£#P 2020/10/09 [ AR EEIE  (H=2/ IRk B HE/AEE/IR/EX)

ChaseDream GMAT 1ESC il EE  (2020/10/09 i)

BIHE . qu0518
TRt https://forum.chasedream.com/thread-1372442-1-1.html

2020/10/09 R EFEIECE

[FtARERC /2] 2020/10/09 #2 /R 4E &L & by Cinderella Jk
https://forum.chasedream.com/thread-1372437-1-1.html

[#%] 2020/10/09 K473 (MATH)FL 5% 2 IH by qv0518
https://forum.chasedream.com/thread-1372441-1-1.html

[+ 48] 2020/10/09 #2[53E(RC)+B 8 (CR)ELEE 212 by ESSENTIALS
https://forum.chasedream.com/thread-1372438-1-1.html

[¥ExX] 2020/10/09 iE{ESC(AW)F E##EIE by qv0518
https://forum.chasedream.com/thread-1372442-1-1.html

EFHEE:

10/16 07:57, FIZF| 10 T, &% Imilly!
10/15 22:55, FEHF| 9 &M, RXiff lulucas123!
10/15 22:45, FEFHE| 8 7, R Zoeyt03!
10/15 09:01, EFF%| 7 81, B Amekiri!

10/14 21:18, FF% 6 5/, =isf xlI700!

10/14 06:00, EHE| 5 #;, i) BHFERA!

10/13  22:02, B 4 F, BEHREEZEN!

10/13 09:35, FHE| 3 &, Eif—HB=iE!

10/11 06:00, FHE| 2 &, BEGELFRABE, mkpay, GHPD!
10/09 #ER (RS [E%IT)

X REREIEE X

01. MIMESE feedback IR (HOt CUP Cafe) (2 3K) oottt sttt 3
02.55ZERIE (Restaway Motel VS AMbBassador INN) ...ttt ettt e e sresresneseeas 7
03, R B FEEE oottt bbbt b oAbttt A e A Attt bbbttt et et et ettt et et et et e e s an e s s st enn s 10
04. /N HE slogan (Screamland AMUSEMENT PArk) ..c..oveevcviieiieiieieeeieeeeeeeeee ettt 13
05. EZ/ATIHIBIBIFZE (entertainment EXPENSES) ..o iiiciieeeeeeeteeeete ettt ettt er et 16
06. FHETNE  (APPrentiCe PrOZIAM) .ocveeeieeeerieteeteeteeteeteet et ettt eteeteete et e ete et e s e s e s esseseeseeteeseetensensensenseneeseereesenns 20
07. TRRIEI  (environmental reUIATION) ...c.icviceeeeiceeeceee ettt ettt ettt et ettt ettt enseneereereere e 25
08. HIAR/ATITFIE (Crowd's HEad ClOthES) ....iiviieieieeeieeeeeeee ettt ettt ettt ene e resreene s 29

ChaseDream GMAT {EXC R4 %432 (2020/10/09 #2) THr: 2020 &£ 10 5 16 H (PAGE1/39)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1372437-1-1.html
https://forum.chasedream.com/thread-1372441-1-1.html
https://forum.chasedream.com/thread-1372438-1-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-256225-1-1.html

£#P 2020/10/09 [ AR EEIE  (H=2/ IRk B HE/AEE/IR/EX)

09. §53L/AT] (Cookville factory, DIl DItS) ..ciiiiicriceeeeceee ettt et ettt enseneereereere e 34

10. BEER XL 178

ChaseDream GMAT {EXCEE4 %432 (2020/10/09 #2) TEH: 2020 & 10 5 16 H (PAGE2/39)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1372442-1-1.html

48 2020/10/09 [E R ERFEIR (/LB 58 /1E R/ IR/EX)

01. IIMEJE feedback /1% (Hot Cup Cafe) (2 X)
(& B e

DNMEEZE G CEO: NME/E HOT CUP CAFE #TE 7 — XK Mk A TULEZ complaints and suggestions, FFiE
XRGEAIRIEENZESE R b, XEMBMRT K, B X FFRIXMuE RIEER] 178 £1%FF0 56 LRI
(ZARZXNE) |, PRI CEO IAA K B E ERXTMIHESE XY service and products IEE R, FrIXEA]

KRBT evaluate or improve I 3 service and products 7

ML AR (by ZERH )

1) gratuitous assumption: NEFFE B BN HMEE T NER L5,
2) datainsufficient: REFEMNEE, EHHESRAAFTMERNL, St F A,
3) causal oversimplification: AF HAttb i mEM R EthSEE/A SEL BU#;

PIHEE FERITR 7 DEERIFAIN, 2L DMERE 2 DRk, SERMEHRHR FAHFBIHEN
#t (by mkpay)

(%]

V1: —ZK %N Hot Cup Cafes 3 customers service division 5 7 & report 25 CEO, 1%: 6 N8 AT, WM
JEEZEARIBY website |3 7 —4> customer feedback page, ?’%%TL}{P’% suggestion # complaint,
website address clearly printed on each receipt, Pl customers EERAB S5 ZE. B M feedback page
went online B7X PN IASK, FATRUZE]T 178 £ complaint 1 50 f suggestion, AT Fk1] serve T #8
300,000 #AMNMEE, Clearly, most customers are satisfied with our current products and services, {155 %ﬁ
2K %F evaluate or improve I F A9 products and services T,  (by angelacheung)

V2: Areport written by an employee of the Hot Cup Cafe:

"In the past six months, our cafes have begun using an online feedback page for our customers. We print the
website address on the receipts of all the customers, so it is easy for them to find the address. Since the
feedback page went online, we have only got 68 complaints and 131 suggestions, while our cafes have served
more than 600,000coffee drinks in the period. Therefore, we can assume that almost all customers are
satisfied with our products and customer services, and thus we do not need to evaluate or improve
procedures any more" (by Narcisuss d)

V3: Hot Cup Cafe: The company opened an online service center collects fadeback from customers. The
website address is clearly printed on the receipt, so customers can easily find the fadeback website. The
service center receive 152 complaints and 75 suggestions. Because the company sold more than 300,000 cups
of coffee drinks after it opened the online service center, the company does not need to improve its products
and service center. (by IEIZIZZ)

MSIRMEAYEES:  (by angelacheung)

1) STHAYMNMEEE = SIPRAVME SN . WATRE ASK coffee shop 245 H CXINMEE, {BHFTHE take T1R
ZRITE (tbanaASIESTREL 100 AAMNHE, XFEAEH T 100 MEHLRRT —
customer) , 300,000 #RUNHEAAIRIX BT BEAY 300,000 /™ feedback,

2) BDME website address {Rj&%%, customer th A—FESFHF ] EEKIF. H—, R customer X7~ H
ﬁ%%%x%%,EEWTME%%mm%ﬂmweﬁTﬁ%ﬁﬁﬂﬂtﬁ—ﬁ;H:,m%
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website R~ user-friendly 2 feedback page LLiZXEF, customer A REHI B E[]S
feedback 7,

3) — successful business 2 FEKH evaluate #1 improve B C B9 product and services, £
intensive =S IMIEHF A competitive advantage A REZE TN F4R%E .

SEBRK 1:  (by eszzy)

1) respondents bias: A ZEATRER B —LRAHE, IR bother EME R Mk FEE LM
AEHIHXA cafe HEILMNHNPE AL, EEFHRERZEHMEEASE receipts FA(EE
BERIEEERE T, FrIARZ AHRIE o] E R AFIE G H 770 PUSIF. FraX L E R EA
rule out BAREHE L K ZER EHRRXIFAILELIR?

2) EEIMERTEIR. RMERSHNMBZENESRBER, ZAATAAREHERBARRIESER
RS —EHHBEW. WRIRAN improve, BEH cafe AFERFZH, KB ERBEABTENEH
B ERgE G ?

£ZBEK 2:  (byryanix)

1) A—EFrBAEBREEZIMIL, TTREEREIE receipt 7, B8 KK B ARERY,

2) BETHA—ER LML, FARRENE, MEEHMEFNARNTUREE, GIMERERE
RAif. BoKY¥ BAREEERXIRE, EXIMHETHN, FH3IERIERTRSVE.
(BoFFEITH. M—ERBLRFE TRFE B—FMKEBREAZRILE, BIRFI—E
KEHET)

3) MERBEALERT, ARINEIRT, BARIANIATENSH, FATE—BZHK
complaints g, XEFFHEH EMIBSHRABT R ELXE

4) BEXERBIMER, WA LHMMEE+ABMSRE, RARFETERLLRMAOEST,
HLER, REIIRHEAEBEIL T HET .

SEBHK 3

1. #REER XAEEARETIEN, FUESREEN, TRRINARFHE receipt, tha]
BEASRNE—IA, ARANES—, EEFXEEIRELNES, BEEFEANEER
REABEILRN 8 EMRIRERN, &EHREAFEHBRT

2. BIEREBRFBRBGRENFINIGZABH, NMIZXKMEMITE, STTMRBBMEIT, FER
RX—MITERFHLEL,

3. AXEBIEIMIUERNTWMEAELE, NMIZEREEIRENZ EHHREFERRASE, mA2N

A
4. —RAEBAEEZFRE LN/ NF - KB BEARSHE
5. BEARREURRE BRI MERFE

6. MBEHTREE, WMRITAE, AREFLERFFS
MIIRMAERS:  (by B —Z/V&ETE)

1) ARXAR: IMERTEUBPEAHRR. SR EEA7, hHUEERAF XA feedback
page, [ERZARE 11, MBUEZEHS T

2) TunfRix: BEEZ| website, RA—EXEIE, FETERMK,

3) BIEARD READMA, TEARRK.

4) BEARZEEARM
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HWSIRAANER:  (by charlottechan)

1) EERZELETRAEV

2) BETHARBEELZINLENGREL, XORBRIIFL

3) WHEHERLHAFAREMNRAET. TEMUREHRE.

4) —BZAEZREHAIEREHE T, ENTUFENMZT SN FIE—LL T FiE

5) BRIRFFARKUEREERX A, RETUFRFRAK, HKTHARHNIE

WRIR A ERE:  (by Mshung)

[EY

The argument assumes that customers would actually see the website info on the receipt.
The argument assumes that everyone has access to internet and know how to use it.
The argument assumes that there is no need for improvement without analyzing the survey result.

BABLEREZAXLRERR I AZESHOREREERRNE, ENELENIZMR—T
Survey Z5RIFH T MROIEREF T 6E IEHH T 225 Uit a9t 77,

IR ERS:  (by pinky song)

1) 1. EN¥E receipt EA—ERFRAREBSIEN K FOJEIRAARSE receipt [ th{ 1o 5EH
incentive I =¥ &% F B [8) 1R 2011

2) 2. FEEREE survey A RRMEAME—HKIBE, TTREB TR experience HIEIRIE R FEK
PR T, XEEARSICETE survey ZERE

3) 3. XREIEE6 MNAMBER, KRXEREZKRIW, LbinTIse=H competitor FEKTIAMNIRIEE
EE, TRMUFEZEMERARSRNATRITRT ...

H W N
= = — —

MWFIE PN ER:  (by Mistletoesp)

1) 1{RIZEDAY clear FEE MY clear . TJBEAR/\ELZS ignore, HEEXFITZMEESAELREM, FH
thE ] BRI e S A MU E R IFIT IR complex, FrPUXIEAIEEIE have no

2) difficulty. (FE/EHTTDURIAE—TAREREEINEEREHEZEDN)

3) 2.3X2— service division Xf CEO 5 report T] £ E K E C performance M1 EIR = A9 HEEE,
FrId#CERIBEAT S, (FEEZEETTRIRMIX N _E download FIEEAEER)

4) 3FMEM ERANEZEM, complain BN AR/, EEUEREEFMEVTEPREEN
TREE, FrIAEUE/ NI M TR B X B o, th AR KR EHE.

5) 4.BDfE_EEEAY[E) AR properly solved —K /A5 (IR2/EH) BEERFLEFHFNEE, —EEN U
(9 improve fh{{1fY procedure X &R INAEMNMIREEEREFHIFE K.

MR AR BBE:  (by 2221106)

1) BT HUARRMERESE, GOBFNE
2) 30,000sale MEKBEMAZA, REAHBEAUXRETmA, BENHFHE
3) Withe%E ABNFERZFHEHI. . .

MR ERR:  (by sandyleee)

1) WeF: dxe6 MPARERBPIA,
2) RERA—EMEARERE, LLWMRMERE, R
3) BN AAHR, TREMEBSTHNEARS

MINIRENER:  (by Amenzai)

BREVERMFBTANT 2K
1E feedback 1R RN
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1) BEAZRD, HEAE: REANHNMEFBEERE, MEESFRIE LA url [T

2) R KIRBLEST: %% feedback FFABEUL BRRE fully satisfiy I, TJHEH LA 55—t no
comment, X#¥RE{E interpret A ARYARERR ZIRIR

3) RABIAA customer A EF procedure improcement FBEIEXZR, {REEE procedure o] PIEREY
cafe EHERUEEM

MISIR A ERS:  (by 8222226)

1) AEFFBE AERTT M access online survey, T [} %& hard copy

2) TEFBEABERMA survey (sample size REK) |, TJINEMLES

3) 275 improve I evaulate NEEFR B MY customer satisfaction SERE, HREEEMAN ZE @
MR R .

4) ABEZRBERARLE responses, [E A either Mi{I]AEMAETE K ZE or f{IREXLME (KEHALE
AT —MAE] S TIBMNEES survey) | JCiR RBRWR—FHEBIR S0 reputation

MIRMAEEE:  (by FEERHRT)

1) ARAER, Tﬁﬁiﬁ%%‘ﬁa‘@ eER RN EEEERE, BRREIRIT;
) MEENRF S8 AER, BEARRIEK procedure 7878 B E];
) FEDARFTRIBUN, TTHER mﬁkaﬂE@o

SEEX

In this argument, the author concludes that. They don't need to make any improvement. To support this
conclusion, the author reasons that. Only 179 complaints and suggestions are responded by their
customers out of 30000cups of coffee. Which means that almost all the customers are satisfied with their
current products and customer service department, as the following discussion shows, this argument is
critically flawed in several respects.

To begin with, the conclusion is based on the assumption that all the customers who are not satisfied
with the cafe submit comments on the websites, this assumption, however, is problematic, the author
fails to consider that there may be a large number of customers who were not happy with the service
but didn't try to complain on the website. It is entirely possible that some customers are too busy to
respond their complaints, or that they are just chose not go to the cafe anymore instead of expressing
their unpleasant. In addition, the author assuming that customers are not difficult to access the feedback
page on the ground that the website address is clearly printed on each receipt, this assumption is also
questionable, since it is possible that many customers are not used to keep receipt or the website
address is too small to draw their attentions. Unless the author can rule out these possibilities, can this
assumption be accepted.

Secondly, even if customers who didn't submit their complaints and suggestion are all satisfied with the
cafe’s service and products, the author's prediction that almost all the customers are satisfied with their
current products and service department is still open to doubt, since 300000 cups of coffee don't mean
there are 300000 customers, it is highly possible that some customers buy the coffee every day, or some
customers buy more than one cup of coffee every time they go to the cafe, thus, it is highly possible
thatl179complaints and 21 suggestion accounts for a large part of the customers who bought the coffee.
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Without the information about how many customers indeed bought coffee in the last 6 months, | have
good reason to doubt that whether almost all the customers are satisfied with the coffee and service.

Finally, even if the customers who are unsatisfied with the cafe do accounts for a small part of all
customers, itis unfairly for the author to claim that the last 6 month's service and product will remain
satisfies customers in the future, it is very likely other coffee cafes near the hot cup cafe are keep
developing their products and services, if hot cafe doesn't have improvement, their will lose their
customers in the long run.

To sum up, this argument is logically flawed and therefore unwarranted as it stands, to strengthen the
argument, the author would have to provide evidence that all the customers who not submit to the
website are all satisfied with the cafe, .to better assess the argument, | would also need to know more
information about other cafes and whether they are improving.

02. AZEFRIE (Restaway Motel VS Ambassador Inn)
(& BmE]

R REEZER, BMNEENTENEZE complimentary service BB RERFHRERN, ERREME
SCRRRBE. 1 more luxurious Y Ambassador Inn X EEfR 52 BN EREY, 2R TAE, BEAEH
MEH. AREBEERRY, FTUBNEELEERSESFRE, BOEHERSIME, MmEinfzs.
(by GHPD)

(]

V1: Restaway Motel BJ manager &k 7 —1M &%

Restaway Motel — B =12 &t complimentary service, such as local phone calls, free wi-fi, breakfast
etc., XLAFTS motel A SHENMFENNMIELSIES, REMEAZK, E A many guests don't
take advantage of these service A EFHEE AN . more luxious Ambassador’s hotel across the
town does better business, fB{1AYIXLE service &2 bill separately B, FEFAE B EITIREIFUELL
BEHMIE, XE—FRHIXL service B guests Bt o] XA A share the expense 7, RE A,
Ambassador 4 = E {2 F A1 provide better deal to guests by billing separately for FFLE service.
Fr I Restaway thE follow fB{189 policy, iX#—3K T} lower cost, attract more customers and
increase the profit margins,  (by dovelv)

\V2: Restaway Motel — B #F =212 complimentary local phone calls, breakfast etc B service, B2
many guests don't take advantage X4t service, X#{R)R#E%. More luxurious Ambassador's hotel
across the town does better business, f{[1HYIXLE service £R2 bill separately A9, XFE—RKA XL
service B9 guests 7 8] AN A share the expense T . fRER, Ambassador &£ ZFE 2 & A 1] provide
better deal to guests by billing separately for FFLE service, Pl Restaway thE follow fth{[1A9 policy, X
FF—3k O |1 attract more customers 3F H ¥ profitable, (by bentsao)

V3: ERE—/ Y restaway motel fY2LIE 11 stop offering complimentary service, such as continental
breakfast, wireless, international call, & A& Z|—- more luxurious f§ ambassador inn charge guest
separately for those service AJ51X 7™ inn does better business than the motel, ZIETH {5 A offer X LE

service TJ | T5& cost Ik 5| customer, MTHI{E motel YRE EF+. (by lea /NEFEET)
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V4: —NIY Restaway A9 motel B manager 1%t: {1 motel £1Zfft—££ complimentary A9 services, such
as Internet R EH AR, XERZSASWEIINEA, EERMNBEHSEMIINERTE, LR
FHIXLE service (I AhBFFIX SR, LT, ERNH R H—FKIBEE Y Amssabador Inn (Y, 1tk
ITHEIX LE service fEABNIMAULZE R charge BEEM TR A, FTIABPLARBAIE AHE need not to share
the charges. RAMIX X LRSI RS, ERRUEMIILEBRNERMESINERRERE A1
AR N FIX ARSI Z A provide great deals. Fif|){ 24 7 attract more customer and increase profit
margin, {1t RiZF 1A BUE FEIX LE service MR EEH separate 3.,  (by peipeipeil23)

V5. Restaway Motel Manager Comments:The Motel provides complimentary service including local phone
calls, free wi-fi, British breakfast. In contrast, Ambassador Inn provides separate charges for local phone
calls, free wi-fi, British breakfast. Many guests who do not use these services save moneys. The more
luxiousAmbassador does better business since Ambassador provides better deal to guestsby separate billing.
In order attract more customers and increase profit margin, Restaway should follow this policy to charge
separately. (by J&/g 7 1X)

V6: 1EXE restaway motel F1 ambassador inn: - restaway motel does not charge wifi/breakfast/others

separately. Costs are included in room fee, but people seldom use themk;- luxurious ambassador inn charges
those items separately; Observation: Ambassador inn has better business than motel. Recommendation:
motel should adopt the same business strategy. (by ywy13250)

% B

1) XKLL A, MEBEFEEARE, HENRBAESER.

2) MWEE: Inn mAAF—ERENNMEEPBLEIEME, FURESEMERE, ttesEE.

3) TN ERRERMRIE T REFAIREE, EENEE motel RN TR, MIEFEETERSI
BEZMANEAL, XHFHEENMIITRIRTRE motel 305 21,

4) EFENE Ambassader Inn B NTTREAR L ME T A AL RE, FrIABRMED RS %, thek
WEIsk, B2FE motel AN TEBEHRUTEMENAET, MWK TREBIINEALIR
= ok B FE

BRI (by S ZIBERYY)

1) EFINARXDEKE SET ambassador (9RY], KFFEXMEALAZRRKER
2) 1E&1IAA motel F1 ambassador inn &2 —H£HI7E all aspects, }X B ZE 7
3) EERBHZEE|HMAITIIETTIA attract more customers,,

MISRIZAYEE:  (by yangyi920629)

1) motelinn false anology
2) inn 4 better business ~—E I K 4 1% HEUK F FE{K cost
3) motel Y cost A —E B AR MR IR IEA GG o sk 2 E A 5AYH T7 = H KA 5 profit 1§

IR ER:  (by lilyzhaoe)

1) XimfRi%: Inn EANRKINFA—ERE A optional (I ZETT. XA Z manager BT HIEM, I
R R REEENEERERER M

2) false analogy $§i%3KLt: BIME Inn (YA TIRE R XFU TR, FHABKRE motel BIMIXFTT
FLXT motel Hzi, TJREMEAY customer FYFEKEEAE
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3) plan REF reality: RIEAEELFEXAKE, WEFEMSTTHEREETHE, (HEHF
KEFE ) EEHRZLBETS attract more customers and earn moreprofits X A—E .,

FMRIREANER:  (by fredrookie)

1) Analogy A% target customers /<[g]
2) Luxurious Ambassadorinn F{IHEYEE T EARE X service T EMA1H9ARSS JB/EIRIE Restaway §
B I BRSIN B o] 8B & Y, decreasein profit margin [F 24 fixed cost 1R S

MISIRHAVERS . (by kim JR)

1) motel F luxurious hotel 2R EXKBIHEIE NE— LMt
2) ‘> cost attract customers FYFTAN AIUEB—N T EHMBATRSRE BREEESE SN KK
3) RAH luxiurious hotel — M5+ K H58 RE1E HMEE T AN T ERZRE T e B2 AR B

customers
MFIRHANERE:  (by gululu299)

1) XEEHEZ sum cost, RARRBEELES, HARERD, LA—EREIEMNEIR
2) BEVEECTREEHIBMNELY, HERSHE, A—EZREM
3) BUBRYERSTRESALAFTER

WA B  (by Ariaxn)

1) inn ¥E luxury, BIRBEEAH, TXER
2) wifi@—RMEEXY, ZRAEANAZ OmIGE, AKSIREKR
3) T RE TNRSERRFENSHR

MISTIE A EEE:  (by Ann SUN)

1) TFEUER claim IERZ A AIXLE service [X K cost INTIGE

2) BUBBOMRSSARRBEATRRED sales B FIEEAM1H) motel 1A E IF 2 A4 H XL features
RIfEAR—E&H=FH

3) NAYAYXTEL ambassador inn F13X ™ motel 24010 renderson? AR EMNTER A
preference th ~—#¥

MIREAERL:  (by RIEHAK)

1) hasty generalization: saving money for separate billing does not mean better deals.
2) Casual Causation: Better business is not necessarily caused by better deals.
3) False analogy: what applies to Ambassador Inn does not apply to Restaway Motel.

SRR ERE:  (by #E/\F)

1) $iRELE, EAFB a X/ NERIE luxurious
2) Timfzik, BEABME I m BLRERE service FIARRE, A SFEMIIAA, FEARE. o2&
B IR BA TR,
3) BREL, A—ESBFEES.
MR EAEES:  (by EE0EL)

1) $#HREL WRREARR, BMLE, FEEXRZELXNET—T
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2) gratuitous assumption : F[EF policy ~—EBEHEHN profit, 15 7 — MBS AFE KN, 1£F

EEZRESTES
3) REGFEE: A [ better business T &2 K 4 7 AY R F
WIRAEMNERE .  (by cultliu)
1) $REATEL, ANENBRARA—H#N, ReBSATHTREREM.
2) ENFAXNTRENENEEREA—F, XNHAGT motel HRK—EWAN, REXDHIF
MBEITATET

3) motel X HFE ambassador ELUWERAYZE ARS, ZiF motel KGHBURFK S| T —K#ttAk
MITELAFAXERSHME, MRBTBOR, FmEAETESE . (4) HtWREERERT
ambassador fy4 = Lt motel &,

MR ERS .  (by RERE)
1) $HIRZEEE motel F luxury R—75 REEERTD
2) FBIRER luxury inn BT A—ER | BAXNREA
3) 4FF charge IXEEFH AR IKZ increase profit

MR ENER:  (by ywy13250)

1) business $HARZ BB ARYE charge IXLEAR S separately SRiRE, HthA
2) analogy between motel and inn not appropriate
3) motel FE 7 X/ strategy i A—E/E Increase profit

SERINSE =
(%A 5#)

YE3CE baronia f)—/NGH office 1, RFRIRXERNTEHRLHEIRILSE, ZRN=FHFEHEKX
fE ik, BATHIREL., BNESERNFTERL—ERFUNEERESE (by —RAZH)

BB (by —RARIH)

1) #H7 BREENFEHE LRNNEERXEAFRTRARXR, JHMREESENIE
FHE LK,
2) AMERAEZRFHMIREL, LFRNBELOAESHAAEBREREL

(]

V1: Asmallisland country Bonaria fJiki# /5 office BRZZ553FAY minister 15 :

The country of Bonaria held a major soccer competition five years ago, and number of tourists has increased
by 25% in following 3 years. Therefore, if the country continues to hold an international sport events, tourism
will increase rapidly in the country and thus bring benefits to the country's economy. (by maxnova)

V2: X smallisland country (B $TkHJ—NER) BRI office BREZFERAY minister 1%, 5 FFIAY
soccer competition {3 7 HihikiiF AR, FEETRI EEMBHRABLZRZT 25%, FIX
/™ office @IV FEIZ—>K international sport competition, X o] MUERFEVHELZE, FEEH
economy Y& &, (by Ei1)
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V3: EXIRE, BiE—/EZX 5 E£q/ 7 % major soccer competition, Eif 3 £F tourism R E
#INTY 25%, WHEBHARBINER, EL /M3 important international sporting event, 3E1gin
tourism fY visits 1 benefit the whole country economically. (by amberbergqq)

V4: —NER=FEZ ST — soccer competition {# tourism 4 25%, MAEFHREZFX ARG T
B IAEB X —>X boost FLAEH /37— international sporting event FHEEE # KB 25% growth, 3k

benefit overall economy, (by SsserenaM)

V5: FHEU B BxR AERZES T —XAZE! soccer competition, the number of tourists visting B-country in
the following three years was 25% higher than the three years before the soccer game. Fff [N iZ B 2 —K
major international sporting even to attract tourists and help the country ecocnomically. (by fionaleechase)

V6: BNNEEZRN Bonaria, 5 R T BEERE, AEEG = tourist ZIE2RE7K 25%, A/5 inorder
to attract tourists and benefit the country economically, iX [E % v iZ 5 host —/> K &Y sporting event,  (by
afdsfadfasfdfaf)

V7. EET 5 FRISI#H T BBREETR. ZERFERERFSIEK. FEREMR, ATH —TRER
. (BHEZFHE, Eo|HEMA competition,  (new competition to increase tourism benefit country
economically)  (by Rubingicy)

S X B
1. |ERA,
2. B2 all things equal, EX5FFH, TREMAELERSIEER, HAEEKEFALH,

REAHEELLRE, SFRIMATIARRIE, ARKFERT .
3. HIRMNHANELEEHEERXR, &2 7 BKE RERFARLFA, AREXFEIEER

KR,
MR ERE:  (by amberbergqq)
1) TEARFTFERXK
2) FRARFIERA
3) G HAEIE research 1 (BECRA 25%EAEHEE)
4) TREANAREH
IR EES:  (by BlankSpace)

1) AR THEBESEHRESET ALK
2) RIREIR: TEFELEN B —1P event WL, TERMEE
3) BEMEEHE, LUTMBERIMNTTR, LR HRIF package discount AR,

WA E S (bylrenel205)

1) ZxBR&: HEIBIKE soccer kAT,

2) $EIRZELEL: BERLTNEESD soccer LEBRARREMITHMAEETRE, RBRA—EBH LTEXRKIR
Ko

3) REEANMEBERENHEEE, KX AEE benefit the nation economically, FHE 7 XWURINAY
IR FEREZLFETY. IR NMEHEMAY critical flaws f§, XPMREHE S EEEIE weaken
argument A E
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MR A ERE:  (by cathaynova)

1) ARXE, RFEABIEKA—ERHT soccer competition & AY, TTREEREFEME, LLIABE(R
NENE, RERSRELEMN.

2) AAREHY, BMEETEMN, ~<—EiHE benefit economy, B A< cost so much money

3) RERSEMATM., EEEEER, BREFERRKIIJLETBE criminal rate growing & fZ&
%, XNMRESEE T AERER,

WSIR R EES:  (by £3EEE sir)

1) W4 ZEHkK host —> event i, %15 event WEIR AN, REAET
2) TRRXR: BIJLEREZ, JHEAZ event W3R, TEZBIJLE living standard fY1E 5 FixX L
T EMRIX IR

3) R EERIRIGINA revenue BEId cost, HESLTIRE cost #Bid revenue,
MFRANZRR:  (by chzhaoy)

1) ERFRRFEMRSIHEERLKR, WHRERAFAERRAOMX (HRAMDERER) X
EEMHNBEEOREERTERAER.
2) FIEREBFLZIHEIRRUEES, WMENEHNERER T EERNLEFRERSE, X

BFEEA=ENHEN.
3) WMATHRERMIAT X, LMEEERAFXMERNALEAERAS, XHEAEDTHERE
EA AT RERE R

MIRMEANERE:  (by[IR)

1) REERAAR, BEBHEWN, Ezx)REOEENEHRL

2) LHeF MREFER—E

3) ETRIIRIEFE Z JREA—ERX MR SIRE, TN BALFHRE, KAKEIBREWIK
iz

MIRHEEE:  (by AVNET)

1) FBEESRKBREL
2) EIRMHEMZNEIRELL
3) A—EMERZFHEHN, TEMAEK.

MRMNEEE:  (by ER—EE b)
1) =FRIFEEMNBINTES AfRE

2) BENMESA—ESSBERERFNEK, TBHMER.
3) BfHhe%F all things equal: A ERTERINAES—HE,
MR EEE:  (by kosame)
1) SEMEBIEATE
2) FRUETAERERENBIANTRE LKL T ASEKRETR
3) BMT EN—HRELLRITBENER,
4) LEEE=F—ETHRZA, UMK THE, T RIINKXSARLE factors I E %
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MSRIR A ERE:  (by yiyiplum)

1) HETEFD 3 FUREEIRAR T, KREBEERIE.

2) HRiEEAREE A soccer, TEEA/NGHIEA LK

3) MBFHEEERNBRIFZFRNAKR, UETFEEKFEAEIEIIAEEDS cover the previous cost
RERATFT

MAIRMHAERS:  (by kU A)

1) Hihe%E

2) LEBEM (AMEmsEEArAETE—1F)

3) TimfRi%k (BEEKSA—ERBERSNINT, FERHA—TERIBETF)
MR A EEE:  (by FMDDD)

1) AR, F—ERILFEIENHEES
2) Mihe%E. AFRNERF—EEATIAE
3) fhiREtt. EEFEEARA—ERER—HFHRSIA

SR ERS:  (by A Jess)

1) ARXRAHATE,
2) Bfthe%E,;
3) X FE[E cost;

WHIREAZEES:  (by LITTE MINTA)
1) HEARE2E AFIFAMERUERET,
2) fHiRELL: AMINABNEEDESHFA—H,
3) costVSgain: 25} event AV TIREE 5,
WIS (by ILEEH)
1) Hmktt;

2) HIRREFAERER
3) RESHAATRE (RMEfEdikiE B2 MAME 1EBR A thX 2% A iF)
MM RS (by Z/)Mili%)

1) host KEUEFNAY cost Wik, A—ENZFE I,
2) AEIEHELL;
3) 5R{TE soccer competition FRIFALIENESZ TRR, REMELEERT

04. T/ [FHb slogan (Screamland Amusement Park)
(& B mE]

—~ amusement park B2 fth{1H9 attendance number 257 — decline, fi{1EHEMNEERNRE
X (FRAXRETR%EM) . S study from automobile industry 7R, ZIFX B RELEE
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AMERENE—FEER., FLEEHEMNITELRERER slogan MR IR . R BN (RIE
FBEBARE, ILRKWD) | XHMEENFERE,  (by REZZI)

MR HEEEEE:  (by HEZZ0)

1) RAEE|THERELE (RoFLFRET)
2) XBEULIAE (SIHIFBA survey, FFRBIRIAET ZORXE. TARRMHNEESESE) .

[E]
V1: The Marketing Director to the CEO of Screamland Amusement Park:

Attendance to our park has declined over the past three years, even though the advertising budget has
increased over these years. Even though our park is mainly designed to attract children and adolescents,
attendance is decided by parents who purchase tickets. Research in the automobile industry shows that,
60% of car users' top priority is safety concerns when making purchases. Our Current slogan " scream the
hell you want(????) (RIEZM) " highlights the scariness our signature ride, likely scared them away,
so we should change the slogan to “Thrill for kids, Peace for parents " and highligh the safety (e.g.
frequent maintance, etc.) to give parents' concern of safety. This way, we will increase attendance and
ticket sales. ...Evaluate. (by AnnieRemember)

V2. amusement park, 1. Attendance has been declined for the past several years, even though we have

raised the marketing budget. 2. Our market target is parents because parents are the people who purchase
the ticket. 3. a research from automobile industry indicates that safety is what the parents concern most. 4.
B == (g E|

We are changing our campaign of "thrill ..." to " thrill but safe" (X{HirBAAEXHFEEREEX/MEE) so
that we can increase the attendance and sales. (by cocoshirley)

V3: amusement park attendance has been declined for the past three years, despite that the advertising
budget has been increased for the same period of time. Even though kids visit the amusement park a lot, it is
the parents that most frequently purchase tickets. Research indicates that for the automobile industry, 60% of
customers claims that safety is their top priority when purchasing cars. Therefore, our amusement park should
change the current market campaign slogan xx(SFETRYHE R E Z FKHY) to “fun for kids, peace for parents”(Z
ZKHJ) , to emphaze our fine safety record and inspection and maintanence procedures. So we can have
increased attendance and ticket sales. (by wewe19850816)

V4: E— park B4 3845 CEO Y memo: JEEE3K attendance /DT, REEFHIBMT . EHEIAA,
E A1) park Eﬁﬁﬁ SILER, ERRKIHFILMNES, Iﬁ%ic/\ﬁ ticket 9%k, XNMEIEX
%éT automobile industry B§—/MAZ, 1t parents {R7ER safety, FILAh{ ]t FH—LE slogan 5(& ad 1%
P& safety, (EEMSRATE LETﬁEﬁE) SR FIRE—ERIBNIE, B2 R K show XLk
MENBEALEEE (LREKERE safety, XFFEEHRZZBEIZEN attendance 1 ticket profit (by VicyChiu)

V5. B— screamland amusement park, RE &L JLERKTIEN advertising budget, {EZHE AEIE
E—H T, REXA park £ designed primarily for children and adolescent, {E-Zfh{/]481 success
depend on parents, [A A parents &K admission tickets By A, fB{[14R3E—4) research from automobile
industry, X/ research 1@ iR IEM{ 1A IEAEXTT parents =, FEZEH number one concern £ safety, A
JEIX amusement park 7Ei3 X JLEE RN AT slogan —EH E“thrillall [RNEEAEFR TEEZEF A thrill] 7, BE
XA RE Y CEO 484E slogan IR M FRIFERIE, NWRKERZ L AXANBULH slogan X5&1E
HRERENZEM, CEOHERITEARE, MIIFERENEEAME LEF. (byindeXie)
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S B
1. $B1=Etk: automobile industry 1 amusement park RgEELL, M{1BRZ AR =
TARERIR

1) 60%AYEZEEHE safety £ top priority 1 BAZ Kt consider safety top priority
2) 2% slogan —E S0 attendance and ticket sales, BRARKRKEZEERE N REHRLZR
EE, BRMNSENEZFEZFNENL, FTRZBREZFERKPIER.

3. ERXAR: Safety @ EF M attendance E—FE, KAT/NEZEBRRFEFTEXZEE M. 3K
B, BitRERBMNREME.,

HRIREAYZERS:  (by Serenasunshine)

1) amusement park R E TENEZWHNFERAR—, TJEEE local economic =%, household

KRB LR Income KIRKIHFEZ KM

XEBRFERANERATD, EMFEEMENEAEtA—ER main customers
JEEF o) research /KH random sampling FIiEE 7% size of the sample

w N

)
)
)
)

4) fRIRELL: RETVRBERENERRZNBEREART LKL
5) BASHA—EHRBEZINMZREMNBEIM,

MRIEHANIE S (by minniecao)

1) S|FAMY research 1R, BRI B FHMNB, XX research Z5R Y reasonable 758, E AR
XA research RIFKT 10 MEEXE, BRRBURBRNT .

2) $EIRKLE, i automobile F1 amusementpark L,

3) A parents LE, HIAN parents EEEMZE ., HSE children F adolecents 7 2§51 parents X
AENEMREARR, NEZ KT safety SEARBERE/ N,

MISRIRAY B R (by gogoGMAT720)

1) EERXE, A2t advertising budget 7k 7 YT AFLN 1% 5K
2) BEVRFEEEFARFELARTLL,
3) TJREAARENH, AT A campaign U AREANE L KR

MIRMAERE:  (by LS5 RIER)

1) REB—BRUMKT RN, TAKTHTEHEMKES, H chidren 313 adolescents 52
BT ALAIE

2) AEFUHBENERBEIESERX (HRKL)

3) RABIRZIRS sales,BREMEEH T marketing FTANRE, WITEEEAENR - RRFEEE
TN, RERENUHLEERE

WIIRERER:  (by tobiasbj)

1) RERRXH%AE, BT 7 2 target customer, director fails to distinguish target customer and
people who pay, target customer /27 buying behavior F1#Z 3 decision making FT2 3 KEHAIA

2) B|AHE research 235Z 47\ A, not applicable to amusement park

3) amusement park f attendance 2GRS NEWNARTRESEERZHEMERE W, LLNLFIR

v araglaray
BEE,
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WSIRMAHMNER:  (by wewe19850816)

1) 2R HERR advertising budget N2 decline YR H

2) WIRELLAREMBEREHEE

3) FHIRBRIZME slogan FLEEIR S attendance and sales, i 7Y R E LB IXFIRE, HIFEAS
f4 market campaign Bt G XL

MWFIEHEAERE . (byglorialan0116)

1) Attendance [NfEA—EZ K A advertisement F slogan

2) Questionable analogy, JRZEfTWHIFERETIWEARMELL, AMTEARERE D T FRRIBFNE
fBIEN A AR

3) BMEFE—IE _—INoIMELEH, #7T slogan hA—iE attendance 1 ticket sales <120

MMM ER:  (byindeXie)

1) Gratuitous assumption: the amusement park’s success depends on parents
2) FH automobile industry’s research ~N&1&
3) BN -S4 wipeout ZBIJLES ST, EXIEZRNERFIHA loyal customers 7k

MR AR EES:  (by AfE.)

1) £ ourdata +9 o] £E;
2) REJIEFFA LG EAR—ERARKRMNGESE,
3) JLEFSA—EREBIE AT HN M
ISR ERE . (by haleyxxd)
1) casual oversimplification i/ ZEHMS BN ZERNER, [LNEFUEZSRE,
2) false analogy AT AL, SHXNEPEBRBIERIRNEFZARNZEAE,;
3) careless conclusion T2 G Z 8 A CHEMEER M, BNEEANNITERRES.
SRR ERE .  (by lingkehan)
1) parent TR EZEZ TN,
2) RETTIE research NERN Fi1ZfTL;
3) WMEKBA—EER A,

05. EZ/ASIHEIEEFEE  (entertainment expenses)

(&R m##]
AWA B H—MNAS)EEFGEEKT 7%, AJE director g1k, XEF X ASWMHEMTZTSEMLL, Frid

ZHIR 25%, XHERERTTIAEY, SREREFTLGESHAL (by [=FHEFH)
MR A EBES:  (by [IFHEEF)

1) F—IHEMREMTLEMESRELY, EE— ML EEAEX—PASMMHNZESEE,
FEAKNT, TJRESKLFRIT X E LR LT K FARAY
2) BETAMBRBEEEBHMEER, FHEE MR RIEERFE LT~

ChaseDream GMAT {EXC R E4#578 (2020/10/09 #2) T 2020 &£ 10 5 16 H (PAGE16/39)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1319524-1-1.html
https://forum.chasedream.com/thread-1329597-1-1.html
https://forum.chasedream.com/thread-1335045-1-1.html
https://forum.chasedream.com/thread-1349978-1-1.html
https://forum.chasedream.com/thread-1349978-1-1.html
https://forum.chasedream.com/thread-1355735-1-1.html
https://forum.chasedream.com/thread-1356256-1-1.html
https://forum.chasedream.com/thread-1372554-1-1.html
https://forum.chasedream.com/thread-1372554-1-1.html

£ &8 2020/10/09 [ R ER IR (FF/ 1Rk 4R/ TEE/\R/ES)

BIREE: entertainment expenses (381%%%) An expense incurred by an employee while he/she is

entertaining a business client for business purposes. Entertainment expenses may include taking a client to
dinner, to a theater show, or to a sporting event.

(]

V1: Beta Medical /A Sy director 5 7 —%f e-mail Z5/A SIS, 1iETE /A5 profit growth rate 7% E 2
™ Medical Industry BEEE T &R ZHI/AE], 150 sales force IS . EEHRNMIRE TTIUIRS profits
BT RE, B ARIBEIA] in-house BYIAIEE, AILFKA]/AE] costs of entertainment Lt E /A E] % 25% (meta
medical f4 entertaimnt cost is 23%higher than its competitors) . BT, #TNRIRATTT DU X L3 % A5
18, BARNS Bt o] ARG KT 7%H profits, M1 maintain leadership in the industry,  (by
Labmem009)

V2. adirector of the sales department of Beta Medical writes a letter to the team, which directly markets to
medical professionals:

Our team is a leading figure in the industry. Last year, we had a 7% increase in profit. But based on an in-house
research, we found that we have 25% higher expense on entertainment, such as dining, than our competitors.
Thus, we are going to cut the expense in entertainment. Limit costs on dining and other entertainment costs.
We believed that after we cut the expense in entertainment to the average expense in the industry, we will
have more than 7% increase in profit. (by aril norran)

V2: Beta Medical XE profit #5K7 7%, 1EEIR/ZZ1HIAH room for improvement, RIEIFE/ in-house
survey, ‘AT)EHE HIBAY expense on entertainment & F[E4T 20%, FE It EIRE1E H I entertainment
cost 247N FKIE . 1@IT cost saving on entertainment | FT] U{F Increase BRLE rate of profit, thus
allowing us to maintain the leadership in the industry.

V3: {EXEI, —HREINLEZEARNEZ/AT (the Beta Medical is the leader of industry) , BYSEEERL
3k (the director of sales) 3, ffIASEFMFHEFE (FZ revenue KEF) EINT 7%, RIE—1in-
door research, Beta AT)FIE HY competitor tt,, B /AST]TE7E dining F entertainment {4 cost Lt =44t
F% 25%, FrlAMfthiit, nRM{I8EBITX I cost #LE /) E average industry level {15 F I FIE< L
7% 85, MmAILTY remain the leader in the industry,  (by RachelChan1018)

Va: R—NATIAIE R AR EE profit K 7%, industry f7A$ise, RAHKEE sales forces, 18
entertainment Y expenses X% f Lt competitors #E %, i E introducing strict limitation X2+ 4H#,
XAF ] IAEANBIK profits RIFATE.  (by &)

V5: H/\F] Beta Medical, profit growth 5 7%, T\ & 5. 182 in-house research £ 1fF 1] sales force {4
dinning and entertainment fee higher than industry average at 25%.Sales Director #2218 1< Bl & 1X 77 & B9 2%
ARIAB T FHKIE, MHisH] cost, I2F profit, Zk%E maintain leader #4i7,  (by lucylazycat)

V6. A RNTHEELEMEIFEEMANHEERMNAFTICE: AFRINWESBKBRARERRL T /AT
RISHERIBA . BXFHIBAFE dining 1 entertainment MFEHIEES . T2, AT RERMAATEST
], RERFEXFEALEFRRBITIKIE, hHHE, XMRERFEAEHESEKNMETS EME
KE. g RIEAS—EH Frlbdiskthfii. (bysuklyan)

V7: 1ECEB R — CFO it our profit/growth rate last year was 7% and the highest in the industry. The
sales force contributes a lot to this success. However, our entertainment expense is 25% higher than our
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competitors. So we need to cut entertainment cost and restrict the expense. This will help increase our
growth rate and further increase the profit. (by snowwyy)

V8: B /AE]HY director (thZ2/AF] leader) ZGMIASHERMIIRNRTANACRET 7T —HEB4: ‘B /A
last yeat profit 54 7%, X#HEF i T saleforce (JHEAR) NE N, ATFEFREXRNF @z, HKNZE
AW cost, RIE—FTAIEZE demonstrate, FABIEEEHIPAAY entertainment A X LEEHNFES 20%
(BFAHE, FHRE20) , FAUKRMNENIFTEETF, B limit B4R, FRALR K 25 A Fo X e />
XAEATE, F5"EHFBAM entertainment cost 3£ Z industry averages, NS SIR cost reduction, Hf
AT IATRILFEAT profit B4R EEIEAN, " (by domifan)

V9: Director letter to sales force of Beta company: sales growth of 7% last year was the highest within the
industry and this is largely due to sales force. However there is room for improvement: our sales force
entertainment expenses are 25% higher than that of our competitors. We will now impose strict regulations
on in order to bring sales force entertainment expenses down to the that of competitors. This will surely
increase our sales by more than 7% growth in the future. (by 24 123)

MR A BES: 3 N HISSTTME (by Suty)

1) 1L7%ARF[EBKS, BAXEEL
2) BB ARETFES, FARHIE revenue, THIRKDT B ITAH productivity th &
3) profit &K ALFR maintainleadership,

HWRER:  (bykerrfan)

1) X~ in-house B4 research Z|JE O] AOJ 58, EAE? WARX N T EHAMASIFERAEKSE G
KEIE, XMERE L ERE?

2) reduce entertainment costs SRS RIHUWN? T—/A SR AHMKH T entertaining activities FY1E,
reduce = FEUNFER, MMAMEHSRER

3) ZAR entertainment costs BERAYIE, A TIH =M, SASKREMT R, b &, XHEKL
KB,

MIRMEAERE:  (by NEIE)

1) XTimfrix: FUARBAMZRRNRE, RDTEA WABITREDWE, BAEZS
entertainment 3 {3 % IR

2) PEARFIEW, XT reserch WEMFEEERB M, B tE AR 3K amount Ify

3) BARASTW, XFEEK, SE—TEXRSA? T—5FENNENETR? BALGE T, (FH
ZREBRERINEUWSE, BE)

MSRIRHEANER:  (bytaotao3160)

1) ZASSMARTFEERZBE LM, BN EARA—F, EHERKER
2) in-house research {E{5 1 5F
3) HREE, BORRBASFEFME LA, TTHE, BARIREEARAS, FAEETEIL 2
SHEAMEA
MR ER B (byaril_norran)

1) Wrong analogy
2) Inadequate research
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3) Oversimplication
WS HENERE:  (by forever )

1) In house research FJIAZEOJ{5/E, %1t /B4 research 9T research §y, TR A4 ZBIATH
entertainment cost 1 competitor B9 sales force cost LbER

2) BEEERINERDIR{IE entertainment cost | industry average, XiEiREKLL, HH4
industry average —E 2 FF M

3) ZumfRIRULE D T entertainment cost FEAEIE N profit, 5] 27 —IERFE A4 entertainment
benefit {5 sales force ZRIN H @ IE?

MR ERE:  (by balomichelle123)

1) sales force ZE KAEZER, IMHIKAEE dining 1 entertainment cost K5,

2) 1AkAY sales force Z FRINER S, F AV RER entertainment SEFNE, R TAVAE~FE)E
HEHE.

3) FmiVFENEZRE, RAIUHEZRA entertainment costs iR AKAIE E.

IR ER: (by snowwyy)

1) the author didn't examine the root cause of the entertainment expense. Do we know if the
entertainment expense contributed to the success of our business? our sales team brought clients out
for business dinners and therefore built strong relationships with our clients. These client relationship
building activities could lead to business opportunties and sales deals.

2) the author didn't examine the negative impacts of cost cutting. how the cost cutting will impact the
employee moral?

3) no concrete evidence to prove that the cost cutting will contribute to growth and profit.

IR ERE:  (by zhaozhaozhaozha)

1) BRRFEHTEEANSE AR RIAR, FHXNFEREN sales
2) HETHKES, EEORRSEMEKE, FHBHEAT, BN EOTLRENEELN
THRHEA

MRIEMHNER:  (by domifan)

BRI XERIENIZIAR AT REIE, BEREEEMN profit, F77RZR /D sale force iy entertaiment cost, X%
EERERENFNTUKEXAEAZLERENE, AREEMBIEAEYTIUE:

1) ARYTHE——EH, BEREXNFERAERAZEN
2) NTRUBREME—IH AR
3) HENEBEEMRIER—ER

BE#ILE, —RIEHLAEER, ARTFHNEMERHERTCELEART, BELRETH
= [EESX*]

1. author assum fTW /KR EIEM [HLMZHR assum, RZIRERBATERSFE, Frid
XRBESBROE] | EERMEEREXRKENEEAEERIRE, EAEREXTFHXNER
HeElEEN, EAEBATNEEMEARENERRE. RZXNEERINNAR, HEHRKRIX

BT RE M, argument iA & dubious A9,
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2. TENBEMEIER, [BELEXTMRANET, even fTUI/KFEZEIEN] EFXHEEMITE
KEXANTRUETRNER, BURIBESSIERATRRNRE, BERMIRIRE, M
Ma A58 negatively, {E&EHRIENNE LXTTHAIEEME R A BEME XTRE

IR R (by aptxiec)

1) survey 47 in-house research

2) ER: B dining 1 entertainment X HFERR THRE, HE team XRKERTLRESN, AL
T/WJL,J\T {7 profit BT MR

3) assumption: —EREKEI 7%, HFFWL. WHXNMEREH BRDEBHSTSHERE

MR AR (by ddddh)

1) mHEAS TEEEK 60%RRFSET] UK,

2) EEETS 5% MEBERELL, FR2OFHLE], B 25% A% & LU,

3) BERASEFBRBEOBEZS, BWHEEKAH, (byddddh)
MR ERE:  (bynacl141312)

1) EFEEKARKSFIBK,
2) XLEFFZEE business expense, BUET IMIHE
3) WMAZBARETEER L, 1k, ﬁ?i%ﬁﬁ?$ﬂfﬁ@$\1ﬁk EtheEERAE

. FETIHE  (apprentice program)
lﬁﬂﬂﬁl

YECE— tire manufacturing company 283 reduce new employees training cost — 1&{} The Fun Toy 3217
—™ ‘apprentices’ program (by xIllI11700)

[F&]
V1. AAEYIRAS XFER |8, Atire manufacturing company Excellerate 8% reduce cost 1 time 55113
51T . FunToy Company institute 5 —> apprentice training program, £%5 senior employees offer salary

bonus, it¥r5 Tk senior employees fY"apprentice", ¥ 5 T 1B observe senior employee’s work
habit and activities, follow the patterns set by senior employees, M5 ZI551), ST {E, X
not expensive and time-cost, &% T KETE training program %k, FFHIEIXA model ¥t Fun Toys
Company 2242 worked, Z518R tire company NViZ (At E 71X program, XTERLRE save cost Fl time
T, (byshaiziru)

V2: ATIRE (hellerate {+/4HBJ) MANUFACTURER 5% [& 5— TOY MAKER (the fun toys) launched a new
training strategy called “apprentice training program”, senior employees will volunteer to take new employees
as apprentice, so new employers can observe their working habits and activities, and follow the patterns set
by senior employees, so the firm to eliminate the expensive and time consuming training program. Tire
Company wants to adapt this program as well and it can imitate the success of this program. (by

fengfenglee)

ChaseDream GMAT {ESC R B4 %18 (2020/10/09 #2) ¥ 2020 10 B 16 H (PAGE20/39)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1331458-1-1.html
https://forum.chasedream.com/thread-1341727-1-1.html
https://forum.chasedream.com/thread-1341727-1-1.html
https://forum.chasedream.com/thread-1342096-1-1.html
https://forum.chasedream.com/thread-1372581-1-1.html
http://forum.chasedream.com/thread-1274962-1-1.html
http://forum.chasedream.com/thread-900475-1-1.html

£ &8 2020/10/09 [ R ER IR (FF/ 1Rk 4R/ TEE/\R/ES)

V3: —NE /AT CEO (E 2— tire manufacturing factory): 1.training employee B97£21E%; 2.Fun
Toys A 5] —> appentice program, FLEE/AS]A—LE senior employee #{iEEE, ik appentice &
observe XLt senior employee BJA & T1EZ K0, ARBEFHMFZES], 3.5, EASHRIZFES Fun
Toys Y cost — saving model, M2 cost,  (by /NEES5)

V4. A human resource manager replied to the boss:

As the training fees are unavoidable, the Fun Toys Company has instituted a program to reduce its training
fees by letting the managers take apprentice to tell them what to do at work. By showing the apprentices
strategies, all the apprentices will follow the managers' method. The company has gain a huge success at
reducing the cost. Therefore, our company should definitely imitate the way that Fun Toys Company
executed. (by ZZ& Marc)

V5: 3 H a human resource director in a tire manufacturing company:

The cost of training the new employee plays an important role in the overall expense of a company. & the
Fun Toys Company & #£—) Apprentice Training Program. 11145 senior employee % salary bonus 415 Ath
MNEERSMXANIE ., & XA HH new employee can learn business patterns from the senior employee
XEESRFEARFT R THIEEIIRL A, so no more expensive and cost programs are needed. ff XA 1/A St
1Z 5 FUN Toys Company —#¥ FiX 11 B BERHT R TRIIIRA.  (by HEL1E)

V6: Apprentice Training Program, —ZE G4 Z/A 5] (tire manufacturing company) A9 HR 215 (Human
Resources Director) 5%5 CEO 9 memo B 5%, training program K87, MtbAW—KTtE N
T (Fun Toys Company) {& FH Y Apprentice Training Program gt AN{FFEIX P a)@, XA program 2iBIT45%
T AN S KT R{1R B SN program (pay salary bonus to senior employee volunteers), 5 S#7 52 T
T, ZIHEHRATHEISERA TN ITEARAIMR, MASABHEEX LB (not
expensive or time-consuming), HRD A94512 23EHt B /A S A9EIIFE A= (53K (imitate the training model),

w o] ILZ5/N 5] 8%k (cost-saving),  (by bakersdozen)

V7: 1EXE tire manufacturing company should imitate the toy company's apprentice policy to cut the cost
of training programs for new employees. (by Maple_Han) , —“ reasoning = senior employee £ E=
apprentices & A fth{[ 1< # offer salary bonuses, H— & toy company ELX X/ MNERE 7RI (f
cut cost 7E) (by Maple Han)

V8: A memo to CEO: Human Resouce Director 152 reduce the cost of training new employees. Fun Toys
Company instituted an Apprentice Training Program,3E & il If1, X program $2ft a salary bonus to senior
employees, 7AJ5 apprentices TJ |} learn the patterns of senior employees’ work habit..., AR50 T
1E. X#FT] Y reduce cost, no expense and time-consuming training., B[} iX7) tire company B EEN S

LBIRTI.  (by watercif)

VO: HEIE— /A S HR Director Z5/AE]f CEO 7 —> memo, XF/ASZ—KE tire {7 A9,
memo A B EREZATBEEXRFLAERATANEI L, BOXEBSH cost FATREE. RE
XA HR IR T — I A AT B 5| N— programme, R AFERAIFIIZEA, X477 RBE— MG
S E AR Z KR, O LUK senior employee/manager R TERBEFIZIRET R, A7 XL
seniorp BL&, R4 T—EM salary bonus, REHENE (RAEARCHET) MEATUAREFHA
T, ENE%. IRIAAT BT programme K KFERT cost, MHA1X 5K /A ) o] IXR 5]
SIANXA,  (byztainana)
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V10: Atire manufacturer (SiC/ASIZF T, BAY TM %7 7T) HR Head thinks that the cost of training new
employee is high at TM. The FUNTOY Co. (/R Bt AX R A S FH4H, AHMERLITR, £~R
T EMrE HSLZ M X ) reduced the training cost by implementing JfifE %7l %]E. New employee will be
paired with a senior empoylee who volunteers to participate in the program and train new employee. This
cost-saving model successfully helped FUNTOY Co. to cut down the training cost. So TM should use the same
model to improve its profitability. (by wakeupinbelltow)

V11: X ZE& a memo from HR Director to CEO,iX X /A 5J & a tire manufacturing company, iX“> memo i2
FRIFNE—ERAKNIFXR, — Toy FunCompany has instituted an Apprentice Training Program.
Senior employees are offered extra salary to take on an apprentice I XM ZFEFM U INIREEZR T F S, X
MER D RTHINNFAXT, AFEXDHRD BIR B CASHEER — M XHFENTIE. (by HEMNE
H)

V12: Atire manufacturing company 283 reduce cost # time ¥37)l|# 52 T . Fun Toy Company institute §
— apprentice Z£4E program, 2% senior employees offer salary bonus, 1t#7 R T {4 senior
employees fy"apprentice", #7511 181T observation 3 52 T f habits F1 activities MTE %1, XFF not
expensive and time-cost, &% T KE4TE training program A9%%, I+ H 11X/ model Z£ Fun Toys
Company 2% worked, Z5iEE tire company iz {5t E 71X program, XFERLEE save cost F time
T (by GreatHorse)

MR ERE:  (by #9411E)

False Analogy. $&1% 2Kt 7 3 {1/AS) (tire manufacturing company #1 Fun Toys Company)
One-sidedness. %8 % & cost-effect analysis. 753X B LheidiEzd, 4E 7 T &M salary bonus
B[REKTA A training cost. FFEAEZIHRHR, MR T URSFEEZR TN —LIRIR, b
MRS

3. “no more expensive ...... are needed.” iITF4&%f, 7 Apprentice Training Program ¥R T ReEZ
BT ERE, #BE, BRNEABMESN, BABREFEZHRITFHEIIE.

MIIRENER:  (by /NEES )

1) iRttt E 2 tire manufacturing factory,  (Fun Toys &N NIAANZMETEN) , BN
MRAREARBERKLE, FunToys HRA) model 7 E FA—EEH

2) HTEATFT EHAZWE senior employee, 1{E senior YT EF] appentice FF R 4HE], WEMZF
S HAREERFHbE R training BI1ER

3) BIfER: XFT tire T 3K3%, 7 employee training 70 cost /ROJ 4T, tire manufacturing
factory EEMEE ST, PEM training RoJ %, R apprentice program T gt & S~
FRyE, EEmBERA R EE, #HME profits AR,

MFREHRE A (by 22)

1) false analogy, {EERESTBMASMXA], FrekKtb. X740 professional skill EXA[E, &
KAE. WA industry B9T51T1E, /A B89 market share, FURAREZE.

2) RBFFEET cost - inefficiency, F£— 25 R TH bonus A—E KT training fee; & X4
program S0 52 T efficiency, & distract fi{], B S~ MmMRE T, HIX quality
issue, FE=FrRATESF<SE R TH bad habit, misoperation +4 89, EMUFFR T =8>
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interaction, £FEEMIANFEIFER, FAA—EFIERILM(IZRFEIZLWNTIBE 0@, X
reduce X &1L 1ER /> cooperation F9BE ST .

MR B (by Corki)

1) SKTHHENRATEES TR
2) ZRIYUEANERIERAZRENREMERLEHRT,
3) MERXAHIENRR. MiEggfdNsraBmX 5.

MWYIE A ER:  (by Maple Han)

1) bonuses TJgELL saved cost 5

2) IBEA company SEHEEZ Y analogy fallacy.
WIR A ERE:  (byrt Lee)

1) fHiRER: ERERIZX training TRE2F L

2) $HiRKLE, tires manufacturing company ANBEFN toys company EEER, TJRERTEMRIEES
professional A9l 775

3) AARE

IR EAERE:  (by Greenviewlouie)
1) BEBASMIIEAS~RAE, Rott,
2) MMRENRIMWBEARE, RAERBATEEBALAZERFEFENEZRE,
3) FREBFEXAAFN—EMEER, REXZ TURILBARIIER, 4 FEAEER BEKNFRE
ERNEAN AT EEE

MR B  (by kuanwingyan)

1) BEXE—MERELL, BRI bonus T IS T15)IH9%E A

2) FEILZRIFRMUF)IHF R TSN workload M1 S B T 1EREFEAR

3) BREZRTARELNARIBURSZENAT, FlME AIS T HEYHEE ignore safety
regulation Z K

MRENER:  (by XIF % GMAT)
1) EHEBRE: #FAM senior manager & _EZEIERFEAR—ER/A T desire B, EAHPMARE
vary, X ETRER] standard, FZIHRAR TREREXARTT.

2) AEEELE: WAAREA industry
3) cost - benefit: 145 senior manger kSR T IEFE I ERG?

MRIREANER:  (by mzhang222)

1) -REiE salary bonus A% outweight Z< 5 traditional cost

2) - H assume 5 R T £ follow {fRMIER senior employee F1=2>] (3£ % traditional program f4
BR)

3) -toy AS)FEIEATEB UL M

MFRAN R (by tracy [018)
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1) ERXZH bonus RA/NFZHIH cost, KT bonus R hIRFEL cost 5,

2) $AIRZKLL, senior manager T ER A% LB trainer J)IIZR3UR ST

3) &KMHEARTES, ~—ELR training B labour cost §Z considerable expense, 3T EE material > &
8y, PR T N, A—ESm D cost

SRR EES:  (by fengfenglee)

1) False analogy: a strategy that worked for atoy maker does not necessarily work for a tire maker
2) Gratuitous assumption: working habits/activities of the old employees might not be effective all the
time, patterns used by them in the past might not apply to current business environment.

SRR ERL:  (by wakeupinbelltow)

1) $AIRZELL - IXZ FUNTOY TJ8EF1 TM —# 2 HiE/A S, Lo EFTELE, BERAARE. BF
HREFAT, FAETULthESHERAKXS], 7 FUNTOY BIIA—ERETE T™M B,

2) BIMERANRASERBAEML, HRIZFUPIERIEFZFES S ULEEIN . F)IFRECEREEF
HEFEENFEVAAZTE, MEESHIBRRSEZ)IREBEAFNE ., HR FFEETTROER
MERTERERNBRERERBHEZIIFRIL.

3) BMESAESI T DUR D EEIIFFEE, HR s FiREHMBMERFASRE, FHTXEE. BAZIIFF
HRAE—MNER, HMUEAZIAMENNEREET SN, HEAFEEE.

MR B (by HFEMNXH)

1) RZELEW, RN XA—H

2) ZERITBEFNRISHECERS, AEFTE, TRESEREATINEFH, XFEATHESE
31 5 1R

MR ERS:  (by GreatHorse)

1) Zktb: tire M toy ASAE, HEMATUFRIREERT S, EE2HMRKEAT DAEEL
W=

2) FAR: MEE R THY habit F activity th I gEFAZIEL, BB AEZI TV ENR

3) incomplete thought: % senior employee %& bonus fYE% o] sELL R AN BT ES

MR AERERE:  (by mia001)

1) 7l AR[E gkt FEM training BF B ] gE ZHIR Z
2) skill level EEAIA[E senior FHIE TJRESL SJ 4 R A applicable
3) ABIXALAE what if XA SN IS SRR /A S

MR AR EEE:  (byyge2019)

Rifn, TUMREAR (—MEIW, —Meehe, LEEEMERREEA—) | 2FERLFE
(&FER, SEFEER, FBHEBAEE senior employee FYIATTEFSE) | XFRI BEB K cost-
saving BYRURIG? RIME cost-saving 7 IXHFHRAVIREIAE, B—BASWASHNBHREEHTR?
AEELFRBERITEHNER BRI, EAA1LL senior employee K ¥ Wi/ERER S IERY training program

MR HE RS (by AN ZOMAS)

1) AT —ERAEXMEXNEZNY, RZZVES
2) BHERATHREAR—ER/NTRITFNER
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MR HAEEE:  (by Miles 22291M)

1) BHER: AREFAFA—ESHTIHNEREE
2) BIFRRBESOMATHERTHERINT, HAREEA, MRIAMINT — et A—EsE iR )
=il

3) mAARY analogy A%, AR MITA #HiTERIEAKREE

07. IMEREH (environmental regulation)
(& BmE]

E town RAL A L HIFEF K, FAMIHREXEA L HE =K employer § x 1>\ SLHEIRE

(restrictions on air/water pollution) , IEFHIIT: 1.fFE% town #57 extreme restriction 2 [F1RZ T
7, TRIAZEMSVIHITE SR NELFEW, 2. 2RMIEZR LFZH AT restriction X ER
N, BMAZEZNIERRMITEITEREAMG. HEid: RIZBRIES] restrictions,  (by amekiri)

(%]

V1: —3 newspaper 1it, environmentalist propose to tighten restriction on the air and water pollution
of a Steer Mill company in the town Culberton, F{i] Culberton B9 =K EF{+4 Steer Mill (508,
number 3 employer of the town) B4 =% environmentalist 32 AIE N tighten 4&AY pollution
restriction M0, EBRRXS T, WX FSFELF4ER/, L1 neighbor community Earlyville &
51, & A5| ) environmental regulations, many factories are forced to close, and many workers
unemployed, EFEAETARWIHHANEEITI, i foundation of economy has been changed
totally, 1 HE R=AMAEIMNEZFKIZER regulation is modest, there is nothing would prevent them from
imposing more extreme regulation in the future, to ensure the economy to thrive, the restriction proposed
by the environmentalists must be rejected. (by bsj0923)

V2: environmentalists--—-1it 5 — N/ )VEH —F% the function of town's economy changed J& & £ ARLE IR T
XEFITT EHHIRE, SEMEESENT ENTAKRERVHE M, REXLERRIXEXER
WBUF LT —ERREHESAIEIE, (EEZIAA RATBLREFLZ KR modest, B2 AHEBRBUTRE AR
BERZERSRUNEANE, RTEFHRIGHE, REHEEF. 4% Thusto ensure the
economy can be thrive, the government cannot agree with the demands of them. (by Celia-x)

V3: HHE—/NELY Culberton, RFiIX/N/NEEI— newspaper editorial 1% —££ economists 12 H
SKREANSEXT pollution A9 regulations, (BT AMEXSXNMWIERZKAIE, REEHTNEE/NE
Earlyville B3+, X NNEMEN, EERSHRIE factories RTTE T, workers iR\ T, REE
Mtown NEFHET. . (REREXH., . EAAEDITREEAN, KRICBHEER) . It BR
XORIXLE economists 1R KAV IR AN HRIBE/NEX A%, BER—BM(HE RX—Ts (X8
AR will 33k RS, 'xA may K8, NizeRiE—E? ) REENMTZNER. . RERNEFES
TR, ATl ERIRIXL economists fYIRZE (by brandysourire)

V4: The government of Culberton should reject environmentalists' proposal on stricter pollution regulations

on local factories because it would hurt the economic growth. Given Earlyville case, where very strict
regulations led to factory closures, and subsequently, hundreds of people were unemployed. Even though
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environmentalist's proposals are modest by now, they will continue demanding stricter ones, hurting
Culberton's economy. (by JEit )

V5: ARFEE—MRE R AA AHMLE- The environmentalists suggested that the government should apply
tighten regulations regarding air and water quality on a company (this company is the third largest employer
in the city). The author believes that such suggestions should not be adopted because the neighbouring
community applied stricter restrictions and people have lost their jobs thus the foundation of the economy
has changed. Restrictions will thus hurt the community's economy. (by FiZ1Z273%)

V6: Environmentalists in city C(3#{ T & 7 ) wants to tighten regulations regarding air and water pollutions for
their 3rd largest employer company C Steel Mill. They are ignoring the economic burden and defects this will
bring to the city which will affect the town’s economy. Since in city E, after extreme regulations were brought
forward regarding pollution, many factories there shut down and the employees had to switch to other jobs,
shifting greatly the foundation of the economy of city E. although the regulations that are to be asked from
environmentalists in city C are moderate now, if they are set in place, the environmentalists and other groups
will surly ask for more extreme regulations and push for more. To ensure the thriving of city C’'s economy, city
C should not let the current regulation take place. (by lilipresent)

S X B

1. HREEE: ARERALET —EREMENZPIER IRV R TERIELI XL E, WRH
SHBEMUFI—HANE, RUBZENETHESEEENAERUNIETY, IHRERES

ZFRET .
2. EEAR: RBEMTI XM, ARTREAENBRTEEARE LS, XMARNAEE
JEO RO E?

3. iRt (false analogy) @ FREMAVERBRBAIMTEEEE TN, BEMERSI RGN IREE
R MEW, ERMNETRRLSHREFNER

4. FARXAR: ATEFER, TUXBNERRES ARIFBEELEXLENIMETEIFLHN 1
Moo RAMMAHBERNTARAE, FUHEARFER, MBERNTENFRF. BEESRERHN A8
ARTH, BEEFRHATNNELRZHITL .

HHRRENE (by Jasoooon)

1) ZEtbje)@: Culberton 0 Earlyville Rt
2) AR KR regulation SEL T factory close;
3) iR UERDSIRHE =4&HY regulation

W R (byndrrrr)

1) L ZBFRIBRA—EFEINE regulation IEAHY, ERERZHMEE

2) %‘étt%l%o RIf#:2 regulation I MEFRIR, 7 EWMERA—ERE C M ESEM IR
IR, ESTH MR VHNEAR, EHEHEATLHNER.

3) AE. ﬂiEET ESEINEHE, FRELNGFREMNEEEAXR

*‘] ?IE'T E/]/L.\ (by elOtte)

1) & extreme restrictions S%{ earlyvill X PMEF KL
2) WANEFHEEM
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3) restrictions A—EL B E extreme M H extreme W AR FH TR, REIEBEBFEFRIIEZA

KIEFEIRHEF
MBI R (by £2=[)

1) KL,
2) #EIRRIR, 218 environmentalist &[5 192350,
3) T FmEH AT regulation, IRATEIXLE regulation BR T BEMEINEE, KREBRI EHEESF

‘EEEK
MSRIREAER:  (by brandysourire)

1) false analogy (FIf@eE/\4E)

2) BITERMRRMARZ: factories R Z DD (RAT—1MEE) |, BARERK E/NERID
BN B A TSR A, RERERASVEAT, 2 FRFHEENEEREESE, %
TERBAZLFTE, NBINNER, BEAEZEN

3) poorassumption (&F U/ economists —ESIREKEMEZIINE, HAE C/NEXAFHARE
BT EH AT ENRE—ETSTHH E)

MFIRHNERE:  (by momorange?)

1) KEbja)8R: Culberton F0 Earlyville REJEE;

2) AR KN E regulation SEL T factory close;

3) iR UERDSIREFE ™4&HY regulation

MR EAER:  (byjocez)

1) XY regulation B3 T ARSLLEF burden, IMEMNEERRIT <A77, BEFZEILIE
WA AIRY 2 FIRE] T 2, T Ao PUE S HT T ARk 1K .

2) FE47 environmentalist B ARFE L NEFFEAR, BSEUMNHRBKZAER, mMAER
Bid regulation TJRESIE T MEREHERUS 4, B INEBFSR BIRAKER $ KM anti-

pollution, WEFEHME.

MR ERE:  (by Gloriads)

1) CTown R Ecommunity AE2—[EIZE], X analogy fAFEIL
2) WXNEFIRKESEE, RIEENT,
3

IS

TEEENEBRRA—ELE
INEEFIL T EER F LAY positive effects Mg~

MM RS (by EII%F)

1) REFEEE TREXEDLHES(false analogy by simply equating Awith B) (HEIHXES)

2) AREHR, HREEmEF’ | XEF (BEXEE)

3) BETRIASZ, EEEMNEANZEIMMREIER? There are no alternative reasons of achieving B
except A.

4) KFA—ZEH, committing the fallacing of "All things are equal" (FEIXES)

5) &BIFEA—ESRBRL, REFL.

)
)
) Ecommunity T ] %7 o[ geirf HbREE
)
)

Ul
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SRR ERL:  (by nightprayer1973)

1) TXFER REERE E ZFARESEE Y restrictions R BEE B EMERE LLIR AN ESE &
MEFHERES

2) KLLAEIE ZH IR CE At EREM E NERARERE C L HARE C L7 restrictions
ZER BRI A FTE MR

3) SEHEIFRIEIAIRES R DS S E extreme restrictions 295K C # 15{ R E modest restrictions 2 22 8E
R CIRAERVIRR )RR T

SRR AR EES:  (by ruirrui)

1) AIEAREIRA—E R IAHEF

2) WS —EE KX BE meet restriction, T T UFARHFTHEA

3) WRMREFRSGE 1K rule

4) IR IR 1] change foundation of economy Z f&, A< EIH?

MR ERE:  (by CaroluviSuk)

1. $HRELt
2. BEWHIBEARTSHE REFITUREBREMRFY, TAMNENRBFX RS W RE TR AN
BB I XEHRK) |, . . .

MISRIEMAY B (by FLORAYANNM)

1) fbR A—ESXH economic burden RARERS] T 2 FEFRMELF #MRE T — ol se IBIFH
2 TREXMENR W ZE —HHE— largest 7L pollution £ 7 SER WAL RWVAFAZ
FHIFAT restriction T Z /MR KA IFT economy kB

2) fthA BEEEAURELFTE T AHMERR A —E XA restriction LLANEEE AT REEKESE
KR EREAERNES BEHEW T, LLATREEF BUATE, EERNIZEEEZ TR
i3

3) cost-benefit analysis B E % B restriction C /AE) ] M4 = B2 pollution Z 7T EIJHSISEHREEZ A
SR TALEARTH AR BE” TARE wage X EIERETR economy fE)1R /)\ benefit SEE
A HY cost

WRRENERE:  (by —KID)

1) MEHXTEE

2) BIMEIRRRIPENT RHIEL, HABRRIEEZF=HEL thrive
MR EEE:  (by Melene)

1) AR RERII X, TARVITEAZHTIMRER, MERAT BSME-A, LmE
EAE, #meAe, FrMEMREKMNBINHSSAR R0 b d I g5

2) %tk BEREN L XT2ATHIRERORN, BARKERMNTESIXAE, TN
AT T IMRERIEIL, B TsRMNE, eV HEEENEN, taRA 7 H@iE
BT FREE, #EhES{EE L HEN

MR ER:  (by MorganHaro)
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1) F=#%EY regulation A ESIEAL Mill company 9 operations FAIZEL, EXETRHKIZ ERIFEER
FEY

2) EMXAERZER T economy foundation B change, B ERFEN A T ARNE BRI
BREREFORS ., I ZEIRE

3) Mill company 2% = KHJ employer B2 FF /IR IR BT A A L Mill Bt 5 B9 FE EL Bl =k A B (5 B9
EE 1

MRIREAER:  (by xianxianxu)

1) FAFERHIBNE=ADN Steer Mill 2R ZREM, ZXFZHRETELN
2) PREEFT imposed T, RET FEET, AEERLVT, SHETBNZFHEMMN
3) —BIEMY, MRATESXEREZHIE

IR ER: (by mwg1103)

1) false analogy. fB&% town BB FEEH 24 {E evidence, E A town BYE R TIBEAIE, like blah
blah

2) AHAMEFME, WEEMSEEM extreme BIFME?

3) ensure the profitability §R ZtHXEFZ, RE reject this proposal th~—EEE ensure

MR ERE:  (bynctty)

1) KibiiR, REEFMBECEARNEEL.
2) HEARFTFRRK, WERT modest BURAFIE MEEEF.
3) SEHB{R#PINIE regulations R T k4% factories REFERAL

MR ENER:  (by HB=F FAYEALR)
1) fHiRZELE, TJREX &MY management system E4F, RAZFE, RERNXERR T XNHEXR
B EEN™E, FrRIEEARY
2) ERMNEE: TJEEIXMER emploee A T RHIESRET £, FAIE J7 improve the system of

operation , 31 reduce pollution, ATTEEIR = town A3 environmental awareness,

08. FH|f¢ /T FF/E (Crowd's Head Clothes)

C:NERSE
HR/ANS)FFIE (Crowd's Head Clothes)  (by Zoeyt03)
[Z&]
V1. — MR ATIANEEE analyst 57— memo E1iY investors buy the stock.:
Crowd’s Head Clothes, sell trendy cloth, popular in youth generation, 7£ various retail outlets Z3$HE 53
BAH, ZHS ERRSRINRKE, BEORATAT SESER 127 (A MECHEE

JE, WMEBTAASINENEE. AN EEEMN. BAMMNNZE 5 £LSGRE, mAMIIAS
9 CEO & former rock star star with many hit records (Zf9) , EZMIIRRAN, B2 E AT E]
AE B RIAY CEO M £/, IANARFEEREASFMIM{IAY PROFIT, we should recommend our
clients to purchase the Crow’s Head stock immediately. (by ANNAGU)
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V2: —E&% B Crowd's Head Clothes /A E]AY finance department B A B BE X 5| investment AY1E:
Crowd's Head Clothes @—MRFAIXRARMIE, #HE B C 4= t-shirt, jeans %, & latest hot trend in
the youth apparel, Z 8] 5 AL K retail outlets tHE—EH P B EF, TRAIEEERAEY KEXE,
ZEJLERNZEFF 125 5 own retail store in shopping mall, AKX MTRISE AT HREZIKRAN, #
FURMNMEZIXRATIRE, XMAEFEEAER CEO — rock star with many hit records, B
name recognition and star power, % CEO A3 recoginition and fame will ensure the success of this rising
company, (by jiangqgz)

V3: young company B4R Y 1,203 13X various retail 25 B%E retail stores %/ g,
B IRITE various retaily — B 7 {RFFIEK . 2.5 CEO &£ former rock star + A2 2 aggressive team = f& 7R 5t
Bo] M1ELL star power 3k keep success in rising the young company. (by awillleadaway)

V4. a memo from a financial analyst to recommend the purchase of a stock of Crow's Head Clothing, which is
a young growing clothing company. Three reasons are cite. 1) Its products are very hot. 2) Its management
team is aggressively expanding its business. 3) the CEO was a rock star. Her name recognition would ensure
the success of the company. (by nishy)

V5: FE&: Investment Strategies(IS) /A )8 financial analyst ¥1H director 2 H f9#:% . Conclusion: IS /A
T clients should immediately purchase the stock of XX company, Premises: 1.XX's sales 3& F T &L X

£, 2.XX's ¥TE expand its clothing lines to its own retail stores; 3.XX's management team plans to
agressively expand (through purchase). 4. XX's CEO is a former rock star. So he's name recognition will help
the growth of XX. (by fmltf)

V6: YEXCRIUEA A Crow's clothes company, AINEN—PMEENM, 11X company B AR
FRAPBESZRIL, AT EAFEKEEL, EEFERAITZRIREBZERAZKA retail outlet
store, MERXAT)EECH retail store, —FEREF 125 K, REREVADLREER E A XA
BEILFKAH clients £ 3K Crow's BB E, E AfthfY agressive FYSKBREKIN T sE E3EHE K. moreover, 2
5] CEO B MIRIE (formerrock star 172, former 5EH) , UBRIREARETH. TR
NN AE S F T IEUES BT CEO £ star power (REEENEMHART! AN EHEF T
7o) AABEREIAMILKRRSERNTF.  (by leeg)

V7. EXERH—RMARN A S RIEFAA, KEREEBRET, FHIE—ERB retail store SZHY,
RENELEEHEERE, H 125 store, AEE—NMESLERBNUMHNTANEEZIR 2SI
= MNMYNE ARARAEY hot trend, good management, A RFLZI1XZ CEO Y recognition, i} CEO {3
recognition {RIFIXZK /A A success, (by xixi1123)

V8: — Crow Clothes Company, & T lfl. 4{f#%, TENERME, ZB—EWKH outlets FHITHE
KR, SFRAEECHRTERE AFESESERKETAE, MMEAZ(TEEEZRIIBE, BA
BMNEAGTY KT . MEARMNN™R—EZNRIE SEOIKRE! AMYXAk, BIIXNZAEE
RIEM CEO BEREH —HMIIkK, EEMEK/E. (byedithwuyiping)

Vo FERERBE—FIRARIDAEAT LENRE. HHNEE —RXEFL FRNRRMREXTLER
K, AFTEY K. 2N mETIRIAERKTEE (retailstores) SHEMN, WAMINTEY K, =
AEEFRN 120 KEFLE. IMMMEFWEAMNEREXZIRMENKRSE, RRIRERAXRE
XJVEERAIE, e5h, MR CEO MBTR— 1M A BRIERHT, HIHF/LEATIANI (several
hits) , XBERFHZIHX N MENFL. (by EEH)
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V10: —RKHFTHEARE A SIS Crew Head, @m#viH. ITE Crew Head REWHE S, MASKTE retail
outlet SZAXAREIINFEFF B © B9 retail store, FRIGFT /A A financial analyst TR EASTEW, MIIRIZ
LA D | SE Crew Head FURRE, A Afth 551X 5 AR its products are hot and the management team
has been aggresively pursuing expansion, 3 HARZE/ASIAY CEO BHZRPE, MAIRBFHEEA this rising
successful clothing comany H3R4F4k.  [EXMRNERRXE]  (by BIREXL)

V11: —3Xfif Clothes F9/AS], financial analyst B A MFEEBLIX K /A F) AT stock, F AL 5 FR
TEZEANER, B growth trend, X/NASZBIEBRZEAMITESE, WEMIAEE expansion FF 125
KiVE, EEZRE., XP/ATHF hot products, H well-managed team, {19 CEO £ 22— star HiT &
. FrIIREFHY brand name recognition 5 star power, success rising of this company, (by yojiro)

Investment firm £3 financial analyst 5 %5 director i memo: Crown's Head fR3E/A\ 5] 232 T-shirts, jeans iX
LERARAY, 7E youth AR hot, & retail outlet #A LA(TAIRAR. IAEMIEBFF B CH retail stores,
BATRIZEILFKATAY client purchase IX/NAE] immediately, E A, —EAEFEARBRK, 189
management team is pursuing expansion, =1th{[]1a9 CEO &—> former rock star, with her name
recognition and star power B] INTF45/A S F RIS,  (by AR TEHE)

SEER:  (by ATHHSR)

1) BERNIARERRKRSEI, TRERKREFRRANGF 2 EMNIMNERESEBHHTTREFHF RE B
HERFAE,

2) sales IEINIARKRBEMS Lk, EHRZEMERZ WM

3) CEOis aformer rock star AR O] IR EF /AT

4) insufficient evidence, why 125 more stores.

5) outlet sales success doesn’t mean shopping mall success (A2 RFEEIX point 75 valid)

MY EBER:  (by Monkey1992)

1) HCJFF retail Stores AR T A, tbanI\fFrd\siP\+z, EELER revenue 1, £Z profitable
ng?

2) BC operate XA, fRME manipulate ABLE 53 T H\FuP\hi.

3) BHEXNGZtBHERIER?

MR AR EES:  (by 5E)

1) AFMNBKARERBCHANEELREREE, ©iIFEFE AX LA outlets J5F customer
base Rt R ZHE T ARKAVHAE,

2) DABITE outlets target f§ segments £, ZIBCEA—ESEALME

3) FREREF—EAATK, AEFLEEE sevice BEE, T RBARYEEEGES
competitors

4) {RFFHFIEEY cost hR AT, sales BAEIK, RIEEESH
MRRANREE  (by =)

1) AFMEKARKRERECHANERERRE, BiFEE XA outlets J5F customer
base fRth R ZHE T ARKAVHAE;
2) DABIFE outlets target i segments E#, HZEIHCEA—ESEALR
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3) WRPEAR—EFAXK, EE~mAEIR service EEE, M ARG EEEZ
competitors

4) RFFHER cost hiR KM, sales BEAREISR, {RERESH

MWYIE M ER:  (by MMMinka)
1) 7 ANZKE retail store SEEIFHIFR ALK retail store KGHRANMEFEE. WM, RECTH
A—TEM

2) FIEMAZEITIE

3) formerrock star ZFMEMNMEHEFINNERD? BHEEL—TINER, HAETESERYUR
MR AR (by AFM)

1) LS5 FEKUREERAZFIEK, BEHHER, NERIERRDEREXFHERNEE

2) FFEFIETTRE cost 15, service TNF%, production quality BRA_E
3) ERIFAZMRYE AEHE I BEXT stock price HIRAF M

MR A BES:  (by miss EE%E)

1) BHARSTHATFNE, HAERSREENG, BRARKREEZT, RHUVYEHRTET. &
EINAET, AN TERT A/

2) MY KA—ESSH LI RREKEE, HMEAKRZENEN, JRATREZE BEXMN
AREBALZ, {REY revenue cover N7 {REY costs

3) ZWHRERE, F—EFESIRKPENNN, T HNMERBEERLEER, FASAIIR
A4 (BREIEERET, EHEMN)

WS ERE:  (by detective X)

1) IR latesthottrend, WEA—ER, BUREZFERR
2) EFAXAZRIE, cost KE, ATA—EREMIE, LIS KEE MENEBARFHR
3) rock star FJEREIN AFRE, RE scandal THESER (A

MR B  (by leeg)

1) FERAFEKARFERLEK
2) IEPAEFWARA—EXRFETIREEAT L, F—ESEHEE
3) FFECHY store XA T RE R

ISR BEE:  (by xixil123)

1) MBISEMNFARERAEKDN trend R, H—&mEHl, AMBIXNKARR consumption &7 1
2) XNESZLEZEEEAREBEEIETRSITRE AR cost, LLINEIBEELAA, sales cannot

cover the costs, XE &
3) insufficient sample: %X 72 A evidence 1ji A CEO Ay recognition BRAT]ZE W HHIXHR

MIRHNER (FBR/NR, RED) @ (byedithwuyiping)

1) NBE—T, ESABHEETHEREFE BER, BMNXAEBER FEERLIRAOKREN,
HA h&)
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a. ZEMRMBAFERRER, —THRXALZHIE, operation, ZHIIA, ¥REE, EH
RESHERIBA, REBHR, RERREARILIRERIEN, ESWRENISTIE.

b. &7 BCHIE, {RIEFEE outlets RELIRFHF T AXNR, TMRBCHH RER
F, {RIB CHMALLREMMIANK. I, FEETTEE outlets M AMEERF,
XERBECHELRERET .

¢ WY, FHHUEHFW, BREFIEW, XURITARAR.

2) EEE—T, RRMNBFmEXE, B, ZbEER (hR)
a. ¥KERAFAMIITAZL, LLMABLERAF BT uniqueness AR B~ REXRET,

FHEXT
b. FXAZE, FREERB—T, RERIEFNRITEZAEEMNT

c. RMBIFRAXR FTARKSTRBEIEL () | HikEE, #RFEE%, 2pEE

I, BB, LA
3) BE—TCEORMN, BXAERELE, Al (MR FEAMKKEN, F=/hREHNXENS
=)

a. BRAZFF-RNEEFATERAEEGF AW, HEFRIEL

b. M BIAINAERIT T A ENZR SR FauEg

c. BHEMAZHABTZHN, ARXBAE, (RENL, ®EHE T, RAAZHEARR
BEXLE L& F.

MIRHAEES:  (by EES)

1) XJLFERKA—EMFRK (BARTEHRES)

2) ZEEHETMUMARKEH VEHIT U (REXA—1F, REELE, ¥ KANRETEZME
&)

3) RABHSMEISHERRF T, BRI youth ERZERARATER] rock'n roll, XA
CEO KRHEIN AN ZE F/NEME AR FER, sEFEEFEW,

MR ER:  (by Rachz28)
1) %k 5 FFKA—ERK WK
2) BT retail store KEERA, HAERXELE, XNEXRSHREELBA
3) EERIF CEO fA—ESW S| FEEA

MM RS (by yayaya760)

1) Wihe%E: FTLFEERKARFRR
2) Risk 0 cost-effect analysis: &% EZ|FF 125 KIER risk IRK, BEmsid<Es, mETI8E
REH o

3) FTimfRiX: star —FZ attract more customers 37
MR BEE:  (by shuzijun)

1) Rk, EEMEFIREMRINFARKE CHERERI,

2) 2, HMAR, X2, HiFFEMEMMIWILEME NS, BiFEFTEERE, bk
ETYRFHEEETHTREES, LEZUEMERE, EIEERTNAR T =R

3) REIRE. T 24EE. 28 CEO NMBERBHTABEHEEMIN? siERIAERALTS
THES, KFKEBA care b7,

ChaseDream GMAT {EXC F g4 5182 (2020/10/09 #2) SEFr: 2020 £10 B 16 H (PAGE33/39)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1304830-1-1.html
https://forum.chasedream.com/thread-1311075-1-1.html
https://forum.chasedream.com/thread-1334509-1-1.html
https://forum.chasedream.com/thread-1340817-1-1.html

£ &8 2020/10/09 [ R ER IR (FF/ 1Rk 4R/ TEE/\R/ES)

MFRHERE: (by A5 TH)

1) CHCMHERATK, ERUREHTENKNEN~ LARE, HMASTeELhikaIE
R, TEXFEFIAA CHCREME. MEFRAXRKRNTZHIRELZATEEE.

2) CHC B4 =i BRFF A IEFRBE R E I A ARIE o

3) CEO HY experience Z|JE2Z relevant EZE AR,

MR AR BB

1) FEFER AEROK
2) MEY ENRAS, BIARE—LNE, FEHREMELRSRKRER
3) BARTFERUTIR, RHIERREEAR

MR ERS  (by T4 EF)

1) BEHEA startup, XX 125store NPAEZ T, JHSSBELES
2) REFHE CEO RRHEH rocker BEARMAARDLIK, BARSIINEREXRE,
style Z K09,

MISRIR AR EEL:  (by xiaoyuyazhan)

1) TEMEEEZFA—EFEREREK, BCHAFTEEL—EMR, RUEDHBHSHBERTLIE
ENEERESE

2) BMETT 125 FUEH AR, A—E&T;

3) Rock Star R—ERIEA SR, BRZAMNEEZN,

4) BNMEEREAFTTWE, WIFIESESHE T XA RS, WU ERRERZDFNERIFRW
eI

09. §h3k/AS] (Cookville factory, Drill bits)
(A& A #wEs]

— computer manufacturing company f§ production manager &I fB{17E cookville f§ T |~ 4 = bit 15
TREALLEM TR, FREL TIEFREA bit #FILXAN T £/, EthT R4 =8B RaEmMEA4m
IR ZE3& R4 overall production costs,  (by lulucas123)

(%]

The following appeared in a presentation by the chief production manager of a machine parts manufacturing
company at a management meeting:

“Our factory in Cookville is our most advanced and efficient. It is capable of producing ten drill bits for each
dollar of production costs, whereas none of our other factories can produce more than seven drill bits per
dollar of production costs. Therefore, we can reduce our overall drill bit production costs by devoting the
Cookville factory entirely to drill bit production. Since reducing the production costs of individual machine
parts is the only way to achieve our larger goal of reducing our overall production costs, dedicating the
Cookville factory entirely to drill bit production and shifting all other machine part production to our other
factories will help us to attain that larger goal.”
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MR ER:  (by FelixYoung)

1) tenidEF AL

2) tbwfEehizgy. A%, Filfk. L ¥ E2HRBEREZH
3) BRI TRELEBATBAE

4) WHB/KTENE, XPIT B XM,

SR ERS:  (bylena_a)

1) theonly way XX 7T, ABHMARNTIUEE: BE#HT, £~94E8. .
2) Timik, ZI] JEARMANEHT . - - BMERAILEYR BIXRMEES. .
3) REXEEBSIREITRERMNBALT, E7F HzidRkNER, MRBARSHNHEFE. . .

I EEE:  (bylemonaduall)

1) RER 1 CIT aRBFHETRAZ R, SEAABHAFAEIEIERRT.
2) RBR 2 FEREBIREFBHEETRAT EERDETEAR, BB ETRSIE,

FAREIHF T AR,
MFRENER: (by HEFZ)
1) coststructure IR B EZRE
2) dedicate all &K= MmAY diversity, 30 risk
3) shift production line =IBANEFEIAK A, EC labor cost, retrain workers
4) production plan BIEE SR 0E stock management # logistic plan

MISTIR LAY EEE: by liu_diyu)

1) drillbits B AR ARFRIRBLESZH X, TANNAIVNRELLRYF, EERSLLRTF

2) FRZEEMRA 2XBMERTIX DR

3) cost-benefit analysis : IEEH M AY 4 225 K32, BAIRS, redundancy cost legal fees loss of in-house
skill, i ER >k — B B At a4 = & EIBkER, (R rebuild , retrain IR ABIRS

S Bk

1) FZEEEE: although Cookville produce more bits per dollar, the reason may be that C has high-
skilled workers, total new and high- quality machines, or less amounts of orders thus entirely
shifting is fallacious, the results may be that the workers may be too tired and have too much
burden, the machines would be worn out, and all this could contribute to the lowering of the
productivity.

2) FEAELEM: The only way to reduce costs is to reduce production costs: the management
assumes without further more evidence that reducing the productions costs is the only way to
enhance cost-effective production process: IJ [ train workers, 5|3 new technologies, & #i%t1&
Z|RR %, S management strategy.

3) Gratuitous assumption: shifting the production of the other parts to other factories is the
appropriate way to go tiFE##IE > [ cargo and transporting fees would roar, F 2
sporadically Y L] o] AR Bt E:, SEhE—DHTTAFFHEE, A shifting FhEZH#k xR

RZE ., #BZ huge expense, may not weigh over the elevation of the productivity
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4) Gratuitous assumption: Cookville factory entirely to drill bit production will reduce our overall
drill bit production cost. Perhaps, there are only one or several skilled workers who are can
product them drill bits for each dollar of production cost. And they have already reached their
full potential.

5) &%H & production process as a whole, 2. TIREA I ENERIEERRZREY, 1R
EHEMIATREIHIA factory < B,

MR ERE . (by BLY)

1) BRrBEEFZEBEE, BIM=RRER, S EFMNIRE S
2) I BREPATIEBEZ, RIARBENASDIERGEERE. &R TERSITRHEE—>cost

180
3) IJ Freth mERREEH R, SMEAEzE (EES LHREEX) BXREERE?
FRASIE TN

MIRIR A ER:  (bycecilia su)

1) TRIE, Wi HM T A =E8Rdk > E ¢ T AR IRERIEBASH, ¢ T
T A—EBEBLAKTREIFXASERENES, FEAELHINEESHEESNE, AR
BFERRT zEWAEMZEEH, EZEM validation F qualification (%, —AR/JVOREEL T
ELTT THESWER) , A c I AREMERAE=NEAtD A —ESE =X M

2) RALEFHELA—CEELEWR c T, TNEHEMT R ITHESZ)IFINERE

3) AESMBE, HBAXA—ERBRAESNE, RUMNBSHEEMRRBEBESEMTE
(X—FINORE T BRI AR)

MIIREAERR:  (by X MEFH)

1) IL7E Cookville B4 = 10 MR FINE—E EBFEA ™ 10

2) ZEFRENTEEHMOTEER M production costs FIEF LM FTAIA TRA. FRIZ, FHESE

3) $EIRASERIR T HAbIE Cookville #i X 9 T |~ 4 7= H AL ER(F AR AR T £ 7 drill bits BYAIA, 7%
IR B BRI — O] BB T cost WIS T profit

10. R EEX ML
[&AB#]

SEEFRBETIW/NES TKE(SE, 1% creative industry BFIVERIVEF, o INXNMNEFLFER, €
EELZ T FEEREENE—NMECEX, TAIMTAREX, ZMETEE, WXL,
(by Imilly)

MIREAERS:  (by Imilly)

1) 1 EiwfRi&, KB IUEHBIERA creative industries 2 HCHEIKAIEZTT, WAL AZUE RN S| HT~
W, BETTREARRIUKS], EFEZLL university XFHE MK
2) 2 ANAREHE, BhERFBRAF TER—EEAMEROERNAF FHYIS B

(%]

ChaseDream GMAT {EXC F g4 5182 (2020/10/09 #2) SEFr: 2020 £10 B 16 H (PAGE36/39)


https://forum.chasedream.com/forum-22-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1372442-1-1.html
https://forum.chasedream.com/thread-1352778-1-1.html
https://forum.chasedream.com/thread-1356651-1-1.html
https://forum.chasedream.com/thread-1358987-1-1.html
https://forum.chasedream.com/thread-1372637-1-1.html
https://forum.chasedream.com/thread-1372637-1-1.html

£ &8 2020/10/09 [ R ER IR (FF/ 1Rk 4R/ TEE/\R/ES)

V1: A letter from City Planner to the Mayor of Steelville, a traditional manufacture and mid-sized
industrial town:

Creative industries, such as publishing, fashion, software design, architecture etc. are the most vibrant,
growing economy of the contemporary world. Steelville City, a middle-sized town, wants to transform its
traditional economy to the new creative economy, so it needs to find ways to attract these creative
industries. Scholars have found that people who work in these sectors are attracted to urban living
environments that feature pedestrian-friendly spaces. To convert the traditional manufacturing industry
to the new economy and create new job sector, he proposes to renovate a warehouse district to build a
10-block pedestrian-only area, RFE—E1%EELA0UE performing arts center, cafeteria, fashion shops,
chairs on the street Z KK, RERXHFNIEM — IS [FLEIZEIM IR (attract people who
work in the creative industries) , ZRJEEL O] EFZ R (transfer traditional economy to creative
economy) XK energize the entire economy and guarantee the economy renewal by providing new
sector of jobs,

Please evaluate the argument and the plan. (by siennasong)
MR ENSER G = (by siennasong)

1) Casual oversimplification: urban living environment A~—E = 8= B\l 2 Bk i AR E M E
%

2) B/ 10-block pedestrian area B AR LT AEN, NFAZE, FUNTFRES AN
Publishing,fashion B £ &% material sample £, TRERAF1E.

3) Gratuitous assumption: B 5| GIE A b A —ERBERIEL T EEEL,

MR G S (by 777APLUS)

1) REFEIR, RARERILET old warehouse FIRE ®t—ERE S| creative industry
2) WiheE, RIENILVEESTT, FIFMELRRFT creative industry 137 creative industry E¥ IR

B IXFhXAR G ?
3) AREMH, f£TXALE, creative industry RK/EAS:, author fails to outweigh cost against
revenue.

MFEREMNIE R (by Echofly)
1) Scholars recently argue that the creative sectors are the most rapidly growing in contemporary
economy XA A NIERZFIEE, MEXERRROARREKETREF N
2) City planner assumes the new creative industry 0 traditional manufacturing industry 8t 8] M+ Sk
FELUES, FAREIEAAIX &, ZEE research # profit forecast of each.
3) &HFJE if the cost of demolishing the old manufacturing plants and renovation would be greater
than the benefit brought in by the new sector.

4) RFIPE Steelville (REAREXNETF) HNEREARAZE EBICMMEINAYIXLE performing arts
events #1 restaurants and cafes.

MR HE TR (by KWET)

1) $£R3A 5 MIDSIZED INDUSTRIAL TOWN T |} #% %35 % URBAN LIKE AREA
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2) CREATIVE INDUSTRIES TT4E N2 E A IRE MR E TR TOWN f, thETEER F AARHG XL
CREATIVE INDUSTRY i §HEi KBSl £ ST [AREE]

3) SCHOLAR ARGUES # REEZEUINEELS, ARFEREREGREMCWELRIE, RIHE
—EM [Hk/) SAMPLE, SURVEY £ SUPPORT]

IR (by REEIRT)

4

1) Causal oversimplificatioin: Other factor, such as municipal services, transportation, and inveatment
policies, may be virtually crucial in the development of the Steelville's economy.

2) Gratuitous assumption: The argument rests on the poor assumption that the renovation from an old
warehouse to a pedestrain-only space will boost the municipal economy.

3) Either-or choice: The argument unfairly assumes that the old warehouse and a new pedestrain-only
space are mutually exclusive and the mayor must make an either-or choice, but the author fails to rule
out the possibility that the coexistence of the old warehouse and a new pedestrain-only space may
produce better results.

4) Gains vs expenses: The author fails to take into account the increase in cost of the transition form the
warehouse to a pedestrain-only space, and the inefficiency that may arise from such a sudden
transition.

5) All conditions are the same: It is possible that the trend (identified by the author) will greatly
fluactuate or even reverse in the future. (IX/MESA T S4B X E 08 £L R EH/EE L AL FH

B15)

SEE:  (by PapaDoc01)

1) creative industries =S IT FEIEE A creative facilities JAE, TJREIA{FEHME ZF/40 traffic
situation, environment, size of population and potential market, B[ EI{#E_ 5iX L€ creative
facilities, ¥y industries thA~—

2) RBE&T costs, ANRFBIFIXLIRHEAY costs it T T BERY profits, IPAFTAERK,

3) MRFEVEMNEEMIELHMBUHER, XNEMHITNSENLAKR (BaER, TEER
w/ENE S EEINEER) .

MR AR (by kiivii)

MR ERE:  (by panxiaoshu)

1) REEXRFA—ERRUERRYF

2) KEEANTIAZE mutually exclusive By, T IXERHELEHEMEHTEIESE profitable AT

3) 1EANHETAY job sector TTRERMT ZABHESF damage [RB AY job sector, RN T AERZ I, &
BEES: - IES S

1) Target WREET, BEANIZKSIHEIX JH‘mdustrles AT, MARXETHEAR. EWS[X%
AT, BEEMNEENZEREME, BLFLEE, NURBFBORZEL, MARXEHNRK
RE,

2) BMERKSIXMHMMIRT, M{INFEESHRTENSME, MIEEERE, PR
7 goodto have, (Bs{ T REIZLEE.

3) #WiE, ZARASBANELT, BB REE, XMUKRARFTEHEX AT UZMIYARE
KBy, FRBEE—EBE.

*‘] ?IE'T E/]/EE\E%:
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1) F-2BBEY, —MITEATATLRBRSAEREN, FERIEANLTLREER
BT AR

2) FENTRF—EMARREE, ATRRERF—ERWS eNNESRE, XEmTlE
NSTFMATSE, SHFETEREXLAREI—MIT2EHAR. FREESHIE
SRRV 998 S RE B B TR IR 3 )

3) FTEIHEBERAFNEARE, HONBHRAROAS, NEEHAEN TFHHERM

EREGEZ
MR ER:  (by miaomiao2)

1) TRAYFZE sample TTEE, KEFMURE
2) 1EZ&E%E1= assumption

MISTIRMAYEEE:  (by ikkiki)

1) BN XINERGEW IS E
2) industry 3k s 7 # industry FJ AT ERE AR BERE X

3) creating a new job sector N&ZF guarantee the economic renewal

MIREAERE . (by /MaHEK)

1) XERFEREABEIRSIFT = WAIAN, TTEEF WA ARX N A IEER SRR E T VS
WNKEESE
2) BMEIEARSIR T W A—ERETMFEAT, MEFAEREMEM, LR H = A S,
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