO I_ _ *
| ~ Downloads PRODUCT #4 + Video #3/ AR - Intro To Blog
¥ Introduction Email - Downloads post PS: intro and
| Day 1 Segeway Between P#3 [ — — 7 link direct to affiliate
. & P#4 | offer ALL ACTIVE
Downloads it TOT BLOG
Page f L — — T v Jv POSTS (OR
Members | rea Video #1/ ADIIST TO FIT
Area Day 3 ; Downloads AR#3 AR - Intro To Blog OUR CURRENT
+ | post PS: intro and PRODUCTS)
Video #1 / | RULE: No Open - I link dlrec:ttu affiliate
Downloads AR#3 L __ | MovetoARFor | J e
; Next Product -
PRODUCT #1 Fr ;
Introduction Email - J
Segeway Between P#4 B OUR PRODUCTS AR - Intro To Blog
& P#1 RULE: |F They Click On A PRODUCT Link In Email - Introduction Email - List - post PS: intro and
h Attach Them To THAT Product Email Sequence ) of Our Products ~ [#———AferALLTOT's link direct to affiliate
RULE: No Open - Descriptions & Buy Links offer
Move to AR For F_j | _//
Mext Product

Start With ~ I
PRODUCT #1 No Click / No Ope
Email Sequence

“Learn Step by Step How 1
Went From The 80 Hour
Consulting Grind to
Consistently Generating Six
. Fagures Per Month With Just a
~ Handful of Clients.”

(c) 2019 Sean Vosler - Equity Consulting System
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